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This research is both quantitative and qualitative. The objectives of the 

research are: 1) to study the community-based tourism environment in designated 

areas for sustainable tourism, 2) to assess the potential of communities in developing 

community-based tourism management  in designated areas for sustainable tourism, 

3) to study the process of the development of community-based tourism management 

in designated areas for sustainable tourism, and 4) to create a model of the 

development of community-based tourism management in designated areas for 

sustainable tourism. The sample groups used in the quantitative research are: 1) 500 

participants (parties) in charge of community-based tourism management in 

designated areas for sustainable tourism 2) 400 Thai tourists travelling to the 

designated areas.  The statistical tools used in the data analysis include descriptive 

statistics, inferential statistics, the Chi-square test, the T-test, and the F-test or one-

way ANOVA. The sample group used in doing the qualitative research was a group of 

52 parties/participants in charge of community-based tourism management in 

designated areas for sustainable tourism.  One of the research tools for the qualitative 

research was a semi-structured interview. Another tool was holding a large group 

discussion with 42 related parties. The results of this study, regarding the first 

objective show that: 1) a lack of participation of most locals, lack of knowledge and 

understanding of community-based tourism, financial assistance, and convenience of 

transport. 2) a growing number of tourists from ASEAN member countries and the 
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government’s policies. 3) Related and supporting industries are five places of 

accommodation where there is a lack of knowledge and understanding of 

administrating government’s policies concerning macro investment. Also, there is low 

private sector participation in promoting the tourism industry. 4) a high level of 

competition among neighboring provinces. Concerning the second objective, the 

results indicate: 1) community potential in terms of knowledge (1) a lack of 

knowledge of natural resources and traditions (2) a lack of knowledge of restoration 

of tourism resources and waste reduction in natural resources (3) a lack of knowledge 

of the economy and culture (4) a lack of knowledge of traditions, culture, scenery, and 

history (5) a lack of knowledge of the psychology of selling, investment cooperation, 

market positioning, traveling seasons, products and prices, and (6) having all 

knowledge of tourism propensity 2) community potential in terms of attitude (1) high 

attitude towards community-based tourism (2) high attitude towards community-

based tourism management 3) community potential in terms of skills (1) moderately 

skilled at speaking foreign languages (2) moderately skilled at serving as local guides, 

carrying out tourism activities, and performing first aid (3) highly leadership skills 4) 

moderately able to write plans, monitor and assess and improve processes. As for the 

third objective, six steps under the current process of development of community-

based tourism were discovered: (1) generating. (2) seeking leaders, (3) establishing 

clubs, (4) tourism planning,  (5) carrying out work, (6) monitoring and assessing. 

Therefore, the model for the development of community-based tourism management 

in designated areas for sustainable tourism processes consists of nine steps, in which 

all steps are have received approval from all parties after the large group meeting: 1) 

knowledge and understanding development of community-based tourism, 2) 

development of participation, 3) leadership improvement, 4) unit development, 5) 

tourism strategic plan development, 6) tourism resource development for community 

empowerment, 7) enhancing of marketing, 8) development of operations, and 9) 

development of monitoring systems. 
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CHAPTER 1 

 

INTRODUCTION 

 

1.1  Background and Significance of the Study 

 

 Current trends in tourism are for travel which is supported and promoted by 

related organizations and unique and various types of tourism including historical 

tourism, cultural tourism, traditional tourism, religious tourism, nature tourism, 

ecological tourism, and community-based tourism, which are all preferences of 

different groups of tourists.  People from all over the world have decided to travel 

more, which has created expansion in world tourism with the increase in the number 

of tourists from around the world to approximately one billion in 2012  (United 

Nations World Tourism Organization: UNWTO, 2013). This growth of world tourism 

has also produced more income for the tourism industry. In 2012, the most popular 

type of tourism was probably tourism that is supportive of society, the environment, 

and the community because tourists were seeking authenticity and originality and did 

not want to travel to places that were highly modified to appeal to tourists. Also, 

tourists wanted to experience something unique. (Tourism Authority of Thailand, 

2013) 

 Tourism that is supportive of society, the environment, and the community 

leads to sustainable tourism management. The three dimensions of sustainable 

tourism, which are meant to create balance are: Economic, in which the economic 

system must be, in the long term, stable; social, in which the use of natural resources 

and the environment do not exceed the limitations imposed by the need to maintain 

biodiversity; and Environmental. According to Munasinghe (1993), tourism that 

produces sustainability must respond to the needs of tourists and the owners of the 

tourism resources and emphasize natural resource management so as to maintain the 

stability of tourism  resources for present and future use (United Nations World 

Tourism Organization, 1991, p. 13). Moreover, sustainable tourism must include 
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several principles, which are to conserve and exploit resources as fully as possible, to 

reduce overconsumption, to preserve and support the diversity of nature and society, 

to work in conjunction with the development tourism resources, to create a type of 

tourism that supports economic activities, to have the participation of locals, to 

consult and discuss them on issues on an on-going basis, to train personnel, to do 

marketing, research, monitoring and examination (Eber, 1993). 

 Thailand is considered a country which has thousands of tourism resources 

that are supportive of society, the environment, and the community, and are also 

original and authentic. This is due to the fact that Thailand is rich in outstanding arts 

and cultural objects which are considered part of the nation’s identity. In addition, 

people living in Thailand are from different ethnic groups. Moreover, Thailand offers 

not only natural tourism resources but also historical, cultural, and community 

tourism resources. Therefore, the tourism industry encourages the development of 

tourism resources in terms of the quality of the local people, the government sector, 

and the business sector, which leads to the development of up-to-date technology to 

support both touristic resources and the local people. In addition, the tourism industry 

generates sustainable environmental protection and also the revival of traditions 

which will later become a part of Thai identity and be known to the rest of the world, 

which will interest groups of tourists who travel with specific purposes and will bring 

about the growth of a tourism industry that will generate additional income.  

The high number of travelers’ and the attempts to meet tourists’ needs when 

traveling to tourist attractions that are original and authentic in Thailand brings 

tourists and the communities  closer to each other, which generates income all over 

and affects the Thai economy. However, traveling by tourists also has an impact on 

many aspects of life in the country. Tourism may gradually cause changes in values, 

beliefs, and practices in terms of culture and the society. This also results in the 

awareness of locals of the impact of tourism and in changes in their way of life, for 

example, dress, eating habits, entertainment, and recreational activities (Inskeep, 

1991). In addition, people’s feelings towards tourism development are diverse. Some 

people may agree with tourism development, whereas others may not because they 

think tourism development has an impact on their community (Schofield, 2011). 

Community-based tourism is an alternative tourism which will create tourism 

development and be the center of community development because the community 
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will become the place where tourism is developed. In order to arrive at successful 

community development, investors or groups of interested persons need to know that 

community development is needed to build a community’s potential. Also, tourism 

development should be able to increase prosperity in the community in the long term. 

The additional income obtained from tourism will return to and benefit the people in 

the community, for example, for education, and the environment, the community, 

business owners; and such tourists are more appreciative of the morality and social 

conventions of the community (Aref, & Redzuan, 2008). In addition, community 

participation is the most important factor in empowering a society (Dahl, 1966). 

Moreover, all activities in the community should basically benefit everyone and are 

carried out the mutual agreement of all members of the community, in other words, 

everyone is willing to experience the same things (Manheim, 1975). 

Thai government has policies which will develop tourism so as to increase 

income and distribute it to local communities. These policies include administering 

and managing tourism areas in an integrated way. Also, there is a central organization 

whose responsibilities are to set policies and strategies and also coordinate with the 

local or tourism officials, or to develop an area which has the potential for tourism in 

an attempt to create qualitative tourism area management. The aforementioned central 

organization can also gather personnel, finances, and tools which will be used in the 

management of tourism and in solving problems promptly. Moreover, it should 

encourage the use of modern management so as to achieve the goals. Therefore, 

Designated Areas for Sustainable Tourism Administration was established in 2003 

(Designated Areas for Sustainable Tourism Administration, 2013) with the 

announcement of six designated areas which are the Designated Area of Koh Chang 

Islands and Related Areas, the Designated Area of Pattaya City and Related Areas, 

the Designated Area of Sukhothai, Si Satchanalai, and Kampaeng Phet Historical 

Parks, the Designated Area of Loei, the Designated Area of Nan Old City, and the 

Designated Area of Ancient City U Thong. 

 The Designated area of Ancient City U Thong is located in the area of the 

Office of the Designated Area of Ancient City U Thong, U Thong District, Suphan 

Buri Province. The Ancient City U Thong was selected as a designated area for 

tourism with the support of Designated Areas for Sustainable Tourism Administration 
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in order to promote community awareness of the importance of art and culture, which 

can be seen in the locals’ way of life and which makes up the identity of the locals. 

Therefore, a number of activities have been carried out in order that tourists can 

benefit from their experience. In addition, everyone who is involved in promoting 

community awareness also obtains benefits from brainstorming, co-planning, co-

practicing, and co-creating. The Ancient City U Thong includes all the area of U 

Thong Sub-district, U Thong District, Suphan Buri Province, which is 38.16 square 

kilometers. It is an ancient city where history, culture, traditions, and people’s way of 

life are unique. Moreover, archeological records indicate that the Ancient City U 

Thong has been inhabited by people since the pre-historic period, around 3,500 years 

ago, that is, the Dvaravati period. It can be assumed that the city was once the capital 

city of Dvaravati Kingdom and the center of Suvarnabhumi Civilization which is at 

the origin of art, culture, and traditions belonging to various ethnic groups living 

nowadays. The Ancient City U Thong has diverse tourism resources including 

cultural history tourism resources, natural tourism resources, recreational and 

entertainment tourism resources, agricultural tourism resources, educational tourism 

resources, and health tourism resources, which are all valuable and unique. 

(Designated Areas for Sustainable Tourism Administration, 2013). 

The Designated area of Ancient City U Thong consists of two Sub-district 

Municipalities: U Thong Sub-district Municipality, which includes 13 communities 

(Dvaravati Patana Community, Wat U Thong Community, Benjarong Patana 

Community, Chanon Patana Community, U Thong Pattana Community, the Municipality’s 

Fresh Market Community, Phraya Chak Ruam Chai Community, Ton Chang Patana 

Community, Sap Thanapat Community, Somthawin Patana Community, Tha Phra 

Tawan-ok Community, Tha Phra Fung Klong Community, and Si Sanphet Patana 

Community), and Tao U Thong Sub-district Municipality which includes 12 communities 

(Na Lao Community, Baan Don Phrom Community, Baan Khok Community, Baan 

Nhong Ta Sam Community, Baan Khao Phra Community, Baan Tha Phra Community, 

Baan tha Maa Community, Baan Nhong Sua Community, Baan Si Sanphet 

Comminity, Baan Dong Yen Community, Baan Pathomphorn Community, and Baan 

Noen Phubphla Suan Phlu). 
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 Community-based tourism, including agricultural community-based tourism, 

historical community-based tourism, cultural community-based tourism, and the Lao 

Khrung way of life community-based tourism, with appropriate management 

structures for each type. Related parties are involved in the process of community-

based tourism management through the establishment of Ancient City Dvaravati U 

Thong Community-Based Tourism Club in order to promote tourism. Nevertheless, 

having the Ancient City Dvaravati U Thong Community-Based Tourism Club in the 

designated area of Ancient City U Thong so as to boost community-based tourism 

management in the designated area of Ancient City U Thong does not help the 

community with community-based tourism management.  

 The researcher found in preliminary research that problem the designated area 

of Ancient City U Thong regarding the development of community-based tourism is 

the fact that the government was trying to use community-based tourism in order to 

strengthen the communities within the designated area of Ancient City U Thong 

without having a proper model for community-based tourism management through 

which the community could develop the process of community-based tourism 

management on its own. This was due to the fact that there was a lack of knowledge 

of management, a lack of understanding of community-based tourism, and a lack of 

mechanisms for community-based tourism management among people in the 

community and related parties, all of which contributed to an imbalance. 

 Because of the aforementioned problem, the researcher is interested in and 

values the process of community-based tourism management which is used in 

developing sustainable community-based tourism. Therefore, this study, entitled “A 

Model of the Development of Community-Based Tourism Management in Designated 

Areas for Sustainable Tourism” has been carried out with the intention of studying the 

community-based tourism environment, assessing the community’s potential for 

developing community-based tourism, studying current processes in the development 

of community-based tourism management, and formulating a proper, efficient, and 

permanently applicable model for the development of community-based tourism 

management in designated areas for sustainable tourism.  
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1.2  Purposes of the Study 

 

1.2.1  To study the community-based tourism environment in designated areas 

for sustainable tourism 

1.2.2   To assess the potential of communities in developing community-based 

tourism management in designated areas for sustainable tourism 

1.2.3   To study the processes in the development of community-based tourism 

management in designated areas for sustainable tourism 

1.2.4 To create a model of the development of community-based tourism 

management in designated areas for sustainable tourism 

 

1.3  Research Questions 

 

1.3.1 Purpose 1: To study the community-based tourism environment in 

designated areas for sustainable tourism   

1) What is the community-based tourism environment in designated 

areas for sustainable tourism? 

 

1.3.2 Purpose 2: To assess the potential of communities in developing 

community-based tourism management in designated areas for sustainable tourism 

2) What is the community potential in terms of knowledge in 

designated areas for sustainable tourism?  

3)   What is the community potential in terms of attitudes in designated 

areas for sustainable tourism? 

4)   What is the community potential in terms of skills in designated 

areas for sustainable tourism? 

5)   What is the community potential in terms of core competencies in 

designated areas for sustainable tourism? 

 

1.3.3  Purpose 3: To study the processes in the development of community-

based tourism management in designated areas for sustainable tourism 
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6)  What are the processes in the development of community-based 

tourism management in designated areas for sustainable tourism? 

 

1.3.4  Purpose 4: To create a model of the development of community-based 

tourism management in designated areas for sustainable tourism 

7)  What is a proper model of the development of community-based 

tourism management in designated areas for sustainable tourism? 

 

1.4  Practical Applications 

 

1.4.1  To determine the community-based tourism environment in designated 

areas for sustainable tourism 

1.4.2 To determine the community potential for developing community –

based tourism management in designated areas for sustainable tourism 

1.4.3  To determine the processes in community-based tourism management 

in designated areas for sustainable tourism 

1.4.4 To design a model of the development of community-based tourism 

management in designated areas for sustainable tourism 

1.4.5  Related organizations, in both the government and private sectors, will 

be able to use information from this study in deciding strategies for tourism in the 

country. 

1.4.6  A proper model for community-based tourism can be used in Thailand’s 

community-based tourism management, which will create sustainability and create 

careers and income for people in local communities. 

1.4.7  To ascertain methods for improving the potential of community-based 

tourism management in Thailand in order to develop future community-based tourism  

1.4.8  To obtain ideas in order to enhance the potential in community-based 

tourism management in Thailand, to apply those ideas in other community tourist 

attractions throughout the country, and to ascertain methods in tourism management 

so as to all the tourism industry to succeed 
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1.5  Delimitation and Limitations of the Study 

 

The research entitled “A Model of the Development of Community-Based 

Tourism Management in Designated Areas for Sustainable Tourism” presents the 

scope/limitations of the study as follows:  

 

 1.5.1  Geographic Scope    

 In doing the research entitled “A Model of the Development of 

Community-Based Tourism Management in Designated Areas for Sustainable 

Tourism”, the area is defined as the designated area of Ancient City U Thong, which 

include 25 communities as follows:  

    1)  U Thong Sub-district Municipality has 13 Communities which 

are: 

    (1)  Dvaravati Patana Community 

    (2)  Wat U Thong Community  

    (3)  Bejarong Patana Community  

    (4)  Chanon Patana Community  

    (5)  U Thong Patana Community  

    (6)  The Municipality’s Fresh Market Community  

    (7)  Phraya Chak Ruam Chai Community  

    (8)  Ton Chang Patana Community  

    (9)  Sap Thanapat Community 

    (10)  Som Thawin Community  

    (11)  Tha Phra Tawan-ok Community  

    (12)  Tha Phra Fung Klong Community  

    (13)  Si Sanphet Patana Community  

   2)  Tao U Thong Sub-district Municipality has 12 Communities 

which are:  

    (1)  Na Lao Community 

    (2)  Baan Don Phrom Community  

    (3)  Baan Khok Community 

    (4)  Baan Nhong Ta Sam Community  
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    (5)  Baan Khao Phra Community 

    (6)  Baan Tha Phra Community 

    (7)  Baan Tha Maa Community  

    (8)  Baan Nhong Sua Community 

    (9)  Baan Si Sanphet Community  

    (10)  Baan Dong Yen Community  

    (11)  Baan Pathomphorn Community 

    (12)  Baan Noen Phlubphla Suan Phlu Community  

 

 1.5.2  Content Scope   

The study entitled “A Model of the Development of Community-Based 

Tourism Management in Designated Areas for Sustainable Tourism” is limited in 

content scope as follows: 

Purpose 1: to study the community-based tourism environment in 

designated areas for sustainable tourism  

To study the tourism environment using a tool–the Diamond Model for 

Porter (1998)–which is a model for analyzing the potential for competitiveness of 

industrial networks and assessing the current situation for four factors in industry, 

which are: 1) to analyze factor conditions, 2) to analyze demand conditions, 3) to 

analyze related and supporting industries, and 4) to analyze the firms’ strategy, 

structure and rivalry, in order to increase capability for tourism competitiveness in 

Ancient City U Thong. 

Purpose 2: to assess the potential of communities in developing 

community-based tourism management in designated areas for sustainable tourism 

1)   In Terms of Knowledge, There are Six Aspects: 

(1) Knowledge of Tourism Resources, including six 

categories: 1) natural tourism resources, 2) historical tourism resources, 3) lifestyle/ 

way of life tourism resources, 4) traditional tourism resources, 5) art and cultural 

tourism resources, and 6) intelligence-of-locality tourism resources 

(2) Knowledge of Tourism Resource Conservation, 

consisting of six aspects: (1) knowledge of natural tourism resource conservation, (2) 

knowledge of historical tourism resource conservation, (3) knowledge of lifestyle/ 
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way-of-life tourism resource conservation, (4) knowledge of cultural tourism resource 

conservation, (5) knowledge of tourism resource conservation in terms of reducing the 

amount of waste materials, and (6) knowledge of tourism resource conservation in 

terms of restoration 

(3)   Knowledge of Tourism Carrying Capacity, including 

five aspects: 1) economical, 2) cultural, 3) environmental, 4) social, and 5) physical 

(4)   Knowledge of Tourism Zoning, including six aspects:   

1) tourism zoning in terms of nature, 2) tourism zoning in terms of agriculture,   3) 

tourism zoning in terms of history, 4) tourism zoning in terms of culture, 5) tourism 

zoning in terms of traditions, and 6) tourism zoning in terms of scenery  

(5) Knowledge of tourism marketing consists of 16 

aspects: 1) product,  2) price, 3) place, 4) promotion, 5) positioning, 6) packaging, 7) 

politics, 8) participation, 9) partnership, 10) period, 11) physical evidence, 12) process 

of providing services 13) psychology, 14) public opinion, 15) people, and 16) 

perceptions towards tourism 

(6) Knowledge of Tourism Participation, including seven 

aspects: 1) knowledge of tourism participation regarding activities, 2) knowledge of 

tourism participation regarding planning and policies, 3) knowledge of tourism 

participation regarding information, 4) knowledge of tourism participation regarding 

working with local organizations, 5) knowledge of tourism participation regarding 

clubs, 6) knowledge of tourism participation regarding coordination, and 7) 

knowledge of tourism participation regarding monitoring systems 

2)   In Terms of Attitudes, There are Two Aspects: 

(1) Attitudes towards Community-Based Tourism, including 

12 points: 1) Community-based tourism makes outsiders more interested in the 

community. 2) Community-based tourism creates an opportunity for locals to meet 

tourists whose languages and cultures are different. 3) Community-based tourism 

brings about the development of tourism facilities, which is beneficial to the 

community. 4) Community-based tourism makes the people of the community proud 

of themselves. 5) Community-based tourism creates job opportunities for the 

community.  6) Community-based tourism brings income in equitable amounts to the 

community. 7) Community-based tourism brings restores old ways of life to the 
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community. 8) Community-based tourism causes conflict within the community. 9) 

Community-based tourism increases daily expenses. 10) Community-based tourism 

produces more waste in the community. 11) Community-based tourism generates 

traffic problems in the community. And 12) Community-based tourism causes 

resources to be used up.  

(2) Attitudes towards Community-based Tourism Management 

consisting of 12 points: 1) Community-based tourism management creates an 

opportunity for the community to participate in deciding the direction of tourism. 2) 

Community-based tourism management  creates an opportunity for the community to 

participate in planning and making policies on tourism. 3) Community-based tourism 

management creates an opportunity for people and organizations both in the 

community and outside the community to communicate with each other. 4) 

Community-based tourism management creates an opportunity for the community to 

discuss and share opinions with others. 5) Community-based tourism management 

creates an opportunity for the community to form groups or clubs in order to carry out 

tourism activities. 6) Community-based tourism management creates an opportunity 

for the community to coordinate with other groups within the community. 7) 

Community-based tourism management creates an opportunity for the community to 

brainstorm, analyze, and discover activities that are considered important for the 

community. 8) Community-based tourism management creates an opportunity for the 

community to work together harmoniously, which will result in it becoming a stronger 

community. 9) Community-based tourism management creates an opportunity for the 

community to consider making use of tourism under conditions of management that 

are responsive to community needs. 10) Community-based tourism management 

creates an opportunity for the community to participate in managing the environment 

and protecting and controlling pollution. 11) Community-based tourism management 

creates an opportunity for the community to participate in controlling the 

development of tourism within certain limitations. And 12) Community-based tourism 

management creates an opportunity for the community to participate in managing an 

equitable distribution of the benefits gained by the community from tourism.  

3)  In Terms of Skills, There are Three Aspects: 

(1) Communication Skills consist of five aspects, which 

are: 1) skill in communicating using local dialects, 2) skill in communicating using 
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foreign languages, 3) skill in communicating between the inside and outside, 4) skill 

in communicating without creating conflict, and 5) skill in conveying information to 

tourists 

(2)  Customer Service Skills consist of five aspects, which 

are: 1) skill of being a local guide, 2) skill in carrying out tourism activities, 3) skill in 

providing security for tourism, 4) skill of performing first aid, and 5) skill in 

providing equitable service  

(3) Leadership skills consist of six aspects which are: 1) 

building trust, 2) building up reliance, 3) decision making and problem solving, 4) 

coordination, 5)  planning  6) cooperation 

4)  Core Competencies Consists of 15 Aspects: 

(1)  competency in working efficiently with tourists and 

others,   2) competency in working in varied social environments, 3) competency in 

working according to the regulations, rules, and demands of the community, 4) 

competency in developing and searching for knowledge related to tourism 

management, 5) competency in communicating efficiently with people who are in 

charge of tourism, 6) competency in using information technology to communicate 

with people who are in charge of tourism, 7) competency in promoting tourism 

products in the community, 8) competency in providing tourists with equitable 

service, 9) competency in solving conflicts in various situations, 10) competency in 

coordinating tourism activities, 11) competency in initiating tourism projects, 12) 

competency in tourism planning, 13) competency in writing tourism policies, 14) 

competency in assessing and monitoring tourism results, and 15) and competency in 

developing, improving tourism procedures.   

Purpose 3: to study the process in the development of community-based 

tourism management in designated areas for sustainable tourism 

To study the current process in the development of community-based 

tourism management 

Purpose 4: to formulate a model for the development of community-

based tourism management in designated areas for sustainable tourism 

To ascertaining a process that involves community participation and 

participation from related parties in order to brainstorm, synthesize, and draw 
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conclusions so as to establish a model for the development of community-based 

tourism management in designated areas for sustainable tourism  

 

 1.5.3  Population Scope 

1.5.3.1  People in the community 

1.5.3.2  Central government 

1.5.3.3  Local government 

1.5.3.4  Private sector 

1.5.3.5  Civil society  

1.5.3.6  Thai tourists 

 

1.5.4   Scope for the Time 

This study was carried out during a two-year period (June, 2013, to June, 

2015). 

 

1.6   Definition of Terms 

 

1)   Designated Areas for Sustainable Tourism means a designated area that 

the council of ministers has promulgated as a designated area for sustainable tourism 

in order to follow the policy of Co-Creation in terms of ideas and to enable related 

parties to brainstorm, plan, practice, take responsibility, and obtain benefits. In this 

study, the designated areas for sustainable tourism refers to the designated area of 

Ancient City U Thong, U Thong District, Suphan Buri Province.   

2)   Community in Designated Areas for Sustainable Tourism means the 25 

communities in the designated area of Ancient City U Thong, which include the 13 

Communities in U Thong Sub-district Municipality, which are: Dvaravati Patana 

Community, Wat U Thong Community, Bejarong Patana Community, Chanon Patana 

Community, U Thong Patana Community, the Municipality’s Fresh Market 

Community, Phraya Chak Ruam Chai Community, Ton Chang Patana Community, 

Sap Thanapat Community, Som Thawin Community, Tha Phra Tawan-ok 

Community, Tha Phra Fung Klong Community, and Si Sanphet Patana Community; 

and the 12 Communities in Tao U Thong Sub-district Municipality, which are: Na 
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Lao Community, Baan Don Phrom Community, Baan Khok Community, Baan 

Nhong Ta Sam Community, Baan Khao Phra Community, Baan Tha Phra 

Community, Baan Tha Maa Community, Baan Nhong Sua Community, Baan Si 

Sanphet Community, Baan Dong Yen Community, Baan Pathomphorn Community, 

and Baan Noen Phlubphla Suan Phlu Community.  

3)   Community-Based Tourism Management means the process of managing 

the tourism environment, the management of community potential in terms of 

knowledge, skills, attitudes, and core competencies, and also the process of 

community-based tourism management as practiced by related parties in the 

designated areas for sustainable tourism.  

4)   Tourism Environment means the analysis of factor conditions, the analysis 

of demand conditions, the analysis of related and supporting industries, and the 

analysis of a firm’s strategy, structure, and rivals. which bring increase the capacity 

for tourism competitiveness in designated areas for sustainable tourism.  

5)   Community Potential means community potential in terms of knowledge, 

attitudes, skills, and core competencies. 

6)   Community Potential in Terms of Knowledge means knowledge of 

tourism resources, knowledge of tourism resource conservation, knowledge of 

tourism carrying capacity, knowledge of tourism zoning, and knowledge of tourism 

marketing, and knowledge of tourism participation. 

7)  Community Potential in Terms of Attitudes means the attitudes of the 

community towards community-based tourism in designated areas for sustainable 

tourism and community-based tourism management in the designated area of Ancient 

City U Thong.  

8)  Community Potential in Terms of Skills means the skills of the community 

in designated areas for sustainable tourism in terms of communicating, providing 

services, and being a leader. 

9) Community Potential in Terms of Core Competencies means competencies 

in working efficiently with tourists and others and, working in different environments, 

working according to the regulations, rules, and requirements of the community, 

competency in developing and searching for knowledge related to tourism 

management, competency in communicating efficiently with people who are in 
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charge of tourism, competency in using information technology to communicate with 

people who are in charge of tourism, competency in promoting tourism products in 

the community, competency in providing tourists with equitable service, competency 

in solving conflicts in various situations, competency in coordinating tourism 

activities, competency in initiating tourism projects, competency in tourism planning, 

competency in writing tourism policies, competency in assessing and monitoring 

tourism results, and competency in developing and improving tourism procedures.     

10) Conditions, Potential, and Limitations means conditions, potential, and 

limitations of people living in designated areas for sustainable tourism in community-

based tourism management. 

11) Development of Tourism Management means the development of the 

processes of planning, organizing, leading/ordering, and controlling procedures 

related to community-based tourism in designated areas for sustainable tourism. 

12) A Model for the Development of Community-Based Tourism 

Management means a procedure which is a better model for the development of 

community-based tourism which will be employed in community-based tourism 

management in designated areas for sustainable tourism. 

 

 

 



 

CHAPTER 2 

 

LITERATURE REVIEW 

  

This chapter is the literature review in which the researcher will be presenting 

the literature review and related studies according to the following order: 

2.1  Introduction 

2.2  General Information concerning Tourism 

2.3  Community-based tourism management 

2.4  Tourism Development 

2.5  Effects of Tourism Management 

2.6  Related Studies 

2.7  Conclusion 

 

2.1  Introduction 

 

In the study titled “A Model of the Development of Community-Based 

Tourism Management in Designated Areas for Sustainable Tourism”, the researcher 

has studied community potential in community-based tourism management with 5 

parties which are people in community, central government, local government, private 

sector, and civil society sector. The study is carried out in Ancient City U Thong, 

which is a designated area for sustainable tourism, U Thong District, Suphan Buri 

Province. Therefore, the researcher has reviewed ideas and theories related to 

community-based tourism management, community potential, tourism development, 

and also the consequences of traveling in order to use in the process of the 

development of community-based tourism management in designated areas for 

sustainable tourism. Therefore, the following information is about ideas and theories 

used in this study. 
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2.2  General Information Concerning Tourism 

 

 2.2.1  Definition of Tourism 

 Tourism is to temporarily leave one’s own house.  It is to voluntarily travel for 

relaxing, visiting relatives, or for other purposes which are not related to job or 

occupation in tourism.  Tourism involves tourists, public sectors, private sectors, and 

the community where tourism activities are arranged. (Holloway, 1983, McIntosh, & 

Goeldner, 1986, Steven, 1990, Ryan, 1991, Pond, 1993, Davidson, 1995, Wimon  

Chirochaphan et al., 2005, Chantuct Wannathanom, 2009) 

 Holloway (1983) mentioned that tourism is to temporarily travel out of one’s 

usual house to other places for a short period of time with purposes of traveling for 

tourism, relaxing, visiting relatives, and having activities that are done during the 

course of traveling. This idea of Holloway’s is also related to that of McIntosh and 

Goeldner (1986) who concluded that tourism is to build relation among tourists, 

public sectors, private sectors, and communities who are the owner of tourist 

attractions. Besides, Stevens (1990) presented his ideas regarding tourism that tourism 

is traveling from one place to another with purposes of traveling for tourism or other 

purposes. Ryan (1991) mentioned that Tourism is to stay out of one’s own house for 

more than a night during holidays or while travelling for relaxing, visiting relatives, 

attending business meetings or other purposes, except some cases, for example, 

educational purposes or part-time jobs. Also, Pond (1993) mentioned that tourism is 

about doing activities related to providing services, welcoming guests, and facilitating 

visitors in order that they feel satisfied and comfortable.  Davidson (1995) also 

discovered that tourism is to travel from one’s own house temporarily for purposes of 

tourism, visiting relatives, attending meetings and seminars, watching sports. Also, 

Wimon Chirochaphan,  (2005) concluded that tourism is the ultimate result of 

phenomenon and all relation which are generated from interaction among tourists, 

business owners, host government, and host community in the process of attracting 

and welcoming tourists and visitors. In addition, Chantuch Wannathanom (2009) also 

suggests that tourism is to temporarily travel from one’s normal house to other places 

for purposes of sightseeing or for other purposes that are not related to jobs. 
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Besides, the definition of tourism, according to World Tourism Organization: 

WTO, is the travel which has 3 conditions which are:  

1) Travel means the travel which is done voluntarily or without hiring 

and is planned to travel from one place to another within either short or far distance 

by vehicle. 

2) Destination means having the destination to stay temporarily before 

returning to one’s own original residence. Also, the destination which has been 

selected by the tourists in order to stay for a specific period of time must have 

facilities and enough services in order to meet tourists’ needs and expectations. 

3)  Purpose, means having one or more purposes in traveling which are 

not related to jobs or earning money. 

When the definition of tourist and the definition of tourism are combined, 

Slongsi Phimonsomphong (2001, p. 5) mentioned that a tourist means someone who 

travels from  his or her own residence to another place temporarily and voluntarily 

with the purposes that are not related to jobs or earning money.   Also, the course of 

traveling lasts more than 24 hours (staying overnight at the destination or tourist 

attraction is needed). Therefore, the definition of travel consists of 3 important 

conditions which are 

1)  To travel from one’s own residence to other places temporarily 

2)  To travel voluntarily 

3)  To travel with purposes that are not related to jobs or earning money 

In general, tourism means the fact that someone visits a place for sightseeing, 

visiting relatives, and spending holidays, both for a short and long periods of time and 

may also mean an individual who is travelling to attend academic or political 

meetings or business meetings or to join other activities regarding business, or is 

traveling to study with experts or to do scientific research. Moreover, in order to 

explain about the term “tourism” thoroughly, Sukhothai Thammathirat (2005, p. 71) 

Open University has mentioned that there are 4 main points to be considered:   

1) Tourist or visitor is someone who is traveling in order to seek 

experiences both physically and mentally, and the purposes of traveling by that 

particular tourist will determine activities and tourist attractions which are chosen by 

the tourist.    
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2)  Business in tourism industry is any business that produces goods 

and services to meet the needs or purposes of traveling of tourists.  Therefore, the 

profits would come from selling goods and providing services to the tourists. 

3) Government sectors in charge of the tourists are the organizations that 

are established by the government in order to take care of and control tourism 

according to the government policies. In many countries, the government always 

emphasizes on tourism because tourism can stabilize the country’s economy. This is 

due to the fact that the economy is stabilized by profits made out of businesses in the 

tourism industry which resulted from tourists’ spending.    

4) Community in tourism areas are people who live in the locality 

which is part of tourism areas. Not only being a host in welcoming tourists, but in 

some occasions, the community also acts as an organization that gives services 

directly to the tourists when community members become part of businesses in 

tourism industry. 

 

2.2.2  Elements of Tourism 

 Elements of tourism are as follows: (Pimphan Sucharinpong, 2006, pp. 8-10) 

1)  Tourists Can be Divided into 6 Types: 

(1) International Visitor means an individual who does not live 

permanently in the kingdom 

(2)  International Tourist who stays overnight means an international 

tourist who comes in the Kingdom of Thailand for more than one night but less than 

60 days each time.    

(3) International Excursionist who does not stay overnight means 

an international excursionist who comes into the Kingdom of Thailand but does not 

stay overnight each time.    

(4)  Domestic Visitor means an individual of any nationality who 

lives permanently in the Kingdom of Thailand and travels to one place in another 

province which is not his or her usual home city. 

(5)   Domestic Tourist who stays overnight means a domestic tourist 

who stays overnight outside his or her current residence at least a night each time. 
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(6) Domestic Excursionist who does not stay overnight means a 

domestic excursionist who does not stay overnight outside his or her current 

residence. 

2) Tourism marketing is one of the main elements of tourism.  The 

number of tourists travelling to a destination or a country depends on how well the 

Tourism Market can attract or persuade the tourists to come and travel. Therefore, the 

following information is about the ways of doing tourism marketing:  

(1)  Providing information or news related to tourism, for example, 

information or news regarding tourist attractions, tourism resources, tourism facilities, 

transportation, tourism security, people or locals courtesy and so on. 

(2) Advertising and publicizing, for example, via television, radio, 

magazines, newspapers, internet, and so on in order to invite and encourage tourists to 

come to the tourist attractions. 

3) Tourism resources can be divided into 2 types:   

(1) Natural tourism resources which are tourist attractions created 

by nature, for example, the sea, waterfalls, beaches, islands, islets, forests and so on. 

(2)  Man-made tourism resources, for example, in terms of art and 

culture, traditions and ways of life and in terms of history, ancient remains, antiques, 

religious places, and so on. 

4) Tourism facilities, for example, transporting services, accommodation, 

restaurants, tour guide services, souvenir shops, immigration services, and also 

security both for life and belongings. 

5)  Amiable Welcoming, after tourists are provided with services and 

have gone home, the thing that they would keep in mind or think of is the impression 

from the service. Therefore, personnel who are servicing tourists should be polite, 

honest, well-behaved, always smiling, and ready to provide services. 

 

2.2.3  Types of Tourism 

Types of Tourism is the classification of tourism according to the way the 

travel is arranged and also the classification of tourist destinations or tourist 

attractions (Wimon Chirochaphan, Prachit Saengdao, & Udom Choeykeewong,  2005; 

Dhurakij Pundit University, 2008) 
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Wimon Chirochaphan et al. (2005) classified tourist destinations or tourist 

attractions which can be divided according to types of experience that the tourists 

obtained into 7 types which are: 

1) Recreation Tourism which refers to joining sport competitions, 

soaking in minerals and springs, sun bathing, meeting in places that are relaxing, for 

example, at the beaches, on a golf court, at a tennis court, and so on.   

2)  Incentive Tourism is tourism that has been arranged as an award for 

an employee which is a fringe benefit from working in an organization and a company 

in order that the employee can go and study something new and do recreational 

activities.  All the spending will be the responsibility of the organization. 

3)  Historical Tourism is the tourism that stresses on the past prosperity 

by visiting ancient places, for example, museums, old Buddhist monasteries, 

monuments, Buddhist temples, palaces, and also seeing performances which represent 

some important historical events. 

4) Business Tourism has a unique characteristic which is attending 

meetings or seminars which always includes other types of tourism. 

5)  Culture Tourism is the travel for experiencing and sometimes being 

part of old ways of life which are rare in old localities which are interesting and 

attractive where tourists will find old traditional outfits, local dances, artworks, 

ancient handicrafts, etc. 

6)  Ethnic Tourism is the travel with purposes of observing cultures and 

ways of life of people of different ethnic groups, and also going to the hometown of 

these people and joining their dancing and religious ceremonies. 

7)  Environmental Tourism emphasizes on attractions that are related to 

nature and environment rather than those that are related to ethnic groups or humans. 

It is the returning to nature including rock climbing, rafting, and camping. 

Dhurakij Pundit University (2008, pp. 7-8) classified types of tourism by 3 key 

ways which are classification by international standard, classification according to the 

arrangement of the travel, and classification by destinations. 

1) Classification by international standard which means classifying by 

country.    

(1)  Domestic Tourism means an individual living in that country 

travels within the border of his or her own country.  
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(2)  Inbound Tourism means an individual who lives in another 

country but comes to travel in that country.  

(3)  Outbound Tourism means an individual who lives in one 

country but travels outside his or her own country. 

2)  Classification according to the arrangement of the travel is divided 

as follows: 

(1)  Tourism in groups is the travel arranged for groups of tourists 

who are personally or occupationally related to one another or who have the same 

needs. 

(2)  Independent Tourism is the travel done by a tourist who wants 

freedom and always travels alone.  He or she might plan the travel himself/herself or 

have the travel agency plan it for him/her. 

3)   Classification by destinations can be divided into: 

(1)  Leisure Tourism which is not complicated, the activities can be 

swimming in the ocean, flower viewing, city tours, and shopping.   

(2) Business Tourism in which main activities are related to 

business, both general business and those of MICE. However, additional activities 

might be related to relaxation and entertainment.  

(3) Tourism for specific purposes is a type of tourism that is 

complicated and systematic, for example, ecological tourism, health and sport 

tourism, art and cultural tourism, ethnic and local culture tourism, and educational 

tourism.   

Tourist attractions are the places that boost feelings of any actions.  They are 

also places that one can feel as if being home while being in new places and searching 

for new things (Pearcea, 1982a, pp. 145-164). Also, the found relation between 

humans and nature are diverse. It depends on the fact that a person sees himself or 

herself as part of nature or not. Besides, being part of nature may depend on places 

because some places may be special for that person since his or her experiences are 

deeply related to them (Schroeder, 2007, pp. 293-309). Collier (1997) and  Mill, & 

Morrison (2002) mentioned that the basic elements of a tourist attraction are 

attractions, amenities, transportations, and amiable welcoming. 

Collier (1997) mentioned that whether or not tourism will achieve its purposes 

depends on 3 factors which are:  
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1) Attraction is an important thing in tourism management.  An 

attraction can be beauty in nature, art and culture, or ancient remains.  An attraction is 

a main factor of any tourism resource because every tourism resource must have at 

least one attraction. Without an attraction, nothing would attract the tourists to come 

to that tourism resource.  

2)  Amenities, mean things that will be used to service tourists in order 

that they will feel impressed, and then would like to come back in the future or stay in 

that area longer, for example, accommodation, restaurant, transportation, communication, 

electricity, water supply, souvenir shop, tour guiding service, and so on. 

3) Accessibility means transportation that will bring the tourists to 

tourist attractions.  There must be roads and transportation network that can always be 

accessed and must link tourist attractions to nearby areas.  It can be seen that tourist 

attractions which are accessible by convenient transportation are very popular.  

However, if tourist attractions are located in remote areas and no transportation to 

help access, not many tourists will be interested in going there. 

Mill and Morrison (2002) mentioned that there are four elements of tourism 

resource which are attractions, facilities, transportation, and amiable welcoming 

explained as follows:   

1)  An attraction is created from our senses, for example, our eyes can 

see things as they are in nature and can see things located in the distance, our brains 

can perceive things and maintain memories, our ears can hear. Therefore, this 

physical readiness, along with the advancement of technology that developed the 

advancement of transportation, communication, mass media, and facilities in 

traveling, makes us ready to perceive tourist attractions. All the things mentioned are 

the factors that make humans perceive things and want to travel more.  Tourist 

attractions include main elements which are natural tourist attractions, cultural tourist 

attractions, ethnic tourist attractions, and entertaining tourist attractions.   

2) Amenities-After an attraction has attracted people to the tourist 

attraction, amenities and services are highly needed because when the tourists are 

living far away from home, they will need many things to fulfill their life including 

accommodation, restaurant, drinks, and places that provide services, for example, 

souvenir shops, launderettes, recreational places, and so on.  
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3) Transportation-tourism happens when people want to travel to 

places that are culturally, climatically, and geographically different. They would like 

to experience something new.  Therefore, transportation is a crucial thing that will 

take tourists to tourist attractions rapidly, conveniently, and safely. Due to 

geographical differences, people need to travel, for example, the Scottish must travel 

to the Mediterranean Sea to go sunbathing during the winter because the beaches 

there get more sunlight and the weather is warm as same as people living in 

California. Besides, traveling does not depend on the distance but rather depends on 

how long it would take to get to the attraction because if it takes only short time to go 

to an attraction, then tourists will be glad to go.  Moreover, an improvements carried 

out on vehicles, roads, and traffic systems are highly necessary in travelling from one 

country to another. 

4)  Welcoming-Welcoming tourists varies from place to place and it is 

very important. This is because after returning to their homes, what tourists would 

remember most would be the impression from being serviced by people in the tourism 

area or by the staff rather than the appearance of the tourist attraction.  So, the area 

which is a tourist attraction should be concerned about welcoming tourists. Also, the 

tourist attractions may bring about positive attitudes towards tourists from people 

living there.  Moreover, services should be emphasized as special works because 

people who provide services should be polite, honest, agile, well-mannered, generous, 

and be ready to serve others at all times without asking for money.  

 

2.3  Community-based Tourism Management 

  

2.3.1  Definition of Community-based Tourism 

Community-based Tourism is a type of tourism that is concerned about the 

sustainability of environment, society, culture, and place.  It attaches tourism within 

the ecological system.  It also provides opportunities for the community to direct and 

manage it for the sake of the community. Also, the community plays a role as the 

owner of the community who has the right to manage and provide information to 

visitors. However, every interested person should all equally benefitted from the 

community. (Arnstein, 1969, Rocha, 1997, Sin Sarabon, & Udon Wongtubtim, 2003, 
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Potjana Suansri, 2003, Therdchai Choibamroong, 2009). 

Weerapon Thongma and Prajate Amnat (2004) mentioned about the elements 

of community-based tourism that community-based tourism must consist of human 

potential, area potential, management, and participation.  Similarly, Potjana Suansri 

(2003, pp. 189-190) mentioned that in preparing a community for tourism, the 

community must go through a process of 10 steps which provide information, 

building participation, studying community, analyzing data together, developing 

potential together, setting a model of management, coordinating, experimenting 

activities, assessing, and developing organizations.  Moreover, Pimravee Rojrungsach 

(2010, p. 68) added that there must be a set of methods and criteria which will be used 

to determine which resources in the community can be an outstanding resource for 

community-based tourism. 

Weerapon Thongma and Prajate Amnat (2004) concluded that elements of 

community-based tourism should be: 

1) Human Potential-People in community should know themselves 

well enough before they can provide information to others and they must be ready to 

learn, to harmonize, and to work with others. 

2) Area Potential covers natural resources, cultures, traditions, and 

intelligence of locality that have been in the community for ages. People in the 

community must be aware of, appreciate, and protect the value of resources in their 

community. They should be able to manage those resources wisely and sustainably. 

Therefore, the community must be ready to learn, to know, and to understand the 

basic ideas of community-based tourism and the area management.    

3) Management is done for the highest benefits, sustainability, and 

balance among a large group of people-This means that the community which can 

manage "Community-based Tourism: CBT" is the community whose leaders are 

accepted by everyone, thoughtful, long-headed, and understand community-based 

tourism. The community must also be supported by the participation of related 

organizations and government sectors.  There must be meetings held in order to 

discuss and decide the direction of the preparation of the community.  Additionally, 

the community must know how their area would employ a model of sustainable 

tourism, what should be the activities in the community and how to distribute income. 
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Nevertheless, the most important thing in the community is the participation which 

means participating in everything that is done for the community. 

4) Participation and Communication are the conveyance of ideas, the 

discussion about problems, and the search for solutions.  From the experiences drawn 

from brainstorming by local researchers, it is discovered that communities set places 

for discussion and brainstorming to plan procedures, coordinate with related 

organization in cooperation, and set rules in all aspects for people in the community 

and the tourists to follow.  

In conclusion, community-based tourism is the tourism that is aware of 

sustainability of the environment, society, and culture.  It is the tourism that is 

directed by the community and managed by the community for the community.  Also, 

the community has a role as the owner who has the right to manage its area and 

provide information to visitors. It is perceived that this type of tourism must be 

carried out in 5 aspects: political, economic, social, cultural, and environmental with 

the community as the owner and the participant of tourism management.  

 

2.3.2  Community-Based Tourism Management 

Community-based tourism management is the process of strengthening the 

community by having the community participate in all benefits/advantages, both from 

the government sector and private sector. During the management, people in the 

community must participate in brainstorming and deciding.  Also, the management is 

done in terms of knowledge, skills, attitudes which create the management for 

sustainable tourism. (Arnstein, 1969, Davenport, 1998, Rocha, 1997, Johns, & Saks, 

2001, Munford et al., 2001, Brennan et al., 2005, Okazaki, 2008) mentioned that the 

participation of the community in the process of tourism planning is believed to be the 

way that can lead to sustainable tourism business.  However, not many researches 

have deeply studied clear and possible details, in practice, which would support and 

evaluate the results of participation.  Also, there are a few researchers who do not 

agree with the fact that community participation can make sustainable tourism. The 

reasons why they do not agree are that community participation is a process that takes 

a long time, that community participation is not a perfectly successful process, that 

community participation is a money-consuming process, and that there are a numbers 
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of obstacles in the process of community participation, for example, lack of 

knowledge, lack of experience in business, lack of budget, and conflict deriving from 

benefits.  Meanwhile, Rocha (1997) added that the tourism business depends on a 

number of outside factors.  Working or investing together must involve investors and 

benefits shared with both government sector and private sector.  In working together, 

it is very necessary and important to protect benefits and solve problems occurring 

among all interested parties. Besides, Parichart Visuthismajarn (2008) studied 

business operation in sufficiency economy way of hospitality industry for sustainable 

tourism, and from community-based tourism management from a case study of 

Chumphon Cabana Resort, it is found that the community itself has set up a group for 

community-based tourism management and has the conservative tourism management 

through main activities which are rafting and hiking. This group is also called 

Conservation Society.  

Arnstein (1969, pp. 216-224) presented a ladder of citizen participation which 

is useful for understanding situations in the community, tourism, and people’s roles in 

participating in tourism development in their areas. This theory consists of six steps 

related to giving rights and authority to people in decision making. This theory is not 

only about citizen participation in decision making but also about the process which 

makes people feel that they are able and have the right to make decisions. In order to 

apply this theory with tourism, community or the area, the association should have the 

authority and all the resources so as to make decisions and manage tourism 

development.  It is necessary that the community pays close attention to and cares 

about the current situation of the community and the need to overcome problems. The 

following are all 8 steps of a ladder of citizen participation:    

1)   Manipulation is about supporting people who have authority in 

using participation as an indirect way to do public relations. 

2) Therapy-attitudes and ideas of locals in community are adapted 

according to opinions belonging to a group of people who have higher power. 

3) Informing-locals in the community receive information regarding 

their rights and responsibilities with alternative opportunities. 

4) Consolation-people living in the community obtain support in 

sharing opinions. 
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5) Placation-the power of people is growing and has more roles but 

mostly still looks as if giving prizes for protecting criticism. 

6) Partnership-is a negotiation between people and groups of 

authorities.  However, practically, it is decentralization and giving out responsibilities 

in decision making. 

7)  Delegated power which is the support given to people in order to 

have more power in decision making and to be part of it. 

8)  Citizen control-people obtained full power in making policies and 

management. 

 

2.3.3  Tourism Zoning 

Jacobs (1998) mentioned that tourism zoning for developing sustainable 

community-based tourism has a purpose of supporting social benefits broadly for 

regulating rights in accessing and obtaining of the community. Tourism area means 

setting distance, physical and cultural qualities of a place, especially a place where 

tourists perceive their ability to attend meetings or to do something, not only relaxing 

related to their specific needs. Those qualities may include the surrounding natural 

environment, for example, climate, ecological system, or something specific such as 

waterfalls, seas, mountains, museums, and so on.  Similarly, Harris and Howard 

(1996) stated that joining tourism zoning would help with building a balance in 

conserving and developing the area but would also lead to obstacles related to politics 

and organizations during the work process. Meanwhile, Metelka (1990) concluded 

that tourism zoning is the control of good characteristics of the areas for activities or 

set of activities related to customer's’ decision or market which includes climate, 

scenery, cultural activities, for example, tourism zoning according to physical 

structure, tourism zoning according to tourists, and tourism zoning according to 

nature.  Also,  Naughton (2007) referred to the studies carried out in Bolivia, the 

Philippines, and Peru in which it was discovered that factors which can determine the 

length of tourism zoning process are those related to the government, financial 

support, ecological matters, and new mapping technology.  

Mihailovic and Moric (2012, pp. 267-279) studied the roles of ideas related to 

philosophical marketing towards sustainable process of rural tourism development.  



29 
 

The results of their study showed that marketing in rural tourism business should be 

used as a method which would help in building successful strategic targets of rural 

tourist attractions.  The examples of the targets are long-term prosperity, tourists’ 

satisfaction, maximizing profits, extending tourism seasons, reducing negative 

tourism impacts on society in the community, creating stable employment, supporting 

and attempting to find something new and apply them to the economic activities that 

the community already has.  Therefore, marketing is not only about distributing 

leaflets but also about setting business purposes and strategies.  Moreover, in 

marketing, creating tourism goods or services can generate new and special 

experience for tourists and help rural tourist attractions make more profit. 

Tourist attraction or tourism area can be considered as a very important aspect 

of tourism which can attract tourists’ interest from tourists who have the potential in 

visiting that particular area.  Also, it is the most important thing in successful tourism 

management which is an integrated tourism management (Mill, & Morrison, 2002). 

Kropinova (2009, pp. 117-129) explained about tourism zoning in the Kaliningrad 

Region of the Soviet Union which is divided according to levels of business 

opportunities from highest to lowest.  This region is the area for relaxation which has 

different levels of developed areas, from the least developed to the most developed. 

The tourism in Kaliningrad Region is one of the strategic plans of economic 

developing route.  There are 10 types of tourism within this region and 12 districts of 

accommodation for relaxation as follows. 

1)  Health Tourism  

2)  Seashore Tourism  

3)  Ecological Tourism 

4)  Agricultural Tourism 

5)  Fishing Tourism  

6)  Hunting and Hiking Tourism  

7)  Water Sport Tourism, for example, rafting 

8)  Party Tourism, for example, camping 

9)  Tourism for Seminars and Meetings  

10)  Cultural and Educational Tourism   
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Tourism in each system has several elements which play different roles and 

have different responsibilities, but these roles and responsibilities are always related 

to one another.  They are also related to the environment outside the system, for 

example, general physical characteristics of the tourist attractions, climatic 

characteristics, community and physical activities in the area, ecological system, 

forests, water resources, the air, and also activities related to tourism zoning 

management and environment outside the system.  All these things affect tourism 

both directly and indirectly.  Similarly, tourism system management should suit the 

demands and needs of the tourism market by going through the development 

according to tourism. (Gunn, 1994) 

Characteristics of a destination is very important for tourists to evaluate the 

attractiveness of a destination and their satisfaction with that destination. All the 

researches today have mentioned that tourists’ satisfaction is the duty of anticipation 

related to important characteristics of a destination. Moreover, important decisions, 

actions, analyses, and practices are considered as useful methods in evaluating value 

of different elements of marketing products. At first, characteristics and appearances 

of a product or a destination will be created. Then, the tourists will be asked to 

evaluate the importance of the characteristics, and they will be asked how the goods 

and services delivered to them, whether the goods and services are good. Finally, the 

score from evaluating the importance and characteristics will be calculated and 

determine what type of tourism services or tourism activities of a particular product or 

a particular destination should be (Martilla, & James, 1977, pp. 77-79). 

 

2.3.4  Tourism Activity 

Tourism activities will be beneficial to the body because we get to relax and to 

the soul which also gets to take a vacation. Therefore, a person can live longer 

(Paffenbarger, Hyde, & Dow, 1991). Tourism management includes all activities that 

an individual who travels and stays continually at a particular place which is not his or 

her own residence and is not in the same environment for not more than one year for 

each time of traveling for a purpose of doing business or other purposes can do 

(Middleton, 1994). Tourism management is the overall result of a phenomenon and a 

relation among tourists’ needs, marketing, and businesses owned by either the 



31 
 

government or a host community in the process of attracting or persuading tourists to 

come, relax, and travel (Goeldner, Ritchie, Brent, & Milntosh, 2000). 

Leahy, Shugre, Daigle and Daniel (2009, pp. 59-77) have studied tourism and 

tourism activities in the areas of universities, national parks, parks, and recreational 

places. They found that parks are a place that people of a community come to exercise 

and relax. People who come to the park are in different ages and have different 

educational backgrounds.  Their purposes of coming to the park are also various, for 

example, to exercise, to relax, to reduce stress, to meet people, and to jog. According 

to the results from questionnaire, most people feel that the main factor that attracts 

them to the park to use its services is the fact that traveling to the park is very 

convenient for them. In planning activities or developing the park, planners planning 

projects promoting traveling to the park need to be aware of tourists’ needs.   

Lanquar (2002, pp. 74-88) has mentioned that behavior or a way of traveling 

that affects tourist behavior depends on several fundamental factors, for example, the 

travel, transportation system, communication technology, utility, ways of life, and the 

increase of income. These factors will create structure of traveling groups, number of 

nights spent, types of accommodation, transportation, places to visit, and the use of 

tour operators who operate activities in a particular time of a year.  

Bloch and Bruce (1984, pp. 74-88) have collected information about traveling 

behavior from those who are crazy about spending free time with traveling, relaxing 

and doing recreational activities. This collection of information that covers general 

information of tourists and also special traveling behavior can be compared with 

studies related to spending free time in traveling, relaxing, and doing recreational 

activities. Also, the consumption of free-time spenders can be considered with the 

traveling and product consuming.  On the other hand, Pizam and Mansfield (1999) 

has added that motivations play an important role in determining tourists’ behavior 

because  motivations affect time, place, and type of tourism that consumers will 

follow. Most of the studies related to tourists’ behavior pointed to the reality, both 

internal and external factors. Traveling behavior will be affected by push factors and 

pull factors as much as by the force in traveling. The force can include factors, for 

example, distance, money, and riskiness.   

Zalatan (1998, pp. 890-903) mentioned about the behavior of decision-making 
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in tourism activities regarding traveling to tourist attractions that it might be a simple 

decision-making process or a complicated one.  This depends on the social and 

economic status of the tourist, himself or herself or on the characteristics of tourist 

attraction that the tourist wants to visit.  Therefore, there are three types of behavior 

related to the decision-making process of the tourist regarding buying goods and 

services.  

1) Behavior related to decision-making or reaction towards problems 

which are done daily.  This type of decision-making depends on several factors which 

are inexpensive travel, there is no need to be concerned or mull over something too 

much in order to make a decision, it is travel that the tourist is familiar with, the 

decision making is not too complicated or too detailed for considering, and there is 

limited time for gathering information. 

2) Behavior related to decision-making under limitations or unfamiliarity 

is the fact that the tourist has to make a decision about the tourist attractions that he or 

she is not familiar with. Therefore, the tourist has to search for additional information 

so as to reduce risks. However, there is no need for too much prudence or time for 

consideration because the trip to this tourist attraction is not expensive, and the 

distance is not far.  

3)  Behavior related to decision-making in carefully buying something 

is the behavior of decision-making that the consumer must be thoughtful, have a lot of 

information, and consume quite some time for decision making.  This type of 

decision-making will occur in case of the travel/trip has these characteristics: it is a 

quite expensive travel, the tourist has not been there many times, the distance is very 

far and time-consuming, it is a tourist attraction that the tourist never knows about or 

is not familiar with, there is  a lot of information regarding the tourist attraction and 

services to consider (high involvement), and plenty of time is needed in order to think 

and do research about the tourist attraction. 

The process of decision-making for traveling done by a tourist consists of 5 

important steps (Kotler, Bowen, & Maken, 1999) as follows: 

Step 1. The perception of the need or the perception of problems or 

factors causing problems.  The needs come from two sources which are the things that 

stimulate an individual from within, for example, the fact that an individual feels 
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stressed and weary after working for the whole year, or the fact that an individual 

feels sick of daily life, both at a workplace or in their family, therefore he or she needs 

to escape from those kinds of  tedious situations, and the things that stimulate an 

individual from outside including stimulation from markets which comes as 

advertisements, publications, and sales promotions belonging to tourist attractions. 

Step 2. Carrying out research about tourists attractions - there are two 

information sources which are an internal source which means that a tourist may think 

of an attraction that he or she has already known and remember an external source 

which means searching for information about a tourist attraction from external 

sources, for example, from a travel agency, from friends’ suggestions, and from   

travelogues/magazines. 

Step 3. Assessing choices - after getting all the information related to 

tourist attractions, activities, or services needed for travel, a tourist will specify some 

tourist attractions for assessing and considering before making decision. 

Step 4.  Decision making regarding specified tourist attractions may 

affect the intention, for example, warship, economic recession, an outbreak, or a 

tourist’s own decision such as one related to a wife or a family member.  

Step 5.  Behavior after traveling or an assessment of the experience from 

traveling-an assessment of the experience that a tourist obtained will affect the 

satisfaction or not depends on differences between the tourist’s set expectations and 

the experience from traveling to that particular tourist attraction. There may be two 

situations happening after an assessment.  The first one, if the tourist is satisfied with 

the tourist attraction that he or she has just visited, the tourist will become a loyal 

visitor to that tourist attraction, he or she will return to that tourist attraction again in 

the future, and he or she will tell their friends and family about all memorable 

experiences he or she obtained from that tourist attraction.  On the other hand, the 

second situation, if the tourist is not satisfied with the tourist attraction that he or she 

has just visited, he or she will never return to that place and may also bring back all 

awful memories of the tourist attraction home and talk to everyone about it including 

family and friends or report it to related organizations, or tell the media about this bad 

impression or post them online. 
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Motivations of an individual in traveling derive from several factors 

Swarbrook (1999) 

1) Physical motivation which includes relaxation, the need to have 

tanned skin, exercise and health care, and sex. 

2)  Emotional motivation includes previous impression, adventures, an 

escape from reality, an excitement from seeing something new. 

3)  Cultural motivation such as gaining experience from other cultures. 

4)  Personal motivation, for example, visiting friends and relatives. 

5)  Positional motivation such as receiving privileges, fashion (trends). 

6)  Self-development motivation, for example, gaining new knowledge, 

learning new things and skills. 

Plog (1972) presented a theory used as a set of rules in analyzing the 

personalities of tourists which affect tourists’ behavior and decision-making.  Tourists 

can be divided into two groups according to personalities, 1) tourists who are looking 

for pleasurableness from tourist attractions (Psychocentric) which are tourists who 

prefer traveling by buying tour packages, and 2) tourists who love traveling 

(Allocentric) are the tourists who love adventures, exploring new things alone, and 

cherish new experiences.  

Besides, Jackson, White, & White (2001) developed a model of tourists’ 

personalities from synthesizing two personality theories which are the Introvert and 

Extrovert Theory and Allocentrism/Psychocentrism Theory of Plog (1972).  It can be 

concluded that tourists’ personalities consist of: 

1)  The Explorer who has self-confidence, loves exploring new things, 

and has several purposes in traveling. 

2)  The Adventurer who is naturally simple, patient, a risk taker, and 

loves new experiences (All centric). 

3)  The Groupie (Psycho centric) who loves to do activities in group, 

emphasizes on finding pleasurableness from tourist attractions. 

Cohen (1972, pp. 64-82) divided tourists into 4 types which are: 

1)  Organized mass tourist is a tourist who has bought a travel package 

from a travel agency and is going to a popular or famous tourist destination. 

2)  Individual mass tourist is a tourist who bought a travel package 
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which has more varieties and flexibility than that of an organized mass tourist. This 

type of tourist tends to travel in major cities and to places of interest.  His or her 

purpose of traveling is to gain new life experience and to search for new things.   

3)  Explorer is a tourist who always arranges his trip by himself/herself 

and always escapes going to popular tourist attractions.  Behavior in traveling is 

learning and searching for new things.  This type of tourist loves nature and meeting 

locals. However, this type of tourist still wants convenience and security in traveling 

to some extent.   

4)  Drifter is a tourist who wants to be part of a local community, who 

has no fixed plan in traveling, and who chooses to travel to a city or to find 

accommodation arbitrarily.  He or she loves to challenge himself or herself and to find 

something new in life. 

Perreault, Dorden, & Dorden (1979, pp. 208-224) studied types of tourists 

from a sample group of 200 participants. They concluded there are 5 main types of 

tourists which are:  

1) Budget traveler-this type of tourist has a middle income, loves 

traveling and holidays. They spend money at a low level. 

2) Adventurous tourist is a well-educated tourist and has middle or 

high income.  He or she loves to do adventurous activities or to have adventurous 

traveling. 

3)  Homebody tourist is a tourist who is prudent and loves traveling but 

does not want to talk about traveling with others and spends less time in planning 

trips. 

4)  Vacationer (a small group of tourists) is a tourist who always spend 

lots of time planning where to go next and how to get there and is very enthusiastic in 

traveling.  However, this type of tourist earns a little income. 

5)  Moderates are the tourists who love to travel for a very long period 

of time and do not want to travel during weekends or do any sports. 

 

2.3.5  Tourism Authenticity 

Carnegie and McCabe (2008, pp. 340-368)  have studied that a model or an 

example of the past historical, cultural, and traditional situations helps encouraging 
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the pride within community and maintaining cultural identity.  Modeling/reproducing 

situations has played an important role and has been put in the calendar of interesting 

things for tourists to see.  Also, this type of activity creates more tourism activities in 

the area.  It, moreover, causes discussion and criticism regarding its effects on the 

understanding of cultural heritage.  This particular research supports reproduction of 

historical situations which is another way used in presenting cultural heritage for 

tourists.  This type helps affirming the cultural identity of the community. Therdchai  

Choibamroong (2011) mentioned about the intelligence of locality that Thailand’s 

intelligence of locality include passing on knowledge from generation to generation 

for the development and the survival of people in the community and also as a 

foundation of people’s self-development.     

A marketing principle used in creating localness or building trust in the local 

is changing the   manners of personnel in terms of reaction towards customers.  

Although many services can be provided online, for example, internet banking, 

paying bills, or transferring money, local banks still open as well as tour operators. 

About 30% of tourists, on average, do online booking.  However, business owners are 

well aware that providing services face to face is still important.  Most customers 

come to talk to personnel directly in the office on matters or services that seem 

complicated to them. Generally, customers like to contact or talk to local personnel 

because they then can speak with a local accent and people living in the locality will 

understand them too, both the language and gestures or manners, and the customers 

will also understand the personnel's local accent, local gestures, local manners, and 

local knowledge.  The differences of each market of each community makes the 

knowledge of community important, for example, if a customer lives in northern part 

of Sweden and gets a chance to talk to local personnel, this personnel would know a 

lot about flights that fly to Stockholm whereas a personnel living in the south of 

Sweden would not know, on the other hand, a personnel who lives in the south would 

know more about flights flying to Copenhagen or ferry services in Denmark than a 

personnel living in the north of Sweden.  Moreover, strategies such as creating 

symbols of local goods or using names of brands related to geographical features of 

the area or using the name of the town or the region with goods or designing the 

office or branches with local styles.  It is a good idea to make a customer feel like 
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being home when he or she comes to ask for service, for example, to paint the walls 

or decorate the office in accordance with local styles. (Sara, 2009, pp. 249-265) 

  

2.3.6  Tourism Marketing 

Tourism marketing means operating activities in management to meet tourists’ 

needs by depending on market research, forecasting, marketing mixture which helps 

explain needs, consumption trends, economic and social trends of the target groups, 

and also the methods in conveying information regarding goods or services to 

potential customers by publicizing which will encourage perception and interest of the 

tourist attraction. (Coltman, 1989, Middleton, 1994, Ivanovic, & Collin, 1996, 

Needham, 1996,  Kotler, 2003). Coltman (1989) mentioned that tourism marketing is 

a philosophy of management to meet tourists’ needs.  He carried out a study, has done 

forecasting, and has selected products of tourism industry which suit the market so as 

to meet the needs and maximize profits for the organization.  Similarly, Middleton 

(1994) concluded that tourism marketing is a study of tourists’ needs or demands and 

the management of important elements of tourism industry/supply to meet demands 

by emphasizing a marketing mix as a tool for linkage.  Also,  Ivanovic and Collin 

(1996) added that tourism marketing is carrying out  activities for tourism market 

promoting and also the methods of conveying information regarding goods and 

services to potential customers by publicizing or selling champagne or an 

advertisement on TV or giving prizes to customers in order to stimulate perception 

and interest in the tourist attraction.  Meanwhile, Needham (1996) mentioned that 

marketing needs to focus on strategies of product development for attracting tourists’ 

needs/demands.  Also, Kotler (2003) concluded that marketing is the management of 

marketing mix which are products, prices, places, and marketing promotions. 

Tammanon Prachuabmoh (1986) defined tourism marketing as a study of elements of 

production, good consumption, and services in tourism so as to decide a direction in 

product development in tourism and in creating more tourists.  The major elements of 

tourism marketing are tourism demand and tourism supply. Moreover, Winit 

Weerayangkun (1989) mentioned that marketing is a philosophy of management 

which focuses on tourists’ needs by depending on doing market research, forecasting, 

and selecting tourism resources which are in need so as to produce the highest profits 
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in business when presenting services to tourists as aimed.  In addition, Nikom 

Charumani (1992) concluded that marketing in tourism industry is an idea or a 

philosophy in management which aims to meet tourists’ needs by depending on 

market research, forecasting, and selecting tourism resources that are in need in order 

that the businesses can gain the maximum profits from presenting services to tourists 

according to the set goals.  Also, Bunloet Chittangwatthana (2000) added that tourism 

marketing is the operation of activities done in order to analyze and find out that a 

target group of tourists travel to which places, buy what kinds of products, use what 

types of services, and when they are going to travel, after that tourism marketing mix 

will be employed in order to meet that group of tourists’ needs, make them satisfied, 

and to achieve set purposes of tourism industry. 

In conclusion, from the ideas regarding tourism marketing, tourism marketing 

is a tool in providing tourism supply and activities to meet tourists’ needs.  It also 

involves the employment of marketing mix, market research, and forecasting which 

helps identify needs/demands, consumption trends, and economic and social trends of 

a target group of tourists.  Therefore, it can be said that tourism marketing is a crucial 

tool which will motivate people to travel more.  

Gunn (1994) presented a set of rules in considering tourism marketing 

determinants which are the demands of an individual who travels to other countries: 

1) Where the tourist comes from-a tourist living in a city will be 

financially better than the one living in rural areas.  It is also related to the distance 

from a tourist’s residence to a tourist attraction and conditions of transportation 

between a tourist’s residence and a tourist attraction. 

2) Economic situation of the society in the origin country - if people 

living in a country earn high incomes and are at a certain age that is appropriate for 

traveling, demands in traveling will be high.  

3) Limitations regarding policies in the origin country where tourist 

comes from, for example, high tax on traveling out of a country or rules related to 

outbound tourism. 

Besides, Demonja and Ruzic (2011) mentioned about elements of Tourism 

Marketing that the elements are factors which will attract tourists to come and travel 

because tourism marketing means the readiness in attracting a target group of tourists 
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to come to a tourist attraction and then use tourism resources which are attractions, 

amenities, and services.  Tourism marketing may be done in two ways which are, 1) 

providing information regarding tourism, and 2) publicizing tourism through all kinds 

of media.  The aforementioned elements are the important factors for tourism which 

all related parties must consider.  These factors must suit a type of tourism they are 

related to because types of tourism are all different, for example, Mass Tourism, Eco 

Tourism, Agro Tourism, Cultural Tourism, and Health Tourism.  In order not to affect 

tourism resources, or not to change the ecological system or the local culture, the 

management of these factors should be appropriate.  During the 20th century, 

traveling behavior started to change. The marketing strategies that once were focusing 

on servicing big target groups have shifted their attention and development to other 

types of tourism, for example, conservative tourism, cultural tourism, and rural 

tourism. Moreover, marketing started to focus on individual preferences and tried to 

pay more attention to rural tourism development.   

United Nations World Tourism Organization (UNWTO). (2004) has defined 

rural tourism as a tourism whose outstanding point is local culture.  Tourists should 

obtain exclusive experience from doing activities with locals, for example, activities 

related to agriculture, traditions, and way of life. This type of activities will give new 

experience to the tourists which cannot be found from other types of tourism which 

the stress is on selling tour packages to tourism businesses in tourism market.  These 

activities which are the main parts of rural tourism include hiking, climbing, cycling, 

horse-riding, extreme sports, farm tours, trying local foods, fishing, and  hunting.  

However, each community has different selling point.  It depends on the resources 

that each community has and maintained for rural tourism business. Rural areas where 

people’s ways of life remain the same is quite charming and can attract lots of 

tourists, for example, the city of Montenegro where there are several rural areas which 

are full of natural scenery, diverse cultures, and old traditions.  According to several 

cases of studies regarding rural tourist attractions, tourism only refers to additional 

activities that help the economy of the villages in the rural areas.  Economic activities 

in locality mostly are related to agriculture, forest, and handicrafts.  Therefore the 

majority of the locals are working as a farmer, not a tourism business owner.  These 

people are not familiar with marketing or do not have knowledge of tourism business. 
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(Mihailovic, & Moric, 2012) 

Goeldner et al. (2000) mentioned that tourism market management which 

derives from tourists’ demands towards one particular tourist attraction is controlled 

by two major factors: 

1)  From an individual preference for traveling which is a push factor 

depending on three key factors which are psychological factor which is a determinant 

of motivation of one’s decision to go or not to go to a tourist attraction, 

demographical factor which refers to personal characteristics of an individual, for 

example, gender, age, occupation, and so on, and a factor related to marketing 

effectiveness which is a success in marketing that a tourist attraction can attract 

tourists to come and visit.  

2)  According to impediments or obstacles against travel/tourism which 

is a pull factor, Obstacles or impediments against tourism of an individual are 

specified by 5 factors which are economic factor of a country where a tourist comes 

from and also time and budget spent in traveling from their country of origin to the 

tourist attractions, cultural factor means cultural differences between a tourist’s 

country of origin and a country that a tourist is traveling to, a factor related to 

spending money for services means money spent for services in tourist attractions 

such as food, accommodation, transportation within tourist attractions and so on, a 

factor related to quality of services in tourist attractions-if a tourist attraction provides 

tourists with quality services or amenities, the resistance preventing tourists from 

going to that tourist attraction will be reduced, and a factor related to influence of 

seasons - traveling to a tourist attraction each time depends on appropriate season and 

plan planned by the tourist.  

Mathieson and Wall (1982) mentioned about the process of buying products 

by tourists consists of 4 points: 

1) Tourist profile including personal characteristics, for example, 

gender, age, education, income, attitude, motivation, previous experience, and 

behavioral characteristics such as needs, taste, motivation, and so on.  

2) Travel awareness means the awareness of information and new 

related to tourist attractions, amenities, and services that tourists will be provided 

with.  Formal tourism news or information include leaflets, travelogues, 
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advertisements, and informal tourism news or information include what has been told 

by family and friends. Moreover, travel awareness also covers the awareness of being 

a tourist destination, amenities, and services in tourist attractions 

3)  Destination resources and characteristics include characteristics of 

tourist attractions, diversity of tourist attractions, amenities in tourist attractions, and 

accessibility to tourist attractions, immigration, and public utility.   

4)  Trip features, for example, length of trip, distance, and expense  

Deffner, Karachalis and Psatha (2013) studied marketing planning in terms of 

tourism industry, cultures, and business by analyzing Place Marketing Pilot Plans-

PMPPS in two European cities, Rostock in Germany and Kainuu in Finland. This 

study employed marketing model of Ashworth and Voogd (1990) and Kotler et al. 

(1999) with the intention that the tools and methods used can efficiently promote the 

image of a place. Place marketing can used as a process of strategies.  Place 

Marketing was universally popular 25 years ago in developing rural areas and 

promoting investing activities in the areas. The results of the study found that market 

management in terms of place is an element for building and developing economy of 

the area.  Image is the last product of place marketing.  The process of building an 

image for a place consists of specifying the potential target market, process of 

dividing assessment, developing places for selling products, and selecting proper 

promoting strategies.  PMPPS (Place Marketing Pilot Plans) derives from a broader 

strategic plan by combining main elements of several strategies in which there has 

been a new model presented, one that is more efficient than that of the two 

aforementioned cities (Rostock and Kainuu), in which there are SWOT analysis done 

to both internal and external environments, specification of visions and purposes, 

specification of image and characteristics, a study about market and analysis on minor 

target markets, assessment and selecting strategies, and building or developing 

tourism marketing mix.  

Ahmed (1996) concluded that only having outstanding tourism resources is 

not enough to promote and persuade tourists to come and visit that place.  Therefore, 

activities promoting tourism are very important in building potential for that place in 

order to compete with others attractions because tourists’ ideas and attitudes are the 

most important factors that tourists use in deciding whether to go to a particular 
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tourist attraction. This means that activities promoting tourism, for example, 

campaigns promoting tourism or the opening of activities in the tourist attraction has 

created a new dimension for tourism competition and has resulted in producing a 

higher number of tourists to come to a particular place.  Also, determining strategic 

promoting activities in promoting tourism will vary in places according to status and 

environment of a place. Ivanovic and Collin (1996) also added that activities 

promoting tourism market and potential methods in conveying information regarding 

goods and services by publicizing, selling campaigns, advertising on TV, or giving 

out prizes are the encouragement that creates perception and interest in a place.  

Moreover, Fridgen (1996) mentioned that tourism or traveling is a result of intrinsic 

and extrinsic motivations.  Some tourists travel for satisfaction and personal fun or 

excitement while others travel for business negotiations, meetings or career 

development.  

Dann (1977) studied the motivations for tourism/traveling by analyzing Push 

and Pull Factors. A theory related to tourists’ motivations believes that tourists travel 

because they have been pushed by internal motivations called push factors and have 

been pulled by the characteristics of a tourist destination called pull factors.  

Similarly, Crompton (1979) suggested that push factors are internal factors related to 

tourists’ needs, for example, the need to relax and to escape from boredom so as to 

travel or go on an adventure with family, to meet new friends, to recover one’s health, 

to learn new things, and so on. On the other hand, pull factors are characteristics of a 

destination that meet  tourists’ needs such as  natural and historical tourist attractions, 

prices, amenities, security, convenient transportation, sanitary, and so on. Pearce 

(1982) studied about tourists’ needs which are used as a convention in analyzing the 

tourism market. He has based his study with Solow’s theory in order to study about 

the needs for traveling.  He finally concluded that the steps of human needs for 

traveling consist of:  

1) Physical needs for relaxation, escaping from boredom, and for 

excitement in life. 

2)   Needs for security and safety while traveling. 

3) Social needs for interaction with people or meeting new friends 

while traveling. 
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4)  Needs for developing one’s self by learning cultures and traditions 

of another country or locality. 

5)  Needs for success in life by collecting experiences from traveling. 

Pearce (1982) presented his opinion that marketing personnel who study needs 

for tourism and factors affecting needs can develop and design goods and services to 

meet tourists’ needs. There are many aspects of tourists’ needs.  Meanwhile, 

marketing personnel who can design goods and services that meet tourists’ needs in 

many aspects at the same time and in the same market would be successful in selling 

goods and services. He mentioned that “not only main characteristics or tourist 

attractions of a destination that attract tourists but also the ability of a tourist 

destination to meet tourists’ physical needs”. 

Hudson (2008) mentioned about motivations which are main factors 

determining consumers’ behavior. In addition, cultures, personal characteristics and 

social influence are also main factors that tourists use in deciding to buy services. 

Factors that affect consumption behavior and tourists are: 

1) Motivations are the drive from within an individual which creates 

actions or behavior that will respond to personal needs. Understanding consumers’ 

motivations will enable business owners to have more advantages in competition 

because these business owners know what tourists want which can lead to tourists’ 

decisions to buy goods and services.  Motivation theory regarding human needs 

focuses on internal needs which cause the drive in showing this behavior.  

2)  Personal factors are the original division of a market using age as a 

main criterion.  Nowadays, many tour operators stress on the market of the elders as 

their target which is continually growing.  Market of old tourists is a market group 

that is well-off and unique because it is the market that does not travel in traveling 

seasons. These tourists can travel for a very long period of time since they are free.  

They do not have to travel during the weekends.  This means they would help hotels 

open up more rooms on weekdays.     

3)  A way of life is an analysis of a way in leading one’s life or 

lifestyle. The analysis can be done by considering how one allocates his time, his 

money, and his energy. However, analyzing only lifestyle is not enough for 

understanding. The marketing personnel, therefore, analyze the lifestyle and the 



44 
 

demographical and psychological factors simultaneously for identifying activities, 

needs, and opinion of an individual.  

4) Life cycle is the period of time that one’s life goes through 

according to age and family members, for example, a single person will live his or her 

life differently compared to a married person, and a couple who has kids will be 

different from the one that does not. Also, an individual will have different behavior 

towards tourism when he or she is at certain age. 

5)  Cultures refer to social norms, beliefs, and ceremonies which are the 

uniqueness of each individual that determines needs and behavior. Different cultures 

affect lives in society.  An individual would respond to his or her needs according to 

the norms of the society, for example, ecological tourism is now popular while 

commercial tourism is no longer popular. Also, cultural changes in society are very 

important too.   

6)  Social Class is a position of an individual who lives in a society.  

Social class is considered by level of income, educational level, occupation, family 

status, value of property, and area that one lives in.  Society links to social institute in 

the society that one is related to, for example, social classes according to Hinduism in 

India or a developed country may divide classes into low class, middle class and high 

class. Marketing personnel will see that people from different classes will buy 

different goods and services because of different reasons.  In the tourism industry, an 

individual who has a high income, who is always more educated, would travel more 

than those who have little income. 

7) Reference groups are groups that have both direct and indirect 

influence on determining attitude or behavior of an individual, for example, family, 

educational institute, workplace, etc. These reference groups would produce motivations 

in traveling differently. 

Mihailovic and Moric (2012, pp. 267-279) concluded that applying marketing 

with tourism by using principles from “nature” of the ways tourists use services 

includes: 

1)   The needs according to seasons - tourists’ needs vary from season to 

season.  The responsibility of marketing personnel is presenting products in order to 

lengthen traveling season and finding marketing tools that can be adapted to different 
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levels of tourists’ needs.  Traveling seasons depend on a number of services offered in 

all aspects of tourism businesses. 

2)  A high capital - these days, tourism activities require high capital 

because modern-day tourism needs more convenience.  The appliances, for example, 

air-conditioner and other electronic devices are expensive and have high fixed 

expense. Therefore, marketing manager should determine prices of services are high 

enough to cover the company’s expense. 

3)  The relation among products and services in tourism business - tour 

packages in modern-day tourism nowadays offer tourism goods or services that are 

diverse at the same time in order to respond to every need of tourists.  One of the 

reasons why marketing personnel become tourism business owners is that they have 

marketing strategies and have documents related to plans.  Some communities get 

positive feedback from tourists while some do not and also cause negative 

consequences towards tourism.  

4)  A successful tourism business will cause business expansion and 

also attract investors into rural areas.  Also, more investments for tourism business 

expansion may produce risks that might destroy community's original selling point, or 

business expansion may destroy beautiful resources in the rural areas. 

Mihailovic and Moric (2012, pp. 267-279) studied about the roles of ideas 

related to philosophical marketing towards sustainable process of rural tourism 

development. The results of their study show that marketing in rural tourism 

businesses should be used as a method which would help in building successful 

strategic targets of rural tourist attractions.  The examples of the targets are long-term 

prosperity, tourists’ satisfaction, maximizing profits, extending tourism seasons, 

reducing negative tourism impacts on society in the community, creating stable 

employment, supporting and attempting to find something new and apply them to the 

economic activities that the community already has. Therefore, marketing is not only 

about distributing leaflets but also about setting business purposes and strategies.  

Moreover, marketing and creating tourism goods or services generates new and 

special experiences for tourists and helps rural tourist attractions make more profit.  

Therdchai Choibamroong (2011) mentioned about the marketing mix which is 

important for tourism development which includes 16 Ps Product, Price, Place, 
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Promotion, People, Physical Evidence, Process of Service, Packaging, Positioning, 

Partnership, Psychology, Politics, Public Opinion, Participation, Period, and 

Perception towards tourism. 

 

2.3.7  Eco-Tourism 

Eco-tourism means the tourism in natural areas by supporting and conserving 

environment, and not destroying them until they become decadent.  Another 

definition of ecotourism is to maintain the balance of tourism development and to 

protect environmental resource.  Sustainable eco-tourism depends on whether or not 

all the interested persons will accept the relation among the factor 4Es which are 

Environment, Equity, Education, and Economic.  In order to sustain eco-tourism, it 

depends on managing and administrating principles which would help with acquiring 

benefits and reducing all negative impacts.  Tourism industry creates both positive 

and negative impacts. (Elizabeth, 1992, Western, 1993, Robert, & Sam, 2008)  

Western (1993, pp. 7-11) mentioned about ecological tourism that it is the 

travel/tourism that is responsible for natural sources where the environment and 

surrounding are conserved.  This type of tourism improves the local people’s way of 

life.  Elizabeth (1992) mentioned that ecological tourism is a tourism that lies within 

nature and is very beneficial for conservation because in ecological tourism, there is 

budget for protecting and conserving areas, jobs for the community or the locals, and 

also learning about and building conscious of the management of environment. 

Therefore, eco-tourism is a tourism that is very beneficial for conservation because 

there is budget for taking care of the area, jobs for the community or locality, and 

building of awareness of environment.  Similarly, Ceballos (1988) suggested that eco-

tourism management is another type of tourism related to traveling in nature without 

bothering or destroying it.  The purpose of eco-tourism is traveling for cherishing and 

studying natural resources.  

Eco-tourism impact on developing countries where there is a necessary 

technical operation so as to achieve sustainable eco-tourism development, for 

example, tourists financially supports conservation and increase of the development 

of capacity for tourism development and promoting people’s participation in the area 

in order to ensure economic profits of the locality from the development and 
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management of tourism that have been achieved according to set goals (Doan, 2000). 

Besides, Budeanu (1999) discussed the study regarding potential for tourism 

management so as to promote sustainable tourism. This researcher presented eco-

tourism management in protected area.  This researcher also believes that good 

tourism industry management can well go through a design and a model of eco-

tourism management which will reduce effects of tourism on people in the area and 

the environment and support conservation and improvement of environment in an 

ecological system.  However, Weiler and Ham (2001) presented their opinion that it is 

broadly controversial that eco-tourism has potential for building tourists’ 

understanding towards ecological systems and nature and for increasing tourists’ 

support for environment and sustainability of economy.  Also, the eco-tourism impact 

has a connection with the way positive tourism is operated which changes tourists’ 

knowledge of environment and creates good attitudes and behavior towards eco-

tourism. Evaristus (2004) mentioned that a government supports mass tourism 

because it increases the economy of a country where there are tour operators. A 

government encourages a lot of tourists to come into a country because it wants 

profits back after investing a lot to manage tourism in the country.  But, tourists can 

create both positive and negative impacts on cultures of the tourist attractions. 

  

2.3.8  Landscape Tourism  

Jesper and Ruud (2013) have studied strategies of holistic design for the 

development of sustainable tourism  found that landscape approach is the concept of 

landscape, nature and value only to promote local identity, and in accordance with the 

attractions. 

Joan (2005, pp. 123-135) has studied the methods that Singaporean 

government used in planning the management of the country’s natural and cultural 

resources. Singapore is a country where city and nature planning is earnest according 

to the government set concepts. The planning is a combination between values and 

purposes. Therefore, recreational areas for its citizens and for tourists are of high 

quality. Area planning of Singapore can be clearly divided by boundaries and sizes. 

Citizens and tourists can enjoy their time relaxing while business owners can benefit 

too.  According to this method, Singapore, therefore, has a clean environment, an 
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abundance of trees and green areas providing plenty opportunities for relaxing, an 

efficient infrastructure and safety and high security.  Singapore’s selling points are 

cleanliness, the fact that it is a “Green City”, efficient modernity, diverse cultures, the 

appropriate blend between East and West, and between novelty and antiquity. Most of 

the planning of the tourism industry is controlled by economic principles with a main 

purpose of obtaining financial profits from the industry. Singapore’s tourism industry 

is controlled by the economy, environment, and social term of a government. Also, 

tourism planning is intruded by decisions of a similar standard towards values. One of 

the concerns that Singapore has about area planning is a lack of natural and cultural 

concentration. Moreover, the privilege to decide the use of an area and the need to 

manage the area exceedingly can make the identity and sense of the place seem 

fabricated.  

McDaniel and Trousdale (1999, pp. 58-70) have studied tourism planning in 

the city of Guimaras, the Philippines with the purpose of helping government officers 

and interested persons with improving strategies for rural tourism. The researchers 

helped with making plans for evaluating the marketing potential by interviewing and 

operating workshops with interested persons with focus on the roles of social value as 

a foundation in all types of decisions. The process of decision-making reflects values 

of all related persons. After that, the group of interested persons discuss the problems 

regarding equality of tourism development and who gets the benefits and who does 

not. Nevertheless, gathering different organizations and individuals together for the 

activities helps reduce conflicts and boosts the development of agriculture which 

relates to other types of tourism activities. Also, government officials and provincial 

agriculture officials, including some of the tourists who commentated about 

marketing were part of the process of this study. 

 

2.3.9  Tourism Carrying Capacity 

Newsome, Moore and Dawling (2002) have mentioned that determining the 

tourism carrying capacity in each area depends on the agreement of interested persons 

in tourism development. While the area management is carried out, the tourism 

carrying capacity of each area is continually assessed and improved. Similarly, 

Pimentel et al. (1994) added that tourism carrying capacity is the ability of the 
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ecological system to maintain its usual balance while being in the middle of all living 

things. Tourism or traveling is disturbing the ecological system because there are 

tourists who are brought into the ecological system. Therefore, in order to protect the 

ecological system from tourism, the number of tourists going to each natural area is 

limited or as it is called “Tourism Carrying Capacity”. The tourism carrying capacity 

is done so as to keep the balance of a system. Also, in some seasons, no tourist will be 

allowed to enter an attraction because the nature and the biological systems need to be 

restored.  

Mathieson and Wall (1982) has explained about the conceptual structure of 

tourism, and he has focused on three elements which are: 

1) Dynamic element is related to the process of decision making of 

tourists, for example, deciding which destination to visit.  

2) Element of Tourist Destination which refers to tourist's chosen 

accommodation where there are purposes of movements or activities related to 

economy, society, and nature of a particular place. 

3) Consequential element-this element comes from the two 

aforementioned elements. This element is the result of economic, cultural, social, 

environmental, and natural impact on tourists’ level of experience from tourist 

attractions.   

Since 1980, the concept of sustainable tourism has started and become more 

and more well-known. There are also more and more researches and articles related to 

this concept. UNWTO (2013) has defined sustainable tourism that it is a tourism that 

meets tourists’ needs and the needs of tourism industry and host community of tourist 

attractions. In order to successfully develop sustainable tourism, there should be a 

balance of 3 elements which are current economy and future economy, effects on 

society, and effects on the environment so as to guarantee the sustainability (Jesper, & 

Ruud, 2013). 

Factors affecting tourism carrying capacity - it is truly difficult to estimate or 

identify certain factors. Concept of tourism carrying capacity is very meaningful 

because it shows that tourism creates major effects on all minor systems of a tourist 

attraction including nature and polluted sources from humans. This concept plays an 

important role in planning the development of a tourist attraction and managing 
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tourism activities. Some of the minor systems cannot stand the effects of tourism 

activities well. Meanwhile, some of the minor systems may be able to stand them very 

well. Also, image, mentation, and defining are the consequences of conquering level 

of patience. These factors are important for building rules and strategies in developing 

tourism resources.  Therefore, it has been concluded that main factors that affect 

tourism carrying capacity include (Jovicic, & Ivanovic, 2007, pp. 607-614): 

1) Characteristics of economy, society, and psychology, for example, 

age, income level, buying power, motivations, attitudes, expectation, race, and 

nationality. Also, Tourists’ behavior is related to the quality of a tourist attraction. 

2)  Level of usage- the number of tourists and tourist distribution in a 

tourist attraction at a particular period of time are the main variables for evaluating the 

usage of tourism area, course of time spent, tourism activities during the change of 

season or in season, and satisfaction level of tourists.   

3)  Characteristics of a tourist attraction that affects the characteristics 

of natural geography, structure of economy and economic development, social 

structure, governmental organizations, and levels and types of tourism development.   

The factor effecting rural tourism from success is the inefficient marketing 

planning and management. It lacks the selling points which should be the main 

feature. This is due to the fact that there is no integration of marketing ideas that are 

good enough, a lack of knowledge and skills in foreign languages, and a lack of 

knowledge and skills in technology, for example, computers.  The tourism market is a 

special type of market. It is a growing market that provides services. It is a market that 

is sensitive, has high competition, and is full of different needs and consumption from 

individuals. It is also the market that has a standard of modern needs (Hall et al, 

2005).  

 

2.3.10  Effects of "Community-based Tourism: CBT" Management  

Weerapon Thongma and Prajate Amnat (2004, pp. 17-22) mentioned that 

everything that has been done will affect what is there and the surrounding 

environment. There are both positive and negative effects as follows: 

1) Positive impact-the community is conscious about self-development, 

self-reliance, and people in the community have a will to learn and develop. More 
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income is earned after people come and work together. The community's strength is 

developed, which leads to sustainable development that is in accordance with an 

expectation and an attempt to operate the development according to the principles of 

sustainable development that consists of three aspects which are   1) economic, 2) social, 

and 3) environmental. One of the important things that will lead to sustainability is to 

collect knowledge and wisdom, then pass it on to other generations and put it into use.  

Moreover, people should be proud of being a part of a community, a part of a 

community’s resources. This leads to a learning process and eventually working 

together in harmony. 

2)  Negative impact - environmental problems occur, for example, more 

waste materials from tourists, water consumption, natural ecological system, 

obtaining new cultures promptly, trends of copying, conflicts among ideas, the loss of 

privacy in order to welcome tourists, and, maybe the most important thing, losing 

local identity if the tourists needs are exceedingly meet.   

 

2.4  Tourism Development 

 

2.4.1  Tourism Resource Development 

Huang, Chen and Wang (2013, pp. 70-79) have studied about tourists’ 

expectations for quality of local traditional tourism. They studied a case study of self-

governing province by analyzing tourists’ perspective. Recently, in China, local 

cultural and traditional tourism has rapidly developed in many regions from the 

development of tourism products. Some of traditional activities are extremely popular 

because they can meet the needs of visiting tourists. On the other hand, some of the 

traditional activities are not successful. Besides, the researchers said that it has been 

proven that in doing something new in order to develop local traditional tourism 

products, and having concerns about feelings and the needs of tourists has already 

increased the level of success of tourism products. Also, Bhatia (1983) provided his 

conclusion about tourism development that the tourism development needs to be 

operated according to economic development plans by studying demands and supply 

of tourists, setting purposes, planning about managing the area, studying the readiness 

of infrastructure and planning budget used in the development, planning about 
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exploitation of human resources, operating administrative procedures and managing 

structure, doing appropriate marketing and publicizing, monitoring and examining, 

and also determining the length of the development.  

 

2.4.2  Sustainable Tourism Development 

Sustainable tourism creates an industry that has been developed and 

maintained in terms of activities and processes under the context of the community 

and environment. Respect in society, cultures, traditions, and people’s way of life are 

developed, and the development process is done according to the capacity of tourist 

attractions. (Mathieson, & Wall, 1982, Butler, 1993, UNWTO, 1993, Butler, & 

Stiakaki, 2001, UNWTO, 2004)  

United Nations World Tourism Organization (2004) defined sustainable 

tourism as an industry that is concerned about natural resources, biodiversity, respect 

in society, cultures, traditions,  local people’s ways of life, and also creating 

sustainable economic prosperity by fair income distribution. In the meantime, Butler 

and Stiakaki (2001) mentioned that sustainable tourism means an industry that has 

been developed and maintained in terms of activities and process under the context of 

a community and environment for the stability of values and for preventing any 

damages on physical features and human beings both for the present and for the 

future.   Similarly, Mathieson and Wall (1982) also added that sustainable tourism is 

very important for the tourism industry and the perception for the potential for 

growing effects. Tourism consists of activities carried out on the way from home or a 

workplace to another place for pleasure and relaxation and amenities that are provided 

during the course of traveling. Besides, Butler (1993) has concluded that sustainable 

tourism is an industry that has been developed and has the process of development 

under the context of sustainability of a community and environment for maintaining 

the value of tourism resources. Also, United Nations World Tourism Organization 

(1993) added that it is a type of tourism that matches the abilities of tourist attractions 

and maintains the attractiveness of the tourist attraction which creates a positive 

impression on visitors and makes them want to return.   

Munasinghe (1993) mentioned that the deterioration of the environment at a 

high level is a major obstacle in preventing development. So, the concept of 
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sustainable development should cover the three following aspects.  

1) Economic Dimension is protecting resources while trying to make 

highest profits, also managing economic activities which come from the use of limited 

resources. Moreover, the assets that should be kept are industrial assets, human 

resources, and natural resources. 

2)  Social Dimension refers to the maintenance of stability of a social 

and cultural system, equality of people, elimination of poverty, maintenance of 

cultural diversity, and also creating participation of people of all levels in the society, 

especially those who are at the lowest level in the process of decision-making that 

leads to sustainable development.  

3)  Environmental Dimension refers to the conservation of ecological 

systems for creating the balance of the world and the surroundings that have been 

made by humans, for example, a city. Therefore, this concept focuses on conserving 

the environment for eternity. 

The course of sustainable development supports the use and the conservation 

of resources wisely for the future. Therefore, sustainable tourism is an industry that 

connects to infrastructure belonging to both the present and the future.  It is operated 

under nature’s capacity, the traditions, and the people’s ways of life in the 

community. The Course of sustainable development supports the community in terms 

of fair profits-people get an equal economic share of the profits from tourism which 

follows the purpose of people in the local community of that particular tourist 

attraction. Besides, during an international conference concerning the environment 

and sustainable development (Globe’90 Conference) held in Vancouver, Canada in 

March, 1990, the 10 fundamental principles of sustainable tourism have been 

determined which are (Eber, 1993) :  

1) Resource sustainably is sufficiently using natural and cultural 

resources to meet the needs and conserving these resources for future use. 

2)  Reducing overconsumption and waste is to consume sufficiently, to 

limit waste materials, and to estimate expense. 

3) Maintaining Diversity means maintaining the diversity of the 

environment and cultures in order to preserve the ecological system and beauty of 

cultures forever. 
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4) Integrating Tourism into development planning consists of integrating 

tourism development into national and local development plans by doing 

Environmental Impact Assessment EIA for the expansion of tourism potential in the 

long term. 

5) Supporting local economies means promoting and supporting in 

terms of local economy and community to become part of the tourism industry with 

the awareness of price and the development of the value of the environment. 

6) Involving local communities means people and different organizations 

in the community are all participating in tourism management willingly and at the 

same time. Every participant will not only get shared benefits but also they help build 

the standards of quality tourism management.   

7) Consulting stakeholders and the public means a discussion, a 

meeting, or a brainstorming session of all interested persons, for example, the one 

where local organizations, business owners, people, and organizations related to the 

government meet in order to determine the direction of operation of works and to 

prevent any mistakes from affecting the environment and potential in coordinating so 

as to prevent conflicts related to benefits.   

8)  Training staff means training local personnel of every level to know 

about the direction of the development and the practices in order to create a standard 

of tourism services.  

9)  Marketing tourism responsibly means preparing all accurate and 

useful news and information so as to build understanding among related people and 

tourists, and to generate satisfaction.  

10)  Undertaking efficient research means to research and monitor the 

results of tourism in order to solve any problems and generates more benefits for the 

tourist attractions and all related parties. 

Xiaoyang, Tobias and Werner (2011, pp. 377-395) studied the aspect of cross-

culture in festival tourism. They studied the motivations and perception of Chinese 

tourists at Oktoberfest in Munich, Germany. The results of their study show that the 

festival is employed more as a selling point for building an image of cultural tourism. 

This is due to the fact of the high competition in the tourism market in other countries. 

Therefore, understanding target groups of international tourists is important for 
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creating proper marketing plans. The researchers, as mentioned earlier, used the 

perception of different social cultures in studying interest and attitudes of Chinese 

tourists towards Oktoberfest in Munich, Germany. It can be said that the festival can 

make the tourist attraction become more attractive, and also, this type of festival can 

expand the international tourist market. Special festivals create a positive atmosphere 

and attract tourists to a particular destination. The short term advantage of traditional 

festival may be the fact that it makes tourists want to stay in a particular destination 

longer or makes them want to come back again. As for the long-term advantage, the 

festival can be a special selling point which makes this attraction different from other 

attractions. Most of the Chinese tourists will buy a tour package and travel in group. 

They love the flexible schedule or itinerary which gives them free time because they 

love shopping both for themselves and for their loved ones.  Chinese tourists also 

enjoy going to high-end shops and love to have a tour guide who speaks Chinese to 

whom they can enjoy listening to.    

Terry, Min, Geoffrey and Shaun (2014) proposed the 6Ps principles for 

sustainable tourism management which are: 

1) Policy and planning which follow the Agenda 21 of the United 

Nations and prepares the setting of development strategies and measures to use 

resources sustainably. 

2)  Predictive Model which is used as a tool to forecast the effects that 

might happen.   

3)   Performance Monitoring-by determining indicators used in assessing the 

results of the operation of related parties which are from government sector, business 

sector, and public.  

4) Performance Improvement-by developing different tools used in 

forecasting and assessing the operation and also in maintaining and making the 

environment management which is already good, better.  

5) Performance Reporting means the public sector and the private 

sector have to work together in order to publicize the report of the report of the results 

of the operations which consist of both positive and negative effects. 

6)  Participation means the community has to participate in developing 

the distribution of profits and benefits. There should be a survey to observe opinion 
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and a plan for solving problems together.  

Swarbrook (1999) explained about the principles of sustainable tourism 

development which include 

1)  Sustainable tourism should not prevent the growth which is a result 

of the development but focus on the limitations of the growth. Also, tourism must be 

managed under these limitations. 

2)  Must manage and set plans properly to avoid any problems that will 

affect human resources and nature. 

3)  Should think of the long-term effects rather than the short-term. 

4) In managing sustainable tourism, not only the environment should 

be focused on, but also the economy, the society, the cultures and politics. 

5)  Should pay attention to the needs that will make people satisfied but 

are still under equality and justice. 

Tourism is accepted as an industry which truly affects the economy. This 

means that tourism is related to responsibilities related to both local and international 

sustainable development. Sustainable tourism is an important thing used in the 

discussion of integrated tourism development and the environment. The existing 

studies show that sustainable development is a complex concept and needs more 

inclusive analysis (Mowforth, & Munt, 2003).  

Important things for promoting community participation in the development of 

sustainable tourism include (Brandon, 1993, pp. 134-151): 

1)  Building the understanding of roles of a community, promoting the 

growth and the development of people in the area, giving technical help in proper 

decision-making, providing adequate information, training in advance, time and 

budget allocation, experienced personnel who work well in the community and avoid 

causing or doing anything that affects the feelings of people in the community and the 

community itself, especially the actions related to power and influence which affect 

the way the particular community develops its tourism.    

2) The process of strengthening the power of community in order to 

promote the participation of people in the process which not only aims for the benefits 

from ecotourism projects but also other works which are beneficial and can truly 

boost the capacity of the community, the participation in decision making and 
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consulting of the development of tourism activities so that the community can control 

its growth and its resources wisely should be promoted. 

3)  Participation-in order that people in the community can participate 

through activities and projects held in the area by having the local leaders and 

government organizations participate in the development of community participation 

for tourism development through data collected and opinions gathered from people in 

the area which are published and discussed together with the people in the community 

and other related organizations, and the opportunities to express opinion in a meeting 

should be given so as to create community participation in the development of 

sustainable tourism.  

4)  Management-means a responsible tourism which will not create any 

impact on the environment and the local identity. The management is sustainable and 

covers the resource conservation, the environment management, the prevention and 

the elimination of pollutants, and the control of tourism development with limitations. 

Therefore, it is an industry that has sustainable management and is responsible and 

does not create any impact on the environment and local cultures.  

5) Activities and process-is an industry that involves a learning process 

by providing knowledge of environmental and ecological system of tourist attractions 

so as to make tourists gain more knowledge, experience, and impression, and to build 

correct conscience of related persons, tourists, local people, and business owners. 

Therefore, the tourism business is an industry of learning about the environment.  

6) The changes-sustainable tourism development can cause positive 

changes in the economic development of a local community or local cooperatives so 

as to have a good outlook and can be a good partner in the participation of the 

community through organizations and agencies that will bring about effective 

development of sustainable tourism. 

Tourism development that affects the treatment and the development of the 

tourism industry.  Maintenance of tourism infrastructure and construction of facilities 

for tourism management make the infrastructure affect the environment such as 

boating for recreation and some of the activities of the cruise industry. Moreover, 

tourism infrastructure generates sewage treatment plants that could affect neighboring 

environments and construction of tourism facilities. (Seabloom, Dlews, & Cox, 1989) 
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Hossain and Hossain (2002, pp. 301-316) studied issues related to the industry 

of tourism management in Bangladesh. They mentioned that the tourism industry has 

been a top priority in most of the countries of destination and there is increased 

competition among countries for attracting tourists. In the face of increasing global 

competition, Bangladesh lacks mechanisms for attracting large number of foreign 

tourists. This is mainly due to the inadequate promotional strategies and 

ineffectiveness of the management of tourism industry which is due to lack of 

sufficient funds, the low quality of media, sales promotional activities, improper 

distribution of goods, negative image of the country, and also negative perceptions of 

the country potential that tourists have about Bangladesh, etc. Besides, they explained 

and added that the tourism industry management of Bangladesh will also have to face 

competition, and in order to attract potential tourists, the country must give priority to 

effective sales promotional activities so as to attract a lot of foreign tourists to come 

and travel in the country. Besides, in operating their businesses, the tour companies 

need to give proper attention to the development of sales promotional materials and 

attention and care that must include factors that affect the choice of potential tourists. 

Also, these companies should be supported with effective and adequate sales 

promotional activities by the private sector and the government in the tourism 

industry for creating the possibility that the development of the tourism industry will 

be carried out in order to promote and to better the economic sectors of the country.  

The roles of the market personnel for rural tourism businesses are to determine and 

help establish the image of selling point, to protect the selling points of the rural 

community so as to keep tourists interested in the long term, to help create awareness 

of the importance of finding new initiatives, especially by offering goods or services 

which are of the distinct and diverse types. This can be started by researching the 

market and preparing a database about the tourists who use the services or target 

customers which will help increase the satisfaction level of tourists and the highest 

point of impression. In developing and managing rural tourism regarding presenting 

various types of goods and the services, what is highly recommended to do are 

creating insight about goods and services and mixing products between the elements 

of seeing, buying, and touching. "Seeing" is goods and services obtained from seeing, 

this includes the activities in which tourists see the sights. "Buying" refers to goods 
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and services that focus on buying. It includes the activities that allow tourists to buy 

souvenirs, crafts, food, and drinks. As for "Touching", it refers to goods and services 

that are atmosphere - oriented.  This type of services is for tourists who want to spend 

time developing themselves, and who enjoy activities that involve exercising and 

doing recreation. (Clarke, 2005) 

Destination Image plays a key role in the development of tourism and 

sustainable tourism development. Although many researchers have studied and done 

the research on topics of destination image, there is no definition that is recognized 

and agreed. One of the things that is accepted is the elements of destination image. 

Researchers agreed that the image has been involved with the ideas and emotions that 

tourists should have towards the value of the environment resulting from the 

interaction of tourists and the place. Many researchers have talked about the 

dimensional elements of tourist attractions such as material appearance, natural 

appearance, or physical appearance. The cognitive process and social well-being and 

feelings of mutual communication or interaction between tourists and the places 

(Place attachment) is the feeling that tourists feel towards a place as if they are a 

member of the community. (Correia, & Guillet, 2013, pp.1-4) 

 

2.4.3  Community Potential in Tourism Development 

2.4.3.1  Community Attitude 

Community is one of systems in the society consisting of humans, man-

made things and things that nature created which are all the basic elements human that 

need for settlements. The human settlements refers to the management of housing 

which needs to be changed according to the nature of the growth. (Doxiadis, 2002) 

Dahl (1966) have expressed his opinion that attitude towards participation 

in the community is considered a key factor in developing and strengthening the 

community. The attitude towards participation in the community will explain the 

various stereotypes, various activities, and the feelings of support or opposition 

towards the activities within the community. This idea is similar to that of Manheim 

(1975) in which he has concluded that the attitude of involvement in the community is 

the pattern of shared beliefs and attitudes about the same goal which appeared in 

activities or the system of a particular community that will basically benefit everyone 
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and make everyone see the same value and which is accepted by everyone because 

everyone will get the same experience.  Moreover, Lawson, William, Young and 

Cossens (1998) further suggests that attitudes towards the tourism in community were 

influenced by several factors such as the economy, environment awareness, and 

conditions of social and community. An individual with a positive attitude towards 

tourism will spend his or her time traveling. The tourists that have a positive attitude 

towards one particular country tend to travel to the country when they had the chance. 

Understanding the attitudes of the tourists will help with understanding and predicting 

the buying habits that tourists have. 

Besides, Dober (1963) has presented the concept of the community 

attitude. He mentioned his idea that the university will contribute to the changes in 

community because the demand for housing is increasing, due to the increase of 

population which is related to the university including students, staff, and families 

which are enough to cause the plans regarding necessary things such as goods and 

services. This resulted in the growth of the community in terms of economic and 

social, land development, or in terms of physical. If the quality of education is higher, 

especially in science and technology, education institutions may be attracting more 

researches and development as well as the transfer of technology in various fields. 

The benefits of these economies will attract new industries and services resulting from 

researches. It can be concluded that the university can attract resident population 

although the population is not related to it. In addition, the university cause 3 physical 

impacts on community which are the increase of housing, of industrial amenities, and 

of services. So, the community must be aware of the physical needs, and the 

educational institution needs to plan according to the needs and extend the plans 

beyond the limitations of the university.  Moreover, Schofield (2011, pp. 218-233) 

have discussed the impact of tourism on the environment in the community in a city 

where most people do not rely on revenue from tourism, and the economy of the 

community does not depend on tourism businesses. Therefore, the feelings of local 

people towards tourism development projects offered can be various. The reason why 

people in the area opposed the development and the expansion of tourism is that they 

see the effects of tourism on the community such as traffic jam.  Therefore, in order to 

be accepted by people in the community, the projects of the development, 
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organizations involved, and parties related to the promoting of tourism should pay 

attention to local people in the opposing groups and those who did not leave a 

comment. Clear information about the impact of tourism projects on the community 

should be provided. However, the feelings and ideas of local people should not be 

taken as a hindrance to promote the tourism. On the other hand, the feelings and ideas 

of local people should be taken into consideration in planning tourism development 

projects. 

Tourism may cause a gradual change in society's values, beliefs and 

cultural practices. The local people feel more affected. According to the studies of the 

behavior of the local tourism, it can be understood that local tourism tends to create 

changes in people's ways of life such as dressing, dining, entertainment, recreation, 

and other activities. Besides, tourism can contribute to the revival of arts, crafts, and 

local culture, and to the maintenance of cultural identity and heritage to attract more 

tourists (Inskeep, 1991). 

Diane and Philip (2002, pp. 158-173) summarized results of the 

research of the ideas that people in a community have towards fees or charges in 

many aspects.  The characteristics of a place is an important element in considering 

whether to accept the charge or not. Charges are acceptable in places or attractions 

where the visitors know that they have to be charged. However, some groups see that 

foreign tourists should be charged higher fees. In Australia, people who answered the 

questionnaires think they should not have to pay fees to enter some of the places. 

Also, in some of the places that are a tourist attraction, it is acceptable to pay a fee for 

all who enter. However, survey shows that in some attractions the fees should be 

charged for only just tourists. 

Tosun (2002, pp. 231-253) have studied the perception of impact on 

residences from tourism in the city of Urgup in Cappadocia region, located in the 

heart of Anatolia, Turkey. Part of the analysis found the relationship among the 

variables of population, society, and housing. Regarding the support and the 

prediction of the degree of influence in the past, the study revealed that the majority 

of the population does not influence the supported housing for tourism, although there 

are some exceptions in variables. Besides, the study found that the duration of stay 

affects the support of the tourism industry in the Turkish city of Urgup in the 

Cappadocia region located in the heart of Anatolia. 
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2.4.3.2  Community Capacity/Potential Building 

Community potential building is recognized as vital to community 

development strategies. Community potential building must begin by building the 

capacity of an individual first so as to develop and build the capacity of organizations 

in the community, and this will ultimately contribute to the development of 

community potential. So, investing in employee training, business coaching for 

business owners and entrepreneurs, and promoting education in schools are all 

essential for building community potential. Community development and tourism 

development are closely linked together. Many researchers said tourism development 

is the central part of community development. The community has become a place of 

tourism development. To make community development successful, it is necessary to 

enable investors or stakeholders to understand that investing in tourism development 

is essential to the creation of community potential. Tourism development should be 

able to promote the prosperity of the community in a long term.  The revenue from 

tourism should be used for the benefit of local people, such as for health and 

education. Tourism development should be able to add value to the environment, 

community, entrepreneurs, and tourists within the purposes of ethics (Aref, & 

Redzuan, 2008, pp. 68-72). 

Community potential has been recognized as an important strategy to 

promote the well-being of the family, community, government organizations, and 

other non-governmental organizations. The meaning of CCB (Community Capacity 

Building) has been defined into many interpretations. Researchers from several cases, 

explained that CCB (Community Capacity Building) is to help promote the potential 

that exists in the local community, organizations, within an individual, and 

community in order that they can showcase. Besides, community potential means the 

process of community development that must be driven to move forward by people in 

the community. When developing community without comment or involvement of the 

community, community potential building has very little potential to succeed. In this 

case, the researchers concluded that capacity building is a way that the community 

can improve the capacity of the community in all aspects of sustainable tourism 

development. Therefore, investment in education in the community, training skills 

and knowledge, and building capacity can be an effective way which is feasible and 
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valuable for the tour operators and is beneficial to the contribution to the community 

development (Fariborz, 2010, pp. 30-40).  Besides, Chira Hongladarom (2014) 

mentioned that the development and management of human resource for working 

effectively must add value to human resources by implementing 3 v’s which are, 1) 

Value Added, which means increasing value within people by increasing knowledge 

and skills that will lead to success, 2) Value Creation, which means creating new 

values by having people who already have knowledge and skills network with other 

stakeholders, using creativity so as to create new values, and 3) Value Diversity refers 

to working with others. There is a need to work with others who are from external 

organizations more for exchanging knowledge in different aspects. 

Natural resource management based on the community (Community-

Based Natural Resource Management: CBNRM) is the management of environmental 

resources according to a policy of Community-Based Natural Resource Management: 

CBNRM which supports the participation of the member community, organizations, 

and the community in decision processes. The goal is to find ways to improve the 

results of the management of environmental resource. It is very popular in North 

America, Europe, and Australia. The research results describe 10 factors that affect 

the success in resource management by using the community as the base (CBNRM). 

These indicators may help in the management of resources using the community as a 

base, creating the first step to reach the goal of natural resource management and in 

the evaluation of potential development. The factors include (Natalie et al., 2014, pp. 

329-348): 

1)  Motivation 

2)  Leadership 

3)  Respect 

4)  Mutual interest/shared values 

5)   Outreach/education 

6)  Marketing 

7)  Communication 

8)  Planning 

9)  Funding 

10)  Equipment/Supplies 
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2.4.3.3  Community Enhancement 

Harry and Garn (1985) introduced the concept of identity within a 

community for strengthening the area which is a concept that is hard to obviously 

describe or identify plainly. Memorable places of each location are unique which have 

exclusive features that create the spirit of a place.  Realization of being part of and the 

well-being of people is based on the perspective of the environment, nature in a 

location where one settled such as land forms, geographical features, vegetation, 

climate, water resources, cultural characteristics such as bridges, forts, or churches 

atop the hill which responds to landscape, society, history, physical location, human 

activities and attractions that are cultural artifacts and experience of the feelings. The 

first look is a result of the interaction of landscape cultures. The combination of all the 

ingredients that create features of a place is hard to be understood by people in the 

area until the combination has gone. Brennan et al. (2005) have found that the attitude 

of the local people and local economic system are very important to the development 

of Forestry. Good relations between the local people, head of government sector, and 

head of the department of forest development is very important for all parties to talk 

to each other, share knowledge and exchange issues or concerns, and share knowledge 

among stakeholders about the development plan, the use of forest, and careers related. 

The collaboration is important to develop a plan that can be used for the development. 

The major method for economic development of forestry is rules regarding 

compensation of education. Besides, Steffen and Noel (2006) defined the terms of an 

agreement in partnership in building capacity in response to change, the creation of 

new ideas or new ways to succeed in a community environment which is a complex 

process that needs careful coordination of many of the stakeholders. Throughout the 

process of building innovation, there should be clear leadership role with clear goals 

that are consistent with the resources available. 

Mary, Edith, Isabel, & Cornelia (2007) mentioned that the effective 

development of the community's leaders is a process that involves people who are 

committed and willing to work with others to help bring the benefits to society in a 

positive way and generate benefits in all areas. The development of community's 

leader teaches specific skills, information of new knowledge and improves the 

network of people known to leaders that can be used in the community. But these 
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elements are not guaranteed to be the things that can build potential for leadership.  

Talking and collaborating will help create conditions of potential leadership. Ospina 

and Foldy (2002) defined leadership as a process of building meaning within the 

community. The meaning that leadership is not just to make people understand and 

find out how to do the work they are responsible for. But it is the process of working 

in groups when there is a need to do work that needs more than one person to do it. 

The leaders in the community need to direct the community by telling how activities 

and training programs affect the property or the community's resources. 

2.4.3.4  Community Knowledge Building 

Human resource development and knowledge creation in the 

community brings about two important  changes which are, 1) the change of one thing 

that may result in a change in other areas too, like changes in the purposes and 

strategies of the organization which lead to the modification of  the structure of the 

organization, change in the purposes, structure, strategy, design, technological 

processes, 2) cultures that make the organization focus more and more on people by 

having the development of skills, necessary attitudes before the changes take place to 

make the transition successful (Johns, & Saks, 2001). 

In order for the community to create and maintain competitive 

advantages, it is based on the ability of the organization to make learning in the 

community flow incessantly. This happens when the community has a systematic 

process of finding, creating, collecting, maintaining, spreading, transferring, sharing, 

and using knowledge. This is a process that is called knowledge management 

(Knowledge Management: KM) (Davenport, 1998). 

Brennan et al. (2005) studied the knowledge, attitudes, and ideas of the 

people in the community towards economic development in terms of forestry. The 

findings suggest that participation in the planning and use of natural resources of the 

people living in the area and stakeholders/interested persons is very important, for 

example, creating a partnership with people who use the forest including the local 

sport teams, or those who do recreational activities in clubs which help discover the 

concerns of local people regarding the process of development and economic 

planning.  Having the support and approval from these people who are involved helps 

to ensure that development projects can be sustainable by encouraging widespread 
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acceptance in the community. The lack of involvement of local people in the process 

of deciding can make outsiders take benefits from the environment incorrectly. 

Clark and Scott (2006) studied that the strategy is a complex method.  

In planning strategies, planners have to be open to the building of knowledge within 

the community which creates a new attitude and new ideas. The building of strategy 

can be better with the creation of knowledge. This is a process that combines the 

expertise from anywhere in the business, whether it is knowledge from documents, 

from databases, or from ideas in people's heads that can be put to use. It is the method 

that combines man, technology, and organizations together and turns the knowledge 

into a system and spreads the knowledge to the organizations. The process of 

knowledge management (KM) consists of construction which is the invention of 

knowledge by means of complex methods. Embodiment is the transformation of 

knowledge into process and practices. Dissemination is to spread concrete/visible 

knowledge to the organization. Also, use is to apply knowledge in solving problems 

or finding answers. Management is monitoring, evaluation and the intervention in 

building, incorporating into shape, dissemination, and use of knowledge by 

knowledge administrators. The knowledge to use in all of the organizations is the 

cornerstone of knowledge management which can be a strategy that can help 

organizations in following their mission and goals in order to carry out the roadmap 

for knowledge management. Organizations should create a culture in organizations or 

environment in organizations that supports learning and appreciating the importance 

of the process of knowledge creation and sharing. If organizations can do this, the 

knowledge management that can be used will be successful and effective and provide 

benefits from the knowledge management program. 

Knowledge is understanding something, and the ability to use the 

understanding comes from learning and experience. This research studied the role of 

high education in transferring knowledge to the performance, the American 

Productivity and Quality Center (APQC). It can be said that knowledge transfer 

process is a circuit process. The ultimate target of transferring knowledge is to use the 

knowledge. The ability to find and relay operation quickly is one of the competitive 

advantages. While the economy is growing, transferring and reusing are ways that can 

help increase growth without increasing costs, no matter in what industry.  Successful 
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reuse shows that this kind of practice makes the time circuit shorter. The role of 

advanced education towards knowledge management derives from the discovery.  

Knowledge discovery is related to being the first person to discover knowledge or 

new and revised principles, or new a theory. The combination of knowledge together 

is to create knowledge and understanding by combining knowledge from multiple 

disciplines and perspectives so as to analyze. Application of Knowledge of education 

is to develop the knowledge and motivation to learn enthusiastically and the 

encouragement for students to analyze and think creatively. Higher education 

institutions have an extremely important role to transfer knowledge into practice. 

Moreover, colleges, universities, and training institutions ought to transfer knowledge 

into practices (Donald, 2006). 

Bertella (2011, pp. 355-371) presented different types of tourism. She 

gives the definition of “Food tourism” that it is another type of tourism in which food 

is the attraction for tourists to travel and eat.  This study was on the research about 

types of knowledge and its roles in developing and managing food tourism. The study 

was carried out in the areas of  Lofoten (Norway) and Maremma Toscana (Italy) and 

the purpose of the study was to enhance knowledge of food tourism in agriculture and 

fishery.  Besides, knowledge of local food, for example, local food products, goods, 

recipes, old traditions, and also of food science such as nutrition, cleanliness of food 

preservation, food storage, transport of foods, and the process of cooking, knowledge 

of tourism industry, for example, experiential tourism, the increase of the value of 

local resources, the development of the area and the market, knowledge of the local 

administration and political knowledge such as knowledge of cultural characteristics 

of specific areas such as social structure of the community, and forms of  knowledge 

of food science, knowledge of management around the world and knowledge of the 

politics which is a strength that can help build and develop gourmet food tourism and 

knowledge of local foods. Knowledge of local administration and politics is 

considered a basis of developing common foods. It can be concluded that in 

developing food tourism, one must have various types of knowledge and the roles of 

knowledge are based on the specific context. So any policies regarding food tourism 

should be based on the characteristics of a specific area.   
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Local food plays an important role in creating identity for a tourist 

attraction. Food is now accepted as an important part of cultural tourism, especially 

food served in local communities of high interest. Local foods have high potential in 

supporting the sustainability of tourism. Activities which local foods are part of and 

help with promoting the region are food festivals which can promote traditional local 

festivals, boost the identity of that tourist attraction, and create positive image of local 

food (Insun, & Charles, 2011). 

Paola, Mogollon, Clement and Calzati (2013, pp. 23-34) studied local 

tourism and products. The results of their study found that local products should 

receive attention and can be substantial in contributing to local development.  In Italy 

and Spain, a common local product is olive oil.  Olive cultivation is part of the culture 

and traditional way of life of the rural community.  It is the main source of income of 

the village people. If tourism in the community is promoted, it is another way of 

bringing development to the rural community.  If the community plants olive trees 

and the local career is cultivating olives, we can apply olive oil to the development of 

a new way of tourism such as tours focusing on foods based on olive oil. In tourism, 

food is part of the tourist's experience that tourists will feel about the place. Thus, the 

combination of food business and tourism business creates a new business which 

usually helps promote local food products and the economy of community because of 

the use of local resources. 

2.4.3.5  Community Skill Building 

Munford et al. (2001) stated that the participation in developing skills 

and learning in a community fosters knowledge and factors that tend to promote the 

development and well-being of a community as well as the participation in and the 

enhancement of learning skills of the people in the area.  Thompson (1995) found that 

the strategy for developing communities should focus on the community, social 

changes, together with the family and the intervention of an individual that can be 

used for strengthening a community and in the project which is combined with the 

support of the official agencies that can contribute to the enhancement of the people. 

However, these ideas have influenced the development. Also, Greenstein (1970), 

added his opinion that learning within the community is the training that has two 

characteristics which are the narrow and broad meaning.  The narrow meaning is to 
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provide information within the community, to instill values, and to educate about the 

various practices within the community deliberately by the mediators who are 

responsible officially in disciplining. The broad meaning refers to all learning 

processes in all of human life, whether it is formal or informal learning, or whether 

intentionally or unintentionally. In addition, Langton (1969) concluded that the 

learning of a community towards the participation of the people is a training process 

that is related to the ways the community use to pass on its cultures from one 

generation to another. It is the process of succession conducted through a variety of 

social mediators which makes each one learn in order to define his or her relationship 

with the environment and to fit within the community. 

Kohem (1996) studied and analyzed the structure and elements of 

community in community development. It is a physical analysis of a community in 

order to find outstanding points or values of the areas that should be conserved. Due 

to the fact that from the beginning of the settlement of people in any area, initial stage 

of way of life, identity, customs, cultures, and traditions should be presented as 

physical features of the area, this means the first thing that can be seen in the 

community is all the buildings established from community’s intelligence of locality 

when the problems related to the area or the nature were being solved. In addition, 

essential qualities of conservation are a model of city plan, a connection with the area, 

a model and a design, and technicians’ skills.   

2.4.3.6  Community Strengthening 

Chapin (1977) proposed indicators for the participation of the people in 

society and has determined the levels of importance in involvement in activities in the 

community which include having interest in activities, attending meetings, 

sponsorship and helping, being a member, being a committee, and being an official. 

Myron (1971) mentioned that the participation refers to any actions that are derived 

from the interest or willingness, whether these activities/actions are successful or not 

for the effect of which is to influence policy or the administration of the agency, 

whether local or national. The participation of the people causes the development in 

that community. The participation of people in each community according to each 

individual will be of different interests. The attention/interest will cause the process of 

participation. Besides, people will be involved and have a sense of responsibility for 
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the activities that they are interest in. Also, Milbrath and Goel (1977) mentioned that 

participation in the community refers to the recognition of the management of 

activities as well as the support given to activities within the community.  Interest in 

community activities can create the power and the strength in people so that they can 

realize and have knowledge, understanding and incentives to support such activities. 

The participation in the community will cause the involvement of people, the 

interaction between departments, organizations, and government, and the involvement 

in the process of social change or growth. Besides, Oakley (1984) concluded that the 

community participation is the management or operation from the basic level to the 

top level which emphasizes on the participation of the people. The members of the 

community have to be involved in 4 dimensions which are co-thinking and co-

deciding, co-sacrificing in the development and the implementation concretely, 

participating in the sharing of benefits arising from the operation, and participating in 

the evaluation of the projects. This concept is to create opportunities for all members 

of the community.  

Heng, Yatsuya, Kawaguichi, Akashi and Aoyana (2010, pp. 97-115) 

have studied the development of community which is the research of nongovernmental 

organizations (NGO) in the community level. The community can play a role to 

promote the participation of the community in health even though there is no 

expertise on health or no financial support to help public health policies. Cambodia 

has focused on the involvement of the community in the development of public health 

services. The country demonstrates the role of nongovernmental organizations (NGO) 

to stimulate the participation of the community which consists of building a 

foundation by managing the community, building community capacity so as to 

promote the community in bringing experience in the community to use with the 

public health system by talking regularly, monitoring, providing support and 

assistance in the management of public health centers, linking groups in the 

community (headmen and community committees, etc.) and letting them involve with 

the issue of health. The research results show that in order to effectively work 

according to a person's role, a long-term dedication to the community or a place is 

needed as a unique feature which benefits the development and strengthens the 

community. 
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Kevin (1960) studied about image and physical elements of the city 

(The City Image and Its Elements) which vary according to physical characteristics, 

economy, society, people, and activities in a particular city.  Lynch found that there 

are five fundamental elements that people often use to imagine in the mind between 

themselves and the environment related to the city which include paths, districts of the 

region, edges, landmarks, and nodes. 

When it comes to the support the participation in the community, not 

many people can or want to develop a program that can help sustain the participation. 

One of the reasons that makes anyone hardly want to create activities to promote 

participation in the community that will end successfully is that it uses time, the body, 

mind and strength. This is due to the fact that the process of creating a program to 

encourage the participation of people in community must involve contacting the local 

people, making a list of contacts of local people that the program has to work with, 

and making them believe in the program. In order to build a relationship in which 

everyone is being helpful and cooperative with the locals, reliance and trust must be 

built. The needs of the people in the community must be known, and people in the 

community must be heard. Sometimes, political issues might be lurking around, for 

example, a conflict among the people in the community regarding the traditional 

system and the new one because of the fact that the elderly in the community may be 

accustomed to thinking and behaving in the ways they used to and do not want to 

change, and a lack of equipment or lack of standard evaluation and compensation 

(Dan, 2007, pp. 34-39). 

 

2.5  Tourism Impact 

  

Sustainable tourism development requires collaboration and cooperation in 

operating works from many parties involved which are from both community and the 

government.  To consider the benefits of the local people and to encourage local 

people to be interested in, and would like to contribute to the development of tourism 

is very important to some tourist attractions.  Local people live with nature and 

produce products from nature.  Educating local people about the importance of 

conservation of nature and environment is highly needed when using the natural 
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resources so as to benefit the community and economy of the country. In order to 

protect the nature and environment, all the interested persons or stakeholders should 

take part in managing (Treina, & Tameca, 2004, pp. 173-185). 

 From the impact of ecotourism management, it can be seen that the 

economy is a mechanism of power to drive eco-tourism because ecotourism 

management would create jobs and income for local people, but not everyone gets the 

benefits. At the same time, the culture and community's way of life in the area will be 

changed which can cause different side effects, for example, the impact on the 

economy because when ecotourism began in an area, the community might not have 

been able to participate in the profits and might be deprived of the benefits of 

ecological resources.  As for the impact on society, when a new generation of locals 

have trained skills to provide services for the tourists and can create jobs and revenue 

from tourism could cause competition amongst locals.  As for the impact on 

environment, it can happen because there is no true understanding of the tourism 

carrying capacity and the potential for tourism management to draw more tourists as 

well as of the results from the needs of infrastructural and the environment in the area 

which have to support tourism activities (Philip, 1997, pp. 50-53). 

The economic impact of tourism management which may occur in the area, 

may initially be caused by the development of the area to become tourism industry so 

as to create a source of income for the community. This is beneficial for the people in 

the area to generate income, yet the consequences can cause degradation of the 

environment in the area.  Also, poor management can pose problems for the daily life 

of people in the area or could create potential severity of an individual coming into 

the area. The differences of culture and tradition may pose a conflict of ideas and 

social behavior with people in areas such as crime, marital problems, prostitution, and 

so on (Gee, Makens, & Choy, 1997). 

Julie and Bruce (2011) studied the enhancing of local community roles in the 

effective management of reserved areas through two-way communication so as to find 

a relationship between the local community and union officials in the administration 

in the case study of the tropic areas of Queen World Heritage (WTQWHA). The 

researchers surveyed people who live in the community around the area about how 

they seek for information about the protected forest and what is the best way to 
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provide information that people in the community wanted the most. Thus, this 

research also analyzes how effective the strategies for communication that  

management units use to make the local people understand and have more knowledge 

about the natural and cultural property are which are considered as a key element of 

the successful administration of reserved areas. In developing the knowledge that 

people have, understanding about the natural resources is a must.  Exiting experience 

is gained from a visit to sights, but knowledge is clearly derived from the access to 

resources. In order to have effective communication between the host community and 

people living in the community, there should be three factors involved which are the 

level of familiarity and knowledge  that one has about reserved areas should be 

realized, the past experiences from visiting places, and the expertise in the 

information about reserved areas gained from sources.  The information may come 

from administrative units or from general data sources such as news or newspapers, 

TV, Radio, Internet or hearsay.  Besides, the data from the survey by distributing 

questionnaires in 2007 to the people in the community found that two-way 

communication from the sender to the recipient and the recipient to the sender helps 

people in the community with engagement in finding ways to conserve forests and 

increase the level of support to the management. 

Tourism is generally used as a tool to stimulate local economic development, 

to promote the development of jobs and income in a region. So, many tourist 

attractions are the catalyst for social and economic change. Therefore, the tourism 

planning should be done in a way that both locals and visitors can benefit. Proper 

planning is based on the responses of local involvement and support which can 

provide opportunities for people to consider tourism as a positive force for the life of 

the residents of the country.  If tourism is not well managed, it can affect many people 

in the area and the development of tourist attractions in the area could face obstacles. 

Besides, the issue of resource management in the area also affects the development of 

tourism activities including people participation in the promotion of tourism to 

contribute to the set purposes. Besides, engaging people in that area is very important 

because people in the area benefit from tourism management and the benefits from 

tourism in terms of economy, job creation, and income distribution. So if there is a 

proper planning, people in the area will support, and this affects the ability to develop 
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human resources for tourism for the local people to have the capacity and the 

improved well-being, as well as the benefits from the development of tourism in their 

area (Liu, & Wall, 2006). 

The economic impact of tourism development, which undermines the 

cherished culture by its advancement is actually happening. The conservation of 

cultures is as important as the development and technological progress. The opening 

of the local culture for tourism development means the start of the process of cultural 

disintegration. The main principles of the conservation of historic cities and area of 

sustainable tourism are to respect the non-stop nature of the city and the historic 

district by maintaining the continuity of life, culture, and settlement, to give priority to 

the rights of local people, to focus on the involvement of people from the beginning, 

to respect the uniqueness and the value of the historic city, the beauty, as well as the 

existing social balance which needs to be analyzed thoroughly, clearly, and correctly 

according to technical basis of providing information about the city and historic 

districts. Moreover, dissemination of knowledge on the conservation to the people can 

be done from within schools and outside systems by training, publicizing, and 

publishing manuals regarding urban and historical area development and distributing 

them to people, which provides them with information on the measures employed to 

control the development, especially proper building forms that coordinate with and 

link urban and historical area conservation plans to the national, regional, and local 

development plans, for example, coordinating control with the comprehensive plan 

and local ordinances, etc. Also, creative measures and positive solutions by 

compromising or negotiating the benefits should be used (Robert, 1985). 

Azizan (2012, pp. 199-212) studied the perceptions of local people towards 

economic impacts of tourism development in Phuket.  It is found that local people 

will support the development of tourism in the community only when they get the 

benefits from the activities of tourism. The research results shows that most people 

living in Phuket will get the benefits from tourism development, although some 

people in this group do not work in tourism businesses. By getting personal benefits 

from the growth of tourism business, people will have a good attitude towards the 

impact of the growth of tourism. A case study in Phuket shows that people in Phuket 

supported tourism because people rely on tourism as an economic business to make 
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the future better. However, they should be reminded again that relying too much on 

tourism business will risk worsening the regional economy because natural disasters 

such as hurricanes, storms, tsunamis and the threat of disease can affect the progress 

of the local economic businesses. Tourism is a major business which increases 

revenue to the economy of a country, especially a developing country.  Revenue from 

tourism has a positive impact on the local people and the tourist attractions, both 

directly and indirectly. There are many research reports that show the advantages and 

disadvantages of tourism businesses towards the people in the community as follows: 

1)  Benefits of Tourism Management in Community  

(1)  Higher income and better quality of life. 

(2)  Better economic system in the community. 

(3)  More job opportunities. 

(4)  Investments and development regarding infrastructure. 

(5)  More budget in investing and developing infrastructure  

systems. 

(6)  More income from tax and more development of public utility. 

(7)  New and improved transportation systems. 

(8)  More choices of goods. 

(9)  Increase of new business opportunities. 

2)  Negative Impacts of Tourism Management on the  

   (1)  Higher prices of goods and services. 

   (2)  Inflated prices of land and houses.  

   (3)  Increased cost of living.  

   (4)  More alien laborers are employed.  

   (5)  Higher maintenance costs of facilities in public utility systems.  

(6)  Return trips home during the slow seasons causes alien labor 

problems and also causes unemployment during low seasons. 

(7) Profits from the tourism industry can be transferred by business 

owners outside the country.  

(8)  Conflicts deriving from contending for lands which will be part 

of economic activities that give a lot of profits but pay wages very low 
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The deterioration of tourist attraction-causes of the deterioration are (Feilden, 

& Jokilehto, 1998): 

1)  Population growth, a trend in moving from rural areas to city center, 

social changes, and demolition of palaces and historical centers which later become 

shopping areas and congested and low-standard residences. 

2)  More cars/vehicles-the area which had no vehicles in the past is 

strongly affected by the use of vehicles which produce congestion and pollution. The 

increased traffic leads to new roads being built around the historical centers.  

3)  High-rise buildings cause climate change (Microclimate). 

Besides, modern buildings being developed lack cultural origin and will 

destroy the historical centers.  

1) Changes of methods, size of industry, and trading affect the 

economy of the historical area.  

2) Handicrafts tend to be produced using industrial techniques. 

Therefore, larger buildings are required, and traffic in the historical area becomes 

more congested.  

3) The arrival of modern activities and services displace the old and 

traditional ways.  

4)  A lack of maintenance of old buildings and a lack of understanding 

of the value of cultural activities  

Bishnu, Dan, Jennifer and Dogan (2008, pp. 288-311) have studied the 

perception of people towards the social impact from traveling the Sunshine Coast. 

The results of the study show that people living in the community believe that 

opportunities in meeting people from all over the world gives valuable experience in 

learning and understanding others’ cultures more. What people in the community are 

concerned about with the tourism impact are pollution and the impacts on 

transportation and road conditions. Expansion and development of buildings and 

roads will affect the environment. Therefore, in planning tourism development in the 

community, related parties, both from government and private sectors should be 

aware of local people’s concerns. Moreover, the results of the study on attitudes of 

people in the community found that people in the area are mainly concerned about 

transportation. Policy planners must find ways in improving the transportation 
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network to reduce traffic, conserving the environment naturally, reducing pollution; 

noise and air, and in reducing crime. All of these things that need to be done must 

involve the work of many sectors including the government and local sectors, and 

tourism business owners. If the policy planners can start the programs which helps 

protect the environment, people in the community will well welcome tourism, and the 

Sunshine Coast will become a popular tourist destination. 

Rade and Iva (2013, pp. 355-370) have studied the impact of the world 

economic crisis on tourism industry in Montenegro, by studying the evidences from 

ratio of tourism businesses to the economic growth, the results of tourism industry 

towards employments, the ratio of number of tourists to number of nights they spent, 

the sustainable development, and the feelings of interested persons regarding public 

proposals. The results of their study found that the impact of world economic crisis on 

Montenegro is a lower number of tourists - Europeans who are the main tourists 

visited Montenegro less which affects businesses but the number of nights was not 

affected.  

Gernham (1985, p. 251) has presented his opinion about the effects from 

changes in the community resulted from tourism management that characteristics of a 

city will permanently be changed. The growth of a city is a main point, but a minor 

point depends on daily agreements. The depletion of city’s characteristics will not be 

seen until it becomes clear and until daily life is changed. This results in permanent 

change.  Unique characteristics of a city will lead to changes, and these changes need 

to be designed to suit the conservation of the unique characteristics. If this can be 

done, the growth of the city and huge changes will not affect the unique 

characteristics of a city. In terms of history, the satisfactory growth and the 

satisfactory development of an economy does not destroy important quality of a city.  

The growth and changes have brought similar sad stories to many cities. The 

similarity that erodes important quality of cities and that destroys the uniqueness of a 

city. Symbols of this similarity can be seen from improper and awful signs, bad traffic 

resulted from bad planning, similar architectures, industrial development that is 

poisonous, mall-designed gas stations, fast food restaurants, department stores, land 

exploitation, highways, and public buildings. The development does not destroy, but 

what destroys is putting new things in the environment without concerning what 
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uniqueness it used to have or what characteristics that people in the area want to 

preserve.     

 

2.6  Related Studies 

 

2.6.1  Building Capacity of Community 

In tourism development, the main problems and obstacles in building capacity 

of community are found in organizations and at community level. These problems are 

limitations in accessibility, decision-making, lack of resources, lack of skills, lack of 

education, and a lack of feeling as a member of matters related to tourism (Aref, 

2011). 

2.6.1.1  Problems and Obstacles Affecting Skills and Knowledge  

1)  A lack of time and space in education 

2)  Obstacles related to foreign languages  

3)  A lack of expertise  

4)  A lack of interest within a group of interested persons  

5)  A lack of support towards leaders  

6)  A lack of proper education 

2.6.1.2  Problems and Obstacles Regarding Feelings of Community  

1)  Distrust from the tourists 

2)  Competition among communities  

3)  Unfriendly families  

4)  Organizations in community  

5)  A lack of social trustfulness  

6)  A lack of tourists who accept cultures  

2.6.1.3  Problems and Obstacles Regarding Being a Leader of a  

Community  

1)  A lack of coordination with the tourism department  

2)  A lack of knowledge of tourism  

3)  Distrust from the locals  

4)  Incompatible policies among organizations in community 

5)  A lack of support from the government  
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6)  A lack of financial resource 

7)  Centralization  

2.6.1.4  Obstacles Regarding Support from Outside 

1)  A lack of support from the tourism sector 

2)  A lack of publicizing  

3)  Ignorance about supporting communities 

4)  A lack of coordinating with local organizations 

2.6.1.5  Obstacles Regarding Gathering Resources  

1)  A lack of long-term planning 

2)  A lack of financial resource 

3)  Inadequate tourism services 

4)  A lack of important knowledge of tourism marketing   

5)  A lack of expertise in tourism 

6)  A lack of support from the government  

Capacity of community means a level of the abilities and skills in 

setting up and achieving related goals. It is the abilities of an individual, 

organizations, and community to manage their businesses and to work together in 

order to promote and support positive changes. Capacity of community is a level that 

a community can develop, operate, and support improvement of people’s health in a 

community. Also, capacity of community means properties and qualities in a 

community that people can expect from to improve their lives (Balint, 2006, 

Hounslow, 2002, Lavarack, 2006). 

Operating study and training sessions for people in a community can 

attract people in the community to participate in development and help create tourism 

innovations.  Tourism personnel must understand the differences of cultural 

environments in tourist attractions and know all about cultures, languages, and also 

quality of services (Cevat, 2000, Larry et al., 2009).  

 

2.6.2  Tourism Resource 

Tourism resources mean both natural resources and human resources which 

are used in creating tourism products. Natural tourism resources consists of two main 

elements, which are nature and factors affecting geographical environment in tourism. 
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Propelling tourism resources means setting the community capability.  Building 

community potential for successful tourism development needs the use of resources in 

community strategically, equitable resource allotment, sharing, consuming and 

advance planning (Goodman et al., 1998). 

 

2.6.3  Tourism Impact 

Tourism impact depends on the natural resource management of the 

community for creating sustainable natural resource (Mbaiwa, 2011). Business 

operations need to reduce the negative effects on the environment, and develop 

business by economic, social, and environmental integration for sustainability. 

Capacity indicates the ability of an ecological system to maintain itself and encourage 

the development of human activities under limitations without negative consequences.  

The World Tourism Organization has specified 3 levels of the assessment of capacity 

in terms of: ecological capacity, socio-cultural capacity, and psychological capacity 

(Larry et al., 2009).   

Socio-cultural impact is the impact on people which is a concern about the 

impact on the community’s area because of both direct and indirect relation between 

people and the tourists (Mathieson, & Wall, 1982).   

 

2.6.4  Capacity in Tourism Management  

Capacity indicates the ability of ecological system to maintain itself and 

encourage the development of human activities under limitations without negative 

consequences. The World Tourism Organization has specified 3 levels of the 

assessment of capacity in terms of: ecological capacity, socio-cultural capacity, and 

psychological capacity (O’Reilly, & Chatman, 1986).   

Sustainable quality of environment, efficient use of limited resources, 

characteristics of a competition in industry where nations are connected by capital, 

and perception will help achieve economic targets and development (Inskeep, 1991, 

Gunn, & Var, 2002, Mihalic, 2000). 

 

2.6.5  Tourism Zoning  

Important tools for taking care of a community can be divided according to areas 
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in community including agricultural area, historical area, cultural area, traditional area, 

religious area, and local area and to new economy which is based on tourism for 

efficiency in sustainable development of the area (Murota, & Glazyrina, 2010). 

 

2.6.6  Tourism Marketing 

The management of study and training sessions in terms of skills in doing 

tourism business for people in the local community will attract the locals to 

participate in the development (Cevat, 2000). In providing tourism services, price is a 

very important thing because it will determine the profits and the survival of a 

company. Changes in prices extremely affect marketing plans. Also, it depends on the 

flexibility of prices that always affects the needs of tourists and circulation (Gabriela, 

& Paul, 2012).   

 

2.6.7  Community Participation  

The community has to have knowledge of community participation because 

community participation is one of the devices that will help empowering the 

community (Lasker, Weiss, & Miller, 2001). The process of community participation 

can well support and promote cultures, traditions, knowledge, and skills of the people 

in the community.  Community participation is part of building democracy for people 

in a community in order that everyone can participate, be responsible for all benefits, 

and be part of decision-making in the community (Lacy et al., 2002, Levi, & Litwin, 

1986). 

Having people participate in tourism management by presenting their products 

to tourists will help the reflected cultures and traditions according to the industrial 

development (David, 1994). 

People's participation consists of 7 levels, from the lowest to the highest (Chutarat 

Chompunth, & Chomphan Chompunth, 2012): 

1)   Informing 

2)  Information Provision 

3)  Consultation 

4)  Involvement 

5)  Partnership 
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6)  Delegated Power 

7)  Citizen Power 

Purposes of community participation are for improving communication among 

interested persons in decision-making and in sustainable development (Chapman et 

al., 2001) 

 

2.6.8  Attitudes Towards Tourism Management  

The existence of tourism impact towards the community creates 

misapprehension among people in the community because the community’s biggest 

concern is regarding long-term sustainable tourism development (Allen, Long, 

Perdue, & Kieselbach, 1988). People participation in decision-making is an important 

factor for their attitudes towards tourism development (Bachleitner, & Zins, 1999). 

The locals who have a minimal knowledge of tourism tend to have negative attitudes 

towards tourism (Davis, Allen, & Consenza, 1988).  

Different attitudes depends on age, gender, income, what the community 

would get in terms of economy, the reliance on benefits from industry, and the time 

spent living in the area (Brent, & Mikko, 2006). 

 

2.6.9  Experience and Skills in Tourism Management 

A lack of communication among leaders or authorities of organizations 

produce conflicts among organizations because each organization has different plans, 

which lead to obstacles in having a successful work processes (Adrian, & Frances, 

2011, Rachel, & Richard, 2010). 

Community’s necessary skills in tourism development are leadership skill, 

skills in negotiating with outside organizations, skills in communicating with 

interested persons in tourism, foreign language skills, skills in coordinating with 

related parties in tourism, skills in building trust, skills in building reliance, skills in 

tourism planning, skills in managing benefits in a community, skills in problem 

solving and decision-making, skills in tourism management, and skills in working 

together (Moscardo, 2008, Chapman et al., 2001, Fariborz, 2010, Maclellan et al., 

2007, Cevat, 2000, Cole, 2007, Hounslow, 2002). 
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2.6.10  Knowledge in Tourism Management  

There are three different definitions of knowledge in tourism management 

which are (Wikstrom, & Normann, 1994, pp. 9): 

1) Knowledge is the familiarity with facts, truths, or general principles. 

2)   Knowledge means something that is known or may be known. 

3)   Knowledge is conscious and awareness. 

Evaluating knowledge is evaluating memory level, ability to think and 

understand obtained facts and experiences. After evaluating, people who have 

knowledge and people who do not have knowledge can be separated to some extent.  

Skills and Knowledge are the things that will build strength of local 

community. A major obstacle in successful tourism development is a lack of skills 

and knowledge of tourism which will lead to a lack of leadership and power in 

negotiating with outside organizations. Also, a lack of knowledge of people in 

community or of parties related to tourism is an obstacle preventing people in the 

community from participating in the process of decision-making in the community 

(Fariborz, Ma, & Sarjit, 2010, Moscardo, 2008, Cole, 2007) as indicated in Table 2.1. 

 

Table 2.1  Details Concerning Related Studies  

 

Author’s name Main Idea 

O’Reilly (1986). Capacity indicates the ability of the ecological system to 

protect itself and help with encouraging the development of 

human activities within limitations without negative effects. 

“World Tourism Organization has set 3 levels of evaluating 

capacity which are: capacity in terms of ecology, capacity in 

terms of socio-culture, and capacity in terms of psychology. 

Mathieson and 

Wall (1982)  

Socio-cultural impact is ‘human impact' which is the concern 

about the impact in the area of a community which is caused 

by both direct and indirect contact with tourists. 

Levi & Litwin 

(1986) 

Community participation is part of building democracy for 

people in community to join and be responsible for sharing 

benefit/advantage and raise the power in making decisions.  
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Table 2.1  (Continued) 

 

Author’s name Main Idea 

Allen et al. (1988)  The existence of tourism impact towards the community 

creates misapprehension among people in community and 

they, the people should be part of the biggest concern related 

to long-term tourism development. 

Wikstrom,S. and R. 

Normann. (1994  

pp. 9)   

There are three different definitions of knowledge in tourism 

management which are: 

1. Knowledge is the familiarity with facts, truths, or 

general principles. 

2. Knowledge means something that is known or may be 

known. 

3. Knowledge is conscious and awareness. 

Needham (1996) Needham (1996) has mentioned that marketing personnel has 

to be aware of strategies in developing products. 

Goodman et al. 

(1998) 

A leader of a community can improve community potential 

when he or she has an obvious role in the community among 

others.  

Bachleitner and Zins 

(1999)  

People participation in decision-making is an important 

factor for their attitudes towards tourism development.  

Cevat (2000) The management of study and training sessions in terms of 

skills in doing tourism business for people in the local 

community will attract the locals to participate in the 

development. 

Davis et al. (1988)  

 

Local people whose knowledge of tourism is at low level are 

the people who would most likely have negative attitudes 

towards tourism.  

Inskeep (1991)  Sustainable quality of environment, efficient use of limited 

resources, characteristics of a competition in industry where 

nations are connected by capital, and perception will help 

achieve economic targets and development  
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Table 2.1  (Continued) 

 

Author’s name Main Idea 

David (1994) Having people in the community participate in tourism 

management by presenting their products to tourists will 

reflect local cultures and traditions according to the 

development of the industry.   

Cevat (2000) The management of study and training sessions in terms of 

skills in doing tourism business for people in the local 

community will attract the locals to participate in the 

development. 

Cevat (2000) The community have skills in tourism planning, in managing 

profits in community.  

Lasker et al. (2001) The community have to have knowledge of community 

participation because community participation is one of the 

devices that boost power of community. 

Chapman & Krik, 

(2001) 

Community participation has the purpose of improving 

communication among interested persons for the sake of 

decision-making and sustainable development.  

Chapman &Krik, 

(2001) 

The community have to have skills at communicating with 

interested persons related to tourism.  

Fariborz (2011) The community have to have skills at foreign languages and 

at coordinating with parties related to tourism.   

Lacy et al. (2002) The process of community participation can support 

community to promote local cultures, traditions, skills, and 

knowledge. 

Lacy et al. (2002) The process of community participation supports community 

to promote local cultures, traditions, skills, knowledge, and 

to make community proud of local heritages.   

Hounslow (2002) The abilities of an individual, organizations, and community 

in managing their businesses and working together that will 

support and promote positive changes.  
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Table 2.1  (Continued) 

 

Author’s name Main Idea 

Hounslow (2002)  Skills in tourism management and skills in working together.  

Kotler (2003) Marketing mix are products, prices, place, and sales 

promotions.   

Balint (2006)  Levels of abilities and skills needed for setting up and 

achieving related goals.  

Lavarack (2006) 

 

Community capacity, properties, and qualities that 

community can expect in order to improve their lives.   

Brent and Mikko 

(2006) 

Different attitudes depend on age, gender, and income. What 

community would get economically from the industry are 

benefits and time to live in the area.  

Cole (2007) A lack of skills and knowledge will limit the ability of the 

local community in participating in tourism development.  

Maclellan (2007) Community must possess skills in building trust, building 

reliance, and communicating both inside and outside 

community.  

Cole (2007) Skills at problem-solving and decision-making 

Goodman et al. 

(2008) 

Propelling tourism resources means determining the ability 

of community and building community potential. In 

obtaining successful tourism development, it is a must to use 

community’s resources strategically, to allocate resources 

fairly, to share, to use, and to do advance planning.  

Moscardo (2008)  A major obstacle in successful tourism development is a lack 

of skills and knowledge of tourism which will lead to a lack 

of leadership and power in negotiating with outside 

organizations. 

Moscardo (2008)  A lack of knowledge of people in the community or of 

parties related to tourism is an obstacle preventing people in 

the community and related parties from participating in the 

process of decision making. 
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Table 2.1  (Continued) 

 

Author’s name Main Idea 

Moscardo (2008) The community must possess skill in being tour leader and 

skill in negotiating with outside organizations. 

Larry et al. (2009) Operating study and training sessions will help create 

tourism innovations. Tourism personnel must understand the 

differences of cultural environment in tourist attractions and 

know all about cultures, languages, and also quality of 

services.  

Larry et al. (2009) Business operation must reduce effects that will be on the 

environment and must develop business by applying 

economy, society and environment all together for 

sustainability.  

Murota & Glazyrina 

(2010 p. 37) 

The important tools for taking care of community can be 

divided according to areas of community including 

agricultural area, historical area, cultural and traditional area, 

customs area, religious area, local area, and economic area 

which are based on tourism for efficiency in sustainable 

development of the areas.  

Fariborz et al. 

(2010) 

Skills and knowledge will build strength of local community.  

Rachel and Richard 

(2010) 

A lack of communication between leaders of different 

organizations creates conflicts among organizations because 

each organization holds different plan. This will lead to 

obstacles in getting work done successfully. 

Fariborz (2011        

p. 347) 

Major problems and obstacles regarding building community 

capacity in tourism development will be found in 

organizations and at community level. Those problems and 

obstacles are limited accessibility, those related to decision 

making, a lack of resource, a lack of knowledge, a lack of 

skills, a lack of education, a lack of feeling of being part of 

tourism. 
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Table 2.1  (Continued) 

 

Author’s name Main Idea 

Fariborz (2011 pp. 

352-353) 

Problems and obstacles towards skills and knowledge - 

obstacles related to foreign languages, competition with 

other communities, a lack of coordination with tourism 

department, a lack of knowledge of tourism, no support from 

the government, no support from tourism sector, a lack of 

coordination with local organizations, and a lack of 

knowledge of tourism marketing. 

Mbaiwa (2011  ) Tourism impact depends on natural resource management of 

the community for creating sustainability of natural 

resources. 

Adrian and Frances 

(2011) 

A lack of communication among organizations will weaken 

the direction setting of policies, slow the procedures, and 

generate conflicts during work procedures. 

Gabriela & Paul  

(2012) 

Price is an amount of money paid by a customer for products 

or tourism services. Price is a very important thing because it 

will determine the profits and the survival of the company. 

Changes in prices will strongly affect marketing plan, but it 

always depends on the flexibility of the prices of products 

which will affect customers’ need and profits well. 

Gabriela & Paul  

(2012) 

A promotion indicates all the methods of communication 

which can be used by marketing personnel for providing 

information to different people about the products. A 

promotion might consist of elements, for example, 

advertising, personal selling, and sales promotion.  

Chompunth and 

Chompunth (2012) 

People’s participation has 7 levels, from the highest to the 

lowest, which are Informing, Information Provision, 

Consultation, Involvement, Partnership, Delegated Power, 

and Citizen Power. 
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2.7  Conclusion 

 

The development of community-based tourism management in designated 

areas for sustainable tourism depends on many factors, especially the attitudes of 

people in the community towards these matters which will bring about the 

participation of people in developing areas for tourism. Besides, community potential 

is another important factor. However, in developing the community-based tourism 

management, not only area development that should be done, but also community 

development should be carried out simultaneously for the efficiency of the 

community by knowledge management, skill development, and strengthening the 

community. The development of human potential must start from an individual, 

organizations in the community, and the community respectively. Therefore, the 

development and the management of human resources for working efficiently must 

enrich people more by enhancing knowledge and skills which will bring more 

success, and by re-educate people by letting those in the community who already have 

knowledge and skills work and network with others in community with creativity for 

creating new values, and by working with others, more cooperation with outside 

organizations in order to exchange knowledge and learn things in all aspects. Besides, 

related organizations must take care and support both with budgets and with personnel 

for understanding and learning together which will eventually bring about sustainable 

development.  

 

 

 

  

  

 

 



 
 

 

CHAPTER 3 

 

RESEARCH METHODOLOGY 

 

3.1  Conceptual Framework 

 
  Independent Variables        Dependent Variables 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

Personal Factors 
• Gender 
• Age 
• Status 

• Educational Level 

• Occupation 

• Monthly income 

To assess the potential of communities 

• Skills 
- Communication skills   

- Customer service skills 

- Leadership skills 

(Quantitative) 

Purpose 2 

 
 
 
 
 

A model of the development of community- 

based tourism management in designated areas 

for sustainable tourism 

Purpose 4 

 

To study community-based 

tourism environment in 

designated areas for sustainable 

tourism 
(1) Input factor conditions 

(2) Demand conditions 

(3) Related and supporting 

industries 

(4) Strategy and rivalry context of 

tourism 

(Qualitative) 

Purpose 1 

 
To study the current processes in the 

development of community-based 

tourism management in designated 

areas for sustainable tourism 

(Qualitative) 

Purpose 3 

 

 

 

• Knowledge of             
- Tourism resources 

- Tourism resource 

conservation 

- Capability for  

handling                                       

- Managing tourism  

areas   

- Tourism marketing 

- Tourism propensity 

 

• Attitude towards            
- CBT     

- CBT management 

 

• Skills            
- Communication skills     

- Customer service skills 

- Leadership skills 

 

• Core competencies            
- at working with tourists and others 

efficiently  
- at working in different 
environments where there is social 
variety  
- at working according to the 
regulations, rules, and orders of the 
community  
- at  searching for and developing 
knowledge related to tourism 
management  
- at communicating efficiently with 
people who are in charge of tourism  
- at using information technology to 
communicate with people who are 
in charge of tourism 
- at promoting tourism products in 
the community 
- at providing tourists with equitable 
service  
- at solving conflict in various 
situations  
- at coordinating tourism activities  
- at initiating tourism projects  
- at tourism planning  
- at writing tourism policies  
- at assessing and monitoring 
tourism results  
- at improving tourism procedures  

Figure  3.1  Conceptual Framework  
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 The study entitled “A Model of the Development of Community-Based 

Tourism Management in Designated Areas for Sustainable Tourism” is both 

quantitative and qualitative. Data was assessed by using questionnaires and carrying 

out interviews. Therefore, sampling, data collection, materials used in the study, data 

analysis, and statistics used in the study are explained as follows:  

 3.1   Conceptual framework 

 3.2   Variables used in the study 

 3.3   Sample groups 

 3.4   Materials used in the study 

 3.5   Constructing research instruments 

 3.6   Data collection methods 

 3.7   Data analysis 

 3.8   Research methodology 

 

3.2  Variables in the Study 

 

3.2.1  Quantitative Research 

Variables in the study include independent variables and dependent variables, 

which are: 

3.2.1.1 Independent variables include personal factors, which are 

gender, age, marital status, educational level, occupation, and monthly income,  

3.2.1.2 Dependent variables are the community potential of related 

parties, which includes knowledge, attitudes, skills, and major capabilities.  

1)  Community potential that should be considered in terms of 

knowledge is divided into six categories: 

(1)   Knowledge of Tourism Resource Consists of Six Categories: 

1) natural tourism resources, 2) historical tourism resources, 3) lifestyle/way of life 

tourism resources, 4) traditional tourism resources, 5) art and cultural tourism 

resources, and 6) intelligence-of-locality tourism resources (Goodman et al., 1998). 

(2)  Knowledge of Tourism Resource Conservation Consists 

of Six Categories: 1) knowledge of natural tourism resource conservation, 2) 

knowledge of historical tourism resource conservation, 3) knowledge of lifestyle/way-
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of-life tourism resource conservation, 4) knowledge of cultural tourism resource 

conservation, 5) knowledge of tourism resource conservation in terms of reducing 

amount of natural waste, and 6) knowledge of tourism resource conservation in terms 

of restoration  (Mathieson, & Wall, 1982, Mbaiwa, 2011, p. 251, Larry et al., 2009). 

(3) Knowledge of Tourism Carrying Capacity includes 

five categories” 1) economical, 2) cultural, 3) environmental, 4) social, and 5) 

physical (Inskeep, 1991, Mihalic, 2000, Gunn, & Var, 2002). 

(4)  Knowledge of Tourism Zoning includes six categories: 

1) tourism zoning in terms of nature, 2) tourism zoning in terms of agriculture, 3) 

tourism zoning in terms of history, 4) tourism zoning in terms of culture, 5) tourism 

zoning in terms of traditions, and (6) tourism zoning in terms of scenery  (Murota, & 

Glazyrina, 2010). 

(5) Knowledge of tourism marketing consists of 16 

categories: 1) Product, 2) Price, 3) Place, 4) Promotion, 5) Positioning, 6) Packaging, 

7) Politics, 8) Participation, 9) Partnership, 10) Period, 11) Physical Evidence, 12) 

Processes  for Providing Service, 13) Psychology, 14) Public Opinion, 15) People, 

and 16) Perceptions towards tourism (Needham, 1996, Cevat, 2000, Kotler, 2003, 

Gabriela, & Paul, 2012, Therdchai Choibamroong, 2011). 

(6) Knowledge of Tourism Participation includes seven 

categories 1) knowledge of tourism participation in activities, 2) knowledge of 

tourism participation in planning and policies, 3) knowledge of tourism participation 

in information, 4) knowledge of tourism participation in working with local 

organizations, 5) knowledge of tourism participation in clubs, 6) knowledge of 

tourism participation in coordinating, and 7) knowledge of tourism participation in 

monitoring (Levi, & Litwin, 1986, David, 1994, Chapman, Krik, & Carley, 2001, 

Lasker, 2001, Lacy et al., 2002, Cole, 2007, Fariborz, Ma, & Sarjit, 2010, Chutarat 

Chompunth, & Suphattharachai Chompunth, 2012). 

2)  For Community Potential in Items of Attitudes, There are 

Categories: 

(1) Attitudes Towards Community-based Tourism, including 

12 points: 1) Community-based tourism makes outsiders more interested in the 
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community. 2) Community-based tourism creates an opportunity for the locals to 

meet tourists whose languages and cultures are different. 3) Community-based 

tourism brings about the development of tourism facilities, which is beneficial to the 

community.  4) Community-based tourism makes the people of the community proud 

of themselves. 5) Community-based tourism creates job opportunities for people in 

the community. 6) Community-based tourism brings income to the community on an 

equitable basis. 7) Community-based tourism brings back old ways of life to the 

community. 8) Community-based tourism causes conflict within the community.      

(9) Community-based tourism increases daily expenses. 10) Community-based 

tourism produces more waste in the community. 11) Community-based tourism 

generates traffic problems in the community. 12) Community-based tourism causes 

depletion of resources.  (Mathieson, & Wall, 1982, Alle, Long, Perdue, & Kisselbach, 

1988, Davis, Allen, 1988, Brent, & Mikko, 2006). 

(2) Attitudes Towards Community-based Tourism Management, 

consisting of 12 points: (1) Community-based tourism management creates the 

opportunity for people in the community to participate in deciding the future direction 

of tourism. (2) Community-based tourism management creates the opportunity for 

people in the community to participate in planning and making policies on tourism. 

(3) Community-based tourism management creates the opportunity for the people in 

the community to communicate with organizations outside the community. (4) 

Community-based tourism management creates the opportunity for people in the 

community to discuss and share opinions with others.  (5) Community-based tourism 

management creates the opportunity for people in the community to form groups or 

clubs in order to carry out tourism activities. (6) Community-based tourism 

management creates the opportunity for people in the community to coordinate with 

other groups within the community. (7) Community-based tourism management 

creates the opportunity for people in the community to brainstorm, analyze, and 

discover activities that are considered important for the community. (8) Community-

based tourism management creates the opportunity for people in the community to 

work together harmoniously, which will result in it being a strong community. (9) 

Community-based tourism management creates the opportunity for people in the 

community to consider exploiting tourism under conditions of management that are 
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responsible. (10) Community-based tourism management creates the opportunity for 

people in the community to participate in managing the environment and protecting 

and controlling pollution. (11) Community-based tourism management creates the 

opportunity for people in the community to participate in controlling the development 

of tourism within certain limitations. And (12) Community-based tourism 

management creates the opportunity for people in the community to participate in 

managing the benefits of the community from tourism equitably.  (Mathieson, & Wall 

1982, Allen et al., 1988, Davis et al., 1988, Brent, & Mikko, 2006). 

3)  For community potential that should be considered in terms 

of skills, there are three categories: 

(1)  Communication Skills, including five categories, 

which are: 1) skill in communicating using local dialects, 2) skill in communicating 

using foreign languages, 3) skill in communicating with the outside world, 4) skill in 

communicating without creating conflict, and 5) skill in conveying information to 

tourists (Chapman, Krik, & Carley, 2001, Cole, 2007, Maclellan et al., 2007, Larry et 

al. 200, Rachel, & Richard, 2010, Aref, 2011, Adrian, & Frances, 2011). 

(2) Customer Service Skills consist of five categories, 

which are: 1) skill in being a local guide, 2) skill in carrying out tourism activities, 3) 

skill in providing tourism security, 4) skill in performing first aid, and 5) skill in 

providing equitable service (Cevat, 2000, Larry et al., 2009).     

(3)  Leadership skills consist of six categories, which are: 

() building trust, 2) building reliance, 3) decision making and problem solving, 4) 

coordinating, 5) planning, and 6) cooperating (Goodman et al., 1998,  Maclellan, 

2007, Cevat, 2000, Hounslow, 2002, Balint, 2006, Moscardo, 2008, Fariborz et al., 

2010, Maclellan et al., 2007). 

4)  Community potential that should be considered in terms of 

core competencies consists of 15 categories: 

(1) Competency at working with tourists and others 

efficiently, 2) competency at working in different environments where there is social 

variety, 3) competency at working according to the regulations, rules, and orders of 

the community, 4) competency at searching for and developing knowledge related to 

tourism management, 5) competency at communicating efficiently with people who 



95 

 
 

are in charge of tourism, 6) competency using information technology to 

communicate with people who are in charge of tourism, 7) competency at promoting 

tourism products in the community, 8) competency at providing tourists with 

equitable service, 9) competency at solving conflict in various situations 10) 

competency at coordinating tourism activities, 11) competency at initiating tourism 

projects, 12) competency at tourism planning, 13) competency at writing tourism 

policies, 14) competency at assessing and monitoring tourism results, and 15) 

competency at improving tourism procedures. (Cevat, 2000, Hounslow, 2002, Cole, 

2007, Fariborz, 2011). 

 

3.2.2  Qualitative Research  

1)   In studying the community-based tourism environment in designated 

areas for sustainable tourism, the Dynamic Diamond Model or Diamond Model  of 

Porter (1990) was employed. It includes four factors, which are: 1) Input Factor 

Conditions, 2) Demand Conditions, 3) Related and Supporting Industries, and (4) 

Strategy and Rivalry Context (Nadler, 1989, Harris, & Howard, 1996, Davenpcrt, 

1998, Mill, & Morrison, 2002, Mondy, & Noe, 2005, Fariborz, 2010). 

2) The current process for the development of community-based 

tourism management in designated areas for sustainable tourism (Brandon, 1993, 

Mowforth, & Munt, 2003, Natalie et al., 2014). 

 

3.3  Sample Groups 

 

The study entitled “A Model of the Development of Community-Based 

Tourism Management in Designated Areas for Sustainable Tourism” used two types 

of sampling techniques, which were purposive sampling and quota sampling, which is 

a type of non-probability sampling in which sample groups were specifically selected 

from related parties in designated areas for sustainable tourism.   

Population refers to the related parties in the designated areas for sustainable 

tourism and Thai tourists who were traveling in the designated areas for sustainable 

tourism. There are six populations, as follows: 
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1)  People in the community 

2)  Central government 

3)  Local government 

4)  Private sector 

5)  Civil society  

  6)  Thai tourists 

Due to the fact that there is no information or statistics regarding these 

populations recorded or collected by any organizations, the researcher, therefore, had 

to employ the method for calculating sample size in case the exact number of the 

population is not known (Cochran, 1977). 

 

Calculation of sample size, in case the exact number of population is not 

known 

Formula     
          

  
 

 

 When  n =  Sample size 

    P  =  percentage picking a choice 

    e =  margin of error 

    Z =  confidence level specified by the researcher 

 

The researcher decided to randomize 50 % or .50 of the total population with a 

level of confidence of 95% (Z = 1.96) and to accept a margin of error of 5% or .05. 

Therefore, the sample size can be calculated as follows: 

 

                     

    
 

                

     
       

     
 

            
                = 384.16  

 

The study used a randomization method for non-probability sampling, a type 

of purposive sampling. In other words, the sampling appears to be appropriate in the 
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eyes of the researcher, and the sample groups are from the existing population or from 

the cooperating one. 

In addition, the number of people in the sample groups used in this study was 

385 persons so as to be appropriate for the study. According to Marshall (1996), a 

reliable sample group must consist of more than 100 persons. Therefore, the research 

has randomized from related parties of 500 people and from 400 Thai tourists as 

follows:  

 

Table 3.1  The Number in the Sample Groups 

 

Population 

& Unit 

People in 

Community 

Central 

Government 

Local 

Government 

Private 

Sector 

Civil 

society 
Total 

20% 20% 20% 20% 20% 100% 

1. Related 

Parties 
100 100 100 100 100 500 

2. Thai 

Tourist 

 400 

 

In addition, there were also sample groups of related parties in the semi-

structured interview so as to answer purposes 1, 2, and 3. There were 52 people from 

people from the community, central government, local government, private sector, 

and civil society. Also, the methods used for the focus group and purposive sampling 

were used in collecting data by randomizing a sample group of 42 people from the 

populations of groups 1-5. 

 

3.4  Instruments Used in the Study 

 

This research was both quantitative and qualitative. The assessment of data 

from questionnaires and semi-structured interviews was carried out in order to elicit a 

model for the development of community-based tourism management in designated 

areas for sustainable tourism. Research tools/materials used in this study were 
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questionnaires assessing potential and asking for opinions, which have been designed 

by the researcher in order to answer the purposes of the study. The questions were 

both open-ended and closed-ended and can be divided into two categories: 

1)  Interview  

A semi-structured interview was carried out in places where there were 

people in the community, central government, local government, private sector, and 

civil society. Five questions were used in collecting data, as follows: 

(1) What is the community-based tourism environment in 

designated areas for sustainable tourism? 

(2) What is the community potential in designated areas for 

sustainable tourism? 

(3)  What is the current process for the development of 

community-based tourism management in designated areas for sustainable tourism? 

(4) What are some suggestions regarding the development of 

community-based tourism management in designated areas for sustainable tourism? 

2)  Questionnaire 1 

A questionnaire assessing potential and asking for opinions from 

related parties was designed by the researcher in order to answer the purposes of the 

study. There were both open-ended and closed-ended questions. There were six parts 

to the questionnaire, as follows: 

Part 1 Personal factors about the respondent: there were open-ended 

questions related to gender, age, marital status, educational level, occupation, and 

monthly income, seven questions in total. 

Part 2 Assessing community potential in terms of knowledge: there 

were closed-ended questions. The numbers obtained as a result were evaluated by 

comparing them to a set standard. Respondents who scored higher than 70 are 

considered to have met the standard (Wirun Maneechot, 2006). There were six main 

categories, consisting of 46 questions: 

1)  Knowledge of Tourism Resource includes six categories: (1) 

natural tourism resources, (2) historical tourism resources, (3) lifestyle/way of life 

tourism resources, (4) traditional tourism resources, (5) art and cultural tourism 

resources, and (6) intelligence-of-locality tourism resources, six  questions in total. 
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2)  Knowledge of Tourism Resource Conservation consists of six 

categories: (1) knowledge of natural tourism resource conservation, (2) knowledge of 

historical tourism resource conservation, (3) knowledge of lifestyle/way-of-life 

tourism resource conservation, (4) knowledge of cultural tourism resource 

conservation, (5) knowledge of tourism resource conservation in terms of reducing 

amount of waste in nature, and (6) knowledge of tourism resource conservation in 

terms of restoring, six questions in total. 

3)  Knowledge of Tourism Carrying Capacity includes five 

categpories: (1) economical, (2) cultural, (3) environmental, (4) social, and (5) 

physical, five questions in total. 

4)  Knowledge of Tourism Zoning includes six categories: (1) 

tourism zoning in terms of nature, (2) tourism zoning in terms of agriculture, (3) 

tourism zoning in terms of history, (4) tourism zoning in terms of culture, (5) tourism 

zoning in terms of traditions, and (6) tourism zoning in terms of scenery, six questions 

in total. 

5)  Knowledge of tourism marketing consists of 16 categories: (1) 

product, (2) price, (3) place, (4) promotion, (5) positioning, (6) packaging, (7) politics 

(8) participation, (9) partnership, (10) period, (11) physical evidence, (12) processes 

for providing service, (13) psychology, (14) public opinion, (15) people, and (16) 

perceptions towards tourism, 16 questions in total. 

6)  Knowledge of Tourism Participation includes seven categories: 

(1) knowledge of tourism participation in activities, (2) knowledge of tourism 

participation in planning and policies, (3) knowledge of tourism participation in 

information, (4) knowledge of tourism participation in working with local 

organizations, (5) knowledge of tourism participation in clubs, (6) knowledge of 

tourism participation in coordinating, and (7) knowledge of tourism participation in 

monitoring system, seven questions in total. 

Part 3 Assessing community potential in terms of attitude: there are 

closed-ended questions to be rated according to a five-point Likert scale: Strongly 

Agree, Agree, Neutral Disagree, and Strongly Disagree. There were two main 

categories with 24 questions: 
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1)  Attitudes towards Community-based Tourism, including 12 

points: (1) Community-based tourism makes outsiders more interested in the 

community. (2) Community-based tourism creates the opportunity for the locals to 

meet tourists whose languages and cultures are different. (3) Community-based 

tourism brings about the development of tourism facilities, which is beneficial to the 

community.  (4) Community-based tourism makes the people of the community proud 

of themselves. (5) Community-based tourism creates job opportunities for people in 

the community. (6) Community-based tourism brings income to the community on an 

equitable basis. (7) Community-based tourism brings back old ways of life to the 

community. (8) Community-based tourism causes conflict within the community. (9) 

Community-based tourism increases daily expenses. (10) Community-based tourism 

produces more waste in the community. (11) Community-based tourism generates 

traffic problems in the community. (12) Community-based tourism causes depletion 

of resources. There were 12 questions in total. 

2)  Attitudes towards Community-based Tourism Management, 

consisting of 12 points: (1) Community-based tourism management creates the 

opportunity for people in the community to participate in deciding the future direction 

of tourism. (2) Community-based tourism management creates the opportunity for 

people in the community to participate in planning and making policies on tourism.  

(3) Community-based tourism management creates the opportunity for people in the 

community to communicate with organizations outside the community. (4) 

Community-based tourism management creates the opportunity for people in the 

community to discuss and share opinions with others. (5) Community-based tourism 

management creates the opportunity for people in the community to form groups or 

clubs in order to carry out tourism activities. (6) Community-based tourism 

management creates the opportunity for people in the community to coordinate with 

other groups within the community. (7) Community-based tourism management 

creates the opportunity for people in the community to brainstorm, analyze, and 

discover activities that are considered important for the community. (8) Community-

based tourism management creates the opportunity for people in the community to 

work together harmoniously, which will result in making it a stronger community. (9) 

Community-based tourism management creates the opportunity for people in the 
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community to consider exploiting tourism under conditions of management that are 

responsible. (10) Community-based tourism management creates the opportunity for 

people in the community to participate in managing the environment and protecting 

and controlling pollution. (11) Community-based tourism management creates the 

opportunity for people in the community to participate in controlling the development 

of tourism within certain limitations. And (12) Community-based tourism 

management creates the opportunity for people in the community to participate in 

managing the benefits of the community from tourism equitably.  There were 12 

questions in total. 

Part 4 Community potential in terms of skills: there are closed-ended 

questions to be rated according to a five-point Likert scale: Strongly Agree, Agree, 

Neutral Disagree, and Strongly Disagree. There were three main categories with 16 

questions: 

1)   Communication Skills consists of five categories, which are: 

(1) skill in communicating in local dialects, (2) skill in communicating in foreign 

languages, (3) skill in communicating with the outside, (4) skill in communicating 

without creating conflict, and (5) skill in conveying information to tourists, five 

questions in total. 

2)   Customer service skills include: (1) skill in being a local guide, 

(2) skill in carrying out tourism activities, (3) skill in tourism safety and security, (4) 

skill in performing first aid, and (5) skill in providing equitable service, five questions 

in total. 

3) Leadership skills consist of six categories, which are: (1) 

building trust, (2) building reliance, (3) decision making and problem solving, (4) 

coordinating, (5)  planning, and (6) cooperating, six questions in total. 

Part 5 Community potential in terms of core competencies: there are 

closed-ended questions to be rated according to a five-point Likert scale: Strongly 

Agree, Agree, Neutral Disagree, and Strongly Disagree. There were 15 questions: 

1)   Competency at working with tourists and others efficiently,  2) 

competency at working in different environments where there is social variety, 3) 

competency at working according to the regulations, rules, and orders of the 

community, 4) competency at developing and searching for knowledge related to 
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tourism management, 5) competency at communicating efficiently with people who 

are in charge of tourism, 6) competency using information technology to 

communicate with people who are in charge of tourism, 7) competency at promoting 

tourism products in the community, 8) competency at providing tourists with 

equitable service, 9) competency at solving conflict in various situations, 10) competency 

at coordinating tourism activities, 11) competency at initiating tourism projects, 12) 

competency at tourism planning, 13) competency at writing tourism policies, 14) 

competency at assessing and monitoring tourism results, and 15)  competency at 

improving tourism procedures, 15 questions in total. 

Part 6 Opinion and Suggestions: this part was for the respondents to 

give their opinions or suggestions related to a model for the development of 

community-based tourism management in designated areas for sustainable tourism. 

There were open-ended-questions. 

Questionnaire 2 

A questionnaire assessing potential and asking for opinions from Thai 

tourists, which was designed by the researcher in order to answer the purposes of the 

study. There were both open-ended and closed-ended questions. There were three 

parts to the questionnaire, as follows: 

Part 1 Personal factors regarding respondent: there were open-

ended questions related to gender, age, marital status, educational level, occupation, 

and monthly income, seven questions in total. 

Part 2 Community potential in terms of skills: there were 

closed-ended questions to be rated according to a five-point Likert scale: Strongly 

Agree, Agree, Neutral Disagree, and Strongly Disagree. There were three main 

categories with 16 questions: 

1)  Communication Skills consists of five categories, 

which were: (1) skill in communicating in local dialects, (2) skill in communicating in 

foreign languages, (3) skill in communicating with the outside. (4) skill in 

communicating without creating conflict, and (5) skill in conveying information to 

tourists, five questions in total. 

2)  Customer Service Skills consists of five categories, 

which were: (1) skill in being a local guide, (2) skill in carrying out tourism activities, 
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(3) skill in providing tourism security, (4) skill in performing first aid, and (5) skill in 

providing equitable service, five questions in total. 

3)  Leadership Skills consists of six categories, which 

were: (1) building trust, (2) building reliance, (3) decision making and problem 

solving, (4) coordinating skill, (5)  planning skill, and (6) cooperating, six questions in 

total. 

Part 3 Opinion and Suggestions: this part was for the 

respondents to give their opinions or suggestions related to community potential in 

terms of skills. There were open-ended questions.  

 

3.5  Creating the Research Instruments 

 

3.5.1  Process of Creating the Instruments  

In conducting this study, the researcher ran tests in order to establish the 

validity and reliability of the questionnaires. The process for developing the 

instruments is explained as follows:   

1)  Documents, articles, ideas, and theories related to models for the 

process of developing community-based tourism management in designated areas for 

sustainable tourism were studied so as to obtain variables that would be used in the 

study and to use them as a guideline in creating questionnaires 

2)   Data were collected for the purpose of creating questionnaires 

3)  A preliminary outline of the questionnaires was presented to the 

adviser and a test was carried out to establish validity by having five experts examine 

s the research questions for consistency with the purposes of the study, and for clarity, 

complexity, and variables used in the study by finding the Index of Item-Objective 

Congruence (IOC) in order to determine the effectiveness of the questionnaires. The 

score was set at +1 or 0 or -1 according to the formula for Item-Objective 

Congruence: IOC so as to improve the questionnaires in accordance with the 

suggestions before testing for reliability (Wattayoo, 2001).  
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     Formula  
N

IOC
R  

 

 When  IOC =  Index of item objective congruence 

 N  =  number of experts 

 R   =  total score of experts’ opinions  

 

 The criteria for assessment 

  +1 means   the question or information is appropriate or related to 

the content 

  0 means   it is not certain that question or information is 

appropriate or related to the content      

  -1 means    the question or information is not appropriate or not 

related to the content 

List of the experts examining the instruments: 

1) Dr. Pimmada Wichasin, director of Master of Business 

Administration project (Hospitality Management), Suan Dusit Rajabhat University 

2) Mr. Teeramate Khachonpatanapirom, president of the homestay 

group Baan Mae Gumpong, Mae On Minor District, Chiang Mai Province and an 

expert at community-based tourism management 

3)  Mr. Tiam La-ongklang, village headman and president of 

the homestay group Baan Prasat, Non Sung District, Nakhon Ratchasima Province, 

and an expert at community-based tourism management  

4) Miss. Suthasinee Chaikeuankhan, assistant community 

developer in  Bang Nam Pueng Subdistrict Administrative Organization, manager of 

the Bang Nam Pueng Floating Market, Phra Pradaeng District, Samut Prakan 

Province, and an expert at community-based tourism management  

5)  Mr. Wichian Kanharatanachai, president of the Suphan Buri 

Province’s Society of Tourism 

  The result for the questionnaires assessing community potential in the 

development of community-based tourism management in designated areas for 

sustainable tourism was that the experts agreed, and the overall IOC was 0.94.  
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4)  The questionnaires were improved according to the suggestions and 

the revised questionnaires were presented the adviser again for re-examination before 

their reliability was tested by employing Cronbach’s alpha Coefficient, mentioned in 

Mintra Tirakanan (2011). The researcher used 30 copies of a preliminary outline of 

the questionnaire in testing with a pilot group. After that, the information collected 

from the testing was used to calculate the reliability of the questionnaire. The value 

for Cronbach;s alpha obtained indicated the level of reliability of the questionnaire. 

The reliability value, or coefficient, should not exceed 1.00 or 100%. If the 

questionnaire has a high coefficient, it means that the questionnaire is highly reliable. 

(Monchai Thianthong, 2002; Pimthong Sangsutthiwong, &  Worawat Kittiwong, 2009; 

Narong Phopruegsanan, 2013). Therefore, the value  should not be under 0.8; in case 

it is under that value, the researcher should improve the questionnaire.   

 
3.5.2  Testing Materials/Tools Used in the Research 

Testing for reliability by employing Cronbach’s alpha, mentioned in 

Tirakanan (2011)  

  

                            Formula  




















S

S

t

i

n

n
2

2

1
1

  

When                = reliability value of the questionnaire 

 n        = number of questions 

     S i

2
    = variance for each question in the questionnaire 

     S i

2
    = variance for the questionnaire 

 
In testing reliability, the researcher used 30 copies of a preliminary outline of 

the questionnaires in testing with a pilot group. After that, the information collected 

from the testing was coded using a computer in order to calculate the reliability value 

of the questionnaires and to find improvements that needed to be made to the 

questionnaires in order to improve them for use with the participants in the study. The 

reliability of questionnaires used in assessing community potential was 0.962.  
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3.6  Data Collection 

 

This research collected data from two sources: 

1)  Primary data is the data collected by surveying sample groups by 

using questionnaires according to the aforementioned method of sampling, with 900 

participants. After that, the researcher gathered all the questionnaires in order to 

determine the accuracy of the data. It was found that all the data obtained from the 

questionnaires was accurate.   

2)  Secondary Data is obtained from studying information from all 

types of documents including books, textbooks, theses, theories, ideas, research 

papers, independent academic reports, and other related academic documents. The 

information came from both the Thai database system and an international database 

system in order to gain as much accurate information as possible.   

 

3.7  Data Analysis 

 

In this study, the researcher carried out the analysis according to statistical 

principles (Narong Phopruegsanan, 2013) so as to assess community potential in the 

development of community-based tourism management in designated areas for 

sustainable tourism. After all the questionnaires were selected and the analysis, 

including all statistical analyses, was carried out according to the following process.  

Part 1 In doing an analysis of the characteristics regarding the 

respondents to the questionnaires, the researcher used descriptive statistics indicating 

frequency and percentage, then presented the results in table form.  

Part 2 The analysis of the assessment for community potential in terms 

of knowledge in the development of community-based tourism management in 

designated areas for sustainable tourism was carried out using descriptive statistics 

indicating frequency and percentage, and the numbers obtained as a result were 

evaluated by comparing them with s set standard. Respondents who scored more than 

70 were considered to have met the standard (Wirun Maneechot, 2006).  
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Part 3 The analysis of the assessment for community potential in terms 

of attitudes in the development of community-based tourism management in 

designated areas for sustainable tourism was carried out using frequency and 

percentage, which were then presented in tables; the analysis was done by identifying 

the mean and standard deviation by specifying means for levels of opinion in terms of 

skills at five levels by calculating and later presenting the scores in the following 

ranges: 

 

  Range of scores    =     
highest score - lo est score

number of levels
 

      = 
5

15
 

      = 0.8 

 

Therefore, levels for community attitudes towards community-based tourism and 

community-based tourism management in designated areas for sustainable tourism can be 

presented in the following ranges:  

 

  Mean between     4.21-5.00  means having an opinion at the  

               highest level  

  Mean between     3.41-4.20  means   having an opinion at a high level 

Mean between 2.61-3.40  means   having an opinion at a moderate   

                                              level 

Mean between     1.81-2.60 means  having an opinion at a low level 

Mean between     1.00-1.80 means  having an opinion at the lowest  

           level 

 

Part 4 The analysis for the assessment of community potential in terms 

of skills in the development of community-based tourism management in designated 

areas for sustainable tourism was carried out using frequency percentage, then 
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presenting the data in tables, the analysis done by identifying mean and standard 

deviation by specifying mean levels for opinions in terms of skills at five levels by 

calculating and later presenting the scores in the following ranges: 

 

  Range of scores    =     
 ighest score - Lo est score

number of level
 

      = 
5

15
 

      = 0.8 

 

  Therefore, levels for opinions regarding communication skills, 

customer service skills, and leadership skills in the development of community-based 

tourism management in designated areas for sustainable tourism were presented according 

to the range of scores follows: 

 

  Mean from 4.21-5.00 means   having skills at the highest level  

Mean from 3.41-4.20 means   having skills at a high level 

Mean from 2.61-3.40 means   having skills at a moderate level 

Mean from 1.81-2.60 means   having skills at a low level 

Mean from 1.00-1.80 means   having skills at the lowest level 

 

Part 5 The analysis for the assessment of community potential in terms 

of core competencies in the development of community-based tourism management in 

designated areas for sustainable tourism was carried out using frequency and 

percentage, then presenting the data in tables, the analysis done by identifying mean 

and standard deviation by specifying mean levels for opinions in terms of skills at five 

levels by calculating and later presenting the scores according to the following ranges:  

 

  Range of scores    =     
highest score - lo est score

number of levels
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      = 
5

15
 

      = 0.8 

 

  Therefore, levels for opinions in terms of core competencies in the 

development of community-based tourism management in designated areas for sustainable 

tourism according to the range of scores are as follows:  

 

  Mean from 4.21 – 5.00 means having core competencies at the  

             highest level  

Mean from 3.41 – 4.20 means having core competencies at a high  

          level 

Mean from 2.61 – 3.40 means having core competencies at  

          a moderate  level 

Mean from 1.81 – 2.60 means having core competencies at a low  

          level 

Mean from 1.00 – 1.80 means having core competencies at the  

          lowest level 

   

Part 6 The comparative analysis for the differences in community 

potential in terms of knowledge of related parties about the development of 

community-based tourism management in designated areas for sustainable tourism 

was carried out using inferential statistics  (the chi-square test to compare the 

responses of the sample groups. 

Part 7 The comparative analysis for the differences in community 

potential in terms of attitudes of related parties to the development of community-

based tourism management in designated areas for sustainable tourism was carried out 

using inferential statistics (the F-test or One- Way ANOVA) to compare the responses 

given by the five sample groups. 

Part 8 The comparative analysis for the differences in community 

potential in terms of skills of related parties in the development of community-based 

tourism management in designated areas for sustainable tourism was carried out using 
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inferential statistics (the F-test or One- Way ANOVA) to compare the responses of 

the five sample groups. 

Part 9 The comparative analysis for the differences in community 

potential in terms of core competencies of related parties in the development of 

community-based tourism management in designated areas for sustainable tourism 

was carried out using inferential statistics (the F-test or One- Way ANOVA) to 

compare the responses of the five sample groups. 

Part 10 The qualitative data from semi-structured interviews in terms 

of community-based tourism environment in designated areas for sustainable tourism 

w analyzed using content analysis. 

Part 11 The qualitative data from semi-structured interviews in terms 

of community potential in the development of community-based tourism management 

in designated areas for sustainable tourism were analyzed using content analysis. 

Part 12 The qualitative data from semi-structured interviews in terms 

of the current process for the development of community-based tourism management 

in designated areas for sustainable tourism were analyzed using content analysis. 

Part 13 The qualitative data from the large group meeting regarding a 

proper model for the development of community-based tourism management in 

designated areas for sustainable tourism was carried out using content analysis; the 

analysis of this part of the data the confirmation of the correctness of the model for 

the process of the development of community-based tourism management in 

designated areas for sustainable tourism obtained from the study.   
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3.8  Research Methodology 

 
 

Purposes 
Research 

Methods 
Population 

Sample 

Size 

Sampling 

Techniques 

Research 

Instruments 
Data Analysis 

1. To study community-based 

tourism environment in 

designated areas for sustainable 

tourism 

Qualitative Stakeholders 52 Purposive Sampling 
Semi-structured 

interviews  

Content 

Analysis 

2. To assess the potential of 

communities in designated areas 

for sustainable tourism 
Quantitative 

Stakeholders 500 

Purposive Sampling 

+ Quota Sampling Questionnaire 

Descriptive and 

Inferential 

Statistics 

Thai Tourists 400 Purposive Sampling Questionnaire 

Descriptive and 

Inferential 

Statistics 

Qualitative Stakeholders  52 Purposive Sampling 
Semi-structured 

interviews  

Content 

Analysis 

3.To study the current process 

for the development of 

community-based tourism 

management in designated areas 

for sustainable tourism 

Qualitative Stakeholders  52 Purposive Sampling 
Semi-structured 

interviews  

Content 

Analysis 

4. To create  a model of the 

development of community-

based tourism management in 

designated areas for sustainable 

tourism 

Qualitative Stakeholders  42 Purposive Sampling 
Large Group 

Discussion  

 

Content 

Analysis 

 

1
1

1
 



 

CHAPTER 4 

 

RESEARCH RESULTS AND DISCUSSION 

 

 In this chapter, the results of the study from both qualitative and quantitative 

data are presented according to the purposes of the study which are 1) To study 

community-based tourism environment in designated areas for sustainable tourism, 2) 

To assess the potential of communities in developing the community-based tourism 

management in designated areas for sustainable tourism, 3) To study the process of 

the development of community-based tourism management in designated areas for 

sustainable tourism, and 4) To create a model of the development of community-

based tourism management in designated areas for sustainable tourism. 

 

4.1  The Results of Qualitative Research 

 

4.1.1  Qualitative Data of Related Parties 

According to the 500 questionnaires collected from the designated area for 

sustainable tourism, the questionnaires have been statistically analyzed with the 

program Spss.  The results of the study are shown in separated tables with details and 

explanations.  Processing data is carried out in accordance with the purpose 2 which 

is, To assess the potential of communities in developing community-based tourism 

management in designated areas for sustainable tourism. 

4.1.1.1  General Information of the Respondent  

According to the analysis of general information of the 500 

respondents 500, it is found that Female, there are 289 people or a percentage of  57.8, 

while Male, there are 211 people or a percentage of 42.2, with ages under 20, there 

are 13 people or a percentage of 2.6, ages between 21-30 years old, there are 106 

people or a percentage of 21.2, ages between 31-40 years old, there are 127 people or 

a percentage of 25.4, ages between 41-50 years old, there are 117 people or a 

percentage of 23.4, ages between 51-60 years old, there are 116 people or a 
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percentage of 23.2 and above 61 years old, there are 21 people or a percentage of 4.2, 

respectively, Single, there are 150 people or a percentage of  30.0, Married, there are 

319 people or a percentage of  63.8, and Divorced/widowed, there are 31 people or a 

percentage of  6.2, Educational level under Secondary school, there are 95 people or a 

percentage of  19.0, Secondary school, there are 76 people or a percentage of  15.2, 

High school, there are 93 people or a percentage of  18.6, Vocational school, there are 

27 people or a percentage of  5.4, Diploma, there are 14 people or a percentage of  

2.8, High vocational school, there are 8 people or a percentage of 1.6, Bachelor’s 

degree, there are 152 people or a percentage of  30.4, Master’s degree, there are 35 

people or a percentage of  7.0, in terms of occupation, Agriculturist, there are 72 

people or a percentage of  14.4, Employee, there are 56 people or a percentage of 

11.2, Trader, there are 68 people or a percentage of  13.6, Business owner, there are 

65 people or a percentage of  13.0, Private employee, there are 39 people or a 

percentage of  7.8, State enterprise employee, there are 7 or a percentage of 1.4, 

Government officials, there are 167 people or a percentage of  33.4, Students, there 

are 6 people or a percentage of  1.2, Public organization, there are 7 people or a 

percentage of  1.4, Public employee, there are 12 people or a percentage of  2.4, and 

Politician, there is 1 person or a percentage of  0.2, Monthly income less than10,000 

Baht, there are 184 people or a percentage of  36.8, 10,001-20,000 Baht, there are 162 

people or a percentage of  32.4, 20,001-30,000 Baht, there are 89 people or a 

percentage of  17.8, 30,001-40,000 Baht , there are 32 people or a percentage of  6.4, 

40,001-50,000 Baht, there are 13 people or a percentage of  2.6, and more than  

50,000  Baht, there are  20  people or a percentage of  4.0, respectively, as indicated in 

the table 4.1. 
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Table 4.1  Respondent’s General Information 

 

Respondent’s general 

 information 
Frequency Percent 

General Information   

Male 211 42.2 

Female 289 57.8 

Total 500 100.0 

Age   

Under 20 years old  13 2.6 

21-30 years old  106 21.2 

31-40 years old 127 25.4 

41-50 years old 117 23.4 

51-60 years old  116 23.2 

Over 61 years old  21 4.2 

Total 500 100.0 

Status   

Single 150 30.0 

Married 319 63.8 

Divorced/Widowed 31 6.2 

Total 500 100.0 

Educational Level   

Under secondary school 95 19.0 

Secondary school 76 15.2 

High school 93 18.6 

Vocational school 27 5.4 

Diploma 14 2.8 

High vocational school 8 1.6 

Bachelor’s degree 152 30.4 

Master’s degree 35 7.0 

Higher than master’s degree - - 

Total 500 100.0 
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Table 4.1  (Continued) 

 

Respondent’s general 

information 
Frequency Percent 

Occupation   

Agriculturist 72 14.4 

Employee 56 11.2 

Trader 68 13.6 

Business owner 65 13.0 

Private employee 39 7.8 

State enterprise employee 7 1.4 

Government official 167 33.4 

Student 6 1.2 

Others   

Public organization 7 1.4 

Public employee 12 2.4 

Politician 1 0.2 

Total 500 100.0 

Monthly income   

Less than 10,000 Baht 184 36.8 

10,001-20,000 Baht 162 32.4 

20,001-30,000 Baht 89 17.8 

30,001-40,000 Baht 32 6.4 

40,001-50,000 Baht 13 2.6 

More than 50,000 Baht 20 4.0 

Total 500 100.0 
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4.1.1.2  Qualitative data of Community Potential in Terms of Knowledge 

Community potential in terms of knowledge can be divided into 6 

aspects Knowledge of Tourism Resource, Knowledge of Tourism Resource 

Conservation, Knowledge of Tourism Carrying Capacity, Knowledge of tourism 

zoning,  Knowledge of tourism marketing, and Knowledge of Tourism Participation. 

Therefore, overall community potential in terms of knowledge of related parties will 

be indicated from 500 copies of questionnaires.  

1)  Knowledge of Tourism Resource 

According to the results of the analysis of knowledge of 

tourism resource, Phu Hang Naka  natural granite garden aged around 500 million 

years old years old., have knowledge, there are 126 people or a percentage of  25.2, 

and lack knowledge, there are 374 people or a percentage of 74.8, Ancient City U 

Thong was the capital city of the Dvaravati kingdom., have knowledge, there are 466 

people or a percentage of 93.2, lack knowledge  there are 34 people or a percentage of 

6.8, Ancient City U Thong has along-a-river way of life of communities along rivers., 

have knowledge, there are 447 people or a percentage of 89.4,  lack knowledge, there 

are 53 people or a percentage of 10.6, Ancient City U Thong has Flower Alms 

Offering Festival which the community has long inherited., have knowledge, there are 

253 people or a percentage of 50.6, lack knowledge, there are 247 people or a 

percentage of 49.4, Ancient City U Thong has a cultural dressing style of Thai-Laos 

people which are Thai Song Dam, Lao Wiang and Lao Khrang., have knowledge, 

there are 459 people or a percentage of  91.8, lack knowledge, there are 41 people or a 

percentage of 8.2, and Ancient City U Thong has inherited a wisdom of making Thai 

rice noodles, there are 431 people or a percentage of 86.2  lack knowledge, there are 

69 people or a percentage of 13.8, respectively, and the total mean of knowledge of 

tourism resource is have knowledge, in a percentage of 72.73 and lack knowledge in a 

percentage of 27.26, as indicated in the table 4.2. 
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Table 4.2  Knowledge of Tourism Resource  

 

knowledge of tourism resource  have 

knowledge 

lack 

knowledge 

Conclusion 

1. Phu Hang Naka is a natural granite garden 

aged around 500 million years old years old. 

126 

(25.2%) 

374 

(74.8%) 

lack 

knowledge 

2. Ancient City U Thong was the capital city of 

the Dvaravati kingdom. 

466 

(93.2%) 

34 (6.8%) have 

knowledge 

3. Ancient City U Thong has along-a-river way 

of life of communities along rivers. 

447 

(89.4%) 

53 (10.6%) have 

knowledge 

4. Ancient City U Thong has Flower Alms 

Offering Festival which the community has 

long inherited. 

253 

(50.6%) 

247 

(49.4%) 

lack 

knowledge 

5. Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang. 

459 

(91.8%) 
41 (8.2%) 

have 

knowledge 

6. Ancient City U Thong has inherited a 

wisdom of making Thai rice noodles. 

431 

(86.2%) 

69 (13.8%) have 

knowledge 

Total 
2,182  

(72.73%) 

818 

(27.26%) 

have 

knowledge 

    

2)  Knowledge of Tourism Resource Conservation 

According to the results of the analysis of knowledge of 

tourism resource conservation, Planting trees and picking up garbage in the area of  

Phu Hang Naka Forest is conserving natural resources., have knowledge, there are 

488 people or a percentage of 97.6, lack knowledge, there are 12 people or a 

percentage of 2.4,  Managing the areas and tracks for walking into the areas of ancient 

remains is conserving historical tourism resources., have knowledge, there are 476 

people or a percentage of  95.2, lack knowledge, there are 24 people or a percentage 

of 4.8, Building people’s conscious will be an important factor that will conserve 

ways of life in the Ancient City U Thong community., have knowledge 485 people or 

a percentage of  97, lack knowledge, there are 15 people or a percentage of 3, 
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Promoting local dressing should be supported from all parties for the existence of 

local cultures., have knowledge, there are 473 people, or a percentage of 94.6, lack 

knowledge, there are 27 people or a percentage of  5.4, Burning waste materials is a 

way to reduce waste materials in nature., have knowledge, there are 286 people or a 

percentage of  57.2, lack knowledge, there are 214 people or a percentage of 42.8, and 

Planting trees, promoting local dressing, developing ancient remains by employing 

concept of conservation, along with development are all correct concepts., have 

knowledge, there are 25 people or a percentage of 5, lack knowledge, there are 475 

people or a percentage of 95, and the total mean of knowledge of tourism resource 

conservation is have knowledge, in a percentage of 74.43 and lack knowledge, in a 

percentage of 25.56, as indicated in the table 4.3. 

 

Table 4.3  Knowledge of Tourism Resource Conservation 

 

Knowledge of Tourism Resource 

Conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Planting trees and picking up garbage in 

the area of Phu Hang Naka Forest is 

conserving natural resources.    

488 

(97.6%) 
12 (2.4%) 

have 

knowledge 

2. Managing the areas and tracks for 

walking into the areas of ancient remains 

is conserving historical tourism resources. 

476 

(95.2%) 
24 (4.8%) 

have 

knowledge 

3.Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

485 (97%) 15 (3%) 
have 

knowledge 

4.  Promoting local dressing should be 

supported from all parties for the existence 

of local cultures. 

473 

(94.6%) 
27 (5.4%) 

have 

knowledge 

5. Burning waste materials is a way to 

reduce waste materials in nature. 

286 

(57.2%) 

214 

(42.8%) 

lack 

knowledge 
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Table 4.3  (Continued) 

 

Knowledge of Tourism Resource 

Conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

6. Planting trees, promoting local dressing, 

developing ancient remains by employing 

concept of conservation, along with 

development are all correct concepts. 

25 (5%) 475 (95%) 
lack 

knowledge 

total 
2,233  

(74.43%) 

946 

(25.56%) 

have 

knowledge 

 

3)  Knowledge of Tourism Carrying Capacity 

According to the results of the analysis of knowledge of 

tourism carrying capacity, Ancient City U Thong Community should promote and 

publicize tourism for the highest number of tourists which creates the highest income., 

have knowledge, there are 84 people or a percentage of  16.8, lack knowledge, there 

are 416 people or a percentage of 83.2, Ancient City U Thong Community should 

hold performances that are related to cultures and be aware of tourists’ needs., have 

knowledge, there are 360 people or a percentage of 72, lack knowledge, there are 140 

people or a percentage of 28,  Ancient City U Thong Community should welcome 

groups of tourists who are aware of the value of environment.,  have knowledge, there 

are 479 people or a percentage of 95.8 lack knowledge, there are 21 people or a 

percentage of  4.2 Ancient City U Thong Community should have rules so as to 

control and convey knowledge to tourists., have knowledge, there are 484 people or a 

percentage of  96.8, lack knowledge, there are 16 people or a percentage of  3.2, and 

Ancient City U Thong Community should limit its tourism carrying capacity. have 

knowledge, there are 413 people or a percentage of  82.6, lack knowledge, there are 

87 people or a percentage of  17.4 and the total mean of knowledge of tourism 

carrying capacity is have knowledge, in a percentage of 72.8 and lack knowledge, in a 

percentage of 27.2, as indicated in the table 4.4. 
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Table 4.4  Knowledge of Tourism Carrying Capacity 

 

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Ancient City U Thong Community 

should promote and publicize tourism 

for the highest number of tourists which 

creates the highest income. 

84 (16.8%) 
416 

(83.2%) 

lack 

knowledge 

2. Ancient City U Thong Community 

should hold performances that are 

related to cultures and be aware of 

tourists’ needs. 

360 (72%) 140 (28%) 
have 

knowledge 

3.Ancient City U Thong Community 

should welcome groups of tourists who 

are aware of the value of environment.  

479 

(95.8%) 
21 (4.2%) 

have 

knowledge 

4. Ancient City U Thong Community 

should have rules so as to control and 

convey knowledge to tourists. 

484 

(96.8%) 
16 (3.2%) 

have 

knowledge 

5.Ancient City U Thong Community 

should limit its tourism carrying 

capacity. 

413 

(82.6%) 
87 (17.4%) 

have 

knowledge 

Total 
1,820 

(72.8%) 

680 

(27.2%) 

have 

knowledge 

 

4)  Knowledge of Tourism Zoning 

According to the results of the analysis of knowledge of 

tourism zoning, Ancient City U Thong Community should set direction for expanding 

the area of natural tourism., have knowledge, there are 481 people or a percentage of 

96.2, lack knowledge, there are 19 people or a percentage of  3.8, Related parties in 

Ancient City U Thong Community should set the use of lands for agriculture., have 

knowledge, there are 430 people or a percentage of 86, lack knowledge, there are 70 

people or a percentage of 14, Establishing new buildings in Ancient City U Thong 
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Community should follow tourists’ needs., have knowledge , there are 271 people or a 

percentage of  54.2, lack knowledge 229 people or a percentage of  45.8, Tourism 

management in Ancient City U Thong Community should have changes in people’s 

ways of life so as to support tourism., have knowledge, there are 263 people or a 

percentage of 52.6, lack knowledge, there are 237 people or a percentage of  47.4, 

Traditional performances of Ancient City U Thong Community should be held in 

places that are easy for tourists to access., have knowledge, there are 79 people or a 

percentage of  15.8, lack knowledge 421 people or a percentage of 84.2, and, Ancient 

City U Thong Community should build modern buildings so as to create novelty., 

have knowledge, there are 268 people or a percentage of 53.6, lack knowledge, there 

are 232 people or a percentage of 46.4, and the total mean of knowledge of  

knowledge of tourism zoning is have knowledge, in a percentage of 59.73 and lack 

knowledge in a percentage of 40.26, as indicated in the table 4.5.  

 

Table 4.5  Knowledge of Tourism Zoning 

 

Knowledge of tourism zoning have 

knowledge 

lack 

knowledge 

Conclusion 

1.  Ancient City U Thong Community 

should set directions for expanding the 

area of natural tourism. 

481(96.2%) 19 (3.8%) 
have 

knowledge 

2.  Related parties in Ancient City U 

Thong Community should set the use of 

lands for agriculture.  

430 (86%) 70 (14%) 
have 

knowledge 

3.  Establishing new buildings in 

Ancient City U Thong Community 

should follow tourists’ needs. 

271(54.2%) 229(45.8%) 
lack 

knowledge 

4.  Tourism management in Ancient 

City U Thong Community should have 

changes in people’s ways of life so as to 

support tourism.  

263(52.6%) 237(47.4%) 
lack 

knowledge 
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Table 4.5  (Continued) 

 

Knowledge of tourism zoning have 

knowledge 

lack 

knowledge 

Conclusion 

5.  Traditional performances of Ancient 

City U Thong Community should be 

held in places that are easy for tourists to 

access. 

79 (15.8%) 421(84.2%) 
lack 

knowledge 

6.  Ancient City U Thong Community 

should build modern buildings so as to 

create novelty. 

268(53.6%) 232(46.4%) 
lack 

knowledge 

Total 
1,792  

(59.73%) 

1,208 

(40.26%) 

lack 

knowledge 

 

5)  Knowledge of Tourism Marketing 

According to the results of the analysis of knowledge of 

tourism marketing, souvenirs sold in Ancient City U Thong community should be 

similar to those of other tourist attractions., have knowledge, there are 310 people or a 

percentage of 62, lack knowledge 190 people or a percentage of 38, Ancient City U 

Thong community should set the prices of tourism products to the maximum for the 

highest income that the community will get., have knowledge, there are 339 people or 

a percentage of 67.8, lack knowledge, there are 161 people or a percentage of 32.2, 

Ancient City U Thong community should present its tourism resources and products 

to tourists through the internet., have knowledge, there are 471 people or a percentage 

of  94.2, lack knowledge, there are 29 people or a percentage of 5.8, Ancient City U 

Thong community should promote tourism through all kinds of media., have 

knowledge, there are 483 people or a percentage of 96.6, lack knowledge, there are 17 

people or a percentage of  3.4, Ancient City U Thong community should find major 

characteristics of its tourist attractions that are similar to those of popular tourist 

attractions., have knowledge, there are 176 people or a percentage of  35.2, lack 

knowledge, there are 324 people or a percentage of 64.8, Ancient City U Thong 

community should have a tourist information center in order to facilitate tourists., 
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have knowledge, there are 481 people or a percentage of  96.2, lack knowledge 19 

people or a percentage of 3.8, Ancient City U Thong community should create 

friendly atmosphere to support tourism., have knowledge, there are 489 people or a 

percentage of 97.8, lack knowledge, there are 11 people or a percentage of 2.2, All 

related parties should be cooperative so as to promote tourism activities in Ancient 

City U Thong., have knowledge, there are 484 people or a percentage of  96.8, lack 

knowledge, there are 16 people or a percentage of 3.2, Ancient City U Thong 

community should promote investment by specific groups for tourism development., 

have knowledge, there are 150 people or a percentage of 30, lack knowledge, there 

are 350 people or a percentage of 70, Ancient City U Thong community should 

arrange activities to increase number of tourists only in the seasons that there are a lot 

of tourists., have knowledge, there are 206 people or a percentage of  41.2, lack 

knowledge, there are 294 people or a percentage of 58.8, Ancient City U Thong 

community should conserve old houses., have knowledge, there are 490 people or a 

percentage of  98, lack knowledge 10 people or a percentage of 2, Ancient City U 

Thong community should have professional process for servicing tourists., have 

knowledge, there are 462 people or a percentage of 92.4, lack knowledge 38 people or 

a percentage of 7.6, Ancient City U Thong community should sell products that meet 

tourists’ needs., have knowledge, there are 75 people or a percentage of  15, lack 

knowledge, there are 425 people or a percentage of 85, Ancient City U Thong 

community should pay attention to tourists’ compliments and complaints., have 

knowledge, there are 480 people or a percentage of  96, lack knowledge, there are 20 

people or a percentage of  4, Ancient City U Thong community should play an 

important role of being a good host for welcoming tourists., have knowledge, there 

are 494 people or a percentage of 98.8, lack knowledge, there are 6 people or a 

percentage of 1.2, and Ancient City U Thong community should create its own 

products’ brands so as the tourists will be aware of the brands., have knowledge, there 

are 482 people or a percentage of 96.4, lack knowledge, there are 18 people or a 

percentage of 3.6, and the total mean of knowledge of tourism marketing is have 

knowledge, in a percentage of 75.28 and lack knowledge, in a percentage of 24.10, as 

indicated in the table 4.6.  
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Table 4.6  Knowledge of Tourism Marketing 

 

Knowledge of tourism marketing have 

knowledge 

lack 

knowledge 

Conclusion 

1. Souvenirs sold in Ancient City U 

Thong community should be similar to 

those of other tourist attractions. 

310 (62%) 190 (38%) 
lack 

knowledge 

2.  Ancient City U Thong community 

should set the prices of tourism products 

to the maximum for the highest income 

that the community will get. 

339 

(67.8%) 

161 

(32.2%) 

lack 

knowledge 

3. Ancient City U Thong community 

should present its tourism resources and 

products to tourists through the internet. 

471 

(94.2%) 
29 (5.8%) 

have 

knowledge 

4. Ancient City U Thong community 

should promote tourism through all kinds 

of media.  

483 

(96.6%) 
17 (3.4%) 

have 

knowledge 

5.  Ancient City U Thong community 

should find major characteristics of its 

tourist attractions that are similar to those 

of popular tourist attractions.  

176 

(35.2%) 

324 

(64.8%) 

lack 

knowledge 

6.  Ancient City U Thong community 

should have a tourist information center in 

order to facilitate tourists. 

481 

(96.2%) 
19 (3.8%) 

have 

knowledge 

7.  Ancient City U Thong community 

should create friendly atmosphere to 

support tourism.  

489 

(97.8%) 
11 (2.2%) 

have 

knowledge 

8.  All related parties should be 

cooperative so as to promote tourism 

activities in Ancient City U Thong. 

484 

(96.8%) 
16 (3.2%) 

have 

knowledge 
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Table 4.6  (Continued) 

 

Knowledge of tourism marketing have 

knowledge 

lack 

knowledge 

Conclusion 

9.  Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development.  

150 (30%) 350 (70%) 
lack 

knowledge 

10.  Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons that 

there are a lot of tourists.  

206 

(41.2%) 

294 

(58.8%) 

lack 

knowledge 

11.  Ancient City U Thong community  

should conserve old houses. 
490 (98%) 10 (2%) 

have 

knowledge 

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. 

462 

(92.4%) 
38 (7.6%) 

have 

knowledge 

13.  Ancient City U Thong community 

should sell products that meet tourists’ 

needs. 

75 (15%) 425 (85%) 
lack 

knowledge 

14.  Ancient City U Thong community 

should pay attention to tourists’ 

compliments and complaints. 

480 (96%) 20 (4%) 
have 

knowledge 

15. Ancient City U Thong community 

should play an important role of being a 

good host for welcoming tourists. 

494 

(98.8%)  
6 (1.2%) 

have 

knowledge 

16.  Ancient City U Thong community 

should create its own products’ brands so 

as the tourists will be aware of the brands. 

482 

(96.4%) 

18 

(3.6%) 

have 

knowledge 

Total 
6,082 

 (75.90%) 

1,928 

(24.10%) 

have 

knowledge 
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6)  Knowledge of Tourism Participation 

According to the results of the analysis of knowledge of 

Tourism Participation, Inviting people to give comments and express their opinion 

regarding community-based tourism activities in Ancient City U Thong community 

for building sense of owner is an important thing., have knowledge, there are 473 

people or a percentage of 94.6, lack knowledge, there are 27 people or a percentage of 

5.4, Participating in setting plans and policies in community-based tourism 

management of Ancient City U Thong help build strength of the community., have 

knowledge, there are 480 people or a percentage of 96, lack knowledge, there are 20 

people or a percentage of 4, Participating in providing accurate and correct 

information in the process of making plans of a project in community-based tourism 

management of Ancient City U Thong is important for the community., have 

knowledge, there are 484 people or a percentage of 96.8, lack knowledge, there are 16 

people or a percentage of 3.2, Being a member of local organizations will help 

develop tourism in Ancient City U Thong community., have knowledge, there are 441 

people or a percentage of 88.2, lack knowledge, there are 59 people or a percentage of 

11.8, Giving opinions for setting tourism group or club’s direction creates better 

community-based tourism development in Ancient City U Thong community., have 

knowledge, there are 485 people or a percentage of 97, lack knowledge, there are 15 

people or a percentage of 3, Smooth coordination creates quality for community-

based tourism in Ancient City U Thong community., have knowledge, there are 485 

people or a percentage of 197, lack knowledge, there are 15 people or a percentage of  

3, and Ancient City U Thong community should remove lessons after operating the 

project of community-based tourism development., have knowledge, there are 423 

people or a percentage of 84.6, lack knowledge, there are 77 people or a percentage of 

15.4, and the total mean of knowledge of Tourism Participation is have knowledge, in 

a percentage of 93.45 and lack knowledge, in a percentage of 6.54, as indicated in the 

table 4.7. 
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Table 4.7  Knowledge of Tourism Participation 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

1. Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of owner is an important 

thing. 

473 

(94.6%) 
27 (5.4%) 

have 

knowledge 

2. Participating in setting plans and 

policies in community-based tourism 

management of Ancient City U Thong 

help build strength of the community. 

480 (96%) 20 (4%) 
have 

knowledge 

3. Participating in providing accurate and 

correct information in the process of 

making plans of a project in community-

based tourism management of Ancient 

City U Thong is important for the 

community. 

484 

(96.8%) 
16 (3.2%) 

have 

knowledge 

4. Being a member of local organizations 

will help develop tourism in Ancient City 

U Thong community. 

441 

(88.2%) 
59 (11.8%) 

have 

knowledge 

5. Giving opinions for setting tourism 

group or club’s direction creates better 

community-based tourism development 

in Ancient City U Thong community.  

485 (97%) 15 (3%) 
have 

knowledge 

6.  Smooth coordination creates quality 

for community-based tourism in Ancient 

City U Thong community. 

485(97%) 15 (3%) 
have 

knowledge 
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Table 4.7  (Continued) 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

7.  Ancient City U Thong community 

should remove lessons after operating the 

project of community-based tourism 

development. 

423 

(84.6%) 

77 

(15.4%) 

have 

knowledge 

Total 
3,271 

(93.45%) 

229 

(6.54%) 

have 

knowledge 

 

4.1.1.3  Qualitative Data of Community Potential in Terms of 

Attitudes 

The assessment of community potential in terms of attitudes 

can be divided into 2 aspects, which are attitudes towards community-based tourism 

and attitudes towards community-based tourism management. 

1)  Attitudes Towards Community-based Tourism 

According to the results of the analysis of attitudes towards 

community-based tourism, it is found that Community-based tourism makes outsiders 

interested in the Ancient City U Thong community more, at a high level (x̄  = 4.04) 

Community-based tourism creates the opportunity for the locals of Ancient City U 

Thong to meet tourists whose languages and cultures are different. (x̄  = 3.83)  

Community-based tourism brings about the development of tourism facilities which is 

beneficial to the community Ancient City U Thong community, at a high level (x̄  = 

3.88)  Community-based tourism makes the people of the Ancient community proud 

of themselves, at a high level (x̄  = 4.17) Community-based tourism creates job 

opportunities for the community, at a high level (x̄  = 3.99) Community-based tourism 

brings income to the Ancient City U Thong community equitably, at a high level (x̄  = 

3.80)  Community-based tourism brings back old ways of life to the community, at a 

moderate level (x̄  = 3.23) Community-based tourism causes conflict within the 

community, at a moderate level ( X = 2.95) Community-based tourism increases daily 

expense, at a moderate level (x̄  = 3.05) Community-based tourism produces more 
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waste materials in the community, at a high level (x̄  = 3.49) Community-based 

tourism generates traffic problems in the community, at a moderate level (x̄  = 3.38) 

and Community-based tourism causes decadence of resources, at a moderate level   

(x̄  = 3.15) and the total mean of attitudes towards community-based tourism, at a high 

level  (x̄  = 3.58), as indicated in the table 4.8.  

 

Table 4.8  Attitudes Towards Community-based Tourism 

 

Attitudes towards 

community-based 

tourism 

Low

est 
Low 

Mode 

rate 

Hig

h 

Hig

hest 
x̄   S.D. Level 

1. Community-based tourism 

makes outsiders interested in 

the Ancient City U Thong 

community more. 

3.0 

(0.6) 

6.0 

(1.2) 

103.0 

(20.6) 

245.0 

(49.0) 

143.0 

(28.6) 
4.04 0.77 High 

2. Community-based tourism 

creates the opportunity for the 

locals of Ancient City U 

Thong to meet tourists whose 

languages and cultures are 

different. 

3.0 

(0.6) 

23.0 

(4.6) 

125.0 

(25.0) 

255.0 

(51.0) 

94.0 

(18.8) 
3.83 0.80 High 

3.  Community-based tourism 

brings about the development 

of tourism facilities which is 

beneficial to the community 

Ancient City U Thong 

community.   

4.0 

(0.8) 

10.0 

(2.0) 

139.0 

(27.8) 

235.0 

(47.0) 

112.0 

(22.4) 

 

3.88 

 

0.80 High 

4. Community-based 

tourism makes the people 

of the Ancient community 

proud of themselves. 

2.0 

(0.4) 

11.0 

(2.2) 

67.0 

(13.4) 

238.0 

(47.6) 

182.0 

(36.4) 
4.17 0.77 High 

5. Community-based 

tourism creates job 

opportunities for the 

community. 

4.0 

(0.8) 

15.0 

(3.0) 

96.0 

(19.2) 

252.0 

(50.4) 

133.0 

(26.6) 
3.99 0.80 High 
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Table 4.8  (Continued) 

 

Attitudes towards 

community-based 

tourism 

Lowe

st 
Low 

Moder

ate 

Hig

h 

Hig

hest 
x̄   S.D. Level 

6. Community-based 

tourism brings income to 

the Ancient City U Thong 

community equitably. 

6.0 

(1.2) 

18.0 

(3.6) 

151.0 

(30.2) 

219.0 

(43.8) 

106.0 

(21.2) 
3.80 0.85 High 

7. Community-based 

tourism brings back old 

ways of life to the 

community. 

24.0 

(4.8) 

87.0 

(17.4) 

194.0 

(38.8) 

139.0 

(27.8) 

56.0 

(11.2) 
3.23 1.02 

Mode 

rate 

8. Community-based 

tourism causes conflict 

within the community. 

58.0 

(11.6) 

123.0 

(24.6) 

146.0 

(29.2) 

131.0 

(26.2) 

42.0 

(8.4) 
2.95 1.14 

Mode 

rate 

9.  Community-based 

tourism increases daily 

expense. 

49.0 

(9.8) 

90.0 

(18.0) 

189.0 

(37.8) 

132.0 

(26.4) 

40.0 

(8.0) 
3.05 1.07 

Mode 

rate 

10. Community-based 

tourism produces more 

waste materials in the 

community. 

10.0 

(2.0) 

51.0 

(10.2) 

183.0 

(36.6) 

195.0 

(39.0) 

61.0 

(12.2) 
3.49 0.90 High 

11. Community-based 

tourism generates traffic 

problems in the 

community. 

24.0 

(4.8) 

55.0 

(11.0) 

185.0 

(37.0) 

180.0 

(36.0) 

56.0 

(11.2) 
3.38 0.98 

Mode 

rate 

12. Community-based 

tourism causes decadence 

of resources. 

51.0 

(10.2) 

66.0 

(13.2) 

187.0 

(37.4) 

147.0 

(29.4) 

49.0 

(9.8) 
3.15 1.09 

Mode 

rate 

Min =  1.17          Max = 5.00      x̄  = 3.58        S.D. = 0.55         High 
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2)  Attitudes Towards Community-based Tourism Management

   According to the results of the analysis of attitudes towards 

community-based tourism management, it is found that Community-based tourism 

management creates the opportunity for the community to participate in deciding 

tourism direction, at a high level (x̄  = 3.91) Community-based tourism management  

creates the opportunity for the community to participate in planning and making 

policies on tourism, at a high level (x̄  = 3.79). Community-based tourism 

management creates the opportunity for the community to communicate between 

people in the community and organizations outside the community, at a high level (x̄  

= 3.79). Community-based tourism management creates the opportunity for the 

community to discuss and share opinions with others, at a high level (x̄  = 3.84). 

Community-based tourism management creates the opportunity for the community to 

form groups or clubs in order to carry out tourism activities, at a high level (x̄  = 3.76) 

Community-based tourism management creates the opportunity for the community to 

coordinate with other groups within the community, at a high level (x̄  = 3.78). 

Community-based tourism management creates the opportunity for the community to 

brainstorm, analyze, and discover activities that are considered important for the 

community, at a high level (x̄  = 3.74). Community-based tourism management 

creates the opportunity for the community to work together harmoniously which will 

result in being a strong community, at a high level (x̄  = 3.78). Community-based 

tourism management creates the opportunity for the community to consider exploiting 

tourism under conditions of management that is responsible, at a high level (x̄  = 

3.71), Community-based tourism management creates the opportunity for the 

community to participate in managing the environment and protecting and controlling 

pollutions, at a high level (x̄  = 3.72). Community-based tourism management creates 

the opportunity for the community to participate in controlling the development of 

tourism with limitations, at a high level (x̄  = 3.66) and Community-based tourism 

management creates the opportunity for the community to participate in managing the 

benefits of the community from tourism equitably, at a high level (x̄  = 3.60) and the 

total mean of attitudes towards community-based tourism management, at a high level 

(x̄  = 3.75), as indicated in the table 4.9.  
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Table 4.9  Attitudes Towards Community-based Tourism Management 

 

Attitudes towards 

community-based 

tourism management 

Lowest Low 
Mode 

rate 
High 

High

est 
x̄   S.D. Level 

1.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

deciding tourism direction. 

2.0 

(0.4) 

22.0 

(4.4) 

112.0 

(22.4) 

245.0 

(49.0) 

119.0 

(23.8) 
3.91 0.81 High 

2.  Community-based 

tourism management  

creates the opportunity for 

the community to participate 

in planning and making 

policies on tourism. 

3.0 

(0.6) 

40.0 

(8.0) 

101.0 

(20.2) 

270.0 

(54.0) 

86.0 

(17.2) 
3.79 0.84 High 

3.  Community-based 

tourism management creates 

the opportunity for the 

community to communicate 

between people in the 

community and 

organizations outside the 

community. 

2.0 

(0.4) 

38.0 

(7.6) 

107.0 

(21.4) 

271.0 

(54.2) 

82.0 

(16.4) 
3.79 0.82 High 

4.  Community-based 

tourism management creates 

the opportunity for the 

community to discuss and 

share opinions with others. 

4.0 

(0.8) 

31.0 

(6.2) 

107.0 

(21.4) 

258.0 

(51.6) 

100.0 

(20.0) 
3.84 0.84 High 

5.  Community-based 

tourism management creates 

the opportunity for the 

community to form groups 

or clubs in order to carry out 

tourism activities. 

7.0 

(1.4) 

38.0 

(7.6) 

112.0 

(22.4) 

254.0 

(50.8) 

89.0 

(17.8) 
3.76 0.88 High 
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Table 4.9  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowest Low 
Mode 

rate 
High Highest x̄   S.D. Level 

6.  Community-based tourism 

management creates the 

opportunity for the community 

to coordinate with other 

groups within the community. 

5.0 

(1.0) 

39.0 

(7.8) 

118.0 

(23.6) 

235.0 

(47.0) 

103.0 

(20.6) 
3.78 0.89 High 

7.  Community-based tourism 

management creates the 

opportunity for the community 

to brainstorm, analyze, and 

discover activities that are 

considered important for the 

community. 

8.0 

(1.6) 

41.0 

(8.2) 

125.0 

(25.0) 

223.0 

(44.6) 

103.0 

(20.6) 
3.74 0.93 High 

8.  Community-based tourism 

management creates the 

opportunity for the community 

to work together harmoniously 

which will result in being a 

strong community 

3.0 

(0.6) 

40.0 

(8.0) 

120.0 

(24.0) 

238.0 

(47.6) 

99.0 

(19.8) 
3.78 0.87 High 

9.  Community-based tourism 

management creates the 

opportunity for the community 

to consider exploiting tourism 

under conditions of 

management that is 

responsible. 

4.0 

(0.8) 

46.0 

(9.2) 

129.0 

(25.8) 

233.0 

(46.6) 

88.0 

(17.6) 
3.71 0.89 High 

10.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the environment 

and protecting and controlling 

pollutions.  

8.0 

(1.6) 

44.0 

(8.8) 

124.0 

(24.8) 

230.0 

(46.0) 

94.0 

(18.8) 
3.72 0.92 High 
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Table 4.9  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowest Low 
Mode 

rate 
High Highest x̄   S.D. Level 

11.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

controlling the development of 

tourism with limitations. 

6.0 

(1.2) 

45.0 

(9.0) 

149.0 

(29.8) 

215.0 

(43.0) 

85.0 

(17.0) 
3.66 0.90 High 

12.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the benefits of the 

community from tourism 

equitably. 

6.0 

(1.2) 

51.0 

(10.2) 

152.0 

(30.4) 

220.0 

(44.0) 

71.0 

(14.2) 
3.60 0.89 High 

Min =  1.00          Max = 5.00      x̄  = 3.75       S.D. = 0.73         High 

 

4.1.1.4  Qualitative Data of Community Potential in Terms of Skills 

The assessment of community potential in terms of skills can be 

divided into 3 aspects which are Communication skills, Customer Service Skills, and 

Leadership skills. 

1)  Communication Skills 

According to the results of the analysis of communication 

skills, it is found that Skill at communicating with local dialects clearly, at a high 

level (x̄  = 3.87) High skill at communicating with foreign languages, at a moderate   

level (x̄  = 2.94). Skill at communicating between inside and outside the community at 

a moderate level (x̄  = 3.48). Skill at communicating tourism information without 

creating conflict, at a high level (x̄  = 3.44). Skill at conveying tourism information to 

tourists, at a high level (x̄  = 3.44) and the total mean of communication skills, at a 

high level   (x̄  = 3.43), as indicated in the table 4.10. 

 



135 
 

Table 4.10  Communication Skills 

 

Communication Skills Lowest Low 
Mode 

rate 
High 

High

est 
x̄   

S.D

. 
Level 

1. You are skilled at 

communicating with local 

dialects clearly. 

5.0 

(1.0) 

21.0 

(4.2) 

149.0 

(29.8) 

182.0 

(36.4) 

143.0 

(28.6) 
3.87 0.91 High 

2. You are highly skilled at 

communicating with foreign 

languages. 

58.0 

(11.6) 

109.0 

(21.8) 

175.0 

(35.0) 

120.0 

(24.0) 

38.0 

(7.6) 
2.94 1.10 

Mode 

rate 

3. You are skilled at 

communicating between 

inside and outside the 

community. 

8.0 

(1.6) 

47.0 

(9.4) 

191.0 

(38.2) 

204.0 

(40.8) 

50.0 

(10.0) 
3.48 0.85 High 

4. You are skilled at 

communicating tourism 

information without creating 

conflict. 

8.0 

(1.6) 

57.0 

(11.4) 

185.0 

(37.0) 

207.0 

(41.4) 

43.0 

(8.6) 
3.44 0.86 High 

5. You are skilled at 

conveying tourism 

information to tourists. 

8.0 

(1.6) 

56.0 

(11.2) 

195.0 

(39.0) 

188.0 

(37.6) 

53.0 

(10.6) 
3.44 0.88 High 

Min =  1.40          Max = 5.00      x̄  = 3.43        S.D. = 0.73         High 

 

2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide, at an level (x̄  = 3.27) Skill at 

carrying out tourism activities, at a moderate level (x̄  = 3.34) Skill at providing 

tourism security, at a high level (x̄  = 3.46) Skill at doing first aid, at a moderate level 

(x̄  = 3.29) Skill at providing equitable service, at a high level (x̄  = 3.53) and the total 

mean of Customer Service Skills, at a moderate level (x̄  = 3.37), as indicated in the 

table 4.11. 
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Table 4.11  Customer Service Skills 

 

Customer Service Skills Lowest Low 
Mode 

rate 
High 

High

est 
x̄   

S.D

. 
Level 

1. You are skilled at being 

a local guide 

30.0 

(6.0) 

66.0 

(13.2) 

198.0 

(39.6) 

151.0 

(30.2) 

55.0 

(11.0) 
3.27 1.02 Moderate 

2. You are skilled at 

carrying out tourism 

activities. 

25.0 

(5.0) 

71.0 

(14.2) 

162.0 

(32.4) 

193.0 

(38.6) 

49.0 

(9.8) 
3.34 1.00 Moderate 

3. You are skilled at 

providing tourism security. 

16.0 

(3.2) 

58.0 

(11.6) 

180.0 

(36.0) 

171.0 

(34.2) 

75.0 

(15.0) 
3.46 0.98 High 

4. You are skilled at doing 

first aid. 

19.0 

(3.8) 

68.0 

(13.6) 

201.0 

(40.2) 

173.0 

(34.6) 

39.0 

(7.8) 
3.29 0.92 Moderate 

5. You are skilled at 

providing equitable 

service. 

5.0 

(1.0) 

53.0 

(10.6) 

175.0 

(35.0) 

205.0 

(41.1) 

62.0 

(12.4) 
3.53 0.87 High 

Min =  1.00          Max = 5.00      x̄  = 3.37        S.D. = 0.83         Moderate 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill at building trust, at a high level (x̄  = 3.73) Skill at building 

reliance, at a high level  (x̄  = 3.71) Skill at decision-making and problem solving, at a 

high level (x̄  = 3.61). Skill at coordinating with people related to tourism, at a high 

level (x̄  = 3.42). Skill at cooperating with people both inside and outside the 

community, at a high level (x̄  = 3.60) and the total mean of Leadership skills, at a 

high level (x̄  = 3.60), as indicated in the table 4.12. 
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Table 4.12  Leadership Skills 

 

Leadership Skills Lowest Low 
Mode 

rate 
High 

High

est 
x̄   

S.D

. 
Level 

1.  You are skilled at 

building trust. 

3.0 

(0.6) 

24.0 

(4.8) 

147.0 

(29.4) 

258.0 

(51.6) 

68.0 

(13.6) 
3.73 0.77 High 

2. You are skilled at 

building reliance. 

5.0 

(1.0) 

26.0 

(5.2) 

149.0 

(29.8) 

250.0 

(50.0) 

70.0 

(14.0) 
3.71 0.80 High 

3.  You are skilled at 

making decisions and 

problem solving. 

6.0 

(1.2) 

34.0 

(6.8) 

168.0 

(33.6) 

235.0 

(47.0) 

57.0 

(11.4) 
3.61 0.82 High 

4.  You are skilled at 

coordinating with others 

related to tourism. 

9.0 

(1.8) 

40.0 

(8.0) 

180.0 

(36.0) 

208.0 

(41.6) 

63.0 

(12.6) 
3.55 0.87 High 

5.  You are skilled at 

tourism planning. 

16.0 

(3.2) 

56.0 

(11.2) 

182.0 

(36.4) 

194.0 

(38.8) 

52.0 

10.4) 
3.42 0.93 High 

6.  You are skilled at 

cooperating with others 

both inside and outside a 

community. 

11.0 

(2.2) 

42.0 

(8.4) 

139.0 

(27.8) 

250.0 

(50.0) 

58.0 

(11.6) 
3.60 0.87 High 

Min =  1.00          Max = 5.00      x̄  = 3.60        S.D. = 0.73         High 

 

4.1.1.5 Qualitative Data Community Potential in Terms of Core 

Competency 

According to the results of the analysis of core competency, it 

is found that competency at working with others and tourists efficiently, at a high 

level (x̄   = 3.85) competency at working in different environments where there are 

social varieties, at a high level (x̄  = 3.68) Community-based tourism management 

creates the opportunity for the community to communicate between people in the 

community and organizations outside the community, at a high level (x̄  = 3.83) 

competency at developing and searching for knowledge related to tourism 

management, at a high level (x̄   = 3.70) competency at communicating efficiently 

with people who are in charge of tourism, at a high level (x̄   = 3.63) competency at 

communicating with people who are in charge of tourism through information 

technology, at a high level (x̄   = 3.41) competency at promoting and supporting 
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tourism products in the community, at a high level (x̄   = 3.64). Competent at providing 

equitable services to tourists, at a high level (x̄   = 3.69). Competent at solving conflict 

within various situations, at a high level (x̄   = 3.53). Competent at coordinating 

tourism activities, at a high level (x̄   = 3.56).  Competent at initiating tourism projects, at a 

high level (x̄   = 3.46), Competent at tourism planning, at a high level (x̄   = 3.47), 

Competent at writing tourism policies, at a moderate level (x̄   = 3.29), Competent at 

assessing and monitoring tourism results, at a moderate level ( X  = 3.34) and 

Competent at developing, improving tourism procedures, at a moderate level (x̄   = 

3.39) and the total mean of the Criteria for assessing community potential in terms of 

core competency, at a high level (x̄   = 3.56), as indicated in the table 4.13. 

 

Table 4.13  Core Competency 

 

Criteria for assessing 

community potential in terms 

of core competency 

Lowe

st 
Low 

Moder

ate 
High 

High

est 
x̄   S.D. Level 

1. Competency at working with 

others and tourists efficiently 

2.0 

(0.4) 

12.0 

(2.4) 

131.0 

(26.2) 

268.0 

(53.6) 

87.0 

(17.4) 
3.85 0.73 High 

2.  Competency at working in 

different environments where 

there are social varieties 

2.0 

(0.4) 

19.0 

(3.8) 

160.0 

(32.0) 

273.0 

(54.6) 

46.0 

(9.2) 
3.68 0.70 High 

3.  Competency at working 

according to the regulations, 

rules, and orders of the 

community 

3.0 

(0.6) 

14.0 

(2.8) 

122.0 

(24.4) 

286.0 

(57.2) 

75.0 

(15.5) 
3.83 0.73 High 

4. Competency at developing 

and searching for knowledge 

related to tourism management 

3.0 

(0.6) 

29.0 

(5.8) 

146.0 

(29.2) 

258.0 

(51.6) 

64.0 

(12.8) 
3.70 0.78 High 

5.  Competency at 

communicating efficiently with 

people who are in charge of 

tourism 

4.0 

(0.8) 

39.0 

(7.8) 

153.0 

(30.6) 

244.0 

(48.8) 

60.0 

(12.0) 
3.63 0.82 High 
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Table 4.13  (Continued) 

 

Criteria for assessing 

community potential in terms 

of core competency 

Lowest Low 
moder

ate 
High 

High

est 
x̄   S.D. Level 

6.  Competency at 

communicating with people 

who are in charge of tourism 

through information technology 

6.0 

(1.2) 

67.0 

(13.4) 

186.0 

(37.2) 

196.0 

(39.2) 

45.0 

(9.0) 
3.41 0.87 High 

7.  Competency at promoting 

and supporting tourism products 

in the community 

6.0 

(1.2) 

36.0 

(7.2) 

138.0 

(27.6) 

271.0 

(54.2) 

49.0 

(9.8) 
3.64 0.80 High 

8.  Competent at providing 

equitable services to tourists 

5.0 

(1.0) 

27.0 

(5.4) 

154.0 

(30.8) 

247.0 

(49.4) 

67.0 

(13.4) 
3.69 0.80 High 

9.  Competent at solving 

conflict within various 

situations 

7.0 

(1.4) 

39.0 

(7.8) 

193.0 

(38.6) 

206.0 

(41.2) 

55.0 

(11.0) 
3.53 0.84 High 

10.  Competent at coordinating 

tourism activities 

2.0 

(0.4) 

42.0 

(8.4) 

185.0 

(37.0) 

218.0 

(43.6) 

53.0 

(10.6) 
3.56 0.80 High 

11.  Competent at initiating 

tourism projects 

12.0 

(2.4) 

61.0 

(12.2) 

160.0 

(32.0) 

219.0 

(43.8) 

48.0 

(9.6) 
3.46 0.91 High 

12.  Competent at tourism 

planning  

12.0 

(2.4) 

59.0 

(11.8) 

158.0 

(31.6) 

223.0 

(44.6) 

48.0 

(9.6) 
3.47 0.90 High 

13.  Competent at writing 

tourism policies 

27.0 

(5.4) 

63.0 

(12.6) 

187.0 

(37.4) 

183.0 

(36.6) 

40 

(8.0) 
3.29 0.97 

Modera

te 

14.  Competent at assessing and 

monitoring tourism results 

20.0 

(4.0) 

70.0 

(14.0) 

172.0 

(34.4) 

197.0 

(39.4) 

41.0 

(8.2) 
3.34 0.95 

Modera

te 

15.  Competent at developing, 

improving tourism procedures 

17.0 

(3.4) 

60.0 

(12.0) 

183.0 

(36.6) 

193.0 

(38.6) 

47.0 

(9.4) 
3.39 0.93 

Modera

te 

Min =  1.47          Max = 5.00      x̄  = 3.56        S.D. = 0.67         High 

 

4.1.2  Qualitative Data of People in Community  

According to the 100 questionnaires collected from the designated area for 

sustainable tourism, the questionnaires are statistically analyzed with the program 

Spss. The results of the study are shown in separated tables with details and 

explanations.  Processing data is carried out in accordance with the purpose 2 which 
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is, To assess the potential of communities in developing the community-based tourism 

management in designated areas for sustainable tourism. 

4.1.2.1  General Information of the Respondent (People in Community) 

According to the analysis of the general information from the 100 

respondents, it is found that Female, there are 64 people or a percentage of  64, while 

Male, there are 36 people or a percentage of  36, With ages under 20, there are 8 

people or a percentage of  8, ages between 21-30 years old, there are 23 people or a 

percentage of 23, ages between 31-40 years old, there are 22 people or a percentage of  

2,2 ages between 41-50 years old, there are 19 people or a percentage of 19, ages 

between 51-60 years old, there are 24 people or a percentage of  24, and  over 61 

years old, there are 4 people or a percentage of  4, respectively, Single, there are 31 

people or a percentage of  31, Married, there are 63 people or a percentage of 63, and 

Divorced/widowed, there are 6 people or a percentage of  6.  

Educational level, under Secondary school, there are 36 people or a 

percentage of 36, Secondary school, there are 25 people or a percentage of 25, High 

school, there are 21 people or a percentage of 21, Vocational school, there are 7 

people or a percentage of 7, Diploma, there are 3 people or a percentage of 3, High 

vocational school, there is 1 person or a percentage of  1, Bachelor’s degree, there are 

6 people or a percentage of  6, Master’s degree, there is 1 person or a percentage of  1.  

Agriculturist, there are 37 people or a percentage of 37, Employee, 

there are 30 people or a percentage of 30, Trader, there are 27 people or a percentage 

of 27, and Student, there are 6 people or a percentage of 6.  

Monthly income less than10,000 Baht, there are 60 people or a 

percentage of 60, 10,001-20,000 Baht, there are 33 people or a percentage of 33, 

20,001-30,000 Baht, there are 4 people or a percentage of 4, 30,001-40,000 Baht, 

there is 1 person or a percentage of 1, and more than 50,000 Baht, there are 2 people 

or a percentage of 2, respectively, as indicated in the table 4.14. 
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Table 4.14  General Information of People in Community 

 

Respondent’s general 

 information 
Frequency Percent 

Gender   

Male 36 36.0 

Female 64 64.0 

Total 100 100.0 

Age   

Under 20 years old 8 8 

21-30 years old 23 23 

31-40 years old 22 22 

41-50 years old 19 19 

51-60 years old 24 24 

Above 61 years old 4 4 

Total 100 100 

Status   

Single 31 31 

Married 63 63 

Divored/widowed 6 6 

Total 100 100 

Educational Level   

Under secondary school 36 36.0 

Secondary school 25 25.0 

High school 21 21.0 

Vocational school 7 7.0 
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Table 4.14 (Continued) 

 

Respondent’s general 

 information 
Frequency Percent 

Diploma 3 3.0 

High vocational school 1 1.0 

Bachelor’s degree 6 6.0 

Master’s Degree 1 1.0 

Above Master’s degree - - 

Total 100 100.0 

Occupation   

Agriculturist 37 37.0 

Employee 30 30.0 

Trader 27 27.0 

Business owner - - 

Private employee - - 

State enterprise employee - - 

Government official - - 

Student 6 6.0 

Others - - 

Total 100 100.0 

Monthly income   

Less than 10,000 Baht 60 60.0 

10,001-20,000 Baht 33 33.0 

20,001-30,000 Baht 4 4.0 

30,001-40,000 Baht 1 1.0 

40,001-50,000 Baht - - 

Higher than 50,000 Baht 2 2.0 

Total 100 100.0 
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4.1.2.2  Qualitative Data of Community Potential in Terms of Knowledge 

Community potential in terms of knowledge can be divided into 6 

aspects which are knowledge of tourism resource, knowledge of tourism resource 

conservation, knowledge of tourism carrying capacity, knowledge of tourism zoning, 

knowledge of tourism marketing, and knowledge of Tourism Participation. Therefore, 

Community potential in terms of knowledge is indicated from  100 copies of 

questionnaires.   

1)  Knowledge of Tourism Resource  

According to the results of the analysis of knowledge of 

tourism resource, Phu Hang Naka is a natural granite garden aged around 500 million 

years old years, have knowledge, there are 21 people or a percentage of 21, and lack 

knowledge, there are 79 people or a percentage of 79, Ancient City U Thong was the 

capital city of the Dvaravati kingdom., have knowledge, there are 94 people or a 

percentage of 94, lack knowledge, there are 6 people or a percentage of 6, Ancient 

City U Thong has along-a-river way of life of communities along rivers., have 

knowledge, there are 87 people or a percentage of 87,  lack knowledge, there are 13 

people or a percentage of 13, Ancient City U Thong has Flower Alms Offering 

Festival which the community has long inherited., have knowledge, there are 52 

people or a percentage of 52 lack knowledge, there are 48 people or a percentage of 

48 Ancient City U Thong has a cultural dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang., have knowledge, there are 85 people 

or a percentage of 85, lack knowledge, there are 15 people or a percentage of 15, and 

Ancient City U Thong has inherited a wisdom of making Thai rice noodles., have 

knowledge, there are 83 people or a percentage of 83, lack knowledge, there are 17 

people or a percentage of 17, respectively and the total mean of knowledge of tourism 

resource is have knowledge, in a percentage of 70.33, and lack knowledge, in a 

percentage of 29.67, as indicated in the table 4.15. 
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Table 4.15  Knowledge of Tourism Resource  

 

knowledge of tourism resource  have 

knowledge 

lack 

knowledge 

Conclusion 

1.Phu Hang Naka is a natural granite garden 

aged around 500 million years old. 

21 (21%) 79 (79%) lack 

knowledge 

2.Ancient City U Thong was the capital city of 

the Dvaravati kingdom. 

94 (94%) 6 (6%) have 

knowledge 

3.Ancient City U Thong has along-a-river way 

of life of communities along rivers. 

87 (87%) 13 (13%) have 

knowledge 

4.Ancient City U Thong has Flower Alms 

Offering Festival which the community has 

long inherited. 

52 (52%) 48 (48%) lack 

knowledge 

5. Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang. 

85 (85%) 15 (15%) 
have 

knowledge 

6.Ancient City U Thong has inherited a 

wisdom of making Thai rice noodles. 

83 (83%) 17 (17%) have 

knowledge 

Total 
422  

(70.33%) 

178 

(29.67%) 

have 

knowledge 

 

2)  Knowledge of Tourism Resource Conservation 

According to the results of the analysis of knowledge of 

tourism resource conservation, Planting trees and picking up garbage in the area of 

Phu Hang Naka Forest is conserving natural resources., have knowledge, there are 94 

people or a percentage of 94, lack knowledge, there are 6 people or a percentage of 6, 

Managing the areas and tracks for walking into the areas of ancient remains is 

conserving historical tourism resources, have knowledge, there are 91 people or a 

percentage of  91, lack knowledge, there are 9 people or a percentage of 9, Building 

people’s conscious will be an important factor that will conserve ways of life in the 

Ancient City U Thong community., have knowledge 95 people or a percentage of 95, 

lack knowledge, there are 5 people or a percentage of 5, Promoting local dressing 
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should be supported from all parties for the existence of local cultures., have 

knowledge, there are 93 people or a percentage of 93, lack knowledge there are 7 

people or a percentage of 7, Burning waste materials is a way to reduce waste 

materials in nature., have knowledge, there are 39 people or a percentage of  39, lack 

knowledge, there are 61 people or a percentage of 61, and Planting trees, promoting 

local dressing, developing ancient remains by employing concept of conservation, 

along with development are all correct concepts., have knowledge, there are 9 people 

or a percentage of  9, lack knowledge, there are 91 people or a percentage of 91, and 

the total mean of knowledge of tourism resource conservation is have knowledge, in a 

percentage of 70.17 and lack knowledge, in a percentage of 29.83, as indicated in the 

table 4.16. 

 

Table 4.16  Knowledge of Tourism Resource Conservation 

 

knowledge of tourism resource 

conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Planting trees and picking up garbage 

in the area of Phu Hang Naka Forest is 

conserving natural resources. 

94 (94%) 6 (6%) 
have 

knowledge 

2. Managing the areas and tracks for 

walking into the areas of ancient 

remains is conserving historical tourism 

resources. 

91 (91%) 9 (9%) 
have 

knowledge 

3.Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

95 (95%) 5 (5%) 
have 

knowledge 

4.  Promoting local dressing should be 

supported from all parties for the 

existence of local cultures. 

93 (93%) 7 (7%) 
have 

knowledge 

5. Burning waste materials is a way to 

reduce waste materials in nature. 
39 (39%) 61 (61%) 

lack 

knowledge 
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Table 4.16  (Continued) 

 

knowledge of tourism resource 

conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

6. Planting trees, promoting local dressing, 

developing ancient remains by employing 

concept of conservation, along with 

development are all correct concepts. 

9 (9%) 91 (91%) 
lack 

knowledge 

Total 
421  

(70.17%) 

179 

(29.83%) 

have 

knowledge 

 

3)  Knowledge of Tourism Carrying Capacity 

According to the results of the analysis of knowledge of 

tourism carrying capacity, Ancient City U Thong Community should promote and 

publicize tourism for the highest number of tourists which creates the highest income., 

have knowledge, there are 9 people or a percentage of 9, lack knowledge, there are 91 

people or a percentage of  91, Ancient City U Thong Community should hold 

performances that are related to cultures and be aware of tourists’ needs., have 

knowledge, there are 80 people or a percentage of 80,  lack knowledge, there are 20 

people or a percentage of 20, Ancient City U Thong Community should welcome 

groups of tourists who are aware of the value of environment.,  have knowledge, there 

are 96 people or a percentage of 96, lack knowledge, there are 4 people or a 

percentage of 4,  Ancient City U Thong Community should have rules so as to control 

and convey knowledge to tourists., have knowledge, there are 95 people or a 

percentage of  95, lack knowledge, there are 5 people or a percentage of  5, and 

Ancient City U Thong Community should limit its tourism carrying capacity., have 

knowledge, there are  81 people or a percentage of 81, lack knowledge, there are 19 

people or a percentage of 19, and the total mean of knowledge of tourism carrying 

capacity is  have knowledge 72.2 and lack knowledge, in a percentage of 27.8, as 

indicated in the table 4.17. 
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Table 4.17  Knowledge of Tourism Carrying Capacity 

 

knowledge of tourism carrying 

capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

1.Ancient City U Thong Community 

should promote and publicize tourism 

for the highest number of tourists which 

creates the highest income. 

9 (9%) 91 (91%) 
lack 

knowledge 

2. Ancient City U Thong Community 

should hold performances that are 

related to cultures and be aware of 

tourists’ needs. 

80 (80%) 20 (20%) 
have 

knowledge 

3.Ancient City U Thong Community 

should welcome groups of tourists who 

are aware of the value of environment.  

96 (96%) 4 (4%) 
have 

knowledge 

4. Ancient City U Thong Community 

should have rules so as to control and 

convey knowledge to tourists. 

95 (95%) 5 (5%) 
have 

knowledge 

5.Ancient City U Thong Community 

should limit its tourism carrying 

capacity. 

81 (81%) 19 (19%) 
have 

knowledge 

Total 
361  

(72.2%) 

139 

(27.8%) 

have 

knowledge 

    

4)  Knowledge of Tourism Zoning  

According to the results of the analysis of Knowledge of 

tourism zoning, Ancient City U Thong Community should set direction for expanding 

the area of natural tourism., have knowledge, there are 98 people or a percentage of 

98, lack knowledge, there are 2 people or a percentage of 2, Related parties in Ancient 

City U Thong Community should set the use of lands for agriculture., have 

knowledge, there are 88 people or a percentage of  88, lack knowledge, there are 12 

people or a percentage of 12, Establishing new buildings in Ancient City U Thong 
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Community should follow tourists’ needs., have knowledge, there are 44 people or a 

percentage of 44, lack knowledge 56 people or a percentage of  56, Tourism 

management in Ancient City U Thong Community should have changes in people’s 

ways of life so as to support tourism., have knowledge, there are 42 people or a 

percentage of 42, lack knowledge, there are 58 people or a percentage of  58, 

Traditional performances of Ancient City U Thong Community should be held in 

places that are easy for tourists to access., have knowledge, there are 13 people or a 

percentage of 13, lack knowledge 87 people or a percentage of 87, and Ancient City 

U Thong Community should build modern buildings so as to create novelty., have 

knowledge, there are 40 people or a percentage of  40 lack knowledge, there are 60 

people or a percentage of 60, and the total mean of Knowledge of tourism zoning is 

have knowledge, in a percentage of 54.17 and lack knowledge, in a percentage of 

45.83, as indicated in the table 4.18. 

 

Table 4.18  Knowledge of Tourism Zoning  

 

Knowledge of tourism zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

1.  Ancient City U Thong Community 

should set directions for expanding the 

area of natural tourism. 

98 (98%) 2 (2%) 
have 

knowledge 

2.  Related parties in Ancient City U 

Thong Community should set the use of 

lands for agriculture.  

88 (88%) 12 (12%) 
have 

knowledge 

3.  Establishing new buildings in Ancient 

City U Thong Community should follow 

tourists’ needs. 

44 (44%) 56 (56%) 
lack 

knowledge 

4.  Tourism management in Ancient City 

U Thong Community should have 

changes in people’s ways of life so as to 

support tourism.  

42 (42%) 58 (58%) 
lack 

knowledge 
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Table 4.18  (Continued) 

 

Knowledge of tourism zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

5.  Traditional performances of Ancient 

City U Thong Community should be held in 

places that are easy for tourists to access. 

13 (13%) 87 (87%) 
lack 

knowledge 

6.  Ancient City U Thong Community 

should build modern buildings so as to 

create novelty. 

40 (40%) 60 (60%) 
lack 

knowledge 

Total 
325  

(54.17%) 

275 

(45.83%) 

lack 

knowledge 

 

5)  Knowledge of Tourism Marketing 

According to the results of the analysis of Knowledge of 

tourism marketing, it is found that souvenirs sold in Ancient City U Thong 

community should be similar to those of other tourist attractions., have knowledge, 

there are 48 people or a percentage of 48, lack knowledge 52 people or a percentage 

of 52, Ancient City U Thong community should set the prices of tourism products to 

the maximum for the highest income that the community will get, have knowledge, 

there are 50 people or a percentage of 50, lack knowledge, there are 50 people or a 

percentage of 50, Ancient City U Thong community should present its tourism 

resources and products to tourists through the internet., have knowledge, there are 92 

people or a percentage of 92, lack knowledge, there are 8 people or a percentage of 8, 

Ancient City U Thong community should promote tourism through all kinds of 

media., have knowledge, there are 96 people or a percentage of 96, lack knowledge, 

there are 4 people or a percentage of 4, Ancient City U Thong community should find 

major characteristics of its tourist attractions that are similar to those of popular 

tourist attractions., have knowledge, there are 32 people  or a percentage of 32, lack 

knowledge, there are 68 people or a percentage of  68, Ancient City U Thong 

community should have a tourist information center in order to facilitate tourists., 

have knowledge, there are 94 people or a percentage of  94, lack knowledge 6 people 
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or a percentage of 6, Ancient City U Thong community should create friendly 

atmosphere to support tourism., have knowledge, there are 96 people or a percentage 

of  96, lack knowledge, there are 4 people or a percentage of 4, All related parties 

should be cooperative so as to promote tourism activities in Ancient City U Thong, 

have knowledge, there are 96 people or a percentage of 6, lack knowledge, there are 4 

people or a percentage of 4, Ancient City U Thong community should promote 

investment by specific groups for tourism development., have knowledge, there are 25 

people or a percentage of 25, lack knowledge, there are 75 people or a percentage of  

75,  Ancient City U Thong community should arrange activities to increase number of 

tourists only in the seasons that there are a lot of tourists., have knowledge, there are 

30 people or a percentage of 30, lack knowledge, there are 70 people or a percentage 

of 70, Ancient City U Thong community should conserve old houses., have 

knowledge, there are 98 people or a percentage of  98, lack knowledge 2 people or a 

percentage of 2, Ancient City U Thong community should have professional process 

for servicing tourists., have knowledge, there are 91 people or a percentage of  91, 

lack knowledge 9 people or a percentage of 9, Ancient City U Thong community 

should sell products that meet tourists’ needs, have knowledge, there are 12 people or 

a percentage of 12, lack knowledge, there are 88 people or a percentage of  88, 

Ancient City U Thong community should pay attention to tourists’ compliments and 

complaints., have knowledge, there are 92 people or a percentage of 92, lack 

knowledge, there are 8 people or a percentage of 8, Ancient City U Thong community 

should play an important role of being a good host for welcoming tourists., have 

knowledge, there are 97 people or a percentage of  97, lack knowledge  there are 3 

people or a percentage of 3, and Ancient City U Thong community should create its 

own products’ brands so as the tourists will be aware of the brands. have knowledge, 

there are 95 people or a percentage of  95, lack knowledge , there are 5 people or a 

percentage of 5, and the total mean of knowledge of tourism marketing is have 

knowledge, in a percentage of 71.5 and lack knowledge, in a percentage of 28.5, as 

indicated in the table 4.19. 
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Table 4.19  Knowledge of Tourism Marketing 

 

Knowledge of tourism marketing have 

knowledge 

lack 

knowledge 

Conclusion 

1. Souvenirs sold in Ancient City U 

Thong community should be similar to 

those of other tourist attractions. 

48 (48%) 52 (52%) 
lack 

knowledge 

2.  Ancient City U Thong community 

should set the prices of tourism products 

to the maximum for the highest income 

that the community will get. 

50 (50%) 50 (50%) 
lack 

knowledge 

3. Ancient City U Thong community 

should present its tourism resources and 

products to tourists through the internet. 

92 (92%) 8 (8%) 
have 

knowledge 

4. Ancient City U Thong community 

should promote tourism through all kinds 

of media.  

96 (96%) 4 (4%) 
have 

knowledge 

5.  Ancient City U Thong community 

should find major characteristics of its 

tourist attractions that are similar to those 

of popular tourist attractions.  

32 (32%) 68 (68%) 
lack 

knowledge 

6.  Ancient City U Thong community 

should have a tourist information center in 

order to facilitate tourists. 

94 (94%) 6 (6%) 
have 

knowledge 

7.  Ancient City U Thong community 

should create friendly atmosphere to 

support tourism.  

96 (96%) 4 (4%) 
have 

knowledge 

8.  All related parties should be 

cooperative so as to promote tourism 

activities in Ancient City U Thong. 

96 (96%) 4 (4%) 
have 

knowledge 
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Table 4.19  (Continued) 

 

Knowledge of tourism marketing have 

knowledge 

lack 

knowledge 

Conclusion 

9.  Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development.  

25 (25%) 75 (75%) 
lack 

knowledge 

10.  Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons that 

there are a lot of tourists.  

30 (30%) 70 (70%) 
lack 

knowledge 

11.  Ancient City U Thong community  

should conserve old houses. 
98 (98%) 2 (2%) 

have 

knowledge 

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. 

91 (91%) 9 (9%) 
have 

knowledge 

13.  Ancient City U Thong community 

should sell products that meet tourists’ 

needs. 

12 (12%) 88 (88%) 
lack 

knowledge 

14.  Ancient City U Thong community 

should pay attention to tourists’ 

compliments and complaints. 

92 (92%) 8 (8%) 
have 

knowledge 

15. Ancient City U Thong community 

should play an important role of being a 

good host for welcoming tourists. 

97 (97%)  3 (3%) 
have 

knowledge 

16.  Ancient City U Thong community 

should create its own products’ brands so 

as the tourists will be aware of the brands. 

95 (95%) 5 (5%) 
have 

knowledge 

Total 
1,144 

 (71.5%) 

456 

(28.5%) 

have 

knowledge 
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6)  Knowledge of Tourism Participation 

According to the results of the analysis of Knowledge of 

Tourism Participation, Inviting people to give comments and express their opinion 

regarding community-based tourism activities in Ancient City U Thong community 

for building sense of owner is an important thing. have knowledge, there are 96 

people or a percentage of 96, lack knowledge, there are 4 people or a percentage of 4, 

Participating in setting plans and policies in community-based tourism management 

of Ancient City U Thong help build strength of the community. have knowledge, 

there are 93 people or a percentage of  93, lack knowledge, there are 7 people or a 

percentage of  7,  Participating in providing accurate and correct information in the 

process of making plans of a project in community-based tourism management of 

Ancient City U Thong is important for the community. have knowledge , there are 96 

people or a percentage of  96, lack knowledge, there are 4 people or a percentage of  

4,  Being a member of local organizations will help develop tourism in Ancient City 

U Thong community. have knowledge, there are 87 people or a percentage of  87, 

lack knowledge, there are 13 people or a percentage of 13, Giving opinions for setting 

tourism group or club’s direction creates better community-based tourism development 

in Ancient City U Thong community. have knowledge, there are 98 people or a 

percentage of 98, lack knowledge, there are 2 people or a percentage of 2, Smooth 

coordination creates quality for community-based tourism in Ancient City U Thong 

community. have knowledge, there are 100 people or a percentage of  100, and 

Ancient City U Thong community should remove lessons after operating the project 

of community-based tourism development. have knowledge, there are 85 people or a 

percentage of  85, lack knowledge, there are 15 people or a percentage of  15, and the 

total mean of Knowledge of Tourism Participation is have knowledge, in a percentage 

of 93.57 and lack knowledge, in a percentage of 6.43, Table 4.20. 
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Table 4.20  Knowledge of Tourism Participation 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

1. Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of owner is an important 

thing. 

96 (96%) 4 (4%) 
have 

knowledge 

2 .Participating in setting plans and 

policies in community-based tourism 

management of Ancient City U Thong 

help build strength of the community. 

93 (93%) 7 (7%) 
have 

knowledge 

3. Participating in providing accurate and 

correct information in the process of 

making plans of a project in community-

based tourism management of Ancient 

City U Thong is important for the 

community. 

96 (96%) 4 (4%) 
have 

knowledge 

4. Being a member of local organizations 

will help develop tourism in Ancient City 

U Thong community. 

87 (87%) 13 (13%) 
have 

knowledge 

5. Giving opinions for setting tourism 

group or club’s direction creates better 

community-based tourism development 

in Ancient City U Thong community.  

98 (98%) 2 (2%) 
have 

knowledge 

6.  Smooth coordination creates quality 

for community-based tourism in 

Ancient City U Thong community. 

100(100%) 0 (0%) 
have 

knowledge 
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Table 4.20  (Continued) 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

7.  Ancient City U Thong community 

should remove lessons after operating the 

project of community-based tourism 

development. 

85 (85%) 15 (15%) 
have 

knowledge 

Total 
655 

(93.57%) 

45 

(6.43%) 

have 

knowledge 

 

4.1.2.3  Qualitative Data of Community Potential in Terms of Attitudes 

The assessment of community potential in terms of attitudes can be 

divided into 2 aspects, which are attitudes towards community-based tourism and 

attitudes towards community-based tourism management. 

1)  Attitudes Towards Community-based Tourism 

According to the results of the analysis of attitudes towards 

community-based tourism, Community-based tourism makes outsiders interested in 

the Ancient City U Thong community more, at a high level (x̄   = 4.14). Community-

based tourism creates the opportunity for the locals of Ancient City U Thong to meet 

tourists whose languages and cultures are different. (x̄   = 3.94). Community-based 

tourism brings about the development of tourism facilities which is beneficial to the 

community Ancient City U Thong community, at a high level (x̄   = 3.90).  

Community-based tourism makes the people of the Ancient community proud of 

themselves, at a high level (x̄   = 4.12). Community-based tourism creates job 

opportunities for the community, at a high level (x̄   = 3.91). Community-based 

tourism brings income to the Ancient City U Thong community equitably, at a high 

level (x̄   = 3.91). Community-based tourism brings back old ways of life to the 

community, at a high level (x̄   = 3.43). Community-based tourism causes conflict 

within the community, at a moderate level (x̄   = 2.93). Community-based tourism 

increases daily expense, at a moderate level (x̄   = 3.07). Community-based tourism 

produces more waste materials in the community, at a high level (x̄   = 3.49). 
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Community-based tourism generates traffic problems in the community, at a high 

level (x̄   = 3.43) and Community-based tourism causes decadence of resources, at a 

moderate level (x̄  = 3.09)  and the total mean of attitudes towards community-based 

tourism, at a high level (x̄   = 3.61), as indicated in the table 4.21. 

 

Table 4.21  Attitudes Towards Community-based Tourism 

 

Attitudes towards 

community-based 

tourism 

Low

est 
Low 

Mode

rate 
High 

Hig

hest 
x̄   S.D. Level 

1. Community-based 

tourism makes 

outsiders interested in 

the Ancient City U 

Thong community 

more. 

0.0 1.0 22.0 39.0 38.0 4.14 0.79 High 

2.  Community-based 

tourism creates the 

opportunity for the 

locals of Ancient City 

U Thong to meet 

tourists whose 

languages and cultures 

are different. 

0.0 5.0 24.0 43.0 28.0 3.94 0.85 High 

3.  Community-based 

tourism brings about 

the development of 

tourism facilities 

which is beneficial to 

the community 

Ancient City U Thong 

community.   

1.0 2.0 35.0 30.0 32.0 3.90 0.91 High 
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Table 4.21  (Continued) 

 

Attitudes towards 

community-based 

tourism 

Low

est 
Low 

Mode

rate 
High 

Hig

hest 
x̄   S.D. Level 

4.  Community-based 

tourism makes the 

people of the Ancient 

community proud of 

themselves. 

0.0 1.0 22.0 41.0 36.0 4.12 0.78 High 

5.  Community-based 

tourism creates job 

opportunities for the 

community. 

2.0 5.0 22.0 42.0 29.0 3.91 0.94 High 

6.  Community-based 

tourism brings income 

to the Ancient City U 

Thong community 

equitably. 

0.0 4.0 29.0 39.0 28.0 3.91 0.85 High 

7.  Community-based 

tourism brings back 

old ways of life to the 

community. 

6.0 9.0 41.0 24.0 20.0 3.43 1.09 High 

8.  Community-based 

tourism causes conflict 

within the community. 

11.0 23.0 35.0 20.0 11.0 2.97 1.15 
Mode

rate 

9.  Community-based 

tourism increases daily 

expense. 

12.0 15.0 37.0 26.0 10.0 2.97 1.13 
Mode

rate 
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Table 4.21  (Continued) 

 

Attitudes towards 

community-based 

tourism 

Low

est 
Low 

Mode

rate 
High 

Hig

hest 
x̄   S.D. Level 

10. Community-based 

tourism produces more 

waste materials in the 

community. 

1.0 11.0 38.0 38.0 12.0 3.49 0.88 High 

11.  Community-based 

tourism generates 

traffic problems in the 

community. 

5.0 11.0 36.0 32.0 16.0 3.43 1.04 High 

12.  Community-based 

tourism causes 

decadence of 

resources. 

12.0 14.0 35.0 31.0 8.0 3.09 1.12 
Mode

rate 

Min =  2.17          Max = 5.00       x̄  = 3.61        S.D. = 0.56          High 

 

2)  Attitudes Towards Community-based Tourism Management 

According to the results of the analysis of Attitudes towards 

community-based tourism management, it is found that Community-based tourism 

management creates the opportunity for the community to participate in deciding 

tourism direction, at a high level (x̄   = 3.89). Community-based tourism management  

creates the opportunity for the community to participate in planning and making 

policies on tourism, at a high level (x̄  = 3.75). Community-based tourism 

management creates the opportunity for the community to communicate between 

people in the community and organizations outside the community, at a high level (x̄  

= 3.69). Community-based tourism management creates the opportunity for the 

community to discuss and share opinions with others, at a high level (x̄  = 3.79). 

Community-based tourism management creates the opportunity for the community to 

form groups or clubs in order to carry out tourism activities, at a high level (x̄   = 
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3.76). Community-based tourism management creates the opportunity for the 

community to coordinate with other groups within the community, at a high level (x̄  

= 3.85). Community-based tourism management creates the opportunity for the 

community to brainstorm, analyze, and discover activities that are considered 

important for the community, at a high level (x̄  = 3.74). Community-based tourism 

management creates the opportunity for the community to work together 

harmoniously which will result in being a strong community, at a high level (x̄  = 

3.69). Community-based tourism management creates the opportunity for the 

community to consider exploiting tourism under conditions of management that is 

responsible, at a high level (x̄   = 3.61). Community-based tourism management 

creates the opportunity for the community to participate in managing the environment 

and protecting and controlling pollutions, at a high level (x̄   = 3.71). Community-

based tourism management creates the opportunity for the community to participate in 

controlling the development of tourism with limitations, at a high level (x̄   = 3.59) 

and Community-based tourism management creates the opportunity for the 

community to participate in managing the benefits of the community from tourism 

equitably, at a high level (x̄  = 3.59) and the total mean of Attitudes towards 

community-based tourism management, at a high level (x̄  = 3.72), as indicated in the 

table 4.22. 

 

Table 4.22  Attitudes Towards Community-based Tourism Management 

 

Attitudes towards 

community-based 

tourism management 

Low

est 
Low 

Mode

rate 
High 

Hig

hest 
x̄   S.D. Level 

1.  Community-based 

tourism management 

creates the opportunity 

for the community to 

participate in deciding 

tourism direction. 

0.0 5.0 29.0 38.0 28.0 3.89 0.87 High 
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Table 4.22  (Continued) 

 

Attitudes towards 

community-based 

tourism management 

Low

est 
Low 

Mode

rate 
High 

Hig

hest 
x̄   S.D. Level 

2.  Community-based 

tourism management  

creates the opportunity 

for the community to 

participate in planning 

and making policies 

on tourism. 

0.0 9.0 29.0 40.0 22.0 3.75 0.90 High 

3.  Community-based 

tourism management 

creates the opportunity 

for the community to 

communicate between 

people in the 

community and 

organizations outside 

the community. 

0.0 11.0 25.0 48.0 16.0 3.69 0.87 High 

4.  Community-based 

tourism management 

creates the opportunity 

for the community to 

discuss and share 

opinions with others. 

1.0 7.0 28.0 40.0 24.0 3.79 0.92 High 

5.  Community-based 

tourism management 

creates the opportunity 

for the community to 

form groups or clubs 

in order to carry out 

tourism activities. 

0.0 10.0 26.0 42.0 22.0 3.76 0.91 High 
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Table 4.22  (Continued) 

 

Attitudes towards 

community-based 

tourism management 

Low

est 
Low 

Mode

rate 
High 

Hig

hest 
x̄   S.D. Level 

6.  Community-based 

tourism management 

creates the opportunity 

for the community to 

coordinate with other 

groups within the 

community. 

0.0 7.0 28.0 38.0 27.0 3.85 0.90 High 

7.  Community-based 

tourism management 

creates the opportunity 

for the community to 

brainstorm, analyze, 

and discover activities 

that are considered 

important for the 

community. 

0.0 7.0 31.0 43.0 19.0 3.74 0.84 High 

8.  Community-based 

tourism management 

creates the opportunity 

for the community to 

work together 

harmoniously which 

will result in being a 

strong community 

1.0 9.0 30.0 40.0 20.0 3.69 0.92 High 

9.  Community-based 

tourism management 

creates the opportunity 

for the community to 

consider exploiting 

tourism under 

conditions of 

management that is 

responsible. 

1.0 9.0 31.0 46.0 13.0 3.61 0.86 High 
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Table 4.22  (Continued) 

 

Attitudes towards 

community-based 

tourism management 

Lowe

st 
Low 

Moder

ate 
High 

Hig

hest 
x̄   

S.

D. 
Level 

10.  Community-based 

tourism management 

creates the opportunity 

for the community to 

participate in 

managing the 

environment and 

protecting and 

controlling pollutions.  

3.0 8.0 25.0 43.0 21.0 3.71 0.98 High 

11.  Community-based 

tourism management 

creates the opportunity 

for the community to 

participate in 

controlling the 

development of 

tourism with 

limitations. 

2.0 12.0 33.0 31.0 22.0 3.59 1.02 High 

12.  Community-based 

tourism management 

creates the opportunity 

for the community to 

participate in 

managing the benefits 

of the community 

from tourism 

equitably. 

3.0 10.0 26.0 47.0 14.0 3.59 0.95 High 

Min =  1.75          Max = 5.00       x̄  = 3.72        S.D. = 0.74         High 
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4.1.2.4  Qualitative Data of Community Potential in Terms of Skills 

The assessment of community potential in terms of skills can be 

divided into 3 aspects, which are Communication Skills Customer Service Skills and 

Leadership skills.  

1)  Communication Skills 

According to the results of the analysis of Communication 

Skills, it is found that Skill at communicating with local dialects clearly, at a high 

level ( X = 3.86). Skill at communicating with foreign languages, at a moderate level    

( X = 2.81). Skill at communicating between inside and outside the community, at a 

moderate level ( X = 3.32). Skill at communicating tourism information without 

creating conflict, at a high level ( X = 3.44) and Skill at conveying information to 

tourists, at a high level ( X = 3.45) and the total mean of Communication Skills, at a 

moderate level ( X = 3.37), as indicated in the table 4.23. 

 

Table 4.23  Communication Skills  

 

Communication Skills Lowest Low 
Mode 

rate 
High 

High

est 
x̄   

S.D

. 
Level 

         

1. The community is skilled 

at communicating with local 

dialects clearly. 

1.0 5.0 34.0 27.0 33.0 3.86 0.97 High 

2. The community is highly 

skilled at communicating 

with foreign languages. 

16.0 20.0 38.0 19.0 7.0 2.81 1.13 
Modera

te 

3. The community is skilled 

at communicating between 

inside and outside the 

community. 

3.0 16.0 39.0 30.0 12.0 3.32 0.98 
Modera

te 

4. The community is skilled 

at communicating tourism 

information without creating 

conflict. 

1.0 15.0 35.0 37.0 12.0 3.44 0.92 High 
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Table 4.23  (Continued) 

 

Communication Skills Lowest Low 
Mode 

rate 
High 

High

est 
x̄   

S.D

. 
Level 

5. The community is skilled 

at conveying information to 

tourists. 

2.0 17.0 32.0 32.0 17.0 3.45 1.02 High 

Min =  1.40         Max = 5.00       x̄  = 3.37        S.D. = 0.81      Moderate 

 

2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide, at a moderate level (x̄  = 3.26).  

Skill at carrying out tourism activities, at a moderate level (x̄  = 3.34).  The 

community has skill in providing tourism security, at a moderate level (x̄  = 3.40).  

Skill at doing first aid, at a moderate level (x̄  = 3.32) and Skill at providing equitable 

tourism service, at a high level (x̄  = 3.54)  and the total mean of Customer Service 

Skills, at a moderate level (x̄  = 3.37), as indicated in the table 4.24, 

 

Table 4.24  Customer Service Skills 

 

Customer service skills Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

         

1. The community has skill 

in being a local guide. 
7.0 16.0 32.0 34.0 11.0 3.26 1.07 

Modera

te 

2. The community has skill 

in carrying out tourism 

activities. 

4.0 17.0 29.0 41.0 9.0 3.34 0.99 
Modera

te 

3. The community has skill 

in providing tourism 

security. 

6.0 12.0 34.0 32.0 16.0 3.40 1.08 
Modera

te 

4. The community has skill 

in doing first aid. 
5.0 12.0 36.0 40.0 7.0 3.32 0.95 

Modera

te 
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Table 4.24  (Continued) 

 

Customer service skills Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

5. The community has skill 

in providing equitable 

service. 

1.0 15.0 31.0 35.0 18.0 3.54 0.98 High 

                                 

Min =  1.20         Max = 5.00       x̄  = 3.37       S.D. = 0.89      Moderate 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill at building trust, at a high level (x̄  = 3.68 ). Skill at building 

reliance, at a high level (x̄  = 3.57). Skill at decision-making and problem solving, at a 

high level (x̄  = 3.56) Skill at coordinating with people related to tourism at a high 

level (x̄  = 3.46). Skill at tourism planning, at a moderate level (x̄  = 3.37)  and Skill at 

cooperating with people both inside and outside the community, at a high level (x̄  = 

3.47) and the total mean of Leadership Skills, at a high level (x̄  = 3.51), as indicated 

in the table 4.25. 

 

Table 4.25  Leadership Skills 

 

Leadership skills Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

         

1. The community has skill 

in building trust. 
0.0 7.0 35.0 41.0 17.0 3.68 0.83 High 

2. The community has skill 

in building reliance. 
1.0 9.0 36.0 40.0 14.0 3.57 0.87 High 

3. The community has skill 

community in decision-

making and problem 

solving. 

0.0 14.0 28.0 46.0 12.0 3.56 0.88 High 
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Table 4.25  (Continued) 

 

Leadership skills Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

4. The community has skill 

in coordinating with others 

related to tourism. 

2.0 12.0 39.0 32.0 15.0 3.46 0.95 High 

5. The community has skill 

in tourism planning. 
3.0 14.0 39.0 31.0 13.0 3.37 0.98 

Mode

rate 

6. The community has skill 

in cooperating with others 

from inside and outside the 

community. 

4.0 11.0 31.0 42.0 12.0 3.47 0.97 High 

Min =  1.50         Max = 5.00       x̄  = 3.51       S.D. = 0.79         High 

 

4.1.2.5 Qualitative Data Community Potential in Terms of Core 

Competency 

According to the results of the analysis of community potential in 

terms of core competency ,competency at working with others and tourists efficiently, 

at a high level (x̄  = 3.76). Competency at working in different environments where 

there are social varieties, at a high level (x̄  = 3.58). Competency at working according 

to the regulations, rules, and orders of the community, at a high level (x̄  = 3.77). 

Competency at developing and searching for knowledge related to tourism 

management, at a high level (x̄  = 3.64). Competency at communicating efficiently 

with people who are in charge of tourism, at a high level (x̄  = 3.51). Competency at 

communicating with people who are in charge of tourism through information 

technology, at a moderate level (x̄  = 3.26). Competency at promoting and supporting 

tourism products in the community, at a high level (x̄  = 3.59). Competent at 

providing equitable services to tourists, at a high level (x̄  = 3.55).  Competent at 

solving conflict within various situations, at a high level (x̄  = 3.45).  Competent at 

coordinating tourism activities, at a high level (x̄  = 3.48).  Competent at initiating 

tourism projects, at a moderate level (x̄  = 3.37).  Competent at tourism planning, at a 

moderate level (x̄  = 3.31). Competent at writing tourism policies, at a moderate level 

(x̄  = 3.09). Competent at assessing and monitoring tourism results, at a moderate 
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level (x̄  = 3.22)  and Competent at developing, improving tourism procedures, at a 

moderate level (x̄  = 3.24) and the total mean of in terms of core competency, at a high 

level (x̄  = 3.45), as indicated in the table 4.26. 

 

Table 4.26  Core Competency 

 

Core Competency Lowest Low 
Moder

ate 
High 

High

est 
x̄   S.D. Level 

         

1. competency at working 

with others and tourists 

efficiently 

1.0 2.0 36.0 42.0 19.0 3.76 0.81 High 

2.  competency at working in 

different environments 

where there are social 

varieties 

1.0 5.0 40.0 43.0 11.0 3.58 0.79 High 

3.  Competency at working 

according to the regulations, 

rules, and orders of the 

community 

1.0 2.0 34.0 45.0 18.0 3.77 0.80 High 

4. competency at developing 

and searching for knowledge 

related to tourism 

management 

1.0 6.0 38.0 38.0 17.0 3.64 0.87 High 

5.  competency at 

communicating efficiently 

with people who are in 

charge of tourism 

1.0 12.0 36.0 37.0 14.0 3.51 0.91 High 

6.  competency at 

communicating with people 

who are in charge of tourism 

through information 

technology 

3.0 17.0 38.0 35.0 7.0 3.26 0.92 
Mode

rate 
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Table 4.26  (Continued) 

 

Core Competency Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

7.  competency at 

promoting and supporting 

tourism products in the 

community 

0.0 9.0 34.0 46.0 11.0 3.59 0.80 High 

8.  Competent at providing 

equitable services to 

tourists 

1.0 7.0 42.0 36.0 14.0 3.55 0.85 High 

9.  Competent at solving 

conflict within various 

situations 

1.0 12.0 38.0 39.0 10.0 3.45 0.86 High 

10.  Competent at 

coordinating tourism 

activities 

1.0 12.0 35.0 42.0 10.0 3.48 0.87 High 

11.  Competent at 

initiating tourism projects 
4.0 16.0 31.0 37.0 12.0 3.37 1.02 

Modera

te 

12.  Competent at tourism 

planning  
5.0 16.0 29.0 43.0 7.0 3.31 0.99 

Modera

te 

13.  Competent at writing 

tourism policies 
9.0 17.0 35.0 34.0 5.0 3.09 1.03 

Modera

te 

14.  Competent at 

assessing and monitoring 

tourism results 

7.0 16.0 32.0 38.0 7.0 3.22 1.03 
Modera

te 

15.  Competent at 

developing, improving 

tourism procedures 

6.0 15.0 36.0 35.0 8.0 3.24 1.00 
Modera

te 

 

Min =  1.47        Max = 4.93       x̄  = 3.45       S.D. = 0.74         High 

 

4.1.3  Qualitative Data of Central Government  

According to the 100 questionnaires collected from the designated area for 

sustainable tourism, the questionnaires are statistically analyzed with the program 

Spss. The results of the study are shown in separated tables with details and 
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explanations.  Processing data is carried out in accordance with the purpose 2 which 

is, To assess the potential of communities in developing the community-based tourism 

management in designated areas for sustainable tourism. 

4.1.3.1  General Information of the Respondent (Central Government) 

According to the analysis of data from respondents, there are 100 

copies, it is found that Female, there are 54 people or a percentage of 54 while Male, 

there are 46 people or a percentage of  46, with ages under 20, there are 8 people or a 

percentage of  8, ages between 21-30 years old, there are 15 people or a percentage of  

15, ages between 31-40 years old, there are 32 people or a percentage of 32, ages 

between 41-50 years old, there are 31 people or a percentage of  31, ages between 51-

60 years old, there are 22 people or a percentage of  22, Single, there are 41 people or 

a percentage of  41, Married there are 53 people or a percentage of  53, and 

Divorced/widowed, there are 6 people or a percentage of  6,  

Educational level under Secondary school, there are 3 people or a 

percentage of  3, Secondary school, there is 1 person or a percentage of  1 High 

school , there are 3 people or a percentage of 3, Vocational school, there are 4 people 

or a percentage of  4, Diploma, there are 2 people or a percentage of  2, High 

vocational school, there are 2 people or a percentage of  2, Bachelor’s degree, there 

are 64 people or a percentage of  64, Master’s degree, there are 21 people or a 

percentage of  21,  

Employee, there are 4 people or a percentage of  4, State enterprise 

employee, there are 7 people or a percentage of  7, Government official, there are 70 

people or a percentage of  70, people Public organization, there are 7 people or a 

percentage of 7, Public employee, there are 12 people or a percentage of  2,  

Monthly income less than10,000 Baht, there are 7 people or a 

percentage of 7, 10,001-20,000 Baht, there are 40 people or a percentage of 40,  

20,001-30,000 Baht, there are 36 people or a percentage of  36, 30,001-40,000 Baht, 

there are 11 people or a percentage of  11, 40,001-50,000 Baht, there are 2 people or a 

percentage of  2, people and more than 50,000 Baht, there are 4 people or a 

percentage of  4, respectively, as indicated in the table 4.27. 
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Table 4.27  Respondent’s General Information (Central Government) 

 

Respondent’s general 

 information 
Frequency Percent 

Gender   

Male 46 46.0 

Female 54 54.0 

Total 100 100.0 

Age   

Under 20 years old - - 

21-30 years old 15 15.0 

31-40 years old 32 32.0 

41-50 years old 31 31.0 

51-60 years old 22 22.0 

Over 61 years old - - 

Total 100 100 

Status   

Single 41 41.0 

Married 53 53.0 

Divorced/Widowed 6 6.0 

Total 100 100 

Educational Level   

Under secondary school 3 3.0 

Secondary school 1 1.0 

High school 3 3.0 

Vocational school 4 4.0 

Diploma 2 2.0 

High vocational school 2 2.0 
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Table 4.27  (Continued) 

 

Respondent’s general 

 information 
Frequency Percent 

Bachelor’s degree 64 64.0 

Master’s degree 21 21.0 

Over master’s degree - - 

Total 100 100.0 

Occupation   

Agriculturist - - 

Employee 4 4.0 

Trader - - 

Business owner - - 

Private employee - - 

State enterprise employee 7 7.0 

Government official 70 70.0 

Student  - - 

Others - - 

      Public organization 7 7.0 

      Public employee 12 12.0 

Total 100 100.0 

Under 10,000 Baht   

10,001-20,000 Baht 7 7.0 

20,001-30,000 Baht 40 40.0 

30,001-40,000 Baht 36 36.0 

40,001-50,000 Baht 11 11.0 

Highกวา่ 50,000 Baht 2 2.0 

Total 4 4.0 

Under 10,000 Baht 100 100.0 
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4.1.3.2  Qualitative data Community Potential in Terms of Knowledge 

Community potential in terms of knowledge can be divided into6 

aspects which are knowledge of tourism resource, knowledge of tourism resource 

conservation, knowledge of tourism carrying capacity, Knowledge of tourism zoning,  

Knowledge of tourism marketing, and Knowledge of Tourism Participation. 

Therefore, Community potential in terms of knowledge is shown from 100 copies of 

questionnaires.   

1)  Knowledge of Tourism Resource 

According to the results of the analysis of knowledge of 

tourism resource, it is found that Phu Hang Naka is a natural granite garden aged 

around 500 million years old, have knowledge, there are 41 people or a percentage of 

41, and lack knowledge, there are 59 people or a percentage of  59 Ancient City U 

Thong was the capital city of the Dvaravati kingdom, have knowledge, there are 91 

people or a percentage of 91, lack knowledge, there are 9 people or a percentage of 9, 

Ancient City U Thong has along-a-river way of life of communities along rivers. have 

knowledge, there are 88 people, in a percentage of 88, lack knowledge, there are 12 

people or a percentage of 12, Ancient City U Thong has Flower Alms Offering 

Festival which the community has long inherited. have knowledge, there are 48 

people or a percentage of  48, lack knowledge, there are 52 people or a percentage of 

52, Ancient City U Thong has a cultural dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang, have knowledge, there are 92 people or 

a percentage of 92, lack knowledge, there are 8 people or a percentage of  8, and 

Ancient City U Thong has inherited a wisdom of making Thai rice noodles, have 

knowledge, there are 85 people or a percentage of 85, lack knowledge, there are 15 

people or a percentage of  15, respectively and the total mean of knowledge of 

tourism resource have knowledge, in a percentage of 74.17, and lack knowledge, in a 

percentage of 25.83, as indicated in the table 4.28. 
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Table 4.28  Knowledge of Tourism Resource 

 

Knowledge of tourism resource have 

knowledge 

lack 

knowledge 

Conclusion 

1.Phu Hang Naka is a natural granite garden 

aged around 500 million years old. 

41 (41%) 59 (59%) lack 

knowledge 

2.Ancient City U Thong was the capital city 

of the Dvaravati kingdom. 

91(91%) 9 (9%) have 

knowledge 

3.Ancient City U Thong has along-a-river 

way of life of communities along rivers. 

88 (88%) 12 (12%) have 

knowledge 

4.Ancient City U Thong has Flower Alms 

Offering Festival which the community has 

long inherited. 

48 (48%) 52 (52%) lack 

knowledge 

5. Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao 

Khrang. 

92 (92%) 8 (8%) 
have 

knowledge 

6. Ancient City U Thong has inherited a 

wisdom of making Thai rice noodles. 

85 (85%) 15(15%) have 

knowledge 

Total 
445  

(74.17%) 

155 

(25.83%) 

have 

knowledge 

    

2)  Knowledge of Tourism Resource Conservation 

According to the results of the analysis of knowledge of 

tourism resource conservation, Planting trees and picking up garbage in the area of 

Phu Hang Naka Forest is conserving natural resources, have knowledge, there are 100 

people or a percentage of  100, lack knowledge, there are 0 people Managing the 

areas and tracks for walking into the areas of ancient remains is conserving historical 

tourism resources. have knowledge, there are 99 people or a percentage of 99, lack 

knowledge, there is 1 person or a percentage of 1. Building people’s conscious will be 

an important factor that will conserve ways of life in the Ancient City U Thong 

community, have knowledge, there are 100 people or a percentage of  100, lack 
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knowledge, there are 0 people. Promoting local dressing should be supported from all 

parties for the existence of local cultures. have knowledge, there are 99 people or a 

percentage of 99, lack knowledge, there is 1 person or a percentage of 1, Burning 

waste materials is a way to reduce waste materials in nature. have knowledge, there 

are 79 people or a percentage of 79, lack knowledge, there are 21 people or a 

percentage of 21, and Planting trees, promoting local dressing, developing ancient 

remains by employing concept of conservation, along with development are all 

correct concepts. have knowledge, there are 4 people or a percentage of  4, lack 

knowledge, there are 96 people or a percentage of 96, and the total mean of 

knowledge of tourism resource conservation have knowledge, in a percentage of 

80.17, and lack knowledge, in a percentage of 19.83, as indicated in the table 4.29. 

 

Table 4.29  Knowledge of Tourism Resource Conservation 

 

knowledge of tourism resource 

conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Planting trees and picking up garbage in 

the area of Phu Hang Naka Forest is 

conserving natural resources. 

100 

(100%) 
0 (0%) 

have 

knowledge 

2. Managing the areas and tracks for 

walking into the areas of ancient remains 

is conserving historical tourism resources. 

99 (99%) 1 (1%) 
have 

knowledge 

3.Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

100 

(100%) 
0 (0%) 

have 

knowledge 

4.  Promoting local dressing should be 

supported from all parties for the existence 

of local cultures. 

99(99%) 1 (1%) 
have 

knowledge 

5. Burning waste materials is a way to 

reduce waste materials in nature. 
79 (79%) 21 (21%) 

have 

knowledge 
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Table 4.29  (Continued) 

 

knowledge of tourism resource 

conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

6. Planting trees, promoting local dressing, 

developing ancient remains by employing 

concept of conservation, along with 

development are all correct concepts. 

4(4%) 96 (96%) 
lack 

knowledge 

Total 
481  

(80.17%) 

119 

(19.83%) 

have 

knowledge 

    

3)  Knowledge of Tourism Carrying Capacity 

According to the results of the analysis of knowledge of 

tourism carrying capacity, it is found that Ancient City U Thong Community should 

promote and publicize tourism for the highest number of tourists which creates the 

highest income. have knowledge, there are 34 people or a percentage of 34, lack 

knowledge, there are 66 people or a percentage of  66, Ancient City U Thong 

Community should hold performances that are related to cultures and be aware of 

tourists’ needs. have knowledge, there are 46 people or a percentage of 46, lack 

knowledge, there are 54 people or a percentage of 54, Ancient City U Thong 

Community should welcome groups of tourists who are aware of the value of 

environment, have knowledge, there are 96 people or a percentage of 96, lack 

knowledge, there are 4 people or a percentage of  4, Ancient City U Thong 

Community should have rules so as to control and convey knowledge to tourists. have 

knowledge, there are 98 people or a percentage of 98, lack knowledge, there are 2 

people or a percentage of  2, and Ancient City U Thong Community should limit its 

tourism carrying capacity have knowledge, there are 86 people or a percentage of 86, 

lack knowledge, there are 14 people or a percentage of 14, and the total mean of 

knowledge of tourism carrying capacity is have knowledge, in a percentage of 72.0, 

and lack knowledge, in a percentage of 28.0, as indicated in the table 4.30. 
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Table 4.30  Knowledge of Tourism Carrying Capacity 

 

knowledge of tourism carrying 

capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Ancient City U Thong Community 

should promote and publicize tourism for 

the highest number of tourists which 

creates the highest income. 

34 (34%) 66 (66%) 
lack 

knowledge 

2. Ancient City U Thong Community 

should hold performances that are related 

to cultures and be aware of tourists’ 

needs. 

46 (46%) 54 (54%) 
lack 

knowledge 

3. Ancient City U Thong Community 

should welcome groups of tourists who 

are aware of the value of environment.  

96 (96%) 4 (4%) 
have 

knowledge 

4. Ancient City U Thong Community 

should have rules so as to control and 

convey knowledge to tourists. 

98 (98%) 2 (2%) 
have 

knowledge 

5. Ancient City U Thong Community 

should limit its tourism carrying capacity. 
86 (86%) 14 (14%) 

have 

knowledge 

Total 
360 

(72.0%) 

140 

(28.0%) 

have 

knowledge 

    

4)  Knowledge of Tourism Zoning  

According to the results of the analysis of Knowledge of 

tourism zoning, it is found that Ancient City U Thong Community should set 

direction for expanding the area of natural tourism. have knowledge, there are 97 

people or a percentage of 97, lack knowledge, there are 3 people or a percentage of 3, 

Related parties in Ancient City U Thong Community should set the use of lands for 

agriculture. have knowledge, there are 93 people or a percentage of 93, lack 

knowledge, there are 7 people or a percentage of 7, Establishing new buildings in 
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Ancient City U Thong Community should follow tourists’ needs. have knowledge, 

there are 59 people or a percentage of 59, lack knowledge 41 people or a percentage 

of  41, Tourism management in Ancient City U Thong Community should have 

changes in people’s ways of life so as to support tourism. have knowledge, there are 

81 people or a percentage of  81, lack knowledge, there are 19 people or a percentage 

of 19, Traditional performances of Ancient City U Thong Community should be held 

in places that are easy for tourists to access. have knowledge, there are 35 people or a 

percentage of 35, lack knowledge 65 people or a percentage of 65, and Ancient City 

U Thong Community should build modern buildings so as to create novelty. have 

knowledge, there are 83 people or a percentage of  83, lack knowledge, there are 17 

people or a percentage of 17, and the total mean of Knowledge of tourism zoning  is 

have knowledge, in a percentage of 74.67, and lack knowledge, in a percentage of 

25.33, as indicated in the table 4.31. 

 

Table 4.31  Knowledge of Tourism Zoning  

 

Knowledge of tourism zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

1.  Ancient City U Thong Community 

should set direction for expanding the 

area of natural tourism. 

97 (97%) 3 (3%) 
have 

knowledge 

2.  Related parties in Ancient City U 

Thong Community should set the use of 

lands for agriculture.  

93 (93%) 7 (7%) 
have 

knowledge 

3.  Establishing new buildings in Ancient 

City U Thong Community should follow 

tourists’ needs. 

59 (59%) 41 (41%) 
lack 

knowledge 

4.  Tourism management in Ancient City 

U Thong Community should have 

changes in people’s ways of life so as to 

support tourism.  

81 (81%) 19 (19%) 
have 

knowledge 
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Table 4.31  (Continued)  

 

Knowledge of tourism zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

5.  Traditional performances of Ancient 

City U Thong Community should be held in 

places that are easy for tourists to access. 

35 (35%) 65 (65%) 
lack 

knowledge 

6.  Ancient City U Thong Community 

should build modern buildings so as to 

create novelty. 

83 (83%) 17 (17%) 
have 

knowledge 

Total 
448 

(74.67%) 

152 

(25.33%) 

have 

knowledge 

    

5)  Knowledge of Tourism Marketing 

According to the results of the analysis of Knowledge of 

tourism marketing, it is found that souvenirs sold in Ancient City U Thong 

community should be similar to those of other tourist attractions. have knowledge, 

there are 86 people or a percentage of 86, lack knowledge 14 people or a percentage 

of 14, Ancient City U Thong community should set the prices of tourism products to 

the maximum for the highest income that the community can get, have knowledge, 

there are 89 people or a percentage of 89, lack knowledge, there are 11 people or a 

percentage of 11, Ancient City U Thong community should present its tourism 

resources and products to tourists through the internet. have knowledge, there are 98 

people or a percentage of 8, lack knowledge, there are 2 people or a percentage of 2, 

Ancient City U Thong community should promote tourism through all kinds of 

media, have knowledge, there are 98 people or a percentage of 98, lack knowledge, 

there are 2 people or a percentage of  2, Ancient City U Thong community should 

find major characteristics of its tourist attractions that are similar to those of popular 

tourist attractions. have knowledge, there are 49 people or a percentage of 49, lack 

knowledge, there are 51 people or a percentage of 51, Ancient City U Thong 

community should have a tourist information center in order to facilitate tourists. have 

knowledge, there are 100 people or a percentage of 100, lack knowledge 0 people 
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Ancient City U Thong community should create friendly atmosphere to support 

tourism. have knowledge, there are 99 people or a percentage of 99, lack knowledge, 

there is 1 person or a percentage of  1, All related parties should be cooperative so as 

to promote tourism activities in Ancient City U Thong. have knowledge , there are 

100 people or a percentage of  100, lack knowledge, there are 0 people Ancient City 

U Thong community should promote investment by specific groups for tourism 

development. have knowledge, there are 45 people or a percentage of 45, lack 

knowledge, there are 55 people or a percentage of 55, Ancient City U Thong 

community should arrange activities to increase number of tourists only in the seasons 

that there are a lot of tourists. have knowledge, there are 55 people or a percentage of  

55, lack knowledge, there are 45 people or a percentage of  45,  Ancient City U Thong 

community should conserve old houses. have knowledge, there are 98 people or a 

percentage of 98, lack knowledge 2 people or a percentage of  2 Ancient City U 

Thong community should have professional process for servicing tourists. have 

knowledge, there are 96 people or a percentage of 96, lack knowledge 4 people or a 

percentage of 4, Ancient City U Thong community should sell products that meet 

tourists’ needs. have knowledge, there are 28 people or a percentage of  28, lack 

knowledge, there are 72 people or a percentage of 72, Ancient City U Thong 

community should pay attention to tourists’ compliments and complaints. have 

knowledge, there are 99 people or a percentage of 99, lack knowledge, there is 1 

person or a percentage of  1, Ancient City U Thong community should play an 

important role of being a good host for welcoming tourists. have knowledge, there are 

100 people or a percentage of 100, lack knowledge, there are 0 people and Ancient 

City U Thong community should create its own products’ brands so as the tourists 

will be aware of the brands. have knowledge, there are 100 people or a percentage of 

100, lack knowledge, there are 0 people and the total mean of knowledge of tourism 

marketing is have knowledge, in a percentage of 83.69, and lack knowledge, in a 

percentage of 16.31, as indicated in the table 4.32. 
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Table 4.32  Knowledge of Tourism Marketing 

 

Knowledge of tourism marketing have 

knowledge 

lack 

knowledge 

Conclusion 

1. Souvenirs sold in Ancient City U 

Thong community should be similar to 

those of other tourist attractions. 

86 (86%) 14 (14%) 
have 

knowledge 

2.  Ancient City U Thong community 

should set the prices of tourism products 

to the maximum for the highest income 

that the community will get. 

89 (89%) 11 (11%) 
have 

knowledge 

3. Ancient City U Thong community 

should present its tourism resources and 

products to tourists through the internet. 

98 (98%) 2 (2%) 
have 

knowledge 

4. Ancient City U Thong community 

should promote tourism through all kinds 

of media.  

98 (98%) 2 (2%) 
have 

knowledge 

5.  Ancient City U Thong community 

should find major characteristics of its 

tourist attractions that are similar to those 

of popular tourist attractions.  

49 (49%) 51 (51%) 
lack 

knowledge 

6.  Ancient City U Thong community 

should have a tourist information center in 

order to facilitate tourists. 

100 

(100%) 
0 (0%) 

have 

knowledge 

7.  Ancient City U Thong community 

should create friendly atmosphere to 

support tourism.  

99 (99%) 1 (1%) 
have 

knowledge 

8.  All related parties should be 

cooperative so as to promote tourism 

activities in Ancient City U Thong. 

100 

(100%) 
0 (0%) 

have 

knowledge 
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Table 4.32  (Continued) 

 

Knowledge of tourism marketing have 

knowledge 

lack 

knowledge 

Conclusion 

9.  Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development.  

45 (45%) 55 (55%) 
lack 

knowledge 

10.  Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons that 

there are a lot of tourists.  

55 (55%) 45 (45%) 
lack 

knowledge 

11.  Ancient City U Thong community  

should conserve old houses. 
98 (98%) 2 (2%) 

have 

knowledge 

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. 

96 (96%) 4 (4%) 
have 

knowledge 

13.  Ancient City U Thong community 

should sell products that meet tourists’ 

needs. 

28 (28%) 72 (72%) 
lack 

knowledge 

14.  Ancient City U Thong community 

should pay attention to tourists’ 

compliments and complaints. 

99 (99%) 1 (1%) 
have 

knowledge 

15. Ancient City U Thong community 

should play an important role of being a 

good host for welcoming tourists. 

100 

(100%) 
0 (0%) 

have 

knowledge 

16.  Ancient City U Thong community 

should create its own products’ brands so 

as the tourists will be aware of the brands. 

100 

(100%) 
0 (0%) 

have 

knowledge 

Total 
1,339 

 (83.69%) 

261 

(16.31%) 

have 

knowledge 
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6)  Knowledge of Tourism Participation 

According to the results of the analysis of Knowledge of 

Tourism Participation, Inviting people to give comments and express their opinion 

regarding community-based tourism activities in Ancient City U Thong community 

for building sense of owner is an important thing, have knowledge, there are 99 

people or a percentage of 99, lack knowledge, there is 1 person or a percentage of 1, 

Participating in setting plans and policies in community-based tourism management 

of Ancient City U Thong help build strength of the community have knowledge, there 

are 100 people or a percentage of 100, lack knowledge, there are 0 people. 

Participating in providing accurate and correct information in the process of making 

plans of a project in community-based tourism management of Ancient City U Thong 

is important for the community, have knowledge, there are 100 people or a percentage 

of 100, lack knowledge, there are 0 people. Being a member of local organizations 

will help develop tourism in Ancient City U Thong community. have knowledge, 

there are 87 people or a percentage of 87, lack knowledge, there are 13 people or a 

percentage of 1 3, Giving opinions for setting tourism group or club’s direction 

creates better community-based tourism development in Ancient City U Thong 

community, have knowledge, there are 99 people or a percentage of  99, lack 

knowledge, there is 1 person or a percentage of 1. Smooth coordination creates 

quality for community-based tourism in Ancient City U Thong community. have 

knowledge, there are 99 people or a percentage of  99, lack knowledge, there is 1 

person or a percentage of 1, and Ancient City U Thong community should remove 

lessons after operating the project of community-based tourism development, have 

knowledge, there are 98 people or a percentage of 98, lack knowledge, there are 2 

people or a percentage of  2, and the total mean of Knowledge of Tourism 

Participation have knowledge, in a percentage of 97.43, and lack knowledge, in a 

percentage of 2.57, as indicated in the table 4.33. 
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Table 4.33  Knowledge of Tourism Participation 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

1. Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of owner is an important 

thing. 

99 (99%) 1 (1%) 
have 

knowledge 

2. Participating in setting plans and 

policies in community-based tourism 

management of Ancient City U Thong 

help build strength of the community. 

100 

(100%) 
0 (0%) 

have 

knowledge 

3. Participating in providing accurate and 

correct information in the process of 

making plans of a project in community-

based tourism management of Ancient 

City U Thong is important for the 

community. 

100 

(100%) 
0 (0%) 

have 

knowledge 

4. Being a member of local organizations 

will help develop tourism in Ancient City 

U Thong community. 

87 (87%) 13 (13%) 
have 

knowledge 

5. Giving opinions for setting tourism 

group or club’s direction creates better 

community-based tourism development 

in Ancient City U Thong community.  

99 (99%) 1 (1%) 
have 

knowledge 

6.  Smooth coordination creates quality 

for community-based tourism in Ancient 

City U Thong community. 

99 (99%) 1 (1%) 
have 

knowledge 
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Table 4.33  (Continued) 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

7.  Ancient City U Thong community 

should remove lessons after operating the 

project of community-based tourism 

development. 

98 (98%) 2 (2%) 
have 

knowledge 

Total 
682 

(97.43%) 

18 

(2.57%) 

have 

knowledge 

 

4.1.3.3  Qualitative Data of Community Potential in Terms of Attitudes 

The assessment of community potential in terms of attitudes can be 

divided into 2 aspects, which are attitudes towards community-based tourism and 

attitudes towards community-based tourism management. 

1)  Attitudes Towards Community-based Tourism 

According to the results of the analysis of attitudes towards 

community-based tourism, Community-based tourism makes outsiders interested in 

the Ancient City U Thong community more, at a high level ( X = 3.91). Community-

based tourism creates the opportunity for the locals of Ancient City U Thong to meet 

tourists whose languages and cultures are different. (x̄  = 3.76). Community-based 

tourism brings about the development of tourism facilities which is beneficial to the 

community Ancient City U Thong community, at a high level (x̄  = 3.75).  

Community-based tourism makes the people of the Ancient community proud of 

themselves, at a high level (x̄  = 4.12). Community-based tourism creates job 

opportunities for the community, at a high level (x̄  = 3.97). Community-based 

tourism brings income to the Ancient City U Thong community equitably, at a high 

level (x̄  = 3.76). Community-based tourism brings back old ways of life to the 

community, at a moderate level (x̄  = 3.03). Community-based tourism causes conflict 

within the community, at a moderate level (x̄  = 3.12). Community-based tourism 

increases daily expense, at a moderate level (x̄  = 3.00). Community-based tourism 

produces more waste materials in the community, at a moderate level (x̄  = 3.38). 



185 
 

Community-based tourism generates traffic problems in the community, at a moderate 

level (x̄  = 3.31) and Community-based tourism causes decadence of resources, at a 

moderate level (x̄  = 3.27) and the total mean of attitudes towards community-based 

tourism, at a high level (x̄  = 3.53), as indicated in the table 4.34. 

 

Table 4.34  Attitudes Towards Community-based Tourism 

 

Attitudes towards 

community-based 

tourism 

Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

1. Community-based 

tourism makes outsiders 

interested in the Ancient 

City U Thong community 

more. 

0.0 1.0 20.0 66.0 13.0 3.91 0.60 High 

2.  Community-based 

tourism creates the 

opportunity for the locals 

of Ancient City U Thong 

to meet tourists whose 

languages and cultures are 

different. 

0.0 2.0 28.0 62.0 8.0 3.76 0.62 High 

3.  Community-based tourism 

brings about the development 

of tourism facilities which is 

beneficial to the community 

Ancient City U Thong 

community.   

0.0 2.0 32.0 55.0 11.0 3.75 0.67 High 

4.  Community-based tourism 

makes the people of the 

Ancient community proud of 

themselves. 

0.0 2.0 10.0 62.0 26.0 4.12 0.65 High 

5.  Community-based tourism 

creates job opportunities for 

the community. 

1.0 1.0 21.0 54.0 23.0 3.97 0.75 High 

         

 



186 
 

Table 4.34  (Continued) 

 

Attitudes towards 

community-based tourism 
Lowest Low Moderate High 

High

est 
x̄   

S.D

. 
Level 

6.  Community-based 

tourism brings income to the 

Ancient City U Thong 

community equitably. 

0.0 1.0 37.0 47.0 15.0 3.76 0.71 High 

7.  Community-based 

tourism brings back old 

ways of life to the 

community. 

5.0 20.0 47.0 23.0 5.0 3.03 0.91 
Modera

te 

8.  Community-based tourism 

causes conflict within the 

community. 

8.0 26.0 25.0 28.0 13.0 3.12 1.17 
Modera

te 

9.  Community-based tourism 

increases daily expense. 
3.0 25.0 46.0 21.0 5.0 3.00 0.88 

Modera

te 

10. Community-based tourism 

produces more waste materials 

in the community. 

1.0 10.0 44.0 40.0 5.0 3.38 0.77 
Modera

te 

11.  Community-based 

tourism generates traffic 

problems in the community. 

1.0 14.0 43.0 37.0 5.0 3.31 0.81 
Modera

te 

12.  Community-based 

tourism causes decadence of 

resources. 

1.0 14.0 47.0 33.0 5.0 3.27 0.80 
Modera

te 

Min =  2.42          Max = 5.00       x̄  = 3.53        S.D. = 0.44         High 

 

2)  Attitudes Towards Community-based Tourism Management 

According to the results of the analysis of Attitudes towards 

community-based tourism management, Community-based tourism management 

creates the opportunity for the community to participate in deciding tourism direction, 

at a high level (x̄  = 3.84). Community-based tourism management creates the 

opportunity for the community to participate in planning and making policies on 

tourism, at a high level (x̄  = 3.79). Community-based tourism management creates 

the opportunity for the community to communicate between people in the community 
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and organizations outside the community, at a high level (x̄  = 3.83). Community-

based tourism management creates the opportunity for the community to discuss and 

share opinions with others, at a high level (x̄  = 3.82). Community-based tourism 

management creates the opportunity for the community to form groups or clubs in 

order to carry out tourism activities, at a high level (x̄  = 3.74). Community-based 

tourism management creates the opportunity for the community to coordinate with 

other groups within the community, at a high level (x̄  = 3.80). Community-based 

tourism management creates the opportunity for the community to brainstorm, 

analyze, and discover activities that are considered important for the community, at a 

high level (x̄  = 3.81). Community-based tourism management creates the opportunity 

for the community to work together harmoniously which will result in being a strong 

community, at a high level (x̄  = 3.86). Community-based tourism management 

creates the opportunity for the community to consider exploiting tourism under 

conditions of management that is responsible, at a high level (x̄  = 3.81). Community-

based tourism management creates the opportunity for the community to participate in 

managing the environment and protecting and controlling pollutions, at a high level 

(x̄  = 3.72). Community-based tourism management creates the opportunity for the 

community to participate in controlling the development of tourism with limitations, 

at a high level (x̄  = 3.66)  and Community-based tourism management creates the 

opportunity for the community to participate in managing the benefits of the 

community from tourism equitably, at a high level (x̄  = 3.59) and the total mean of 

Attitudes towards community-based tourism management, at a high level (x̄  = 3.77), 

as indicated in the table 4.35. 
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Table 4.35  Attitudes Towards Community-based Tourism Management 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

deciding tourism direction. 

0.0 4.0 24.0 56.0 16.0 3.84 0.73 High 

2.  Community-based 

tourism management  

creates the opportunity for 

the community to participate 

in planning and making 

policies on tourism. 

0.0 6.0 25.0 53.0 16.0 3.79 0.78 High 

3.  Community-based 

tourism management creates 

the opportunity for the 

community to communicate 

between people in the 

community and 

organizations outside the 

community. 

0.0 6.0 21.0 57.0 16.0 3.83 0.76 High 

4.  Community-based 

tourism management creates 

the opportunity for the 

community to discuss and 

share opinions with others. 

1.0 5.0 23.0 53.0 18.0 3.82 0.82 High 

5.  Community-based 

tourism management creates 

the opportunity for the 

community to form groups 

or clubs in order to carry out 

tourism activities. 

2.0 3.0 27.0 55.0 13.0 3.74 0.79 High 
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Table 4.35  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low 

Moder

ate 
High 

High

est 
x̄   S.D. Level 

6.  Community-based 

tourism management creates 

the opportunity for the 

community to coordinate 

with other groups within the 

community. 

0.0 5.0 27.0 51.0 17.0 3.80 0.77 High 

7.  Community-based 

tourism management creates 

the opportunity for the 

community to brainstorm, 

analyze, and discover 

activities that are considered 

important for the 

community. 

1.0 4.0 27.0 49.0 19.0 3.81 0.82 High 

8.  Community-based 

tourism management creates 

the opportunity for the 

community to work together 

harmoniously which will 

result in being a strong 

community 

1.0 3.0 23.0 55.0 18.0 3.86 0.77 High 

9.  Community-based 

tourism management creates 

the opportunity for the 

community to consider 

exploiting tourism under 

conditions of management 

that is responsible. 

2.0 3.0 24.0 54.0 17.0 3.81 0.82 High 
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Table 4.35  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low 

Moder

ate 
High 

High

est 
x̄   S.D. Level 

10.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the environment 

and protecting and 

controlling pollutions.  

0.0 5.0 32.0 49.0 14.0 3.72 0.76 High 

11.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

controlling the development 

of tourism with limitations. 

0.0 5.0 35.0 49.0 11.0 3.66 0.74 High 

12.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the benefits of the 

community from tourism 

equitably. 

1.0 6.0 37.0 45.0 11.0 3.59 0.80 High 

Min =  1.83          Max = 5.00       x̄  = 3.77        S.D. = 0.71         High 

   

4.1.3.4  Qualitative Data of Community Potential in Terms of Skills 

The assessment of community potential in terms of skills can be 

divided into3 aspects, which are Communication Skills, Customer Service Skills, and 

Leadership skills. 

1)  Communication Skills 

According to the results of the analysis of Communication 

Skills, Skill at communicating with local dialects clearly, at a high level (x̄  = 3.69).  

Skill at  communicating with foreign languages, at a moderate level (x̄  = 3.16).  Skill 
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at communicating between inside and outside the community, at a high level (x̄  = 

3.53). Skill at communicating tourism information without creating conflict, at a 

moderate level (x̄  = 3.36) and Skill at conveying information to tourists, at a 

moderate level (x̄  = 3.38) and the total mean of Communication Skills, at a high level 

(x̄  = 3.42), as indicated in the table 4.36. 

 

Table 4.36  Communication Skills 

 

Communication Skills 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1.The community is skilled at 

communicating with local 

dialects clearly. 

2.0 6.0 30.0 45.0 17.0 3.69 0.89 High 

2. The community is highly 

skilled at communicating with 

foreign languages. 

7.0 14.0 39.0 36.0 4.0 3.16 0.96 
Modera

te 

3. The community is skilled at 

communicating between inside 

and outside the community. 

2.0 7.0 31.0 56.0 4.0 3.53 0.77 High 

4. The community is skilled at 

communicating tourism 

information without creating 

conflict. 

3.0 6.0 47.0 40.0 4.0 3.36 0.78 
Modera

te 

5. The community is skilled at 

conveying information to 

tourists. 

2.0 6.0 47.0 42.0 3.0 3.38 0.73 
Modera

te 

Min =  1.60         Max = 5.00       x̄  = 3.42       S.D. = 0.64      High 

 

2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide, at a moderate level (x̄  = 3.12). Skill 

in carrying out tourism activities, at an level (x̄  = 3.29). Skill at providing tourism 

security, at a moderate level (x̄  = 3.25).  Skill at doing first aid, at a moderate level 

(x̄  = 3.06) and Skill at providing equitable tourism service, at a Moderate level (x̄  = 
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3.40) and the total mean of Customer Service Skills, at a moderate level (x̄  = 3.22), as 

indicated in the table 4.37. 

 

Table 4.37  Customer Service Skills 

 

Customer Service Skills Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

         

1. The community has skill 

in being a local guide. 
7.0 11.0 48.0 31.0 3.0 3.12 0.90 Moderate 

2. The community has skill 

in carrying out tourism 

activities. 

2.0 14.0 42.0 37.0 5.0 3.29 0.84 Moderate 

3. The community has skill 

in providing tourism 

security. 

3.0 11.0 46.0 38.0 2.0 3.25 0.79 Moderate 

4. The community has skill 

in doing first aid. 
5.0 15.0 50.0 29.0 1.0 3.06 0.82 Moderate 

5. The community has skill 

in providing equitable 

service. 

1.0 6.0 50.0 38.0 5.0 3.40 0.72 Moderate 

Min =  1.00         Max = 4.80       x̄  = 3.22       S.D. = 0.69      Moderate 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill at building trust, at a high level (x̄  = 3.63). Skill at building 

reliance, at a high level (x̄  = 3.62). Skill at decision-making and problem solving, at a 

high level (x̄  = 3.60). Skill at coordinating with people related to tourism, at a high 

level (x̄  = 3.62). Skill at tourism planning , at a high level (x̄  = 3.54)  and Skill at 

cooperating with people both inside and outside the community, at a high level (x̄  = 

3.61) and the total mean of Leadership Skills, at a high level (x̄  = 3.60), as indicated 

in the table 4.38. 
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Table 4.38  Leadership Skills 

 

Leadership Skills 
Lowe

st 
Low Moderate High 

High

est 
x̄   

S.D

. 
Level 

         

1. The community has skill in 

building trust. 
0.0 3.0 38.0 52.0 7.0 3.63 0.66 High 

2. The community has skill in 

building reliance. 
1.0 3.0 36.0 53.0 7.0 3.62 0.70 High 

3. The community has skill 

community in decision-

making and problem solving. 

1.0 3.0 38.0 51.0 7.0 3.60 0.71 High 

4. The community has skill in 

coordinating with others 

related to tourism. 

1.0 4.0 34.0 54.0 7.0 3.62 0.72 High 

5. The community has skill in 

tourism planning. 
1.0 4.0 39.0 52.0 4.0 3.54 0.68 High 

6. The community has skill in 

cooperating with others from 

inside and outside the 

community. 

1.0 4.0 34.0 55.0 6.0 3.61 0.70 High 

Min =  1.17         Max = 5.00       x̄  = 3.60       S.D. = 0.63         High 

 

4.1.3.5  Qualitative Data in Terms of Core Competency 

According to the results of the analysis of community potential 

in terms of core competency, it is found that competency at working with others and 

tourists efficiently, at a high level  (x̄  = 3.86).  Competency at working in different 

environments where there are social varieties, at a high level (x̄  = 3.80).  Competency 

at working according to the regulations, rules, and orders of the community, at a high 

level (x̄  = 3.83).  Competency at developing and searching for knowledge related to 

tourism management, at a high level (x̄  = 3.76). Competency at communicating 

efficiently with people who are in charge of tourism, at a high level (x̄  = 3.76) 

competency at communicating with people who are in charge of tourism through 

information technology, at a high level (x̄  = 3.59).  Competency at promoting and 

supporting tourism products in the community, at a high level (x̄  = 3.66). Competent 
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at providing equitable services to tourists, at a high level (x̄  = 3.64). Competent at 

solving conflict within various situations, at a high level( X = 3.50). Competent at 

coordinating tourism activities, at a high level (x̄  = 3.59). Competent at initiating 

tourism projects, at a high level (x̄  = 3.48). Competent at tourism planning, at a high 

level (x̄  = 3.46). Competent at writing tourism policies, at a high level (x̄  = 3.44). 

Competent at assessing and monitoring tourism results, at a high level (x̄  = 3.45) and 

Competent at developing, improving tourism procedures, at a high level (x̄  = 3.45) 

and the total mean of  core competency, at a high level (x̄  = 3.61), as indicated in the 

table 4.39. 

 

Table 4.39  Core Competency 

 

Core Competency 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. Competency at working 

with others and tourists 

efficiently 

0.0 1.0 19.0 73.0 7.0 3.86 0.53 High 

2.  Competency at working in 

different environments where 

there are social varieties 

0.0 2.0 22.0 70.0 6.0 3.80 0.56 High 

3.  Competency at working 

according to the regulations, 

rules, and orders of the 

community 

1.0 1.0 18.0 74.0 6.0 3.83 0.58 High 

4. Competency at developing 

and searching for knowledge 

related to tourism 

management 

1.0 2.0 23.0 68.0 6.0 3.76 0.63 High 

5.  Competency at 

communicating efficiently 

with people who are in charge 

of tourism 

2.0 0.0 25.0 66.0 7.0 3.76 0.66 High 

6.  Competency at 

communicating with people 

who are in charge of tourism 

through information 

technology 

1.0 4.0 35.0 55.0 5.0 3.59 0.69 High 
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Table 4.39  (Continued) 

 
        

Core Competency 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

7.  Competency at promoting 

and supporting tourism 

products in the community 

2.0 2.0 29.0 62.0 5.0 3.66 0.69 High 

8.  Competent at providing 

equitable services to tourists 
2.0 1.0 36.0 53.0 8.0 3.64 0.73 High 

9.  Competent at solving 

conflict within various 

situations 

0.0 6.0 42.0 48.0 4.0 3.50 0.67 High 

10.  Competent at 

coordinating tourism activities 
1.0 2.0 41.0 49.0 7.0 3.59 0.69 High 

11.  Competent at initiating 

tourism projects 
4.0 4.0 36.0 52.0 4.0 3.48 0.81 High 

12.  Competent at tourism 

planning  
2.0 7.0 38.0 49.0 4.0 3.46 0.77 High 

13.  Competent at writing 

tourism policies 
4.0 5.0 38.0 49.0 4.0 3.44 0.82 High 

14.  Competent at assessing 

and monitoring tourism results 
2.0 9.0 35.0 50.0 4.0 3.45 0.79 High 

15.  Competent at developing, 

improving tourism procedures 
3.0 6.0 38.0 49.0 4.0 3.45 0.79 High 

Min =  1.53        Max = 5.00       x̄  = 3.61       S.D. = 0.58         High 

 

4.1.4  Qualitative Data of Local Government  

According to the 100 questionnaires collected from the designated area for 

sustainable tourism, the questionnaires are statistically analyzed with the program 

Spss. The results of the study are shown in separated tables with details and 

explanations. Processing data is carried out in accordance with the purpose 2 which is, 

To assess the potential of communities in developing the community-based tourism 

management in designated areas for sustainable tourism.  

4.1.4.1  General Information of the Respondent (Local Government) 

According to the analysis of the General information of the 100 

respondents, it is found that Female, there are 57 people or a percentage of 57, while 



196 
 

Male, there are 43 people or a percentage of  43, with ages between 21-30 years old, 

there are 24 people or a percentage of  24 ages between 31-40 years old, there are 23 

people or a percentage of 23, ages between 41-50 years old, there are 21 people or a 

percentage of  21, ages between 51-60 years old, there are 28 people or a percentage 

of 28, and above 61 years old, there are 4 people or a percentage of  4, people, Single, 

there are 27 people or a percentage of 27, Married, there are 65 people or a percentage 

of 65, and Divorced/widowed, there are 8 people or a percentage of  8,  

In terms of educational level, Secondary school, there are 8 people or a 

percentage of 8, High school, there are 29 people or a percentage of  29, Vocational 

school, there are 2 people or a percentage of  2 Diploma, there are 7 people or a 

percentage of 7, High vocational school, there are 3 people or a percentage of 3, 

Bachelor’s degree, there are 44 people, or a percentage of 44, Master’s degree, there 

are 7 people or a percentage of  7,  

Employee, there are 2 people or a percentage of 2, Government 

official, there are 97 people or a percentage of  97, people Politician, there is 1 person 

or a percentage of  1,  

Monthly income less than10,000 Baht, there are 25 people or a 

percentage of 25 10,001-20,000 Baht, there are 44 people or a percentage of  44 

20,001-30,000 Baht, there are 17 people or a percentage of  7, 30,001-40,000 Baht, 

there are 9 people or a percentage of 9, 40,001-50,000 Baht, there are 4 people or a 

percentage of 4, people and higher than 50,000 Baht, there is 1 person or a percentage 

of 1, respectively, as indicated in the table 4.40. 

 

Table 4.40  General Information of the Respondents of Local Government 

 

Respondent’s general 

 information 
Frequency Percent 

Gender   

Male 43 43.0 

Female 57 57.0 

Total 100 100.0 
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Table 4.40  (Continued) 

 

  

Respondent’s general 

 information 
Frequency Percent 

Age   

Under 20 years old - - 

21-30 years old 24 24.0 

31-40 years old 23 23.0 

41-50 years old 21 21.0 

51-60 years old 28 28.0 

Over 61 years old 4 4.0 

Total 100 100 

Status   

Single 27 27.0 

Married 65 65.0 

Divorced/ widowed 8 8.0 

Total 100 100 

Educational level   

Under secondary school - - 

Secondary school 8 8.0 

High school 29 29.0 

Vocational school 2 2.0 

Diploma 7 7.0 

High vocational school 3 3.0 

Bachelor’s degree 44 44.0 

Master’s degree 7 7.0 

Above master’s degree - - 

Total 100 100.0 

Occupation   

Agriculturist - - 

Employee 2 2.0 
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Table 4.40  (Continued) 

 

  

Respondent’s general 

 information 
Frequency Percent 

Trader - - 

Business owner - - 

Private employee - - 

State enterprise employee  - - 

Government official 97 97.0 

Student - - 

Others - - 

      Politician 1 1.0 

Total 100 100.0 

Monthly income   

Under 10,000 Baht 25 25.0 

10,001-20,000 Baht 44 44.0 

20,001-30,000 Baht 17 17.0 

30,001-40,000 Baht 9 9.0 

40,001-50,000 Baht 4 4.0 

More than 50,000 Baht 1 1.0 

Total 100 100.0 

 

4.1.4.2  Qualitative Data of Community Potential in Terms of Knowledge 

Community potential in terms of knowledge can be divided into 6 

aspects which are knowledge of tourism resource, knowledge of tourism resource 

conservation,  knowledge of tourism carrying capacity, knowledge of tourism zoning,  

knowledge of tourism marketing and knowledge of tourism participation. Therefore, 

community potential in terms of knowledge will be shown from 100 copies of 

questionnaires.  

1)  Knowledge of Tourism Resource  

According to the results of the analysis of knowledge of 

tourism resource, Phu Hang Naka is a natural granite garden aged around 500 million 
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years old, have knowledge, there are 20 people or a percentage of 20, and lack 

knowledge, there are 80 people or a percentage of  80, Ancient City U Thong was the 

capital city of the Dvaravati kingdom. have knowledge, there are 95 people or a 

percentage of 95, lack knowledge, there are 5 people or a percentage of 5 Ancient 

City U Thong has along-a-river way of life of communities along rivers. have 

knowledge, there are 89 people, in a percentage of 89, lack knowledge, there are 11 

people or a percentage of  11, Ancient City U Thong has Flower Alms Offering 

Festival which the community has long inherited. have knowledge, there are 52 

people or a percentage of 52, lack knowledge, there are 48 people or a percentage of 

48,  ncient City U Thong has a cultural dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang. have knowledge, there are 95 people or 

a percentage of  95, lack knowledge, there are 5 people or a percentage of  5, and 

Ancient City U Thong has inherited a wisdom of making Thai rice noodles. have 

knowledge, there are 95 people or a percentage of 95 lack knowledge, there are 5 

people or a percentage of  5, respectively and the total mean of knowledge of tourism 

resource is have knowledge, in a percentage of 74.33 and lack knowledge, in a 

percentage of 25.67, as indicated in the table 4.41. 

 

Table 4.41  Knowledge of Tourism Resource  

 

Knowledge of Tourism Resource  have 

knowledge 

lack 

knowledge 

Conclusion 

1. Phu Hang Naka is a natural granite garden 

aged around 500 million years old. 

20 (20%) 80 (80%) lack 

knowledge 

2. Ancient City U Thong was the capital city of 

the Dvaravati kingdom. 

95 (95%) 5 (5%) have 

knowledge 

3. Ancient City U Thong has along-a-river way 

of life of communities along rivers. 

89 (89%) 11 (11%) have 

knowledge 

4. Ancient City U Thong has Flower Alms 

Offering Festival which the community has 

long inherited. 

52 (52%) 48 (48%) lack 

knowledge 
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Table 4.41  (Continued) 

 

   

Knowledge of Tourism Resource  have 

knowledge 

lack 

knowledge 

Conclusion 

5. Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang. 

95 (95%) 5 (5%) 
have 

knowledge 

6. Ancient City U Thong has inherited a 

wisdom of making Thai rice noodles. 

95 (95%) 5(5%) have 

knowledge 

Total 
446 

(74.33%) 

154 

 (25.67%) 

have 

knowledge 

 

2)  Knowledge of Tourism Resource Conservation 

According to the results of the analysis of knowledge of 

tourism resource conservation, Planting trees and picking up garbage in the area of 

Phu Hang Naka Forest is conserving natural resources,  have knowledge , there are 99 

people or a percentage of  99, lack knowledge, there is 1 person or a percentage of  1,  

Managing the areas and tracks for walking into the areas of ancient remains is 

conserving historical tourism resources, have knowledge, there are 97 people or a 

percentage of  97, lack knowledge, there are 3 people or a percentage of 3, Building 

people’s conscious will be an important factor that will conserve ways of life in the 

Ancient City U Thong community. have knowledge, there are 97 people or a 

percentage of 97, lack knowledge, there are 3 people or a percentage of 3, Promoting 

local dressing should be supported from all parties for the existence of local cultures, 

have knowledge, there are 97 people, or a percentage of 97, lack knowledge, there are 

3 people or a percentage of 3, Burning waste materials is a way to reduce waste 

materials in nature, have knowledge, there are 52 people or a percentage of 52, lack 

knowledge, there are 48 people or a percentage of  8, and Planting trees, promoting 

local dressing, developing ancient remains by employing concept of conservation, 

along with development are all correct concepts. have knowledge , there are 3 people 

or a percentage of  3, lack knowledge, there are 97 people or a percentage of 97, and 

the total mean of knowledge of tourism resource conservation is have knowledge, in a 
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percentage of 74.17, and lack knowledge, in a percentage of 25.83, as indicated in the 

table 4.42. 

 

Table 4.42  Knowledge of Tourism Resource Conservation 

 

Knowledge of Tourism Resource 

Conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Planting trees and picking up garbage in 

the area of Phu Hang Naka Forest is 

conserving natural resources.    

99 (99%) 1 (1%) 
have 

knowledge 

2. Managing the areas and tracks for 

walking into the areas of ancient remains 

is conserving historical tourism resources. 

97 (97%) 3 (3%) 
have 

knowledge 

3.Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

97 (97%) 3 (3%) 
have 

knowledge 

4.  Promoting local dressing should be 

supported from all parties for the existence 

of local cultures. 

97 (97%) 3 (3%) 
have 

knowledge 

5. Burning waste materials is a way to 

reduce waste materials in nature. 
52 (52%) 48 (48%) 

lack 

knowledge 

6. Planting trees, promoting local dressing, 

developing ancient remains by employing 

concept of conservation, along with 

development are all correct concepts. 

3(3%) 97 (97%) 
lack 

knowledge 

Total 
445 

(74.17%) 

155 

 (25.83%) 

have 

knowledge 

 

3)  Knowledge of Tourism Carrying Capacity 

According to the results of the analysis of knowledge of 

tourism carrying capacity, Ancient City U Thong Community should promote and 
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publicize tourism for the highest number of tourists which would create the highest 

income, have knowledge, there are 13 people or a percentage of  13, lack knowledge, 

there are 87 people or a percentage of 87, Ancient City U Thong Community should 

hold performances that are related to cultures and be aware of tourists’ needs. have 

knowledge, there are 82 people or a percentage of  82,  lack knowledge  there are 18 

people or a percentage of 18, Ancient City U Thong Community should welcome 

groups of tourists who are aware of the value of environment, have knowledge, there 

are 98 people or a percentage of  98,  lack knowledge, there are 2 people or a 

percentage of  2, Ancient City U Thong Community should have rules so as to control 

and convey knowledge to tourists, have knowledge, there are 97 people or a 

percentage of  97, lack knowledge, there are 3 people or a percentage of  3, and 

Ancient City U Thong Community should limit its tourism carrying capacity, have 

knowledge, there are  83 people or a percentage of  83,  lack knowledge, there are 17 

people or a percentage of  17, and the total mean of knowledge of knowledge of 

tourism carrying capacity is have knowledge, in a percentage of 74.6 and lack 

knowledge, in a percentage of 25.4, as indicated in the table 4.43. 

 

Table 4.43  Knowledge of Tourism Carrying Capacity 

 

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Ancient City U Thong Community 

should promote and publicize tourism 

for the highest number of tourists which 

would create the highest income. 

13 (13%) 87 (87%) 
lack 

knowledge 

2. Ancient City U Thong Community 

should hold performances that are 

related to cultures and be aware of 

tourists’ needs. 

82 (82%) 18 (18%) 
have 

knowledge 

3. Ancient City U Thong Community 

should welcome groups of tourists who 

are aware of the value of environment.  

98 (98%) 2 (2%) 
have 

knowledge 
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Table 4.43  (Continued) 

 
   

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

4. Ancient City U Thong Community 

should have rules so as to control and 

convey knowledge to tourists. 

97 (97%) 3 (3%) 
have 

knowledge 

5. Ancient City U Thong Community 

should limit its tourism carrying capacity. 
83 (83%) 17 (17%) 

have 

knowledge 

Total 
373 

(74.6%) 

127 

(25.4%) 

have 

knowledge 

  

4)  Knowledge of Tourism Zoning  

According to the results of the analysis of knowledge of 

tourism, Ancient City U Thong Community should set direction for expanding the 

area of natural tourism, have knowledge, there are 94 people or a percentage of 94, 

lack knowledge, there are 6 people or a percentage of 6, Related parties in Ancient 

City U Thong Community should set the use of lands for agriculture, have 

knowledge, there are 77 people or a percentage of  7, lack knowledge, there are 23 

people or a percentage of 23, Establishing new buildings in Ancient City U Thong 

Community should follow tourists’ needs. have knowledge, there are 59 people or a 

percentage of  59, lack knowledge 41 people or a percentage of 41, Tourism 

management in Ancient City U Thong Community should have changes in people’s 

ways of life so as to support tourism, have knowledge, there are 46 people or a 

percentage of  46, lack knowledge, there are 54 people or a percentage of 54, 

Traditional performances of Ancient City U Thong Community should be held in 

places that are easy for tourists to access. have knowledge, there are 7 people or a 

percentage of 7, lack knowledge 93 people or a percentage of  93, and Ancient City U 

Thong Community should build modern buildings so as to create novelty, have 

knowledge, there are 45 people or a percentage of 45, lack knowledge, there are 55 

people, in a percentage of 55, and the total mean of knowledge of tourism zoning  
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have knowledge, a percentage of 54.67, and lack knowledge, a percentage of 45.33, as 

indicated in the table 4.44. 

 

Table 4.44  Knowledge of Tourism Zoning  

 

Knowledge of tourism zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

1.  Ancient City U Thong Community 

should set directions for expanding the 

area of natural tourism. 

94 (94%) 6 (6%) 
have 

knowledge 

2.  Related parties in Ancient City U 

Thong Community should set the use of 

lands for agriculture.  

77 (77%) 23 (23%) 
have 

knowledge 

3.  Establishing new buildings in Ancient 

City U Thong Community should follow 

tourists’ needs. 

59 (59%) 41 (41%) 
lack 

knowledge 

4.  Tourism management in Ancient City 

U Thong Community should have 

changes in people’s ways of life so as to 

support tourism.  

46 (46%) 54 (54%) 
lack 

knowledge 

5.  Traditional performances of Ancient 

City U Thong Community should be held 

in places that are easy for tourists to 

access. 

7 (7%) 93 (93%) 
lack 

knowledge 

6.  Ancient City U Thong Community 

should build modern buildings so as to 

create novelty. 

45 (45%) 55 (55%) 
lack 

knowledge 

Total 
328 

(54.67%) 

272 

 (45.33%) 

lack 

knowledge 
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5)  Knowledge of Tourism Marketing 

According to the results of the analysis of knowledge of 

tourism marketing, souvenirs sold in Ancient City U Thong community should be 

similar to those of other tourist attractions, have knowledge, there are 59 people or a 

percentage of  59, lack knowledge 41 people or a percentage of  41,  Ancient City U 

Thong community should set the prices of tourism products to the maximum for the 

highest income that the community can get, have knowledge, there are 66 people or a 

percentage of 66, lack knowledge, there are 34 people or a percentage of 34, Ancient 

City U Thong community should present its tourism resources and products to tourists 

through the internet, have knowledge, there are 95 people or a percentage of  95, lack 

knowledge, there are 5 people or a percentage of  5 Ancient City U Thong community 

should promote tourism through all kinds of media, have knowledge, there are 97 

people or a percentage of 97, lack knowledge, there are 3 people or a percentage of  3, 

Ancient City U Thong community should find major characteristics of its tourist 

attractions that are similar to those of popular tourist attractions, have knowledge , 

there are 27 people or a percentage of 27, lack knowledge, there are 73 people or a 

percentage of 73, Ancient City U Thong community should have a tourist information 

center in order to facilitate tourists, have knowledge, there are 96 people or a 

percentage of 96, lack knowledge 4 people or a percentage of 4, Ancient City U 

Thong community should create friendly atmosphere to support tourism, have 

knowledge, there are 97 people or a percentage of  97, lack knowledge , there are 3 

people or a percentage of  3 All related parties should be cooperative so as to promote 

tourism activities in Ancient City U Thong, have knowledge, there are 96 people or a 

percentage of  96, lack knowledge, there are 4 people or a percentage of 4, Ancient 

City U Thong  community should promote investment by specific groups for tourism 

development, have knowledge, there are 29 people or a percentage of  29, lack 

knowledge, there are 71 people or a percentage of  71, Ancient City U Thong 

community should arrange activities to increase number of tourists only in the seasons 

that there are a lot of tourists, have knowledge, there are 36 people or a percentage of  

36, lack knowledge, there are 64 people or a percentage of  64,  Ancient City U Thong 

community should conserve old houses, have knowledge, there are 99 people or a 

percentage of  99, lack knowledge 1 person or a percentage of 1, Ancient City U 
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Thong community should have professional process for servicing tourists, have 

knowledge, there are 96 people or a percentage of  96, lack knowledge 4 people, in a 

percentage of 4, Ancient City U Thong community should sell products that meet 

tourists’ needs, have knowledge, there are 16 people or a percentage of  16, lack 

knowledge, there are 84 people or a percentage of  84, Ancient City U Thong 

community should pay attention to tourists’ compliments and complaints, have 

knowledge, there are 98 people or a percentage of  98, lack knowledge, there are 2 

people or a percentage of  2, Ancient City U Thong community should play an 

important role of being a good host for welcoming tourists, have knowledge, there are 

100 people or a percentage of  100, lack knowledge, there are 0 people and Ancient 

City U Thong community should create its own products’ brands so as the tourists 

will be aware of the brands, have knowledge, there are 100 people or a percentage of  

00, lack knowledge, there are 0 people and the total mean of knowledge of tourism 

marketing, have knowledge, a percentage of 75.44, and lack knowledge, a percentage 

of 24.56, as indicated in the table 4.45. 

 

Table 4.45  Knowledge of Tourism Marketing 

 

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

1. Souvenirs sold in Ancient City U 

Thong community should be similar to 

those of other tourist attractions. 

59 (59%) 41 (41%) 
lack 

knowledge 

2.  Ancient City U Thong community 

should set the prices of tourism products 

to the maximum for the highest income 

that the community will get. 

66 (66%) 34 (34%) 
lack 

knowledge 

3. Ancient City U Thong community 

should present its tourism resources and 

products to tourists through the internet. 

95 (95%) 5 (5%) 
have 

knowledge 
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Table 4.45  (Continued) 

 
   

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

4. Ancient City U Thong community 

should promote tourism through all kinds 

of media.  

97 (97%) 3 (3%) 
have 

knowledge 

5.  Ancient City U Thong community 

should find major characteristics of its 

tourist attractions that are similar to those 

of popular tourist attractions.  

27 (27%) 73 (73%) 
lack 

knowledge 

6.  Ancient City U Thong community 

should have a tourist information center in 

order to facilitate tourists. 

96 (96%) 4 (4%) 
have 

knowledge 

7.  Ancient City U Thong community 

should create friendly atmosphere to 

support tourism.  

97 (97%) 3 (3%) 
have 

knowledge 

8.  All related parties should be 

cooperative so as to promote tourism 

activities in Ancient City U Thong. 

96 (96%) 4 (4%) 
have 

knowledge 

9.  Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development.  

29 (29%) 71 (71%) 
lack 

knowledge 

10. Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons that 

there are a lot of tourists.  

36 (36%) 64 (64%) 
lack 

knowledge 

11. Ancient City U Thong community  

should conserve old houses. 
99 (99%) 1 (1%) 

have 

knowledge 

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. 

96 (96%) 4 (4%) 
have 

knowledge 
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Table 4.45  (Continued) 

 
   

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

13. Ancient City U Thong community 

should sell products that meet tourists’ 

needs. 

16 (16%) 84 (84%) 
lack 

knowledge 

14.  Ancient City U Thong community 

should pay attention to tourists’ 

compliments and complaints. 

98 (98%) 2 (2%) 
have 

knowledge 

15. Ancient City U Thong community 

should play an important role of being a 

good host for welcoming tourists. 

100 

(100%) 
0 (0%) 

have 

knowledge 

16.  Ancient City U Thong community 

should create its own products’ brands so 

as the tourists will be aware of the brands. 

100 

(100%) 
0 (0%) 

have 

knowledge 

Total 
1,207 

 (75.44%) 

393 

(24.56%) 

have 

knowledge 

 

6)  Knowledge of Tourism Participation 

According to the results of the analysis of knowledge of 

tourism participation, it is found that inviting people to give comments and express 

their opinion regarding community-based tourism activities in Ancient City U Thong 

community for building sense of ownership is an important thing, have knowledge, 

there are 94 people or a percentage of 94, lack knowledge, there are 6 people or a 

percentage of 6, Participating in setting plans and policies in community-based 

tourism management of Ancient City U Thong help build strength of the community, 

have knowledge, there are 95 people or a percentage of  95, lack knowledge, there are 

5 people or a percentage of 5, Participating in providing accurate and correct 

information in the process of making plans of a project in community-based tourism 

management of Ancient City U Thong is important for the community, have 

knowledge, there are 97 people or a percentage of  97, lack knowledge, there are 3 
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people or a percentage of  3,  Being a member of local organizations will help develop 

tourism in Ancient City U Thong community, have knowledge, there are 93 people or 

a percentage of  93, lack knowledge, there are 7 people or a percentage of 7, Giving 

opinions for setting tourism group or club’s direction creates better community-based 

tourism development in Ancient City U Thong community, have knowledge, there are 

98 people or a percentage of 98, lack knowledge, there are 2 people or a percentage of 

2, Smooth coordination creates quality for community-based tourism in Ancient City 

U Thong community, have knowledge, there are 98 people or a percentage of 98, lack 

knowledge, there are 2 people or a percentage of 2, and Ancient City U Thong 

community should remove lessons after operating the project of community-based 

tourism development, have knowledge, there are  76 people or a percentage of 76, 

lack knowledge, there are 24 people or a percentage of  24, and the total mean of 

knowledge of tourism participation  have knowledge, a percentage of 93.0 and lack 

knowledge, a percentage of 7.0, as indicated in the table 4.46. 

 

Table 4.46  Knowledge of Tourism Participation 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

1. Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of ownership is an 

important thing. 

94 (94%) 6 (6%) 
have 

knowledge 

2. Participating in setting plans and 

policies in community-based tourism 

management of Ancient City U Thong 

help build strength of the community. 

95 (95%) 5 (5%) 
have 

knowledge 
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Table 4.46  (Continued) 

 
   

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

3. Participating in providing accurate and 

correct information in the process of 

making plans of a project in community-

based tourism management of Ancient 

City U Thong is important for the 

community. 

97 (97%) 3 (3%) 
have 

knowledge 

4. Being a member of local organizations 

will help develop tourism in Ancient City 

U Thong community. 

93 (93%) 7 (7%) 
have 

knowledge 

5. Giving opinions for setting tourism group 

or club’s direction creates better community-

based tourism development in Ancient City 

U Thong community.  

98 (98%) 2 (2%) 
have 

knowledge 

6.  Smooth coordination creates quality for 

community-based tourism in Ancient City 

U Thong community. 

98 (98%) 2 (2%) 
have 

knowledge 

7.  Ancient City U Thong community 

should remove lessons after operating the 

project of community-based tourism 

development. 

76 (76%) 24 (24%) 
have 

knowledge 

Total 
651  

(93.0%) 

49 

(7.0%) 

have 

knowledge 

 

4.1.4.3  Qualitative Data of Community Potential in Terms of 

Attitudes 

The assessment of community potential in terms of attitudes 

can be divided into 2 aspects, which are attitudes towards community-based tourism 

and attitudes towards community-based tourism management. 



211 
 

1)  Attitudes Towards Community-based Tourism 

According to the results of the analysis of attitudes towards 

community-based tourism, Community-based tourism makes outsiders interested in 

the Ancient City U Thong community more, at a high level (x̄  = 4.12). Community-

based tourism creates the opportunity for the locals of Ancient City U Thong to meet 

tourists whose languages and cultures are different (x̄  = 3.92).  Community-based 

tourism brings about the development of tourism facilities which is beneficial to the 

community Ancient City U Thong community, at a high level (x̄  = 3.89).  

Community-based tourism makes the people of the Ancient community proud of 

themselves, at a high level (x̄  = 4.26). Community-based tourism creates job 

opportunities for the community, at a high level (x̄  = 4.02). Community-based 

tourism brings income to the Ancient City U Thong community equitably, at a high 

level (x̄  = 3.80).  Community-based tourism brings back old ways of life to the 

community, at a moderate level (x̄  = 3.18). Community-based tourism causes conflict 

within the community, at a moderate level (x̄  = 3.01). Community-based tourism 

increases daily expense, at an level (x̄  = 3.19). Community-based tourism produces 

more waste materials in the community, at a high level (x̄  = 3.68). Community-based 

tourism generates traffic problems in the community, at a high level (x̄  = 3.49) and 

Community-based tourism causes decadence of resources, at a moderate level (x̄  = 

3.38) and the total mean of attitudes towards community-based tourism, at a high 

level (x̄  = 3.66), as indicated in the table 4.47. 

 

Table 4.47  Attitudes Towards Community-based Tourism 

 

Attitudes towards 

community-based tourism 

Lowe

st 
Low Moderate High 

High

est 
x̄   

S.D

. 
Level 

1. Community-based tourism 

makes outsiders interested in 

the Ancient City U Thong 

community more. 

1.0 2.0 14.0 50.0 33.0 4.12 0.79 High 

2.  Community-based tourism 

creates the opportunity for the 

locals of Ancient City U 

Thong to meet tourists whose 

languages and cultures are 

different. 

1.0 4.0 19.0 54.0 22.0 3.92 0.81 High 
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Table 4.47  (Continued) 

 
        

Attitudes towards 

community-based tourism 

Lowe

st 
Low Moderate High 

High

est 
x̄   

S.D

. 
Level 

3.  Community-based tourism 

brings about the development 

of tourism facilities which is 

beneficial to the community 

Ancient City U Thong 

community.   

1.0 3.0 22.0 54.0 20.0 3.89 0.79 High 

4.  Community-based tourism 

makes the people of the 

Ancient community proud of 

themselves. 

0.0 2.0 11.0 46.0 41.0 4.26 0.73 Highest 

5. Community-based tourism 

creates job opportunities for 

the community. 

0.0 4.0 14.0 58.0 24.0 4.02 0.73 High 

6.  Community-based tourism 

brings income to the Ancient 

City U Thong community 

equitably. 

0.0 5.0 30.0 45.0 20.0 3.80 0.81 High 

7.  Community-based tourism 

brings back old ways of life to 

the community. 

5.0 18.0 36.0 36.0 5.0 3.18 0.95 
Modera

te 

8.  Community-based tourism 

causes conflict within the 

community. 

13.0 18.0 29.0 35.0 5.0 3.01 1.12 
Modera

te 

9.  Community-based tourism 

increases daily expense. 
9.0 14.0 33.0 37.0 7.0 3.19 1.06 

Modera

te 

10. Community-based tourism 

produces more waste materials 

in the community. 

2.0 12.0 23.0 42.0 21.0 3.68 1.00 High 

11.  Community-based 

tourism generates traffic 

problems in the community. 

8.0 6.0 28.0 45.0 13.0 3.49 1.05 High 

12.  Community-based 

tourism causes decadence of 

resources. 

9.0 10.0 32.0 32.0 17.0 3.38 1.15 
Modera

te 

Min =  1.58          Max = 5.00       x̄  = 3.66        S.D. = 0.59         High 
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2)  Attitudes Towards Community-based Tourism Management 

According to the results of the analysis of Attitudes towards 

community-based tourism management, Community-based tourism management 

creates the opportunity for the community to participate in deciding tourism direction, 

at a high level (x̄  = 3.93). Community-based tourism management creates the 

opportunity for the community to participate in planning and making policies on 

tourism, at a high level (x̄  = 3.75). Community-based tourism management creates 

the opportunity for the community to communicate between people in the community 

and organizations outside the community, at a high level (x̄  = 3.74). Community-

based tourism management creates the opportunity for the community to discuss and 

share opinions with others, at a high level (x̄  = 3.91). Community-based tourism 

management creates the opportunity for the community to form groups or clubs in 

order to carry out tourism activities, at a high level (x̄  = 3.76). Community-based 

tourism management creates the opportunity for the community to coordinate with 

other groups within the community, at a high level (x̄  = 3.75). Community-based 

tourism management creates the opportunity for the community to brainstorm, 

analyze, and discover activities that are considered important for the community, at a 

high level (x̄  = 3.75). Community-based tourism management creates the opportunity 

for the community to work together harmoniously which will result in being a strong 

community, at a high level (x̄  = 3.84). Community-based tourism management 

creates the opportunity for the community to consider exploiting tourism under 

conditions of management that is responsible, at a high level (x̄  = 3.64). Community-

based tourism management creates the opportunity for the community to participate in 

managing the environment and protecting and controlling pollutions, at a high level 

(x̄  = 3.77). Community-based tourism management creates the opportunity for the 

community to participate in controlling the development of tourism with limitations, 

at a high level    (x̄  = 3.63) and Community-based tourism management creates the 

opportunity for the community to participate in managing the benefits of the 

community from tourism equitably, at a high level (x̄  = 3.66) and the total mean of 

Attitudes towards community-based tourism management, at a high level (x̄  = 3.76), 

as indicated in the table 4.48. 
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Table 4.48  Attitudes Towards Community-based Tourism Management 

 

Attitudes towards 

community-based 

tourism management 

Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

1.  Community-based 

tourism management 

creates the opportunity for 

the community to 

participate in deciding 

tourism direction. 

0.0 8.0 13.0 57.0 22.0 3.93 0.82 High 

2.  Community-based 

tourism management  

creates the opportunity for 

the community to 

participate in planning and 

making policies on 

tourism. 

0.0 14.0 13.0 57.0 16.0 3.75 0.89 High 

3.  Community-based 

tourism management 

creates the opportunity for 

the community to 

communicate between 

people in the community 

and organizations outside 

the community. 

0.0 12.0 18.0 54.0 16.0 3.74 0.87 High 

4.  Community-based 

tourism management 

creates the opportunity for 

the community to discuss 

and share opinions with 

others. 

0.0 10.0 10.0 59.0 21.0 3.91 0.84 High 

5.  Community-based 

tourism management 

creates the opportunity for 

the community to form 

groups or clubs in order to 

carry out tourism 

activities. 

1.0 12.0 14.0 56.0 17.0 3.76 0.91 High 
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Table 4.48  (Continued) 

 

Attitudes towards 

community-based 

tourism management 

Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

6.  Community-based 

tourism management 

creates the opportunity for 

the community to 

coordinate with other 

groups within the 

community. 

1.0 11.0 19.0 50.0 19.0 3.75 0.92 High 

7.  Community-based 

tourism management creates 

the opportunity for the 

community to brainstorm, 

analyze, and discover 

activities that are considered 

important for the 

community. 

1.0 11.0 25.0 38.0 25.0 3.75 0.98 High 

8.  Community-based 

tourism management creates 

the opportunity for the 

community to work together 

harmoniously which will 

result in being a strong 

community 

0.0 12.0 18.0 44.0 26.0 3.84 0.95 High 

9.  Community-based 

tourism management creates 

the opportunity for the 

community to consider 

exploiting tourism under 

conditions of management 

that is responsible. 

0.0 13.0 26.0 45.0 16.0 3.64 0.90 High 

10.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the environment 

and protecting and 

controlling pollutions.  

0.0 15.0 15.0 48.0 22.0 3.77 0.96 High 
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Table 4.48  (Continued) 

 

Attitudes towards 

community-based 

tourism management 

Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

11.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

controlling the development 

of tourism with limitations. 

1.0 13.0 26.0 42.0 18.0 3.63 0.96 High 

12.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the benefits of the 

community from tourism 

equitably. 

0.0 14.0 22.0 48.0 16.0 3.66 0.91 High 

Min =  1.67          Max = 5.00       x̄  = 3.76        S.D. = 0.80         High 

 

4.1.4.4  Qualitative Data of Community Potential in Terms of Skills    

The assessment of community potential in terms of skills can be 

divided into 3 aspects which, are Communication Skills, Customer Service Skills, and 

Leadership Skills. 

1)  Communication Skills 

According to the results of the analysis of communication 

skills, it is found that skill at communicating with local dialects clearly, at a high level 

(x̄  = 3.87). Skill at communicating with foreign languages, at a moderate level (x̄  = 

2.99). Skill at communicating between inside and outside the community, at a high 

level (x̄  = 3.49). Skill at communicating tourism information without creating 

conflict, at a high level (x̄  = 3.66) and Skill at conveying information to tourists, at a 

high level (x̄  = 3.62) and the total mean of Communication Skills, at a high level (x̄  = 

3.52), as indicated in the table 4.49. 
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Table 4.49  Communication Skills 

 

Communication Skills Lowest Low Moderate High 
High

est 
x̄   S.D. Level 

1. The community is skilled at 

communicating with local 

dialects clearly. 

1.0 2.0 30.0 43.0 24.0 3.87 0.83 High 

2. The community is highly 

skilled at communicating with 

foreign languages. 

7.0 30.0 29.0 25.0 9.0 2.99 1.09 
Mode

rate 

3. The community is skilled at 

communicating between 

inside and outside the 

community. 

1.0 8.0 41.0 41.0 9.0 3.49 0.81 High 

4. The community is skilled at 

communicating tourism 

information without creating 

conflict. 

0.0 7.0 31.0 51.0 11.0 3.66 0.76 High 

5. The community is skilled at 

conveying information to 

tourists. 

0.0 6.0 35.0 50.0 9.0 3.62 0.73 High 

                  Min =  1.80         Max = 5.00       x̄  = 3.52       S.D. = 0.70      High 

 

2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide, at a high level (x̄  = 3.42). Skill at 

carrying out tourism activities, at a high level (x̄  = 3.44). Skill at providing tourism 

security, at a high level (x̄  = 3.60).  Skill at doing first aid , at a high level (x̄  = 3.44) 

and Skill at providing equitable tourism service, at a high level (x̄  = 3.69)  and the 

total mean of Customer Service Skills, at a high level (x̄  = 3.51), as indicated in the 

table 4.50. 
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Table 4.50  Customer Service Skills 

 

Customer Service Skills 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

         

1. The community has skill in 

being a local guide. 
3.0 9.0 47.0 25.0 16.0 3.42 0.96 High 

2. The community has skill in 

carrying out tourism 

activities. 

4.0 9.0 36.0 41.0 10.0 3.44 0.93 High 

3. The community has skill in 

providing tourism security. 
2.0 9.0 33.0 39.0 17.0 3.60 0.94 High 

4. The community has skill in 

doing first aid. 
1.0 15.0 34.0 39.0 11.0 3.44 0.91 High 

5. The community has skill in 

providing equitable service. 
0.0 7.0 29.0 52.0 12.0 3.69 0.77 High 

Min =  1.80         Max = 4.80       x̄  = 3.51      S.D. = 0.75      High 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill at building trust, at a high level (x̄  = 3.83).  Skill at building 

reliance, at a high level (x̄  = 3.90). Skill at decision-making and problem solving, at a 

high level (x̄  = 3.88). Skill at coordinating with people related to tourism, at a high 

level (x̄  = 3.72). Skill at tourism planning, at a high level (x̄  = 3.52). and Skill at 

cooperating with people both inside and outside the community, at a high level (x̄  = 

3.83)  and the total mean of Leadership Skills, at a high level (x̄  = 3.78), as indicated 

in the table 4.51. 
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Table 4.51  Leadership Skills 

 

Leadership Skills 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. The community has skill in 

building trust. 
0.0 3.0 24.0 60.0 13.0 3.83 0.68 High 

2. The community has skill in 

building reliance. 
0.0 3.0 22.0 57.0 18.0 3.90 0.71 High 

3. The community has skill 

community in decision-

making and problem solving. 

0.0 3.0 24.0 55.0 18.0 3.88 0.72 High 

4. The community has skill in 

coordinating with others 

related to tourism. 

0.0 5.0 34.0 45.0 16.0 3.72 0.79 High 

5. The community has skill in 

tourism planning. 
0.0 12.0 39.0 34.0 15.0 3.52 0.89 High 

6. The community has skill in 

cooperating with others from 

inside and outside the 

community. 

0.0 7.0 20.0 56.0 17.0 3.83 0.79 High 

Min =  2.00         Max = 5.00       x̄  = 3.78       S.D. = 0.60         High 

 

4.1.4.5  Qualitative Data in Terms of Core Competency 

According to the results of the analysis of community potential in 

terms of core competency, it is found that competency at working with others and 

tourists efficiently, at a high level (x̄  = 3.95). Competency at working in different 

environments where there are social varieties, at a high level (x̄  = 3.79).  Competency 

at working according to the regulations, rules, and orders of the community, at a high 

level (x̄  = 3.91). Competency at developing and searching for knowledge related to 

tourism management, at a high level (x̄  = 3.78). Competency at communicating 

efficiently with people who are in charge of tourism, at a high level (x̄  = 3.71).   

Competency at communicating with people who are in charge of tourism through 

information technology, at a high level (x̄  = 3.45). Competency at promoting and 

supporting tourism products in the community, at a high level (x̄  = 3.76). Competent 

at providing equitable services to tourists, at a high level (x̄  = 3.82).  Competent at 



220 
 

solving conflict within various situations, at a high level (x̄  = 3.70). Competent at 

coordinating tourism activities, at a high level (x̄  = 3.59). Competent at initiating 

tourism projects, at a high level (x̄  = 3.51). Competent at tourism planning, at a high 

level (x̄  = 3.53). Competent at writing tourism policies, at a moderate. Level (x̄  = 

3.34). Competent at assessing and monitoring tourism results, at an Moderate level 

(x̄  = 3.39). and Competent at developing, improving tourism procedures, at a high 

level (x̄  = 3.51) and the total mean of core competency, at a high level (x̄  = 3.64), as 

indicated in the table 4.52. 

 

 Table 4.52  Core Competency 

 

Core Competency 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. Competency at working 

with others and tourists 

efficiently 

0.0 1.0 21.0 60.0 18.0 3.95 0.65 High 

2.  Competency at working in 

different environments where 

there are social varieties 

0.0 1.0 28.0 62.0 9.0 3.79 0.60 High 

3.  Competency at working 

according to the regulations, 

rules, and orders of the 

community 

0.0 2.0 23.0 57.0 18.0 3.91 0.69 High 

4. Competency at developing 

and searching for knowledge 

related to tourism 

management 

0.0 5.0 26.0 55.0 14.0 3.78 0.74 High 

5.  Competency at 

communicating efficiently 

with people who are in charge 

of tourism 

0.0 6.0 30.0 51.0 13.0 3.71 0.76 High 

6.  Competency at 

communicating with people 

who are in charge of tourism 

through information 

technology 

1.0 14.0 36.0 37.0 12.0 3.45 0.91 High 
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Table 4.52  (Continued) 

 
        

Core Competency 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

7.  Competency at promoting 

and supporting tourism 

products in the community 

0.0 7.0 23.0 57.0 13.0 3.76 0.76 High 

8.  Competent at providing 

equitable services to tourists 

0.0 4.0 26.0 54.0 16.0 3.82 0.74 High 

9.  Competent at solving 

conflict within various 

situations 

1.0 4.0 39.0 36.0 20.0 3.70 0.87 High 

10.  Competent at 

coordinating tourism activities 

0.0 7.0 40.0 40.0 13.0 3.59 0.80 High 

11.  Competent at initiating 

tourism projects 
2.0 11.0 32.0 44.0 11.0 3.51 0.90 High 

12.  Competent at tourism 

planning  
1.0 16.0 25.0 45.0 13.0 3.53 0.94 High 

13.  Competent at writing 

tourism policies 
4.0 13.0 38.0 35.0 10.0 3.34 0.96 

Modera

te 

14.  Competent at assessing 

and monitoring tourism results 
3.0 13.0 37.0 36.0 11.0 3.39 0.95 

Modera

te 

15.  Competent at developing, 

improving tourism procedures 
1.0 13.0 32.0 42.0 12.0 3.51 0.90 High 

Min =  1.93        Max = 5.00       x̄  = 3.64       S.D. = 0.65         High 

 

4.1.5  Qualitative Data of Private Sector 

According to the 100 questionnaires collected from the designated area for 

sustainable tourism, the questionnaires are statistically analyzed with the program 

Spss. The results of the study are shown in separated tables with details and 

explanations.  Processing data will be done in accordance with the purpose 2 which is, 

To assess the potential of communities in developing the community-based tourism 

management in designated areas for sustainable tourism. 

4.1.5.1  General Information of the Respondent Private sector 

According to the analysis General information of the 100 respondents, 

it is found that Female, there are 58 people or a percentage of  58, while Male, there 
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are 42 people or a percentage of 42, with ages under 20 years old, there is 1 person or 

a percentage of 1, ages between 21-30 years old, there are 28 people, in a percentage 

of 28, ages between 31-40 years old, there are 29 people or a percentage of  29, ages 

between 41-50 years old, there are 17 people or a percentage of  7, ages between 51-

60 years old, there are 22 people or a percentage of 22, and over 61 years old, there 

are 3 people or a percentage of 3, people Single, there are 30 people or a percentage 

of  30, Married, there are 65 people or a percentage of  65, and Divorced/widowed, 

there are 5 people or a percentage of  5,  

Educational level, under Secondary school, there are 20 people or a 

percentage of 20, Secondary school, there are 18 people or a percentage of 18, High 

school, there are 21 people or a percentage of 21, Vocational school there are 7 people 

or a percentage of 7, Diploma, there is 1 person or a percentage of 1, High vocational 

school, there are 2 people or a percentage of 2, Bachelor’s degree, there are 27 people 

or a percentage of 27, Master’s degree, there are 4 people or a percentage of 4,  

Occupation, Trader, there is 1 person or a percentage of 1, Business 

owner, there are 60 people or a percentage of  60, Private employee, there are 39 

people or a percentage of  39 people, 

Monthly income less than10,000 Baht, there are 38 people or a 

percentage of 38 10,001-20,000 Baht, there are 25 people or a percentage of 25, 

20,001-30,000 Baht, there are 25 people or a percentage of  25, 30,001 -0,000 Baht, 

there are 5 people or a percentage of 5, 40,001-50,000 Baht, there are 4 people or a 

percentage of 4, people and more than 50,000 Baht, there are 3 people or a percentage 

of 3, respectively, as indicated in the table 4.53. 
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Table 4.53  General Information of the Respondents of Private Sector 

 

Respondent’s General 

 Information 
Frequency Percent 

Gender   

Male 42 42.0 

Female 58 58.0 

Total 100 100.0 

Age   

Under 20 years old 1 1.0 

21-30 years old 28 28.0 

31-40 years old 29 29.0 

41-50 years old 17 17.0 

51-60 years old 22 22.0 

Over 61 years old 3 3.0 

Total 100 100 

Status   

Single 30 30.0 

Married 65 65.0 

Divorced/widowed 5 5.0 

Total 100 100 

Educational level   

Under secondary school 20 20.0 

Secondary school 18 18.0 

High school 21 21.0 

Vocational school 7 7.0 

Diploma 1 1.0 

High vocational school 2 2.0 

Bachelor’s degree 27 27.0 

Master’s degree 4 4.0 

Over master’s degree  - - 

Total 100 100.0 
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Table 4.53  (Continued) 

 
  

Respondent’s General 

 Information 
Frequency Percent 

Occupation   

Agriculturist - - 

Employee - - 

Trader 1 1.0 

Business owner 60 60.0 

Private employee 39 39.0 

State enterprise employee - - 

Government official - - 

Student - - 

Othets - - 

Total 100 100.0 

Monthly income   

Under 10,000 Baht 38 38.0 

10,001-20,000 Baht 25 25.0 

20,001-30,000 Baht 25 25.0 

30,001-40,000 Baht 5 5.0 

40,001-50,000 Baht 4 4.0 

Highกวา่ 50,000 Baht 3 3.0 

Total 100 100.0 

 

4.1.5.2  Qualitative Data of Community Potential in Terms of Knowledge 

Community potential in terms of knowledge can be divided into 6 

aspects, which are knowledge of tourism resource, knowledge of tourism resource 

conservation, knowledge of tourism carrying capacity, knowledge of tourism zoning,  

knowledge of tourism marketing and knowledge of tourism participation.  Therefore, 

community potential in terms of knowledge will be indicated from 100 copies of 

questionnaires.  
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1)  Knowledge of Tourism Resource  

According to the results of the analysis of knowledge of 

tourism resource, Phu Hang Naka is a natural granite garden aged around 500 million 

years old, have knowledge, there are 24 people or a percentage of  24, and lack 

knowledge, there are 76 people or a percentage of 76, Ancient City U Thong was the 

capital city of the Dvaravati kingdom, have knowledge, there are 95 people or a 

percentage of 95, lack knowledg, there are 5 people or a percentage of 5, Ancient City 

U Thong has along-a-river way of life of communities along rivers, have knowledge, 

there are 90 people, in a percentage of 90, lack knowledge, there are 10 people or a 

percentage of 10, Ancient City U Thong has Flower Alms Offering Festival which the 

community has long inherited, have knowledge, there are 48 people or a percentage of 

48, lack knowledge, there are 52 people or a percentage of 52, Ancient City U Thong 

has a cultural dressing style of Thai-Laos people which are Thai Song Dam, Lao 

Wiang, and Lao Khrang, have knowledge, there are 91 people or a percentage of 91, 

lack knowledg, there are 9 people or a percentage of 9, and Ancient City U Thong has 

inherited a wisdom of making Thai rice noodles, have knowledge, there are 84 people 

or a percentage of 84, lack knowledge, there are 16 people or a percentage of 16, 

respectively and the total mean of knowledge of tourism resource, have knowledge, a 

percentage of 72.0, and lack knowledge, a percentage of 28.0, as indicated in the table 4.54. 

 

Table 4.54  Knowledge of Tourism Resource  

 

Knowledge of Tourism Resource  have 

knowledge 

lack 

knowledge 

Conclusion 

1.Phu Hang Naka is a natural granite garden aged 

around 500 million years old. 

24 (24%) 76 (76%) lack 

knowledge 

2.Ancient City U Thong was the capital city of the 

Dvaravati kingdom. 

95 (95%) 5 (5%) have 

knowledge 

3.Ancient City U Thong has along-a-river way of life 

of communities along rivers. 

90 (90%) 10 (10%) have 

knowledge 

4.Ancient City U Thong has Flower Alms Offering 

Festival which the community has long inherited. 

48 (48%) 52 (52%) lack 

knowledge 
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Table 4.54  (Continued) 

 

   

Knowledge of Tourism Resource  have 

knowledge 

lack 

knowledge 

Conclusion 

5. Ancient City U Thong has a cultural dressing style 

of Thai-Laos people which are Thai Song Dam, Lao 

Wiang, and Lao Khrang. 

91 (91%) 9 (9%) 
have 

knowledge 

6.Ancient City U Thong has inherited a wisdom of 

making Thai rice noodles. 

84 (16%) 16(16%) have 

knowledge 

Total 
432 

(72.0%) 

168 

 (28.0%) 

have 

knowledge 

 

2)  Knowledge of Tourism Resource Conservation 

According to the results of the analysis of knowledge of 

tourism resource conservation, it is found that Planting trees and picking up garbage 

in the area of Phu Hang Naka Forest is conserving natural resources, have knowledge, 

there are 99 people or a percentage of 99, lack knowledge, there is 1 person or a 

percentage of 1, Managing the areas and tracks for walking into the areas of ancient 

remains is conserving historical tourism resources, have knowledge, there are 98 

people or a percentage of 98, lack knowledg, there are 2 people or a percentage of 2, 

Building people’s conscious will be an important factor that will conserve ways of life 

in the Ancient City U Thong community, have knowledge, there are 97 people or a 

percentage of 97, lack knowledge, there are 3 people or a percentage of 3, Promoting 

local dressing should be supported from all parties for the existence of local cultures, 

have knowledge, there are 94 people or a percentage of 94, lack knowledge, there are 

6 people or a percentage of 6, Burning waste materials is a way to reduce waste 

materials in nature, have knowledge, there are 61 people or a percentage of  61, lack 

knowledge, there are 39 people or a percentage of  39, and Planting trees, promoting 

local dressing, developing ancient remains by employing concept of conservation, 

along with development are all correct concepts, have knowledge, there are 3 people 

or a percentage of  3, lack knowledge, there are 97 people or a percentage of 97, and 

the total mean of knowledge of tourism resource conservation is have knowledge, in a 

percentage of 75.33, and lack knowledge, in a percentage of 24.67, as indicated in the 

table 4.55. 
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Table 4.55  Knowledge of Tourism Resource Conservation 

 

Knowledge of tourism resource 

conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Planting trees and picking up garbage in 

the area of Phu Hang Naka Forest is 

conserving natural resources.    

99 (99%) 1 (1%) 
have 

knowledge 

2. Managing the areas and tracks for 

walking into the areas of ancient remains 

is conserving historical tourism resources. 

98 (98%) 2 (2%) 
have 

knowledge 

3.Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

97 (97%) 3 (3%) 
have 

knowledge 

4.  Promoting local dressing should be 

supported from all parties for the existence 

of local cultures. 

94 (94%) 6 (6%) 
have 

knowledge 

5. Burning waste materials is a way to 

reduce waste materials in nature. 
61 (61%) 39 (39%) 

lack 

knowledge 

6. Planting trees, promoting local dressing, 

developing ancient remains by employing 

concept of conservation, along with 

development are all correct concepts. 

3(3%) 97 (97%) 
lack 

knowledge 

Total 
452 

(75.33%) 

148 

 (24.67%) 

have 

knowledge 

 

3)  Knowledge of Tourism Carrying Capacity 

According to the results of the analysis of knowledge of 

tourism carrying capacity, Ancient City U Thong Community should promote and 

publicize tourism for the highest number of tourists which would create the highest 

income, have knowledge, there are 11 people or a percentage of  11, lack knowledge, 

there are 89 people or a percentage of  89, Ancient City U Thong Community should 
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hold performances that are related to cultures and be aware of tourists’ needs, have 

knowledge, there are 72 people or a percentage of 72, lack knowledge, there are 28 

people or a percentage of 28, Ancient City U Thong Community should welcome 

groups of tourists who are aware of the value of environment, have knowledge, there 

are 96 people or a percentage of 96, lack knowledge, there are 4 people or a 

percentage of 4, Ancient City U Thong Community should have rules so as to control 

and convey knowledge to tourists, have knowledge, there are 96 people or a 

percentage of 96, lack knowledge, there are 4 people or a percentage of  4, and 

Ancient City U Thong Community should limit its tourism carrying capacity, have 

knowledge, there are 82 people or a percentage of 82, lack knowledge, there are 18 

people or a percentage of 18, and the total mean of knowledge of tourism carrying 

capacity have knowledge, a percentage of 71.4, and lack knowledge, in a percentage 

of 28.6, as indicated in the table 4.56. 

 

Table 4.56  Knowledge of Tourism Carrying Capacity 

 

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Ancient City U Thong Community 

should promote and publicize tourism 

for the highest number of tourists which 

creates the highest income. 

11 (11%) 89 (89%) 
lack 

knowledge 

2. Ancient City U Thong Community 

should hold performances that are 

related to cultures and be aware of 

tourists’ needs. 

72 (72%) 28 (28%) 
have 

knowledge 

3. Ancient City U Thong Community 

should welcome groups of tourists who 

are aware of the value of environment.  

96 (96%) 4 (4%) 
have 

knowledge 

4. Ancient City U Thong Community 

should have rules so as to control and 

convey knowledge to tourists. 

96 (96%) 4 (4%) 
have 

knowledge 
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Table 4.56  (Continued) 

 
   

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

5.Ancient City U Thong Community 

should limit its tourism carrying capacity. 
82 (82%) 18 (18%) 

have 

knowledge 

Total 
357 

(71.4%) 

143 

(28.6%) 

have 

knowledge 

 

4)  Knowledge of Tourism Zoning  

According to the results of the analysis of Knowledge of 

tourism zoning, it is found that Ancient City U Thong Community should set 

direction for expanding the area of natural tourism, have knowledge, there are 95 

people or a percentage of 95, lack knowledge, there are 5 people or a percentage of 5, 

Related parties in Ancient City U Thong Community should set the use of lands for 

agriculture, have knowledge, there are 84 people or a percentage of  84, lack 

knowledge, there are 16 people or a percentage of 16, Establishing new buildings in 

Ancient City U Thong Community should follow tourists’ needs, have knowledge , 

there are 55 people or a percentage of 55, lack knowledge 45 people or a percentage 

of 45, Tourism management in Ancient City U Thong Community should have 

changes in people’s ways of life so as to support tourism, have knowledge, there are 

47 people or a percentage of 47, lack knowledge, there are 53 people or a percentage 

of 53, Traditional performances of Ancient City U Thong Community should be held 

in places that are easy for tourists to access, have knowledge, there are 13 people or a 

percentage of 13, lack knowledge 87 people or a percentage of 87, and Ancient City 

U Thong Community should build modern buildings so as to create novelty, have 

knowledge, there are 51 people or a percentage of  51, lack knowledge, there are 49 

people or a percentage of 49, and the total mean of knowledge of tourism zoning have 

knowledge, a percentage of 57.5, and lack knowledge, a percentage of 42.5, as 

indicated in the table 4.57. 
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Table 4.57  Knowledge of Tourism Zoning  

 

Knowledge of Tourism Zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

1.  Ancient City U Thong Community 

should set directions for expanding the 

area of natural tourism. 

95 (95%) 5 (5%) 
have 

knowledge 

2.  Related parties in Ancient City U 

Thong Community should set the use of 

lands for agriculture.  

84 (84%) 16 (16%) 
have 

knowledge 

3.  Establishing new buildings in Ancient 

City U Thong Community should follow 

tourists’ needs. 

55 (55%) 45 (45%) 
lack 

knowledge 

4.  Tourism management in Ancient City 

U Thong Community should have 

changes in people’s ways of life so as to 

support tourism.  

47 (47%) 53 (53%) 
lack 

knowledge 

5.  Traditional performances of Ancient 

City U Thong Community should be held 

in places that are easy for tourists to 

access. 

13 (13%) 87 (87%) 
lack 

knowledge 

6.  Ancient City U Thong Community 

should build modern buildings so as to 

create novelty. 

51 (51%) 49 (49%) 
lack 

knowledge 

Total 
345 

(57.5%) 

255 

 (42.5%) 

lack 

knowledge 

 

5)  Knowledge of Tourism Marketing 

According to the results of the analysis of knowledge of 

tourism marketing, souvenirs sold in Ancient City U Thong community should be 

similar to those of other tourist attractions, have knowledge, there are 57 people or a 

percentage of 57, lack knowledge 43 people or a percentage of 43, Ancient City U 
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Thong community should set the prices of tourism products to the maximum for the 

highest income that the community can get, have knowledge, there are 65 people or a 

percentage of 65, lack knowledge, there are 35 people or a percentage of 35, Ancient 

City U Thong community should present its tourism resources and products to tourists 

through the internet, have knowledge, there are 95 people or a percentage of  95, lack 

knowledge, there are 5 people or a percentage of 5, Ancient City U Thong community 

should promote tourism through all kinds of media, have knowledge, there are 99 

people  or a percentage of 99, lack knowledge , there is 1 person or a percentage of  1, 

Ancient City U Thong community should find major characteristics of its tourist 

attractions that are similar to those of popular tourist attractions, have knowledge, 

there are 30 people  or a percentage of 30, lack knowledge, there are 70 people or a 

percentage of 70, Ancient City U Thong community should have a tourist information 

center in order to facilitate tourists, have knowledge, there are 99 people or a 

percentage of 99, lack knowledge 1 people or a percentage of  1, Ancient City U 

Thong community should create friendly atmosphere to support tourism, have 

knowledge, there are 98 people or a percentage of 98, lack knowledge, there are 2 

people or a percentage of  2, All related parties should be cooperative so as to 

promote tourism activities in Ancient City U Thong, have knowledge, there are 97 

people or a percentage of 97, lack knowledge, there are 3 people or a percentage of  3, 

Ancient City U Thong  community should promote investment by specific groups for 

tourism development, have knowledge, there are 23 people or a percentage of  23, 

lack knowledge, there are 77 people or a percentage of 77, Ancient City U Thong 

community should arrange activities to increase number of tourists only in the seasons 

that there are a lot of tourists, have knowledge, there are 42 people or a percentage of  

42, lack knowledge, there are 58 people or a percentage of 58, Ancient City U Thong 

community should conserve old houses, have knowledge, there are 96 people or a 

percentage of 96, lack knowledge 4 people or a percentage of  4 Ancient City U 

Thong community should have professional process for servicing tourists, have 

knowledge, there are 91 people or a percentage of 91, lack knowledge 9 people or a 

percentage of 9, Ancient City U Thong community should sell products that meet 

tourists’ needs, have knowledge, there are 9 people or a percentage of  9, lack 

knowledge, there are 91 people or a percentage of  91, Ancient City U Thong 

community should pay attention to tourists’ compliments and complaints, have 
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knowledge, there are 96 people or a percentage of 96, lack knowledge, there are 4 

people or a percentage of 4, Ancient City U Thong community should play an 

important role of being a good host for welcoming tourists, have knowledge, there are 

98 people or a percentage of 98, lack knowledge, there are 2 people or a percentage of 

2, and Ancient City U Thong community should create its own products’ brands so as 

the tourists will be aware of the brands, have knowledge, there are 97 people or a 

percentage of 97, lack knowledge, there are 3 people or a percentage of 3, and the 

total mean of knowledge of tourism marketing is have knowledge, in a percentage of 

74.5, and lack knowledge, in a percentage of 25.5, as indicated in the table 4.58. 

 

Table 4.58  Knowledge of Tourism Marketing 

 

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

1. Souvenirs sold in Ancient City U 

Thong community should be similar to 

those of other tourist attractions. 

57 (57%) 43 (43%) 
lack 

knowledge 

2.  Ancient City U Thong community 

should set the prices of tourism products 

to the maximum for the highest income 

that the community will get. 

65 (65%) 35 (35%) 
lack 

knowledge 

3. Ancient City U Thong community 

should present its tourism resources and 

products to tourists through the internet. 

95 (95%) 5 (5%) 
have 

knowledge 

4. Ancient City U Thong community 

should promote tourism through all kinds 

of media.  

99 (99%) 1 (1%) 
have 

knowledge 

5.  Ancient City U Thong community 

should find major characteristics of its 

tourist attractions that are similar to those 

of popular tourist attractions.  

30 (30%) 70 (70%) 
lack 

knowledge 
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Table 4.58  (Continued) 

 
   

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

6.  Ancient City U Thong community 

should have a tourist information center in 

order to facilitate tourists. 

99 (99%) 1 (1%) 
have 

knowledge 

7.  Ancient City U Thong community 

should create friendly atmosphere to 

support tourism.  

98 (98%) 2 (2%) 
have 

knowledge 

8.  All related parties should be 

cooperative so as to promote tourism 

activities in Ancient City U Thong. 

97 (97%) 3 (3%) 
have 

knowledge 

9.  Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development.  

23 (23%) 77 (77%) 
lack 

knowledge 

10.  Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons that 

there are a lot of tourists.  

42 (42%) 58 (58%) 
lack 

knowledge 

11.  Ancient City U Thong community  

should conserve old houses. 
96 (96%) 4 (4%) 

have 

knowledge 

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. 

91 (91%) 9 (9%) 
have 

knowledge 

13.  Ancient City U Thong community 

should sell products that meet tourists’ 

needs. 

9 (9%) 91 (91%) 
lack 

knowledge 

14.  Ancient City U Thong community 

should pay attention to tourists’ 

compliments and complaints. 

96 (96%) 4 (4%) 
have 

knowledge 
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Table 4.58  (Continued) 

 
   

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

15. Ancient City U Thong community 

should play an important role of being a 

good host for welcoming tourists. 

98 (98%) 2 (2%) 
have 

knowledge 

16.  Ancient City U Thong community 

should create its own products’ brands so 

as the tourists will be aware of the brands. 

97 (97%) 3 (3%) 
have 

knowledge 

Total 
1,192 

 (74.5%) 

408 

(25.5%) 

have 

knowledge 

 

6)  Knowledge of Tourism Participation 

According to the results of the analysis of knowledge of 

tourism participation, it is found that Inviting people to give comments and express 

their opinion regarding community-based tourism activities in Ancient City U Thong 

community for building sense of owner is an important thing, have knowledge, there 

are 91 people or a percentage of 91, lack knowledge, there are 9 people or a 

percentage of 9, Participating in setting plans and policies in community-based 

tourism management of Ancient City U Thong help build strength of the community, 

have knowledge, there are 96 people or a percentage of 96, lack knowledge, there are 

4 people or a percentage of 4, Participating in providing accurate and correct 

information in the process of making plans of a project in community-based tourism 

management of Ancient City U Thong is important for the community, have 

knowledge, there are 98 people or a percentage of  98, lack knowledge, there are 2 

people or a percentage of  2, Being a member of local organizations will help develop 

tourism in Ancient City U Thong community, have knowledge, there are 89 people or 

a percentage of 89, lack knowledge, there are 11 people or a percentage of 11, Giving 

opinions for setting tourism group or club’s direction creates better community-based 

tourism development in Ancient City U Thong community, have knowledge, there are 

95 people or a percentage of 95, lack knowledge, there are 5 people or a percentage of 
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5, Smooth coordination creates quality for community-based tourism in Ancient City 

U Thong community, have knowledge, there are 99 people or a percentage of 99, lack 

knowledge, there is 1 person or a percentage of 1, and Ancient City U Thong 

community should remove lessons after operating the project of community-based 

tourism development. have knowledge, there are 85 people or a percentage of 85, lack 

knowledge, there are 15 people or a percentage of 15, and the total mean of 

knowledge of tourism participation have knowledge, a percentage of 93.29, and lack 

knowledge, a percentage of 6.71, as indicated in the table 4.59. 

 

Table 4.59 Knowledge of Tourism Participation 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

1. Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of owner is an important 

thing. 

91 (91%) 9 (9%) 
have 

knowledge 

2. Participating in setting plans and 

policies in community-based tourism 

management of Ancient City U Thong 

help build strength of the community. 

96 (96%) 4 (4%) 
have 

knowledge 

3. Participating in providing accurate and 

correct information in the process of making 

plans of a project in community-based 

tourism management of Ancient City U 

Thong is important for the community. 

98 (98%) 2 (2%) 
have 

knowledge 

4. Being a member of local organizations 

will help develop tourism in Ancient City U 

Thong community. 

89 (89%) 11 (11%) 
have 

knowledge 
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Table 4.59  (Continued) 

 
   

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

5.Giving opinions for setting tourism group 

or club’s direction creates better community-

based tourism development in Ancient City 

U Thong community.  

95 (95%) 5 (5%) 
have 

knowledge 

6.  Smooth coordination creates quality for 

community-based tourism in Ancient City 

U Thong community. 

99 (99%) 1 (1%) 
have 

knowledge 

7.  Ancient City U Thong community 

should remove lessons after operating the 

project of community-based tourism 

development. 

85 (85%) 15 (15%) 
have 

knowledge 

Total 
653  

(93.29%) 

47 

(6.71%) 

have 

knowledge 

 

4.1.5.3  Qualitative Data of Community Potential in Terms of Attitudes 

The assessment of community potential in terms of attitudes can be 

divided into 2 aspects, which are attitudes towards community-based tourism and 

attitudes towards community-based tourism management. 

1)  Attitudes Towards Community-based Tourism 

According to the results of the analysis of attitudes towards 

community-based tourism, it is found that Community-based tourism makes outsiders 

interested in the Ancient City U Thong community more, at a high level (x̄  = 4.03). 

Community-based tourism creates the opportunity for the locals of Ancient City U 

Thong to meet tourists whose languages and cultures are different, at a high level     

(x̄  = 3.74). Community-based tourism brings about the development of tourism 

facilities which is beneficial to the community Ancient City U Thong community, at a 

high level (x̄  = 3.89). Community-based tourism makes the people of the Ancient 

community proud of themselves, at a high level (x̄  = 4.10). Community-based 
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tourism creates job opportunities for the community, at a high level (x̄  = 4.07). 

Community-based tourism brings income to the Ancient City U Thong community 

equitably, at a high level (x̄  = 3.73). Community-based tourism brings back old ways 

of life to the community, at a moderate level (x̄  = 3.31).  Community-based tourism 

causes conflict within the community, at a moderate level (x̄  = 3.06). Community-

based tourism increases daily expense, at a moderate level (x̄  = 3.19). Community-

based tourism produces more waste materials in the community, at a high level (x̄  = 

3.64). Community-based tourism generates traffic problems in the community, at a 

high level (x̄  = 3.56) and Community-based tourism causes decadence of resources, 

at a moderate level (x̄  = 3.28)  and the total mean of attitudes towards community-

based tourism, at a high level (x̄  = 3.63), as indicated in the table 4.60. 

 

Table 4.60  Attitudes Towards Community-based Tourism 

 

Attitudes towards 

community-based tourism 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. Community-based tourism 

makes outsiders interested in 

the Ancient City U Thong 

community more. 

1.0 2.0 20.0 47.0 30.0 4.03 0.82 High 

2.  Community-based tourism 

creates the opportunity for the 

locals of Ancient City U 

Thong to meet tourists whose 

languages and cultures are 

different. 

0.0 5.0 32.0 47.0 16.0 3.74 0.78 High 

3.  Community-based tourism 

brings about the development 

of tourism facilities which is 

beneficial to the community 

Ancient City U Thong 

community.   

1.0 2.0 26.0 49.0 22.0 3.89 0.80 High 

4.  Community-based tourism 

makes the people of the 

Ancient community proud of 

themselves. 

1.0 3.0 12.0 53.0 31.0 4.10 0.79 High 
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Table 4.60  (Continued) 

 
        

Attitudes towards 

community-based tourism 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

5.  Community-based tourism 

creates job opportunities for 

the community. 

0.0 2.0 20.0 47.0 31.0 4.07 0.76 High 

6.  Community-based tourism 

brings income to the Ancient 

City U Thong community 

equitably. 

3.0 5.0 28.0 44.0 20.0 3.73 0.94 High 

7.  Community-based tourism 

brings back old ways of life to 

the community. 

5.0 16.0 34.0 33.0 12.0 3.31 1.04 Moderate 

8.  Community-based tourism 

causes conflict within the 

community. 

7.0 26.0 29.0 30.0 8.0 3.06 1.08 Moderate 

9.  Community-based tourism 

increases daily expense. 
9.0 17.0 34.0 26.0 14.0 3.19 1.15 Moderate 

10. Community-based tourism 

produces more waste materials 

in the community. 

2.0 8.0 29.0 46.0 15.0 3.64 0.90 High 

11.  Community-based 

tourism generates traffic 

problems in the community. 

3.0 7.0 36.0 39.0 15.0 3.56 0.93 High 

12.  Community-based 

tourism causes decadence of 

resources. 

5.0 15.0 38.0 31.0 11.0 3.28 1.01 Moderate 

Min =  1.17          Max = 5.00       x̄  = 3.63        S.D. = 0.62         High 

 

2)  Attitudes Towards Community-based Tourism Management 

According to the results of the analysis of Attitudes towards 

community-based tourism management, it is found that Community-based tourism 

management creates the opportunity for the community to participate in deciding 

tourism direction, at a high level (x̄  = 3.87). Community-based tourism management 

creates the opportunity for the community to participate in planning and making 
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policies on tourism, at a high level (x̄  = 3.75). Community-based tourism 

management creates the opportunity for the community to communicate between 

people in the community and organizations outside the community, at a high level (x̄  

= 3.78). Community-based tourism management creates the opportunity for the 

community to discuss and share opinions with others, at a high level (x̄  = 3.81). 

Community-based tourism management creates the opportunity for the community to 

form groups or clubs in order to carry out tourism activities, at a high level (x̄  = 3.73). 

Community-based tourism management creates the opportunity for the community to 

coordinate with other groups within the community, at a high level (x̄  = 3.69).  

Community-based tourism management creates the opportunity for the community to 

brainstorm, analyze, and discover activities that are considered important for the 

community, at a high level (x̄  = 3.62). Community-based tourism management 

creates the opportunity for the community to work together harmoniously which will 

result in being a strong community , at a high level (x̄  = 3.73).  Community-based 

tourism management creates the opportunity for the community to consider exploiting 

tourism under conditions of management that is responsible, at a high level (x̄  = 

3.67). Community-based tourism management creates the opportunity for the 

community to participate in managing the environment and protecting and controlling 

pollutions, at a high level (x̄  = 3.59). Community-based tourism management creates 

the opportunity for the community to participate in controlling the development of 

tourism with limitations, at a high level (x̄  = 3.62) and Community-based tourism 

management creates the opportunity for the community to participate in managing the 

benefits of the community from tourism equitably, at a high level (x̄  = 3.45) and the 

total mean of attitudes towards community-based tourism management, at a high level 

(x̄  = 3.69), as indicated in the table 4.61. 
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Table 4.61  Attitudes Towards Community-based Tourism Management 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

deciding tourism direction. 

1.0 4.0 25.0 47.0 23.0 3.87 0.84 High 

2.  Community-based 

tourism management  

creates the opportunity for 

the community to participate 

in planning and making 

policies on tourism. 

3.0 6.0 17.0 61.0 13.0 3.75 0.86 High 

3.  Community-based 

tourism management creates 

the opportunity for the 

community to communicate 

between people in the 

community and 

organizations outside the 

community. 

2.0 6.0 18.0 60.0 14.0 3.78 0.83 High 

4.  Community-based 

tourism management creates 

the opportunity for the 

community to discuss and 

share opinions with others. 

1.0 6.0 20.0 57.0 16.0 3.81 0.81 High 

5.  Community-based 

tourism management creates 

the opportunity for the 

community to form groups 

or clubs in order to carry out 

tourism activities. 

3.0 4.0 27.0 49.0 17.0 3.73 0.89 High 
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Table 4.61  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

6.  Community-based 

tourism management creates 

the opportunity for the 

community to coordinate 

with other groups within the 

community. 

2.0 8.0 23.0 53.0 14.0 3.69 0.88 High 

7.  Community-based 

tourism management creates 

the opportunity for the 

community to brainstorm, 

analyze, and discover 

activities that are considered 

important for the 

community. 

5.0 7.0 22.0 53.0 13.0 
3.6

2 

0.9

7 
High 

8.  Community-based 

tourism management creates 

the opportunity for the 

community to work together 

harmoniously which will 

result in being a strong 

community 

1.0 6.0 29.0 47.0 17.0 
3.7

3 

0.8

5 
High 

9.  Community-based 

tourism management creates 

the opportunity for the 

community to consider 

exploiting tourism under 

conditions of management 

that is responsible. 

1.0 
11.

0 
24.0 48.0 16.0 

3.6

7 

0.9

1 
High 

10.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the environment 

and protecting and 

controlling pollutions.  

2.0 
10.

0 
29.0 45.0 14.0 

3.5

9 

0.9

2 
High 
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Table 4.61  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

11.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

controlling the development 

of tourism with limitations. 

2.0 8.0 28.0 50.0 12.0 
3.6

2 

0.8

7 
High 

12.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the benefits of the 

community from tourism 

equitably. 

2.0 11.0 37.0 40.0 10.0 
3.4

5 

0.8

9 
High 

Min =  1.00          Max = 5.00       x̄  = 3.69        S.D. = 0.73         High 

 

4.1.5.4  Qualitative Data of Community Potential in Terms of Skills 

The assessment of community potential in terms of skills can be 

divided into 3 aspects which are Communication Skills, Customer Service Skills, and 

Leadership skills. 

1)  Communication Skills 

According to the results of the analysis of Communication 

Skills, it is found that Skill at communicating with local dialects clearly, at a high 

level (x̄  = 3.93). Skill at communicating with foreign languages, at a moderate level 

(x̄  = 2.96). Skill at communicating between inside and outside the community, at a 

high level (x̄  = 3.54). Skill at communicating tourism information without creating 

conflict, at a moderate level (x̄  = 3.38) and Skill at conveying information to tourists, 

at a high level (x̄  = 3.43) and the total mean of Communication Skills, at a high level 

(x̄  = 3.44), as indicated in the table 4.62. 
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Table 4.62  Communication Skills 

 

Communication Skills Lowest Low Moderate High Highest x̄   S.D. Level 

1. The community is skilled at 

communicating with local 

dialects clearly. 

1.0 5.0 25.0 38.0 31.0 3.93 0.92 High 

2. The community is highly 

skilled at communicating with 

foreign languages. 

11.0 21.0 35.0 27.0 6.0 2.96 1.08 Moderate 

3. The community is skilled at 

communicating between inside 

and outside the community. 

1.0 8.0 39.0 40.0 12.0 3.54 0.84 High 

4. The community is skilled at 

communicating tourism 

information without creating 

conflict. 

2.0 14.0 36.0 40.0 8.0 3.38 0.89 Moderate 

5. The community is skilled at 

conveying information to 

tourists. 

1.0 14.0 37.0 37.0 11.0 3.43 0.90 High 

                       Min =  1.60         Max = 5.00       x̄  = 3.44       S.D. = 0.76      High 

 

2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide, at a high level (x̄  = 3.41). Skill in 

carrying out tourism activities, at a high level (x̄  = 3.42). Skill in providing tourism 

security, at a high level (x̄  = 3.46). Skill in doing first aid, at a moderate level (x̄  = 

3.38) and Skill in providing equitable service, at a high level (x̄  = 3.59) and the total 

mean of Customer Service Skills, at a high level (x̄  = 3.45), as indicated in the table 

4.63. 
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Table 4.63  Customer Service Skills 

 

Customer Service Skills Lowest Low Moderate High Highest x̄   S.D. Level 

         

1. The community has skill in 

being a local guide. 
3.0 14.0 36.0 33.0 14.0 3.41 0.99 High 

2. The community has skill in 

carrying out tourism 

activities. 

2.0 18.0 27.0 42.0 11.0 3.42 0.97 High 

3. The community has skill in 

providing tourism security. 
3.0 13.0 35.0 33.0 16.0 3.46 1.00 High 

4. The community has skill in 

doing first aid. 
3.0 14.0 36.0 36.0 11.0 3.38 0.96 

Modera

te 

5. The community has skill in 

providing equitable service. 
2.0 12.0 23.0 51.0 12.0 3.59 0.92 High 

         

                                Min =  1.00         Max = 4.80       x̄  = 3.45      S.D. = 0.85      High 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill in building trust, at a high level (x̄  = 3.84). Skill in building 

reliance, at a high level  (x̄  = 3.76). Skill community in decision-making and problem 

solving, at a high level (x̄  = 3.54).  Skill in coordinating with others related to 

tourism, at a high level (x̄  = 3.51). Skill in tourism planning, at a moderate level (x̄  = 

3.37) and Skill in cooperating with others from inside and outside the community, at a 

high level (x̄  = 3.61) and the total mean of  Leadership Skills, at a high level (x̄  = 

3.60), as indicated in the table 4.64. 
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Table 4.64  Leadership Skills 

 

Leadership Skills Lowest Low Moderate High Highest x̄   S.D. Level 

1. The community has skill in 

building trust. 
1.0 8.0 16.0 56.0 19.0 3.84 0.86 High 

2. The community has skill in 

building reliance. 
1.0 7.0 22.0 55.0 15.0 3.76 0.83 High 

3. The community has skill 

community in decision-

making and problem solving. 

2.0 7.0 37.0 43.0 11.0 3.54 0.85 High 

4. The community has skill in 

coordinating with others 

related to tourism. 

2.0 12.0 31.0 43.0 12.0 3.51 0.92 High 

5. The community has skill in 

tourism planning. 
5.0 14.0 29.0 43.0 9.0 3.37 1.00 

Modera

te 

6. The community has skill in 

cooperating with others from 

inside and outside the 

community. 

2.0 11.0 23.0 52.0 12.0 3.61 0.90 High 

Min =  1.00         Max = 5.00       x̄  = 3.60       S.D. = 0.79         High  

 

4.1.5.5  Qualitative Data in Terms of Core Competency 

According to the results of the analysis of community potential in 

terms of core competency, it is found that competency at working with others and 

tourists efficiently, at a high level (x̄  = 3.90). Competency at working in different 

environments where there are social varieties, at a high level (x̄  = 3.68).  Competency 

at working according to the regulations, rules, and orders of the community, at a high 

level (x̄  = 3.88). Competency at developing and searching for knowledge related to 

tourism management, at a high level (x̄  = 3.66). Competency at communicating 

efficiently with people who are in charge of tourism, at a high level (x̄  = 3.68).   

Competency at communicating with people who are in charge of tourism through 

information technology, at a high level (x̄  = 3.48).  Competency at promoting and 

supporting tourism products in the community, at a high level (x̄  = 3.71). Competent 

at providing equitable services to tourists, at a high level (x̄  = 3.74).  Competent at 

solving conflict within various situations, at a high level (x̄  = 3.47). Competent at 
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coordinating tourism activities, at a high level (x̄  = 3.56). Competent at initiating 

tourism projects, at a high level (x̄  = 3.44).  Competent at tourism planning, at a high 

level (x̄  = 3.51). Competent at writing tourism policies, at a moderate level (x̄  = 

3.37). Competent at assessing and monitoring tourism results, at a high level (x̄  = 

3.41) and Competent at developing, improving tourism procedures, at a high level  (x̄  

= 3.44) and the total mean of core competency, at a high level (x̄  = 3.59), as indicated 

in the table 4.65. 

 

Table 4.65  Core Competency 

 

Core Competency Lowest Low Moderate High Highest x̄   S.D. Level 

1. Competency at working 

with others and tourists 

efficiently 

0.0 6.0 21.0 50.0 23.0 3.90 0.82 High 

2.  Competency at working in 

different environments where 

there are social varieties 

0.0 7.0 29.0 53.0 11.0 3.68 0.76 High 

3.  Competency at working 

according to the regulations, 

rules, and orders of the 

community 

0.0 5.0 20.0 57.0 18.0 3.88 0.75 High 

4. Competency at developing 

and searching for knowledge 

related to tourism 

management 

0.0 8.0 28.0 54.0 10.0 3.66 0.76 High 

5.  Competency at 

communicating efficiently 

with people who are in charge 

of tourism 

0.0 10.0 26.0 50.0 14.0 3.68 0.83 High 

6.  Competency at 

communicating with people 

who are in charge of tourism 

through information 

technology 

0.0 17.0 29.0 43.0 11.0 3.48 0.90 High 
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Table 4.65  (Continued) 

 

Core Competency Lowest Low Moderate High Highest x̄   S.D. Level 

7.  Competency at promoting 

and supporting tourism 

products in the community 

1.0 9.0 20.0 58.0 12.0 3.71 0.83 High 

8.  Competent at providing 

equitable services to tourists 
1.0 7.0 23.0 55.0 14.0 3.74 0.82 High 

9.  Competent at solving 

conflict within various 

situations 

1.0 11.0 38.0 40.0 10.0 3.47 0.85 High 

10.  Competent at 

coordinating tourism activities 
0.0 10.0 36.0 42.0 12.0 3.56 0.83 High 

11.  Competent at initiating 

tourism projects 
0.0 16.0 33.0 42.0 9.0 3.44 0.86 High 

12.  Competent at tourism 

planning  
1.0 14.0 29.0 45.0 11.0 3.51 0.90 High 

13.  Competent at writing 

tourism policies 
2.0 15.0 37.0 36.0 10.0 3.37 0.92 

Modera

te 

14.  Competent at assessing 

and monitoring tourism results 
0.0 18.0 33.0 39.0 10.0 3.41 0.90 High 

15.  Competent at developing, 

improving tourism procedures 
1.0 14.0 36.0 38.0 11.0 3.44 0.90 High 

Min =  1.93        Max = 5.00       x̄  = 3.59       S.D. = 0.69         High 

 

4.1.6  Qualitative Data of Civil Society Sector 

According to the 100 questionnaires collected from the designated area for 

sustainable tourism, the questionnaires are statistically analyzed with the program 

SpSS. The results of the study are shown in separated tables with details and 

explanations. Processing data is done in accordance with the purpose 2 which is, To 

assess the potential of communities in developing the community-based tourism 

management in designated areas for sustainable tourism. 

4.1.6.1  General Information of the Respondents of Civil Society Sector 

According to the analysis General information of the 100 respondents, 

it is found that Female, there are 56 people or a percentage of  56, while Male, there 

are 44 people or a percentage of 44, with ages under 20 years old, there are 4 people 
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or a percentage of 4, ages between 21-30 years old, there are 16 people or a 

percentage of  16, ages between 31-40 years old, there are 21 people or a percentage 

of  21, ages between 41-50 years old, there are 29 people or a percentage of 29, ages 

between 51-60 years old, there are 20 people or a percentage of  20, and above 61 

years old, there are 10 people or a percentage of 10, Single, there are 21 people or a 

percentage of 21, Married, there are 73 people or a percentage of 73, and 

Divorced/widowed, there are 6 people or a percentage of  6, 

Educational level, under Secondary school, there are 36 people or a 

percentage of 36, Secondary school, there are 24 people or a percentage of  24, High 

school, there are 19 people or a percentage of 19, Vocational school, there are 7 

people or a percentage of 7, Diploma, there is 1 person or a percentage of 1, 

Bachelor’s degree, there are 11 people or a percentage of 11, Master’s degree, there 

are 2 people or a percentage of 2,   

Agriculturist, there are 35 people or a percentage of 35, Employee, 

there are 20 people or a percentage of 20, Trader, there are 40 people or a percentage 

of  40, Business owner, there are 5 people or a percentage of  5,  

Monthly income less than10,000 Baht, there are 54 people or a 

percentage of 54, 10,001-20,000 Baht, there are 20 people or a percentage of 20, 

20,001-30,000 Bah, there are 7 people or a percentage of 7, 30,001-40,000 Baht, there 

are 6 people or a percentage of 6, 40,001-50,000 Baht, there are 3 people or a 

percentage of 3, people and more than 50,000 Baht, there are 10 people or a 

percentage of 10, respectively, as indicated in the table 4.66. 

 

Table 4.66  General Information of the Respondents of Civil Society Sector 

 

Respondent’s general 

 information 
Frequency Percent 

Gender   

Male 44 44.0 

Female 56 56.0 

Total 100 100.0 
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Table 4.66  (Continued) 

 

  

Respondent’s general 

 information 
Frequency Percent 

Age   

Under 20 years old 4 4.0 

21-30 years old 16 16.0 

31-40 years old 21 21.0 

41-50 years old 29 29.0 

51-60 years old 20 20.0 

Above 61 years old 10 10.0 

Total 100 100 

Status   

Single 21 21.0 

Married 73 73.0 

Divorced/ widowed 6 6.0 

Total 100 100 

Educational level   

Under secondary school 36 36.0 

Secondary school 24 24.0 

High school 19 19.0 

Vocational school 7 7.0 

Diploma 1 1.0 

High vocational school - - 

Bachelor’s degree 11 11.0 

Master’s degree 2 2.0 

Above master’s degree - - 

Total 100 100.0 

Occupation   

Agriculturist 35 35.0 

Employee 20 20.0 
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Table 4.66  (Continued) 

 

  

Respondent’s general 

 information 
Frequency Percent 

Trader 40 40.0 

Business owner 5 5.0 

Private employee - - 

State enterprise employee - - 

Government official - - 

Student - - 

Others - - 

Total 100 100.0 

Monthly income   

Under 10,000 Baht 54 54.0 

10,001-20,000 Baht 20 20.0 

20,001-30,000 Baht 7 7.0 

30,001-40,000 Baht 6 6.0 

40,001-50,000 Baht 3 3.0 

More than 50,000 Baht 10 10.0 

Total 100 100.0 

 

4.1.6.2  Qualitative Data of Community Potential in Terms of Knowledge 

Community potential in terms of knowledge can be divided into6 

aspects which are knowledge of tourism resource, knowledge of tourism resource 

conservation, knowledge of tourism carrying capacity, knowledge of tourism zoning, 

knowledge of tourism marketing, and knowledge of tourism participation. Therefore, 

community potential in terms of knowledge will be shown from 100 copies of 

questionnaires. 

1)  Knowledge of Tourism Resource  

According to the results of the analysis of knowledge of 

tourism resource, Phu Hang Naka is a natural granite garden aged around 500 million 

years old, have knowledge, there are 20 people or a percentage of 20, and lack 
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knowledge, there are 80 people or a percentage of 80, Ancient City U Thong was the 

capital city of the Dvaravati kingdom, have knowledge, there are 91 people or a 

percentage of 91, lack knowledge, there are 9 people or a percentage of 9, Ancient 

City U Thong has along-a-river way of life of communities along rivers, have 

knowledge, there are 93 people, in a percentage of 93, lack knowledge, there are 7 

people or a percentage of 7, Ancient City U Thong has Flower Alms Offering Festival 

which the community has long inherited, have knowledge, there are 53 people or a 

percentage of 53, lack knowledge, there are 47 people or a percentage of 47, Ancient 

City U Thong has a cultural dressing style of Thai-Laos people which are Thai Song 

Dam, Lao Wiang, and Lao Khrang, have knowledge, there are 96 people or a 

percentage of 96, lack knowledge, there are 4 people or a percentage of 4, and 

Ancient City U Thong has inherited a wisdom of making Thai rice noodles. have 

knowledge, there are 84 people or a percentage of 84, lack knowledge, there are 16 

people or a percentage of 16, respectively and the total mean of knowledge of tourism 

resource have knowledge, a percentage of 72.83, and lack knowledge, a percentage of 

27.17, as indicated in the table 4.67. 

 

Table 4.67  Knowledge of Tourism Resource  

 

Knowledge of Tourism Resource  have 

knowledge 

lack 

knowledge 

Conclusion 

1. Phu Hang Naka is a natural granite garden 

aged around 500 million years old. 

20 (20%) 80 (80%) lack 

knowledge 

2. Ancient City U Thong was the capital city of 

the Dvaravati kingdom. 

91 (91%) 9 (9%) have 

knowledge 

3. Ancient City U Thong has along-a-river way 

of life of communities along rivers. 

93 (93%) 7 (7%) have 

knowledge 

4. Ancient City U Thong has Flower Alms 

Offering Festival which the community has 

long inherited. 

53 (53%) 47 (47%) lack 

knowledge 
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Table 4.67  (Continued) 

 

   

Knowledge of Tourism Resource  have 

knowledge 

lack 

knowledge 

Conclusion 

5. Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang. 

96 (96%) 4 (4%) 
have 

knowledge 

6. Ancient City U Thong has inherited a 

wisdom of making Thai rice noodles. 

84 (16%) 16(16%) have 

knowledge 

Total 
437 

(72.83%) 

163 

 (27.17%) 

have 

knowledge 

 

2)  Knowledge of Tourism Resource Conservation 

According to the results of the analysis of knowledge tourism 

resource conservation, Planting trees and picking up garbage in the area of Phu Hang 

Naka Forest is conserving natural resources, have knowledge, there are 96 people or a 

percentage of 96, lack knowledge, there are 4 people or a percentage of 4, Managing 

the areas and tracks for walking into the areas of ancient remains is conserving 

historical tourism resources, have knowledge, there are 91 people or a percentage of 

91, lack knowledge, there are 9 people or a percentage of  9. Building people’s 

conscious will be an important factor that will conserve ways of life in the Ancient 

City U Thong community, have knowledge, there are 96 people or a percentage of 96 

lack knowledge, there are 4 people or a percentage of 4, Promoting local dressing 

should be supported from all parties for the existence of local cultures. have 

knowledge, there are 90 people or a percentage of  90, lack knowledge, there are 10 

people or a percentage of 10, Burning waste materials is a way to reduce waste 

materials in nature, have knowledge, there are 55 people or a percentage of 55, lack 

knowledge, there are 45 people or a percentage of 45, and planting trees, promoting 

local dressing, developing ancient remains by employing concept of conservation, 

along with development are all correct concepts, have knowledge, there are 6 people 

or a percentage of 6, lack knowledge, there are 94 people or a percentage of 94, and 

the total mean of knowledge of tourism resource conservation have knowledge, a 
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percentage of 72.33, and lack knowledge, a percentage of 27.67, as indicated in the 

table 4.68. 

 

Table 4.68  Knowledge of Tourism Resource Conservation 

 

knowledge of tourism resource 

conservation 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Planting trees and picking up garbage in 

the area of Phu Hang Naka Forest is 

conserving natural resources.    

96 (96%) 4 (4%) 
have 

knowledge 

2. Managing the areas and tracks for 

walking into the areas of ancient remains 

is conserving historical tourism resources.      

91 (91%) 9 (9%) 
have 

knowledge 

3. Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

96 (96%) 4 (4%) 
have 

knowledge 

4.  Promoting local dressing should be 

supported from all parties for the existence 

of local cultures. 

90 (90%) 10 (10%) 
have 

knowledge 

5. Burning waste materials is a way to 

reduce waste materials in nature. 
55 (55%) 45 (45%) 

lack 

knowledge 

6. Planting trees, promoting local dressing, 

developing ancient remains by employing 

concept of conservation, along with 

development are all correct concepts. 

6(6%) 94 (94%) 
lack 

knowledge 

Total 
434 

(72.33%) 

166 

 (27.67%) 

have 

knowledge 

 

3)  Knowledge of Tourism Carrying Capacity 

According to the results of the analysis of knowledge of 

tourism carrying capacity, it is found that Ancient City U Thong Community should 



254 
 

promote and publicize tourism for the highest number of tourists which would create 

the highest income, have knowledge, there are 17 people or a percentage of 17, lack 

knowledge, there are 83 people or a percentage of 83, Ancient City U Thong 

Community should hold performances that are related to cultures and be aware of 

tourists’ needs. have knowledge, there are 80 people or a percentage of  80,  lack 

knowledge, there are 20 people or a percentage of 20, Ancient City U Thong 

Community should welcome groups of tourists who are aware of the value of 

environment, have knowledge, there are 93 people or a percentage of 93, lack 

knowledge, there are 7 people or a percentage of 7, Ancient City U Thong 

Community should have rules so as to control and convey knowledge to tourists, have 

knowledge, there are 98 people or a percentage of 98, lack knowledge, there are 2 

people or a percentage of 2, and Ancient City U Thong Community should limit its 

tourism carrying capacity, have knowledge, there are  81 people or a percentage of 81, 

lack knowledge, there are 19 people or a percentage of19, and the total mean of 

knowledge of knowledge of tourism carrying capacity have knowledge, a percentage 

of 73.8, and lack knowledge, a percentage of 26.2, as indicated in the table 4.69. 

 

Table 4.69  Knowledge of Tourism Carrying Capacity 

 

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

1. Ancient City U Thong Community 

should promote and publicize tourism 

for the highest number of tourists which 

creates the highest income. 

17 (17%) 83 (83%) 
lack 

knowledge 

2. Ancient City U Thong Community 

should hold performances that are 

related to cultures and be aware of 

tourists’ needs. 

80 (80%) 20 (20%) 
have 

knowledge 

3. Ancient City U Thong Community 

should welcome groups of tourists who 

are aware of the value of environment.  

93 (93%) 7 (7%) 
have 

knowledge 
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Table 4.69  (Continued) 

 
   

Knowledge of Tourism Carrying 

Capacity 

have 

knowledge 

lack 

knowledge 

Conclusion 

4. Ancient City U Thong Community 

should have rules so as to control and 

convey knowledge to tourists. 

98 (98%) 2 (2%) 
have 

knowledge 

5.Ancient City U Thong Community 

should limit its tourism carrying 

capacity. 

81 (81%) 19 (19%) 
have 

knowledge 

Total 
369 

(73.8%) 

131 

(26.2%) 

have 

knowledge 

 

4)  Knowledge of Tourism Zoning  

According to the results of the analysis of Knowledge of 

tourism zoning, Ancient City U Thong Community should set direction for expanding 

the area of natural tourism, have knowledge, there are 97 people or a percentage of 

97, lack knowledge, there are 3 people or a percentage of 3,  Related parties in 

Ancient City U Thong Community should set the use of lands for agriculture, have 

knowledge, there are 88 people or a percentage of 88, lack knowledge, there are 12 

people or a percentage of 12, Establishing new buildings in Ancient City U Thong 

Community should follow tourists’ needs, have knowledge, there are 54 people or a 

percentage of 54, lack knowledge 46 people or a percentage of  46, Tourism 

management in Ancient City U Thong Community should have changes in people’s 

ways of life so as to support tourism, have knowledge, there are 47 people or a 

percentage of  47, lack knowledge, there are 53 people or a percentage of  53, 

Traditional performances of Ancient City U Thong Community should be held in 

places that are easy for tourists to access, have knowledge, there are 11 people or a 

percentage of  11, lack knowledge 89 people or a percentage of  89, and Ancient City 

U Thong Community should build modern buildings so as to create novelty, have 

knowledge, there are 49 people or a percentage of 49, lack knowledge, there are 51 

people or a percentage of  51, and the total mean of knowledge of tourism zoning 
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have knowledge, a percentage of 57.67, and lack knowledge, a percentage of 42.33, as 

indicated in the table 4.70. 

 

Table 4.70  Knowledge of Tourism Zoning  

 

Knowledge of Tourism Zoning  have 

knowledge 

lack 

knowledge 

Conclusion 

1.  Ancient City U Thong Community 

should set direction for expanding the 

area of natural tourism. 

97 (97%) 3 (3%) 
have 

knowledge 

2.  Related parties in Ancient City U 

Thong Community should set the use of 

lands for agriculture.  

88 (88%) 12 (12%) 
have 

knowledge 

3.  Establishing new buildings in Ancient 

City U Thong Community should follow 

tourists’ needs. 

54 (54%) 46 (46%) 
lack 

knowledge 

4.  Tourism management in Ancient City 

U Thong Community should have 

changes in people’s ways of life so as to 

support tourism.  

47 (47%) 53 (53%) 
lack 

knowledge 

5.  Traditional performances of Ancient 

City U Thong Community should be held in 

places that are easy for tourists to access. 

11 (11%) 89 (89%) 
lack 

knowledge 

6.  Ancient City U Thong Community 

should build modern buildings so as to 

create novelty. 

49 (49%) 51 (51%) 
lack 

knowledge 

Total 
346 

(57.67%) 

254 

(42.33%) 

lack 

knowledge 

    

5)  Knowledge of Tourism Marketing 

According to the results of the analysis of Knowledge of 

tourism marketing, it is found that souvenirs sold in Ancient City U Thong 
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community should be similar to those of other tourist attractions, have knowledge, 

there are 60 people or a percentage of 60, lack knowledge 40 people or a percentage 

of 40, Ancient City U Thong community should set the prices of tourism products to 

the maximum for the highest income that the community can get, have knowledge, 

there are 69 people or a percentage of 69, lack knowledge, there are 31 people or a 

percentage of 31, Ancient City U Thong community should present its tourism 

resources and products to tourists through the internet, have knowledge, there are 91 

people or a percentage of 91, lack knowledge, there are 9 people or a percentage of 9, 

Ancient City U Thong community should promote tourism through all kinds of 

media, have knowledge, there are 93 people or a percentage of 93 lack knowledge, 

there are 7 people or a percentage of 7, Ancient City U Thong community should find 

major characteristics of its tourist attractions that are similar to those of popular 

tourist attractions, have knowledge, there are 38 people or a percentage of 38, lack 

knowledge, there are 62 people or a percentage of 62, Ancient City U Thong 

community should have a tourist information center in order to facilitate tourists, have 

knowledge, there are 92 people or a percentage of 92, lack knowledge 8 people or a 

percentage of 8, Ancient City U Thong community should create friendly atmosphere 

to support tourism, have knowledge, there are 99 people or a percentage of 99, lack 

knowledge, there is 1 person or a percentage of 1. All related parties should be 

cooperative so as to promote tourism activities in Ancient City U Thong, have 

knowledge, there are 95 people or a percentage of 95, lack knowledge, there are 5 

people or a percentage of 5, Ancient City U Thong community should promote 

investment by specific groups for tourism development, have knowledge, there are 28 

people or a percentage of 28, lack knowledge, there are 72 people or a percentage of 

72, Ancient City U Thong community should arrange activities to increase number of 

tourists only in the seasons that there are a lot of tourists, have knowledge, there are 

43 people or a percentage of 43, lack knowledge, there are 57 people or a percentage 

of 57, Ancient City U Thong community should conserve old houses, have 

knowledge, there are 99 people or a percentage of 99, lack knowledge 1 person or a 

percentage of 1, Ancient City U Thong community should have professional process 

for servicing tourists, have knowledge, there are 88 people or a percentage of  88, lack 

knowledge 12 people, a percentage of 12, Ancient City U Thong community should 
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sell products that meet tourists’ needs, have knowledge, there are 10 people or a 

percentage of 10, lack knowledge, there are 90 people or a percentage of 90, Ancient 

City U Thong community should pay attention to tourists’ compliments and 

complaints, have knowledge, there are 95 people or a percentage of 95, lack 

knowledge, there are 5 people or a percentage of  5, Ancient City U Thong 

community should play an important role of being a good host for welcoming tourists, 

have knowledge, there are 99 people or a percentage of 99, lack knowledge, there is 1 

person or a percentage of  1, and Ancient City U Thong community should create its 

own products’ brands so as the tourists will be aware of the brands, have knowledge, 

there are 90 people or a percentage of 90, lack knowledge, there are 10 people or a 

percentage of  10, and the total mean of knowledge of tourism marketing have 

knowledge, a percentage of 74.31, and lack knowledge, a percentage of 25.69, as 

indicated in the table 4.71. 

 

Table 4.71  Knowledge of Tourism Marketing 

 

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

1. Souvenirs sold in Ancient City U 

Thong community should be similar to 

those of other tourist attractions. 

60 (60%) 40 (40%) 
lack 

knowledge 

2.  Ancient City U Thong community 

should set the prices of tourism products 

to the maximum for the highest income 

that the community will get. 

69 (69%) 31 (31%) 
lack 

knowledge 

3. Ancient City U Thong community 

should present its tourism resources and 

products to tourists through the internet. 

91 (91%) 9 (9%) 
have 

knowledge 

4. Ancient City U Thong community 

should promote tourism through all kinds 

of media.  

93 (93%) 7 (7%) 
have 

knowledge 
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Table 4.71  (Continued) 

 
   

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

5.  Ancient City U Thong community 

should find major characteristics of its 

tourist attractions that are similar to those 

of popular tourist attractions.  

38 (38%) 62 (62%) 
lack 

knowledge 

6.  Ancient City U Thong community 

should have a tourist information center in 

order to facilitate tourists. 

92 (92%) 8 (8%) 
have 

knowledge 

7.  Ancient City U Thong community 

should create friendly atmosphere to 

support tourism.  

99 (99%) 1 (1%) 
have 

knowledge 

8.  All related parties should be 

cooperative so as to promote tourism 

activities in Ancient City U Thong. 

95 (95%) 5 (5%) 
have 

knowledge 

9.  Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development.  

28 (28%) 72 (72%) 
lack 

knowledge 

10.  Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons that 

there are a lot of tourists.  

43 (43%) 57 (57%) 
lack 

knowledge 

11.  Ancient City U Thong community  

should conserve old houses. 
99 (99%) 1 (1%) 

have 

knowledge 

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. 

88 (88%) 12 (12%) 
have 

knowledge 

13.  Ancient City U Thong community 

should sell products that meet tourists’ 

needs. 

10 (10%) 90 (90%) 
lack 

knowledge 
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Table 4.71  (Continued) 

 
   

Knowledge of Tourism Marketing have 

knowledge 

lack 

knowledge 

Conclusion 

14.  Ancient City U Thong community 

should pay attention to tourists’ 

compliments and complaints. 

95 (95%) 5 (5%) 
have 

knowledge 

15. Ancient City U Thong community 

should play an important role of being a 

good host for welcoming tourists. 

99 (99%) 1 (1%) 
have 

knowledge 

16.  Ancient City U Thong community 

should create its own products’ brands so 

as the tourists will be aware of the brands. 

90 (90%) 10 (10%) 
have 

knowledge 

Total 
1,189 

 (74.31%) 

411 

(25.69%) 

have 

knowledge 

 

6)  Knowledge of Tourism Participation 

According to the results of the analysis of knowledge of 

tourism participation, Inviting people to give comments and express their opinion 

regarding community-based tourism activities in Ancient City U Thong community 

for building sense of owner is an important thing, have knowledge, there are 93 

people or a percentage of 93, lack knowledge, there are 7 people or a percentage of 7, 

Participating in setting plans and policies in community-based tourism management 

of Ancient City U Thong help build strength of the community, have knowledge, 

there are 96 people or a percentage of 96, lack knowledge, there are 4 people or a 

percentage of 4, Participating in providing accurate and correct information in the 

process of making plans of a project in community-based tourism management of 

Ancient City U Thong is important for the community, have knowledge, there are 93 

people or a percentage of 93, lack knowledge, there are 7 people or a percentage of 7. 

Being a member of local organizations will help develop tourism in Ancient City U 

Thong community, have knowledge, there are 85 people or a percentage of 85, lack 

knowledge, there are 15 people or a percentage of 15. Giving opinions for setting 
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tourism group or club’s direction creates better community-based tourism 

development in Ancient City U Thong community, have knowledge, there are 95 

people or a percentage of 95, lack knowledge, there are 5 people or a percentage of 5. 

Smooth coordination creates quality for community-based tourism in Ancient City U 

Thong community, have knowledge, there are 89 people or a percentage of  89, lack 

knowledge, there are 11 people or a percentage of 11, and Ancient City U Thong 

community should remove lessons after operating the project of community-based 

tourism development, have knowledge, there are 79 people or a percentage of 79, lack 

knowledge, there are 21 people or a percentage of 21, and the total mean of 

knowledge of tourism participation have knowledge, a percentage of 90.0, and lack 

knowledge, a percentage of 10.0, as indicated in the table 4.72. 

 

Table 4.72  Knowledge of Tourism Participation 

 

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

1. Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of owner is an important 

thing. 

93 (93%) 7 (7%) 
have 

knowledge 

2. Participating in setting plans and 

policies in community-based tourism 

management of Ancient City U Thong 

help build strength of the community. 

96 (96%) 4 (4%) 
have 

knowledge 

3. Participating in providing accurate and 

correct information in the process of 

making plans of a project in community-

based tourism management of Ancient 

City U Thong is important for the 

community. 

93 (93%) 7 (7%) 
have 

knowledge 
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Table 4.72  (Continued) 

 
   

Knowledge of Tourism Participation have 

knowledge 

lack 

knowledge 

Conclusion 

4. Being a member of local organizations 

will help develop tourism in Ancient City 

U Thong community. 

85 (85%) 15 (15%) 
have 

knowledge 

5. Giving opinions for setting tourism 

group or club’s direction creates better 

community-based tourism development 

in Ancient City U Thong community.  

95 (95%) 5 (5%) 
have 

knowledge 

6.  Smooth coordination creates quality 

for community-based tourism in Ancient 

City U Thong community. 

89 (89%) 11 (11%) 
have 

knowledge 

7.  Ancient City U Thong community 

should remove lessons after operating the 

project of community-based tourism 

development. 

79 (79%) 21 (21%) 
have 

knowledge 

Total 
630  

(90.0%) 

70 

(10.0%) 

have 

knowledge 

 

4.1.6.3  Qualitative Data of Community Potential in Terms of Attitudes 

The assessment of community potential in terms of attitudes can be 

divided into 2 aspects, which are attitudes towards community-based tourism and 

attitudes towards community-based tourism management. 

1)  Attitudes Towards Community-based Tourism 

According to the results of the analysis of attitudes towards 

community-based tourism, Community-based tourism makes outsiders interested in 

the Ancient City U Thong community more, at a high level (x̄  = 3.99). Community-

based tourism creates the opportunity for the locals of Ancient City U Thong to meet 

tourists whose languages and cultures are different (x̄  = 3.78).  Community-based 

tourism brings about the development of tourism facilities which is beneficial to the 
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community Ancient City U Thong community, at a high level (x̄  = 3.98). 

Community-based tourism makes the people of the Ancient community proud of 

themselves is at the highest level (x̄  = 4.27). Community-based tourism creates job 

opportunities for the community, at a high level (x̄  = 3.98). Community-based 

tourism brings income to the Ancient City U Thong community equitably, at a high 

level (x̄  = 3.81).  Community-based tourism brings back old ways of life to the 

community, at a moderate level (x̄  = 3.21). Community-based tourism causes conflict 

within the community at a low level (x̄  = 2.60). Community-based tourism increases 

daily expense at a moderate level (x̄  = 2.79). Community-based tourism produces 

more waste materials in the community, at a moderate level (x̄  = 3.27). Community-

based tourism generates traffic problems in the community, at a moderate level (x̄  = 

3.10) and Community-based tourism causes decadence of resources, at a moderate 

level (x̄  = 2.75) and the total mean of attitudes towards community-based tourism, at 

a high level (x̄  = 3.46), as indicated in the table 4.73. 

 

Table 4.73  Attitudes Towards Community-based Tourism 

 

Attitudes towards 

community-based tourism 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. Community-based tourism 

makes outsiders interested in 

the Ancient City U Thong 

community more. 

1.0 0.0 27.0 43.0 29.0 3.99 0.81 High 

2.  Community-based tourism 

creates the opportunity for the 

locals of Ancient City U 

Thong to meet tourists whose 

languages and cultures are 

different. 

2.0 7.0 22.0 49.0 20.0 3.78 0.91 High 

3.  Community-based tourism 

brings about the development 

of tourism facilities which is 

beneficial to the community 

Ancient City U Thong 

community.   

1.0 1.0 24.0 47.0 27.0 3.98 0.80 High 
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Table 4.73  (Continued) 

 
        

Attitudes towards 

community-based tourism 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

4.  Community-based tourism 

makes the people of the 

Ancient community proud of 

themselves. 

1.0 3.0 12.0 36.0 48.0 4.27 0.86 Highest 

5.  Community-based tourism 

creates job opportunities for 

the community. 

1.0 3.0 19.0 51.0 26.0 3.98 0.81 High 

6.  Community-based tourism 

brings income to the Ancient 

City U Thong community 

equitably. 

3.0 3.0 27.0 44.0 23.0 3.81 0.92 High 

7.  Community-based tourism 

brings back old ways of life to 

the community. 

3.0 24.0 36.0 23.0 14.0 3.21 1.05 
Modera

te 

8.  Community-based tourism 

causes conflict within the 

community. 

19.0 30.0 28.0 18.0 5.0 2.60 1.13 Low 

9.  Community-based tourism 

increases daily expense. 
16.0 19.0 39.0 22.0 4.0 2.79 1.08 

Modera

te 

10. Community-based tourism 

produces more waste materials 

in the community. 

4.0 10.0 49.0 29.0 8.0 3.27 0.89 
Modera

te 

11.  Community-based 

tourism generates traffic 

problems in the community. 

7.0 17.0 42.0 27.0 7.0 3.10 1.00 
Modera

te 

12.  Community-based 

tourism causes decadence of 

resources. 

24.0 13.0 35.0 20.0 8.0 2.75 1.25 
Modera

te 

Min =  1.50          Max = 5.00       x̄  = 3.46        S.D. = 0.49         High 

 

2)  Attitudes Towards Community-based Tourism Management 

According to the results of the analysis of Attitudes towards 

community-based tourism management, it is found that Community-based tourism 



265 
 

management creates the opportunity for the community to participate in deciding 

tourism direction, at a high level (x̄  = 4.04). Community-based tourism management 

rerates the opportunity for the community to participate in planning and making 

policies on tourism, at a high level (x̄  = 3.92). Community-based tourism 

management creates the opportunity for the community to communicate between 

people in the community and organizations outside the community, at a high level (x̄  

= 3.89). Community-based tourism management creates the opportunity for the 

community to discuss and share opinions with others, at a high level (x̄  = 3.86).  

Community-based tourism management creates the opportunity for the community to 

form groups or clubs in order to carry out tourism activities, at a high level (x̄  = 3.81). 

Community-based tourism management creates the opportunity for the community to 

coordinate with other groups within the community, at a high level (x̄  = 3.83). 

Community-based tourism management creates the opportunity for the community to 

brainstorm, analyze, and discover activities that are considered important for the 

community, at a high level (x̄  = 3.80). Community-based tourism management 

creates the opportunity for the community to work together harmoniously which will 

result in being a strong community, at a high level (x̄  = 3.78). Community-based 

tourism management creates the opportunity for the community to consider exploiting 

tourism under conditions of management that is responsible, at a high level (x̄  = 

3.82). Community-based tourism management creates the opportunity for the 

community to participate in managing the environment and protecting and controlling 

pollutions, at a high level (x̄  = 3.79).  Community-based tourism management creates 

the opportunity for the community to participate in controlling the development of 

tourism with limitations, at a high level (x̄  = 3.78). and Community-based tourism 

management creates the opportunity for the community to participate in managing the 

benefits of the community from tourism equitably, at a high level (x̄  = 3.70). and the 

total mean of Attitudes towards community-based tourism management, at a high 

level (x̄  = 3.83), as indicated in the table 4.74. 

 

 

 

 



266 
 

Table 4.74  Attitudes Towards Community-based Tourism Management 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

deciding tourism direction. 

1.0 1.0 21.0 47.0 30.0 4.04 0.80 High 

2.  Community-based 

tourism management  

creates the opportunity for 

the community to participate 

in planning and making 

policies on tourism. 

0.0 5.0 17.0 59.0 19.0 3.92 0.74 High 

3.  Community-based 

tourism management creates 

the opportunity for the 

community to communicate 

between people in the 

community and 

organizations outside the 

community. 

0.0 3.0 25.0 52.0 20.0 3.89 0.75 High 

4.  Community-based 

tourism management creates 

the opportunity for the 

community to discuss and 

share opinions with others. 

1.0 3.0 26.0 49.0 21.0 3.86 0.81 High 

5.  Community-based 

tourism management creates 

the opportunity for the 

community to form groups 

or clubs in order to carry out 

tourism activities. 

1.0 9.0 18.0 52.0 20.0 3.81 0.89 High 
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Table 4.74  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

6.  Community-based 

tourism management creates 

the opportunity for the 

community to coordinate 

with other groups within the 

community. 

2.0 8.0 21.0 43.0 26.0 3.83 0.97 High 

7.  Community-based 

tourism management creates 

the opportunity for the 

community to brainstorm, 

analyze, and discover 

activities that are considered 

important for the 

community. 

1.0 12.0 20.0 40.0 27.0 3.80 1.00 High 

8.  Community-based 

tourism management creates 

the opportunity for the 

community to work together 

harmoniously which will 

result in being a strong 

community 

0.0 10.0 20.0 52.0 18.0 3.78 0.86 High 

9.  Community-based 

tourism management creates 

the opportunity for the 

community to consider 

exploiting tourism under 

conditions of management 

that is responsible. 

0.0 10.0 24.0 40.0 26.0 3.82 0.93 High 
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Table 4.74  (Continued) 

 

Attitudes towards 

community-based tourism 

management 

Lowe

st 
Low 

Moderat

e 
High 

High

est 
x̄   S.D. Level 

10.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the environment 

and protecting and 

controlling pollutions. 

3.0 6.0 23.0 45.0 23.0 3.79 0.96 High 

11.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

controlling the development of 

tourism with limitations. 

1.0 7.0 27.0 43.0 22.0 3.78 0.90 High 

12.  Community-based 

tourism management creates 

the opportunity for the 

community to participate in 

managing the benefits of the 

community from tourism 

equitably. 

0.0 10.0 30.0 40.0 20.0 3.70 0.90 High 

Min =  2.42          Max = 5.00       x̄  = 3.83        S.D. = 0.66         High 

 

4.1.6.4  Qualitative Data of Community Potential in Terms of Skills 

The assessment of community potential in terms of skills can be 

divided into3 aspects, which are Communication Skills, Customer Service Skills, and 

Leadership skills. 

1)  Communication Skills 

According to the results of the analysis of Communication 

Skills , it is found that Skill at communicating with local dialects clearly, at a high 

level (x̄  = 4.02). Skill at  communicating with foreign languages, at a moderate level 

(x̄  = 2.79). Skill at communicating between inside and outside the community, at a 
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high level (x̄  = 3.53). Skill at communicating tourism information without creating 

conflict, at a moderate level (x̄  = 3.36) and Skill at conveying information to tourists, 

at a moderate level (x̄  = 3.34) and the total mean of Communication Skills, at a 

moderate level (x̄  = 3.40), as indicated in the table 4.75. 

 

Table 4.75  Communication Skills 

 

Communication Skills 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. The community is skilled at 

communicating with local 

dialects clearly. 

0.0 3.0 30.0 29.0 38.0 4.02 0.89 High 

2. The community is highly 

skilled at communicating with 

foreign languages. 

17.0 24.0 34.0 13.0 12.0 2.79 1.22 
Modera

te 

3. The community is skilled at 

communicating between inside 

and outside the community. 

1.0 8.0 41.0 37.0 13.0 3.53 0.85 High 

4. The community is skilled at 

communicating tourism 

information without creating 

conflict. 

2.0 15.0 36.0 39.0 8.0 3.36 0.90 
Modera

te 

5. The community is skilled at 

conveying information to 

tourists. 

3.0 13.0 44.0 27.0 13.0 3.34 0.96 
Modera

te 

Min =  1.40         Max = 5.00       x̄  = 3.40       S.D. = 0.74      Moderate 

 

2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide, at a moderate level (x̄  = 3.14). Skill 

at carrying out tourism activities, at a moderate level (x̄  = 3.21).  Skill at providing 

tourism security, at a high level (x̄  = 3.60). Skill at doing first aid , at a moderate level 

(x̄  = 3.25) and Skill at providing equitable tourism service, at a high level (x̄  = 3.44) 

and the total mean of Customer Service Skills, at a moderate level (x̄  = 3.32), as 

indicated in the table 4.76. 
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Table 4.76  Customer Service Skills 

 

Customer Service Skills Lowest Low Moderate High Highest x̄   S.D. Level 

1. The community has skill in 

being a local guide. 
10.0 16.0 35.0 28.0 11.0 3.14 1.12 

Modera

te 

2. The community has skill in 

carrying out tourism 

activities. 

13.0 13.0 28.0 32.0 14.0 3.21 1.22 
Modera

te 

3. The community has skill in 

providing tourism security. 
2.0 13.0 32.0 29.0 24.0 3.60 1.05 High 

4. The community has skill in 

doing first aid. 
5.0 12.0 45.0 29.0 9.0 3.25 0.95 

Modera

te 

5. The community has skill in 

providing equitable service. 
1.0 13.0 42.0 29.0 15.0 3.44 0.93 High 

Min =  1.00         Max = 4.80       x̄  = 3.32     S.D. = 0.93     Moderate 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill at building trust, at a high level (x̄  = 3.66). Skill at building 

reliance, at a high level (x̄  = 3.69). Skill at decision-making and problem solving, at a 

high level (x̄  = 3.45). Skill at coordinating with people related to tourism, at a high 

level (x̄  = 3.45). Skill at tourism planning, at a moderate level (x̄  = 3.30) and Skill at 

cooperating with people both inside and outside the community, at a high level (x̄  = 

3.50) and the total mean of Leadership Skills, at a high level (x̄  = 3.50), as indicated 

in the table 4.77. 
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Table 4.77  Leadership Skills 

 

Leadership Skills 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. The community has skill in 

building trust. 
2.0 3.0 34.0 49.0 12.0 3.66 0.80 High 

2. The community has skill in 

building reliance. 
2.0 4.0 33.0 45.0 16.0 3.69 0.86 High 

3. The community has skill 

community in decision-

making and problem solving. 

3.0 7.0 41.0 40.0 9.0 3.45 0.86 High 

4. The community has skill in 

coordinating with others 

related to tourism. 

4.0 7.0 42.0 34.0 13.0 3.45 0.94 High 

5. The community has skill in 

tourism planning. 
7.0 12.0 36.0 34.0 11.0 3.30 1.04 

Modera

te 

6. The community has skill in 

cooperating with others from 

inside and outside the 

community. 

4.0 9.0 31.0 45.0 11.0 3.50 0.94 High 

Min =  1.00         Max = 5.00       x̄  = 3.50       S.D. = 0.77         High 

 

4.1.6.5  Qualitative Data  in Terms of Core Competency 

According to the results of the analysis of community potential in 

terms of core competency, it is found that competency at working with others and 

tourists efficiently, at a high level (x̄  = 3.79). Competency at working in different 

environments where there are social varieties, at a high level (x̄  = 3.57). Competency 

at working according to the regulations, rules, and orders of the community, at a high 

level (x̄  = 3.77). Competency at developing and searching for knowledge related to 

tourism management, at a high level (x̄  = 3.67). Competency at communicating 

efficiently with people who are in charge of tourism, at a high level (x̄  = 3.51)  

competency at communicating with people who are in charge of tourism through 

information technology, at a moderate level (x̄  = 3.29). Competency at promoting and 

supporting tourism products in the community, at a high level (x̄  = 3.49). Competent 

at providing equitable services to tourists, at a high level (x̄  = 3.69). Competent at 
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solving conflict within various situations, at a high level (x̄  = 3.51). Competent at 

coordinating tourism activities, at a high level (x̄  = 3.56).  Competent at initiating 

tourism projects, at a high level (x̄  = 3.50). Competent at tourism planning , at a high 

level (x̄  = 3.55). Competent at writing tourism policies, at a moderate level (x̄  = 

3.22). Competent at assessing and monitoring tourism results, at a moderate level (x̄  

= 3.22) and Competent at developing, improving tourism procedures, at a moderate 

level (x̄  = 3.29) and the total mean of core competency, at a high level (x̄  = 3.50), as 

indicated in the table 4.78. 

 

Table 4.78  Core Competency 

 

Core Competency 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

1. Competency at working 

with others and tourists 

efficiently 

1.0 2.0 34.0 43.0 20.0 3.79 0.82  High 

2.  Competency at working in 

different environments where 

there are social varieties 

1.0 4.0 41.0 45.0 9.0 3.57 0.75 High 

3.  Competency at working 

according to the regulations, 

rules, and orders of the 

community 

1.0 4.0 27.0 53.0 15.0 3.77 0.79 High 

4. Competency at developing 

and searching for knowledge 

related to tourism 

management 

1.0 8.0 31.0 43.0 17.0 3.67 0.88 High 

5.  Competency at 

communicating efficiently 

with people who are in charge 

of tourism 

1.0 11.0 36.0 40.0 12.0 3.51 0.88 High 

6.  Competency at 

communicating with people 

who are in charge of tourism 

through information 

technology 

1.0 15.0 48.0 26.0 10.0 3.29 0.88 
Modera

te 



273 
 

Table 4.78  (Continued) 

 

Core Competency 
Lowe

st 
Low Moderate High 

High

est 
x̄   S.D. Level 

7.  Competency at promoting 

and supporting tourism 

products in the community 

3.0 9.0 32.0 48.0 8.0 3.49 0.88 High 

8.  Competent at providing 

equitable services to tourists 
1.0 8.0 27.0 49.0 15.0 3.69 0.86 High 

9.  Competent at solving 

conflict within various 

situations 

4.0 6.0 36.0 43.0 11.0 3.51 0.91 High 

10.  Competent at 

coordinating tourism activities 
0.0 11.0 33.0 45.0 11.0 3.56 0.83 High 

11.  Competent at initiating 

tourism projects 
2.0 14.0 28.0 44.0 12.0 3.50 0.94 High 

12.  Competent at tourism 

planning  
3.0 6.0 37.0 41.0 13.0 3.55 0.90 High 

13.  Competent at writing 

tourism policies 
8.0 13.0 39.0 29.0 11.0 3.22 1.06 

Modera

te 

14.  Competent at assessing 

and monitoring tourism results 
8.0 14.0 35.0 34.0 9.0 3.22 1.06 

Modera

te 

15.  Competent at developing, 

improving tourism procedures 
6.0 12.0 41.0 29.0 12.0 3.29 1.02 

Modera

te 

Min =  1.67        Max = 4.93       x̄  = 3.50       S.D. = 0.68         High 

 

4.1.7  Qualitative data of Thai Tourists 

According to the 400 questionnaires collected from Thai tourists from the 

designated area for sustainable tourism, the questionnaires are statistically analyzed 

with the program SPSS.  The results of the study are shown in separated tables with 

details and explanations.  Processing data is done in accordance with the purpose 2 

which is, To assess the potential of communities in developing the community-based 

tourism management in designated areas for sustainable tourism. 

4.1.7.1  General Information of Thai Tourists 

According to the results of the analysis of Qualitative data of Thai 

tourists, there are 400 people, it is found that Female (the majority of Thai tourists), 



274 
 

there are 273 people or a percentage of  68.3, while Male, there are 127 people or a 

percentage of  31.8, most of them are in ages between 41-50 years old, there are 105 

people or a percentage of  26.3, ages between 51-60 years old, there are 104 people or 

a percentage of 26, ages between 31-40 years old, there are 75 people or a percentage 

of 18.8, ages between 21-30 years old, there are 65 people or a percentage of  16.3, 

under 20 years old, there are 28 people or a percentage of  7, and over 61 years old, 

there are 23 people or a percentage of  5.8, respectively, Married, there are 235 people 

or a percentage of  58.8,  Single, there are 131 people or a percentage of 32.8, and 

Divorced/widowed, there are 34 people or a percentage of  8.5, in terms of 

educational level, Bachelor’s degree, there are 131 people or a percentage of  32.8, 

while High school, there are 89 people or a percentage of  22.3, Under Secondary 

school, there are 61 people or a percentage of 15.3, Secondary school, there are 53 

people or a percentage of 13.3, Master’s degree, there are 18 people or a percentage of 

4.5, Vocational school, there are 18 people or a percentage of  4.5, High vocational 

school, there are 17 people or a percentage of  4.3 and Diploma , there are 13 people 

or a percentage of  3.3, respectively, in terms of occupation, Business owner, there are 

94 people or a percentage of 23.5,  while Trader, there are 83 people or a percentage 

of 20.8, Employee, there are 61 people or a percentage of 15.3, Government official, 

there are 48 people or a percentage of  12.0, Student, there are 36 people or a 

percentage of  9.0,  Private employee, there are 33 people or a percentage of 8.3, 

Agriculturist, there are 21 people or a percentage of  5.3 Public employe, there are 11 

people, in a percentage of 2.8 State enterprise employee, there are 6 people or a 

percentage of 1.5 Local Politician there are 2 people or a percentage of  0.5, 

Housewife, there are 2 people or a percentage of  0.5, Retired officer, there are 2 

people or a percentage of  0.5, and Member of the House of Representative, there is 1 

person or a percentage of  0.3, respectively, in terms of monthly income of Thai 

tourists, it is found that (the majority of tourist earns)  10,000-20,000 Baht, there are 

128 people or a percentage of  32.0, while Under 10,000 Baht, there are 121 people or 

a percentage of  30.3, between 20,000-30,000 Baht, there are 89 people or a 

percentage of  22.3, between 30,000-40,000 Baht, there are 46 people or a percentage 

of  11.5, more than 50,000 Baht, there are 11 people or a percentage of  2.8, and 
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40,000-50,000 Baht, there are 5 people or a percentage of  1.3, respectively, as 

indicated in the table 4.79. 

 

Table 4.79  General Information of the Respondents (Thai tourists)  

 

Personal Information Frequency Percent 

Gender   

Male 127 31.75 

Female 273 68.25 

Total 400 100 

Age   

Under 20 years old 28 7.0 

21-30 years old 65 16.25 

31-40 years old 75 18.75 

41-50 years old 105 26.25 

51-60 years old 

Above 61 years old 

104 

23 

26.0 

5.75 

Total 400 100 

Status 

Single 

 

131 

 

32.75 

Married 

Divorced/widowed 

Total 

235 

34 

400 

58.75 

8.50 

100 

Educational Level   

Under secondary school 61 15.25 

Secondary school 53 13.25 

High school 18 4.50 

Vocational school 89 22.25 

Diploma 17 4.25 

High vocational school 13 3.25 
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Table 4.79  (Continued) 

 

Personal Information Frequency Percent 

Bachelor’s degree 131 32.75 

Master’s degree 18 4.50 

Total 400 100 

Occupation   

Agriculturist 21 5.25 

Employee 61 15.25 

Trader 83 20.75 

Business owner 94 23.50 

Private employee 33 8.25 

State enterprise employee 6 1.50 

Government official 48 12.0 

Student 36 9.0 

Public employee 11 2.75 

Local politician 2 0.50 

Housewife 2 0.50 

Assistant 2 0.50 

Member of the House of 

Representative 

1 0.25 

Total 400 100 

Monthly income 

Under 10,000 Baht 

 

121 

 

30.25 

10,001-20,000 Baht 128 32.0 

20,001-30,000 Baht 89 22.25 

30,001-40,000 Baht 46 11.50 

40,001-50,000 Baht 5 1.25 

More than 50,000 Baht 11 2.75 

Total 400 100 
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4.1.7.2  Qualitative Data of Thai Tourists in Terms of Skills of Community  

The assessment of community potential in terms of skills can be 

divided into3 aspects which are Communication Skills, Customer Service Skills, and 

Leadership skills. 

1)  Communication Skills 

According to the results of the analysis of Communication 

Skills, it is found that Skill at communicating with local dialects clearly, at a high 

level (x̄  = 4.15) High skill at communicating with foreign languages is in low level 

(x̄  = 2.50). Skill at communicating between inside and outside the community, at a 

moderate level (x̄  = 2.81). Skill at communicating tourism information without 

creating conflict, at a high level (x̄  = 3.56) and Skill at conveying information to 

tourists is in low level (x̄  = 2.57) and the total mean of Communication Skills, at a 

moderate level (x̄  = 3.12), as indicated in the table 4.80. 

 

Table 4.80  Communication Skills 

 

Communication Skills 
Lowe

st 
Low 

Moder

ate 
High 

High

est 
x̄   

S.D

. 
Level 

1. The community is skilled at 

communicating with local 

dialects clearly. 

1.0 

(0.3) 

3.0 

(0.8) 

50.0 

(12.5) 

226.0 

(56.5) 

120.0 

(30.0) 
4.15 0.67 High 

2. The community is highly 

skilled at communicating with 

foreign languages. 

35.0 

(8.8) 

197.0 

(49.3) 

112.0 

(28.0) 

43.0 

(10.8) 

13.0 

(3.3) 
2.50 0.91 Low 

3. The community is skilled at 

communicating between inside 

and outside the community. 

16.0 

(4.0) 

155.0 

(38.8) 

136.0 

(34.0) 

75.0 

(18.8) 

18.0 

(4.5) 
2.81 0.93 

Modera

te 

4. The community is skilled at 

communicating tourism 

information without creating 

conflict. 

4.0 

(1.0) 

35.0 

(8.8) 

146.0 

(36.5) 

162.0 

(40.5) 

53.0 

(13.3) 
3.56 0.86 High 

5. The community is skilled at 

conveying information to 

tourists. 

9.0 

(2.3) 

227.0 

(56.8) 

96.0 

(24.0) 

61.0 

(15.3) 

7.0 

(1.8) 
2.57 0.83 Low 

Min =  1.20         Max = 5.00      x̄  = 3.12        S.D. = 0.50      Moderate 
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2)  Customer Service Skills 

According to the results of the analysis of Customer Service 

Skills, it is found that Skill at being a local guide is in low level (x̄  = 2.56). Skill at 

carrying out tourism activities is in low level (x̄  = 2.58). Skill at providing tourism 

security, at a high level (x̄  = 3.71). Skill at doing first aid, at a high level (x̄  = 3.46) 

and Skill at providing equitable tourism service, at a high level (x̄  = 3.58) and the 

total mean of Customer Service Skills, at a moderate level (x̄  = 3.17), as indicated in 

the table 4.81. 

 

Table 4.81  Customer Service Skills 

 

Customer Service Skills 
Lowe

st 
Low 

Moder

ate 
High 

High

est 
x̄   

S.D

. 
Level 

1. The community has skill in 

being a local guide. 

9.0 

(2.3) 

238.0 

(59.5) 

93.0 

(23.3) 

40.0 

(10.0) 

20.0 

(5.0) 
2.56 0.89 Low 

2. The community has skill in 

carrying out tourism 

activities. 

3.0 

(0.8) 

223.0 

(55.8) 

125.0 

(31.3) 

36.0 

(9.0) 

13.0 

(3.3) 
2.58 0.79 Low 

3. The community has skill in 

providing tourism security. 

2.0 

(0.5) 

34.0 

(8.5) 

116.0 

(29.0) 

174.0 

(43.5) 

74.0 

(18.5) 
3.71 0.88 High 

4. The community has skill in 

doing first aid. 

2.0 

(0.5) 

54.0 

(13.5) 

146.0 

(36.5) 

152.0 

(38.0) 

46.0 

(11.5) 
3.46 0.88 High 

5. The community has skill in 

providing equitable service. 

2.0 

(0.5) 

51.0 

(12.8) 

130.0 

(32.5) 

147.0 

(36.8) 

70.0 

(17.5) 
3.58 0.93 High 

Min =  1.00         Max = 5.00      x̄  = 3.17       S.D. = 0.62      Moderate 

 

3)  Leadership Skills 

According to the results of the analysis of Leadership Skills, it 

is found that Skill at building trust, at a high level (x̄  = 3.83). Skill at building 

reliance, at a high level (x̄  = 3.82). Skill at decision-making and problem solving, at a 

high level (x̄  = 3.63). Skill at coordinating with people related to tourism, at a high 

level (x̄  = 3.67). Skill at tourism planning is in low level (x̄  = 2.57) and Skill at 

cooperating with people both inside and outside the community, at a high level (x̄  = 
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3.57) and the total mean of Leadership Skills, at a high level (x̄  = 3.52), as indicated 

in the table 4.82. 

 

Table 4.82  Leadership Skills 

 

Leadership Skills 
Lowe

st 
Low 

Moder

ate 
High 

High

est 
x̄   S.D. Level 

3.1 The community has skill 

in building trust. 

3.0 

(0.8) 

9.0 

(2.3) 

115.0 

(28.8) 

197.0 

(49.3) 

76.0 

(19.0) 
3.83 0.78 High 

3.2 The community has skill 

in building reliance. 

1.0 

(0.3) 

10.0 

(2.5) 

123.0 

(30.8) 

191.0 

(47.8) 

75.0 

(18.8) 
3.82 0.76 High 

3.3 The community has skill 

community in decision-

making and problem solving. 

1.0 

(0.3) 

17.0 

(4.3) 

147.0 

(36.8) 

176.0 

(44.0) 

59.0 

(14.8) 
3.68 0.78 High 

3.4 The community has skill 

in coordinating with others 

related to tourism. 

2.0 

(0.5) 

34.0 

(8.5) 

132.0 

(33.0) 

158.0 

(39.5) 

74.0 

(18.5) 
3.67 0.89 High 

3.5 The community has skill 

in tourism planning. 

3.0 

(0.8) 

223.0 

(55.8) 

130.0 

(32.5) 

28.0 

(7.0) 

16.0 

(4.0) 
2.57 0.80 Low 

3.6 The community has skill 

in cooperating with others 

from inside and outside the 

community. 

1.0 

(0.3) 

46.0 

(11.5) 

142.0 

(35.5) 

144.0 

(36.0) 

67.0 

(16.8) 
3.57 0.90 High 

 

Min =  1.00         Max = 5.00      x̄  = 3.52       S.D. = 0.63    High 
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4.1.8  Comparing the Relation Among Groups of Parties/Participants with Community Potential in Terms of Knowledge of  

          Tourism Resources 

 

Table 4.83  Comparing the Relation Among Groups of Parties/Participants with Community Potential in Terms of Knowledge of Tourism  

                    Resources 

 

Community 

potential in terms 

of knowledge of 

tourism resources 

Knowledge 
People in 

community 
Central government Local government Private sector Civil society sector Total 

Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 number percentage number percentage number percentage number percentage number percentage number percentage     

Phu Hang Naka is 

a natural granite 

garden aged 

around 500 million 

years old. Incorrect 79 (79.00) 59 (59.00) 80 (80.00) 76 (76.00) 80 (80.00) 374 (74.80) 17.125 4 0.002* 0.182 

 Correct 21 (21.00) 41 (41.00) 20 (20.00) 24 (24.00) 20 (20.00) 126 (25.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U 

Thong was the 

capital city of the 

Dvaravati 

kingdom. Incorrect 6 (6.00) 9 (9.00) 5 (5.00) 5 (5.00) 9 (9.00) 34 (6.80) 2.651 4 0.618 - 

 Correct 94 (94.00) 91 (91.00) 95 (95.00) 95 (95.00) 91 (91.00) 466 (93.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

                  

                  

                  

 

2
8
0
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Table 4.83  (Continued) 

 

Community 

potential in terms 

of knowledge of 

tourism resources 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 number percentage number percentage number percentage number percentage number percentage number percentage     

Ancient City U 

Thong has along-a-

river way of life of 

communities along 

rivers. Incorrect 13 (13.00) 12 (12.00) 11 (11.00) 10 (10.00) 7 (7.00) 53 (10.60) 2.237 4 0.692 - 

 Correct 87 (87.00) 88 (88.00) 89 (89.00) 90 (90.00) 93 (93.00) 447 (89.40)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U 

Thong has Flower 

Alms Offering 

Festival which the 

community has 

long inherited. Incorrect 48 (48.00) 52 (52.00) 48 (48.00) 52 (52.00) 47 (47.00) 247 (49.40) 0.928 4 0.920 - 

 Correct 52 (52.00) 48 (48.00) 52 (52.00) 48 (48.00) 53 (53.00) 253 (50.60)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U 

Thong has a 

cultural dressing 

style of Thai-Laos 

people which are 

Thai Song Dam, 

Lao Wiang, and 

Lao Khrang. 

Incorrect 15 (15.00) 8 (8.00) 5 (5.00) 9 (9.00) 4 (4.00) 41 (8.20) 9.937 4 0.042* 0.140 

Correct 85 (85.00) 92 (92.00) 95 (95.00) 91 (91.00) 96 (96.00) 459 (91.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

2
8
1
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Table 4.83  (Continued) 

 

Community 

potential in terms 

of knowledge of 

tourism resources 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 number percentage number percentage number percentage number percentage number percentage number percentage     

Ancient City U 

Thong has 

inherited a wisdom 

of making Thai 

rice noodles. Incorrect 17 (17.00) 15 (15.00) 5 (5.00) 16 (16.00) 16 (16.00) 69 (13.80) 8.306 4 0.081 - 

 Correct 83 (83.00) 85 (85.00) 95 (95.00) 84 (84.00) 84 (84.00) 431 (86.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

Note:  * With statistical significance of 0.05 

 

 

 

 

 

 

 

  

2
8
2
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 The results of the comparison of the relation among Groups of Parties with 

Community potential in terms of knowledge of tourism resources with statistical 

significance of 0.05, it is found that the sig. < 0.05, there are 2 points or it can be said 

that Groups of Parties are related to Community potential in terms of knowledge of 

tourism resource in 2 points, and the most relative point (considering from 

Contingency Coefficient) is Phu Hang Naka is a natural granite garden aged around 

500 million years old. The following point is Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which are Thai Song Dam, Lao Wiang, and Lao 

Khrang.-With statistical significance of 0.05. 
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Table 4.84  Comparing the Relation among Groups of Parties/Participants with Community Potential in terms of Knowledge of Tourism  

    Resource Conservation 

 

Community potential in 

terms of knowledge of 

tourism resource 

conservation  

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

Planting trees and picking 

up garbage in the area of 

Phu Hang Naka Forest is 

conserving natural 

resources.    

Incorrect 6 (6.00) 0 (0.00) 1 (1.00) 1 (1.00) 4 (4.00) 12 (2.40) 10.758 4 0.029* 0.145 

Correct 94 (94.00) 100 (100.00) 99 (99.00) 99 (99.00) 96 (96.00) 488 (97.60)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Managing the areas and 

tracks for walking into the 

areas of ancient remains is 

conserving historical 

tourism resources. 

Incorrect 9 (9.00) 1 (1.00) 3 (3.00) 2 (2.00) 9 (9.00) 24 (4.80) 13.305 4 0.010* 0.161 

Correct 91 (91.00) 99 (99.00) 97 (97.00) 98 (98.00) 91 (91.00) 476 (95.20)    

 

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Building people’s 

conscious will be an 

important factor that will 

conserve ways of life in the 

Ancient City U Thong 

community. 

Incorrect 5 (5.00) 0 (0.00) 3 (3.00) 3 (3.00) 4 (4.00) 15 (3.00) 4.811 4 0.307 - 

Correct 95 (95.00) 100 (100.00) 97 (97.00) 97 (97.00) 96 (96.00) 485 (97.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Promoting local dressing 

should be supported from 

all parties for the existence 

of local cultures. 

Incorrect 7 (7.00) 1 (1.00) 3 (3.00) 6 (6.00) 10 (10.00) 27 (5.40) 9.631 4 0.047* 0.137 

Correct 93 (93.00) 99 (99.00) 97 (97.00) 94 (94.00) 90 (90.00) 473 (94.60)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

2
8
4
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Table 4.84  (Continued) 

 

Community potential in 

terms of knowledge of 

tourism resource 

conservation  

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number  Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

Burning waste materials is 

a way to reduce waste 

materials in nature. 

Incorrect 61 (61.00) 21 (21.00) 48 (48.00) 39 (39.00) 45 (45.00) 214 (42.80) 34.834 4 0.000* 0.255 

Correct 39 (39.00) 79 (79.00) 52 (52.00) 61 (61.00) 55 (55.00) 286 (57.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Planting trees, promoting 

local dressing, developing 

ancient remains by 

employing concept of 

conservation, along with 

development are all correct 

concepts. 

Incorrect 91 (91.00) 96 (96.00) 97 (97.00) 97 (97.00) 94 (94.00) 475 (95.00) 5.474 4 0.242 - 

Correct 9 (9.00) 4 (4.00) 3 (3.00) 3 (3.00) 6 (6.00) 25 (5.00)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)    

 

 

Note:  * With statistical significance of 0.05  

 

2
8
5
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The results of the comparison of the relation among Groups of Parties with 

Community potential in terms of knowledge of tourism resource conservation  with 

statistical significance of 0.05, it is found that the sig. < 0.05, there are 4 points or it 

can be said that Groups of Parties are related to Community potential in terms of 

knowledge of tourism resource conservation in 4 points, and the most relative point 

(considering from Contingency Coefficient) is burning waste materials is a way to 

reduce waste materials in nature. The following points are as follows: Managing the 

areas and tracks for walking into the areas of ancient remains is conserving historical 

tourism resources. Planting trees and picking up garbage in the area of Phu Hang 

Naka Forest is conserving natural resources, and promoting local dressing should be 

supported from all parties for the existence of local cultures, respectively-with 

statistical significance of 0.05. 
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Table 4.85  Comparing the Relation Among Groups of Parties/Participants with Community Potential in Terms of Knowledge of Tourism  

    Carrying Capacity 

 

Community potential 

in terms of knowledge 

of tourism resource 

conservation  

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number  Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

Ancient City U Thong 

Community should 

promote and publicize 

tourism for the highest 

number of tourists 

which would create 

the highest income. 

Incorrect 91 (91.00) 66 (66.00) 87 (87.00) 89 (89.00) 83 (83.00) 416 (83.20) 28.961 4 0.000 0.234 

Correct 9 (9.00) 34 (34.00) 13 (13.00) 11 (11.00) 17 (17.00) 84 (16.80)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

Community should 

hold performances 

that are related to 

cultures and be aware 

of tourists’ needs. 

Incorrect 20 (20.00) 54 (54.00) 18 (18.00) 28 (28.00) 20 (20.00) 140 (28.00) 44.841 4 0.000 
0.287 

Correct 80 (80.00) 46 (46.00) 82 (82.00) 72 (72.00) 80 (80.00) 360 (72.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

Community should 

welcome groups of 

tourists who are aware 

of the value of 

environment. 

Incorrect 4 (4.00) 4 (4.00) 2 (2.00) 4 (4.00) 7 (7.00) 21 (4.20) 3.181 4 0.528 - 

Correct 96 (96.00) 96 (96.00) 98 (98.00) 96 (96.00) 93 (93.00) 479 (95.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

 

2
8
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Table 4.85  (Continued) 

 

Community potential in 

terms of knowledge of 

tourism resource 

conservation  

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number  Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

Ancient City U Thong 

Community should have 

rules so as to control and 

convey knowledge to 

tourists. 

Incorrect 5 (5.00) 2 (2.00) 3 (3.00) 4 (4.00) 2 (2.00) 16 (3.20) 2.195 4 0.700 - 

Correct 95 (95.00) 98 (98.00) 97 (97.00) 96 (96.00) 98 (98.00) 484 (96.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

Community should limit 

its tourism carrying 

capacity. 

 

Incorrect 19 (19.00) 14 (14.00) 17 (17.00) 18 (18.00) 19 (19.00) 87 (17.40) 1.197 4 0.879 - 

Correct 81 (81.00) 86 (86.00) 83 (83.00) 82 (82.00) 81 (81.00) 413 (82.60)    
 

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

Note:  * With statistical significance of 0.05  

 

 

2
8

8
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The results of the comparison of the relation among Groups of Parties with 

Community potential in terms of knowledge of tourism carrying capacity with 

statistical significance of 0.05, it is found that the sig. < 0.05, there are 2 points or it 

can be said that Groups of Parties are related to Community potential in terms of 

knowledge of tourism carrying capacity in 2 points, and the most relative point  

(considering from Contingency Coefficient)  is Ancient City U Thong Community 

should hold performances that are related to cultures and be aware of tourists’ needs. 

The following point is Ancient City U Thong Community should promote and 

publicize tourism for the highest number of tourists which would create the highest 

income. -with statistical significance of 0.05 
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Table 4.86  Comparing the Relation Among Groups of Parties/Participants with Community Potential in Terms of Knowledge of Tourism  

                   Zoning 

 

Community potential in terms of 

knowledge of tourism zoning 

Knowledge People in community Central government Local government Private sector Civil society sector Total Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Ancient City U Thong 

Community should set directions 

for expanding the area of natural 

tourism. 

Incorrect 2 (2.00) 3 (3.00) 6 (6.00) 5 (5.00) 3 (3.00) 19 (3.80) 2.954 4 0.565 - 

Correct 98 (98.00) 97 (97.00) 94 (94.00) 95 (95.00) 97 (97.00) 481 (96.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Related parties in Ancient City U 

Thong Community should set the 

use of lands for agriculture.  

Incorrect 12 (12.00) 7 (7.00) 23 (23.00) 16 (16.00) 12 (12.00) 70 (14.00) 11.794 4 0.019* 0.152 

Correct 88 (88.00) 93 (93.00) 77 (77.00) 84 (84.00) 88 (88.00) 430 (86.00)    

 

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Establishing new buildings in 

Ancient City U Thong 

Community should follow 

tourists’ needs. 

Incorrect 56 (56.00) 41 (41.00) 41 (41.00) 45 (45.00) 46 (46.00) 229 (45.80) 6.075 4 0.194 - 

Correct 44 (44.00) 59 (59.00) 59 (59.00) 55 (55.00) 54 (54.00) 271 (54.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Tourism management in Ancient 

City U Thong Community should 

have changes in people’s ways of 

life so as to support tourism.  

Incorrect 58 (58.00) 19 (19.00) 54 (54.00) 53 (53.00) 53 (53.00) 237 (47.40) 41.119 4 0.000* 0.276 

Correct 42 (42.00) 81 (81.00) 46 (46.00) 47 (47.00) 47 (47.00) 263 (52.60)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

 

2
9
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Table 4.86  (Continued) 

 

Community potential in terms of 

knowledge of tourism zoning 

Knowledge People in community Central government Local government Private sector Civil society sector Total Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Traditional performances of 

Ancient City U Thong 

Community should be held in 

places that are easy for tourists to 

access. 

Incorrect 87 (87.00) 65 (65.00) 93 (93.00) 87 (87.00) 89 (89.00) 421 (84.20) 36.441 4 0.000* 0.261 

Correct 13 (13.00) 35 (35.00) 7 (7.00) 13 (13.00) 11 (11.00) 79 (15.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

Community should build modern 

buildings so as to create novelty. 

 

Incorrect 60 (60.00) 17 (17.00) 55 (55.00) 49 (49.00) 51 (51.00) 232 (46.40) 46.288 4 0.000* 0.291 

Correct 40 (40.00) 83 (83.00) 45 (45.00) 51 (51.00) 49 (49.00) 268 (53.60)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

Note:  * With statistical significance of 0.05  

 

2
9
1

 



292 
 

The results of the comparison of the relation among Groups of Parties with 

Community potential in terms of knowledge of tourism zoning with statistical 

significance of 0.05, it is found that the sig. < 0.05, there are 4 points or it can be said 

that Groups of Parties are related to Community potential in terms of knowledge of 

tourism zoning in 4 points, and the most relative point (considering from Contingency 

Coefficient)  is Ancient City U Thong Community should build modern buildings so 

as to create novelty. The following points are as follows: Tourism management in 

Ancient City U Thong Community should have changes in people’s ways of life so as 

to support tourism. Traditional performances of Ancient City U Thong Community 

should be held in places that are easy for tourists to access and Related parties in 

Ancient City U Thong Community should set the use of lands for agriculture, 

respectively-with statistical significance of 0.05. 
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Table 4.87  Comparing the Relation Among Groups of Parties/Participants with Community Potential in Terms of Knowledge of Tourism  

                    Marketing 

 

Community potential in terms of 

knowledge of Tourism Marketing 

 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Souvenirs sold in Ancient City 

U Thong community should be 

similar to those of other tourist 

attractions. 

Incorrect 52 (52.00) 14 (14.00) 41 (41.00) 43 (43.00) 40 (40.00) 190 (38.00) 34.380 4 0.000* 0.254 

Correct 48 (48.00) 86 (86.00) 59 (59.00) 57 (57.00) 60 (60.00) 310 (62.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should set the 

prices of tourism products to 

the maximum for the highest 

income that the community 

will get. 

Incorrect 50 (50.00) 11 (11.00) 34 (34.00) 35 (35.00) 31 (31.00) 161 (32.20) 35.673 4 0.000* 0.258 

Correct 50 (50.00) 89 (89.00) 66 (66.00) 65 (65.00) 69 (69.00) 339 (67.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

 

 

 

 

 

 

2
9
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Table 4.87  (Continued) 

 

Community potential in terms of 

knowledge of Tourism Marketing 

 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Ancient City U Thong 

community should present its 

tourism resources and products 

to tourists through the internet. 

Incorrect 8 (8.00) 2 (2.00) 5 (5.00) 5 (5.00) 9 (9.00) 29 (5.80) 5.637 4 0.228 - 

Correct 92 (92.00) 98 (98.00) 95 (95.00) 95 (95.00) 91 (91.00) 471 (94.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should promote 

tourism through all kinds of 

media.  

Incorrect 4 (4.00) 2 (2.00) 3 (3.00) 1 (1.00) 7 (7.00) 17 (3.40) 6.455 4 0.168 - 

Correct 96 (96.00) 98 (98.00) 97 (97.00) 99 (99.00) 93 (93.00) 483 (96.60)    

 

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should find major 

characteristics of its tourist 

attractions that are similar to 

those of popular tourist 

attractions.  

Incorrect 68 (68.00) 51 (51.00) 73 (73.00) 70 (70.00) 62 (62.00) 324 (64.80) 13.275 4 0.010* 0.161 

Correct 32 (32.00) 49 (49.00) 27 (27.00) 30 (30.00) 38 (38.00) 176 (35.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

 

 

 

 

2
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Table 4.87  (Continued) 

 

Community potential in terms of 

knowledge of tourism marketing 

Knowledge People in community Central government Local government Private sector Civil society sector Total Chi – square df. Sig. 
Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

Ancient City U Thong community 

should have a tourist information 

center in order to facilitate 

tourists. 

 

Incorrect 6 (6.00) 0 (0.00) 4 (4.00) 1 (1.00) 8 (8.00) 19 (3.80) 12.255 4 0.016* 0.155 

Correct 94 (94.00) 100 (100.00) 96 (96.00) 99 (99.00) 92 (92.00) 481 (96.20)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong community 

should create friendly atmosphere 

to support tourism.  

Incorrect 4 (4.00) 1 (1.00) 3 (3.00) 2 (2.00) 1 (1.00) 11 (2.20) 3.160 4 0.531 - 

Correct 96 (96.00) 99 (99.00) 97 (97.00) 98 (98.00) 99 (99.00) 489 (97.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

All related parties should be 

cooperative so as to promote 

tourism activities in Ancient City 

U Thong. 

Incorrect 4 (4.00) 0 (0.00) 4 (4.00) 3 (3.00) 5 (5.00) 16 (3.20) 4.778 4 0.311 - 

Correct 96 (96.00) 100 (100.00) 96 (96.00) 97 (97.00) 95 (95.00) 484 (96.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong  

community should promote 

investment by specific groups for 

tourism development.  

Incorrect 75 (75.00) 55 (55.00) 71 (71.00) 77 (77.00) 72 (72.00) 350 (70.00) 14.476 4 0.006* 0.168 

Correct 25 (25.00) 45 (45.00) 29 (29.00) 23 (23.00) 28 (28.00) 150 (30.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong community 

should arrange activities to 

increase number of tourists only 

in the seasons that there are a lot 

of tourists.  

Incorrect 70 (70.00) 45 (45.00) 64 (64.00) 58 (58.00) 57 (57.00) 294 (58.80) 14.315 4 0.006* 0.167 

Correct 30 (30.00) 55 (55.00) 36 (36.00) 42 (42.00) 43 (43.00) 206 (41.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

2
9
5
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Table 4.87  (Continued) 

 

Community potential in terms of 

knowledge of tourism marketing 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

Ancient City U Thong 

community  should conserve 

old houses. 

 

Incorrect 2 (2.00) 2 (2.00) 1 (1.00) 4 (4.00) 1 (1.00) 10 (2.00) 3.061 4 0.548 - 

Correct 98 (98.00) 98 (98.00) 99 (99.00) 96 (96.00) 99 (99.00) 490 (98.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should have 

professional process for 

servicing tourists. 

 

Incorrect 9 (9.00) 4 (4.00) 4 (4.00) 9 (9.00) 12 (12.00) 38 (7.60) 7.006 4 0.136 - 

Correct 91 (91.00) 96 (96.00) 96 (96.00) 91 (91.00) 88 (88.00) 462 (92.40)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should sell 

products that meet tourists’ 

needs. 

Incorrect 88 (88.00) 72 (72.00) 84 (84.00) 91 (91.00) 90 (90.00) 425 (85.00) 18.824 4 0.001* 0.190 

Correct 12 (12.00) 28 (28.00) 16 (16.00) 9 (9.00) 10 (10.00) 75 (15.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should pay 

attention to tourists’ 

compliments and complaints. 

 

Incorrect 8 (8.00) 1 (1.00) 2 (2.00) 4 (4.00) 5 (5.00) 20 (4.00) 7.813 4 0.099 - 

Correct 92 (92.00) 99 (99.00) 98 (98.00) 96 (96.00) 95 (95.00) 480 (96.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

 

2
9
6
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Table 4.87  (Continued) 

 

Community potential in terms 

of knowledge of tourism 

marketing 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Ancient City U Thong 

community should play an 

important role of being a 

good host for welcoming 

tourists. 

Incorrect 3 (3.00) 0 (0.00) 0 (0.00) 2 (2.00) 1 (1.00) 6 (1.20) 5.735 4 0.220 - 

Correct 97 (97.00) 100 (100.00) 100 (100.00) 98 (98.00) 99 (99.00) 494 (98.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should create 

its own products’ brands so 

as the tourists will be aware 

of the brands. 

Incorrect 5 (5.00) 0 (0.00) 0 (0.00) 3 (3.00) 10 (10.00) 18 (3.60) 19.940 4 0.001* 0.196 

Correct 95 (95.00) 100 (100.00) 100 (100.00) 97 (97.00) 90 (90.00) 482 (96.40)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

Note:  * With statistical significance of 0.05  

 

2
9

7
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The results of the comparison of the relation among Groups of Parties with 

Community potential in terms of knowledge of Tourism Marketing with statistical 

significance of 0.05, it is found that the sig. < 0.05, there are 8 points or it can be said 

that Groups of Parties are related to Community potential in terms of knowledge of 

Tourism Marketing in 8 points, and the most relative point  (considering from 

Contingency Coefficient)  is Ancient City U Thong community should have a tourist 

information center in order to facilitate tourists. The following points are as follows: 

souvenirs sold in Ancient City U Thong community should be similar to those of 

other tourist attractions, Ancient City U Thong community should create its own 

products’ brands so as the tourists will be aware of the brands, Ancient City U Thong 

community should sell products that meet tourists’ needs, Ancient City U Thong  

community should promote investment by specific groups for tourism development, 

Ancient City U Thong community should arrange activities to increase number of 

tourists only in the seasons that there are a lot of tourists, Ancient City U Thong 

community should find major characteristics of its tourist attractions that are similar 

to those of popular tourist attractions and Ancient City U Thong community should 

set the prices of tourism products to the maximum for the highest income that the 

community can get, respectively-with statistical significance of 0.05. 
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Table 4.88  Comparing the Relation Among Groups of Parties/Participants with Community Potential in Terms of Knowledge of  

                    Participation 

 

Community potential in terms 

of knowledge towards 

participation 

Knowledge People in community Central government Local government Private sector Civil society sector Total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Inviting people to give 

comments and express their 

opinion regarding 

community-based tourism 

activities in Ancient City U 

Thong community for 

building sense of owner is 

an important thing. 

Incorrect 4 (4.00) 1 (1.00) 6 (6.00) 9 (9.00) 7 (7.00) 27 (5.40) 7.282 4 0.122 - 

Correct 96 (96.00) 99 (99.00) 94 (94.00) 91 (91.00) 93 (93.00) 473 (94.60)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Participating in setting 

plans and policies in 

community-based tourism 

management of Ancient 

City U Thong help build 

strength of the community. 

Incorrect 7 (7.00) 0 (0.00) 5 (5.00) 4 (4.00) 4 (4.00) 20 (4.00) 6.771 4 0.149 - 

Correct 93 (93.00) 100 (100.00) 95 (95.00) 96 (96.00) 96 (96.00) 480 (96.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

 

 

 

 

2
9
9
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Table 4.88  (Continued) 

 

Community potential in terms of 

knowledge towards participation 

Knowledge People in community Central government Local government Private sector Civil society sector Total Chi – 

square 
df. Sig. 

Contingency 

Coefficient  Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Participating in providing 

accurate and correct information 

in the process of making plans of 

a project in community-based 

tourism management of Ancient 

City U Thong is important for the 

community. 

Incorrect 4 (4.00) 0 (0.00) 3 (3.00) 2 (2.00) 7 (7.00) 16 (3.20) 8.652 4 0.070 - 

Correct 96 (96.00) 100 (100.00) 97 (97.00) 98 (98.00) 93 (93.00) 484 (96.80)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Being a member of local 

organizations will help develop 

tourism in Ancient City U Thong 

community. 

Incorrect 13 (13.00) 13 (13.00) 7 (7.00) 11 (11.00) 15 (15.00) 59 (11.80) 3.536 4 0.472 - 

Correct 87 (87.00) 87 (87.00) 93 (93.00) 89 (89.00) 85 (85.00) 441 (88.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Giving opinions for setting 

tourism group or club’s direction 

creates better community-based 

tourism development in Ancient 

City U Thong community. 

Incorrect 2 (2.00) 1 (1.00) 2 (2.00) 5 (5.00) 5 (5.00) 15 (3.00) 4.811 4 0.307 - 

Correct 98 (98.00) 99 (99.00) 98 (98.00) 95 (95.00) 95 (95.00) 485 (97.00)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Inviting people to give comments 

and express their opinion 

regarding community-based 

tourism activities in Ancient City 

U Thong community for building 

sense of owner is an important 

thing. 

Incorrect 4 (4.00) 1 (1.00) 6 (6.00) 9 (9.00) 7 (7.00) 27 (5.40) 7.282 4 0.122 - 

Correct 96 (96.00) 99 (99.00) 94 (94.00) 91 (91.00) 93 (93.00) 473 (94.60)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

3
0
0
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Table 4.88  (Continued) 

 

Community potential in terms of 

knowledge towards participation 

Knowledge People in community Central government Local government Private sector Civil society sector Total Chi – 

square 
df. Sig. 

Contingency 

Coefficient  Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Participating in setting plans and 

policies in community-based 

tourism management of Ancient 

City U Thong help build strength 

of the community. 

Incorrect 7 (7.00) 0 (0.00) 5 (5.00) 4 (4.00) 4 (4.00) 20 (4.00) 6.771 4 0.149 - 

Correct 93 (93.00) 100 (100.00) 95 (95.00) 96 (96.00) 96 (96.00) 480 (96.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Participating in providing 

accurate and correct information 

in the process of making plans of 

a project in community-based 

tourism management of Ancient 

City U Thong is important for the 

community. 

Incorrect 4 (4.00) 0 (0.00) 3 (3.00) 2 (2.00) 7 (7.00) 16 (3.20) 8.652 4 0.070 - 

Correct 96 (96.00) 100 (100.00) 97 (97.00) 98 (98.00) 93 (93.00) 484 (96.80)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Being a member of local 

organizations will help develop 

tourism in Ancient City U Thong 

community. 

Incorrect 13 (13.00) 13 (13.00) 7 (7.00) 11 (11.00) 15 (15.00) 59 (11.80) 3.536 4 0.472 - 

Correct 87 (87.00) 87 (87.00) 93 (93.00) 89 (89.00) 85 (85.00) 441 (88.20)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Giving opinions for setting 

tourism group or club’s direction 

creates better community-based 

tourism development in Ancient 

City U Thong community. 

Incorrect 2 (2.00) 1 (1.00) 2 (2.00) 5 (5.00) 5 (5.00) 15 (3.00) 4.811 4 0.307 - 

Correct 98 (98.00) 99 (99.00) 98 (98.00) 95 (95.00) 95 (95.00) 485 (97.00)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

3
0
1
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Table 4.88  (Continued) 

 

Community potential in terms of 

knowledge towards participation 

Knowledge People in community Central government Local government Private sector Civil society sector Total Chi – 

square 
df. Sig. 

Contingency 

Coefficient  Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Smooth coordination creates 

quality for community-based 

tourism in Ancient City U 

Thong community. 

Incorrect 0 (0.00) 1 (1.00) 2 (2.00) 1 (1.00) 11 (11.00) 15 (3.00) 28.179 4 0.000* 0.231 

Correct 100 (100.00) 99 (99.00) 98 (98.00) 99 (99.00) 89 (89.00) 485 (97.00)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong 

community should remove 

lessons after operating the 

project of community-based 

tourism development. 

 

Incorrect 15 (15.00) 2 (2.00) 24 (24.00) 15 (15.00) 21 (21.00) 77 (15.40) 21.891 4 0.000* 0.205 

Correct 85 (85.00) 98 (98.00) 76 (76.00) 85 (85.00) 79 (79.00) 423 (84.60)     

Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

Note:  * With statistical significance of 0.05  

3
0
2
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The results of the comparison of the relation among Groups of Parties with 

Community potential in terms of knowledge of tourism participation with statistical 

significance of 0.05, it is found that the sig < 0.05, there are 2 points or it can be said 

that Groups of Parties are related to Community potential in terms of knowledge 

tourism participation in 2 points, and the most relative point (considering from 

Contingency Coefficient is smooth coordination creates quality for community-based 

tourism in Ancient City U Thong community. The following point is Ancient City U 

Thong community should remove lessons after operating the project of community-

based tourism development, respectively-with statistical significance of 0.05.
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4.1.9   Comparing Differences of Means Among Groups of 

Parties/Participants with Community Potential in Terms of 

Attitudes Towards Community-based Tourism by Employing One 

Way ANOVA and Statistical Test, F-test  

 

Table 4.89  Comparing Differences of Means Among Groups of Parties/Participants  

with Community Potential in Terms of Attitudes Towards Community-

based Tourism 

 

Community potential in 

terms of attitudes 

towards Community-

based Tourism 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x
 S.D. 

x
 S.D. 

x
 S.D. 

Community-based 

tourism makes outsiders 

interested in the Ancient 

City U Thong community 

more. 

4.14 0.79 3.91 0.60 4.12 0.79 4.03 0.82 3.99 0.81 4.04 0.77 1.517 0.196 

Community-based 

tourism creates the 

opportunity for the locals 

of Ancient City U Thong 

to meet tourists whose 

languages and cultures 

are different. 

3.94 0.85 3.76 0.62 3.92 0.81 3.74 0.79 3.78 0.92 3.83 0.80 1.381 0.239 

Community-based 

tourism brings about the 

development of tourism 

facilities which is 

beneficial to the 

community Ancient City 

U Thong community.   

3.90 0.92 3.75 0.67 3.89 0.79 3.89 0.80 3.98 0.80 3.88 0.80 1.072 0.370 

Community-based 

tourism makes the people 

of the Ancient 

community proud of 

themselves. 

4.12 0.78 4.12 0.66 4.26 0.73 4.10 0.80 4.27 0.86 4.17 0.77 1.179 0.319 

Community-based 

tourism creates job 

opportunities for the 

community. 

3.91 0.94 3.97 0.76 4.02 0.74 4.07 0.77 3.98 0.82 3.99 0.81 0.543 0.704 

Community-based 

tourism brings income to 

the Ancient City U Thong 

community equitably. 

3.91 0.85 3.76 0.71 3.80 0.82 3.73 0.94 3.81 0.93 3.80 0.85 0.639 0.635 
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Table 4.89  (Continued) 

 

Community potential in 

terms of attitudes 

towards Community-

based Tourism 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x
 S.D. 

x
 S.D. 

x
 S.D. 

Community-based tourism 

brings back old ways of 

life to the community. 

3.43 1.09 3.03 0.92 3.18 0.96 3.31 1.04 3.21 1.06 3.23 1.02 2.166 0.072 

Community-based tourism 

causes conflict within the 

community. 

2.97 1.15 3.12 1.17 3.01 1.12 3.06 1.08 2.60 1.14 2.95 1.14 3.258 0.012* 

Community-based tourism 

increases daily expense. 

3.07 1.14 3.00 0.89 3.19 1.06 3.19 1.15 2.79 1.09 3.05 1.08 2.399 0.049* 

Community-based tourism 

produces more waste 

materials in the 

community. 

3.49 0.88 3.38 0.78 3.68 1.00 3.64 0.90 3.27 0.90 3.49 0.91 3.711 0.005* 

Community-based tourism 

generates traffic problems 

in the community. 

3.43 1.05 3.31 0.81 3.49 1.06 3.56 0.94 3.10 1.00 3.38 0.98 3.426 0.009* 

Community-based tourism 

causes decadence of 

resources. 

3.09 1.12 3.27 0.80 3.38 1.15 3.28 1.02 2.75 1.25 3.15 1.10 5.319 0.000* 

Overall 3.62 0.57 3.53 0.44 3.66 0.60 3.63 0.63 3.46 0.50 3.58 0.55 2.264 0.006* 

 

Note:  * With statistical significance of 0.05 

 

The results of the comparison between the means of  Groups of Parties with 

community potential in terms of attitudes towards Community-based Tourism with 

statistical significance of 0.05 in some aspects, it is found that the sig. < 0.05, there are 

5 points or it can be said that Groups of Parties that are different from one another 

affects community potential in terms of attitudes towards Community-based Tourism 

which are different in 5 points as follows: Community-based tourism causes conflict 

within the community,Community-based tourism increases daily expense. Community-based 

tourism produces more waste materials in the community,Community-based tourism 

generates traffic problems in the community and Community-based tourism causes 

decadence of resources-with statistical significance of 0.05. 

As for the overall conclusion of the test, it is found that the F- test = 2.264, sig. 

= 0.006 < 0.05. The test results can be concluded that the differences among Groups of 
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Parties that are different from one another affects community potential in terms of 

attitudes towards Community-based Tourism, with Local government (x̄  = 3.66) 

participates in community potential in terms of attitudes towards Community-based 

Tourism the most. The following points are as follows: Private sector (x̄  = 3.63), 

People in community (x̄  = 3.62), Central government (x̄  = 3.53) and Civil society 

sector (x̄  = 3.46), respectively-with statistical significance of 0.05.   

 

Table 4.90  Comparing Differences of Means Among Groups of Parties/Participants  

    with Community Potential in Terms of Attitudes Towards Community- 

    based Tourism Management 

 

Community potential in 

terms of attitudes towards 

Community-based 

Tourism Management 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x  S.D. x
 S.D. x

 S.D. 

Community-based 

tourism management 

creates the opportunity for 

the community to 

participate in deciding 

tourism direction. 

3.89 0.87 3.84 0.73 3.93 0.82 3.87 0.85 4.04 0.80 3.91 0.82 0.902 0.462 

Community-based 

tourism management  

creates the opportunity for 

the community to 

participate in planning 

and making policies on 

tourism. 

3.75 0.90 3.79 0.78 3.75 0.89 3.75 0.87 3.92 0.75 3.79 0.84 0.766 0.548 

Community-based 

tourism management 

creates the opportunity for 

the community to 

communicate between 

people in the community 

and organizations outside 

the community. 

3.69 0.87 3.83 0.77 3.74 0.87 3.78 0.84 3.89 0.75 3.79 0.82 0.894 0.467 

Community-based 

tourism management 

creates the opportunity for 

the community to discuss 

and share opinions with 

others. 

3.79 0.92 3.82 0.82 3.91 0.84 3.81 0.81 3.86 0.82 3.84 0.84 0.318 0.866 

Community-based tourism 

management creates the 

opportunity for the 

community to form groups 

or clubs in order to carry 

out tourism activities. 

3.76 0.91 3.74 0.80 3.76 0.91 3.73 0.90 3.81 0.90 3.76 0.88 0.122 0.975 
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Table 4.90  (Continued) 

 

Community potential in 

terms of attitudes towards 

Community-based 

Tourism Management 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x  S.D. x
 S.D. x

 S.D. 

Community-based tourism 

management creates the 

opportunity for the 

community to coordinate 

with other groups within the 

community. 

3.85 0.90 3.80 0.78 3.75 0.93 3.69 0.88 3.83 0.97 3.78 0.89 0.521 0.720 

Community-based 

tourism management 

creates the opportunity for 

the community to 

brainstorm, analyze, and 

discover activities that are 

considered important for 

the community. 

3.74 0.85 3.81 0.83 3.75 0.99 3.62 0.97 3.80 1.01 3.74 0.93 0.661 0.619 

Community-based tourism 

management creates the 

opportunity for the 

community to work 

together harmoniously 

which will result in being a 

strong community 

3.69 0.93 3.86 0.78 3.84 0.95 3.73 0.85 3.78 0.86 3.78 0.87 0.671 0.612 

Community-based 

tourism management 

creates the opportunity for 

the community to 

consider exploiting 

tourism under conditions 

of management that is 

responsible. 

3.61 0.86 3.81 0.83 3.64 0.90 3.67 0.91 3.82 0.94 3.71 0.89 1.221 0.301 

Community-based 

tourism management 

creates the opportunity for 

the community to 

participate in managing 

the environment and 

protecting and controlling 

pollutions.  

3.71 0.99 3.72 0.77 3.77 0.96 3.59 0.92 3.79 0.97 3.72 0.92 0.711 0.585 

Community-based 

tourism management 

creates the opportunity for 

the community to 

participate in controlling 

the development of 

tourism with limitations. 

3.59 1.03 3.66 0.74 3.63 0.96 3.62 0.87 3.78 0.91 3.66 0.91 0.661 0.619 

Community-based tourism 

management creates the 

opportunity for the 

community to participate in 

managing the benefits of the 

community from tourism 

equitably. 

3.59 0.95 3.59 0.81 3.66 0.91 3.45 0.89 3.70 0.90 3.60 0.90 1.132 0.341 

Overall 3.72 0.75 3.77 0.71 3.76 0.80 3.69 0.74 3.84 0.67 3.76 0.73 0.546 0.702 
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 The results of the comparison between the means of  Groups of Parties with 

community potential in terms of attitudes towards Community-based Tourism with 

statistical significance of 0.05 in some aspects, and overall, it is found that the sig. > 

0.05 in all 12 points or it can be said that Groups of Parties that are different from one 

another affects community potential in terms of attitudes towards Community-based 

Tourism similarly-with statistical significance of 0.05. 

4.1.9.1  Comparing Differences of Means Among Groups of Parties/ 

Participants with Community Potential in Terms of Skills by 

Using Method of One Way ANOVA and Statistical test, F-test  

 

Table 4.91  Comparing Differences of Means among Groups of Parties/Participants  

    with Community Potential in terms of Communication Skills 

 

Community Potential in 

terms of Communication 

Skills 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

Skill at communicating 

with local dialects 

clearly 

3.86 0.97 3.69 0.90 3.87 0.84 3.93 0.92 4.02 0.90 3.87 0.91 1.778 0.132 

Skill at communicating 

well with foreign 

languages 

2.81 1.13 3.16 0.96 2.99 1.10 2.96 1.08 2.79 1.23 2.94 1.11 1.863 0.116 

Skill at communicating 

between inside and 

outside the community 

3.32 0.98 3.53 0.77 3.49 0.81 3.54 0.85 3.53 0.86 3.48 0.86 1.167 0.324 

Skill at communicating 

tourism information 

without creating conflict  

3.44 0.92 3.36 0.79 3.66 0.77 3.38 0.90 3.36 0.90 3.44 0.86 2.199 0.068 

Skill at conveying 

tourism information to 

tourists 

3.45 1.03 3.38 0.74 3.62 0.74 3.43 0.90 3.34 0.97 3.44 0.88 1.483 0.206 

Overall 3.38 0.82 3.42 0.64 3.53 0.71 3.45 0.76 3.41 0.75 3.44 0.74 0.586 0.673 

 

The results of the comparison between the means of Groups of Parties 

with community potential in terms of communication skills with statistical significance of 

0.05 in some aspects and Overall, it is found that the sig. > 0.05 in all 5 points or it can 

be said that Groups of Parties that are different from one another affects community 

potential in terms of communication skills similarly-with statistical significance of 

0.05. 
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Table 4.92  Comparing Differences of Means Among Groups of Parties/Participants  

    with Community Potential in Terms of Customer Service Skills 

 

Community Potential in 

terms of Customer 

Service Skills 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

Skill at being a local 

guide  

3.26 1.08 3.12 0.90 3.42 0.97 3.41 1.00 3.14 1.13 3.27 1.02 1.971 0.098 

Skill at carrying out tourism 

activities  

3.34 1.00 3.29 0.84 3.44 0.94 3.42 0.98 3.21 1.23 3.34 1.00 0.889 0.471 

Skill at providing tourism 

security 

3.40 1.08 3.25 0.80 3.60 0.94 3.46 1.01 3.60 1.05 3.46 0.99 2.251 0.063 

Skill at doing first aid  3.32 0.95 3.06 0.83 3.44 0.91 3.38 0.96 3.25 0.96 3.29 0.93 2.520 0.040* 

Skill at providing 

equitable tourism service  

3.54 0.99 3.40 0.72 3.69 0.77 3.59 0.92 3.44 0.94 3.53 0.88 1.772 0.133 

Overall 3.37 0.89 3.22 0.70 3.52 0.76 3.45 0.86 3.33 0.93 3.38 0.83 1.855 0.117 

 

Note:  * With statistical significance of 0.05 

 

The results of the comparison between the means of  Groups of Parties 

with community potential in terms of Customer Service Skills with statistical 

significance of 0.05 in some aspects, it is found that the sig. < 0.05, there is 1 point 

which is Skill at doing first aid -With statistical significance of 0.05. 

As for the overall conclusion of the test, it is found that the F- test = 

1.855, sig. = 0.117 > 0.05. The test results can be concluded that the differences 

among Groups of Parties that are different from one another affects community 

potential in terms of Customer Service Skills similarly-with statistical significance of 

0.05.   
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Table 4.93  Comparing Differences of Means Among Groups of Parties/Participants  

     with Community Potential in Terms of Leadership Skills 

 

Community Potential 

in terms of 

Leadership Skills 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

Skill at building trust  3.68 0.84 3.63 0.66 3.83 0.68 3.84 0.86 3.66 0.81 3.73 0.78 1.645 0.162 

Skill at building 

reliance  3.57 0.88 3.62 0.71 3.90 0.72 3.76 0.83 3.69 0.86 3.71 0.81 2.589 0.036* 

Skill at decision-

making and problem 

solving  3.56 0.88 3.60 0.71 3.88 0.73 3.54 0.86 3.45 0.87 3.61 0.82 4.011 0.003* 

Skill at coordinating 

with people related to 

tourism 3.46 0.96 3.62 0.72 3.72 0.79 3.51 0.93 3.45 0.95 3.55 0.88 1.749 0.138 

Skill at tourism 

planning 3.37 0.98 3.54 0.69 3.52 0.89 3.37 1.00 3.30 1.05 3.42 0.93 1.262 0.284 

Skill at cooperating 

with people both 

inside and outside the 

community 3.47 0.98 3.61 0.71 3.83 0.79 3.61 0.91 3.50 0.95 3.60 0.88 2.619 0.034* 

Overall 3.52 0.80 3.60 0.63 3.78 0.66 3.60 0.79 3.51 0.78 3.60 0.74 2.189 0.006* 

 

Note:  * With statistical significance of 0.05 

 

The results of the comparison between the means of  Groups of Parties 

with community potential in terms of Leadership skills with statistical significance of 

0.05 in some aspects, it is found that the sig. < 0.05, there are 3 points which are Skill 

at building reliance, Skill at decision-making and problem solving  and Skill at 

cooperating with people both inside and outside the community-with statistical 

significance of 0.05. 

  As for the overall conclusion of the test, it is found that the F- test = 

2.189, sig. = 0.006 < 0.05. The test results can be concluded that the differences 

among Groups of Parties that are different from one another affects community 

potential in terms of Leadership skills differently, with the Local government (x̄  = 

3.78) participates in community potential in terms of Leadership skills the most. The 

following points are as follows: Central government (x̄  = 3.60) Private sector  (x̄  = 
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3.60) People in community (x̄  = 3.52)  and Civil society sector (x̄  = 3.51), 

respectively-with statistical significance of 0.05.   

4.1.9.2  Comparing the Means of the Differences among Groups of 

Parties with community potential in terms of core competency 

by using One Way ANOVA method and the statistic test, F-test  

 

Table 4.94  Comparing Differences of Means Among Groups of Parties/Participants  

    with Community Potential in Terms of Leadership Skills 

 

Community Potential 

in terms Leadership 

Skills 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

Competent at 

working with others 

and tourists 

efficiently 

3.76 0.82 3.86 0.53 3.95 0.66 3.90 0.82 3.79 0.82 3.85 0.74 1.110 0.351 

Competent at 

working in different 

environments where 

there are social 

varieties 

3.58 0.79 3.80 0.57 3.79 0.61 3.68 0.76 3.57 0.76 3.68 0.71 2.449 0.045* 

Competent at 

working according to 

the regulations, rules, 

and orders of the 

community 

3.77 0.80 3.83 0.59 3.91 0.70 3.88 0.76 3.77 0.79 3.83 0.73 0.753 0.556 

Competent at 

developing and 

searching for 

knowledge related to 

tourism management 

3.64 0.87 3.76 0.64 3.78 0.75 3.66 0.77 3.67 0.89 3.70 0.79 0.648 0.628 

competency at 

communicating 

efficiently with people 

who are in charge of 

tourism 

3.51 0.92 3.76 0.67 3.71 0.77 3.68 0.84 3.51 0.88 3.63 0.82 2.029 0.089 

competency at 

communicating with 

people who are in 

charge of tourism 

through information 

technology 

3.26 0.93 3.59 0.70 3.45 0.91 3.48 0.90 3.29 0.88 3.41 0.87 2.507 0.041* 

competency at 

promoting and 

supporting tourism 

products in the 

community 

3.59 0.81 3.66 0.70 3.76 0.77 3.71 0.83 3.49 0.88 3.64 0.80 1.747 0.138 
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Table 4.94  (Continued) 

 

Community Potential 

in terms Leadership 

Skills 

Groups of Parties 

People in 

community 

Central 

government 

Local 

government 

Private 

sector 

Civil society 

sector 

Total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

Competent at 

servicing tourists 

with equitable 

service 

3.55 0.86 3.64 0.73 3.82 0.74 3.74 0.82 3.69 0.86 3.69 0.81 1.598 0.174 

Competent at solving 

conflict within 

various situations 

3.45 0.87 3.50 0.67 3.70 0.87 3.47 0.86 3.51 0.92 3.53 0.84 1.416 0.227 

Competent at 

coordinating tourism 

activities 

3.48 0.87 3.59 0.70 3.59 0.81 3.56 0.83 3.56 0.83 3.56 0.81 0.310 0.872 

Competent at 

initiating tourism 

projects 

3.37 1.02 3.48 0.81 3.51 0.90 3.44 0.87 3.50 0.95 3.46 0.91 0.390 0.816 

Competent at tourism 

planning  

3.31 0.99 3.46 0.77 3.53 0.95 3.51 0.90 3.55 0.90 3.47 0.91 1.134 0.340 

Competent at writing 

tourism policies 

3.09 1.04 3.44 0.82 3.34 0.97 3.37 0.93 3.22 1.07 3.29 0.97 2.036 0.088 

Competent at 

assessing and 

monitoring tourism 

results 

3.22 1.03 3.45 0.80 3.39 0.95 3.41 0.90 3.22 1.06 3.34 0.95 1.331 0.257 

Competent at 

developing, 

improving tourism 

procedures 

3.24 1.01 3.45 0.80 3.51 0.90 3.44 0.90 3.29 1.03 3.39 0.93 1.526 0.193 

Overall 3.45 0.75 3.62 0.59 3.65 0.66 3.60 0.70 3.51 0.68 3.57 0.68 1.429 0.223 

 

Note:  * With statistical significance of 0.05 

 

The results of the comparison between the means of  Groups of Parties 

with community potential in terms of Leadership skills with statistical significance of 

0.05 in some aspects, it is found that the sig. < 0.05, there are 2 points which are 

competency at communicating with people who are in charge of tourism through 

information technology and Competent at working in different environments where 

there are social varieties - with statistical significance of 0.05. 

As for the overall conclusion of the test, it is found that the F- test = 

1.429, sig. = 0.223 > 0.05 The test results can be concluded that the differences among 
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Groups of Parties that are different from one another affects community potential in 

terms of Leadership skills similarly-with statistical significance of 0.05. 

 

4.1.10 Comparing the Means of the Differences Among Groups of 

Parties and Tourists with Community Potential in Terms of Skills 

by Using Independent Samples Test and the Statistical Test, T-test  

 

Table 4.95  Comparing Differences of Means among Groups of Parties/Participants  

 and Tourists with Community Potential in terms of Communication Skills 

 

Community potential in terms of 

communication skills 

N x  S.D. t-test df. Sig. 

Skill at communicating 

with local dialects clearly 

Groups of Parties 500 3.87 0.91 -5.269 893 0.000* 

Group of Tourists 400 4.15 0.67    

 Total 900 4.00 0.83    

Skill at communicating 

well with foreign 

languages 

Groups of Parties 500 2.94 1.11 6.484 897 0.000* 

Group of Tourists 400 2.51 0.91    

 Total 900 2.75 1.05    

Skill at communicating 

between inside and outside 

the community 

Groups of Parties 500 3.48 0.86 11.200 898 0.000* 

Group of Tourists 400 2.81 0.94    

 Total 900 3.18 0.95    

Skill at communicating 

tourism information 

without creating conflict  

Groups of Parties 500 3.44 0.86 -2.115 898 0.035* 

Group of Tourists 400 3.56 0.86    

 Total 900 3.49 0.87    

Skill at conveying tourism 

information to tourists 

Groups of Parties 500 3.44 0.88 15.007 898 0.000* 

Group of Tourists 400 2.58 0.84    

 Total 900 3.06 0.96    

 Groups of Parties 500 3.44 0.74 7.589 879 0.000* 

Overall Group of Tourists 400 3.12 0.51    

 Total 900 3.30 0.66    

 

Note:  * With statistical significance of 0.05 
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The results of the comparison between the means of  Groups of Parties 

and Tourists with community potential in terms of communication skills with 

statistical significance of 0.05 in some aspects, and overall, it is found that the sig. < 

0.05 in all 5 points which are Skill at communicating with local dialects clearly, Skill 

at communicating well with foreign languages,Skill at communicating between inside 

and outside the community, Skill at communicating tourism information without 

creating conflict  and Skill at conveying tourism information to tourists. 

As for the overall conclusion of the test, it is found that the t-test = 7.589, 

sig. = 0.000 or it can be said that Groups of Parties and Tourists affects community 

potential in terms of communication skills differently, with Groups of Parties (x̄  = 3.44) 

have a higher means of community potential in terms of communication skills than Group 

of Tourists (x̄  = 3.12)-with statistical significance of 0.05. 

 

Table 4.96  Comparing Differences of Means Among Groups of Parties/Participants  

    and Tourists with Community Potential in Terms of Customer Service  

    Skills 

 

Community potential in terms of customer 

service skills 

N x  S.D. t-test df. Sig. 

Skill at being a local guide  

 

Groups of Parties 500 3.27 1.02 11.129 891 0.000* 

Group of Tourists 400 2.56 0.89    

 Total 900 2.95 1.03    

Skill at carrying out tourism 

activities  

Groups of Parties 500 3.34 1.00 12.625 898 0.000* 

Group of Tourists 400 2.58 0.80    

 Total 900 3.00 0.99    

Skill at providing tourism 

security 

Groups of Parties 500 3.46 0.99 -3.974 887 0.000* 

Group of Tourists 400 3.71 0.88    

 Total 900 3.57 0.95    

Skill at doing first aid  

 

Groups of Parties 500 3.29 0.93 -2.885 872 0.004* 

Group of Tourists 400 3.47 0.88    

 Total 900 3.37 0.91    

Skill at providing equitable 

tourism service  

Groups of Parties 500 3.53 0.88 -0.790 898 0.429 

Group of Tourists 400 3.58 0.94    

 Total 900 3.55 0.91    
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Table 4.96  (Continued) 

        

Community potential in terms of customer 

service skills 

N x  S.D. t-test df. Sig. 

 
Groups of Parties 500 3.38 0.83 4.107 893 0.000* 

Overall Group of Tourists 400 3.18 0.62    

 Total 900 3.29 0.75    

 

Note:  * With statistical significance of 0.05 

 

The results of the comparison between the means of  Groups of Parties 

and Tourists with community potential in terms of Customer service skills with 

statistical significance of 0.05 in some aspects, it is found that the sig. < 0.05, there are 

4 points which are Skill at being a local guide, Skill at carrying out tourism activities, 

Skill at providing tourism security and Skill at doing first aid.  

As for the overall conclusion of the test, it is found that the t-test = 4.107, 

sig. = 0.000 or it can be said that Groups of Parties and Tourists affects community 

potential in terms of customer service skills differently, with Groups of Parties (x̄  = 

3.38) have higher means of community potential in terms of customer service skills than 

that of  Group of Tourists (x̄  = 3.18) -with statistical significance of 0.05. 

 

Table 4.97  Comparing Differences of Means Among Groups of Parties/Participants  

    and Tourists with Community Potential in Terms of Leadership Skills. 

 

Community potential in terms of leadership 

skills 

N x  S.D. t-test df. Sig. 

Skill at building trust  

 

Groups of Parties 500 3.73 0.78 -2.049 898 0.041* 

Group of Tourists 400 3.84 0.78    

 Total 900 3.78 0.78    

Skill at building reliance  

 

Groups of Parties 500 3.71 0.81 -2.162 898 0.031* 

Group of Tourists 400 3.82 0.77    

 Total 900 3.76 0.79    

Skill at decision-making 

and problem solving  

Groups of Parties 500 3.61 0.82 -1.510 898 0.131 

Group of Tourists 400 3.69 0.78    

 Total 900 3.64 0.81    
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Table 4.97  (Continued) 

 

Community potential in terms of leadership 

skills 

N x  S.D. t-test df. Sig. 

Skill at coordinating with 

people related to tourism 

Groups of Parties 500 3.55 0.88 -1.992 898 0.047* 

Group of Tourists 400 3.67 0.89    

 Total 900 3.60 0.88    

Skill at tourism planning 

Groups of Parties 500 3.42 0.93 14.578 894 0.000* 

Group of Tourists 400 2.58 0.80    

 Total 900 3.05 0.97    

Skill at cooperating with 

people both inside and 

outside the community 

Groups of Parties 500 3.60 0.88 0.484 898 0.628 

Group of Tourists 400 3.58 0.91    

 Total 900 3.59 0.89    

Skill at building trust  Groups of Parties 500 3.60 0.74 1.627 893 0.014* 

 Group of Tourists 400 3.53 0.64    

 Total 900 3.57 0.70    

 

Note:  * With statistical significance of 0.05 

 

The results of the comparison between the means of  Groups of Parties 

and Tourists with community potential in terms of Leadership skills with statistical 

significance of 0.05  in some aspects, it is found that the sig. < 0.05, there are 4 points 

which are Skill at building trust Skill at building reliance,  Skill at coordinating with 

people related to tourism, and Skill at tourism planning. 

As for the overall conclusion of the test, it is found that the t-test = 

1.627, sig. = 0.014 or it can be said that Groups of Parties and Tourists affect 

community potential in terms of leadership skills differently-with Groups of Parties  

(x̄  = 3.60) have higher means of community potential in terms of leadership skills than 

that Group of Tourists (x̄  = 3.53)-with statistical significance of 0.05. 
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4.2  Results of Qualitative Research  

 

This research is a mixed method research. Qualitative research methods are 

carried out in order to find answers for the purposes 1, 3, and 4 as well as to support 

quantitative data related to purpose 2 by employing semi-structure interview so as to 

collect data from related parties/participants who are 12 people in the community 

(PC), 9 people from central government (CG), 10 people from local government (LG), 

11 people from public sector (PS), and 10 people from civil society sector (CS). 

Therefore, 52 people in total participated.  

 

4.2.1  Interview Data 

A semi-structured interview was carried out in places where there are members 

of a community, central public sector, local public sector, private sector, and civil 

society sector. There were five questions used in collecting data as follows 

1)   How is the community-based tourism environment in designated 

areas for sustainable tourism? 

2)   How is the community potential in designated areas for sustainable 

tourism? 

3)   How is the current process of the development of community-based 

tourism management in designated areas for sustainable tourism? 

4)   What are some suggestions for the development of community-

based tourism management in designated areas for sustainable tourism? 

Question 1 How is the community-based tourism environment in designated 

areas for sustainable tourism? (By asking for the current situations) 

Question 2 How is the community potential in terms of knowledge, skills, 

attitudes, and core competencies in designated areas for sustainable tourism?  

Question 3 How is the current process of the development of community-based 

tourism management in designated areas for sustainable tourism? 

Question 4 What are some suggestions for the development of community-

based tourism management in designated areas for sustainable tourism? 
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4.2.2  Results from the Interview 

This section presents the narrative of a semi-structured interview. The results 

are explained by the questions below. 

4.2.2.1 How is the community-based tourism environment in 

designated areas for sustainable tourism?   

The results from the interview with parties involved are as follows: 

1)  Community Context 

"A tourist attraction within the community is the National 

Museum of Ancient City U Thong and ancient remains which are three pagodas, 

ancient city's moat, five tribes' traditions festival, and retro dance" (PC1). 

    "There is a simple way of life along Chorakhe Sam Phan River. 

There is also a tourist attraction to learn about  history of King U-Thong which is Wat 

U Thong." (PC2). 

    "Way of life of the commercial district of Thai-Chinese people 

which can be found in the U Thong market "(PC3). 

    "Community has a way of life of Thai-Chinese traders and also a 

way of life along the river. There is a women’s group producing artificial fruits and 

vegetables as well." (PC4). 

    "The Ancient City U Thong is not far from Bangkok which 

makes it outrun other tourist attractions. A one-day trip is possible."(PC5). 

    "The city has history of Pagoda No. 2 which is located at Si 

Sanphet Phatthana community. It is a pagoda which represents civilization of 

Dvaravati. There are baked-clay voltive tablet, feet of golden Buddha, and a sculpted 

Buddha's head "(PC6). 

    "There are an ancient city pagoda of Dvaravati U Thong City, 

Wat Khao Phra Waterfalls, Khun Phaen-Nang Wanthong Cave, K hao Phra San Chao 

Poh Phraya Chak U Thong Temple, and Chorakhe Sam Phan canal"(PC7). 

    "The city has a long history. The elders said that people have 

been living here since the prehistoric period."(PC8).         

    "There is a religious ceremony at Chao Pho Phraya Chak shrine, 

Vegetarian Festival, Loy Krathong for Exorcising Festival, a religious ceremony of the 
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anniversary of municipality, and Songkran Festival in front of U Thong District 

Office."(PC9). 

    "Most of the people in the community are traders, farmers, and 

home-gardeners." (PC10). 

    "Urban community has a different way of life." (PC11). 

    "Selling foods and utensils, Handicrafts, artificial fruit and 

vegetable products, sculptures, and growing vegetables" (PC12) 

    "There is an organic vegetable garden and Phu Hang Naka Stone 

Park"(CG1) 

    "The story of Fang Rongya Community" (CG2) 

     "Chao Pho Phraya Chak Shrine, National Museum, Loy 

Krathong Festival in front of U Thong District Office, and Tak Bat Devo festival of U 

Thong Temple" (CG3) 

     "During Vegetarian Festival, villagers gathered and helped 

each another out" (CG4) 

    "A religious ceremony of Pagoda" (CG5). 

    "Loy Krathong Swan festival at Khao Phra temple,Tak Bat Devo 

festival, The End of Buddhist Lent festival. Middle of Fifth Month Festival, and Cross 

Year Prayer for New Year"(CG6). 

    "Ways of life of the farming, agricultural, and trading 

communities" (CG7). 

    "Ngan Bun Klang Ban Festival and Watering the elderly (Rod 

Nam Dam Hua Ritual) "(CG8). 

    "Work as a trader, a cook, or a baker." (CG9). 

     "There is a river flowing through the middle of the community. 

Some locals live a waterfront way of life, although the waterfront has already been 

developed."(LG1). 

     "There is Pagoda Number 2 which has a long history and is a 

major tourist attraction of the community" (LG2) 

     "The work of women group which is the production of artificial 

fruits and vegetables" (LG3). 
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     "There is a local museum of Khao Phra and Jade Buddha in a 

Temple" (LG4) 

     "The festival of Chao Pho Phraya Chak U Thong Festival, 

Vegetarian Festival, Loy Krathong Swan Festival at Khao Phra Temple, and Tak Bat 

Devo Festival "(LG5). 

     "There is a trading community and a community where rice 

noodles are made and people working as government officials and a trader." (LG6)  

    "People in the community do Buddha carving and trading and 

work as an employees." (LG7) 

      "People have been living here since prehistoric period, about 

3500 years ago. People have careers related to wickerwork, trading, herbal products, 

and Thai desserts made from herbs" (LG8) 

     "A group of ancient wooden houses along the Winyanuyok road 

of which the atmosphere can be seen while driving by."(LG9) 

     "It is an urban community where most people do trading." 

(LG10) 

     "Phu Hang Naka Stone Park, Phu Muang Khao Tham Sua 

waterfall, mountain of Khao Phra Temple, and mountain of Khao DeeSalak temple" 

(PS1) 

    "Buddha's Footprint on the mountain" (PS2) 

    "Chao Pho Phraya Chak U Thong, Thai Damrong Group, and U 

Thong market" (PS3) 

    "Loy Krathong festival, Chinese Opera Festival, and Vegetarian 

Festival" (PS4) 

    "A religious ceremony for the anniversary of Municipal Market" 

(PS5) 

    "A religious ceremony of pagoda, a village's religious ceremony, 

Tak Bat Devo Festival, Cross year prayer for New Year at Chong Lom Temple" (PS6) 

    "The convenient transportation can be connected to the 

neighboring provinces" (PS7) 

    "The park along the canal" (PS8) 

    "Tourists and locals often go to Phu Hang Naka" (PS9) 



321 
 

    "Ancient wooden houses along the Winyanuyok street where 

Khao Phra temple can be ssen" (PS10) 

    "Vegetarian Festival, Loy Krathong for exorcising Festival" 

(PS11) 

    "Community Forest of Khao Phet Noi, Khun Phaen Cave, Khao 

Phra temple, Forest Park in Khao Phra Temple" (CS1) 

    "Khao Phra temple and National Museum" (CS2) 

    "Chao Phraya Chak UU Thong Shrine" (CS3) 

    "A religious ceremony at Chao Phraya Chak Shrine" (CS4) 

    "Most people in the community next to the market are Thai-

Chinese traders." (CS5) 

    "Songkran Festival, Loy Krathong Festival" (CS6) 

    "Urban way of life mixed with community way of life" (CS7) 

    "Trading of foods and utensils, handicraft products of artificial 

vegetables and fruits,  and growing vegetables by using artificial light lamps" (CS8) 

    "Loy Krathong Swan festival, Khao Phra festival, and the 

middle of fifth month traditional festival" (CS9) 

    "Most of the people are traders" (CS10). 

2) Involved Government Agencies and the Private Sectors 

     "U Thong municipality has helped but the locals do not know 

about tourism."(PC1) 

     "The lack of cooperation from the private sector" (PC2) 

     "Lack of focus in human resource development" (PC3) 

     "Government provides funds for some projects." (PC4) 

     "Supported financially for establishing clubs by Designated 

Areas for Sustainable Tourism Administration (Public Organization)" (PC5) 

     "Introduce the change of existing things into tourism" (PC6) 

     "Government needs to take care of, help and support the 

operation of tourism" (PC7) 

     "I want the private sector to participate in tourism development 

because the private sector is well-versed in marketing." (PC8) 



322 
 

          "Help make new ideas in community and create awareness in 

the community about the development of tourism resources in the community." (PC9) 

         "The government sector is only interested in those who are 

members of the clubs. There should be a selection of community representatives for 

training and learning in different aspects." (PC10) 

            "Should create distinctive and unique tourist attractions of the 

ancient city U Thong to attract tourists." (PC11) 

          "Should educate people more, and encourage the relevant 

authorities to understand more." (PC12) 

     "There is a push to develop community into tourist attractions 

by promotion  and publicizing tourist attractions in the community." (CG1) 

     "Financially support the establishment of clubs promoting 

tourism" (CG2). 

     "Introduce the community to the value of what exists in the 

community which can be brought to be improved and to turn into tourism products." 

(CG3) 

      "The government took part in the development in all aspects but 

has not been recognized by the community as it should be." (CG4) 

     "The private sector rarely took part because publicizing is not 

widely disseminated, and there is no opportunity to come together for a meeting." 

(CG5) 

     "Government supports and pays attention to what the 

community would get, especially when there are activities that lack good publicizing" 

(CG6) 

    "Support study tours to reinforce careers in tourism, 

infrastructure development, and the professional training for careers in the 

community." (CG7) 

      "Assist in the selling areas." (CG8) 

      "Focus is on the maintenance of the environment such as 

reducing waste properly and ensuring safety for tourists." (CG9) 

      "Support study tours related to careers and the arrangement of 

the basic needs of the people and the community." (LG1) 
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      "Should encourage the participation of local people, because 

there is very little." (LG2) 

      "Should encourage study tours for strengthening careers in 

tourist attractions." (LG3) 

      "The municipal authorities should take care of the area and 

Designated Areas for Sustainable Tourism Administration (Public Organization) need 

to provide aid." (LG4) 

      "U Thong Municipality" (LG5) 

      "Push the development of community into tourist attraction." 

(LG6) 

      "Organize community events to study the needs of the 

community." (LG7) 

       "There must be training in language skills, history  and 

information of various attractions in the area so the information learnt can be 

explained and passed on to visitors." (LG8) 

      "The operation supporting the management of CBT should 

obtain the information of the integration from expert agency, and there should be the 

development of systematic networking to promote knowledge sharing in public." 

(LG9) 

      "There should be those who are knowledgeable in helping with 

recommendations, guidelines and forms used in operating tourism management." 

(LG10) 

      "Should encourage study tours for promoting careers in 

tourism." (PS1) 

     "Should stimulate and encourage the public to understand 

everything beforehand." (PS2) 

     "Help make new ideas in the community and create awareness 

in tourism." (PS3) 

     "To promote the participation in projects and encourage 

publicizing of tourism." (PS4) 

     "Should support education so as  to foster professional 

development to increase income." (PS5) 
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     "State agencies rarely pay attention to the development."  (PS6) 

    "The ancient city U Thong community should have an identity 

and branding in presenting tourism." (PS7)      

    "Arrange training sessions and provide knowledge of local 

cultures, set the center of learning such as for language, cultures, history,  and focus on 

the language used in communication." (PS8) 

     "Arrange study tours for educating tourism development."  (PS9) 

     "Develop attractions to be more attractive by setting clear 

development plans, for example, the a cliff of Khao Tham Thiam." (PS10) 

    "There should be more public relations." (PS11) 

    "Government needs to take care of, help, and support." (CS1) 

    "Should organize community's events to study the needs of the 

community." (CS2) 

    "Should support education for professional development so as to 

increase income." (CS3) 

    "The private sector must be involved in the development of 

tourism together to make more development." (CS4) 

    "The arrangement of basic needs of the people and what the 

community must have." (CS5) 

    "Pay close attention to community, should ask whether there is a 

need in the community, and in what aspect." (CS6) 

    "The government should be involved in promoting; some 

residents still do not know what tourism events the community hold." (CS7) 

    "The private sectors also lack understanding on developing areas 

into tourist attractions, they, therefore, did not cooperate." (CS8) 

    "Should educate and encourage the study of languages." (CS9) 

    "To provide staff with knowledge in areas related to tourism 

who can provide knowledge to the community."(CS10) 

4.2.2.2  How is the Community Potential in Designated Areas for 

Sustainable Tourism? 

The results from the interview with parties involved are as follows: 

1) In Terms of knowledge 
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"The community still lacks knowledge and understanding of 

community-based tourism, and the government officials lack knowledge about tourism 

areas." (PC1)   

"The continual lack of inheriting knowledge of community 

history and intelligence of locality in the community." (PC2) 

"There must be a committee in each community to determine 

the opinions together." (PC3) 

The lack of understanding of how to manage tourism because 

tourism was new, there should be training sessions and study tours in places that the 

tourism is managed in the same manner."(PC4) 

"The lack of understanding in their knowledge of tourism 

management, tourism planning. They cannot do it by having the governmental 

organizations as mentors." (PC5) 

 "Lack of knowledge of marketing that can be used to find 

strength and identity." (PC6) 

 "Do not understand tourism carrying capacity, which means no 

certainty about appropriate number of tourists visiting the community." (PC7) 

"Do not know the details of the attraction." (PC8) 

  "Let people in the community take part in presenting the 

direction of tourism management which will be in accordance with the life of the 

community." (PC9) 

"Set a committee who can examine opinions and summarize the 

significant points that will be used in the development and management of tourism." 

(PC10) 

"Providing training sessions, knowledge and information related 

to the management of tourism to agents from the community." (PC11) 

 "Create distinctiveness and uniqueness of attractions of the 

ancient city of U Thong to attract tourists." (PC12) 

"Has been announced by the cabinet as the top 7
th

  tourist 

destination in Thailand because it is a unique place related to religion, culture, and 

tradition." (CG1) 
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 "Provide knowledge that has correct information of his or her 

own local community." (CG2) 

 

"Support the learning of sustainable tourism and learning about 

the environment in the management of tourism." (CG3) 

"To educate the community about managing tourism resources 

in the community, to increase communication skills, and to promote cultures of local 

tourism." (CG4)   

"Preparation of knowledge about the ancient city U Thong." 

(CG5)  

"Pay attention to cleanliness and services." (CG6) 

 "Develop knowledge, learn about the history, and study the 

culture and history of the area." (CG7) 

 "Promote tourism in traditional cultures." (CG8) 

"Caring for the environment and the safety of tourists." (CG9) 

 "Training sessions about language skills, and history of various 

attractions in the area." (LG1)   

"Government builds perception towards tourism through the 

provision of information in the form of meetings, study tours, and educational 

activities." (LG2) 

 "Bring experts who understand things well to help with 

suggesting and giving guidelines." (LG3) 

 "Provide knowledge and training sessions to the participants." 

(LG4) 

"Should have a working network to promote knowledge 

sharing." (LG5) 

"Educational institutions need to support the training and 

knowledge." (LG6) 

 "Collaboration in the management of community organizations 

to make communities livable and the development of the natural resources and the 

environment." (LG7) 
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 "Knowledge of the language in order to communicate with 

foreign visitors."(LG8) 

"Lack of knowledge in tourism management." (LG9) 

"Lack of knowledge and information about the tourism in 

community." (LG10) 

"There is more and more publicity." (PS1) 

"To promote greater knowledge." (PS2) 

"Training local people to have knowledge of the sights." (PS3) 

"To promote knowledge about tourist attractions." (PS4) 

"Participate in study tours for learning in tourism development." 

(PS5) 

"Let people in the area take part in the development." (PS6) 

"Training for providing knowledge of the language and the 

search for relevant authorities, agencies, and tour guides." (PS7) 

"The lack of knowledge in the management of community 

regulations and lack of good information perception." (PS8) 

"There is a creation of uniqueness and branding in presenting 

tourism." (PS9) 

"Develop language skills." (PS10) 

"Provide training sessions and provide adequate equipment to 

carry out tourism." (PS11) 

"Offer information about tourist attractions and details of the 

ancient city U Thong to tourists." (CS1) 

"To educate the public and provide a local guide." (CS2). 

"Further study of languages." (CS3) 

"Bringing personnel who are knowledgeable about the history 

and archeology to help with providing knowledge to people in the area or the club's 

agents to gain knowledge and understanding of the history of the tourist attraction in 

the ancient city U Thong correctly." (CS4) 

"The local people have the knowledge, public mind, and love 

for their homeland." (CS5) 

"The knowledge of urban city and tourist information." (CS6) 
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"Youth and students in the area have learned and understood the 

history of tourism information." (CS7) 

"Make documents of details and tourism manuals." (CS8) 

"In terms of the origin of the community and the value of what 

they are." (CS9) 

"The history of the community and the tourism operation." 

(CS10) 

2)  In Terms of the Attitude 

    "Those who join the club have the voice and the right to join 

study tours" (PC1) 

    "Let people in the area take part in tourism management 

regularly and listen to public opinion." (PC2) 

    "Let people in the community express their opinions and join in 

tourism development." (PC3) 

     "Promoting a positive attitude towards tourism with people in 

the community." (PC4) 

    "Motivating and mobilizing public opinion with the people in 

order for them to participate in the development and management of tourism."  (PC5) 

    "The public must be involved in the decision-making and must 

obtain benefits from local development and tourism management." (PC6) 

    "The people in the area to be alert in order to participate in the 

development and management of tourism." (PC7) 

    "Contributes to revenue within the community, unity in the 

community and brings prosperity to the community." (PC8) 

         "A warm and strong community makes harmony and income 

which creates progress of community." (PC9)  

        "The community has increased income." (PC10) 

          "Promote careers in the community and unity." (PC11) 

         "Community revenue increases." (PC12) 

    "If making revenue and spreading prosperity in the community 

are needed, the community needs to find its own tourism products." (CG1) 
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     "All parties must cooperate in hearing the minority's opinion." 

(CG2) 

    "Participate in discussion and the development of tourism within 

the community." (CG3) 

     "The community can benefit from tourism both in knowledge 

and revenue." (CG4) 

     "Collaborate in presenting opinions about tourism management 

to the government." (CG5) 

     "The community should have similar opinion about what they 

would get when tourism is in the community and what they should adapt." (CG6) 

     "Encourage tourists to come to sustainable areas in order to let 

the community see that tourism contributes to the revenue and increase positive 

attitudes towards tourism." (CG7) 

     "Creating awareness about tourist attractions in the area to 

tourists." (CG8) 

     "Residents and community leaders are involved in shared 

responsibility." (CG9) 

     "Improvement of opinion on the involvement of community in 

all aspects so as to create coherence and to prevent conflict." (LG1) 

     "Support the local people in taking part in the tourism 

management." (LG2) 

     "The evaluation of the work of the workers and the 

acknowledgement of the progress of the operation." (LG3) 

     "Study the attitudes and public opinion in the community 

towards management of tourism." (LG4) 

    "Develop the model of tourism management in the ancient city 

U Thong so as to be suitable to the conditions of community." (LG5) 

     "Raise awareness in people in the community so as to make 

them love and cherish natural resources and attractions." (LG6) 

     "Creating a positive attitude towards the development of the 

community-based tourism." (LG7) 
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      "The cooperation and unity within the community to see the 

developments and achievements in the community." (LG8) 

     "Let people be involved in the operation of tourism." (LG9) 

     "Develop slowly." (LG10) 

     "Those involved must have a positive attitude towards tourism 

which is going to help in the cooperation in tourism development." (PS1) 

    "To educate and create a good feeling in tourism development." 

(PS2) 

    "If there is a need for the community to have positive attitude 

towards tourism, distribute tourism area more." (PS3) 

    "Motivating and encouraging people to cooperate with tourism 

development and help with managing security." (PS4) 

    "Provide correct tourism information to create a better 

understanding." (PS5) 

    "The lack of participation and unity in the community." (PS6) 

    "Should get more attention from the personnel involved."  (PS7) 

    "The distribution of information contributes to the perception 

and positive attitude towards participating in tourism management." (PS8) 

    "Comment and provide information about the benefits the 

community received from tourism management." (PS9) 

    "Let people take part in the development of tourist attractions." 

(PS10) 

    "Tourists have to learn and understand the culture and history 

and be aware of the local civilization." (PS11) 

    "Plan long-term management and development of tourism." 

(CS1) 

    "Build awareness on the cleanliness and the conservation of the 

environment." (CS2) 

    "Publicize tourist attractions in the media." (CS3) 

    "Promote the maintenance of environment of tourist attractions 

while operating tourism." (CS4) 
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    "Provide opportunities  for people to get involved in thinking 

and giving suggestions regarding tourism." (CS5) 

    "Educating Youth on tourism." (CS6) 

    "Conserve local cultures and traditions." (CS7) 

    "Recognize the importance of promoting and developing 

tourism activities." (CS8) 

    "Educate the public more through hospitality training." (CS9) 

    "Leaders must have the ability and sacrifice for the common 

good." (CS10) 

3)  In Terms of Skills 

"Activities carried out for unity." (PC1) 

"Cooperate more." (PC2) 

"Increasing language skills, and communication with local 

dialects or other languages." (PC3) 

"Encourage good leadership by serving the tourists well and 

communicating clearly for easy understanding which will reduce conflict and 

misunderstanding." (PC4). 

"Encourage public consciousness and provide better services to 

tourists." (PC5) 

"Develop the language skills to welcome foreign tourists, 

develop professional skills in order to promote revenue, and increase the knowledge of 

ancient history within the community." (PC6) 

"The community has the ability to weave, to make purses, to 

make multi-purpose cleaners, and to make Thai desserts from herbs." (PC7) 

"Appreciate value of the community's tourist attractions and 

their own way of life so as to adapt and show visitors who can experience it." (PC8) 

         "Teamwork, communication, and knowledge available to 

others." (PC9) 

        "People who know something must pass on the skills to 

someone else." (PC10) 

          "Learning the language to communicate with tourists." (PC11) 
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         "Let the government support and facilitate the management of 

tourism." (PC12) 

    "Increase communication skills, unique speaking is speaking 

with a local dialect." (CG1) 

     "Adding cognitive skills and understanding in the management 

of tourism." (CG2) 

    "Add advertising and publicizing skills to the community." 

(CG3) 

     "There is training in foreign languages, languages used in 

ASEAN." (CG4) 

     "Develop skills to enhance the ability to participate in the 

development of community-based tourism." (CG5) 

     "Inexperienced and unskilled personnel in tourism." (CG6) 

     "Community leaders will be represented in building understanding 

with local people." (CG7) 

     "There is an exchange of knowledge and understanding, the 

cooperation to help solve problems, and brainstorming to find ideas to develop tourism 

potential." (CG8) 

     "Promoting language skills to the public." (CG9) 

     "Empowering the capacity of leaders of the community, 

government officials, and concerned citizens so as to have new ideas, which can be 

used to develop tourism." (LG1) 

     "Develop the environment surrounding the attractions, make it 

better." (LG2) 

     "Training and creating new guides to provide information about 

the sights to tourists." (LG3) 

     "Prepare the people in the community who are interested in 

dealing with the management of tourism." (LG4) 

     "Scholars are needed for providing knowledge about 

communication, management, and tourism marketing." (LG5) 

     "Providing information about way of life in the community." 

(LG6) 
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     "Lack of collaboration within the community." (LG7). 

     "Servicing in tourism must receive training." (LG8 

     "Develop skills related to occupations related to tourism."  (LG9) 

     "The community needs to be trained as local guides for 

communication." (LG10). 

     "Increasing skills, knowledge of the language." (PS1) 

    "Learn about tourism development." (PS2) 

    "To hire experts to give advice on foreign languages." (PS3) 

    "The lack of power from people in the community." (PS4) 

    "Building knowledge and understanding of the management of 

tourism." (PS5) 

    "Training sessions about knowledge of  languages and about 

providing information regarding tourist attractions." (PS6) 

    "Focus on developing skills, knowledge, and communication in 

local languages." (PS7) 

    "Develop personnel with abilities to join the management." 

(PS8) 

    "There is a start and a making of the community based tourism 

in a community." (PS9) 

    "Cooperation in welcoming the tourists." (PS10) 

    "Birth of tourist attractions which generate income." (PS11) 

    "Encouraging people to have the ability to provide the 

development of tourism management." (CS1) 

    "Training tour guides or staff who provide information to and 

welcome tourists." (CS2). 

    "Enriching tourist attractions of the ancient city U Thong by 

developing outstanding features in order to have uniqueness." (CS3) 

    "Skills in tourism management." (CS4) 

    "Allocating and efficiently recruiting personnel to join the 

team." (CS5) 

    "Being a member promoting tourism of the ancient city U 

Thong for receiving news." (CS6) 
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    "Being a good host is to study the needs of travelers." (CS7) 

    "Management, Communication, educating English language, 

knowledge of history, knowledge of environment, and publicity." (CS8) 

    "The lack of understanding of tourism." (CS9) 

    "Should be training sessions to educate and promote tourism 

development seriously." (CS10). 

4)  The Core Competencies 

    "Planning guidelines that are clear and are ready to 

accommodate tourists." (PC1) 

    "There is a physical and mental capacity" (PC2) 

    "Finding staff that are capable of operating works effectively." 

(PC3) 

     "Lack of techniques in product presentation." (PC4) 

    "Know their duty and behave according to disciplines." (PC5) 

    "Bringing the right tools and technologies to use in practice." 

(PC6). 

    "The ability to coordinate tourism activities." (PC7). 

    "Using information technology to facilitate coordination." 

(PC8). 

         "Management." (PC9). 

        "Programming tour." (PC10). 

          "Promoting knowledge of tourism management." (PC11). 

         "Knowledge of management." (PC12). 

    "Ready in all aspects including personnel, PR, and the 

development of tourist attractions." (CG1) 

     "The community must be active and be able to write tourism 

policies and not rely on the government alone." (CG2) 

    "The community should think or present a project that really 

comes from the community." (CG3) 

     "Creating rules and regulations for tourism within the ancient 

city U Thong by having DASTA aid in understanding." (CG4) 
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     "Should be aware of the environment, cultures, traditions, and 

history related, should employ local labor as much as possible so as to distribute 

income in the community, and  should be administering and managing the market in 

line with the target groups." (CG5). 

     "There should be the visitor center providing information and 

tour guiding including the supply of souvenirs." (CG6) 

     "Encourage creativity." (CG7). 

     "Development of the well-being of the people." (CG8). 

     "Lack of publicity." (CG9). 

     "There is love and unity, and the participation in the 

management of tourism." (LG1). 

     "Establishing and integrating works to drive and to develop 

management of tourism." (LG2). 

     "The representatives of a community should be able to manage 

tourism." (LG 3) 

     "Can analyze situations and problems concerning tourism 

management and can find solutions to the problem, clear ones." (LG4) 

     "Organizations must act as a community mentor." (LG5) 

     "Management is in the form of ecotourism based on the 

conservation of resources" (LG6). 

     "Being a member of the ancient city U Thong so as to receive 

news." (LG7) 

      "Being a good interpreter and  skilled in more than two 

languages." (LG8) 

     "Having the ability to work with others and tourists." (LG9) 

     "There is a great vision." (LG10) 

     "Can provide tourism information." (PS1) 

    "Work in a diverse environment." (PS2) 

    "The lack of sacrifice and lack of leaders who have the ability 

and knowledge."(PS3) 

    "Self-learning" (PS4) 
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    "Empowerment of cooperation and the creation of rules and 

order in tourism management." (PS5) 

    "Providing services to tourists with equality." (PS6) 

    "Follow the rules and regulations that the community has set." 

(PS7) 

    "Learning the language to communicate with tourists." (PS8) 

    "Impress visitors." (PS9) 

    "Communicating Effectively." (PS10) 

    "Communication and coordination through information 

technology." (PS11) 

    "Product Offering." (CS1) 

    "Knowledge of the occupation." (CS2) 

    "Ability to solve conflicts in situations." (CS3) 

    "People behave well and are considerate to tourists." (CS4) 

    "Aware of the uniqueness or strengths of an attraction." (CS5) 

    "Having the ability to plan for tourism." (CS6) 

    "Focus on the development of personnel to be ready to support 

tourism."(CS7) 

    "Having the ability to monitor and evaluate tourism." (CS8) 

    "Knowledge of tourist attractions in community" (CS9) 

    "Should find flaws to improve and develop the operation of 

tourism." (CS10) 

4.2.2.3  How is the Current Process of the Development of Community-

Based Tourism Management in Designated Areas for Sustainable 

Tourism? 

  The results from the interview with parties involved are as follows: 

  "DASTA invited the participants to join the meetings to share their 

opinions on the establishment of the ancient city U Thong." (PC1) 

  "Get involved in offering opinions in the field of tourism." (PC2) 

  "Government makes contact with community leaders to find 

representatives to liaise." (PC3) 
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  "Heard from the municipality that there will be an opening of tourism 

here in the U Thong District." (PC4). 

  "When the club was set up, a president was found. The meetings are 

held every first and third Monday of the month." (PC5) 

  "Have subscribed as a member of club promoting tourism." (PC6) 

  "There are officials of DASTA coming to the community and 

persuading me to attend the meetings." (PC7) 

  "The headman invited me to join the club promoting tourism by telling 

me that there will be tourism in the community." (PC8). 

       "DASTA often comes to see people in the community asking how well 

they are and asking about their occupations." (PC9) 

      "Took part in tourism meetings with the club frequently." (PC10) 

        "Know tourism information from leaders who joined the meeting with 

DASTA and the club." (PC11) 

      "The club has prepared a project of tourism by having DASTA as a 

chaperone." (PC12). 

  "The community has offered comments in writing projects for study 

tours regarding tourism." (CG1) 

   "The government should coordinate with community leaders regularly." 

(CG2) 

  "In presenting projects,  most of the projects are the ones the 

government had planned." (CG3) 

   "The purpose of the club is to make the community as a hub for 

coordination and news notification." (CG4) 

   "Club members can comment fully." (CG5) 

   "In order to operate tourism, there will be meetings before so as to 

listen to the opinion of the community." (CG6) 

  "Tourism Plan will be implemented according to the needs of the 

community." (CG7) 

   "DASTA ignores other agencies which causes the lack of coordination 

with existing tourism agencies." (CG8) 
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  "Some community leaders do not to focus on tourism, so they do not 

cooperate as they should." (CG9) 

   "Less participation in the operation of tourism because its already been 

taken care of by  DASTA." (LG1) 

  "Get coordinated to assist the area visiting to meet community leaders 

sometimes."  (LG2). 

  "When clubs organize tourism routes, they would asked for 

facilitations." (LG3) 

  "I have rarely been involved in the planning of tourism in the 

designated area." (LG4) 

   "Took part in brainstorming meetings since the establishment of the 

designated area." (LG5) 

  "A community leader who has been coordinated about tourism, 

always." (LG6) 

  "Tourism activities are organized frequently to present a tourist 

attraction in their own communities." (LG7) 

   "The club has study tours in other communities by obtaining budget 

from DASTA." (LG8) 

  "The tourism project is not truly derived from community but it is a 

project that the government has already set." (LG9) 

  "There are too many tourist activities. Feeling tired." (LG10). 

  "Participation in tourism is very little." (PS1) 

  "In the course of a project, there will be a conclusion of a project."  (PS2) 

  "Most of the time, the village's headman will join the meeting with the 

club or with the agency when there is a tourism event." (PS3) 

  "People who are not members of the club will not participate in the 

study tours." (PS4) 

  "The meeting of the club, people have the opportunity to comment 

fully." (PS5) 

  "DASTA. will have a meeting in order to conclude the activities done 

every time in order to ask the community for what is not understood or for any jams." 

(PS6) 
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  "To attend all club's meetings and  tourism activities, always." (PS7)  

  "The meeting of the club is good because people in a community can 

exchange ideas with each other and know one another more." (PS8) 

  "When it comes to projects or to have someone come in groups to the 

community, there will be a preparatory meeting." (PS9) 

  "Do not ask the community's needs but ask community leaders, that is 

why the villagers do not like tourism activities." (PS10) 

  "Club members will have to do study tours in other provinces, the 

villagers have no rights to do so." (PS11) 

  "There is coordination of cooperation with all local authorities in the 

operation of tourism." (CS1) 

  "I have not been  involved regularly, but obtained information from the 

village's headman." (CS2) 

  "I want the government to care for other villagers who are not members 

of the club because everyone needs to get information." (CS3) 

  "In the implementation of community tourism, there is a problem 

related to people's readiness." (CS4) 

  "The public relations of activities or community's tourism projects are 

done regularly." (CS5) 

  "The community has revenue from tourism activities." (CS6) 

  "There was an exchange of ideas between communities and DASTA 

regularly through meetings." (CS7) 

  "There is an assessment by asking the needs of the community in 

implementation of tourism." (CS8)  

  "The private sector barely cares for tourism operation." (CS9) 

  "Clubs promoting tourism is a drive of tourism in the ancient city U 

Thong." (CS10) 

4.2.2.4 What are Some Suggestions for the Development of 

Community-based Tourism Management in Designated Areas 

for Sustainable Tourism? 

The results from the interview with parties involved are as follows: 
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"Training sessions should be carried out to create a better 

understanding of human development and the creation of value in  terms of 

conservation and in terms of the development in the maintenance of environmental 

conditions of the community." (PC1) 

  "Training sessions should be provided to develop knowledge for people 

and leaders in the community to know about the news broadcasting in the workplace 

and encourage a love of the homeland." (PC2) 

  "Should provide training sessions to develop the knowledge in the 

public and community leaders and should have organized study tours from which the 

knowledge can be brought to the community." (PC3) 

  "Should reassure local people about tourism." (PC4) 

  "The organizations should establish guidelines for finding the strength 

of each community to promote tourism, and should provide knowledge regarding 

management and create a vision of promoting tourism." (PC5) 

  "There should be a willingness to develop the community and the idea 

of developing must not be divided." (PC6) 

  "Should use knowledge of the language as a basic tool to communicate, 

should bring knowledgeable staff to provide information and advice on how to behave 

and perform operations." (PC7) 

  "There should be a great leader in driving and developing tourism in the 

community." (PC8) 

       "Should bring knowledgeable staff to provide information and advice 

on how to behave and perform operations." (PC9) 

     "Promotion of good conscience to public consciousness and self-

sacrifice for the collective." (PC10) 

        "Educate by study tours" (PC11). 

       "Encourage people to participate in development." (PC12) 

  "Should encourage the cooperation of the authorities and the public in 

developing continuously and sustainably." (CG1) 

   "Should build knowledge and understanding to everyone in the district 

and Suphan Buri province. Should highlight what is important for presenting the 

ancient city U Thong's tourism, and should build understanding, so the local people 
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have perception and can say to outsiders involved or related and can advise tourists." 

(CG2) 

  "Lack of infrastructure, facilities, and inadequate food supply and stores 

for tourists." (CG3) 

  "The training in order to improve the ability of community 

development." (CG4) 

   "There should be study tours and should be guided by an expert in the 

development of tourism activities and advice on the development of various 

activities." (CG5) 

  "Should promote tourism in the Ancient City U Thong conservatively 

so that tourism cannot affect people's way of life in the community too much."  (CG6) 

  "Should encourage people in the ancient city U Thong to continue 

living their life like before in order to maintain their identity according to their way of 

life and the environment." (CG7) 

  "The government should adequately allocate a budget to carry out the 

management of tourist destinations in the ancient city U Thong" (CG8) 

  "Those involved must be attentive to the needs of the people and the 

area enthusiastically to have people trust them and be cooperative in the effective  

development and management of tourism of ancient city U Thong." (CG9) 

   "People in the community must maintain the community's uniqueness 

and distinctiveness of the tourist attractions in the ancient city U Thong." (LG1) 

  "There must be a focus on convenience and safety for tourists, so they 

will have confidence in traveling to the ancient city U Thong." (LG2) 

   "The government should promote and allocate the budget adequately 

for the development of tourism in ancient city U Thong." (LG3) 

   "Government organizations must work faster and have guidelines for 

the operation or should have model scheme in the management for tourism 

development which creates effective tourism in ancient city U Thong." (LG4) 

   "There should be training so as to educate and promote tourism 

development seriously." (LG5) 
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  "There should be a welcome for tourist and should be aware of 

appropriateness when promoting tourist destinations so that the promotion is not 

beyond reality." (LG6). 

   "Should understand and collect data from the related studies so as to 

apply to the development of ancient city U Thong as much as possible." (LG7)   

  "Should give priority to the conservation of the environment to 

maintain its beauty and the maintenance of the community's forest." (LG8). 

   "Should have same model of the development and the management so 

as for them to go in the same direction and contribute to the ultimate achievement." 

(LG9) 

  "The government should educate the people in the area, should promote 

understanding for the participation in the development, and should focus on the real 

practices." (LG10) 

  "Must arrange excursions for local community agencies and 

neighborhood groups, so what is learnt can be adopted and used in improving the 

management of tourism in the area and can be used as a guideline and can later be 

disseminated to the public in the area." (PS1) 

  "There must be communication with the public and local community to 

let them understand and take part more." (PS2) 

  "The authorities and agencies should clarify the results to be obtained 

and the impact caused by community-based tourism towards the public in order to 

achieve conformity." (PS3) 

  "It must be the preparation of community for tourism management." 

(PS4) 

  "There should be a meeting and report on the progress of 

implementation and evaluation whether the plan is consistent with the practice or not." 

(PS5) 

  "Must provide information and build awareness to the people in the area 

to promote co-operation in order to develop tourist attractions of  Ancient City U 

Thong." (PS6) 

  "Provide staff or servicing point to provide guidance or all kinds of 

details to tourists." (PS7) 
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  "Government and the private sector need to provide assistance and 

support in the clear development of tourism model." (PS8)    

  "Promote public participation and awareness in owning the area of 

ancient city of U Thong and act as a good host to make an impression to tourists." 

(PS9) 

  "More budget should be given in the future for developing the potential 

of  tourist attractions in the community." (PS10) 

  "Should give priority to tourism development by having systematic 

process of management." (PS11) 

  "There are leaders who are capable, have deep understanding of 

managing tourism." (CS1) 

  "Promote and create distinctiveness of ancient city U Thong to attract 

tourists." (CS2) 

  "Support public relations and provide knowledge in correctly managing 

the tourist attractions of ancient city U Thong." (CS3) 

  "Create souvenirs of ancient city U Thong." (CS4) 

  "Make traffic conditions and infrastructure more convenient."  

(CS5) 

  "Improve the local environment and carry out tourism management 

appropriately." (CS6) 

  "Focus on the development of an individual so as to create more 

participation in the development of tourist attractions within the ancient city U 

Thong." (CS7) 

  "There should be a learning center of the history of the sights." (CS8) 

  "Establish clubs or centers of knowledge development so that people 

can use language better in communication." (CS9) 

  "Promote tourist attractions in Ancient City U Thong to have more 

potential." (CS10) 
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4.3  Results and Discussion 

 

The study titled “A Model of the Development of Community-Based Tourism 

Management in Designated Areas for Sustainable Tourism” is both quantitative and 

qualitative. It consists of 4 purposes which are: 

1)  To study community-based tourism environment in designated areas 

for sustainable tourism 

2)  To assess the potential of communities in designated areas for 

sustainable tourism   

3) To study the process of the development of community-based 

tourism management in designated areas for sustainable tourism 

4)  To create a model of the development of community-based tourism 

management in designated areas for sustainable tourism 

According to aforementioned purposes, each purpose consists of research 

questions that have been studied by the researcher as follows:  

4.3.1   Purpose 1: to study community-based tourism environment in designated 

areas for sustainable tourism    

1)  How is the community-based tourism environment in designated 

areas for sustainable tourism? 

4.3.2 Purpose 2: to assess the potential of communities in developing the 

community-based tourism management in designated areas for sustainable tourism 

2) How is community potential in terms of  knowledge in the 

community-based tourism management in designated areas for sustainable tourism? 

3)  How is the community potential in terms of attitudes in the 

community-based tourism management in designated areas for sustainable tourism? 

4)   How is the community potential in terms of skills in the community-

based tourism management in designated areas for sustainable tourism? 

5)   How is the community potential in terms of core competency in the 

community-based tourism management in designated areas for sustainable tourism? 

4.3.3   Purpose 3: to study the process of the development of community-based 

tourism management in designated areas for sustainable tourism 
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6)   What is the current process of the development of community-based 

tourism management in designated areas for sustainable tourism? 

4.3.4  Purpose 4: to bring forward a model of the development of community-

based tourism management in designated areas for sustainable tourism 

7)  What is a proper model of the development of community-based 

tourism management in designated areas for sustainable tourism? 

According to the aforementioned research questions, the researcher has 

discussed the results of the study from all 8 questions in line with the order of the 

purposes of the study. 

  

4.3.1  Purpose 1: to Study Community-based Tourism Environment in 

Designated Areas for sustainable tourism 

4.3.1.1  Research Question 1. How is the Community-based Tourism 

Environment in Designated areas for Sustainable Tourism? 

In analyzing tourism environment, the researcher employs Dynamic 

Diamond Model or Diamond Model of Porter (1998)  which contains 4 factors which 

are (1) Input Factor Conditions (2) Demand Conditions (3) Related and Supporting 

Industries and (4) Strategy and Rivalry Context which brings about the conclusion 

whether the environment is a benefit or an obstacle for community-based tourism 

management in designated areas for sustainable tourism. The results from the study 

show that:   

1)   Input Factor Conditions-the researcher discussed the results 

by dividing Input factor Conditions into 5 points which are physical resource,human 

resource, knowledge resource, capital resource, and infrastructure.  

(1)  Physical Resource 

Ancient City U Thong is located in the central part of 

Thailand which is the hub of all facilities in all aspects. This area is the mecca of 

shopping centers, educational institutes, government sectors, and the hub facilitating 

infrastructures of Thailand. It is situated in the area of the Office of Designated Area 

of Ancient City U Thong and was promoted to a designated area for sustainable 

tourism on May 1, 2013. It covers 2 parishes or Sub District Municipalities which are 

U Thong Sub District and Tao U Thing Sub District, U Thong District Suphan Buri 



346 
 

Province. It has an area of  38.16 square kilometers approximately. To the north, it 

touches Nong Ong Sub District Administrative Organization, U Thong District, 

Suphan Buri Province, To the south, it touches Yung Thalai  Sub District 

Administrative Organization, U Thong District Suphan Buri Province, To the east, it 

touches Krachan Sub District Municipality, U Thong District, Suphan Buri Province. 

Also, to the west, it touches Chorakhe Sam Phan Sub District Municipality, U Thong 

District, Suphan Buri Province. 

Ancient City U Thong is an ancient city where history, 

cultures, traditions, and people’s way of life are unique.  Moreover, archeological 

record indicates that the Ancient City U Thong has been inhabited by people since the 

pre-historic period, around 3,500 years ago, or the same time as the Dvaravati period. 

It can be assumed that the city was once the capital city of Dvaravati Kingdom and the 

center of Suvarnabhumi Civilization which is the beginning of art, culture, and 

traditions belonging to various ethnic groups living nowadays. Besides, Ancient City 

U Thong has a Thai-Chinese way of life since a number of Thai-Chinese people are 

doing their businesses in U Thong Sub District.  On the other hand, semi-rural way of 

life includes way of life along Chorakhe Sam Phan River where people farm, grow 

vegetables, and own paddy fields. These people can be seen particularly in Toa U 

Thong Sub District. Moreover, there are 5 U Thong ethnic groups which are local 

Thai, Thai-Chinese, Thai Wiang, Thai Song Dam, and Lao Khrang. 

Ancient City U Thong is a city where tourism resources, 

cultural and natural heritages are abundant, including ancient and historical remains, 

water resources, forests, mountains with great views, and friendly atmosphere from 

people in the community. These things are the attractions that draw tourists to come 

and visit the community in order to learn ways of life in the community and to 

exchange their experiences through the local community.  The community’s 

outstanding characteristics are, for example, Phumuang- Dok Chang Din Forest Park 

which covers an area of 2760000 square meters. It is considered a mixed forest 

alternating with Monastery Bamboo forest. In the forest park, there are interesting 

activities offered which are a natural track of 1.5 kilometers for learning nature. It 

takes about 1.5 hours to complete this track. By walking along the track, you will see 

mixed forests that include such as Ma Kha wood, bamboo, Chankrapho, and Chanpha. 
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Moreover, there are three ancient elephant-trapping pens made out of clay from 

Dvaravati period which have an area of 16,000 square meters located near the office, 

aged about 1,500, the laterite base of temple of Dvaravati period. It is assumed that 

this place used to be a place for Phu Muang Falls, a  famous falls appearing in a 

literary work named Khun Chang Khun Phaen.  It is a five-story waterfall. Along the 

way that this waterfall flows,  there is a point of interest which is  ancient elephant-

trapping pens made out of clay and laterite. If you go up on the Khao Phra mountain, 

there will be different kinds of trees to see such as Chankrapho and Prongpuek. There 

is a white stone courtyard with big and small stones placed alternately. In some places  

the stones are combined into layers with spots of Prong trees. It is considered a forest 

near the city, a rare one.    

Historical tourism resources in Ancient City U Thong 

include the important historical resource area which is an area within the U Thong 

city's moat. The archaeological sites which can also be seen are the ancient buildings 

built with brick or laterite which indicates the specific nature of each age, faith and 

religion clearly such as Pagoda number two located within the Si Sanphet Phatthana 

community, a group of ancient remains Phu Hang Naka, and a group of ancient 

remains at clay elephant-trapping pens. Meanwhile, most of the archaeological 

artifacts of Ancient City U Thong are  found along with the ancient remains. Artifacts 

found are mainly Buddha's images, idols, jewelry, and metal coins. Moreover, the area 

has antiques which are enshrined  as sacred objects, for example, imitated Buddha's 

footprint at Khao Dee Salak Temple. This Buddha's footprint is different from those 

found elsewhere due to the fact that it is carved from red sandstone in the form of bas- 

relief. It is assumed that it was built in Dvaravati period. The major religious places or 

sacred places are Khao Dee Salak temple, Khao Kamphaeng Temple, Khao Phra Sri 

Sanphetchayaram Temple, Khao Tham Thiam Temple, and Khao Tham Sua temple.  

Moreover, there is a religious place of worship for community's people who lived in 

Ancient City U Thong. It is Chao Pho Phraya Chak Shrine which has Chinese 

architectural style. The idols are of Shiva or Vishnu's characteristics. The name of 

Chao Pho Phraya Chak comes from the fact that the idol holds discus in his hand. 

There are many other sacred artifacts, some of which have not been registered as an 

antique such as Somdej Phra Pusayamuni Sri Suphan Suphan Mongkon or white jade 
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Buddha, the principle Buddha image of Khao Kamphaeng temple. Also, ancient city U 

Thong is area where votive tablets called "Phra Tham Sua" are found. Moreover, 

Ancient City U Thong has a National Museum U Thong where there is a collection of 

excavated antiquities of different periods, an exhibition of the evolution of humans 

from different periods that once lived in the region for Suphan Buri Province. In the 

museum, there is an area exhibiting the discovery of ancient city U thong in historical 

period and in the period of Dvaravati culture. There are Buddha images from the 

Dvaravati period, the simulation of housing of Lao Song style, and a room for an 

ethnological exhibition. Moreover, there is a group of ancient houses along the 

Winyanuyok road too. 

Important cultural resources and the festivals of Ancient 

City U Thong are a religious ceremony called Khaochi which is a tradition of the Lao 

Wiang people held on the 15th day of  the 3rd waxing moon every year in order to 

preserve the tradition of the Lao Wiang, so younger generations see the value of 

cultural traditions that their ancestors have practiced since the past. It also creates 

harmony in the community,  Tak Bat Devo Festival is held in October after the end of 

Buddhist lent, there is food and Luk Yon dessert offered to the priests, Thai Song 

Dam's traditional festival is held to revive and carry on the tradition of the Thai Song 

Dam people as well as to promote tourism in the community. Activities include folk 

shows and the dressing of Thai Song Dam people, and Loy Krathong Festival, in the 

event, there is a Krathong competition,  Krathong parade, fireworks, firecrackers, and 

sparks. Moreover, there are Tak Bat Devo festival, Loy Krathong Swan festival, 

Chinese vegetarian festival, Songkran festival in front of U Thong District office, the 

anniversary ceremony of Municipal Market, and handicrafts from intelligence of 

locality. Ancient City U Thong has unique local products city which are local serge, 

accessories, foods and products from fish, processed agricultural products and sweets 

such as Kong dessert, and beverages such as herbal drinks, butterfly pea drink, 

mushroom juice, and rice milk. Also, important arts and cultures include a Thai folk 

song called Choi. Examples can be seen in excerpts from the interview. 

"A tourist attraction within the community is the National 

Museum of Ancient City U Thong and ancient remains which are pagoda number 

three, ancient city's moat, five tribes' traditions festival, and retro dance" (PC1) 
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"The city has history of Pagoda No. 2 which is located at Si 

Sanphet Phatthana community. It is a pagoda which represents civilization of 

Dvaravati. There are baked-clay voltive tablets, feet of golden Buddha, and sculpted 

Buddha's head found." (PC6) 

"The city has a long history. The elders said that people have 

been living here since the prehistoric period. There is a group of ancient wooden 

houses along the Winyanuyok road." (PC8)      

"Chao Pho Phraya Chak Shrine, National Museum, Loy 

Krathong Festival in front of U Thong District Office, and Tak Bat Devo festival of U 

Thong Temple" (CG3) 

"Ways of life of the farming, agricultural, and trading 

communities" (CG7). 

"There are Pagoda Number 2 which has a long history and is 

a major tourist attraction of the community" (LG2) 

"The festival of Chao Pho Phraya Chak U Thong Festival, 

Vegetarian Festival, Loy Krathong Swan Festival at Khao Phra Temple, and Tak Bat 

Devo Festival " (LG5).  

"People have been living here since prehistoric period, about 

3500 years ago. People have careers related to wickerwork, trading, herbal products, 

and Thai desserts made from herbs" (LG8) 

"Phu Hang Naka Stone Park, Phu Muang Khao Tham Sua 

waterfall, mountain of Khao Phra Temple, and mountain of Khao DeeSalak temple" 

(PS1) 

"The convenient transportation can be connected to the 

neighboring provinces" (PS7) 

"Ancient wooden houses along the Winyanuyok street 

where Khao Phra temple can be ssen" (PS10) 

"Vegetarian Festival, Loy Krtong for exorcising Festival" 

(PS11) 

"Urban way of life mixed with community way of life" 

(CS7) 
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"Loy Krathong Swan festival, Khao Phra festival, and the 

middle of fifth month traditional festival" (CS9) 

From the above data, the Ancient City U Thong is a city 

with plentiful natural tourism resources or tourist attractions and diverse cultures 

including tourist attractions, ancient remains, historical sites, and atmosphere that 

invites tourists to experience and learn the way of life of the community such as 

Chinese culture and Laotian culture. Therefore, Ancient City U Thong is ready and 

appropriate in terms of physical and environmental that the areas can be developed 

through rehabilitation and support of conservation so as to support the fact of being a 

tourism city in the future. However, Ancient City U Thong should develop attractions 

to be more attractive by having development plans to develop the attractions to be 

ready to accommodate tourists more. Because tourism resources are important in 

tourism management that can be able to attract tourists to come. Similarly, Mill and 

Morrison (2002) concluded that attractions or tourist areas can be termed as an 

important aspect of tourism that has the ability to catch the attention of potential 

tourists to visit the attractions, and they are the most important and crucial things that 

will lead to success of tourism management. Harris and Howard (1996) suggested that 

tourism area is meant to define physical property and cultural property of a place. It is 

an important thing in creating awareness to the tourists. Such features could be a 

natural environment such as climate, ecological environment or may be specific, such 

as mountains, waterfalls, museums and so on. 

(2)  Human Resource 

Ancient City U Thong is governed under 2 Sub district 

Municipality which are Sub district Municipality U Thong and Sub district 

Municipality Thao U Thong as follows:  

U Thong Sub district Municipality has an area of 1446.69 

rais. This area is a densely-populated area along Highway 321 and along the Charakhe 

Samphan canal. Community's characteristics consist of commercial buildings, shops, 

restaurants, markets, and shops selling equipment for services regarding public utilities 

and  agricultural equipment and products needed to serve the community in the 

municipality and the surrounding community area. Moreover, it is also the site of the 

government center and the main commercial area of Ancient City U Thong. There are 
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13 communities in U Thong Subdistrict Municipality which are: Dvaravati Patana 

Community, Wat U Thong Community, Bencharong Phatthana Community, Chanon 

Phatthana Community, U Thong Phatthana Community, Talat Sot Thesaban 

Community, Phraya Chak Ruam Chai Community, Ton Chaeng Phatthana 

Community, Sap Thanaphat Community, Somthawin Phatthana Community, Tha Phra 

Tawan-ok Community, Tha Phra Fang Khlong Community, and Si Sanphet Phatthana 

Community. Therefore, the researcher will show the population of the U Thong Sub 

district Municipality. 

Sub district Municipality Thao U Thong has an area of 

20714.78 rais. Thao U Thong  mainly consists of rural area and has agricultural 

community scattered around the area of city community. The settlements are a 

community of single detached houses and row houses which are located surrounding 

the site of a monastery and along the transportation routes both by land and water. The 

important roads  and rivers are, such as Winyanuyok road, Malaiman road, and 

Chorakhe Sam Phan river. There are 12 communities in Sub district Municipality 

Thao U Thong which are: Na Lao Community, Ban Don Phrom Community, Ban 

Khok Community, Ban Nong Ta Sam Community, Ban Khao Phra Community, Ban 

Tha Phra Community, Ban Tha Ma Community, Baan Nong Sua Community, Ban Si 

Sanphet Comminity, Ban Dong Yen Community, Ban Pathomphon Community, and 

Ban Noen Phlapphla Suan Phlu. Therefore, the researcher will show the population of 

the U Thong Sub district Municipality. 

From having 25 communities and a combined total 

population of 21,689 people in designated area of Ancient City U Thong, it makes the 

coordination regarding tourism spread scattered. The office of designated area of 

Ancient City U Thong, therefore, encourages the community to participate in 

propelling tourism within the community through the establishment of a club 

promoting community-based tourism of ancient city Dvaravati U Thong in July 11, 

2013 with 48 people as members  (U Thong District announcement regarding the 

establishment of the club promoting community-based tourism of ancient city 

Dvaravati U Thong, 2013) to create a participatory process of people in communities 

of both Sub district Municipalities by letting the people in communities join the club 

and to hold joint meetings every first and third Monday of the month in which there 
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will be officials of the Office of designated.  Areas of Ancient City U Thong 

participate in order to share opinions and inform news, and create projects in the club. 

However, people who joined the club are only a small group of community 

representatives compared to the population of the 25 communities. Also, there are 

some communities that there is no representative joining which makes the process of 

participation, notification, or providing knowledge, and training of tourism concentrate 

on community leaders and community representatives only, not evenly distributed. 

The excerpts from the interview include:     

"Government needs to take care of, help and support the 

operation of tourism" (PC7) 

"The government sector is only interested in those who are 

members of the clubs. There should be a selection of community representatives for 

training and learning in different aspects." (PC10) 

"The private sector rarely took part because the publicizing 

is not widely disseminated, and there is no opportunity to come together for a 

meeting." (CG5) 

"Government supports and pays attention to what the 

community would get, especially when there are activities that lack good publicizing" 

(CG6 

"Help make new ideas in the community and create 

awareness in tourism." (PS3) 

"Should organize community's events to study the needs of 

the community." (CS2)   

It can be seen that the human resources in designated area of 

Ancient City U Thong lack participation by the local people and must be developed in 

many aspects. Therefore, people in communities of designated area of Ancient City U 

Thong must be developed in terms of knowledge and tourism-related skills through 

education, training, conferences, and observing activities so as to develop human 

resources with greater efficiency. This is consistent with Nadler (1989) who has 

analyzed the development of human resources that can be developed by using the 

three types of processes which are training, education, and development while Mondy 

and Noe (2005) commented that the primary functions of human resource 
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management include training and development, planning and development of careers, 

unit development and evaluation by having training activities designed to enhance the 

knowledge and skills to meet the needs for the present professions. The development 

is the learning of staff so as to adopt and apply in a long-term. Similarly, Cevat (2000) 

concluded that education and skills training for people in local community for 

businesses involved in tourism will make the local people get involved with the 

development. 

(3)  Knowledge Resource 

According to the analysis regarding resources in terms of 

knowledge in designated area of Ancient City U Thong, it is found that people in the 

community still lack knowledge and understanding of community-based tourism. They  

are wondering what they would get from tourism. Also, tourism is also a new matter 

for the community. Moreover, the community still lacks knowledge of tourism 

resources, of tourism conservation, of  tourism zoning, competency in tourism 

carrying capacity, in tourism marketing, and in tourism participation. The community 

still lack foreign language skills, skills at being a local tour guide, leadership skills, 

and tourism planning skills due to lack of support in several aspects from related 

entities. The excerpts from the interview include: 

 "The community still lacks knowledge and understanding of 

the community-based tourism, and the government officials lack knowledge about 

tourism area." (PC1) 

"The continual lack of inheriting knowledge of community 

history and intelligence of locality in the community." (PC2) 

     "lack of knowledge of marketing that will be used to find 

strength and identity." (PC6) 

"I do not know the details of the attraction." (PC8) 

"Provide knowledge that has correct information of his or her 

own local community." (CG2) 

"Develop knowledge, learn about the history, and study the 

culture and history of the area."(CG7) 

"Promote tourism in traditional cultures." (CG8) 
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"Caring for the environment and the safety of tourists." 

(CG9) 

"Training sessions about language skills, and history of 

various attractions in the area." (LG1)  

"Knowledge of the language in order to communicate with 

foreign visitors." (LG8) 

"lack of knowledge in tourism management." (LG9) 

"lack of knowledge and information about the tourism in 

community." (LG10) 

"The training for providing knowledge of the language and 

the search for relevant authorities, agencies, and tour guides." (PS7) 

"The lack of knowledge in the management of community 

regulations and lack of good information perception." (PS8) 

"Bringing personnel who are knowledgeable about the 

history and archeology to help with providing knowledge to people in the area or 

club's agents to gain knowledge and understanding of the history of the tourist 

attraction of the ancient city U Thong correctly." (CS4) 

"In terms of the origin of the community and the value of 

what they are." (CS9) 

"The history of the community and the tourism operation." 

(CS10)    

Therefore, related parties involved in tourism operation in 

designated area of  Ancient City U Thong needs to support people in community in 

terms of knowledge in various fields as mentioned above. They can give financial 

support, personnel to develop knowledge of people in community for betterment. 

Moreover, people in community, themselves, must seek knowledge through the 

community's gurus, community leaders, government officials, and information 

technology. Besides, Fariborz (2010) analyzed that capacity/potential building is how 

the community will develop its capabilities in every aspect of the development of 

sustainable tourism. Therefore, investment in education in the community, training 

skills, knowledge and capacity building will be an effective way which can yield 

results that are valuable to tourism management and impact on the development of 
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community. Davenpcrt (1998) provided further comments that  in order for the 

community to build and maintain a competitive advantage, it is based on the ability of 

the organization to make learning in the community occur continually which will 

happen when the community has a systematic process to find, create, collect, store, 

share, and use knowledge. Also, Moscardo (2008) suggested that the major obstacle to 

successful tourism development is the lack of skills and knowledge about tourism.  

(4)  Capital Resource 

 According to the analysis, it is found that the designated 

area of Ancient City U Thong is supported with a budget from Designated Areas for 

Sustainable Tourism Administration (Public Organization) by the network 

coordination and promotion of tourism to the community. The budget supports various 

projects of the club and the observing activities within the country and outside the 

country. Also, the budget is used to support the Educational Institutes for Research to 

develop tourism within the designated area of Ancient City U Thong. However, 

community has not received budget from other organizations and cannot raise funds 

from various financial institutions. The excerpts from the interview include: 

"Government provides funds for some projects." (PC4) 

"Financially support the establishment of clubs promoting 

tourism" (CG2). 

"Government supports and pays attention to what the 

community would get, especially when there are activities that lack good publicizing" 

(CG6) 

"Support study tours to reinforce careers in tourism, 

infrastructure development, and the professional training for careers in the 

community." (CG7) 

"Support study tours related to careers and the arrangement 

of the basic needs of the people and the community." (LG1) 

"Should encourage study tours for promoting careers in 

tourism." (PS1) 

(5)   Infrastructure 

According to the analysis, the designated area of Ancient 

City U Thong has convenient transport links which can be reached by two routes: 
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route from Bangkok by taking Highway 4 (Phetkasem Road), then turning into 

Highway 321 (Malaiman Road) into Nakhon Pathom Province, which means going 

through Nakhon Pathom-Kamphaeng district-Ban Thung Kok-Ban Sa Yai Som- U 

Thong of  a total distance of about 128 kilometers, a second route is by using Highway 

340 (Bang Bua Thong-Chai Nat), then turning into Highway 357 (the route avoiding 

Suphan Buri city), then turning into Highway 321 through Bang Bua Thong- at Bua 

Luang District-Bang Pla Ma district-Suphan Buri-Ban Suan Taeng-U Thong of a 

distance of about 122 kilometers. Both routes take approximately 1.30 hours. The 

designated area of Ancient City U Thong can be considered near the capital city of the 

country and has the advantages over other tourism resources/tourist attractions that are 

far away. Moreover, from the fact that Ancient City U Thong was declared a 

designated area for sustainable tourism, it allows tourists to travel to the community 

more and more,  and the area is suitable to attract infrastructure investment to facilitate 

tourism in the future. The excerpts from the interview include:   

"The convenient transportation can be connected to the 

neighboring provinces" (PS7) 

"There is a push to develop community into tourist 

attraction by promotion  and publicizing tourist attractions in the community." (CG1) 

2)  Demand Conditions 

According to the analysis of demand conditions, it is found that 

from the rising number of tourists traveling to Suphan Buri Province of Thailand, both 

local Thai and foreign visitors has increased with the number of tourists who traveled 

to Suphan Buri Province in 2012 of 1,831,019 people in total, mostly Thai tourists 

with the number of 1,815,166 people, followed by foreign tourists of 15,353, and this 

number is likely to increase. Also, the number of days of the average stay of tourists in 

the year 2012 is increasing. When considering the travel habits of tourists in Thailand, 

it showed that in 2012, the number of days stayed, on average (Average Length of 

Stay) was 2.14 days for Thai tourists and for foreigners it was 1.71 days and they are 

likely to stay longer. This makes Ancient City U Thong's gain the attention of tourists 

as a tourism city, and the number of tourists is likely to increase.  

Moreover, there is the expansion of tourists from Asian 

countries who travel to Thailand as a result of the Thailand opening the country for 
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international tourists to travel to by land and air. In addition, the visa waiver among 

member countries has helped encouraging people travel from country to country 

among the group of countries more convenient. 

3)  Related and Supporting Industries 

According to the analysis, it is found that the tourism industry in 

designated area of ancient city U Thong has continued to grow. Recently, it is found 

that there are five accommodation services for tourists such as hotel and resort 

operators belonging to  local people which include total of 109 rooms, as in Table 

4.98. 

 

Table 4.98   Information Regarding Accommodation in Designated Area of Ancient City  

    U Thong. 

 

Number Hotel’s name Address No. of 

rooms 

price 

1. U Thong Hotel 
Malaiman Road, U 

Thong Sub District 
24 200-250 

2. Na Lao Resort 
Village No. 2, U Thong 

District 
10 500 

3. Hotel SN 2000 
Malaiman Road, U 

Thong Sub District 
30 400 

4. 
Ban Din Rim 

Nam Resort 

Wat U Thong 

Community Street, U 

Thong Sub District  

10 
1,000-

3,000 

5. 
Phlu Luang 

Mansion 

531 Village No. 2 U 

Thong Sub District 
35 500-4,000 

 

Accommodation in designated area for sustainable tourism of 

Ancient City U Thong is considered accommodation that is not very standard because 

the owners are local people who still lack knowledge and understanding of managing 

hotel business with international standards. Therefore, private sector is planning to 

increase the area of  hotels and Accommodation  and to  develop hotels to meet 
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international standards as well as to support the restaurant business from those 18 

restaurants that service tourists that already exist (Office of Designated area for 

sustainable tourism of Ancient City U Thong, 2013) which are owned by local 

residents. But there are no standards since most restaurants are sell cooked-to-order 

menus to people in the community. Moreover, the private sector will be supporting 

tour-guiding businesses and souvenir businesses to support the growth of tourism in 

designated area for sustainable tourism of Ancient City U Thong in the future. 

Meanwhile, Designated Areas for Sustainable Tourism 

Administration (Public Organization) (Dasta) has prepared a master plan and action 

plan for the designated area for sustainable tourism of Ancient City U Thong by using 

the principles of having people's participation, exploring the area, holding meetings 

with the heads of various departments and different parties so as to listen to the 

opinions. The master plan consists of four strategies, 11 plans, and 87 projects which 

are divided into infrastructure development projects such as building a road around the 

city and reservoir, creating a history-oriented learning center. Moreover, there is the 

creation of cable cars and railway development which is currently in the process of 

planning and feasibility studies. As for the propelling, there will be Suvarnabhumi 

foundation to help work as well as  the cooperation asked from both government and 

the private sector, which will cover all industries (Sirikul Kasiwiwat, 2013).  

Problems and obstacles concerning related and supporting 

industries that occur within designated area for sustainable tourism of Ancient City U 

Thong were caused by government policy regarding large investment projects that are 

uncertain and keep changing the agreement on investment, and the private sectors 

rarely cooperate in propelling tourism. The excerpts from the interview include: 

    "Government needs to take care of, help and support the 

operation of tourism." (PC7) 

 "The government took part in the development in all aspects but 

has not been recognized by the community as it should be." (CG4) 

    "The private sector rarely took part because the publicizing is 

not widely disseminated, and there is no opportunity to come together for a meeting." 

(CG5) 

    "The operation supporting the management of CBT should 

obtain the information of the integration from expert agency, and there should be the 
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development of systematic networking to promote knowledge sharing in public." 

(LG9) 

    "State agencies rarely pay attention to the development." (PS6) 

    "Should develop attractions to be more attractive by setting 

clear development plans, for example, at a cliff of Khao Tham Thiam." (PS10) 

    "The private sector must be involved in the development of 

tourism together to make more development." (CS4) 

    "The private sectors also lack understanding on developing area 

into a tourist attraction, they, therefore, did not cooperate." (CS8) 

4)   Strategy and Rivalry Context 

 According to the analysis, it is found that the designated area 

for sustainable tourism of Ancient City U Thong has a competition with neighboring 

provinces which developed tourism before and are known to tourists such as 

Ratchaburi Province, Kanchanaburi Province, Ayutthaya province, Sukhothai 

Province which has potential of tourism resource/tourist attraction as well as the 

infrastructure in place. Also, the similar culture can attract tourists to turn in those 

places to seek new experiences which reduced repurchase. However, designated area 

for sustainable tourism of Ancient City U Thong still has the opportunity from the 

current trend of tourism in which tourists' attention towards community-based tourism 

is increasing. Also, the sufficiency economy philosophy has sparked community-based 

tourism and observing activities on tourism by the increase of more study tours. 

Besides, coming to the Ancient City U Thong, tourists can do a one-day trip because 

the community is not that far from Bangkok and Suphan Buri Province. 

 

4.3.2  Purpose2: to Assess the Potential of Communities in Developing the 

Community-based Tourism Management in Designated Areas for 

Sustainable Tourism 

4.3.2.1  Research Question 2. How is the community potential in terms 

of knowledge in community-based tourism management designated areas for 

sustainable tourism? 

Community potential in terms of knowledge can be divided into 6 

aspects which are knowledge of tourism resource, knowledge of tourism resource 
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conservation, knowledge of tourism carrying capacity, knowledge of tourism zoning,  

knowledge of tourism marketing, and knowledge of tourism participation. Therefore, 

overall community potential in terms of knowledge of  related parties will be shown 

from 500 copies of questionnaires, in order, as follows:   

1) Community potential in terms of Knowledge of Tourism 

Resource 6 points, it is found that knowledge  of natural tourism resource: people in 

community have knowledge or a percentage of 21, central government have 

knowledge or a percentage of 94,  local government have knowledge or a percentage 

of 20, private sector have knowledge or a percentage of 24, and civil society sector 

have knowledge or a percentage of 20. Therefore, assessment results of knowledge of 

natural tourism resource of 5 parties have knowledge or a percentage of 25.20, 

knowledge of historical tourism resource: people in community have knowledge or a 

percentage of 94, central government have knowledge or a percentage of 91,  local 

government have knowledge or a percentage of 95, private sector have knowledge or a 

percentage of 95, and civil society sector have knowledge or a percentage of 91, 

Therefore, assessment results of knowledge of historical tourism resource of 5 parties 

have knowledge or a percentage of 93.20, knowledge of lifestyle/way of life tourism 

resource: people in community have knowledge or a percentage of 87, central 

government have knowledge or a percentage of 88,  local government have knowledge 

or a percentage of 89, private sector have knowledge or a percentage of 90, and civil 

society sector have knowledge or a percentage of 99, Therefore,  assessment results of 

knowledge of lifestyle/way of life tourism resource of 5 parties have knowledge or a 

percentage of 89.40, knowledge of traditional tourism resource: people in community 

have knowledge or a percentage of 52, central government have knowledge or a 

percentage of 48,  local government have knowledge or a percentage of 52, private 

sector have knowledge or a percentage of 48, and civil society sector have knowledge 

or a percentage of 53, Therefore,  assessment results of knowledge of traditional 

tourism resource of 5 parties is lack of knowledge or a percentage of 50.60, knowledge 

of art and cultural tourism resources: people in community have knowledge or a 

percentage of 85, central government have knowledge or a percentage of 92,  local 

government have knowledge or a percentage of 95, private sector have knowledge or a 

percentage of 91, and civil society sector have knowledge or a percentage of 96, 
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Therefore, assessment results of knowledge art and cultural tourism resources of 5 

parties have knowledge or a percentage of 91.80, and knowledge of intelligence-of-

locality tourism resources: people in community have knowledge or a percentage of 

83, central government have knowledge or a percentage of 85, local government have 

knowledge or a percentage of 95, private sector have knowledge or a percentage of 84, 

and civil society sector have knowledge or a percentage of 84, Therefore, assessment 

results of knowledge intelligence-of-locality tourism resources of 5 parties have 

knowledge or a percentage of 86.20 

(1) In conclusion regarding the assessment results of  

Knowledge of Tourism Resource of 5 parties which includes 6 points, it is found that 

people in the community have knowledge or a percentage of 70.33, central 

government have knowledge or a percentage of 74.17, local government have 

knowledge or a percentage of 74.33, private sector have knowledge or a percentage of 

72.0,  and civil society sector have knowledge or a percentage of 72.83,  With the total 

mean of  Knowledge of Tourism Resource 5 parties is have knowledge or a percentage 

of 72.73, as indicated in Table 4.99 

 

Table 4.99  Knowledge of Tourism Resources 

 

Points of knowledge 
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Result 
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1. Knowledge of Tourism Resources 

  1.1 Nature Know 

(21%) 

Know 

(41%) 

Know 

(20%) 

Know 

(24%) 

Know 

(20%) 

Know 

(25.20%) 

  1.2 history Know 

(94%) 

Know 

(91%) 

Know 

(95%) 

Know 

(95%) 

Know 

(91%) 

Know 

(93.20%) 

  1.3 Way of life Know 

(87%) 

Know 

(88%) 

Know 

(89%) 

Know 

(90%) 

Know 

(93%) 

Know 

(89.40%) 

  1.4 Tradition Know 

(52%) 

Know 

(48%) 

Know 

(52%) 

Know 

(48%) 

Know 

(53%) 

Know 

(50.60%) 
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Table 4.99  (Continued) 

 

Points of knowledge 

parties 

Result 
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  1.5 Arts and Cultures Know 

(85%) 

Know 

(92%) 

Know 

(95%) 

Know 

(91%) 

Know 

(96%) 

Know 

(91.80%) 

  1.6 Intelligence of 

Locality 

Know 

(83%) 

Know 

(85%) 

Know 

(95%) 

Know 

(84%) 

Know 

(84%) 

Know 

(86.20%) 

Total 
Know 

(70.33%) 

Know 

(74.17%) 

Know 

(74.33%) 

Know  

(72.0%) 

Know  

(72.83%) 

Know  

(72.73%) 

 

However, 5 related parties also lack knowledge of the 

natural tourism resources, and of traditional tourism resources. This could be caused 

by not knowing the history of tourism resource/tourist attraction in detail. Also, the 

traditions in designated area for sustainable tourism of Ancient City U Thong are 

unclear. The excerpts from the interview include: 

"The continual lack of inheriting knowledge of community 

history and intelligence of locality in the community." (PC2) 

"The lack of understanding about their knowledge of 

tourism management, tourism planning, cannot do it by having the governmental 

organizations as mentors."(PC5) 

"lack of knowledge and information about the tourism in 

community." (LG10)   

According to the comparison of the relation between parties 

in terms of community potential in terms of knowledge of tourism resources, the 

results of the comparison of the relation among groups of parties with community 

potential in terms of knowledge of tourism resources with statistical significance of 

0.05, it is found that the sig. < 0.05, there are 2 points or it can be said that groups of 

parties are related to community potential in terms of knowledge of tourism resource 

is 2 points, and the most relative point  (considering from Contingency Coefficient)  is  
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Phu Hang Naka which is a natural granite garden aged around 500 million years old. 

The Ancient City U Thong has a cultural dressing style of Thai-Laos people which are 

Thai Song Dam, Lao Wiang, and Lao Khrang-with  a statistical significance of 0.05, 

as indicated in Table 4.100 
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Table 4.100  Comparison of the Relation Among Related Parties Regarding Community Potential in Terms of Knowledge of Tourism  

      Resources 

 

Community 

potential in terms 

of Knowledge of 

Tourism Resources 

knowledge 
people in 

community 

central 

government 

local 

government 
private sector 

civil society 

sector 

total Chi – 

square 

df. Sig. Contingency 

Coefficient 

 n % n % n % n % n % n % 

1.  Phu Hang Naka 

is a natural granite 

garden aged around 

500 million years 

old. 

Incorrect 79 (79.00) 59 (59.00) 80 (80.00) 76 (76.00) 80 (80.00) 374 (74.80) 

17.125 4 0.002* 0.182 

Correct 21 (21.00) 41 (41.00) 20 (20.00) 24 (24.00) 20 (20.00) 126 (25.20) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

2.  Ancient City U 

Thong was the 

capital city of the 

Dvaravati kingdom. 

Incorrect 6 (6.00) 9 (9.00) 5 (5.00) 5 (5.00) 9 (9.00) 34 (6.80) 

2.651 4 0.618 - 
Correct 94 (94.00) 91 (91.00) 95 (95.00) 95 (95.00) 91 (91.00) 466 (93.20) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

3.  Ancient City U 

Thong has along-a-

river way of life of 

communities along 

rivers. 

Incorrect 13 (13.00) 12 (12.00) 11 (11.00) 10 (10.00) 7 (7.00) 53 (10.60) 

2.237 4 0.692 - 

Correct 87 (87.00) 88 (88.00) 89 (89.00) 90 (90.00) 93 (93.00) 447 (89.40) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

 

 

3
6
4
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Table 4.100  (Continued) 

 

Community 

potential in terms 

of Knowledge of 

Tourism Resources 

knowledge 
people in 

community 

central 

government 

local 

government 
private sector 

civil society 

sector 

total Chi – 

square 

df. Sig. Contingency 

Coefficient 

 n % n % n % n % n % n % 

4.  Ancient City U 

Thong has Flower 

Alms Offering 

Festival which the 

community has long 

inherited. 

Incorrect 48 (48.00) 52 (52.00) 48 (48.00) 52 (52.00) 47 (47.00) 247 (49.40) 

0.928 4 0.920 - 

Correct 52 (52.00) 48 (48.00) 52 (52.00) 48 (48.00) 53 (53.00) 253 (50.60) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

5.  Ancient City U 

Thong has a cultural 

dressing style of 

Thai-Laos people 

which are Thai Song 

Dam, Lao Wiang, 

and Lao Khrang. 

Incorrect 15 (15.00) 8 (8.00) 5 (5.00) 9 (9.00) 4 (4.00) 41 (8.20) 

9.937 4 0.042* 0.140 

Correct 85 (85.00) 92 (92.00) 95 (95.00) 91 (91.00) 96 (96.00) 459 (91.80) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

6.  Ancient City U 

Thong has inherited 

a wisdom of making 

Thai rice noodles. 

Incorrect 17 (17.00) 15 (15.00) 5 (5.00) 16 (16.00) 16 (16.00) 69 (13.80) 

8.306 4 0.081 - 
Correct 83 (83.00) 85 (85.00) 95 (95.00) 84 (84.00) 84 (84.00) 431 (86.20) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

 

Note:  * with statistical significance level of 0.05 

3
6
5
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Therefore, it can be seen that the knowledge of tourism 

resources is important to build the capacity of the community to manage tourism 

successfully. Mill and Morrison (2002) concluded that attractions or tourist areas can 

be termed as an important aspect of tourism that has the ability to catch the attention of 

potential tourists to visit the attractions, and they are the most important and crucial 

things that will lead to success of tourism management. Meanwhile, Goodman et al. 

(1998) found that tourism resource mobilization is considered as the determinant of  

the ability of the community. In creating community potential in tourism development 

to be successful, it requires the use of community resources strategically. There must 

be a fair distribution of resources, the use, and the plans planned in advance. 

Moreover, Pearce (1982) provided that the tourist attraction is a place that promotes 

feelings in tourists. Meanwhile, Goodman et al. (1998) found that tourism resource 

mobilization is considered as the determinant of  the ability of the community. In 

creating community potential in tourism development to be successful, it requires the 

use of community resources strategically. There must be a fair distribution of 

resources, the use, and the plans planned in advance. Moreover, Pearce (1982) 

provided that the tourist attraction is a place that promotes feelings in tourists. 

Assessment results community potential in terms of Knowledge of Tourism Resource 

Conservation  6 points, it is found that knowledge of natural tourism resource 

conservation: people in community have knowledge or a percentage of 94, central 

government have knowledge or a percentage of 100,  local government  have 

knowledge or a percentage of 99, private sector have knowledge or a percentage of 99, 

and civil society sector have knowledge or a percentage of 96, Therefore, assessment 

results of knowledge of natural tourism resource conservation of 5 parties is have 

knowledge or a percentage of 97.60, knowledge of historical tourism resource 

conservation: people in community have knowledge or a percentage of 91, central 

government have knowledge or a percentage of 99, local government have knowledge 

or a percentage of 97, private sector have knowledge or a percentage of 98, and civil 

society sector   have knowledge or a percentage of 91, Therefore,  assessment results 

of knowledge of historical tourism resource conservation of 5 parties is have 

knowledge or a percentage of 95.20, knowledge of lifestyle/way-of-life tourism 

resource conservation: people in community have knowledge or a percentage of 95, 

298 
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central government have knowledge or a percentage of 100, local government have 

knowledge or a percentage of 97, private sector have knowledge or a percentage of 97, 

and civil society sector have knowledge or a percentage of 96, Therefore, assessment 

results of knowledge of lifestyle/way-of-life tourism resource conservation of 5 parties 

have knowledge or a percentage of 97.0, knowledge of cultural tourism resource 

conservation: people in community have knowledge or a percentage of 93, central 

government have knowledge or a percentage of 99,  local government have knowledge 

or a percentage of 97, private sector have knowledge or a percentage of 94, and civil 

society sector have knowledge or a percentage of 90, Therefore, assessment results of 

knowledge of cultural tourism resource conservation of 5 parties have knowledge or a 

percentage of 94.60, knowledge of tourism resource conservation in terms of reducing 

amount of waste materials in nature: people in community have knowledge or a 

percentage of 39,  central government have knowledge or a percentage of 79, local 

government have knowledge or a percentage of 52,  private sector have knowledge or 

a percentage of 61, and civil society sector have knowledge or a percentage of 55, 

Therefore, assessment results of knowledge of tourism resource conservation in terms 

of reducing amount of waste materials in nature of 5 parties is have knowledge or a 

percentage of 57.20, knowledge of tourism resource conservation in terms of 

restoring: people in community have knowledge or a percentage of 9, central 

government have knowledge or a percentage of 4,  local government have knowledge 

or a percentage of 3, private sector have knowledge or a percentage of 3, and civil 

society sector have knowledge or a percentage of 6. Therefore,  assessment results of 

knowledge of tourism resource conservation in terms of restoring of 5 parties have 

knowledge or a percentage of 4.40     

(2)  In conclusion regarding the assessment results of 

Knowledge of Tourism Resource Conservation of 5 parties total 6 points, it is found 

that people in community have knowledge or a percentage of 70.17, central 

government have knowledge or a percentage of 74.17,  local government have 

knowledge or a percentage of 74.17,  private sector have knowledge or a percentage of 

75.33,  and civil society sector have knowledge or a percentage of 72.33. With the 

total mean of  Knowledge of Tourism Resource Conservation 5 parties have 

knowledge or a percentage of 72.23, as indicated in Table 4.101 
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Table 4.101  Knowledge of Tourism Resource Conservation 

 

Points of 
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Result 
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2. Knowledge of Tourism Resource Conservation 

  2.1 Nature Know 

(94%) 

Know 

(100%) 

Know 

(99%) 

Know 

(99%) 

Know 

(96%) 

Know 

(97.60%) 

  2.2 History Know 

(91%) 

Know 

(99%) 

Know 

(97%) 

Know 

(98%) 

Know 

(91%) 

Know 

(95.20%) 

  2.3 Way of life Know 

(95%) 

Know 

(100%) 

Know 

(97%) 

Know 

(97%) 

Know 

(96%) 

Know 

(97.0%) 

  2.4 Community’s 

culture 

Know 

(93%) 

Know 

(99%) 

Know 

(97%) 

Know 

(94%) 

Know 

(90%) 

Know 

(94.60%) 

  2.5 reducing 

amount of waste 

materials in nature 

Know 

(39%) 

Know 

(79%) 

Know 

(52%) 

Know 

(61%) 

Know 

(55%) 

Know 

(57.20%) 

  2.6 restoring   Know 

(9%) 

Know 

(4%) 

Know 

(3%) 

Know 

(3%) 

Know 

(6%) 

Know 

(4.40%) 

Total 
Know(7

0.17%) 

Know(7

4.17%) 

Know(7

4.17%) 

Know(7

5.33%) 

Know(7

2.33%) 

Know 

(72.23) 

(72.23%) 

   

The results of the comparison of the relation among groups 

of parties with community potential in terms of knowledge of tourism resource 

conservation  with statistical significance of 0.05, it is found that the sig. < 0.05, there 

are 4 points or it can be said that groups of parties are related to community potential 

in terms of knowledge of tourism resource conservation  in 4 points, and the most 

relative point  (considering from Contingency Coefficient)  is burning waste materials 

is a way to reduce waste materials in nature. The following points are as follows: 
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managing the areas and tracks for walking into the areas of ancient remains is 

conserving historical tourism resources. Planting trees and picking up garbage in the 

area of Phu Hang Naka Forest is conserving natural resources and promoting local 

dressing should be supported from all parties for the existence of local cultures 

respectively-with statistical significance of 0.05, as indicated in Table 4.102 
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Table 4.102  Comparison of the Relation Among Related Parties regarding Community Potential in Terms of Knowledge of Tourism  

      Resource Conservation 

 

community potential in 

terms of knowledge of 

tourism resource 

conservation  

knowledge 
people in 

community 

central 

government 

local 

government 
private sector 

civil society 

sector 

total Chi – 

square 

df. Sig. Contingency 

Coefficient 

 n % n % n % n % n % n % 

1.  Planting trees and picking 

up garbage in the area of Phu 

Hang Naka Forest is 

conserving natural resources. 

Incorrect 6 (6.00) 0 (0.00) 1 (1.00) 1 (1.00) 4 (4.00) 12 (2.40) 

 

10.758 

 

4 

 

0.029* 

 

0.145 

Correct 94 (94.00) 100 (100.00) 99 (99.00) 99 (99.00) 96 (96.00) 488 (97.60) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

2.  Managing the areas and 

tracks for walking into the 

areas of ancient remains is 

conserving historical tourism 

resources. 

Incorrect 9 (9.00) 1 (1.00) 3 (3.00) 2 (2.00) 9 (9.00) 24 (4.80) 

13.305 4 0.010* 0.161 

Correct 91 (91.00) 99 (99.00) 97 (97.00) 98 (98.00) 91 (91.00) 476 (95.20) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

3.  Building people’s 

conscious will be an 

important factor that will 

conserve ways of life in the 

Ancient City U Thong 

community. 

Incorrect 5 (5.00) 0 (0.00) 3 (3.00) 3 (3.00) 4 (4.00) 15 (3.00) 

4.811 4 0.307 
- 

 

Correct 95 (95.00) 100 (100.00) 97 (97.00) 97 (97.00) 96 (96.00) 485 (97.00) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

4.  Promoting local dressing 

should be supported from all 

parties for the existence of 

local cultures. 

Incorrect 7 (7.00) 1 (1.00) 3 (3.00) 6 (6.00) 10 (10.00) 27 (5.40) 

9.631 4 0.047* 0.137 
Correct 93 (93.00) 99 (99.00) 97 (97.00) 94 (94.00) 90 (90.00) 473 (94.60) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

 

 

3
7
0
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Table 4.102  (Continued) 

 

community potential in 

terms of knowledge of 

tourism resource 

conservation  

knowledge 
people in 

community 

central 

government 

local 

government 
private sector 

civil society 

sector 

total Chi – 

square 

df. Sig. Contingency 

Coefficient 

 n % n % n % n % n % n % 

5.  Burning waste materials is 

a way to reduce waste 

materials in nature. 

Incorrect 61 (61.00) 21 (21.00) 48 (48.00) 39 (39.00) 45 (45.00) 214 (42.80) 

34.834 4 0.000* 
0.255 

 
Correct 39 (39.00) 79 (79.00) 52 (52.00) 61 (61.00) 55 (55.00) 286 (57.20) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

6.  Planting trees, promoting 

local dressing, developing 

ancient remains by employing 

concept of conservation, along 

with development are all 

correct concepts. 

Incorrect 91 (91.00) 96 (96.00) 97 (97.00) 97 (97.00) 94 (94.00) 475 (95.00)     

Correct 9 (9.00) 4 (4.00) 3 (3.00) 3 (3.00) 6 (6.00) 25 (5.00)     

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

5.474 4 0.242 

- 

 

Note:  * with statistical significance level of 0.05  

3
7
1
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However, as for the knowledge of reducing the amount of 

waste in nature, there is only the central government who has the knowledge. While 

people in the community, local government, private sector, and civil society sector still 

lack knowledge and understanding of how to reduce the amount of waste in nature. 

From the field work study, the researcher found that the destruction of waste within 

the community is mainly done by the burning process which contributes to 

environmental effects, and this made the designated area for sustainable tourism of 

Ancient City U Thong launch a campaign of making organic fertilizer by establishing 

a group making microorganism fertilizer at U Thong Temple so as to provide 

knowledge and reduce incinerating garbage by bringing the waste and turning it into 

compost instead. Moreover, 5 related parties also lack knowledge of restoration to 

original condition; they need to study further the knowledge by their own research and 

training. The excerpts from the interview include: 

"Support the learning of sustainable tourism and learning 

about the environment in the management of tourism." (CG3) 

"Pay attention to cleanliness and services." (CG6) 

"Promote tourism in traditional cultures." (CG8) 

 "Caring for the environment and the safety of tourists." 

(CG9) 

"Training local people to have knowledge of the sights." 

(PS3) 

"The local people have the knowledge, public mind, and 

love for their homeland." (CS5) 

Therefore, it can be seen that knowledge of tourism resource 

conservation is important to build the capacity of the community to manage tourism 

successfully. This is consistent with Mountjoy et al. (2014) who said that the 

management of natural resources by using Community-based natural resource 

management CBNRM is a management of resources according to practices using the 

community so as to support the participation of the member community, those who 

use the resources, and organizations in the community in the decision-making process, 

the goal is to find ways to improve the results from the management of environmental 

resources. Meanwhile, Mbaiwa (2011) provides further comment that the impact of 
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tourism depends on community management of natural resources to achieve the 

sustainability of natural resources. Moreover, Evaristus (2004) found that Mass 

Tourism creates both good and bad effects on cultures in the sights. 

2)  Assessment results of community potential in terms of  

knowledge of tourism carrying capacity is 5 points, it is found that knowledge of 

tourism carrying capacity in terms of economic: people in community have knowledge 

or a percentage of 9, central government have knowledge or a percentage of 34, local 

government have knowledge or a percentage of 13, private sector have knowledge or a 

percentage of 1, and civil society sector have knowledge or a percentage of 17, 

Therefore, assessment results of knowledge of tourism carrying capacity in terms of 

economic of 5 parties is have knowledge or a percentage of 16.20, knowledge of 

tourism carrying capacity in terms of cultural: people in community have knowledge 

or a percentage of 80, central government have knowledge or a percentage of 34, local 

government have knowledge or a percentage of 82, private sector have knowledge or a 

percentage of 72, and civil society sector have knowledge or a percentage of 80, 

Therefore, assessment results of knowledge of tourism carrying capacity in terms of 

cultural of 5 parties is have knowledge or a percentage of 69.60, knowledge of tourism 

carrying capacity in terms of environmental: people in community have knowledge or 

a percentage of 96, central government have knowledge or a percentage of 96, local 

government have knowledge or a percentage of 98, private sector have knowledge or a 

percentage of 96, and civil society sector have knowledge or a percentage of 93, 

Therefore,  assessment results of knowledge of tourism carrying capacity in terms of 

environmental of 5 parties have knowledge or a percentage of 95.80, knowledge of 

tourism carrying capacity in terms of: people in community have knowledge or a 

percentage of 95, central government have knowledge or a percentage of 98, local 

government have knowledge or a percentage of 97, private sector have knowledge or a 

percentage of 96, and civil society sector have knowledge or a percentage of 98, 

Therefore, assessment results of knowledge of tourism carrying capacity in terms of 

social of 5 parties have knowledge or a percentage of 96.80, knowledge of tourism 

carrying capacity in terms of physical: people in community have knowledge or a 

percentage of 81, central government have knowledge or a percentage of 86, local 

government have knowledge or a percentage of 83, private sector have knowledge or a 
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percentage of 82, and civil society sector have knowledge or a percentage of 81, 

Therefore, assessment results of knowledge of tourism carrying capacity in terms of 

physical of 5 parties have knowledge or a percentage of 82.60. 

In Conclusion regarding the assessment results of Knowledge of 

tourism carrying capacity of 5 parties total 5 points, it is found that people in 

community have knowledge or a percentage of 72.20,  central government have 

knowledge or a percentage of 72.0,  local government have knowledge or a percentage 

of 74.60, private sector have knowledge or a percentage of 71.40,  and civil society 

sector have knowledge or a percentage of 73.80. With the total mean of  knowledge of 

tourism carrying capacity of 5 parties is have knowledge or a percentage of 72.80, as 

indicated in Table 4.103. 

 

Table 4.103  Knowledge of Tourism Carrying Capacity 
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3. Knowledge of Tourism Carrying Capacity 

  3.1 Economic Know 

(9%) 

Know 

(34%) 

Know 

(13%) 

Know 

(11%) 

Know 

(17%) 

Know 

(16.20%) 

  3.2 Culture Know 

(80%) 

Know 

(46%) 

Know 

(82%) 

Know 

(72%) 

Know 

(80%) 

Know 

(69.60%) 

  3.3 Environment Know 

(96%) 

Know 

(96%) 

Know 

(98%) 

Know 

(96%) 

Know 

(93%) 

Know 

(95.80%) 

  3.4 Social Know 

(95%) 

Know 

(98%) 

Know 

(97%) 

Know 

(96%) 

Know 

(98%) 

Know 

(96.80%) 

  3.5 Physical Know 

(81%) 

Know 

(86%) 

Know 

(83%) 

Know 

(82%) 

Know 

(81%) 

Know 

(82.60%) 

Total 
Know  

(72.20%) 

Know  

(72.0%) 

Know  

(74.60%) 

Know  

(71.40%) 

Know  

(73.80%) 

Know  

(72.80%) 
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The results of the comparison of the relation among groups of 

parties with community potential in terms of knowledge of tourism carrying capacity 

with statistical significance of 0.05, it is found that the sig. < 0.05, there are 2 points or 

it can be said that groups of parties are related to community potential in terms of 

knowledge of tourism carrying capacity is 2 points, and the most relative point  

(considering from Contingency Coefficient)  is Ancient City U Thong Community 

should hold performances that are related to cultures and be aware of tourists’ needs. 

The following point is Ancient City U Thong Community should promote and 

publicize tourism for the highest number of tourists which creates the highest income.  

-with statistical significance of 0.05, as indicated in Table 4.104. 
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Table 4.104  Comparison of the Relation Among Related Parties Regarding Community Potential in Terms of Knowledge of Tourism  

       Carrying Capacity 

 

community potential in 

terms of Tourism Carrying 

Capacity 

 

knowledge 
people in 

community 

central 

government 

local 

government 
private sector 

civil society 

sector 
total 

Chi – 

square 

df. Sig. Contingency 

Coefficient 

 n % n % n % n % n % n % 

1.  Ancient City U Thong 

Community should promote 

and publicize tourism for the 

highest number of tourists 

which creates the highest 

income. 

Incorrect 91 (91.00) 66 (66.00) 87 (87.00) 89 (89.00) 83 (83.00) 416 (83.20) 

28.961 

 

4 

 

0.000 

 

0.234 

 

Correct 9 (9.00) 34 (34.00) 13 (13.00) 11 (11.00) 17 (17.00) 84 (16.80) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

2.  Ancient City U Thong 

Community should hold 

performances that are related 

to cultures and be aware of 

tourists’ needs. 

Incorrect 20 (20.00) 54 (54.00) 18 (18.00) 28 (28.00) 20 (20.00) 140 (28.00) 

44.841 

 

4 

 

0.000 

 

0.287 

 

Correct 80 (80.00) 46 (46.00) 82 (82.00) 72 (72.00) 80 (80.00) 360 (72.00) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

3.  Ancient City U Thong 

Community should welcome 

groups of tourists who are 

aware of the value of 

environment. 

Incorrect 4 (4.00) 4 (4.00) 2 (2.00) 4 (4.00) 7 (7.00) 21 (4.20) 

3.181 

 

4 

 

0.528 

 

- 

 

Correct 96 (96.00) 96 (96.00) 98 (98.00) 96 (96.00) 93 (93.00) 479 (95.80) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

4.  Ancient City U Thong 

Community should have 

rules so as to control and 

convey knowledge to tourists. 

Incorrect 5 (5.00) 2 (2.00) 3 (3.00) 18 (18.00) 19 (19.00) 87 (17.40) 

2.195 

 

4 

 

0.700 

 

- 

 

Correct 95 (95.00) 98 (98.00) 97 (97.00) 82 (82.00) 81 (81.00) 413 (82.60) 

total 
100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

 

3
7
6
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Table 4.104  (Continued) 

 

community potential in 

terms of Tourism Carrying 

Capacity 

 

knowledge 
people in 

community 

central 

government 

local 

government 
private sector 

civil society 

sector 

total Chi – 

square 

df. Sig. Contingency 

Coefficient 

 n % n % n % n % n % n % 

5.  Ancient City U Thong 

Community should limit its 

tourism carrying capacity. 

Incorrect 19 (19.00) 14 (14.00) 17 (17.00) 18 (18.00) 19 (19.00) 87 (17.40) 

1.197 4 0.879 - 

Correct 81 (81.00) 86 (86.00) 83 (83.00) 82 (82.00) 81 (81.00) 413 (82.60) 

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00) 

 

Note:  *with statistical significance level of 0.05  

3
7
7
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From Table 4.103 and 4.104. it can be seen that related parties 

have knowledge of competency in supporting cultural, environmental, social and 

physical tourism well from the knowledge provided by Designated Areas for 

Sustainable Tourism Administration (Public Organization) through organizing training 

sessions regularly. However, there is still a lack of understanding of the competency of 

supporting the economy since there is a perception that when there are more stores or 

businesses in tourism industry, tourists will choose to come more. Also, the central 

government still lacks understanding of cultural competency by promoting the 

festivals in the community to want to have more tourists to come. The excerpts from 

the interview include: 

"Do not understand tourism carrying capacity, which means no 

certainty about appropriate number of tourists visiting the community." (PC7) 

It can be seen that the knowledge and competency in tourism 

carrying capacity are important to the community potential in community-based 

tourism management. Newsome, Moore and Dowling (2002) said that the competency 

requirements of each area based on the agreement of the stakeholders in tourism 

development while there is competency management in area in supporting of each  

tourist area should be an assessment and a continuous improvement after faults are 

seen. Meanwhile, Pimentel, Harman, Pacenza and Pimentel (1994) also think  in the 

same direction by saying that there must be the limit of  the number of tourists 

traveling to the site so as to keep the balance in tourism. Also, there must be a 

prohibited area in certain seasons. Moreover, Refer, Jesper and Ruud (2013) suggested 

that tourism will succeed if the right balance is found. 

4)   Assessment results of community potential in terms of 

knowledge of tourism zoning 6 points, it is found that knowledge of tourism zoning in 

terms of nature: people in community have knowledge or a percentage of 98, central 

government have knowledge or a percentage of 97, local government have knowledge 

or a percentage of 94,  private sector have knowledge or a percentage of 95, and civil 

society sector have knowledge or a percentage of 97, Therefore, assessment results of 

knowledge of tourism zoning in terms of nature of 5 parties have knowledge or a 

percentage of 96.20, knowledge of tourism zoning in terms of agriculture: people in 

community have knowledge or a percentage of 88 central government have knowledge 
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or a percentage of 93, local government have knowledge or a percentage of 77, private 

sector have knowledge or a percentage of 84, and civil society sector have knowledge 

or a percentage of 88, Therefore, assessment results of knowledge of tourism zoning in 

terms of agriculture of 5 parties  have knowledge or a percentage of 86.0, knowledge 

of tourism zoning in terms of history: people in community have knowledge or a 

percentage of 44, central government have knowledge or a percentage of 59, local 

government have knowledge or a percentage of 59,  private sector have knowledge or 

a percentage of 55, and civil society sector have knowledge or a percentage of 54, 

Therefore, assessment results of knowledge of tourism zoning in terms of history of 5 

parties have knowledge or a percentage of 54.20, knowledge of  tourism zoning in 

terms of culture: people in community have knowledge or a percentage of 42, central 

government have knowledge or a percentage of 81, local government have knowledge 

or a percentage of 46,  private sector have knowledge or a percentage of 46, and civil 

society sector have knowledge or a percentage of 47, Therefore, assessment results of 

knowledge of tourism zoning in terms of culture of 5 parties have knowledge or a 

percentage of 52.60, knowledge of tourism zoning in terms of tradition: people in 

community have knowledge or a percentage of 13 central government have knowledge 

or a percentage of 35, local government have knowledge or a percentage of 7, private 

sector have knowledge or a percentage of 13, and civil society sector have knowledge 

or a percentage of 11, Therefore, assessment results of knowledge of tourism zoning in 

terms of tradition of 5 parties have knowledge or a percentage of 15.80, and 

knowledge of tourism zoning in terms of scenery: people in community have 

knowledge or a percentage of 40, central government have knowledge or a percentage 

of 83, local government have knowledge or a percentage of 45, private sector have 

knowledge or a percentage of 51, and civil society sector have knowledge or a 

percentage of 59, Therefore, assessment results of knowledge of tourism zoning in 

terms of scenery of 5 parties have knowledge or a percentage of 53.60. 

In conclusion regarding the assessment results of knowledge of 

tourism zoning of 5 parties total 5 points, it is found that people in community have 

knowledge or a percentage of 54.7, central government have knowledge or a 

percentage of 74.67, local government have knowledge or a percentage of 54.67, 

private sector have knowledge or a percentage of 57.50,  and civil society sector have 
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knowledge or a percentage of 57.67. With the total mean of  knowledge of tourism 

zoning of 5 parties have knowledge or a percentage of 59.73, as indicated in Table 

4.90. 

 

Table 4.105  Knowledge of Tourism Zoning 
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4. Knowledge of Tourism Zoning 

  4.1 Nature Know 

(98%) 

Know 

(97%) 

Know 

(94%) 

Know 

(95%) 

Know 

(97%) 

Know 

(96.20%) 

  4.2 Agriculture Know 

(88%) 

Know 

(93%) 

Know 

(77%) 

Know 

(84%) 

Know 

(88%) 

Know 

(86.0%) 

  4.3 History Know 

(44%) 

Know 

(59%) 

Know 

(59%) 

Know 

(55%) 

Know 

(54%) 

Know 

(54.20%) 

  4.4 Culture Know 

(42%) 

Know 

(81%) 

Know 

(46%) 

Know 

(47%) 

Know 

(47%) 

Know 

(52.60%) 

  4.5 Tradition Know 

(13%) 

Know 

(35%) 

  Know 

(7%) 

Know 

(13%) 

Know 

(11%) 

Know 

(15.80%) 

  4.6 Scenery Know 

(40%) 

Know 

(83%) 

Know 

(45%) 

Know 

(51%) 

Know 

(49%) 

Know 

(53.60%) 

Total 
Know 

(54.17%) 

Know 

(74.67%) 

Know 

(54.67%) 

Know 

(57.50%) 

Know 

(57.67%) 

Know  

(59.73%) 

  

The results of the comparison of the relation among groups of 

parties with community potential in terms of knowledge of tourism zoning with 

statistical significance of 0.05, it is found that the sig. < 0.05, there are 4 points or it 

can be said that groups of parties are related to community potential in terms of 

knowledge of tourism zoning in 4 points, and the most relative point  (considering 
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from Contingency Coefficient)  is Ancient City U Thong Community should build 

modern buildings so as to create novelty. The following points are as follows: Tourism 

management in Ancient City U Thong Community should have changes in people’s 

ways of life so as to support tourism. Traditional performances of Ancient City U 

Thong Community should be held in places that are easy for tourists to access. and 

Related parties in Ancient City U Thong Community should set the use of lands for 

agriculture., respectively-with statistical significance of 0.05, as indicated in Table 

4.106. 
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Table 4.106  Comparison of the Relation Among Related Parties regarding Community Potential in Terms of Knowledge of Tourism  

        Zoning 

 

community potential in 

terms of Knowledge of 

Tourism Zoning 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

1. Ancient City U Thong 

Community should set 

direction for expanding the 

area of natural tourism. 

Incorrect 2 (2.00) 3 (3.00) 6 (6.00) 5 (5.00) 3 (3.00) 19 (3.80) 2.954 4 0.565 - 

Correct 98 (98.00) 97 (97.00) 94 (94.00) 95 (95.00) 97 (97.00) 481 (96.20)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

2. Related parties in Ancient 

City U Thong Community 

should set the use of lands 

for agriculture. 

Incorrect 12 (12.00) 7 (7.00) 23 (23.00) 16 (16.00) 12 (12.00) 70 (14.00) 11.794 4 0.019* 0.152 

Correct 88 (88.00) 93 (93.00) 77 (77.00) 84 (84.00) 88 (88.00) 430 (86.00)    

 

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

3. Establishing new 

buildings in Ancient City U 

Thong Community should 

follow tourists’ needs. 

Incorrect 56 (56.00) 41 (41.00) 41 (41.00) 45 (45.00) 46 (46.00) 229 (45.80) 6.075 4 0.194 - 

Correct 44 (44.00) 59 (59.00) 59 (59.00) 55 (55.00) 54 (54.00) 271 (54.20)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

4. Tourism management in 

Ancient City U Thong 

Community should have 

changes in people’s ways of 

life so as to support tourism. 

Incorrect 58 (58.00) 19 (19.00) 54 (54.00) 53 (53.00) 53 (53.00) 237 (47.40) 41.119 4 0.000* 0.276 

Correct 42 (42.00) 81 (81.00) 46 (46.00) 47 (47.00) 47 (47.00) 263 (52.60)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

3
8
2
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Table 4.106  (Continued) 

 

community potential in 

terms of Knowledge of 

Tourism Zoning 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

5. Traditional performances 

of Ancient City U Thong 

Community should be held 

in places that are easy for 

tourists to access. 

Incorrect 87 (87.00) 65 (65.00) 93 (93.00) 87 (87.00) 89 (89.00) 421 (84.20) 36.441 4 0.000* 0.261 

Correct 13 (13.00) 35 (35.00) 7 (7.00) 13 (13.00) 11 (11.00) 79 (15.80)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

6. Ancient City U Thong 

Community should build 

modern buildings so as to 

create novelty. 

Incorrect 60 (60.00) 17 (17.00) 55 (55.00) 49 (49.00) 51 (51.00) 232 (46.40) 46.288 4 0.000* 0.291 

Correct 40 (40.00) 83 (83.00) 45 (45.00) 51 (51.00) 49 (49.00) 268 (53.60)     

total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)    
 

 

Note:  * with statistical significance level of 0.05  

 

 

 

 

3
8
3
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From Table 4.105 and 4.106, it can be seen that people in the 

community, local government, private sector, and civil society sector lack knowledge 

and understanding in the area of tourism zoning in terms of history, culture, traditions 

and scenery  because there is a perception that tourism zoning can be done using the 

convenience of tourists as well as the mismatch of people in the community on the 

changes taking place within the community to provide a place of tourism, most people 

still do not accept. It means a real lack of participation. The excerpts from the 

interview include: 

"The community still lacks knowledge and understanding of the 

community-based tourism, and the government officials lack knowledge of tourism 

zoning." (PC1) 

It can be seen that the knowledge of  tourism zoning is an 

important part of the community-based tourism management in accordance with 

Metelka (1990) who noted that tourism zoning is determining positive characteristics 

of a place for activities based on the needs of customers or the market, including 

landscapes, climate, and cultural activities. Harris and Howard (1996) mentioned the 

same by saying tourism zoning is determining of the physical property distance and 

cultures  of a place, especially ones that tourists acknowledge. Such features could be 

natural environment such climate, ecological environment, or may be specific, such as 

mountains, waterfalls, museums, etc., while Naughton (2007) provides further 

comment that tourism zoning has helped to create a balance of conservation and 

development of the area. However, it will face the political problems and problems 

related to an organizations in the process. Similarly, Jacobs (1998) analyzed that 

tourism zoning for sustainable tourism development by the community aims to 

promote the interests of the wider society in order to define access rights or obtaining 

of the community. 

5)  Assessment results of community potential in terms of 

knowledge of tourism marketing 16 points, it is found that knowledge of products: 

people in community have knowledge or a percentage of 48 central government have 

knowledge or a percentage of 86,  local government have knowledge or a percentage 

of 59,  private sector have knowledge or a percentage of 57, and civil society sector 

have knowledge or a percentage of 60. Therefore, assessment results of knowledge of 
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products of 5 parties is lack knowledge or a percentage of 62.0, knowledge of price:  

people in community have knowledge or a percentage of 50, central government have 

knowledge or a percentage of 89, local government have knowledge or a percentage of 

66,  private sector have knowledge or a percentage of 65, and civil society sector lack 

knowledge or a percentage of 69, Therefore,  assessment results of knowledge of price 

of 5 parties have knowledge or a percentage of 67.80, knowledge of place: people in 

community have knowledge or a percentage of 92, central government have 

knowledge or a percentage of 98 local government have knowledge or a percentage of 

95,  private sector have knowledge or a percentage of 95, and civil society sector have 

knowledge or a percentage of 91, Therefore,  assessment results of knowledge of place 

of 5 parties  have knowledge or a percentage of 94.20, knowledge of  promotion: 

people in community have knowledge or a percentage of 96, central government have 

knowledge or a percentage of 98,  local government have knowledge or a percentage 

of 97,  private sector have knowledge or a percentage of 99, and civil society sector 

have knowledge or a percentage of 93, Therefore, assessment results of knowledge of 

promotion of 5 parties have knowledge or a percentage of 96.60, knowledge of 

positioning: people in community have knowledge or a percentage of 32, central 

government have knowledge or a percentage of 49,  local government have knowledge 

or a percentage of 27,  private sector have knowledge or a percentage of 30, and civil 

society sector have knowledge or a percentage of 38, Therefore, assessment results of 

knowledge of positioning of 5 parties have knowledge or a percentage of 35.20, 

knowledge of packaging: people in community have knowledge or a percentage of 94,  

central government have knowledge or a percentage of 100,  local government have 

knowledge or a percentage of 96,  private sector have knowledge or a percentage of 

99,  and civil society sector have knowledge or a percentage of 92, Therefore, 

assessment results of knowledge of packaging of 5 parties have knowledge or a 

percentage of 96.20, knowledge of politics: people in community have knowledge or a 

percentage of 96, central government have knowledge or a percentage of 99,  local 

government have knowledge or a percentage of 97, private sector have knowledge or a 

percentage of 98, and civil society sector have knowledge or a percentage of 99, 

Therefore, assessment results of knowledge of politics of 5 parties have knowledge or 

a percentage of 97.80, knowledge of participation: people in community have 
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knowledge or a percentage of 96,  central government have knowledge or a percentage 

of 100, local government have knowledge or a percentage of 96, private sector have 

knowledge or a percentage of 97, and civil society sector have knowledge or a 

percentage of 95, Therefore, assessment results of knowledge of  participation of 5 

parties have knowledge or a percentage of 96.80, knowledge of partnership: people in 

community have knowledge or a percentage of 25, central government lack knowledge 

or a percentage of 45, local government have knowledge or a percentage of 29,  

private sector have knowledge or a percentage of 23, and civil society sector have 

knowledge or a percentage of 28, Therefore, assessment results of knowledge of 

partnership of 5 parties have knowledge or a percentage of 30.0, knowledge of period: 

people in community have knowledge or a percentage of 30, central government have 

knowledge or a percentage of 55, local government have knowledge or a percentage of 

36, private sector have knowledge or a percentage of 42, and civil society sector have 

knowledge or a percentage of 43, Therefore, assessment results of knowledge of 

period of 5 parties is have knowledge or a percentage of 41.20, knowledge of physical 

evidence: people in community have knowledge or a percentage of 98, central 

government have knowledge or a percentage of 98,  local government have knowledge 

or a percentage of 99, private sector have knowledge or a percentage of 96, and civil 

society sector have knowledge or a percentage of 99.  Therefore, assessment results of 

knowledge of physical evidence of 5 parties have knowledge or a percentage of 98.0 

,knowledge of process  of service: people in community have knowledge or a 

percentage of 91,  central government have knowledge or a percentage of 96,  local 

government have knowledge or a percentage of 96 , private sector have knowledge or 

a percentage of 91,  and civil society sector have knowledge or a percentage of 88.  

Therefore, assessment results of knowledge of process of service of 5 parties have 

knowledge or a percentage of 92.40, knowledge of  psychology: people in community 

have knowledge or a percentage of 12 central government have knowledge or a 

percentage of 28, local government have knowledge or a percentage of 16,  private 

sector have knowledge or a percentage of 9, and civil society sector have knowledge 

or a percentage of 10.  Therefore, assessment results of knowledge psychology of 5 

parties have knowledge or a percentage of 15.0, knowledge of public opinion:  people 

in community have knowledge or a percentage of 92, central government have 
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knowledge or a percentage of 99,  local government have knowledge or a percentage 

of 98,  private sector have knowledge or a percentage of 96,  and civil society sector 

have knowledge or a percentage of 95.  Therefore,  assessment results of knowledge of 

public opinion of 5 parties have knowledge or a percentage of 96.0, knowledge of  

people: people in community have knowledge or a percentage of 97, central 

government have knowledge or a percentage of 100, local government have 

knowledge or a percentage of 100,  private sector have knowledge or a percentage of 

98, and civil society sector have knowledge or a percentage of 99. Therefore, 

assessment results of knowledge of people of 5 parties have knowledge or a 

percentage of 98.80, knowledge of perception towards tourism: people in community 

have knowledge or a percentage of 95, central government have knowledge or a 

percentage of 100 local government have knowledge or a percentage of 100,  private 

sector have knowledge or a percentage of 97,  and civil society sector have knowledge 

or a percentage of 90.  Therefore, assessment results of knowledge of perception 

towards tourism of 5 parties have knowledge or a percentage of 96.40. 

In conclusion regarding the assessment results of  knowledge of 

tourism marketing of 5 parties total 16 points, it is found that people in community 

have knowledge or a percentage of 71.50, central government have knowledge or a 

percentage of 83.69, local government have knowledge or a percentage of 75.44,  

private sector have knowledge or a percentage of 74.50,  and civil society sector have 

knowledge or a percentage of 74.31. With the total mean of  knowledge of tourism 

marketing of 5 parties have knowledge or a percentage of 75.88, as indicated in Table 

4.92. 
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Table 4.107  Knowledge of Tourism Marketing 
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5. Knowledge of tourism marketing 

  5.1 products Know 

(48%) 

Know 

(86%) 

Know 

(59%) 

Know 

(57%) 

Know 

(60%) 

Know 

(62.0%) 

  5.2 price Know 

(50%) 

Know 

(89%) 

Know 

(66%) 

Know 

(65%) 

Know 

(69%) 

Know 

(67.80%) 

  5.3 place Know 

(92%) 

Know 

(98%) 

Know 

(95%) 

Know 

(95%) 

Know 

(91%) 

Know 

(94.20%) 

  5.4 promotion Know 

(96%) 

Know 

(98%) 

Know 

(97%) 

Know 

(99%) 

Know 

(93%) 

Know 

(96.60%) 

  5.5 positioning Know 

(32%) 

Know 

(49%) 

Know 

(27%) 

Know 

(30%) 

Know 

(38%) 

Know 

(35.20%) 

  5.6 packaging Know 

(94%) 

Know 

(100%) 

Know 

(96%) 

Know 

(99%) 

Know 

(92%) 

Know 

(96.20%) 

  5.7 politics Know 

(96%) 

Know 

(99%) 

Know 

(97%) 

Know 

(98%) 

Know 

(99%) 

Know 

(97.80%) 

 5.8 participation Know 

(96%) 

Know 

(100%) 

Know 

(96%) 

Know 

(97%) 

Know 

(95%) 

Know 

(96.80%) 

 5.9 partnership Know 

(25%) 

Know 

(45%) 

Know 

(29%) 

Know 

(23%) 

Know 

(28%) 

Know 

(30.0%) 

 5.10 period Know 

(30%) 

Know 

(55%) 

Know 

(36%) 

Know 

(42%) 

Know 

(43%) 

Know 

(41.20%) 

 5.11 physical 

evidence 

Know 

(98%) 

Know 

(98%) 

Know 

(99%) 

Know 

(96%) 

Know 

(99%) 

Know 

(98.0%) 

 5.12 process of 

service 

Know 

(91%) 

Know 

(96%) 

Know 

(96%) 

Know 

(91%) 

Know 

(88%) 

Know 

(92.40%) 
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Table 4.107  (Continued) 

 

Points of 

knowledge 
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5.13 psychology Know 

(12%) 

Know 

(28%) 

Know 

(16%) 

Know 

(9%) 

Know 

(10%) 

Know 

(15.0%) 

 5.14 public opinion Know 

(92%) 

Know 

(99%) 

Know 

(98%) 

Know 

(96%) 

Know 

(95%) 

Know 

(96.0%) 

 5.15 people Know 

(97%) 

Know 

(100%) 

Know 

(100%) 

Know 

(98%) 

Know 

(99%) 

Know 

(98.80%) 

 5.16 perception 

towards tourism 

Know 

(95%) 

Know 

(100%) 

Know 

(100%) 

Know 

(97%) 

Know 

(90%) 

Know 

(96.40%) 

total 
Know  

(71.50%) 

Know  

(83.69%) 

Know  

(75.44%) 

Know  

(74.50%) 

Know  

(74.31%) 

Know  

(75.88%) 

     

The results of the comparison of the relation among groups of 

parties with community potential in terms of knowledge of tourism marketing with 

statistical significance of 0.05, it is found that the sig. < 0.05, there are 8 points or it 

can be said that groups of parties are related to community potential in terms of 

knowledge of tourism marketing in 8 points, and the most relative point  (considering 

from Contingency Coefficient)  is Ancient City U Thong community should have a 

tourist information center in order to facilitate tourists. The following points are as 

follows: Souvenirs sold in Ancient City U Thong community should be similar to 

those of other tourist attractions. Ancient City U Thong community should create its 

own products’ brands so as the tourists will be aware of the brands. Ancient City U 

Thong community should sell products that meet tourists’ needs. Ancient City U 

Thong  community should promote investment by specific groups for tourism 

development. Ancient City U Thong community should arrange activities to increase 

number of tourists only in the seasons that there are a lot of tourists. Ancient City U 
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Thong community should find major characteristics of its tourist attractions that are 

similar to those of popular tourist attractions, and Ancient City U Thong community 

should set the prices of tourism products to the maximum for the highest income that 

the community will get, respectively - with statistical significance of 0.05, as indicated 

in Table 4.108. 
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Table 4.108  Comparing the Relation Among Related Parties with Community Potential in Terms of Knowledge of Tourism Marketing 

 

community potential in terms of 

Knowledge of Tourism 

Marketing 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

1. Souvenirs sold in Ancient City 

U Thong community should be 

similar to those of other tourist 

attractions. 

Incorrect 52 (52.00) 14 (14.00) 41 (41.00) 43 (43.00) 40 (40.00) 190 (38.00) 34.380 4 0.000* 0.254 

Correct 48 (48.00) 86 (86.00) 59 (59.00) 57 (57.00) 60 (60.00) 310 (62.00)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

2. Ancient City U Thong 

community should set the prices 

of tourism products to the 

maximum for the highest income 

that the community can get. 

Incorrect 50 (50.00) 11 (11.00) 34 (34.00) 35 (35.00) 31 (31.00) 161 (32.20) 35.673 4 0.000* 0.258 

Correct 50 (50.00) 89 (89.00) 66 (66.00) 65 (65.00) 69 (69.00) 339 (67.80)    

 

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

3. Ancient City U Thong 

community should present its 

tourism resources and products to 

tourists through the internet. 

Incorrect 8 (8.00) 2 (2.00) 5 (5.00) 5 (5.00) 9 (9.00) 29 (5.80) 5.637 4 0.228 - 

Correct 92 (92.00) 98 (98.00) 95 (95.00) 95 (95.00) 91 (91.00) 471 (94.20)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

4. Ancient City U Thong 

community should promote 

tourism through all kinds of 

media. 

Incorrect 4 (4.00) 2 (2.00) 3 (3.00) 1 (1.00) 7 (7.00) 17 (3.40) 6.455 4 0.168 - 

Correct 96 (96.00) 98 (98.00) 97 (97.00) 99 (99.00) 93 (93.00) 483 (96.60)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     
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Table 4.108  (Continued) 

 

community potential in terms of 

Knowledge of Tourism Marketing 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

5. Ancient City U Thong 

community should find major 

characteristics of its tourist 

attractions that are similar to those 

of popular tourist attractions. 

Incorrect 68 (68.00) 51 (51.00) 73 (73.00) 70 (70.00) 62 (62.00) 324 (64.80) 13.275 4 0.010* 0.161 

Correct 32 (32.00) 49 (49.00) 27 (27.00) 30 (30.00) 38 (38.00) 176 (35.20)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

6. Ancient City U Thong 

community should have a tourist 

information center in order to 

facilitate tourists. Incorrect 6 (6.00) 0 (0.00) 4 (4.00) 1 (1.00) 8 (8.00) 19 (3.80) 12.255 4 0.016* 0.155 

 Correct 94 (94.00) 100 (100.00) 96 (96.00) 99 (99.00) 92 (92.00) 481 (96.20)    

 

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

7.  Ancient City U Thong 

community should create a friendly 

atmosphere to support tourism. 

Incorrect 4 (4.00) 1 (1.00) 3 (3.00) 2 (2.00) 1 (1.00) 11 (2.20) 3.160 4 0.531 - 

Correct 96 (96.00) 99 (99.00) 97 (97.00) 98 (98.00) 99 (99.00) 489 (97.80)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

8. All related parties should be 

cooperative so as to promote 

tourism activities in Ancient City U 

Thong. 

Incorrect 4 (4.00) 0 (0.00) 4 (4.00) 3 (3.00) 5 (5.00) 16 (3.20) 4.778 4 0.311 - 

Correct 96 (96.00) 100 (100.00) 96 (96.00) 97 (97.00) 95 (95.00) 484 (96.80)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     
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Table 4.108  (Continued) 

 

community potential in terms of 

Knowledge of Tourism Marketing 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 

 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage     

9. Ancient City U Thong  community 

should promote investment by specific 

groups for tourism development. 

Incorrect 75 (75.00) 55 (55.00) 71 (71.00) 77 (77.00) 72 (72.00) 350 (70.00) 14.476 4 0.006* 0.168 

Correct 25 (25.00) 45 (45.00) 29 (29.00) 23 (23.00) 28 (28.00) 150 (30.00)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

10. Ancient City U Thong community 

should arrange activities to increase 

number of tourists only in the seasons 

that there are a lot of tourists. 

Incorrect 70 (70.00) 45 (45.00) 64 (64.00) 58 (58.00) 57 (57.00) 294 (58.80) 14.315 4 0.006* 0.167 

Correct 30 (30.00) 55 (55.00) 36 (36.00) 42 (42.00) 43 (43.00) 206 (41.20)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

11. Ancient City U Thong community  

should conserve old houses. 

Incorrect 2 (2.00) 2 (2.00) 1 (1.00) 4 (4.00) 1 (1.00) 10 (2.00) 3.061 4 0.548 - 

Correct 98 (98.00) 98 (98.00) 99 (99.00) 96 (96.00) 99 (99.00) 490 (98.00)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

12. Ancient City U Thong community 

should have professional process for 

servicing tourists. Incorrect 9 (9.00) 4 (4.00) 4 (4.00) 9 (9.00) 12 (12.00) 38 (7.60) 7.006 4 0.136 - 

 Correct 91 (91.00) 96 (96.00) 96 (96.00) 91 (91.00) 88 (88.00) 462 (92.40)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

13. Ancient City U Thong 

community should sell products that 

meet tourists’ needs. 

Incorrect 88 (88.00) 72 (72.00) 84 (84.00) 91 (91.00) 90 (90.00) 425 (85.00) 18.824 4 0.001* 0.190 

Correct 12 (12.00) 28 (28.00) 16 (16.00) 9 (9.00) 10 (10.00) 75 (15.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     
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Table 4.108  (Continued) 

 

community potential in terms 

of Knowledge of Tourism 

Marketing 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square df. Sig. 
Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage  

14. Ancient City U Thong 

community should pay 

attention to tourists’ 

compliments and complaints. 

 

Incorrect 8 (8.00) 1 (1.00) 2 (2.00) 4 (4.00) 5 (5.00) 20 (4.00) 7.813 4 0.099 - 

Correct 92 (92.00) 99 (99.00) 98 (98.00) 96 (96.00) 95 (95.00) 480 (96.00)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

15. Ancient City U Thong 

community should play an 

important role of being a good 

host for welcoming tourists. 

Incorrect 3 (3.00) 0 (0.00) 0 (0.00) 2 (2.00) 1 (1.00) 6 (1.20) 5.735 4 0.220 - 

Correct 97 (97.00) 100 (100.00) 100 (100.00) 98 (98.00) 99 (99.00) 494 (98.80)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

16. Ancient City U Thong 

community should create its 

own products’ brands so as the 

tourists will be aware of the 

brands. 

Incorrect 5 (5.00) 0 (0.00) 0 (0.00) 3 (3.00) 10 (10.00) 18 (3.60) 19.940 4 0.001* 0.196 

Correct 95 (95.00) 100 (100.00) 100 (100.00) 97 (97.00) 90 (90.00) 482 (96.40)     

 Total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

    

Note:  *with statistical significance level of 0.05  
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From table 4.107 and table 4.108, it can be seen that people in 

community, central government, local government, private sector, and civil society 

sector still lack knowledge and understanding of market positioning, partnership on 

investment, tourism season, sales psychology, including products and price and it’s 

only the central government who has these two aspects of knowledge. The excerpts 

from the interview include:  

"lack of knowledge of marketing that will be used to find 

strength and identity. 

" (PC6)"Create distinctiveness and uniqueness of attractions of 

the ancient city of U Thong to attract tourists." (PC12) 

"There is more and more publicity." (PS1) 

"There is a creation of uniqueness and branding in presenting 

tourism." (PS9)  

Community must develop knowledge of tourism marketing to 

create their own potential because many areas operating community-based tourism 

have tourism marketing as their weakness. This is consistent with the research of Hall, 

Mitchell and Robert (2005) which concluded that limitations towards the success of 

community-based tourism are the lack of planning for the management and operation 

of effective marketing and the lack of selling points that are notable because the 

community lacks the knowledge and has no application of marketing concepts and 

new age technology that is good enough because the market is growing fast, sensitive 

and highly competitive. Meanwhile, Demonja and Ruzic (2011) said that during the 

twentieth century, tourism begun to change. Marketing strategy from a focus on 

selling tours with large groups has begun to shift the attention and to develop other 

forms of tourism such as ecotourism, cultural tourism, rural tourism. Marketing 

management pays attention to personal preferences and focuses more on rural tourism 

development. Moreover, Ivanovic and Collin (1996) noted that  marketing is to carry 

out activities promoting tourism marketing, including how to convey a message about 

your product or service to customers. Also, Needham (1996) noted that marketing has 

to consider the strategy of developing products to appeal to the needs of tourists. 

Moreover, Kotler (2003) concluded that marketing is managing the marketing mix 

which includes products, price, distribution channels, and promotion.  
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6)  Assessment results of community potential in terms of 

knowledge of tourism participation 7 points, it is found that knowledge of tourism 

participation in activities: people in community have knowledge or a percentage of 96, 

central government have knowledge or a percentage of 99, local government have 

knowledge or a percentage of 94, private sector have knowledge or a percentage of 91, 

and civil society sector have knowledge or a percentage of 93, Therefore,  assessment 

results of knowledge of tourism participation in activities of 5 parties have knowledge 

or a percentage of 94.60, knowledge of tourism participation in planning and policies: 

it is found that people in community have knowledge or a percentage of 93, central 

government have knowledge or a percentage of 100,  local government have 

knowledge or a percentage of 95, private sector have knowledge or a percentage of 96, 

and civil society sector have knowledge or a percentage of 96. Therefore, assessment 

results of knowledge of tourism participation in planning and policies of 5 parties have 

knowledge or a percentage of 96.0, knowledge of tourism participation in information, 

it is found that people in community have knowledge or a percentage of 96, central 

government have knowledge or a percentage of 100, local government have 

knowledge or a percentage of 97, private sector have knowledge or a percentage of 98, 

and civil society sector have knowledge or a percentage of 93. Therefore, assessment 

results of knowledge of tourism participation in information of 5 parties have 

knowledge or a percentage of 96.80, knowledge of tourism participation in working 

with local organizations: people in community have knowledge or a percentage of 87, 

central government have knowledge or a percentage of 87, local government have 

knowledge or a percentage of 93,  private sector have knowledge or a percentage of 

89, and civil society sector have knowledge or a percentage of 85. Therefore, 

assessment results of knowledge of tourism participation in working with local 

organizations of 5 parties have knowledge or a percentage of 88.20, knowledge of 

tourism participation in clubs: people in community have knowledge or a percentage 

of 98, central government have knowledge or a percentage of 99, local government 

have knowledge or a percentage of 98,  private sector have knowledge or a percentage 

of 95, and civil society sector have knowledge or a percentage of 95. Therefore, 

assessment results of knowledge of tourism participation in clubs of 5 parties have 

knowledge or a percentage of 97.0, knowledge of tourism participation in 
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coordinating: people in community have knowledge or a percentage of 100, central 

government have knowledge or a percentage of 99, local government have knowledge 

or a percentage of 98, private sector have knowledge or a percentage of 99, and civil 

society sector have knowledge or a percentage of 89. Therefore, assessment results of 

knowledge of tourism participation in coordinating of 5 parties have knowledge or a 

percentage of 97.0, knowledge of tourism participation in monitoring system: it is 

found that people in community have knowledge or a percentage of 85, central 

government have knowledge or a percentage of 98,  local government have knowledge 

or a percentage of 76, private sector have knowledge or a percentage of 85, and civil 

society sector have knowledge or a percentage of 79. Therefore,  assessment results of 

knowledge of tourism participation in monitoring system of 5 parties have knowledge 

or a percentage of 84.60 

In conclusion regarding the assessment results of knowledge of 

tourism participation of 5 parties total 7 points, it is found that people in community 

have knowledge or a percentage of 93.57, central government have knowledge or a 

percentage of 97.43, local government have knowledge or a percentage of 93.0,  

private sector have knowledge or a percentage of 93.29,  and civil society sector have 

knowledge or a percentage of 90.29. With the total mean of  knowledge of tourism 

participation of 5 parties have knowledge or a percentage of 93.52, as indicated in 

Table 4.109. 
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Table 4.109  Knowledge of Participation 

 

Points of knowledge 

parties 

Result 
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6. Knowledge of 

Participation 

      

  6.1 participation in 

activities 

Know 

(96%) 

Know 

(99%) 

Know 

(94%) 

Know 

(91%) 

Know 

(93%) 

Know 

(94.60%) 

  6.2 participation in 

planning and policies 

Know 

(93%) 

Know 

(100%) 

Know 

(95%) 

Know 

(96%) 

Know 

(96%) 

Know 

(96.0%) 

  6.3 participation in 

information 

Know 

(96%) 

Know 

(100%) 

Know 

(97%) 

Know 

(98%) 

Know 

(93%) 

Know 

(96.80%) 

  6.4 participation in 

working with local 

organizations 

Know 

(87%) 

Know 

(87%) 

Know 

(93%) 

Know 

(89%) 

Know 

(85%) 

Know 

(88.20%) 

  6.5 participation in 

clubs 

Know 

(98%) 

Know 

(99%) 

Know 

(98%) 

Know 

(95%) 

Know 

(95%) 

Know 

(97.0%) 

  6.6 participation in 

coordinating 

Know 

(100%) 

Know 

(99%) 

Know 

(98%) 

Know 

(99%) 

Know 

(89%) 

Know 

(97.0%) 

  6.7 participation in 

monitoring system 

Know 

(85%) 

Know 

(98%) 

Know 

(76%) 

Know 

(85%) 

Know 

(79%) 

Know 

(84.60%) 

Total Know 

(93.57%) 

Know 

(97.43%) 

Know  

(93.0%) 

Know  

(93.29%) 

Know  

(90.29%) 

Know  

(93.52%) 

 

The results of the comparison of the relation among groups of 

parties with community potential in terms of knowledge of tourism participation with 

statistical significance of 0.05, it is found that the sig. < 0.05, there are 2 points or it 

can be said that groups of parties are related to community potential in terms of 

knowledge tourism participation in 2 points, and the most relative point  (considering 
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from contingency coefficient)  is smooth coordination creates quality for community-

based tourism in Ancient City U Thong community. The following point is Ancient 

City U Thong community should remove lessons after operating the project of 

community-based tourism development respectively-with statistical significance of 

0.05, as indicated in Table 4.110. 
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Table 4.110  Comparing the Relation Among Related Parties with Community Potential in Terms of Knowledge of Participation 

 

community potential in terms of 

Knowledge of Participation 

knowledge people in community central government local government private sector civil society sector total Chi – 

square 
df. Sig. 

Contingency 

Coefficient  Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Inviting people to give comments 

and express their opinion regarding 

community-based tourism activities 

in Ancient City U Thong 

community for building sense of 

ownership is an important thing. 

Incorrect 4 (4.00) 1 (1.00) 6 (6.00) 9 (9.00) 7 (7.00) 27 (5.40) 7.282 4 0.122 - 

Correct 96 (96.00) 99 (99.00) 94 (94.00) 91 (91.00) 93 (93.00) 473 (94.60)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Participating in setting plans and 

policies in community-based 

tourism management of Ancient 

City U Thong help build strength of 

the community. 

Incorrect 7 (7.00) 0 (0.00) 5 (5.00) 4 (4.00) 4 (4.00) 20 (4.00) 6.771 4 0.149 - 

Correct 93 (93.00) 100 (100.00) 95 (95.00) 96 (96.00) 96 (96.00) 480 (96.00)    

 

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Participating in providing accurate 

and correct information in the 

process of making plans of a 

project in community-based 

tourism management of Ancient 

City U Thong is important for the 

community. 

Incorrect 4 (4.00) 0 (0.00) 3 (3.00) 2 (2.00) 7 (7.00) 16 (3.20) 8.652 4 0.070 - 

Correct 96 (96.00) 100 (100.00) 97 (97.00) 98 (98.00) 93 (93.00) 484 (96.80)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Being a member of local 

organizations will help develop 

tourism in Ancient City U Thong 

community. 

Incorrect 13 (13.00) 13 (13.00) 7 (7.00) 11 (11.00) 15 (15.00) 59 (11.80) 3.536 4 0.472 - 

Correct 87 (87.00) 87 (87.00) 93 (93.00) 89 (89.00) 85 (85.00) 441 (88.20)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

4
0
0

 



401 
 

Table 4.110  (Continued) 

 

community potential in terms of 

knowledge of tourism 

participation 

knowledge people in community central government local government private sector civil society sector total 
Chi – 

square 
df. Sig. 

Contingency 

Coefficient 
 Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage Number Percentage 

Giving opinions for setting tourism 

group or club’s direction creates 

better community-based tourism 

development in Ancient City U 

Thong community. 

Incorrect 2 (2.00) 1 (1.00) 2 (2.00) 5 (5.00) 5 (5.00) 15 (3.00) 4.811 4 0.307 - 

Correct 98 (98.00) 99 (99.00) 98 (98.00) 95 (95.00) 95 (95.00) 485 (97.00)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

Ancient City U Thong community 

should remove lessons after 

operating the project of 

community-based tourism 

development. 

Incorrect 15 (15.00) 2 (2.00) 24 (24.00) 15 (15.00) 21 (21.00) 77 (15.40) 21.891 4 0.000* 0.205 

Correct 85 (85.00) 98 (98.00) 76 (76.00) 85 (85.00) 79 (79.00) 423 (84.60)     

 total 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 100 (100.00) 500 (100.00)     

 

Note:  *with statistical significance level of 0.05  

 

 

 

 

 

 

4
0
1
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From table 4.109 and  4.110, it can be seen that related parties 

have knowledge of participation in tourism management well from establishing the 

club promoting community-based tourism Dvaravati U Thong and letting the people in 

the community become members and participate in the implementation of tourism in 

designated areas of Ancient City U Thong, which is consistent with Lasker et al. 

(2001) who said that the community must have knowledge of the participation of the 

community because of the participation of the community is one mechanism to 

empower the community. In addition, Chapin (1977) stated that as for the participation 

of people in terms of society, there are levels of the importance of community 

participation in activities of the community which include interests in activities and 

meetings, sponsorship and help, and being an official. Meanwhile, Lacy et al. (2002) 

said that the process of the participation of the community is a strong community 

support to promote local culture and traditions, skills and knowledge as well as to 

build pride in local heritage. 

4.3.2.2  Research Question 3 

How is the community potential in terms of attitudes in designated 

areas for sustainable tourism? 

  Community potential in terms of attitudes can be divided into 2 aspects 

which are attitudes towards community-based tourism and attitudes towards 

community-based tourism management. Therefore, the overall community potential in 

terms of attitudes of related parties from 500 sets of questionnaires is indicated in the 

following order.   

1)  Assessment results of community potential in terms of 

attitudes towards community-based tourism  12 points, it is found that community-

based tourism makes outsiders interested in the Ancient City U Thong community 

more: people in the community have attitudes at a high level (x̄  = 4.14, S.D. 0.79) 

central government have attitudes at a high level (x̄  = 3.91, S.D. 0.60) local 

government have attitudes at a high level (x̄  = 4.12, S.D. 0.79) private sector have 

attitudes at a high level (x̄  = 4.03, S.D. 0.82) and civil society sector have attitudes at 

a high level (x̄  = 3.99, S.D. 0.81). Therefore, assessment results of community-based 

tourism makes outsiders interested in the Ancient City U Thong community more:  5 

parties have attitudes at a high level (x̄  = 4.04, S.D. 0.77). Community-based tourism 
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creates the opportunity for the locals of Ancient City U Thong to meet tourists whose 

languages and cultures are different: people in the community have attitudes at a high 

level (x̄  = 3.94, S.D. 0.85) central government have attitudes at a high level (x̄  = 3.76, 

S.D. 0.62)  local government have attitudes at a high level (x̄  = 3.92, S.D. 0.81) 

private sector have attitudes at a high level (x̄  = 3.74, S.D. 0.79) and civil society 

sector have attitudes at a high level (x̄  = 3.78, S.D. 0.792). Therefore, assessment 

results of community-based tourism creates the opportunity for the locals of Ancient 

City U Thong to meet tourists whose languages and cultures are different:  5 parties is 

have attitudes at a high level (x̄  = 3.83, S.D. 0.80).  Community-based tourism brings 

about the development of tourism facilities which is beneficial to the community 

Ancient City U Thong community:  people in the community have attitudes at a high 

level (x̄  = 3.90, S.D. 0.92) central government have attitudes at a high level (x̄  = 3.75, 

S.D. 0.67)  local government have attitudes at a high level (x̄  = 3.89, S.D. 0.79) 

private sector have attitudes at a high level (x̄  = 3.89, S.D. 0.80) and civil society 

sector have attitudes at a high level (x̄  = 3.98, S.D. 0.80). Therefore,  assessment 

results of Community-based tourism brings about the development of tourism facilities 

which is beneficial to the Ancient City U Thong community: 5 parties have attitudes at 

a high level (x̄  = 3.88, S.D. 0.80).  Community-based tourism makes the people of the 

ancient community proud of themselves: people in the community have attitudes at a 

high level (x̄  = 4.12, S.D. 0.78) central government have attitudes at a high level (x̄  = 

4.12, S.D. 0.66)  local government have attitudes at a high level (x̄  = 4.26, S.D. 0.73)  

private sector have attitudes at a high level (x̄  = 4.10, S.D. 0.80) and civil society 

sector have attitudes at a highest level (x̄  = 4.27, S.D. 0.86). Therefore, assessment 

results of community-based tourism makes the people of the ancient community proud 

of themselves: 5 parties  have attitudes at a high level (x̄  = 4.17, S.D. 0.77). 

Community-based tourism creates job opportunities for the community: people in the 

community have attitudes at a high level (x̄  = 3.91, S.D. 0.94) central government 

have attitudes at a high level (x̄  = 3.97, S.D. 0.76) local government have attitudes at a 

high level (x̄  = 4.02, S.D. 0.74) private sector have attitudes at a high level (x̄  = 4.07, 

S.D. 0.77) and civil society sector have attitudes at a high level (x̄  = 3.98, S.D. 0.82). 

Therefore, assessment results of community-based tourism creates job opportunities 

for the community: 5 parties have attitudes at a high level (x̄  = 3.99, S.D. 0.81). 



404 
 

Community-based tourism brings income to the Ancient City U Thong community 

equitably: have attitudes at a high level  (x̄  = 3.91, S.D. 0.85) central government have 

attitudes at a high level (x̄  = 3.76, S.D. 0.71) local government have attitudes at a high 

level (x̄  = 3.80, S.D. 0.82) private sector have attitudes at a high level (x̄  = 3.73, S.D. 

0.94) and civil society sector have attitudes at a high level (x̄  = 3.81, S.D. 0.93) 

Therefore, assessment results of community-based tourism brings income to the 

Ancient City U Thong community equitably: 5 parties is have attitudes at a high level 

(x̄  = 3.80, S.D. 0.85). Community-based tourism bothers old ways of life to the 

community: people in the community have attitudes at a high level (x̄  = 3.43, S.D. 

1.09) central government have attitudes at have moderate level (x̄  = 3.03, S.D. 0.92) 

local government have attitudes at have moderate level (x̄  = 3.18, S.D. 0.96) private 

sector have attitudes at a moderate level (x̄  = 3.31, S.D. 1.04) and civil society sector 

have attitudes at have moderate level (x̄  = 3.21, S.D. 1.06). Therefore,  assessment 

results of community-based tourism bothers old ways of life to the community:  5 

parties  have attitudes at a moderate level (x̄  = 3.23, S.D. 1.02). Community-based 

tourism causes conflict within the community: people in the community have attitudes 

at a moderate level (x̄  = 2.97, S.D. 1.15) central government have attitudes at have 

moderatelevel (x̄  = 3.12, S.D. 1.17) local government have attitudes at a moderate 

level (x̄  = 3.01, S.D. 1.12) private sector have attitudes at a moderate level (x̄  = 3.06, 

S.D. 1.08) and civil society sector have attitudes at a moderatelevel (x̄  = 2.60, S.D. 

1.14). Therefore, assessment results of community-based tourism causes conflict 

within the community: 5 parties have attitudes at have moderatelevel (x̄  = 2.95, S.D. 

1.14)  Community-based tourism increases daily expense: people in community have 

attitudes at a moderate level (x̄  = 3.07, S.D. 1.14) central government have attitudes at 

a moderatelevel (x̄  = 3.00, S.D. 0.89) local government have attitudes at a moderate 

level (x̄  = 3.19, S.D. 1.06)  private sector have attitudes at a moderate level (x̄  = 3.19, 

S.D. 1.15) and civil society sector have attitudes at a moderate level (x̄  = 2.79, S.D. 

1.09). Therefore, assessment results of community-based tourism increases daily 

expense: 5 parties  have attitudes at a moderatelevel (x̄  = 3.05, S.D.1.08).  

Community-based tourism produces more waste materials in the community:  people 

in community have attitudes at a high level (x̄  = 3.49, S.D. 0.88) central government 

have attitudes at a moderate level (x̄  = 3.38, S.D. 0.78) local government have 
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attitudes at a high level (x̄  = 3.68, S.D. 1.00)  private sector have attitudes at a high 

level (x̄  = 3.64, S.D. 0.90) and civil society sector have attitudes at a moderate level 

(x̄  = 3.27, S.D. 0.90). Therefore, assessment results of community-based tourism 

produces more waste materials in the community:  5 parties have attitudes at a high 

level (x̄  = 3.49, S.D. 0.91). Community-based tourism generates traffic problems in 

the community: have attitudes at a high level (x̄  = 3.43, S.D. 1.05) central government 

have attitudes at a moderate level (x̄  = 3.31, S.D. 0.81)  local government have 

attitudes at a high level (x̄  =3.49, S.D. 1.06)  private sector have attitudes at a high 

level (x̄  = 3.56, S.D. 0.94) and civil society sector have attitudes at a moderate level 

(x̄  = 3.10, S.D. 1.00). Therefore, assessment results of community-based tourism 

generates traffic problems in the community: 5 parties have attitudes at a moderate 

level (x̄  =3.38, S.D. 0.98). Community-based tourism causes decadence of resources: 

people in community have attitudes at a moderate level (x̄  = 3.09, S.D. 1.12) central 

government have attitudes at a moderate level    (x̄  = 3.27, S.D. 0.80) local 

government have attitudes at a moderatelevel (x̄  = 3.38, S.D. 1.15)  private sector 

have attitudes at a moderate level (x̄  = 3.28, S.D. 1.02) and civil society sector have 

attitudes at a moderate level (x̄  = 2.75, S.D. 1.25) Therefore, assessment results of 

community-based tourism causes decadence of resources:  5 parties have attitudes at a 

moderate level (x̄  =3.15, S.D. 1.10).  In conclusion regarding the assessment results of 

community potential in terms of attitudes towards community-based tourism is 12 

points, it is found that people in the community have attitudes at a high level (x̄  = 

3.62, S.D. 0.57) central government have attitudes at a high level (x̄  = 3.53, S.D. 0.44) 

local government have attitudes at a high level (x̄  = 3.66, S.D. 0.60)  private sector 

have attitudes at a high level (x̄  = 3.63, S.D. 0.63) and civil society sector have 

attitudes at a high level (x̄  = 3.46, S.D. 0.50). With the total mean of  attitudes towards 

community-based tourism: 5 parties have attitudes at a high level (x̄  = 3.58, S.D. 

0.55). 

Moreover, the researcher compared the means of the differences 

among related parties with community potential in terms of attitudes by using One 

Way ANOVA method and the statistical test, F-test. The results of the comparison 

between the means of  groups of parties with community potential in terms of attitudes 

towards community-based tourism with statistical significance of 0.05 in some 
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aspects, it is found that the sig. < 0.05, there are 5 points or it can be said that groups 

of parties that are different from one another affect community potential in terms of 

attitudes towards community-based tourism which are different in 5 points as follows: 

community-based tourism causes conflict within the community, community-based 

tourism increases daily expense, community-based tourism produces more waste 

materials in the community, community-based tourism generates traffic problems in 

the community and community-based tourism causes decadence of resources.-with 

statistical significance of 0.05. 

As for the overall conclusion of the test, it is found that the F- 

test = 2.264, sig. = 0.006 < 0.05. The test results can be concluded that the differences 

among groups of parties that are different from one another affect community potential 

in terms of attitudes towards community-based tourism, with the local government (x̄   

= 3.66) participates in community potential in terms of attitudes towards community-

based tourism  the most. The following points are as follows: private sector (x̄   = 

3.63), people in community (x̄   = 3.62), central government (x̄   = 3.53) and civil 

society sector  (x̄   = 3.46), respectively - with statistical significance of 0.05.   

 

Table 4.111  Comparing Differences of Means Among Related Parties with  

      Community Potential in Terms of Attitudes towards Community-based  

      Tourism 

 

community potential 

in terms of Attitudes 

towards Community-

based Tourism 

group of parties/participants 

people in 

community 

central 

government 
local government 

private sector civil society 

sector 

total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x
 S.D. x

 S.D. x
 S.D. 

1. Community-based 

tourism makes outsiders 

interested in the Ancient 

City U Thong community 

more. 

4.14 0.79 3.91 0.60 4.12 0.79 4.03 0.82 3.99 0.81 4.04 0.77 1.517 0.196 

2. Community-based 

tourism creates the 

opportunity for the 

locals of Ancient 

City U Thong to 

meet tourists whose 

languages and 

cultures are different. 

3.94 0.85 3.76 0.62 3.92 0.81 3.74 0.79 3.78 0.92 3.83 0.80 1.381 0.239 

               



407 
 

Table 4.111  (Continued) 

 

 

community potential 

in terms of Attitudes 

towards Community-

based Tourism 

group of parties/participants 

people in 

community 

central 

government 
local government 

private sector civil society 

sector 

total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x
 S.D. x

 S.D. x
 S.D. 

3. Community-based 

tourism brings about 

the development of 

tourism facilities 

which is beneficial to 

the community 

Ancient City U 

Thong community.   

3.90 0.92 3.75 0.67 3.89 0.79 3.89 0.80 3.98 0.80 3.88 0.80 1.072 0.370 

4. Community-based 

tourism makes the 

people of the Ancient 

community proud of 

themselves. 

4.12 0.78 4.12 0.66 4.26 0.73 4.10 0.80 4.27 0.86 4.17 0.77 1.179 0.319 

5. Community-based 

tourism creates job 

opportunities for the 

community. 

3.91 0.94 3.97 0.76 4.02 0.74 4.07 0.77 3.98 0.82 3.99 0.81 0.543 0.704 

6. Community-based 

tourism brings 

income to the 

Ancient City U 

Thong community 

equitably. 

3.91 0.85 3.76 0.71 3.80 0.82 3.73 0.94 3.81 0.93 3.80 0.85 0.639 0.635 

7. Community-based 

tourism brings back 

old ways of life to 

the community. 

3.43 1.09 3.03 0.92 3.18 0.96 3.31 1.04 3.21 1.06 3.23 1.02 2.166 0.072 

8. Community-based 

tourism causes 

conflict within the 

community. 

2.97 1.15 3.12 1.17 3.01 1.12 3.06 1.08 2.60 1.14 2.95 1.14 3.258 0.012* 

9. Community-based 

tourism increases 

daily expense. 

3.07 1.14 3.00 0.89 3.19 1.06 3.19 1.15 2.79 1.09 3.05 1.08 2.399 0.049* 

10. Community-

based tourism 

produces more waste 

materials in the 

community. 

3.49 0.88 3.38 0.78 3.68 1.00 3.64 0.90 3.27 0.90 3.49 0.91 3.711 0.005* 

11. Community-

based tourism 

generates traffic 

problems in the 

community. 

3.43 1.05 3.31 0.81 3.49 1.06 3.56 0.94 3.10 1.00 3.38 0.98 3.426 0.009* 
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Table 4.111  (Continued) 

 

 

community potential 

in terms of Attitudes 

towards Community-

based Tourism 

group of parties/participants 

people in 

community 

central 

government 
local government 

private sector civil society 

sector 

total 

F.-test Sig. 

x
 

S.D. x
 

S.D. x
 

S.D. x
 S.D. x

 S.D. x
 S.D. 

12. Community-

based tourism causes 

decadence of 

resources. 

3.09 1.12 3.27 0.80 3.38 1.15 3.28 1.02 2.75 1.25 3.15 1.10 5.319 0.000* 

Total 3.62 0.57 3.53 0.44 3.66 0.60 3.63 0.63 3.46 0.50 3.58 0.55 2.264 0.006* 

 

Note:  *with statistical significance level of 0.05 

 

Attitudes of related parties towards community-based tourism is 

a key factor in creating a perspective on community-based tourism. The excerpts from 

the interview include: 

"Those who join the club have the voice and the right to join 

study tours" (PC1) 

    "Let people in the community express their opinions and join 

tourism development." (PC3) 

"Promoting a positive attitude towards tourism in people in the 

community." (PC4) 

"Motivating and mobilizing public opinion in people in order 

for them to participate in the development and management of tourism." (PC5) 

"The public must be involved in the decision-making and must 

obtain benefits from local development and tourism management." (PC6) 

"The people in the area to be alert in order to participate in the 

development and management of tourism." (PC7) 

"Contributes to revenue within the community, unity in the 

community and brings prosperity to the community." (PC8) 

"Warm and strong community makes harmony and income 

which create progress of community." (PC9) 

"The community has increased income." (PC10) 

"Promote careers in the community and unity." (PC11) 
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"Community revenue increases." (PC12) 

"If making revenue and spreading prosperity in the community 

are needed, the community needs to find its own tourism products." (CG1) 

"All parties must cooperate in hearing the minority's opinion." 

(CG2) 

"Participate in discussion and the development of tourism 

within the community." (CG3) 

"The community can benefit from tourism both from knowledge 

and revenue." (CG4) 

 "Encourage tourists to come to sustainable areas in order to let 

the community see that tourism contributes to the revenue and increase positive 

attitudes towards tourism in them." (CG7) 

"Creating awareness about tourist attractions in the area to 

tourists." (CG8) 

"Residents and community leaders are involved in shared 

responsibility." (CG9) 

"Improvement of opinion on the involvement of community in 

all aspects so as to create coherence and to prevent conflict." (LG1) 

"Raise awareness in people in the community so as to make 

them love and cherish natural resources and attractions." (LG6) 

"Creating a positive attitude towards development of the 

community-based tourism." (LG7) 

"The cooperation and unity within the community to see the 

developments and achievements in the community." (LG8) 

"Those involved must have a positive attitude towards tourism 

which is going to help in the cooperation in tourism development." (PS1) 

"To educate and create a good feeling in tourism development." 

(PS2) 

"If there is a need for the community to have positive attitude 

towards tourism, distribute tourism area more." (PS3) 

"Motivating and encouraging people to cooperate with tourism 

development and help with managing security." (PS4) 
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"Provide correct tourism information to create a better 

understanding." (PS5) 

"The lack of participation and unity in the community." (PS6) 

"Should get more attention from the personnel involved." (PS7) 

"Let people take part in the development of tourist attractions." 

(PS10) 

"Plan long-term management and development of tourism." 

(CS1) 

"Build awareness on the cleanliness and the conservation of the 

environment." (CS2) 

"Publicize tourist attractions in the media." (CS3) 

"Provide opportunities for people to get involved in thinking 

and giving suggestions regarding tourism." (CS5) 

"Educate the public more through hospitality training." (CS9) 

"Leaders must have the ability and sacrifice for the common 

good." (CS10)    

Therefore, the fact that the related parties have a positive 

attitude towards community-based tourism will enable community-based tourism to be 

driven continuously. Also, Lawson et al. (1998) said that attitudes towards tourism in 

the community are influenced by several factors such as the economic conditions, 

environmental awareness, social conditions, and the community. Meanwhile, Inskeep  

(1991) analyzed that tourism may cause a gradual change in society's values, beliefs, 

and cultural practices. Local residents feel the effects more. From the studies of the 

behavior of the local tourism, tourism tends to have changed its lifestyle in terms of 

dressing, dining, entertainment, and recreational activities, and more. Moreover, 

tourism can contribute to the revival of arts, crafts, and local culture and the 

preservation of cultural identity and heritage in order to attract more tourists. 

Likewise, Schofield (2011) said, in order to be accepted by the people in the 

community regarding developing tourism projects, organizations and groups involved 

in activities to promote tourism should pay attention to local people in the resistance 

and those who did not leave a comment, should provide clear information about the 

impact that  it will have on community from tourism projects, however, should not let 
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the feelings of people in the community and their opinion be an obstacle that stops the 

introduction of tourism. Instead, should bring feelings and ideas of local people into 

consideration in planning tourism development project. While Allen et al. (1988) 

added that the impact tourism has on the community causes misunderstandings of 

people in the community, which is an important factor associated with the 

development of sustainable tourism in the long term.  

2)  Assessment results of community potential in terms of 

attitudes towards community-based tourism management is 12 points, it is found that 

community-based tourism management creates the opportunity for the community to 

participate in deciding tourism direction: it is found that people in the community have 

attitudes-at a high level  (x̄  = 3.89, S.D. 0.87) central government have attitudes, at a 

high level (x̄  = 3.84, S.D. 0.73) local government have attitudes at a high level (x̄  = 

3.93, S.D. 0.82) private sector have attitudes at a high level (x̄  = 3.87, S.D. 0.85) and 

civil society sector have attitudes at a high level (x̄  = 4.04, S.D. 0.80) Therefore, 

assessment results of attitudes towards community-based tourism management 

community-based tourism management creates the opportunity for the community to 

participate in deciding tourism direction: 5 parties have attitudes at a high level (x̄  = 

3.91, S.D. 0.82)  community-based tourism management  creates the opportunity for 

the community to participate in planning and making policies on tourism: people in 

community have attitudes at a high level (x̄  = 3.75, S.D. 0.90) central government 

have attitudes at a high level (x̄  = 3.79, S.D. 0.78) local government have attitudes at a 

high level (x̄  = 3.75, S.D. 0.89) private sector have attitudes at a high level (x̄  = 3.75, 

S.D. 0.87) and civil society sector have attitudes at a high level (x̄  = 3.92, S.D. 0.75). 

Therefore, assessment results of attitudes towards community-based tourism 

management community-based tourism management  creates the opportunity for the 

community to participate in planning and making policies on tourism: 5 parties have 

attitudes at a high level (x̄  = 3.79, S.D. 0.84) community-based tourism management 

creates the opportunity for the community to communicate between people in the 

community and organizations outside the community: people in community have 

attitudes at a high level (x̄  = 3.69, S.D. 0.87) central government have attitudes at a 

high level (x̄  =3.83, S.D. 0.77) local government have attitudes at a high level (x̄  = 

3.74, S.D. 0.87) private sector have attitudes at a high level (x̄  = 3.78, S.D. 0.84) and 
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civil society sector have attitudes at a high level (x̄  = 3.89, S.D. 0.75). Therefore, 

assessment results of attitudes towards community-based tourism management 

community-based tourism management creates the opportunity for the community to 

communicate between people in the community and organizations outside the 

community: 5 parties have attitudes at a high level (x̄  = 3.79, S.D. 0.82). Community-

based tourism management creates the opportunity for the community to discuss and 

share opinions with others: people in community have attitudes at a high level (x̄  = 

3.79, S.D. 0.92) central government have attitudes at a high level (x̄  = 3.82, S.D. 0.82) 

local government have attitudes at a high level (x̄  =3.91, S.D. 0.84) private sector 

have attitudes at a high level (x̄  = 3.81, S.D. 0.81) and civil society sector have 

attitudes at a high level ( x = 3.86, S.D. 0.82) Therefore,  assessment results of attitudes 

towards community-based tourism management community-based tourism 

management creates the opportunity for the community to discuss and share opinions 

with others: 5 parties have attitudes at a high level (x̄  = 3.84, S.D. 0.84). Community-

based tourism management creates the opportunity for the community to form groups 

or clubs in order to carry out tourism activities: people in community have attitudes at 

a high level (x̄  = 3.76, S.D. 0.91) central government have attitudes at a high level (x̄  

= 3.74, S.D. 0.80) local government have attitudes at a high level (x̄  = 3.76, S.D. 0.91)  

private sector have attitudes at a high level (x̄  = 3.73, S.D. 0.90) and civil society 

sector have attitudes at a high level (x̄  = 3.81, S.D. 0.90) Therefore, assessment results 

of attitudes towards community-based tourism management. Community-based 

tourism management creates the opportunity for the community to form groups or 

clubs in order to carry out tourism activities:  5 parties have attitudes at a high level 

(x̄  = 3.76, S.D. 0.88). Community-based tourism management creates the opportunity 

for the community to coordinate with other groups within the community: people in 

community have attitudes at a high level (x̄  = 3.85, S.D. 0.90) central government 

have attitudes at a high level (x̄  = 3.80, S.D. 0.78)  local government have attitudes at 

a high level (x̄  = 3.75, S.D. 0.93)  private sector have attitudes at a high level (x̄  = 

3.69, S.D. 0.88) and civil society sector have attitudes at a high level (x̄  = 3.83, S.D. 

0.97) Therefore,  assessment results of attitudes towards Community-based tourism 

management creates the opportunity for the community to coordinate with other 

groups within the community. of 5 parties is have attitudes at a high level (x̄  = 3.78, 
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S.D. 0.89)  Community-based tourism management creates the opportunity for the 

community to brainstorm, analyze, and discover activities that are considered 

important for the community.: people in community have attitudes at a high level (x̄  = 

3.74, S.D. 0.85) central government have attitudes at a high level (x̄  = 3.81, S.D. 0.83)  

local government have attitudes at a high level (x̄  = 3.75, S.D. 0.99)  private sector 

have attitudes at a high level (x̄  = 3.62, S.D. 0.97) and civil society sector have 

attitudes at a high level (x̄  = 3.80, S.D. 1.01) Therefore,  assessment results of 

attitudes towards Community-based tourism management creates the opportunity for 

the community to brainstorm, analyze, and discover activities that are considered 

important for the community. of 5 parties is have attitudes at a high level (x̄  = 3.74, 

S.D. 0.93) Community-based tourism management creates the opportunity for the 

community to work together harmoniously which will result in being a strong 

community:  people in community have attitudes at a high level (x̄  = 3.69, S.D. 0.93) 

central government have attitudes at a high level (x̄  = 3.86, S.D. 0.78)  local 

government have attitudes at a high level (x̄  = 3.84, S.D. 0.95)  private sector have 

attitudes at a high level (x̄  = 3.73, S.D. 0.85) and civil society sector have attitudes at 

a high level (x̄  = 3.78, S.D. 0.86). Therefore,  assessment results of attitudes towards 

Community-based tourism management creates the opportunity for the community to 

work together harmoniously which will result in being a strong community of 5 parties 

have attitudes at a high level (x̄  = 3.78, S.D. 0.87).  Community-based tourism 

management creates the opportunity for the community to consider exploiting tourism 

under conditions of management that is responsible:  people in community have 

attitudes at a high level    (x̄  = 3.61, S.D. 0.86) central government have attitudes at a 

high level (x̄  = 3.81, S.D. 0.83)  local government have attitudes at a high level (x̄  = 

3.64, S.D. 0.90) private sector have attitudes at a high level (x̄  = 3.67, S.D. 0.91) and 

civil society sector have attitudes at a high level (x̄  = 3.82, S.D. 0.94). Therefore,  

assessment results of attitudes towards  Community-based tourism management 

creates the opportunity for the community to consider exploiting tourism under 

conditions of management that is responsible of 5 parties have attitudes at a high level 

(x̄  = 3.71, S.D. 0.89).  Community-based tourism management creates the opportunity 

for the community to participate in managing the environment and protecting and 

controlling pollutions: people in community have attitudes at a high level (x̄   = 3.71, 
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S.D. 0.99) central government have attitudes at a high level  (x̄   = 3.72, S.D. 0.77)  

local government have attitudes at a high level (x̄  = 3.77, S.D. 0.96) private sector 

have attitudes at a high level (x̄  = 3.59, S.D. 0.92) and civil society sector have 

attitudes at a high level (x̄  = 3.79, S.D. 0.97). Therefore, assessment results of 

attitudes towards Community-based tourism management creates the opportunity for 

the community to participate in managing the environment and protecting and 

controlling pollutions. of 5 parties is have attitudes at a high level (x̄  = 3.72, S.D. 

0.92). Community-based tourism management creates the opportunity for the 

community to participate in controlling the development of tourism with limitations.: 

people in community have attitudes at a high level (x̄  = 3.59, S.D. 1.03) central 

government have attitudes at a high level (x̄  = 3.66, S.D. 0.74) local government have 

attitudes at a high level (x̄  = 3.63, S.D. 0.96) private sector have attitudes at a high 

level (x̄  = 3.62, S.D. 0.87) and civil society sector have attitudes at a high level (x̄  = 

3.78, S.D. 0.91). Therefore, assessment results of attitudes towards Community-based 

tourism management creates the opportunity for the community to participate in 

controlling the development of tourism with limitations. Of 5 parties have attitudes at 

a high level (x̄  = 3.66, S.D. 0.91). Community-based tourism management creates the 

opportunity for the community to participate in managing the benefits of the 

community from tourism equitably: people in community have attitudes at a high level 

(x̄  = 3.59, S.D. 0.95) central government have attitudes at a high level (x̄  = 3.59, S.D. 

0.81) local government have attitudes at a high level (x̄  = 3.66, S.D. 0.91)  private 

sector have attitudes at a high level (x̄  =3.45, S.D. 0.89) and civil society sector have 

attitudes at a high level (x̄  = 3.70, S.D. 0.90). Therefore,  assessment results of 

attitudes towards Community-based tourism management creates the opportunity for 

the community to participate in managing the benefits of the community from tourism 

equitably. Of 5 parties have attitudes at a high level (x̄  = 3.60, S.D. 0.90).  In 

conclusion regarding the assessment results of community potential in terms of 

attitudes towards community-based tourism management 12 points, it is found that 

people in community have attitudes at a high level (x̄  = 3.72, S.D. 0.75) central 

government have attitudes at a high level (x̄  = 3.77, S.D. 0.71) local government have 

attitudes at a high level (x̄  = 3.76, S.D. 0.80)  private sector have attitudes at a high 

level (x̄  = 3.69, S.D. 0.74) and civil society sector have attitudes at a high level (x̄  = 



415 
 

3.84, S.D. 0.67) With the total mean of attitudes towards community-based tourism 

management of 5 parties have attitudes at a high level (x̄  = 3.76, S.D. 0.73). 

   Moreover, the researcher compared the means of the differences 

among related parties with community potential in terms of attitudes by using One 

Way ANOVA method and the statistical test, F-test. The results of the comparison 

between the means of  Groups of parties with community potential in terms of 

attitudes towards Community-based Tourism with statistical significance of 0.05 in 

some aspects, and overall, it is found that the sig. > 0.05 in all 12 points or it can be 

said that Groups of Parties that are different from one another affects community 

potential in terms of attitudes towards Community-based Tourism similarly with 

statistical significance of 0.05, as indicated in Table 4.112. 
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Table 4.112  Comparing Differences of Means Among Related Parties with Community Potential in Terms of Attitudes Towards  

                      Community-based Tourism Management 

 

Community potential in terms of Attitudes towards 

Community-based Tourism Management 

group of parties/participants 

people in 

community 

central 

government 

local 

government 

private 

sector 

civil society 

sector 

total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

1. Community-based tourism management creates the 

opportunity for the community to participate in deciding 

tourism direction. 

3.89 0.87 3.84 0.73 3.93 0.82 3.87 0.85 4.04 0.80 3.91 0.82 0.902 0.462 

2. Community-based tourism management  creates the 

opportunity for the community to participate in planning and 

making policies on tourism 

3.75 0.90 3.79 0.78 3.75 0.89 3.75 0.87 3.92 0.75 3.79 0.84 0.766 0.548 

3. Community-based tourism management creates the 

opportunity for the community to communicate between 

people in the community and organizations outside the 

community. 

3.69 0.87 3.83 0.77 3.74 0.87 3.78 0.84 3.89 0.75 3.79 0.82 0.894 0.467 

4. Community-based tourism management creates the 

opportunity for the community to discuss and share opinions 

with others. 

3.79 0.92 3.82 0.82 3.91 0.84 3.81 0.81 3.86 0.82 3.84 0.84 0.318 0.866 

5. Community-based tourism management creates the 

opportunity for the community to form groups or clubs in order 

to carry out tourism activities. 

3.76 0.91 3.74 0.80 3.76 0.91 3.73 0.90 3.81 0.90 3.76 0.88 0.122 0.975 

6. Community-based tourism management creates the 

opportunity for the community to coordinate with other groups 

within the community 

3.85 0.90 3.80 0.78 3.75 0.93 3.69 0.88 3.83 0.97 3.78 0.89 0.521 0.720 

4
1
6
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Table 4.112  (Continued) 

 

              

Community potential in terms of Attitudes towards 

Community-based Tourism Management 

group of parties/participants 

people in 

community 

central 

government 

local 

government 

private 

sector 

civil society 

sector 

total 

F.-test Sig. 

x  
S.D. x  

S.D. x  
S.D. x  S.D. x  S.D. x  S.D. 

7. Community-based tourism management creates the 

opportunity for the community to brainstorm, analyze, and 

discover activities that are considered important for the 

community. 

3.74 0.85 3.81 0.83 3.75 0.99 3.62 0.97 3.80 1.01 3.74 0.93 0.661 0.619 

8. Community-based tourism management creates the 

opportunity for the community to work together harmoniously 

which will result in being a strong community 

3.69 0.93 3.86 0.78 3.84 0.95 3.73 0.85 3.78 0.86 3.78 0.87 0.671 0.612 

9. Community-based tourism management creates the 

opportunity for the community to consider exploiting tourism 

under conditions of management that is responsible. 

3.61 0.86 3.81 0.83 3.64 0.90 3.67 0.91 3.82 0.94 3.71 0.89 1.221 0.301 

10. Community-based tourism management creates the 

opportunity for the community to participate in managing the 

environment and protecting and controlling pollutions. 

3.71 0.99 3.72 0.77 3.77 0.96 3.59 0.92 3.79 0.97 3.72 0.92 0.711 0.585 

11. Community-based tourism management creates the 

opportunity for the community to participate in controlling 

the development of tourism with limitations. 

3.59 1.03 3.66 0.74 3.63 0.96 3.62 0.87 3.78 0.91 3.66 0.91 0.661 0.619 

12. Community-based tourism management creates the 

opportunity for the community to participate in managing the 

benefits of the community from tourism equitably. 

3.59 0.95 3.59 0.81 3.66 0.91 3.45 0.89 3.70 0.90 3.60 0.90 1.132 0.341 

Total 3.72 0.75 3.77 0.71 3.76 0.80 3.69 0.74 3.84 0.67 3.76 0.73 0.546 0.702 

4
1
7
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Attitudes of related  parties on community-based tourism 

management is what made the awareness of the current situation of how community-

based tourism management has been operated. The excerpts from the interview 

include: 

"Let people in the area take part in tourism management 

regularly and must listen to public opinion." (PC2) 

"Collaborate in presenting opinions about tourism management 

to the government." (CG5) 

"Support the local people in taking part in the tourism 

management." (LG2) 

"The evaluation of the work of the workers and the 

acknowledgement of the progress of the operation." (LG3) 

"Study the attitudes and public opinion in the community 

towards management of tourism." (LG4) 

"Develop the model of tourism management in the ancient city 

U Thong so as to be suitable to the conditions of community." (LG5) 

"Let people involve in the operation of tourism." (LG9) 

    "The distribution of information contributes to the perception 

and positive attitude towards participating in tourism management." (PS8) 

    "Comment and provide information about the benefits the 

community will receive from tourism management." (PS9) 

    "Plan long-term management and development of tourism." 

(CS1) 

    "Promote the maintenance of environment of tourist attractions 

while operating tourism." (CS4)  

It can be seen that the attitude of the community towards 

community-based tourism management is the key to successful tourism through the 

participation of related parties.  In addition, Goeldner et al. (2000) have shown their 

ideas that tourism management is the sum of the phenomena and relationships arising 

from the collaboration, while Bachleitner and Zins (1999) provide further comment 

that the participation of citizens in decision-making is the key to their attitude towards 

tourism development.  Moreover, Manheim (1975) shows that the attitude on 
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participation in the community is a pattern of shared beliefs and attitudes about the 

same goal which appears in the activity or the system of the community. It must have 

a common interest, basically, and valuation as well as the same consensus of the 

experiences gained in the community. 

4.3.2.3  Research Question 4.  How is the community potential in terms 

of skills in designated areas for sustainable tourism? 

Community potential in terms of skills divided into three areas: 

communication skills, customer service skills, and leadership skills, therefore, overall 

community potential in terms of skills of  related parties from 500 sets of 

questionnaires will be shown, and the attitudes of Thai tourists towards skills in 

community-based tourism management from 400 sets of questionnaires will be shown, 

in the following order: 

1)  Communication Skills: Skill at communicating with local 

dialects: people in community at a high level of skill (x̄  = 3.86, S.D. 0.97) central 

government at a high level of skill (x̄  = 3.69, S.D. 0.90) local government have high 

level of skill (x̄  = 3.87, S.D. 0.84)  private sector at a high level of skill (x̄  = 3.93, 

S.D. 0.92) and civil society sector have at a level of skill (x̄  = 4.02, S.D. 0.90).  

Therefore, assessment results of Skill at communicating with local dialects of 5 parties 

at a high level of skill (x̄  = 3.87, S.D. 0.91). Skill at communicating well with foreign 

languages: people in community at a moderate level of skill (x̄  = 2.81, S.D. 1.13) 

central government at a moderatelevel of skill (x̄  = 3.16, S.D. 0.96) local government 

at a moderate level of skill (x̄  = 2.99, S.D. 1.10)  private sector at a moderatelevel of 

skill (x̄  = 2.96, S.D. 1.08) and civil society sector at a moderatelevel of skill (x̄  = 

2.79, S.D. 1.23). Therefore,  assessment results of Skill at communicating well with 

foreign languages of 5 parties at a moderate level of skill (x̄  = 2.94, S.D. 1.11). Skill at 

communicating between inside and outside the community: people in community at a 

moderate level of skill (x̄  = 3.32, S.D. 0.98) central government have high level of 

skill (x̄  = 3.53, S.D. 0.77) local government at a high level of skill (x̄  = 3.49, S.D. 

0.81) private sector at a high level of skill (x̄  = 3.54, S.D. 0.85) and civil society sector 

at a high level of skill (x̄  = 3.53, S.D. 0.86). Therefore,  assessment results of skill at 

communicating between inside and outside the community of 5 parties at a high level 

of skill  (x̄  = 3.48, S.D. 0.86),  Skill at communicating tourism information without 
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creating conflict: people in community at a high level of skill (x̄  = 3.44, S.D. 0.92)  

central government at a moderatelevel of skill (x̄  = 3.36, S.D. 0.79) local government 

at a high level of skill (x̄  = 3.66, S.D. 0.77) private sector at a moderatelevel of skill 

(x̄  = 3.38, S.D. 0.90) and civil society sector at a moderatelevel of skill (x̄  = 3.36, 

S.D. 0.90). Therefore,  assessment results of Skill at communicating tourism 

information without creating conflict of 5 parties at a high level of skill (x̄  = 3.44, 

S.D. 0.86)  and Skill at conveying tourism information to tourists: people in 

community at a high level of skill (x̄  = 3.45, S.D. 1.03) central government have 

moderatelevel of skill (x̄  = 3.38, S.D. 0.74)  local government at a high level of skill  

(x̄  = 3.62, S.D. 0.74)  private sector at a high level of skill (x̄  = 3.43, S.D. 0.90) and 

civil society sector at a moderatelevel of skill (x̄  = 3.34, S.D. 0.97) Therefore, 

assessment results of Skill at conveying tourism information to tourists of 5 parties at a 

high level of skill (x̄  = 3.44, S.D. 0.88).  

In conclusion regarding the assessment results of community 

potential in terms of communication skills 5 points, it is found that people in community 

at a moderate level of skill (x̄  = 3.38, S.D. 0.82) central government at a high level of 

skill (x̄  = 3.42, S.D. 0.64) local government at a high level of skill   (x̄  = 3.53, S.D. 

0.71)  private sector at a high level of skill (x̄  = 3.45, S.D. 0.76) and civil society sector 

have high level of skill (x̄  = 3.41, S.D. 0.75). With the total mean of Communication 

Skills of 5 parties at a high level of skill (x̄  = 3.44, S.D. 0.74).   

Moreover, the researcher compared the means of the differences 

by using One Way ANOVA method and the statistical test, F-test. The results of the 

comparison between the means of Groups of parties with community potential in 

terms of communication skills with statistical significance of 0.05 in some aspects and 

overall, it is found that the sig. > 0.05 in all 5 points or it can be said that Groups of 

Parties that are different from one another affects community potential in terms of 

communication skills similarly-with statistical significance of 0.05, as indicated in 

Table 4.113. 
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Table 4.113  Comparing Differences of Means Among Related Parties with Community Potential in Terms of Communication Kills 

 

Community potential in terms of communication skills 

group of parties/participants 

people in 

community 

central 

governmen

t 

local 

government 

private 

sector 

civil society 

sector 

total 

F.-test Sig. 

x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. 

1. The community is skilled at communicating with local 

dialects clearly. 

3.8

6 

0.97 3.69 0.90 3.87 0.84 3.93 0.92 4.02 0.90 3.87 0.91 1.778 0.132 

2. The community is highly skilled at communicating 

with foreign languages. 

2.8

1 

1.13 3.16 0.96 2.99 1.10 2.96 1.08 2.79 1.23 2.94 1.11 1.863 0.116 

3. The community is skilled at communicating between 

inside and outside the community. 

3.3

2 

0.98 3.53 0.77 3.49 0.81 3.54 0.85 3.53 0.86 3.48 0.86 1.167 0.324 

4. The community is skilled at communicating tourism 

information without creating conflict. 

3.4

4 

0.92 3.36 0.79 3.66 0.77 3.38 0.90 3.36 0.90 3.44 0.86 2.199 0.068 

5. The community is skilled at conveying information to 

tourists. 

3.4

5 

1.03 3.38 0.74 3.62 0.74 3.43 0.90 3.34 0.97 3.44 0.88 1.483 0.206 

Total 

3.3

8 

0.82 3.42 0.64 3.53 0.71 3.45 0.76 3.41 0.75 3.44 0.74 0.586 0.673 

 

Note:  *with statistical significance level of 0.05 

4
2
1
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Communication skills of the community is the potential of the 

community to communicate both internally and externally. The excerpts from the 

interview include:  

 "Increasing language skills, and communication with local 

dialects or other languages." (PC3) 

"Should develop the language skills to welcome foreign tourists, 

develop professional skills in order to promote revenue, and should increase skills and 

knowledge of ancient history within the community." (PC6) 

"Learning the language to communicate with tourists." (PC11) 

"Increase communication skills, unique speaking is speaking 

with local dialect." (CG1) 

"There is training in foreign languages, languages used in 

ASEAN." (CG4) 

"Promoting language skills to the public." (CG9) 

"Increasing skills, knowledge of the language." (PS1) 

"Management, Communication, educating English language, 

knowledge of history, knowledge of environment, and publicity." (CS8) 

It can be seen that the skills of communication of community 

towards the community-based tourism management are important factors that 

community must have as basic skills. Larry et al. (2009) suggested that education and 

training contributes to the creation of innovative in tourism. The tourism personnel 

must have an understanding of the different cultural environment of tourism resource / 

tourist attraction as well as be a well-rounded in culture and language, and knowledge 

about the quality of service. Adrian and Frances (2011) found that a lack of 

communication between agencies makes the direction of policy unclear, slows action, 

and causes controversy. Also, Aref (2011) concluded that the community must have 

foreign language skills and skills in coordination with all those involved in tourism. 

2) Customer service skills: Skill at being a local guide, it is 

found that people in community have moderate level of skill (x̄  = 3.26, S.D. = 1.08) 

central government have moderate level of skill (x̄  = 3.12, S.D.= 0.90)  local 

government have high level of skill (x̄  = 3.42, S.D.= 0.97)  private sector have high 

level of skill (x̄  = 3.41, S.D.= 1.00) and civil society sector have moderate level of 
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skill (x̄  = 3.14, S.D.= 1.13). Therefore, assessment results of skill at being a local 

guide of 5 parties have moderate level of skill (x̄  = 3.27, S.D.= 1.02).  Skill at carrying 

out tourism activities, it is found that people in community have moderate level of 

skill (x̄  = 3.34, S.D.= 1.00) central government have moderate level of skill (x̄  = 3.29, 

S.D.= 0.84) local government have high level of skill (x̄  = 3.44, S.D.= 0.94)  private 

sector have high level of skill (x̄  = 3.42, S.D.= 0.98) and civil society sector have 

moderatelevel of skill (x̄  = 3.21, S.D.= 1.23) Therefore, assessment results of skill at 

carrying out tourism activities of 5 parties have moderatelevel of skill  (x̄  = 3.34, 

S.D.= 1.00).  Skill at providing tourism security, it is found that people in community 

have moderate level of skill (x̄  = 3.40, S.D. = 1.08) central government have moderate 

level of skill (x̄  = 3.25, S.D. = 0.80)  local government have high level of skill (x̄  = 

3.60, S.D.= 0.94)  private sector have high level of skill (x̄  = 3.46, S.D.= 1.01) and 

civil society sector have high level of skill  (x̄  = 3.60, S.D.= 1.05). Therefore,  

assessment results of skill at providing tourism security of 5 parties have high level of 

skill  (x̄  = 3.46, S.D.= 0.99) skill in doing first aid, it is found that people in 

community have moderate level of skill (x̄  = 3.32, S.D.= 0.95) central government 

have moderate level of skill (x̄  = 3.06, S.D.= 0.83)  local government have high level 

of skill (x̄  = 3.44, S.D.= 0.91)  private sector have moderate level of skill (x̄  = 3.38, 

S.D.= 0.96) and civil society sector have moderate level of skill  (x̄  = 3.25, S.D.= 

0.96). Therefore, assessment results of Skill in doing first aid of 5 parties is have 

moderate level of skill (x̄  = 3.29, S.D.= 0.93) and skill at providing equitable tourism 

service, it is found that people in community have high level of skill (x̄  = 3.54, S.D.= 

0.99) central government have moderate level of skill (x̄  = 3.40, S.D.= 0.72)  local 

government have high level of skill (x̄  = 3.69, S.D.= 0.77)  private sector have high 

level of skill (x̄  = 3.59, S.D.= 0.92) and civil society sector have high level of skill (x̄  

= 3.44, S.D.= 0.94) Therefore, assessment results of skill at providing equitable 

tourism service of 5 parties have high level of skill (x̄  = 3.53, S.D.= 0.88).     In 

conclusion regarding the assessment results of community potential customer service 

skills 5 points, it is found that people in community have moderate level of skill (x̄  = 

3.37, S.D.= 0.89) central government have moderate level of skill (x̄  = 3.22, S.D. 

=0.70) local government have high level of skill (x̄  = 3.51, S.D.= 0.76) private sector 

have high level of skill (x̄  = 3.45, S.D.= 0.86) and civil society sector have moderate 
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level of skill(x̄  = 3.32, S.D.= 0.93). With the total mean of customer service skills of 5 

parties is have moderate level of skills  (x̄  = 3.38, S.D.= 0.83). 

Moreover, the researcher compared the means of the differences 

by using One Way ANOVA method and the statistical test, F-test. The results of the 

comparison between the means of  groups of parties with community potential in 

terms of Customer Service Skills with statistical significance of 0.05 in some aspects, 

it is found that the sig. < 0.05, there is 1 point which is as kill at doing first aid-with 

statistical significance of 0.05. 

As for the overall conclusion of the test, it is found that the F- 

test = 1.855, sig. = 0.117 > 0.05. The test results can be concluded that the differences 

among Groups of Parties that are different from one another affects community 

potential in terms of Customer Service Skills similarly-with statistical significance of 

0.05, as indicated in Table 4.114 
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Table 4.114   Comparing Differences of Means Among Related Parties with Community Potential in Terms of Customer Service Skills 

 

Community potential in terms of 

customer service skills 

group of parties/participants 

people in 

community 

central 

government 

local 

government 

private 

sector 

civil society 

sector 

total 

F.-test Sig. 

x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. 

1. The community has skill in being a local guide. 

3.26 1.08 3.12 0.90 3.42 0.97 3.41 1.00 3.14 1.13 3.27 1.02 1.97

1 

0.098 

2. The community has skill in carrying out tourism 

activities. 

3.34 1.00 3.29 0.84 3.44 0.94 3.42 0.98 3.21 1.23 3.34 1.00 0.88

9 

0.471 

3. The community has skill in providing tourism 

security. 

3.40 1.08 3.25 0.80 3.60 0.94 3.46 1.01 3.60 1.05 3.46 0.99 2.25

1 

0.063 

4. The community has skill in doing first aid. 

3.32 0.95 3.06 0.83 3.44 0.91 3.38 0.96 3.25 0.96 3.29 0.93 2.52

0 

0.040

* 

5. The community has skill in providing equitable 

service. 

3.54 0.99 3.40 0.72 3.69 0.77 3.59 0.92 3.44 0.94 3.53 0.88 1.77

2 

0.133 

Total 

3.37 0.89 3.22 0.70 3.52 0.76 3.45 0.86 3.33 0.93 3.38 0.83 1.85

5 

0.117 

 

Note: *with statistical significance level of 0.05 

4
2
5
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Related parties can provide services tourists with equality. 

Being a local tour guide is also new to the community, making the lack of skills in 

tour-guiding. In terms of tourism activities, the community also cannot think of 

activities appropriate to their own community. Tourism activities done in the present 

are guided by the related parties. Ensuring the safety and doing first aid are what have 

not been discussed by the community very seriously. Therefore, no first aid can be 

provided to tourists. There will only be a group of volunteers of village's public health 

who are able to help and needed. The excerpts from the interview include:  

  "Training and creating new guides to provide information about 

the sights to tourists." (LG3) 

    "Servicing in tourism must receive training." (LG8) 

    "The community needs to be trained as local guides for 

communication." (LG10). 

    "Cooperation in welcoming the tourists." (PS10) "Training and 

creating new guides to provide information about the sights to tourists."  (LG3) 

    "Servicing in tourism must receive training." (LG8) 

    "The community needs to be trained as local guides for 

communication." (LG10) 

    "Cooperation in welcoming the tourists." (PS10) 

Therefore, related parties must have customer service skills to 

accommodate tourists traveling in a designated area as to cause an impression. Mill 

and Morrison (2002) concluded that welcome tourists of each area will vary. 

Hospitality is very important. This is because when tourists want to return to the same 

place. The impression that he was receiving is derived from hospitality of the people 

or employees rather than from nature of tourism resource/tourist attraction. Therefore, 

any area is a tourism resource/tourist attraction, the community must recognize the 

importance of hospitality and making impression. The tourism resource/tourist 

attraction could allow local residents an attitude towards tourists in several respects 

and help emphasizing that the servicing is unique which requires workers who are 

honest, courteous, fast, agile, have good personality and generous heart to others and 

are ready to serve others throughout time without charges is of major importance. 
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3) Leadership Skills:  Skill at building trust, it is found that 

people in community have high level of skill (x̄  = 3.68, S.D. 0.84) central government 

have high level of skill  (x̄  = 3.63, S.D. 0.66)  local government have high level of 

skill (x̄  = 3.83, S.D. 0.68)  private sector have high level of skill (x̄  = 3.84, S.D. 0.86) 

and civil society sector have high level of skill (x̄  = 3.66, S.D. 0.81). Therefore, 

assessment results of skill at building trust of 5 parties have high level of skill (x̄  = 

3.73, S.D. 0.78).  Skill at building reliance, it is found that people in community have 

high level of skill (x̄  = 3.57, S.D. 0.88) central government have high level of skill (x̄  

= 3.62, S.D. 0.71)  local government have high level of skill (x̄  = 3.90, S.D. 0.72)  

private sector have high level of skill (x̄  = 3.76, S.D. 0.83) and civil society sector 

have high level of skill (x̄  = 3.69, S.D. 0.86). Therefore,  assessment results of Skill at 

building reliance of 5 parties have high level of skill (x̄  = 3.71, S.D. 0.81).  Skill at 

decision-making and problem solving, it is found that people in community have high 

level of skill (x̄  = 3.56, S.D. 0.88) central government have high level of skill (x̄  = 

3.60, S.D. 0.71)  local government have high level of skill (x̄  = 3.88, S.D. 0.73) 

private sector have high level of skill (x̄  = 3.54, S.D. 0.86) and civil society sector 

have high level of skill (x̄  = 3.45, S.D. 0.87). Therefore, assessment results of skill at 

decision-making and problem solving of 5 parties have high level of skill (x̄  = 3.61, 

S.D. 0.82).  Skill at coordinating with people related to tourism, it is found that people 

in community have high level of skill (x̄  = 3.46, S.D. 0.96) central government have 

high level of skill (x̄  = 3.62, S.D. 0.72) local government have high level of skill (x̄  = 

3.72, S.D. 0.79)  private sector have high level of skill (x̄  = 3.51, S.D. 0.93) and civil 

society sector have high level of skill (x̄  = 3.45, S.D. 0.95). Therefore, assessment 

results of skill at coordinating with people related to tourism of  5 parties is have high 

level of skill (x̄  = 3.55, S.D. 0.88).  Skill at tourism planning, it is found that people in 

community have moderate level of skill (x̄  = 3.37, S.D. 0.98) central government have 

high level of skill (x̄  = 3.54, S.D. 0.69)  local government have high level of skill (x̄  = 

3.52, S.D. 0.89)  private sector have moderate level of skill (x̄  = 3.37, S.D. 1.00) and 

civil society sector have moderate level of skill (x̄  = 3.30, S.D. 1.05). Therefore, 

assessment results of skill at tourism planning of 5 parties have high level of skill (x̄  = 

3.42, S.D. 0.93) and skill at cooperating with people both inside and outside the 

community, it is found that people in community have high level of skill (x̄  = 3.47, 
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S.D. 0.98) central government have high level of skill (x̄  = 3.61, S.D. 0.71) local 

government have high level of skill   (x̄  = 3.83, S.D. 0.79) private sector have high 

level of skill (x̄  = 3.61, S.D. 0.91) and civil society sector have high level of skill (x̄  = 

3.54, S.D. 0.95) Therefore, assessment results of skill at cooperating with people both 

inside and outside the community of  5 parties have high level of skill (x̄  = 3.60, S.D. 

0.88).  In conclusion regarding the assessment results of community potential 

leadership skills points, it is found that people in community have high level of skill 

(x̄  = 3.52, S.D. 0.80) central government have high level of skill (x̄  = 3.60, S.D. 0.63) 

local government have high level of skill   (x̄  = 3.78, S.D. 0.66)  private sector have 

high level of skill (x̄  = 3.60, S.D. 0.79) and civil society sector have high level of skill 

(x̄  = 3.51, S.D. 0.78). With the total mean of Leadership Skills of 5 parties have high 

level of skill (x̄  = 3.60, S.D. 0.74). 

Moreover, the researcher compared the means of the differences 

by using One Way ANOVA method and the statistical test, F-test. The results of the 

comparison between the means of  Groups of parties with community potential in 

terms of Leadership skills with statistical significance of 0.05 in some aspects, it is 

found that the sig. < 0.05, there are 3 points which are Skill at building reliance, skill 

at decision-making and problem solving and skill at cooperating with people both 

inside and outside the community-with statistical significance of 0.05. 

As for the overall conclusion of the test, it is found that the F- 

test = 2.189, sig. = 0.006 < 0.05. The test results can be concluded that the differences 

among Groups of Parties that are different from one another affects community 

potential in terms of Leadership skills differently, with the local government (x̄  = 

3.78) participates in community potential in terms of leadership skills the most. The 

following points are as follows: Central government (x̄  = 3.60) Private sector  (x̄  = 

3.60) People in community (x̄  = 3.52)  and Civil society sector (x̄  = 3.51), 

respectively-with statistical significance of 0.05, as indicated in Table 4.115. 
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Table 4.115  Comparing Differences of Means Among Related Parties with Community Potential in Terms of Leadership Skills 

 

Community potential in terms of Leadership 

Skills 

group of parties/participants 

people in 

community 

central 

government 

local 

government 

private sector civil society 

sector 

total 

F.-test Sig. 

x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. 

1. The community has skill in building trust. 3.68 0.84 3.63 0.66 3.83 0.68 3.84 0.86 3.66 0.81 3.73 0.78 1.645 0.162 

2. The community has skill in building 

reliance. 3.57 0.88 3.62 0.71 3.90 0.72 3.76 0.83 3.69 0.86 3.71 0.81 2.589 0.036* 

3. The community has skill community in 

decision-making and problem solving. 3.56 0.88 3.60 0.71 3.88 0.73 3.54 0.86 3.45 0.87 3.61 0.82 4.011 0.003* 

4. The community has skill in coordinating 

with others related to tourism. 3.46 0.96 3.62 0.72 3.72 0.79 3.51 0.93 3.45 0.95 3.55 0.88 1.749 0.138 

5. The community has skill in tourism 

planning. 3.37 0.98 3.54 0.69 3.52 0.89 3.37 1.00 3.30 1.05 3.42 0.93 1.262 0.284 

6. The community has skill in cooperating 

with others from inside and outside the 

community. 3.47 0.98 3.61 0.71 3.83 0.79 3.61 0.91 3.50 0.95 3.60 0.88 2.619 0.034* 

Total 3.52 0.80 3.60 0.63 3.78 0.66 3.60 0.79 3.51 0.78 3.60 0.74 2.189 0.006* 

 

Note:  *with statistical significance level of 0.05 

4
2
9
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The excerpts from the interview such as: 

"Encourage good leadership by serving the tourists well and 

communicating clearly for easy understanding which will reduce conflict and 

misunderstanding." (PC4). 

"Community leaders will be represented in building 

understanding with local people." (CG7) 

"Empowering capacity of leaders of the community, 

government officials, and concerned citizens so as to have new ideas which can use to 

develop tourism." (LG1) 

Leadership Skills include building trust, building confidence, 

decision making, problem solving as well as coordination and collaboration both 

inside and outside the community with those involved in tourism well by having the 

clubs promote tourism by community city Dvaravati U Thong as a drive. However, 

community is still not able to plan works related to tourism very much, and there must 

be officials form DASTA as mentors in the implementation of tourism. Moscardo 

(2008) concluded that the major obstacle to the success of tourism development is the 

lack of skills and knowledge about tourism. It also leads to a lack of leadership and 

power to negotiate with external organizations. Meanwhile, Goodman et al. (1998) 

provide further comment that community leaders will enhance the community when 

community leaders have a clear role among community members. Also, Maclellan 

(2007) concluded that the community must have skills in building trust and building 

reliance.  

Moreover, the researcher compared the means of the differences 

among Groups of Parties and Tourists with community potential in terms of skills by 

using independent samples test and the statistical Test, T-test. 

The results of the comparison between the means of Groups of 

Parties and Tourists with community potential in terms of communication skills with 

statistical significance of 0.05 in some aspects, and overall, it is found that the sig. < 

0.05 in all 5 points which are Skill at communicating with local dialects clearly.  Skill 

at communicating well with foreign languages, Skill at communicating between inside 

and outside the community, Skill at communicating tourism information without 

creating conflict  and Skill at conveying tourism information to tourists. 
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As for the overall conclusion of the test, it is found that the t-test 

= 7.589, sig. = 0.000 or it can be said that Groups of Parties and Tourists affects 

community potential in terms of communication skills differently, with Groups of 

Parties (x̄  = 3.44) have higher means of community potential in terms of 

communication skills than Group of Tourists (x̄   = 3.12) with statistical significance 

of 0.05, as indicated in Table 4.104. 

The results of the comparison between the means of  Groups of 

Parties and Tourists with community potential in terms of Customer service skills with 

statistical significance of 0.05   in some aspects, it is found that the sig. < 0.05, there 

are 4 points which are Skill at being a local guide, Skill at carrying out tourism 

activities, Skill at providing tourism security and Skill at doing first aid.  

As for the overall conclusion of the test , it is found that the t-

test = 4.107, sig. = 0.000 or it can be said that Groups of Parties and Tourists affects 

community potential in terms of customer service skills differently, with Groups of 

Parties (x̄   = 3.38) have higher means of community potential in terms of customer 

service skills than that of Group of Tourists (x̄  = 3.18) -with statistical significance of 

0.05, as indicated in Table 4.105. 

The results of the comparison between the means of  Groups of 

Parties and Tourists with community potential in terms of Leadership skills with 

statistical significance of 0.05 in some aspects, it is found that the sig. < 0.05, there are 

4 points which are Skill at building trust  Skill at building reliance,  Skill at 

coordinating with people related to tourism, and Skill at tourism planning. 

As for the overall conclusion of the test, it is found that the T-

test = 1.627, sig. = 0.014 or it can be said that Groups of Parties and Tourists affect 

community potential in terms of leadership skills differently-with Groups of Parties 

(x̄  = 3.60) have higher means of community potential in terms of leadership skills than 

that Group of Tourists (x̄  = 3.53) with statistical significance of 0.05, as indicated in 

Table 4.116. 
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Table 4.116  Comparing Differences of Means between Related Parties and Tourists  

       with Community Potential in Terms of Communication Skills    

  

Community potential in terms of Communication Skills 

N x̄   S.D. t-test df. Sig. 

1. The community is skilled at 

communicating with local dialects clearly. 

group of parties/participants 500 3.87 0.91 -5.269 893 0.000* 

groups oftourists 400 4.15 0.67    

 total 900 4.00 0.83    

2. The community is highly skilled at 

communicating with foreign languages. 

group of parties/participants 500 2.94 1.11 6.484 897 0.000* 

groups oftourists 400 2.51 0.91    

 total 900 2.75 1.05    

3. The community is skilled at 

communicating between inside and outside 

the community. 

group of parties/participants 500 3.48 0.86 11.200 898 0.000* 

groups of tourists 400 2.81 0.94    

 total 900 3.18 0.95    

4. The community is skilled at 

communicating tourism information without 

creating conflict. 

group of parties/participants 500 3.44 0.86 -2.115 898 0.035* 

groups of tourists 400 3.56 0.86    

 total 900 3.49 0.87    

5. The community is skilled at conveying 

information to tourists. 

group of parties/participants 500 3.44 0.88 15.007 898 0.000* 

groups of tourists 400 2.58 0.84    

 Total 900 3.06 0.96    

 
group of parties/participants 500 3.44 0.74 7.589 879 0.000* 

Total groups of tourists 400 3.12 0.51    

 Total 900 3.30 0.66    

 

Note:  *with statistical significance level of 0.05 

 

Table 4.117  Comparing Differences of Means between Related Parties and Tourists  

       with Community Potential in Terms of Customer Service Skills 

 

community potential in terms of customer service skills 

N x̄   S.D. t-test df. Sig. 

1. The community has skill in being a local 

guide. 

group of parties/participants 500 3.27 1.02 11.129 891 0.000* 

groups of tourists 400 2.56 0.89    

 Total 900 2.95 1.03    

2. The community has skill in carrying out 

tourism activities. 

group of parties/participants 500 3.34 1.00 12.625 898 0.000* 

groups of tourists 400 2.58 0.80    

 Total 900 3.00 0.99    

3. The community has skill in providing 

tourism security. 

group of parties/participants 500 3.46 0.99 -3.974 887 0.000* 

groups of tourists 400 3.71 0.88    

 Total 900 3.57 0.95    

4. The community has skill in doing first 

aid. 

 

group of parties/participants 500 3.29 0.93 -2.885 872 0.004* 

groups of tourists 400 3.47 0.88    

 Total 900 3.37 0.91    
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Table 4.117  (Continued) 

 

community potential in terms of customer service skills 

N x̄   S.D. t-test df. Sig. 

5. The community has skill in providing 

equitable service. 

group of parties/participants 500 3.53 0.88 -0.790 898 0.429 

groups of tourists 400 3.58 0.94    

 Total 900 3.55 0.91    

 group of parties/participants 500 3.38 0.83 4.107 893 0.000* 

Total groups of tourists 400 3.18 0.62    

 Total 900 3.29 0.75    

 

Note:  *with statistical significance level of 0.05 

 

Table 4.118  Comparing Differences of Means between Related Parties and Tourists  

       with Community Potential in Terms of Leadership Skills 

 

community potential in terms of  Leadership Skills 

N x̄   S.D. t-test df. Sig. 

The community has skill in building trust  

group of parties/participants 500 3.73 0.78 -2.049 898 0.041* 

groups of tourists 400 3.84 0.78    

 Total 900 3.78 0.78    

The community has skill in building 

reliance. 

 

group of parties/participants 500 3.71 0.81 -2.162 898 0.031* 

groups of tourists 400 3.82 0.77    

 Total 900 3.76 0.79    

The community has skill community in 

decision-making and problem solving. 

group of parties/participants 500 3.61 0.82 -1.510 898 0.131 

groups of tourists 400 3.69 0.78    

 Total 900 3.64 0.81    

The community has skill in coordinating 

with others related to tourism. 

group of parties/participants 500 3.55 0.88 -1.992 898 0.047* 

groups of tourists 400 3.67 0.89    

 Total 900 3.60 0.88    

The community has skill in tourism 

planning. 

group of parties/participants 500 3.42 0.93 14.578 894 0.000* 

groups of tourists 400 2.58 0.80    

 total 900 3.05 0.97    

The community has skill in cooperating 

with others from inside and outside the 

community. 

group of parties/participants 500 3.60 0.88 0.484 898 0.628 

groups of tourists 400 3.58 0.91    

 Total 900 3.59 0.89    

Total group of parties/participants 500 3.60 0.74 1.627 893 0.014* 

 groups of tourists 400 3.53 0.64    

 Total 900 3.57 0.70    

 

Note:  * with statistical significance level of 0.05 
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4)   How is the community potential in terms of core 

competency in designated areas for sustainable tourism? 

Community potential in terms of core competencies, the overall 

community potential in terms of core competency from 500 sets of questionnaires are 

shown and are divided into 15 points as follows: 5.1) Competent at working with 

others and tourists efficiently, it is found that people in community have competence 

at a high level (x̄  = 3.76, S.D. 0.82) central government have competence at a high 

level (x̄  = 3.86, S.D. 0.53)  local government have competence at a high level  (x̄  = 

3.95, S.D. 0.66)  private sector have competence at a high level (x̄  = 3.90, S.D. 0.82) 

and civil society sector have competence at a high level (x̄  = 3.79, S.D. 0.82). 

Therefore, assessment results of competent at working with others and tourists 

efficiently of 5 parties have competence at a high level (x̄  = 3.85, S.D. 0.84).  5.2). 

Competent at working in different environments where there are social varieties, it is 

found that people in community have competence at a high level (x̄  = 3.58, S.D. 0.79) 

central government have competence at a high level (x̄  = 3.80, S.D. 0.57) local 

government have competence at a high level (x̄  = 3.79, S.D. 0.61) private sector have 

competence at a high level (x̄  = 3.68, S.D. 0.76) and civil society sector have 

competence at a high level (x̄  = 3.57, S.D. 0.76). Therefore, assessment results of 

competent at working in different environments where there are social varieties of 5 

parties have competence at a high level (x̄  = 3.68, S.D. 0.741).  Competent at working 

according to the regulations, rules, and orders of the community, it is found that 

people in the community have competence at a high level (x̄  = 3.77, S.D. 0.80) central 

government have competence at a high level (x̄  = 3.83, S.D. 0.59)  local government 

have competence at a high level (x̄  = 3.91, S.D. 0.70)  private sector have competence 

at a high level (x̄  = 3.88, S.D. 0.76) and civil society sector have competence at a high 

level (x̄  = 3.77, S.D. 0.79). Therefore, assessment results of competent at working 

according to the regulations, rules, and orders of the community of 5 parties have 

competence at a high level (x̄  = 3.83, S.D. 0.73). Competent at developing and 

searching for knowledge related to tourism management, it is found that people in 

community have competence at a high level (x̄  = 3.64, S.D. 0.87) central government 

have competence at a high level (x̄  = 3.76, S.D. 0.64)  local government have 

competence at a high level (x̄  = 3.78, S.D. 0.75)  private sector have competence at a 
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high level (x̄  = 3.66, S.D. 0.77) and civil society sector have competence at a  high 

level (x̄  = 3.67, S.D. 0.89). Therefore, assessment results of competent at developing 

and searching for knowledge related to tourism management of 5 parties have 

competence at a high level (x̄  = 3.70, S.D. 0.79). Competency at communicating 

efficiently with people who are in charge of tourism, it is found that people in 

community have competence at a high level (x̄  = 3.51, S.D. 0.92) central government 

have competence at a high level (x̄  = 3.76, S.D. 0.67) local government have 

competence at a high level (x̄  = 3.71, S.D. 0.77) private sector have competence at a 

high level (x̄  = 3.68, S.D. 0.84) and civil society sector have competence at a high 

level (x̄  = 3.51,S.D.0.88). Therefore, assessment results competency at 

communicating efficiently with people who are in charge of tourism of 5 parties is 

have competence at a high level (x̄  = 3.63, S.D. 0.82).  Competency at communicating 

with people who are in charge of tourism through information technology, it is found 

that people in community have competence in moderate level (x̄  = 3.26, S.D. 0.93) 

central government have competence at a high level (x̄  = 3.59, S.D. 0.70)  local 

government have competence at a high level (x̄  = 3.45, S.D. 0.91) private sector have 

competence at a high level (x̄  = 3.48, S.D. 0.90) and civil society sector have 

competence at have moderate level (x̄  = 3.29, S.D. 0.88). Therefore, assessment 

results competency at communicating with people who are in charge of tourism 

through information technology of 5 parties have competence at a high level (x̄  = 

3.41, S.D. 0.87) competency at promoting and supporting tourism products in the 

community, it is found that people in community have competence at a high level (x̄  = 

3.59, S.D. 0.81) central government have competence at a high level (x̄  = 3.66, S.D. 

0.70)  local government have competence at a high level (x̄  = 3.76, S.D. 0.77)  private 

sector have competence at a high level (x̄  = 3.71, S.D. 0.83) and civil society sector 

have competence at a high level (x̄  = 3.49, S.D. 0.88). Therefore, assessment results 

competency at promoting and supporting tourism products in the community of 5 

parties have competence at a high level (x̄  = 3.64, S.D. 0.80).  Competent at servicing 

tourists with equitable service, it is found that people in community have competence 

at a high level (x̄  = 3.55, S.D. 0.86) central government have competence at a high 

level (x̄  = 3.64, S.D. 0.73)  local government have competence at a high level (x̄  = 

3.82, S.D. 0.74) private sector have competence at a high level (x̄  = 3.74, S.D. 0.82) 
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and civil society sector have competence at a high level (x̄  = 3.69, S.D. 0.86). 

Therefore, assessment results of competent at servicing tourists with equitable service 

of  parties is have competence at a high level (x̄  = 3.69, S.D. 0.81).  Competent at 

solving conflict within various situations, it is found that people in community have 

competence at a high level (x̄  = 3.45, S.D. 0.87) central government have competence 

at a high level (x̄  = 3.50, S.D. 0.67)  local government have competence at a high 

level (x̄  = 3.70, S.D. 0.87)  private sector have competence at a high level (x̄  = 3.47, 

S.D. 0.86) and civil society sector have competence at a high level (x̄  = 3.51, S.D. 

0.92). Therefore, assessment results of competent at solving conflict within various 

situations of 5 parties have competence at a high level (x̄  = 3.53, S.D. 0.84).  

Competent at coordinating tourism activities, it is found that people in community 

have competence at a high level (x̄  = 3.48, S.D. 0.87) central government have 

competence at a high level (x̄  = 3.59, S.D. 0.70) local government have competence at 

a high level (x̄  = 3.59, S.D. 0.81) private sector have competence at a high level (x̄  = 

3.56, S.D. 0.83) and civil society sector have competence at a high level (x̄  = 3.56, 

S.D. 0.83). Therefore, assessment results of competent at coordinating tourism 

activities of 5 parties have competence at a high level (x̄  = 3.56, S.D. 0.81).  

Competent at initiating tourism projects, it is found that people in community have 

competence at have moderate level (x̄  = 3.37, S.D. 1.02) central government have 

competence at a high level (x̄  = 3.48, S.D. 0.81)  local government have competence 

at a high level (x̄  = 3.51, S.D. 0.90) private sector have competence at a high level (x̄  

= 3.44, S.D. 0.87) and civil society sector have competence at a high level (x̄  = 3.50, 

S.D. 0.95). Therefore, assessment results of competent at initiating tourism projects of 

5 parties have competence at a high level (x̄  = 3.46, S.D. 0.91)  5.12). Competent at 

tourism planning, it is found that people in community have competence at a moderate 

level (x̄  = 3.31, S.D. 0.99) central government have competence at a high level (x̄  = 

3.46, S.D. 0.77)  local government have competence at a high level (x̄  = 3.53, S.D. 

0.95) private sector have competence at a high level (x̄  = 3.51, S.D. 0.90) and civil 

society sector have competence at a high level (x̄  = 3.55, S.D. 0.90). Therefore, 

assessment results of competent at tourism planning of 5 parties have competence at a 

high level  (x̄  = 3.47, S.D. 0.91). Competent at writing tourism policies, it is found 

that people in community have competence in moderate level (x̄  = 3.09, S.D. 1.04) 
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central government have competence at a high level (x̄  = 3.44, S.D. 0.82)  local 

government have competence at a moderate level (x̄  = 3.34, S.D. 0.97) private sector 

have competence at a moderate level (x̄  = 3.37, S.D. 0.93) and civil society sector 

have competence at a moderate level (x̄  = 3.22, S.D. 1.07) Therefore, assessment 

results of Competent at tourism planning of 5 parties is have competence at a moderate 

level (x̄  = 3.29, S.D. 0.97). Competent at assessing and monitoring tourism results, it 

is found that people in the community have competence at a moderate level (x̄  = 3.22, 

S.D. 1.03) central government have competence at a high level (x̄  = 3.45, S.D. 0.80) 

local government have competence at a moderate level ( X = 3.39, S.D. 0.95)  private 

sector have competence at a high level (x̄  = 3.41, S.D. 0.90) and civil society sector 

have competence at a moderate level (x̄  = 3.22, S.D. 1.06). Therefore, assessment 

results of competence at assessing and monitoring tourism results of 5 parties have 

competence at a moderate level (x̄  = 3.34, S.D. 0.95).  Competent at developing, 

improving tourism procedures, it is found that people in community have competence 

at a moderate level (x̄  = 3.24, S.D. 1.01)  central government have competence at a 

high level (x̄  = 3.45, S.D. 0.80) local government have competence at a high level (x̄  

= 3.51, S.D. 0.90)  private sector have competence at a high level (x̄  = 3.44, S.D. 0.90) 

and civil society sector have competence at a moderate level (x̄  = 3.29, S.D. 1.03). 

Therefore, assessment results of competent at developing, improving tourism 

procedures of 5 parties have competence at a moderate level (x̄  = 3.39, S.D. 0.93)  

In conclusion, the assessment results of community potential in 

terms of core competency 15 points, it is found that people in community have 

competence at a high level (x̄  = 3.45, S.D. 0.75) central government have competence 

at a high level (x̄  = 3.61, S.D. 0.59) local government have competence at a high level   

(x̄  = 3.64, S.D. 0.66)  private sector have competence at a high level (x̄  = 3.60, S.D. 

0.70) and civil society sector have competence at a high level (x̄  = 3.51, S.D. 0.68). 

With the total mean of core competency of 5 parties have competence at a high level    

(x̄  = 3.57, S.D. 0.68). 

Moreover, the researcher compared the means of the differences 

among Groups of Parties and Tourists with community potential in terms of core 

competency by using One Way ANOVA method and the statistical test, F-test. The 

results of the comparison between the means of  groups of parties with community 
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potential in terms of leadership skills with statistical significance of 0.05 in some 

aspects, it is found that the sig. < 0.05, there are 2 points which are competency at 

communicating with people who are in charge of tourism through information 

technology and competent at working in different environments where there are social 

varieties-with statistical significance of 0.05 

As for the overall conclusion of the test, it is found that the F- 

test = 1.429, sig. = 0.223 > 0.05. The test results can be concluded that the differences 

among groups of parties that are different from one another affects community 

potential in terms of leadership skills similarly-with statistical significance of 0.05, as 

indicated in Table 4.119. 
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Table 4.119  Comparing Differences of Means between Related Parties and Tourists with Community Potential in Terms of Core  

                      Competency 

 

Community potential in terms of Core 

Competency 

group of parties/participants 

people in 

community 

central 

government 
local government 

private sector civil society 

sector 

total 

F.-test Sig. 

x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. 

1. Competency at working with others and 

tourists efficiently 
3.76 0.82 3.86 0.53 3.95 0.66 3.90 0.82 3.79 0.82 3.85 0.74 1.110 0.351 

2. Competency at working in different 

environments where there are social varieties 
3.58 0.79 3.80 0.57 3.79 0.61 3.68 0.76 3.57 0.76 3.68 0.71 2.449 0.045* 

3. Competency at working according to the 

regulations, rules, and orders of the 

community 

3.77 0.80 3.83 0.59 3.91 0.70 3.88 0.76 3.77 0.79 3.83 0.73 0.753 0.556 

4. Competency at developing and searching 

for knowledge related to tourism 

management 

3.64 0.87 3.76 0.64 3.78 0.75 3.66 0.77 3.67 0.89 3.70 0.79 0.648 0.628 

5. Competency at communicating efficiently 

with people who are in charge of tourism 
3.51 0.92 3.76 0.67 3.71 0.77 3.68 0.84 3.51 0.88 3.63 0.82 2.029 0.089 

6. Competency at communicating with 

people who are in charge of tourism through 

information technology 

3.26 0.93 3.59 0.70 3.45 0.91 3.48 0.90 3.29 0.88 3.41 0.87 2.507 0.041* 

               

 
4
3
9
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Table 4.119  (Continued) 

 

Community potential in terms of Core 

Competency 

group of parties/participants 

people in 

community 

central 

government 
local government 

private sector civil society 

sector 

total 

F.-test Sig. 

x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. x  S.D. 

7. Competency at promoting and supporting 

tourism products in the community 
3.59 0.81 3.66 0.70 3.76 0.77 3.71 0.83 3.49 0.88 3.64 0.80 1.747 0.138 

8. Competent at providing equitable services 

to tourists 
3.55 0.86 3.64 0.73 3.82 0.74 3.74 0.82 3.69 0.86 3.69 0.81 1.598 0.174 

9. Competent at solving conflict within 

various situations 
3.45 0.87 3.50 0.67 3.70 0.87 3.47 0.86 3.51 0.92 3.53 0.84 1.416 0.227 

10. Competent at coordinating tourism 

activities 
3.48 0.87 3.59 0.70 3.59 0.81 3.56 0.83 3.56 0.83 3.56 0.81 0.310 0.872 

11. Competent at initiating tourism projects 3.37 1.02 3.48 0.81 3.51 0.90 3.44 0.87 3.50 0.95 3.46 0.91 0.390 0.816 

12. Competent at tourism planning 3.31 0.99 3.46 0.77 3.53 0.95 3.51 0.90 3.55 0.90 3.47 0.91 1.134 0.340 

13. Competent at writing tourism policies 3.09 1.04 3.44 0.82 3.34 0.97 3.37 0.93 3.22 1.07 3.29 0.97 2.036 0.088 

14. Competent at assessing and monitoring 

tourism results 
3.22 1.03 3.45 0.80 3.39 0.95 3.41 0.90 3.22 1.06 3.34 0.95 1.331 0.257 

15. Competent at developing, improving 

tourism procedures 
3.24 1.01 3.45 0.80 3.51 0.90 3.44 0.90 3.29 1.03 3.39 0.93 1.526 0.193 

Total 3.45 0.75 3.62 0.59 3.65 0.66 3.60 0.70 3.51 0.68 3.57 0.68 1.429 0.223 

 

Note:  *with statistical significance level of 0.05 

4
4
0

 
4
4
0
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From table 4.119, it is found that the community have the 

competency at working with others  and tourists effectively, at working in a diverse 

environments, at following rules and regulations of the community well, at seeking 

knowledge in tourism management from the media and from related parties, at 

communicating with the individuals involved in tourism, at promoting and supporting 

tourism products within the community to tourists. at resolving conflict situations, at 

coordinating tourism activities held within community both inside and outside the 

community as well. From talking to people in the area regularly, it can also be found 

that community can provide tourists with service equally, no group of tourists are 

different, no matter where they are from or how much they earn. However, the 

community lacks the ability to use information technology in tourism data 

communications since those who joined the group to carry out  tourism is a group of 

elders in the community who have no knowledge of the use of technology. Moreover, 

the community cannot initiate plans, cannot write business policies, cannot monitor 

and evaluate, and cannot improve the operation of tourism well enough because it is a 

new thing in community and a community still lacks skills. Also, Hounslow (2002) 

concluded that the competency of the community is the ability of an individual, 

organization, and community to manage their affairs and to work together to promote 

and support for positive change. The excerpts from the interview such as: 

"Planning guidelines that are clear and are ready to 

accommodate tourists." (PC1) 

"There are physical and mental capacities" (PC2) 

"Finding staff that are capable of operating works effectively." 

(PC3) 

 "lack of techniques in product presentation." (PC4) 

"The ability to coordinate tourism activities." (PC7). 

    "Using information technology to facilitate coordination." 

(PC8). 

         "Management." (PC9). 

     "Programming tour." (PC10). 

    "Promoting knowledge of tourism management." (PC11). 

         "Knowledge of management." (PC12). 
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    "Ready in all aspects including personnel, PR, and the 

development of tourist attractions." (CG1) 

    "The community must be active and be able to write tourism 

policy, do not rely on government alone." (CG2) 

    "There is love and unity, and the participation in the 

management of tourism." (LG1). 

    "Establishing and integrating works to drive and to develop 

management of tourism." (LG2). 

    "The representatives of a community should be able to manage 

tourism." (LG3) 

    "Can analyze situations and problems concerning tourism 

management and can find solutions to the problem, clear ones." (LG4) 

    "Organizations must act as a community mentor." (LG5) 

    "Management is in the form of ecotourism based on the 

conservation of resources" (LG6). 

    "Being a member of the ancient city U Thong so as to receive 

news." (LG7) 

    "Having the ability to work with others and tourists." (LG9) 

    "Work in a diverse environment." (PS2) 

    "Self-learning" (PS4) 

    "Providing services to tourists with equality." (PS6) 

    "Follow the rules and regulations that the community has 

set."(PS7) 

    "Communication and coordination through information 

technology." (PS11) 

    "Product Offering." (CS1) 

    "Ability to solve conflicts in situations." (CS3) 

    "Having the ability to plan for tourism." (CS6) 

    "Focus on the development of personnel to be ready to support 

tourism."(CS7) 

    "Having the ability to monitor and evaluate tourism." (CS8) 
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    "Should find flaws to improve and develop the operation of 

tourism." (CS10) 

 

4.3.3  Purpose 3: To Study the Current Process of the development of 

Dcommunity-based Tourism Management in Designated Areas for 

Sustainable Tourism 

4.3.3.1  Research Question 6. How is the current process of the 

development of community-based tourism management in designated areas for 

sustainable tourism? 

  According to the study of data from documents, it is found that the 

announcement of the designated area includes the 5 steps below. 

1)   Step 1. Evaluation of the area by evaluating the area through 

the manual of  preparation for the announcement of designated areas for sustainable 

tourism, and  from evaluating the potential of that area, the designated area of Ancient 

City U Thong potential stood at 85 percent. 

2)   Step 2. Study the possibility of announcing a designated 

area by holding meeting to establish the process of participation of all sectors of the 

community, including the government, private sector, and stakeholders so as to find 

guidelines for implementation, vision, and proper development strategies for the 

designated area. 

3)   Step 3. The community forum which is held to receive 

comments from the public sector-in the community forum, there are 326 people 

attending with 98.14 percent of those who agree with the establishment of the 

designate area. 

4)   Step 4. Declare a designated area-in declaring a designated 

area, there will be proposal to the board of directors so as to present to the cabinet to 

approve the declaration of the designated area. 

5)   Step 5. Designated areas for sustainable tourism-when a 

designated area for sustainable tourism is announced, there is a master plan and action 

plan. The goal is to restore, to conserve, and to develop tourism resource/tourist 

attractions to raise income for those involved in tourism and increase the number of 

tourists, both from Thailand and from overseas, and there is a Policy  "Co Creation" in 
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the idea of "co-contemplate, co-plan, co-practice, co-be responsible, co-gain benefits" 

through the process of participation of people by appointing the club to promote 

tourism in order to drive the tourism in the designated area sustainably, as in the 

Figure 4.1.  
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The community forum Listen to people’s opinions 

Agree 98.14 

326 people 
participated 

Announce the designated area 
The cabinet approved in 

May 1, 2012 

The designated area of Ancient City U Thong 

A master plan and action plan 

Target 

Co-Creation  
“co-contemplate, 

co-plan, co-practice, 
co-be responsible, 
co-gain benefits” 

- Restore 
- Conserve 
- Develop tourism 
resource 
- Increase income 
 - Increase number 
of tourists both Thai 
and Foreign  

U Thong Sub-district Municipality which 
includes 13 communities which are 
Dvaravati Phatthana Community, Wat U 
Thong Community, Bencharong 
Phatthana Community, Chanon Phatthana 
Community, U Thong Phatthana 
Community,  Talat Sot Thesaban 
Community, Phraya Chak Ruam Chai 
Community, Ton Chaeng Phatthana 
Community, Sap Thanaphat Community, 
Somthawin Phatthana Community, Tha 
Phra Tawan-ok Community, Tha Phra 
Fang Khlong Community, and Si Sanphet 
Phatthana Community 

 

Policies 

Covers the area of 38.16 
square kilometers, 2 Sub 

District 

Tao U Thong Sub-district Municipality 
which includes 12 communities which 

are Na Lao Community, Ban Don Phrom 
Community, Ban Khok Community, Ban 

Nong Ta Sam Community, Ban Khao 
Phra Community, Ban Tha Phra 

Community, Ban Tha Ma Community, 
Ban Nong Sua Community, Ban Si 
Sanphet Comminity, Ban Dong Yen 

Community, Ban Pathomphon 
Community, and Ban Noen Phlapphla 

Suan Phlu 
 
 

 

Building process of participation 
Appointing the club to promote tourism in order to 
drive the tourism in the designated area sustainably 

Figure 4.1   The Process of  Establishing Designated Areas for Sustainable  

    Tourism in Ancient City U Thong 
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From the semi-structured interview of 52, people from related 

parties about the current process of the development of community-based tourism 

management, the information from the interview such as: 

   "DASTA invited the participants to join the meetings to share 

their opinions on the establishment of the ancient city U Thong." (PC1) 

   "Get involved in offering opinions in the field of tourism." 

(PC2) 

   "Government makes contact with community leaders to find 

representatives to liaise the work." (PC3) 

    "Heard from the municipality that there will be an opening of 

tourism here in the U Thong District." (PC4). 

   "When the club was set up, a president will be found. The 

meetings will be held every first and third Monday of the month." (PC5) 

   "Have subscribed as a member of club promoting tourism." 

(PC6) 

   "There are officials of DASTA coming to the community and 

persuading me to attend the meetings."(PC7) 

   "The headman invited me to join the club promoting tourism by 

telling me that there will be tourism in the community." (PC8) 

        "DASTA often come to see people in the community asking 

how well they are and asking about their occupations." (PC9) 

       "Took part in the tourism meeting with the club frequently." 

(PC10) 

         "Know tourism information from leaders who joined the 

meeting with DASTA and the club." (PC11) 

        "The club has prepared a project of tourism by having DASTA 

as a chaperone." (PC12). 

   "The community has offered comments in writing projects for 

study tours regarding tourism." (CG1) 

    "The government has coordinated with community leaders 

regularly." (CG2) 
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   "In presenting projects, most of the projects are the ones the 

government had planned." (CG3) 

    "The purpose of the club is to make a community as a hub for 

coordination and news notification." (CG4) 

    "Club members can comment fully." (CG5) 

    "In order to operate tourism, there will be meetings before so as 

to listen to the opinion of the community." (CG6) 

    "Tourism Plan will be implemented according to the needs of 

the community." (CG7) 

    "DASTA ignores other agencies which causes the lack of 

coordination with existing tourism agencies." (CG8) 

    "Some community leaders do not to focus on tourism, so they 

do not cooperate as they should." (CG9) 

    "Less participation in the operation of tourism because already 

taken care of by  DASTA." (LG1) 

    "Get coordinated to assist the area visiting to meet community 

leaders sometimes." (LG2). 

    "When clubs organize tourism routes, they would asked for 

facilitations." (LG3) 

    "I have rarely been involved in the planning of tourism in the 

designated area." (LG4) 

    "Took part in brainstorming meetings since the establishment of 

the designated area." (LG5) 

    "A community leader who has been coordinated about tourism, 

always." (LG6) 

    "Tourism activities are organized frequently to present a tourist 

attraction in their own communities." (LG7) 

    "The club has study tours in other communities by obtaining 

budget from DASTA." (LG8) 

    "The tourism project is not truly derived from community but it 

is a project that the government has already set." (LG9) 

   "There are too many tourist activities. Feeling tired." (LG10). 
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   "Participation in tourism is very little." (PS1) 

   "In the course of a project, there will be a conclusion of a 

project." (PS2) 

   "Most of the time, the village's headman will join the meeting 

with the club or with the agency when there is a tourism event." (PS3) 

   "People who are not members of the club will not participate in 

the study tours." (PS4) 

   "The meeting of the club, people have the opportunity to 

comment fully." (PS5) 

   "DASTA. will have a meeting in order to conclude the activities 

done every time in order to ask the community for what is not understood or for any 

jams." (PS6) 

   "To attend all club's meetings and  tourism activities." (PS7)  

   "The meeting of the club is good because people in a 

community can exchange ideas with each other and know one another more." (PS8) 

   "When it comes to projects or to have someone come in groups 

to the community, there will be a preparatory meeting." (PS9) 

   "Do not ask the community's needs but ask community leaders, 

that is why the villagers do not like tourism activities." (PS10) 

   "Club members will have to do study tours in other provinces, 

the villagers have no rights to do so." (PS11) 

   "There is coordination of cooperation with all local authorities 

in the operation of tourism." (CS1) 

   "I have not been  involved regularly but obtained information 

from the village's headman." (CS2) 

   "I want the government to care for other villagers who are not 

members of the club because everyone needs to get information." (CS3) 

   "In the implementation of community tourism, there is a 

problem related to people's readiness." (CS4) 

   "The public relations of activities or community's tourism 

projects are done regularly." (CS5) 

   "The community has revenue from tourism activities." (CS6) 
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   "There should be an exchange of ideas between communities 

and DASTA regularly through meetings." (CS7) 

   "There is an assessment by asking the needs of the community 

in implementation of tourism." (CS8)  

   "The private sector barely cares for tourism operation." (CS9) 

   "Clubs promoting tourism is a drive of tourism in the ancient 

city U Thong." (CS10) 

  From the data of the semi-structured interview and the 

observation of the monthly meeting of the club promoting tourism by community of 

ancient city Dvaravati U Thong, which is held every first Monday and third Monday 

of the month of which the researcher attended five times, it is found that the current 

process of developing community-based tourism management in designated areas for 

sustainable tourism has the following 6 steps. 

(1)  Generating participation by organizing meetings in order 

that related parties can come and participate in giving opinions regarding tourism and 

community-based tourism management 

(2)  Seeking leaders which is a search for leaders who are 

representatives from different communities in order to coordinate all the tourism 

information and news  

(3)  Establishing clubs supporting tourism for deciding and 

conducting all works according to regulations, carrying out plans and activities, 

supporting the development of sustainable tourism, propagating and publicizing, and 

coordinating the participation of all sectors and parties  

(4)  Tourism planning,  developed from opinions of clubs’ 

members and related government sectors  

(5)  Carrying out works according to plans which all plans 

are carried out in accordance with the approval from all related parties 

(6)  Monitoring and assessing which are done in order to 

monitor and assess tourism operations whether it is successful with the help from 

DASTA. 

All 6 steps are consistent with the concept of Brandon 

(1993) that an important part to promote participation of the community in sustainable 
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tourism development consists of understanding the role of the community, the 

community empowerment, the participation of people, management, activities, and 

processes as well as changes in the economy. As in the figure 4.2     

 

              

 

Figure 4.2  The Current Process of the Development of Community-based  

                   Tourism Management in Designated Areas for Sustainable Tourism 
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4.3.4  Purpose 4: to Create a Model of the Development of Community-

Based Tourism Management in Designated Areas for Sustainable 

Tourism 

4.3.4.1  Research Question 7. How is a proper model of the development 

of community-based tourism management in designated areas for sustainable tourism? 

  According to the analysis of data in purpose 1-3, it is found that a 

model of the development of community-based tourism management in designated 

areas for sustainable tourism consists of  9 steps which are:   

1)   Knowledge and Understanding Development on Community-

based Tourism  

2)  Development on Participation  

3)  Leadership Improvement  

4)  Unit Development  

5)  Tourism Strategic Plan Development  

6)  Tourism Resource development Community Strength  

7)  Enhancing on Marketing  

8)  Development on Operation  

9)  Development on Monitoring System 

1)  Knowledge and Understanding Development on Community-

based Tourism 

    According to Table 4.111, it is found that outsiders interested in 

the Ancient City U Thong community is at a high level (x̄  = 4.14, S.D.= 0.79) central 

government is at a high level (x̄  = 3.91, S.D.= 0.60)  local government is at a high 

level (x̄  = 4.12, S.D.= 0.79) private sector is at a high level (x̄  = 4.03, S.D.= 0.82) and 

civil society sector is at a high level (x̄  = 399, S.D.= 0.81) which the total score is at a 

high level (x̄  = 4.04, S.D.= 0.77) with the Sig. of 0.196. To meet tourists whose 

languages and cultures are different people in community is at a high level (x̄  = 3.94, 

S.D.= 0.85) central government is at a high level( X = 3.76, S.D.= 0.62) local 

government is at a high level (x̄  = 3.92, S.D.= 0.81) private sector is at a high level  

(x̄  = 3.74, S.D.= 0.79) and civil society sector is at a high level (x̄  = 3.78, S.D.= 0.92) 

which the total score is at a high level (x̄  = 3.83, S.D.= 0.80) with the Sig. of 0.239. 

Proud of their locality people in community is at a high level (x̄  = 4.12, S.D.= 0.78) 



452 
 

central government is at a high level (x̄  = 4.12, S.D.= 0.66)  local government is in 

highest level (x̄  = 4.26, S.D.= 073) private sector is at a high level (x̄  = 4.10, S.D.= 

0.80) and civil society sector is at the highest level  (x̄  = 4.27, S.D.= 0.86) which the 

total score is at a high level (x̄  = 4.17, S.D.= 0.77) with the Sig. of 0.319. Job 

opportunities for people in community is at a high level (x̄  = 3.91, S.D.= 0.94) central 

government is at a high level (x̄  = 3.97, S.D.= 0.76) local government is at a high 

level (x̄  = 4.02, S.D.= 0.74) private sector is at a high level (x̄  = 4.07, S.D.= 0.77) and 

civil society sector is at a high level (x̄  = 3.98, S.D.= 0.82) which the total score is at a 

high level (x̄  = 3.99, S.D.= 0.81) with the Sig. of 0.704. Brings income to the Ancient 

City U Thong community equitably among the people in the community is at a high 

level (x̄  = 3.91, S.D.= 0.85) central government is at a high level (x̄  = 3.76, S.D.= 

0.71) local government is at a high level(x̄  = 3.80, S.D.= 0.82) private sector is at a 

high level (x̄  = 3.73, S.D.= 0.94) and civil society sector is at a high level (x̄  = 3.81, 

S.D.= 0.93) which the total score is at a high level (x̄  = 3.80, S.D.= 0.85) with the Sig. 

of 0.635. Development of tourism facilities people in community is at a high level (x̄  

= 3.90, S.D.= 0.92) central government is at a high level (x̄  = 3.75, S.D.= 0.67) local 

government is at a high level (x̄  = 3.89, S.D.= 0.79) private sector is at a high level (x̄  

= 3.89, S.D.= 0.80) and civil society sector is at a high level (x̄  = 3.98, S.D.= 0.80) 

which the total score is at a high level (x̄  = 3.88, S.D.= 0.80) with the Sig. of 0.370. 

Bother the traditional way of life people in community is at a high level (x̄  = 3.43, 

S.D.= 1.09) central government is at a moderate level (x̄  = 3.03, S.D.= 0.92) local 

government is at a moderate level (x̄  = 3.18, S.D.= 0.96) private sector is at have 

moderatelevel (x̄  = 3.31, S.D.= 1.04) and civil society sector is at have moderatelevel 

(x̄  = 3.21, S.D.= 1.06) which the total score is at have moderatelevel (x̄  = 3.23, S.D.= 

1.02) with the Sig. of 0.072. Conflict within the community people in community is at 

have moderatelevel  (x̄  = 2.97, S.D.= 1.15) central government is at have 

moderatelevel  (x̄  = 3.12, S.D.= 1.17) local government is at a moderate level  (x̄  = 

3.01, S.D.= 1.12) private sector is at a moderate level  (x̄  = 3.06, S.D.= 1.08) and civil 

society sector is at a moderate level  (x̄  = 2.60, S.D.= 1.14) which the total score is at 

a moderate level  (x̄  = 2.95, S.D.= 1.14) with the Sig. of 0.012*. Increases daily 

expense people in community is at a moderate level  (x̄  = 2.97, S.D.= 1.14) central 

government is at a moderate level  (x̄  = 3.00, S.D.= 0.89) local government is at a 
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moderate level  (x̄  = 3.19, S.D.= 1.06) private sector is at have moderatelevel  (x̄  = 

3.19, S.D.= 1.15) and civil society sector is at a moderate level  (x̄  = 2.79, S.D.= 1.09) 

which the total score is at a moderate level  (x̄  = 3.05, S.D.= 1.08) with the Sig. of 

0.049*. More waste materials from people in community is at a high level (x̄  = 3.49, 

S.D.= 0.88) central government is at a moderate level  (x̄  = 3.38, S.D.= 0.78) local 

government is at a high level (x̄  = 3.68, S.D.= 1.00) private sector is at a high level (x̄  

= 3.64, S.D.= 0.90) and civil society sector is at a moderate level  (x̄  = 3.27, S.D.= 

0.90) which the total score is at a high level (x̄  = 3.49, S.D.= 0.91) with the Sig. of 

0.005*. Traffic problems for people in the community is at a high level (x̄  = 3.43, 

S.D.= 1.05) central government is at a moderate level  (x̄  = 3.31, S.D.= 0.81) local 

government is at a high level (x̄  = 3.49, S.D.= 1.06) private sector is at a high level (x̄  

= 3.56, S.D.= 0.94) and civil society sector is at a moderate level  (x̄  = 3.10, S.D.= 

1.00) which the total score is at a moderate level (x̄  = 3.38, S.D.= 0.98) with the Sig. 

of 0.009*. Decadence of resources people in community is at a moderate level  (x̄  = 

3.09, S.D.= 1.12) central government is at a moderate level  (x̄  = 3.27, S.D.= 0.80) 

local government is at have moderatelevel  (x̄  = 3.38, S.D.= 1.15) private sector is at 

amoderate level  (x̄  = 3.28, S.D.= 1.02) and civil society sector is at a moderate level  

(x̄  = 2.75, S.D.= 1.25) which the total score is at a moderate level  (x̄  = 3.15, S.D.= 

1.10) with the Sig. of 0.000*. As for the overall image , it is found that people in 

community is at a high level (x̄  = 3.62, S.D.= 0.57) central government is at a high 

level (x̄  = 3.53, S.D.= 0.44) local government is at a high level (x̄  = 3.66, S.D.= 0.60) 

private sector is at a high level (x̄  = 3.63, S.D.= 0.63) and civil society sector is at a 

high level (x̄  = 3.46, S.D.= 0.50), and the total is at a high level (x̄  = 3.58, S.D.= 0.55) 

with the Sig. of 0.006*. The details are sorted according to 12 Steps as follows: 

(1)  Outsiders Interested in the Ancient City U Thong 

community more  

(2)  To Meet Tourists whose Languages and Cultures are 

Different  

(3)  Pproud of their Locality 

(4)  Job Opportunities  

(5)  Brings Income to the Ancient City U Thong Community 

Equitably  
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(6)  Development of tourism facilities 

(7)  Bother the Traditional Way of Life 

(8)  Conflict within the Community 

(9)  Iincreases daily Expense 

(10)  More Waste Materials 

(11)  Traffic Problems 

(12)  Decadence of Resources 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



455 
 

 

 

            

 

 

 

 

 

 

 

 

    

 

 

 

 

 

 

 

 

 

Figure 4.3  Knowledge and Understanding of the Development on Community- 

 Based Tourism 

 

2)  Development on Participation 

According to Table 4.112, it is found that participating in 

expressing opinions in determining direction if groups or clubs of people in 

community (have knowledge 98.0%) central government (have knowledge 99.0%) 

local government (have knowledge 98.0%) private sector (have knowledge 95.0%) 

and civil society sector (have knowledge 95.0%), and the overall result is, have 

knowledge 97.0% with the Sig. of 0.307.  Participating in providing accurate and 

correct information in the process of making plans of a project in community-based 

1.Knowledge and 
Understanding of the 

Development on 
Community-based 

Tourism   

1.1 outsiders 
interested in the 
Ancient City U 

Thong community 
more 4.04 H  1.2 to meet 

tourists whose 
languages and 
cultures are 

different 3.83 H 

 1.3 proud of their 
locality 4.17 H  

1.4 job 
opportunities 3.99 

H  

1.5 brings income 
to the Ancient 
City U Thong 

community 
equitably  3.80 H  

1.6 development 
of tourism 

facilities 3.88 H 

1.7 bother the 
traditional way of 

life 3.23 M 

1.8 conflict within 
the community 
2.95 M / 0.012* 

1.9 increases daily 
expense 3.05  M / 

0.049* 

1.10 more waste 
materials 3.49 H 

/0.005* 

1.11 traffic 
problems 3.38  M / 

0.009* 

1.12 decadence of 
resources 3.15 M/ 

0.000* 
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tourism management people in community (have knowledge 96.0%) central 

government (have knowledge 100.0%) local government (have knowledge 97.0%) 

private sector (have knowledge 98.0%) and civil society sector (have knowledge 

93.0%), and the overall result is, have knowledge 96.80% with the Sig. of 0.070. Let 

others express their opinion towards tourism activities and people in the community 

(have knowledge 96.0%) central government (have knowledge 99.0%) local 

government (have knowledge 94.0%)  private sector (have knowledge 91.0%)  and 

civil society sector (have knowledge 93.0%), and the overall result is, have knowledge 

94.60% with the Sig. of 0.122.  Smooth coordination creates quality for community-

based tourism in Ancient City U Thong community people in community (have 

knowledge 100.0%) central government (have knowledge 99.0%) local government 

(have knowledge 98.0%) private sector (have knowledge 99.0%) and civil society 

sector (have knowledge 89.0%), and the overall result is, have knowledge 97.0% with 

the Sig. of 0.000*.  Being a member of local organizations helps develop tourism in 

Ancient City U Thong community people in community (have knowledge 87.0%) 

central government (have knowledge 87.0%) local government (have knowledge 

93.0%)  private sector (have knowledge 89.0%) and civil society sector (have 

knowledge 85.0%), and the overall result is, have knowledge 88.20% with the Sig. of 

0.472. Participating in setting plans and policies in community-based tourism 

management of Ancient City U Thong help build strength of the community people in 

community (have knowledge 93.0%) central government (have knowledge 100.0%) 

local government (have knowledge 95.0%)  private sector (have knowledge 96.0%) 

and civil society sector (have knowledge 96.0%), and the overall result is, have 

knowledge 96. 0% with the Sig. of 0.149, and monitoring and assessing the results of 

community-based tourism development projects people in community (have 

knowledge 85.0%) central government (have knowledge 98.0%) local government 

(have knowledge 76.0%)  private sector (have knowledge 85.0%) and civil society 

sector (have knowledge 79.0%), and the overall result is, have knowledge 84.60% 

with the Sig. of 0.000*. The details are sorted according to 7 Steps as follows: 

(1) Participating in expressing opinions in determining 

direction if groups or clubs 

(2) Participating in providing accurate and correct 

information in the process of making plans of a project in community-based tourism 

management 
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(3) Let others express their opinion towards tourism 

activities 

(4) Smooth coordination creates quality for community-

based Tourism in Ancient City U Thong community. 

(5)  Being a member of local organizations helps develop 

Tourism in Ancient City U Thong community. 

(6)   Participating in setting plans and policies in 

community-based tourism management of Ancient City U Thong helps build strength 

of the community 

(7)  Monitoring and assessing the results of community-

based tourism development projects 
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Figure 4.4  Development on Participation 

 

3)  Leadership Improvement 

According to table 4.116. Leadership skills, it is found that 

building trust people in community is at a high level (x̄  = 3.68, S.D.= 0.84) central 

government is at a high level (x̄  = 3.63, S.D.= 0.66)  local government is at a high 

level (x̄  = 3.83, S.D.= 0.68) private sector is at a high level (x̄  = 3.84, S.D.= 0.86) and 

civil society sector is at a high level (x̄  = 3.66, S.D.= 0.81) which the total score is at a 

high level (x̄  = 3.73, S.D.= 0.78) with the Sig. of 0.162. Building reliance people in 

community is at a high level (x̄  = 3.57, S.D.= 0.88) central government is at a high 

level (x̄  = 3.62, S.D.= 0.71)  local government is at a high level (x̄  = 3.90, S.D.= 0.72) 

2. Development on 
Participation 

2.1Participating in 
expressing opinions in 
determining direction 

97.0 % 

2.2 Participating in 
providing accurate 

and correct 
information in the 
process of making 

plans 96.80 % 

2.3 Let others express 
their opinion towards 

tourism activities 
94.60 % 

2.4 Smooth 
coordination creates 

quality for 
community-based 

tourism 97.0% / sig 
0.000* 

2.5 Being a member 

of local organizations 
will help develop 
tourism 88.20% 

2.6 Participating in 
setting plans and 

policies in 
community-based 

tourism 96.0 % 

2.7  Monitoring and 

assessing the results 
of community-based 
tourism development 
projects 84.60% / sig 

0.000* 
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private sector is at a high level (x̄  = 3.76, S.D.= 0.83) and civil society sector is at a 

high level (x̄  = 3.69, S.D.= 0.86) which the total score is at a high level (x̄  = 3.71, 

S.D.= 0.81) with the Sig. of 0.036*.  Decision-making and problem solving people in 

community is at a high level (x̄  = 3.56, S.D.= 0.88) central government is at a high 

level (x̄  = 3.60, S.D.= 0.71)  local government is at a high level (x̄  = 3.88, S.D.= 0.73) 

private sector is at a high level (x̄  = 3.54, S.D.= 0.86) and civil society sector is at a 

high level (x̄  = 3.45, S.D.= 0.87) which the total score is at a high level (x̄  = 3.61, 

S.D.= 0.82) with the Sig. of 0.003*. Coordinating with parties related to tourism 

people in community is at a high level (x̄  = 3.46, S.D.= 0.96) central government is at 

a high level (x̄  = 3.62, S.D.= 0.72) local government is at a high level (x̄  = 3.72, S.D.= 

0.79) private sector is at a high level (x̄  = 3.51, S.D.= 0.93) and civil society sector is 

at a high level (x̄  = 3.45, S.D.= 0.95) which the total score is at a high level (x̄  = 3.55, 

S.D.= 0.88) with the Sig. of 0.138. Cooperating both inside and outside the community 

people in community is at a high level (x̄  = 3.47, S.D.= 0.98) central government is at 

a high level (x̄  = 3.61, S.D.= 0.71) local government is at a high level (x̄  = 3.83, S.D.= 

0.79) private sector is at a high level (x̄  = 3.61, S.D.= 0.91) and civil society sector is 

at a high level (x̄  = 3.50, S.D.= 0.95) which the total score is at a high level (x̄  = 3.60, 

S.D.= 0.88) with the Sig. of 0.034*, and tourism planning people in community is at a 

moderate level   (x̄  = 3.37, S.D.= 0.98) central government is at a high level (x̄  = 3.54, 

S.D.= 0.69)  local government is at a high level (x̄  = 3.52, S.D.= 0.89) private sector is 

at a moderate level  (x̄  = 3.37, S.D.= 1.00) and civil society sector is at a moderate 

level  (x̄  = 3.30, S.D.= 1.05) which the total score is at have moderatelevel  (x̄  = 3.42, 

S.D.= 0.93) with the Sig. of 0.284. As for the overall image in terms of leadership 

skills, it is found that people in community is at a high level (x̄  = 3.52, S.D.= 0.80) 

central government is at a high level (x̄  = 3.60, S.D.= 0.63) local government is at a 

high level (x̄  = 3.78, S.D.= 0.66) private sector is at a high level (x̄  = 3.60, S.D.= 0.79) 

and civil society sector is at a high level (x̄  = 3.51, S.D.= 0.78) with the Sig. of 

0.006*.  Moreover, there is an assessment of leadership skills of related parties by 

Thai tourists, it is found that building trust is at a high level (x̄  = 3.83, S.D.= 0.78) 

with the Sig. of 0.041*. Building reliance is at a high level (x̄  = 3.82, S.D.= 0.76) with 

the Sig. of 0.031*. Decision-making and problem solving is at a high level (x̄  = 3.68, 

S.D.= 0.78) with the Sig. of 0.131.  Coordinating with related parties is at a high level 
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(x̄  = 3.67, S.D.= 0.89) with the Sig. of 0.047*.  Cooperating both inside and outside 

the community is at a high level (x̄  = 3.57, S.D.= 0.90) with the Sig. of 0.628, and 

tourism planning is at a low level (x̄  = 2.57, S.D.= 0.78) with the Sig. of 0.000*. 

Therefore, the overall result is at a high level (x̄  = 3.52, S.D.= 0.63) with the Sig. of 

0.014*. The details are sorted according to the 6 steps as follows:    

(1)  Building trust    

(2)  Building reliance    

(3)  Decision-making and Problem solving 

(4)  Coordinating with related parties 

(5)  Cooperating both inside and outside the community 

(6)  Tourism planning  
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Figure 4.5  Leadership Improvement 

 

4)  Unit Development 

According to Table 4.114. Attitudes towards community-based 

tourism management, form groups or clubs people in community is at a high level (x̄  

= 3.76, S.D.= 0.91) central government is at a high level (x̄  = 3.74, S.D.= 0.80)  local 

government is at a high level (x̄  = 3.76, S.D.= 0.91) private sector is at a high level (x̄  

= 3.73, S.D.= 0.90) and civil society sector is at a high level (x̄  = 3.81, S.D.= 0.90) 

which the total score is at a high level (x̄  = 3.76, S.D.= 0.88) with the Sig. of 0.122. 

To discuss and share opinions with others people in community is at a high level (x̄  = 

3.79, S.D.= 0.92) central government is at a high level (x̄  = 3.82, S.D.= 0.82) local 

government is at a high level (x̄  = 3.91, S.D.= 0.84) private sector is at a high level (x̄  

3. Leadership 
Improvement 

3.1 Building trust  

P = 3.73 H                    

T = 3.83 H                    

Sig 0.041* 

3.2 Building reliance                        
P = 3.71 H   

T = 3.82 H                    
Sig 0.031* 

3.3 Decision-making 
and Problem solving 

P = 3.61 H                    
T = 3.68 H 

3.4 Coordibating with 

related parties P =  
3.55 H  T = 3.67 H                    

Sig 0.047* 

3.5 Cooperating both 
inside and outside the 

community  

P = 3.60 H  

T =  3.57 H  

3.6 Tourism planing 
P = 3.42 M   

T = 2.57 L                    

Sig 0.000* 
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= 3.81, S.D.= 0.81) and civil society sector is at a high level (x̄  = 3.86, S.D.= 0.82) 

which the total score is at a high level (x̄  = 3.84, S.D.= 0.84) with the Sig. of 0.866. 

To communicate between people in the community and organizations outside the 

community is at a high level (x̄  = 3.69, S.D.= 0.87) central government is at a high 

level (x̄  = 3.83, S.D.= 0.77) local government is at a high level (x̄  = 3.74, S.D.= 0.87) 

private sector is at a high level (x̄  = 3.78, S.D.= 0.84) and civil society sector is at a 

high level (x̄  = 3.89, S.D.= 0.75) which the total score is at a high level (x̄  = 3.79, 

S.D.= 0.82) with the Sig. of 0.467. To coordinate with other groups within the 

community is at a high level (x̄  = 3.85, S.D.= 0.90) central government is at a high 

level (x̄  = 3.80, S.D.= 0.78) local government is at a high level (x̄  = 3.75, S.D.= 0.93) 

private sector is at a high level (x̄  = 3.69, S.D.= 0.88) and civil society sector is at a 

high level (x̄  = 3.83, S.D.= 0.97) which the total score is at a high level (x̄  = 3.78, 

S.D.= 0.89) with the Sig. of 0.720. To work together harmoniously which will result in 

being a strong community is at a high level (x̄  = 3.69, S.D.= 0.93) central government 

is at a high level (x̄  = 3.86, S.D.= 0.78) local government is at a high level (x̄  = 3.84, 

S.D.= 0.95) private sector is at a high level (x̄  = 3.73, S.D.= 0.85) and civil society 

sector is at a high level (x̄  = 3.78, S.D.= 0.86) which the total score is at a high level 

(x̄  = 3.78, S.D.= 0.87) with the Sig. of 0.612. To participate in deciding tourism 

direction people in community is at a high level (x̄  = 3.89, S.D.= 0.87) central 

government is at a high level (x̄  = 3.84, S.D.= 0.73) local government is at a high 

level (x̄  = 3.93, S.D.= 0.82) private sector is at a high level (x̄  = 3.87, S.D.= 0.85) and 

civil society sector is at a high level (x̄  = 4.04, S.D.= 0.80) which the total score is at a 

high level (x̄  = 3.91, S.D.= 0.82) with the Sig. of 0.902. To participate in planning and 

making policies on tourism people in community is at a high level (x̄  = 3.75, S.D.= 

0.90) central government is at a high level (x̄  = 3.79, S.D.= 0.78)  local government is 

at a high level (x̄  = 3.75, S.D.= 0.89) private sector is at a high level (x̄  = 3.75, S.D.= 

0.87) and civil society sector is at a high level (x̄  = 3.92, S.D.= 0.75) which the total 

score is at a high level (x̄  = 3.79, S.D.= 0.84) with the Sig. of 0.766. To brainstorm, 

analyze, and discover activities people in community is at a high level (x̄  = 3.74, 

S.D.= 0.85) central government is at a high level (x̄  = 3.81, S.D.= 0.83)  local 

government is at a high level (x̄  = 3.75, S.D.= 0.99) private sector is at a high level (x̄  

= 3.62, S.D.= 0.97) and civil society sector is at a high level (x̄  = 3.80, S.D.= 1.01) 
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which the total score is at a high level (x̄  = 3.74, S.D.= 0.93) with the Sig. of 0.619. To 

consider exploiting tourism is at a high level (x̄  = 3.61, S.D.= 0.86) central 

government is at a high level (x̄  = 3.81, S.D.= 0.83)  local government is at a high 

level (x̄  = 3.64, S.D.= 0.90) private sector is at a high level (x̄  = 3.67, S.D.= 0.91) and 

civil society sector is at a high level (x̄  = 3.82, S.D.= 0.94) which the total score is at a 

high level (x̄  = 3.71, S.D.= 0.89) with the Sig. of 0.301. To participate in managing 

the benefits of the community from tourism equitably people in community is at a high 

level  (x̄  = 3.59, S.D.= 0.95) central government is at a high level (x̄  = 3.59, S.D.= 

0.81)  local government is at a high level (x̄  = 3.66, S.D.= 0.91) private sector is at a 

high level    (x̄  = 3.45, S.D.= 0.89) and civil society sector is at a high level (x̄  = 3.70, 

S.D.= 0.90) which the total score is at a high level (x̄  = 3.60, S.D.= 0.90) with the Sig. 

of 0.341. To participate in managing the environment people in community is at a high 

level (x̄  = 3.71, S.D.= 0.99) central government is at a high level (x̄  = 3.72, S.D.= 

0.77) local government is at a high level   (x̄  = 3.77, S.D.= 0.96) private sector is at a 

high level (x̄  = 3.59, S.D.= 0.92) and civil society sector is at a high level (x̄  = 3.79, 

S.D.= 0.97) which the total score is at a high level (x̄  = 3.72, S.D.= 0.92) with the Sig. 

of 0.585. To participate in controlling the development of tourism with limitations 

people in community is at a high level (x̄  = 3.59, S.D.= 1.03) central government is at 

a high level (x̄  = 3.66, S.D.= 0.74) local government is at a high level (x̄  = 3.63, S.D.= 

0.96) private sector is at a high level (x̄  = 3.62, S.D.= 0.87) and civil society sector is 

at a high level (x̄  = 3.78, S.D.= 0.91) which the total score is at a high level (x̄  = 3.66, 

S.D.= 0.91) with the Sig. of 0.619.  Therefore, the overall result can be concluded that 

people in community is at a high level (x̄  = 3.72, S.D.= 0.75) central government is at 

a high level (x̄  = 3.77, S.D.= 0.71) local government is at a high level (x̄  = 3.76, 

S.D.= 0.80) private sector is at a high level (x̄  = 3.69, S.D.= 0.74) and civil society 

sector is at a high level (x̄  = 3.84, S.D.= 0.67) which the total score is at a high level 

(x̄  = 3.76, S.D.= 0.73) with the Sig. of 0.702.  The details are sorted according to the 

12 Steps as follows: 

(1)  To form groups or clubs 

(2)  To discuss and share opinions with others 

(3)   To communicate between people in the community and 

organizations outside the community 
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(4)  To coordinate with other groups within the community 

(5) To work together harmoniously which will result in 

being a strong community 

(6)  To participate in deciding tourism direction 

(7) To participate in planning and making policies on 

tourism 

(8)  To brainstorm, analyze, and discover activities 

(9)  To consider exploiting tourism 

(10) To participate in managing the benefits of the 

community from tourism equitably   

(11)  To participate in managing the environment 

(12) To participate in controlling the development of 

tourism with limitations 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.6  Unit Development 

4. Unit 
Development 

4.1 to form 
groups or 

clubs 3.76 H  4.2 to discuss 

and share 
opinions with 
others 3.84 H 

4.3 to 

communicate 
between people in 

the community 
and organizations 

outside the 
community 3.79 

H  

4.4 to coordinate 
with other groups 

within  and 
outside the 

community 3.78H  

4.5 to work 
together 

harmoniously 
3.78 H  

4.6 to 
participate in 

deciding 
tourism 

directionn 
3.91 H 

4.7 to 
participate in 
planning and 

making policies 
on tourism 3.79 

H 

4.8 to 
brainstorm, 
analyze, and 

discover 
activities 3.74 H 

4.9  to consider 
exploiting 

tourism 3.71 H                      

4.10 to participate 
in managing the 
benefits of the 

community from 
tourism equitably 

3.60 H 

4.11 to 
participate in 
managing the 
environment

3.72 H 

4.12to participate 
in controlling the 
development of 

tourism with 
limitations 3.66 H 
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5)  Tourism Strategic Plan Development 

According to Table 4.103, 4.105, 4.107 and 4.109. Knowledge 

of Tourism Resource, people in community (have knowledge 70.33%) central 

government (have knowledge 74.17%) local government  have knowledge 74.33%) 

private sector (have knowledge 72.0%)  and civil society sector (have knowledge 

72.83%), and the overall result is have knowledge 72.73. Knowledge of Tourism 

Resource Conservation people in community (have knowledge 70.17%) central 

government (have knowledge 74.17%) local government (have knowledge 74.17%) 

private sector (have knowledge 75.33%)  and civil society sector (have knowledge 

72.33%), and the overall result is have knowledge 72.23%. Knowledge of tourism 

carrying capacity, people in the community (have knowledge 72.20%) central 

government (have knowledge 72.0%) local government (have knowledge 74.60%) 

private sector(have knowledge 71.40%) and civil society sector (have knowledge 

73.80%), and the overall result is have knowledge 72.80%. Knowledge of Tourism 

Zoning, people in the community (have knowledge 54.17%) central government (have 

knowledge 74.67%) local government (have knowledge 54.67%) private sector(have 

knowledge 57.50%) and civil society sector(have knowledge 57.67%), and the overall 

result is lack of knowledge 59.73% which is important in tourism planning.  

The details are sorted according to the 23 Steps as follows: 

(1)  Natural tourism resource 

(2)  Historical tourism resource 

(3)  Way of life in community tourism resource 

(4)  Traditional tourism resource 

(5)  Art and cultural tourism resource 

(6)  Intelligence-of-locality tourism resource 

(7)  Natural tourism resource conservation 

(8)  Historical tourism resource conservation 

(9)  Lifestyle/way-of-life tourism resource conservation 

(10)  Cultural tourism resource conservation 

(11)  Tourism resource conservation in terms of reducing 

the amount of waste material in nature 

(12)  Tourism resource conservation in terms of restoring   



466 
 

(13)  Carrying capacity in terms of economic  

(14)  Carrying capacity in terms of cultural 

(15)  Carrying capacity in terms of environmental  

(16)  Carrying capacity in terms of social  

(17)  Carrying capacity in terms of physical 

(18)  Tourism zoning in terms of nature 

(19)  Tourism zoning in terms of agriculture  

(20) Tourism zoning in terms of history 

(21)  Tourism zoning in terms of culture  

(22)  Tourism zoning in terms of tradition 

(23)  Tourism zoning in terms of scenery 
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Figure 4.7  Tourism Strategic Plan Development 

 

6)  Tourism Resource Development for Community Strength 

According to Table 4.116 and 4.117 in terms of communication, 

it is found that communicating with local dialects, people in community is at a high 

level  (x̄  = 3.86, S.D.= 0.97) central government is at a high level (x̄  = 3.69, S.D.= 

0.90)  local government is at a high level (x̄  = 3.87, S.D.= 0.84) private sector is at a 

high level (x̄  = 3.93, S.D.= 0.92) and civil society sector is at a high level (x̄  = 4.02, 

S.D.= 0.90) which the total score is at a high level (x̄  = 3.87, S.D.= 0.91) with the Sig. 

of 0.132. Communicating well with foreign languages, people in community is at a 

moderate level  (x̄  = 2.81, S.D.= 1.13) central government is at a moderate level  (x̄  = 

3.16, S.D.= 0.96)  local government is at a moderate level  (x̄  = 2.99, S.D.= 1.10) 

5. Tourism Strategic 
Plan Development 

5.1 Natural 
Tourism 

Resource 25.20 
%   sig 0.002* 

5.2 Historical 
tourism 

resource 93.20 
% 5.3 

community's 
way of life 

tourism 
resource 89.40 

% 

5.4 
community's 
traditional 

tourism 
resource 

50.60% 

5.5   Art and 
cultural 
tourism 

resource 91.80 
% 

5.6 
Intelligence of 
locality 86.20 
% sig 0.042* 

5.7 
conserving 

natural 
tourism 

resource 97.60 
% sig 0.029* 

5.8 
conserving 
historical 
tourism 

resources 95.20 
%         sig 

0.010* 

5.9 
conserving 
way of life 

97.00 % 

5.10 
Conserving 
community's 
cultures 94.60 
% sig 0.047* 

5.11 reducing 
waste in 

nature 97.00% 

sig 0.000* 5.12 
restoration of 

resource       
4.40 % 

5.13 CC 
economic      

16.20 % 

5.14 CC 
cultural        
69.60 % 

5.15 CC 
environmental      

95.80 % 

5.16 CC 
social 96.80 % 

5.17 CC 
physical     
82.60 % 

5.18 Tourism 
zoning in 
terms of 

nature 96.20 % 

5.19 tourism 
zoning in 
terms of 

agriculture 
86.0 % sig 

0.019* 

5.20 tourism 
zoning in 
terms of 

history 54.20 % 

5.21 tourism 
zoning 

interms of 
cultures 52.60 
%         sig 

0.000* 

5.22 Tourism 
zoing in terms 

of tradition 
15.80 %         

sig 0.000* 

5.22 Tourism 
Zoning in 
terms of 

Scenery/sight      
53.60 %          

sig 0.000* 
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private sector is at a moderate level  (x̄  = 2.96, S.D.= 1.08) and civil society sector is 

at a moderate level  (x̄  = 2.79, S.D.= 1.23) which the total score is at a moderate level 

(x̄  = 2.94, S.D.= 1.11) with the Sig. of 0.116.  Communicating between inside and 

outside the community, people in community is at a moderate level  (x̄  = 3.32, S.D.= 

0.98) central government is at a high level (x̄  = 3.53, S.D.= 0.77)  local government is 

at a high level (x̄  = 3.49, S.D.= 0.81) private sector is at a high level (x̄  = 3.54, S.D.= 

0.85) and civil society sector is at a high level (x̄  = 3.53, S.D.= 0.86) which the total 

score is at a high level (x̄  = 3.48, S.D.= 0.86) with the Sig. of 0.324. Communicating 

tourism information without creating conflict, people in community is at a high level 

(x̄  = 3.44, S.D.= 0.92) central government is at a moderate level  (x̄  = 3.36, S.D.= 

0.79)  local government is at a high level (x̄  = 3.66, S.D.= 0.77) private sector is at a 

moderate level  (x̄  = 3.38, S.D.= 0.90) and civil society sector is at have moderatelevel  

(x̄  = 3.36, S.D.= 0.90) which the total score is at a high level (x̄  = 3.44, S.D.= 0.86) 

with the Sig. of 0.068. Conveying tourism information to tourists is at a high level (x̄  

= 3.45, S.D.= 1.03) central government is at a moderate level  (x̄  = 3.38, S.D.= 0.74) 

local government is at a high level (x̄  = 3.62, S.D.= 0.74) private sector is at a high 

level (x̄  = 3.43, S.D.= 0.90) and civil society sector is at a moderate level  (x̄  = 3.34, 

S.D.= 0.95) which the total score is at a high level (x̄  = 344, S.D.= 0.88) with the Sig. 

of 0.026*. As for the overall results in terms of communication, it is found that people 

in community is at a moderate level  (x̄  = 3.38, S.D.= 0.82) central government is at a 

high level (x̄  = 3.42, S.D.= 0.64) local government is at a high level (x̄  = 3.53, S.D.= 

0.71) private sector is at a high level (x̄  = 3.45, S.D.= 0.76) and civil society sector is 

at a high level (x̄  = 3.41, S.D.= 0.75), and the total mean is at a high level (x̄  = 3.44, 

S.D.= 0.74) with the Sig. of 0.673.  

Moreover, there is an assessment of Communication Skills of 

related parties by Thai tourists, it is found that communicating with local dialects is at 

a high level (x̄  = 4.15, S.D.= 0.67) with the Sig. of 0.000*. Communicating well with 

foreign languages is at a low level (x̄  = 2.51, S.D.= 0.91) with the Sig. of 0.000*.  

communicating between inside and outside the community is at a moderate level  (x̄  = 

2.81, S.D.= 0.94) with the Sig. of 0.000*. Communicating tourism information 

without creating conflict is at a high level (x̄  = 3.56, S.D.= 0.86) with the Sig. of 
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0.035*. Conveying tourism information to tourists is at a moderate level (x̄  = 2.58, 

S.D.= 0.84) central government  with the Sig. of 0.000*. 

In terms of Customer Service, it is found that being a local 

guide, people in the community is at a moderate level (x̄  = 3.26, S.D.= 1.08) central 

government  is at a moderate level (x̄  = 3.12, S.D.= 0.90)  local government is at a 

high level (x̄  = 3.42, S.D.= 0.97) private sector is at a high level (x̄  = 3.41, S.D.= 

1.00) and civil society sector  is at a moderate level (x̄  = 3.14, S.D.= 1.13) the total 

score is at a moderate level (x̄  = 3.27, S.D.= 1.02) with the Sig. of 0.098. Carrying out 

tourism activities people in community  is at a moderate level (x̄  = 3.34, S.D.= 1.00) 

central government  is at a moderate level (x̄  = 3.29, S.D.= 0.84)  local government is 

at a high level(x̄  = 3.44, S.D.= 0.94) private sector is at a high level (x̄  = 3.42, S.D.= 

0.98) and civil society sector  is at a moderate level (x̄  = 3.21, S.D.= 1.23) the total 

score is at a moderate level (x̄  = 3.34, S.D.= 1.00) with the Sig. of 0.471. Providing 

tourism security, people in the community is at a moderate level  (x̄  = 3.40, S.D.= 

1.08) central government is at a moderate level  (x̄  = 3.25, S.D.= 0.80)  local 

government is at a high level (x̄  = 3.60, S.D.= 0.94) private sector is at a high level (x̄  

= 3.46, S.D.= 1.01) and civil society sector is at a high level (x̄  = 3.60, S.D.= 1.05) 

which the total score is at a high level (x̄  = 3.46, S.D.= 0.99) with the Sig. of 0.063. 

Performing first aid, people in community is at a moderate level  (x̄  = 3.32, S.D.= 

0.95) central government is at a moderate level  (x̄  = 3.06, S.D.= 0.83)  local 

government is at a high level (x̄  = 3.44, S.D.= 0.91) private sector is at a moderate 

level  (x̄  = 3.38, S.D.= 0.96) and civil society sector is at a moderate level  (x̄  = 3.25, 

S.D.= 0.96) which the total score is at a moderate level  (x̄  = 3.29, S.D.= 0.93) with 

the Sig. of 0.040*, and providing equitable tourism service, people in community is at 

a high level (x̄  = 3.54, S.D.= 0.99) central government is at a moderate level (x̄  = 

3.40, S.D.= 0.72)  local government is at a high level (x̄  = 3.69, S.D.= 0.77) private 

sector is at a high level  (x̄  = 3.59, S.D.= 0.92) and civil society sector is at a high 

level (x̄  = 3.44, S.D.= 0.94) which the total score is at a high level (x̄  = 3.53, S.D.= 

0.88) with the Sig. of 0.133. Moreover, there is an assessment of customer service 

skills of related parties by Thai tourists , it is found that being a local guide, is at a low 

level  (x̄  = 2.56, S.D.= 0.89) with the Sig. of 0.000*. carrying out tourism activities,  is 

at a low level (x̄  = 2.58, S.D.= 0.80) with the Sig. of 0.000*. Providing tourism 
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security is at a high level   (x̄  = 3.71, S.D.= 0.88) with the Sig. of 0.000*. Performing 

first aid, is at a high level (x̄  = 3.47, S.D.= 0.88) with the Sig. of 0.004*. Providing 

equitable tourism service, is at a high level (x̄  = 3.58, S.D.= 0.94) with the Sig. of 

0.429.  

The details are sorted according to the 10 Steps as follows: 

(1)  Communicating with local dialects 

(2)  Communicating well with foreign languages 

(3)  Communicating between inside and outside the 

community 

(4)  Communicating tourism information without creating 

conflict 

(5)  Conveying tourism information to tourists 

(6)  Being a local guide 

(7)  Carrying out tourism activities 

(8)  Providing tourism security 

(9)  Performing first aid 

(10)  Providing equitable tourism service 
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Figure 4.8  Tourism Resource Development for Community Strength 

 

7)  Enhancement on Marketing  

According to Table 4.113 Enhancement on Marketing, it is 

found that people in the community (have knowledge 48.0%) central government 

(have knowledge 86.0%) local government(have knowledge 59.0%)  private sector 

(have knowledge 57.0%)  and civil society sector (have knowledge 60.0%), and the 

overall result is lack of knowledge 62.0%  Sig 0.000*.  The price, people in the 

community (have knowledge 50.0%) central government  (have knowledge 89.0%) 

local government(have knowledge 66.0%)  private sector (have knowledge 65.0%)  

and civil society sector (have knowledge 69.0%), and the overall result is lack of 

6. Tourism 
Resource 

Development for 
Community 

Strength 

7.1  
communicating 

with local dialects  
P = 3.87 H                    

T = 4.15H                    
Sig 0.000* 

7.2 
communicating 

well with foreign 
languages P = 

2.94 M                    

T = 2.51 L                   

Sig 0.000* 

7.3 
communicating 
between inside 
and outside the 
community P = 

3.48 H   T = 2.81 
M  

Sig 0.000* 

7.4 
communicating 

tourism 
information 

without creating 
conflict P = 3.44 
H    T = 3.56 H                    

Sig 0.035* 

7.5 conveying 
tourism 

information to 
tourists P = 3.44 H                    

T = 2.58 M                    

Sig 0.000* 7.6 being a local 
guide  P = 3.27 M                   

T = 2.56 M                    
Sig 0.000* 

7.7 carrying out 

tourism activities 
P = 3.34 M   T =  

2.58 M                    

Sig 0.000* 

7.8 providing 
tourism security P 

= 3.46 H                    

T = 3.71 H                    

Sig 0.000* 

7.9 performing 
first aid  P = 3.29 M                    

T = 3.47H                   
Sig 0.004* 

7.10 providing 
equitable tourism 
service P = 3.53 H                    

T = 3.58H                    
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knowledge 67.80% with the Sig. of 0.000*. The place, people in community (have 

knowledge 92.0%) central government (have knowledge 98.0%) local government  

(have knowledge 95.0%)  private sector (have knowledge 95.0%)  and civil society 

sector (have knowledge 91.0%), and the overall result  have knowledge 94.20% with 

the Sig. of 0.228.  Promotion people in community (have knowledge 96.0%) central 

government (have knowledge 98.0%) local government(have knowledge 97.0%)  

private sector (have knowledge 99.0%)  and civil society sector (have knowledge 

93.0%), and the overall result is have knowledge 96.60% with the Sig. of 0.168.  

Positioning, people in community (have knowledge 32.0%) central government (have 

knowledge 49.0%) local government(have knowledge 27.0%)  private sector (have 

knowledge 30.0%)  and civil society sector  (have knowledge 38.0%) , and the overall 

result is lack of knowledge 35.20%, with the Sig. of 0.010*.  Packaging, people in 

community (have knowledge 94.0%) central government (have knowledge 100.0%) 

local government (have knowledge 96.0%)  private sector (have knowledge 99.0%)  

and civil society sector (have knowledge 92.0%), and the overall result is have 

knowledge 96.20% with the Sig. of 0.016*.  Politics, people in community (have 

knowledge 96.0%)central government (have knowledge 99.0%) local government 

(have knowledge 97.0%)  private sector (have knowledge 98.0%)  and civil society 

sector (have knowledge 99.0%), and the overall result is have knowledge 97.80% with 

the Sig. of 0.531.  Participation, people in community (have knowledge 96.0%) central 

government (have knowledge 100.0%) local government (have knowledge 96.0%) 

private sector (have knowledge 97.0%) and civil society sector (have knowledge 

95.0%), and the overall result is, have knowledge 96.80% with the Sig. of 0.311.  

Partnership, people in community (have knowledge 25.0%) central government (have 

knowledge 45.0%) local government (have knowledge 29.0%)  private sector (have 

knowledge 23.0%) and civil society sector (have knowledge 28.0%), and the overall 

result is, lack of knowledge 30.0% with the Sig. of 0.006*.  Period, people in the 

community (have knowledge 30.0%) central government  (have knowledge 55.0%) 

local government(have knowledge 36.0%) private sector (have knowledge 42.0%) and 

civil society sector (have knowledge 43.0%), and the overall result is, lack of 

knowledge 41.20% with the Sig. of 0.006*. Physical evidence, people in community 

(have knowledge 98.0%) central government (have knowledge 98.0%) local 
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government(have knowledge 99.0%) private sector (have knowledge 96.0%)  and civil 

society sector (have knowledge 99.0%) , and the overall result is, have knowledge 

98.0% with the Sig. of 0.548.  Process of service, people in community (have 

knowledge 91.0%) central government (have knowledge 96.0%) local government 

(have knowledge 96.0%) private sector (have knowledge 91.0%)  and civil society 

sector (have knowledge 88.0%), and the overall result is. have knowledge 92.40% 

with the Sig. of 0.136.  Psychology, people in the community (have knowledge 12.0%) 

central government (have knowledge 28.0%) local government (have knowledge 

16.0%)  private sector (have knowledge 9.0%) and civil society sector (have 

knowledge 10.0%), and the overall result is, lack knowledge 15.0% with the Sig. of 

0.001*.  Public opinion, people in community (have knowledge 92.0%) central 

government (have knowledge 99.0%) local government (have knowledge 98.0%) 

private sector (have knowledge 96.0%) and civil society sector (have knowledge 

95.0%), and the overall result is, have knowledge 96.0%  with the Sig. of 0.099.  

People, people in the community (have knowledge 97.0%) central government (have 

knowledge 100.0%) local government (have knowledge 100.0%)  private sector (have 

knowledge 98.0%) and civil society sector (have knowledge 99.0%), and the overall 

result is, have knowledge 98.80% with the Sig. of 0.220.  Perception, people in 

community (have knowledge 95.0%) central government (have knowledge 100.0%) 

local government(have knowledge 100.0%)  private sector (have knowledge 97.0%) 

and civil society sector (have knowledge 90.0%), and the overall result is, 96.40% 

with the Sig. of 0.001*.   

The details are sorted according to the 16 Steps as follows:: 

(1)  Products 

(2)  Price 

(3)  Place 

(4)  Promotion 

(5)  Positioning 

(6)  Packaging 

(7)  Politics 

(8)  Participation 

(9)  Partnership 
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(10)  Period 

(11)  Physical evidence 

(12)  Process of service . 

(13)  Psychology 

(14)  Public opinion 

(15)  People  

(16)  Perception towards tourism 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.9  Enhancement on Marketing 
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6.14 Public 
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8)  Development on Operation 

According to Table 4.119, it is found that promoting and 

supporting tourism products, people in community is at a high level ( x̄  = 3.59, S.D.= 

0.81) central government is at a high level (x̄  = 3.66, S.D.= 0.70)  local government is 

at a high level (x̄  = 3.76, S.D.= 0.77) private sector is at a high level (x̄  = 3.71, S.D.= 

0.83) and civil society sector is at a high level (x̄  = 3.49, S.D.= 0.88) which the total 

score is at a high level (x̄  = 3.64, S.D.= 0.80) with the Sig. of 0.138. Developing and 

searching for knowledge related to tourism management, people in the community is 

at a high level  (x̄  = 3.64, S.D.= 0.87) central government is at a high level (x̄  = 3.76, 

S.D.= 0.64)  local government is at a high level (x̄  = 3.78, S.D.= 0.75) private sector is 

at a high level  (x̄  = 3.66, S.D.= 0.77) and civil society sector is at a high level (x̄  = 

3.67, S.D.= 0.89) which the total score is at a high level  (x̄  = 3.70, S.D.= 0.79) with 

the Sig. of 0.628. Working according to the regulations, rules and orders, people in 

community is at a high level  (x̄  = 3.77, S.D.= 0.80) central government is at a high 

level (x̄  = 3.83, S.D.= 0.59)  local government is at a high level (x̄  = 3.91, S.D.= 0.70) 

private sector is at a high level  (x̄  = 3.88, S.D.= 0.76) and civil society sector is at a 

high level (x̄  = 3.77, S.D.= 0.79) which the total score is at a high level (x̄  = 3.83, 

S.D.= 0.73) with the Sig. of 0.556. Solving conflict within various situations, people in 

community is at a high level (x̄  = 3.45, S.D.= 0.87) central government is at a high 

level (x̄  = 3.50, S.D.= 0.67) local government is at a high level (x̄  = 3.70, S.D.= 0.87) 

private sector is at a high level (x̄  = 3.47, S.D.= 0.86) and civil society sector is at a 

high level (x̄  = 3.51, S.D.= 0.92) which the total score is at a high level (x̄  = 3.53, 

S.D.= 0.84) with the Sig. of 0.227. Coordinating tourism activities, people in 

community is at a high level (x̄  = 3.48, S.D.= 0.87) central government is at a high 

level (x̄  = 3.59, S.D.= 0.70)  local government is at a high level (x̄  = 3.59, S.D.= 0.81) 

private sector is at a high level (x̄  = 3.56, S.D.= 0.83) and civil society sector is at a 

high level (x̄  = 3.56, S.D.= 0.83) which the total score is at a high level (x̄  = 3.56, 

S.D.= 0.81) with the Sig. of 0.872. Servicing tourists with equitable service, people in 

community is at a high level (x̄  = 3.55, S.D.= 0.86) central government is at a high 

level (x̄  = 3.64, S.D.= 0.73)  local government is at a high level (x̄  = 3.82, S.D.= 0.74) 

private sector is at a high level (x̄  = 3.74, S.D.= 0.82) and civil society sector is at a 

high level (x̄  = 3.69, S.D.= 0.86) which the total score is at a high level (x̄  = 3.69, 
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S.D.= 0.81) with the Sig. of 0.174. Communicating with people who are in charge of 

tourism through information technology, people in community is at a moderate level  

(x̄  = 3.26, S.D.= 0.93) central government is at a high level (x̄  = 3.59, S.D.= 0.70)  

local government is at a high level (x̄  = 3.45, S.D.= 0.91) private sector is at a high 

level (x̄  = 3.48, S.D.= 0.90) and civil society sector is at have moderatelevel  (x̄  = 

3.29, S.D.= 0.88) which the total score is at a high level (x̄  = 3.41, S.D.= 0.87) with 

the Sig. of 0.041*.  Communicating efficiently, people in the community is at a high 

level (x̄  = 3.51, S.D.= 0.92) central government is at a high level (x̄  = 3.76, S.D.= 

0.67)  local government is at a high level (x̄  = 3.71, S.D.= 0.77) private sector is at a 

high level (x̄  = 3.68, S.D.= 0.84) and civil society sector is at a high level  (x̄  = 3.51, 

S.D.= 0.88) which the total score is at a high level (x̄  = 3.63, S.D.= 0.82) with the Sig. 

of 0.089. Working in different environments, people in community is at a high level 

(x̄  = 3.58, S.D.= 0.79) central government is at a high level (x̄  = 3.80, S.D.= 0.57)  

local government is at a high level (x̄  = 3.79, S.D.= 0.61) private sector is at a high 

level (x̄  = 3.68, S.D.= 0.76) and civil society sector is at a high level (x̄  = 3.57, S.D.= 

0.76) which the total score is at a high level (x̄  = 3.68, S.D.= 0.71) with the Sig. of 

0.045*. Working with others and tourists efficiently, people in community is at a high 

level (x̄  = 3.76, S.D.= 0.82) central government is at a high level (x̄  = 3.86, S.D.= 

0.53)  local government is at a high level (x̄  = 3.95, S.D.= 0.66) private sector is at a 

high level (x̄  = 3.90, S.D.= 0.82) and civil society sector is at a high level (x̄  = 3.79, 

S.D.= 0.82) which the total score is at a high level (x̄  = 3.85, S.D.= 0.74) with the Sig. 

of 0.351.  

The details are sorted according to the 10 Steps as follows:: 

(1)  Promoting and supporting tourism products 

(2)  Developing and searching for knowledge related to 

tourism management 

(3)  Working according to the regulations, rules, and orders 

(4)  Solving conflict within various situations 

(5)  Coordinating tourism activities 

(6)  Servicing tourists with equitable service 

(7)  Communicating with people who are in charge of 

tourism through information technology 
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(8)  Communicating efficiently 

(9)  Working in different environments 

(10)  Working with others and tourists efficiently 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.10  Development on Operation 

 

9)  Development on Monitoring System 

According to Table 4.119, it is found that initiating tourism 

projects, people in community is at a moderate level (x̄  = 3.37, S.D.= 1.02) central 

government is at a high level (x̄  = 3.48, S.D.= 0.81) local government is at a high 

8. Development on 
Operation  

8.1 promoting and 
supporting tourism 

products 3.64 H 

8.2 developing and 
searching for 

knowledge 3.70 H 

8.3 working 
according to the 

regulations, rules, and 
orders 3.88 H 

8.4 solving conflict 

within various 
situations 3.53 H 

8.5 coordinating 
tourism activities 

3.56 H 

8.6servicing tourists 
with equitable service 

3.69 H 

8.7communicating 
with people who are 
in charge of tourism 
through information 
technology 3.41 H                      

Sig 0.041* 

8.8 communicating 
efficiently with 

people who are in 
charge of tourism 

3.63 H 

8.9 working in 
different 

environments where 
there are social 
varieties 3.68 H                      

Sig 0.045* 

8.10 working with 
others and tourists 
efficiently 3.85 H 
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level  (x̄  = 3.51, S.D.= 0.90) private sector is at a high level (x̄  = 3.44, S.D.= 0.87) 

and civil society sector is at a high level (x̄  = 3.50, S.D.= 0.95) which the total score is 

at a high level (x̄  = 3.46, S.D.= 0.91) with the Sig. of 0.816. Tourism planning, people 

in community is at a moderate level  (x̄  = 3.31, S.D.= 0.99) central government is at a 

high level (x̄  = 3.46, S.D.= 0.77) local government is at a high level (x̄  = 3.53, S.D.= 

0.95) private sector is at a high level (x̄  = 3.51, S.D.= 0.90 and civil society sector is at 

a high level (x̄  = 3.55, S.D.= 0.90) which the total score is at a high level (x̄  = 3.47, 

S.D.= 0.91) with the Sig. of  0.340. Writing tourism policies, people in community is 

at a moderate level  (x̄  = 3.09, S.D.= 1.04) central government is at a high level (x̄  = 

3.44, S.D.= 0.82)  local government is at a moderate level  (x̄  = 3.34, S.D.= 0.97) 

private sector is at a moderate level  (x̄  = 3.37, S.D.= 0.93) and civil society sector is 

at a moderate level  (x̄  = 3.22, S.D.= 1.07) which the total score is at a moderate level 

(x̄  = 3.29, S.D.= 0.97) with the Sig. of 0.088. Assessing and monitoring tourism 

results, people in community is at a moderate level  (x̄  = 3.22, S.D.= 1.03) central 

government is at a high level (x̄  = 3.45, S.D.= 0.80)  local government is at have 

moderatelevel  (x̄  = 3.39, S.D.= 0.95) private sector is at a high level (x̄  = 3.41, S.D.= 

0.90) and civil society sector is at a moderate level  (x̄  = 3.22, S.D.= 1.06) which the 

total score is at a moderate level  (x̄  = 3.34, S.D.= 0.95) with the Sig. of 0.257. 

Developing, improving tourism procedures, people in community is at a moderate 

level  (x̄  = 3.24, S.D.= 1.01) central government is at a high level (x̄  = 3.45, S.D.= 

0.80)  local government is at a high level (x̄  = 3.51, S.D.= 0.90) private sector is at a 

high level (x̄  = 3.4, S.D.= 0.90) and civil society sector is at a moderate level  (x̄  = 

3.29, S.D.= 1.03) the total score is at a moderate level  (x̄  = 3.39, S.D.= 0.93) with the 

Sig. of 0.193. 

The details are sorted according to the 5 Steps as follows: 

(1)  Initiating tourism projects 

(2)  Tourism planning 

(3)  Writing tourism policies 

(4)  Assessing and monitoring tourism results 

(5)  Developing, improving tourism procedures 
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Figure 4.11  Development on Monitoring System 

 

4.3.4.2  A Proper Model of the Development of Community-based Tourism 

Management in Designated Areas for Sustainable Tourism  

According to purpose 1-3, the literature review, a large group meeting 

with related parties in order to study the process of community-based tourism 

management in designated areas for sustainable tourism, and have obtained the 

process of the development of community-based tourism management in designated 

areas for sustainable tourism which consists of 9 steps:  

    1)  Knowledge and Understanding Development on Community-

based Tourism 

9. Development 

on Monitoring 
System 

9.1Initiating 
tourism projects 

3.46 H 

9.2 Tourism 
planning  

3.47 H 

9.3 Writing 
tourism policies 

3.29 M 

9.4 Assessing and 

monitoring 
tourism results 

3.34 M 

9.5 Developing, 
improving tourism 
procedures 3.39 M 
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    2)  Development on Participation 

    3)  Leadership Improvement 

    4)  Unit Development 

    5)  Tourism Strategic Plan Development 

    6)  Tourism resource Development for Community strength 

    7)  Enhancement on Marketing 

    8)  Development on Operation 

    9)  Development on Monitoring System 

   The accuracy of all these 9 steps has been approved by related 

parties from the Large Group Meeting of 42 related parties in March 21, 2015 at Song 

Phan Buri  Hotel, Suphan Buri Province. 
 

  

 Figure 4.12  A Model of the Development of Community-based Tourism  

      Mmanagement in Designated Areas for Sustainable Tourism (Kulted  

      Model)

1.Knowledge 
and 

Understanding 
Development 

on 
Community-

based Tourism 2. 
Development 

on 
Participation 

3. Leadership 
Improvement 

4. Unit 
Development 

5. Tourism 
Strategic Plan 
Development 

6. Tourism 
resource 

Development 
for Community 

strength 

7. 
Enhancement 
on Marketing 

8. 
Development 
on Operation 

9. 
Development 
on Monitoring 

System 

A MODEL OF THE 

DEVELOPMENT OF  

COMMUNITY- BASED 

TOURISM MANAGEMENT  

IN DESIGNATED AREAS 

FOR SUSTAINABLE 

TOURISM 
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Figure 4.13  Knowledge and Understanding Development on Community-based Tourism 

4
8
1 

People in community 

1. Knowledge and 
Understanding 

Development on 

Community-based Tourism 

Central government 

Local government 

Private sector 

 

Civil society sector 

1.1 outsiders interested more4.04 H  
1.2 meet tourists whose languages and cultures 
are different 3.83 H  
1.3 proud of themselves 4.17 H  
1.4 creates job opportunities 3.99 H  
1.5 brings income equitably3.80 H  
1.6 brings about the development of tourism 
facilities 3.88 H  
1.7 bothers old ways of life 3.23 M  
1.8 causes conflict within the community 2.95 
M / 0.012*  
1.9 increases daily expense 3.05 M / 0.049*  
1.10 produces more waste materials 3.49 H 
/0.005*  
1.11 generates traffic problems 3.38 M / 0.009*  
1.12 causes decadence of resources 3.15 M/ 
0.000*  
 
 

• Focus group 

• Study Tours 

 

 

creates job opportunities 

3.91 H 

brings about the development 

of tourism facilities 3.90 H 

brings income equitably 3.91 H 

Study Tours 

Study Tours 

Study Tours 

brings about the 

development of tourism 

facilities 3.75 H 

 

meet tourists whose languages 

and cultures are different 3.76 H 

 

outsiders interested more 3.91 H 

brings income equitably 3.91 H 

Focus group 

 

Study Tours 

Study Tours 

Study Tours 

brings income equitably 

3.80 H 

brings about the development 

of tourism facilities 3.89 H 

meet tourists whose 

languages and cultures are 

different 3.92 H 

Study Tours 

Study Tours 

Focus group 

 

brings income equitably 3.73 H 

 

meet tourists whose languages 

and cultures are different 3.74 H 

 

brings about the development 

of tourism facilities 3.89 H 

 
Study Tours 

Study tour 

Focus group 

 

meet tourists whose languages 

and cultures are different 3.78 H 

 

brings income equitably 3.81 H 

 

creates job opportunities 3.98 H 

 

Study tour 

Study Tours 

Focus group 

 

brings about the development of 

tourism facilities 3.98 H 

 

Study Tours 
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Figure 4.14  Development on Participation 

People in community 

2. Development on 

Participation 

Central government 

Local government 

Private Sector 

Civil society sector 

• Focus group 

• Training 

 

 

Being a member of local 

organization 87% 

 assess and monitor results 

of operation 85% 

Focus group 

 
Training 

Being a member of local 

organization 87% 

 
Focus group 

 

Assess and monitor 76% 

 
Training 

assess and monitor results of 

operation 85% 

 

Being a member of local 

organization 89% 

 

Training 

Focus group 

 

assess and monitor results of 

operation 79% 

 

Being a member of local 

organization 85% 

 

Coordination 89% 

 

Focus group 

 Training 

 2.1sharing opinion in directing groups or 
clubs 97.0 %  
2.2 providing accurate and precise information 
for making plans of projects  96.80 %  
2.3 expressing opinions towards tourism 
activities 94.60%  
2.4 Coordination  97.0% / sig 0.000* 
2.5 Being a member of local organization 
88.20%  
2.6 Being part of determining policies  96.0 %  
2.7  assess and monitor results of operation 
84.60% / sig 0.000*  
 
 
 
 

Focus group 
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 Figure 4.15  Leadership Improvement 

People in community 

3. Leadership Improvement 

Central government 

Local government 

Private Sector 

Civil society sector 

• Training 

• Study Tours 

• Focus group 
 

 

tourism planning 3.37 M 
Study Tours 

Training 

tourism planning 3.37 M 

 

Training 

Study Tours 

tourism planning 3.30  M 

 

Study Tours 

Training  

3.1 building trust P = 3.73 H  T = 3.83 H    Sig 

0.041* 

3.2 building reliance P = 3.71 H                    T = 

3.82 H    Sig 0.031* 

3.3 decision-making and problem solving P = 

3.61 H    T = 3.68 H  

3.4 coordinating with people related to tourism P 

= 3.55 H     T = 3.67 H     Sig 0.047*  

3.5 cooperating with people both inside and 

outside the community community    P = 3.60 H     

T = 357 H  

3.6 tourism planning P = 3.42 M   T = 2.57 L    

Sig 0.000*  

 

 

Focus group 

Focus group 

 

Focus group 
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 Figure 4.16  Unit Development 

People in community 

4. Unit Development 

Central government 

Local government 

Private Sector 

Civil society sector • Training 

• Focus group 

• Study Tour 

 

control the development of tourism 

with limitations  3.59  H 

consider the use of tourism 3.61 H 

manage benefits fairly 3.59  H 

Study Tour 

Training 

Focus group 

 

manage benefits fairly 3.59  H 

 

control the development of tourism 

with limitations  3.66  H 

 

managing the environment 3.72 H 

Training 

Study Tour 

Focus group 

 

control the development of tourism 

with limitations  3.63  H 

consider the use of tourism 3.64 H 

 

manage benefits fairly 3.66  

H 

 

Training 

Focus group 

 

Study Tour  

manage benefits fairly 3.45  H 

 

managing the environment 3.59  

H 

 

control the development of tourism with 

limitations  3.62  H 

 Focus group 

 

Training 

Study Tour 

manage benefits fairly 3.70 H 

 

control the development of tourism with 

limitations  3.78  H 

 

Training 

Focus group 

 
Focus group 

 

cooperating harmoniously  3.78 H 

 

Focus group 

 

4.1 participate in setting club 3.76 H  

4.2 exchange opinions 3.84 H  

4.3 communicate both inside and outside 

community   3.79 H  

4.4 coordinate both inside and outside 

community 3.78 H  

4.5 cooperating harmoniously  3.78 H  

4.6 determine tourism direction 3.91 H  

4.7 decide policy plans  3.79 H  

4.8 think and analyze tourism activities  3.74 

H  

4.9 consider the use of tourism 3.71 H                      

4.10 manage benefits fairly 3.60 H  

4.11 managing the environment 3.72 H  

4.12 control the development of tourism with 

limitations  3.66 H  

 

 

think and analyze tourism activities  3.62  

H 
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 Figure 4.17  Tourism Strategic Plan Development  

People in community 

5. Tourism Strategic 

Plan Development 

Central government 

Local government 

Private Sector 

Civil Society Sector 

• Training 

• Focus group 

• Study Tour 

 

natural tourism resources 41.0% 

community’s traditions 48.0% 

Restoration of resources  4.0% 

CC Economy 34.0% 

CC Culture  34.0% 

Tourism Zoning in terms of  

tradition 35.0% 

Tourism Zoning in terms of history 

59.0% 

 

natural tourism resources 20.0% 

community’s traditions 52.0% 

Restoration of resources  3.0% 

Reducing waste in nature 52.0% 

CC Economy 13.0% 

Tourism Zoning in terms of  

tradition 7.0% 

Tourism Zoning in terms of  

Scenery/sight 45.0% 

Tourism Zoning in terms of culture 

46.0% 

Tourism Zoning in terms of history 

59.0% 

 

natural tourism resources 20.0% 

community’s traditions 53.0% 

Restoration of resources  6.0% 

Reducing waste in nature 55.0% 

CC Economy 17.0% 

Tourism Zoning in terms of  tradition 

11.0 % 

Tourism Zoning in terms of culture 

47.0.0% 

Tourism Zoning in terms of  

Scenery/sight 49.0% 

Tourism Zoning in terms of history 

54.0.0% 

 

natural tourism resources 24.0% 

community’s traditions 48.0% 

Restoration of resources  3.0% 

Reducing waste in nature 61.0% 

CC Economy 11.0% 

Tourism Zoning in terms of  tradition 

13.0% 

Tourism Zoning in terms of culture 

47.0% 

Tourism Zoning in terms of  

Scenery/sight 51.0% 

Tourism Zoning in terms of history 

55..0% 

 

5.1 natural tourism resources 25.20 %   sig 0.002*  
5.2 Historical tourism resources 93.20 %  
5.3 community’s way of life 89.40 %  
5.4 community’s traditions 50.60%  
5.5 Tourism resources in terms of Arts and cultures 91.80 %  
5.6  Intelligence of Locality 86.20 % sig 0.042*  
5.7 Conserving natural resources97.60 % sig 0.029*  
5. Conserving historical resources 95.20 %  sig 0.010*  
5.9 Conserving way of life 97.00 %  
5.10 Conserving community’s cultures 94.60 % sig 0.047*  
5.11 Reducing waste in nature 97.00% sig 0.000*  
5.12 Restoration of resources  4.40 %  
5.13 CC Economy 16.20 %  
5.14 CC Culture  69.60 %  
5.15 CC Environment  95.80 %  
5.16 CC Social 96.80 %  
5.17 CC Physical  82.60 %  
5.18 Tourism Zoning in terms of nature   96.20 %  
5.19 Tourism Zoning in terms of agriculture 86.0 % sig 0.019*  
5.20 Tourism Zoning in terms of history 54.20 %  
5.21 Tourism Zoning in terms of culture 52.60 %   sig 0.000*  
5.22 Tourism Zoning in terms of  tradition 15.80 % sig 0.000*  
5.23 Tourism Zoning in terms of  Scenery/sight 53.60%  sig 0.000*  
 

natural tourism resources 21.0% 

community’s traditions 52.0% 

Restoration of resources  9.0% 

Reducing waste in nature 39.0% 

CC Economy 9.0% 

Tourism Zoning in terms of  tradition 

13.0% 

Tourism Zoning in terms of  

Scenery/sight 40.0% 

Tourism Zoning in terms of culture 

42.0.0% 

Tourism Zoning in terms of history 

44.0% 
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• Focus group 

• Study Tour 

 

 

• Training 

• Focus group 

• Study Tour 

 

 

• Training 

• Focus group 

• Study Tour 
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 Figure 4.18  Tourism Resource Development for Community Strength 

People in community 

6. Tourism resource 

Development for  

Community strength 

Central government 

Local government 

Private Sector 

Civil Society Sector 

• Training 

• Study Tour 

• Focus Group 
 

 

communicating well with foreign languages 

2.81  M 

Study Tour 

Training 

doing first aid 3.38 M 

 

Training 

communicating  with foreign 

languages 2.79  M 

 

Training 

6.1 communicating with local dialects P = 3.87 H    T 
= 4.15H    Sig 0.000* 
6.2 communicating with foreign languages P = 2.94 M   
T = 2.51 L    Sig 0.000* 
6.3 communicating between inside and outside P = 
3.48 H    T = 2.81 M   Sig 0.000*  
6.4 communicating tourism information without 
creating conflict P = 3.44 H    T = 3.56 H   Sig 0.035*  
6.5 conveying tourism information to tourists P = 3.44 
H     
T = 2.58 M   Sig 0.000*  
6.6 being a local guide P = 3.27 M   T = 2.56 M   Sig 
0.000*  
6.7 carrying out tourism activities P = 3.34 M    T = 
2.58 M   
Sig 0.000*  
6.8 providing tourism security P = 3.46 H   T = 3.71 H    
Sig 0.000*  
6.9 doing first aid   P = 3.29 M  T = 3.47H      Sig 
0.004*  
6.10 providing equitable tourism service P = 3.53 H  T 
= 3.58H                    
 

communicating between inside and outside 
3.32 M 

being a local guide 3.27 M 

doing first aid 3.29 M 

carrying out tourism activities 3.34 M 

Focus Group 

 Training 

communicating  with foreign languages 3.16  

M 

 communicating tourism information without 
creating conflict 3.36  M 

 

Doing  first aid 3.06 M 

 

communicating between inside and outside 3.38 

M 

 

being  a local guide 3.12 M 

 

carrying out tourism activities 3.29 

M 

 

providing equitable tourism service 3.40 M 

 

providing tourism security 3.25 M 

Training 

Focus Group 

 Focus Group 

 

Training 

Training 

Training 

Study Tours 

Training 

communicating with 

foreign languages 2.99  M 

 

communicating tourism information without 

creating conflict 3.38  M 

 

communicating well with foreign languages 

2.96  M 

 

 

Focus Group 

 Training 

Training 

conveying tourism information to tourists 3.34  
M 
 

communicating tourism information 

without creating conflict 3.36  M 

 being a local guide 3.14 M 

 
carrying out tourism activities 3.21 M 

 
doing first aid 3.25 M 

 

Training 

Training 

Focus Group 

 Training 

Focus Group 

 Training 
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People in community 

7. Enhancement on Marketing 

 

Central government 

Local government 

Private Sector 

Civil Society Sector 

• Training 

• Study Tours 

• Focus Group 
 

 

Psychology 12.0% 

Study Tours 

Training 

Psychology 10.0% 

 

Focus Group 

 

Partnership  25.0% 

Period 30.0% 

Positioning 32.0% 

Product 48.0%   

Study Tours 

Psychology 28.0% 

 Partnership  45.0% 

 

Period 55.0% 

 

 

Positioning 49.0% 

 

Study Tours 

 

Training 

Focus Group 

 Focus Group 

 

Price 66.0% 

 

Study tours 

Training 

Training 

Partnership  28.0% 

 Positioning 38.0% 

M 

 

Period 43.0% 

 Product 60.0%   

M 

 

Price 69.0% 

 

Training 

Study Tours 

Focus Group 

 Focus Group 

 Study tours 

Study Tours 

Price 50.0% 

7.1 Product 62.0 %     sig 0.000*  
7.2 Price 67.80 %       sig 0.000*  
7.3 Place 94.20 %  
7.4 Promotion 96.60 %  
7.5 Positioning 35.20 % sig 0.010*  
7.6 Packaging 96.20 % sig0.016*  
7.7 Politic 97.80 %  
7.8 Participation 96.80 %  
7.9 Partnership 30.0 % sig 0.006*  
7.10 Period 41.20 % sig 0.006*  
7.11 Physical Evidence 98.0 %  
7.12 Process of Service 92.40 %  
7.13 Psychology 15.0% sig 0.001*  
7.14 Public Opinion 96.0 %  
7.15 People 98.80 %  
7.16 Perception 96.40 % sig 0.001*  
 

Focus Group 

 

Study Tours 

Product 459.0%   

 

Period 36.0% 

 

Partnership  29.0% 

 

Positioning 27.0% 

 

Psychology 16.0% 

 

Focus Group 

 Study Tours 

Study Tours 

Partnership  23.0% 

 

Psychology 9.0% 

 

Product 57.0%   

 

Positioning 30.0% 

 Period 42.0% 

 

Price 65.0% 

 

Training 

Study Tours 

Focus Group 

 Focus Group 

 Study Tours 

Study Tours 

 

Figure 4.19  Enhancement on Marketing 
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 Figure 4.20  Development on Operation 

People in community 

8. Development on Operation 

 

Central government 

Local government 

Private Sector 

Civil Society Sector  

• Training 

 

communicating with people who are in 

charge of tourism through information 

technology 3.26 M 
Training 

communicating with people who are 

in charge of tourism through 

information technology 3.29 M 

Training 

8.1 promoting and supporting tourism products 3.64 H  
8.2 developing and searching for knowledge 3.70 H  
8.3 working according to the regulations, rules, and orders 
3.83 H  
8.4 solving conflict within various situations 3.53 H  
8.5 coordinating tourism activities 3.56 H  
8.6 servicing tourists with equitable service 3.69 H  
8.7 communicating with people who are in charge of 
tourism through information technology 3.41 H   Sig 
0.041*  
8.8 communicating efficiently 3.63 H  
8.9 working in different environments 3.68 H   Sig 0.045*  
8.10 Working with others and tourists efficiently  
3.85 H  

 

4
8
8 

 



489 
 

 

 

 

 

                  

 

 

  

 

 

 

 

 

       

       

 

 

 

 

Figure 4.21   Development on Monitoring System 

People in community 

9. Development on 

Monitoring System 

Central  Government 

Local Government 

Private Sector 

Civil Society Sector 

• Training 

• Study tour 

• Focus group 
 

 

writing tourism policies 3.09  M 

Study Tours 

Training 

การเขียนแผนนโยบาย 3.22  M 

 

Focus group 
 

assessing and monitoring tourism results 3.22 
M 

developing, improving tourism procedures 3.24 M 

tourism planning 3.31 M 

initiating tourism projects 3.37 M 

Training 

Focus group 
 

writing tourism policies 

3.34  M 

 

tourism planning 3.37 M 

 

 Training 

Training 

assessing and monitoring tourism results 3.22M 

 developing, improving tourism procedures 3.29 M 

M 

 

initiating tourism projects 3.50 M 

 

Training 

Training 

Focus group 
 

Study tours 

Focus group 
 

9.1 initiating tourism projects  

        3.46 H 

9.2 tourism planning 3.47 H 

9.3 writing tourism policies  

        3.29 M  

9.4 assessing and monitoring  

      tourism results 3.34 M  

9.5 developing, improving  

      tourism procedures 3.39 M  
 

assessing and monitoring 

tourism results 3.39 M 

 

writing tourism policies 3.22 M 
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CHAPTER 5 

 

CONCLUSION AND RECOMMENDATIONS 

 

5.1  Introduction 

 

 This chapter presents the overall results of a study that was carried out earlier.  

The researcher concludes each chapter then summarizes the findings of the research 

according to the objectives.  In the final section, the researcher will introduce 

suggestions for further research. 

 

5.2  Conclusion 

 

According to the trend of tourism in the world in which tourism is encouraged 

and supported from the relevant authorities, the trend of the tourism that was popular 

in 2012 is the tourism that is responsible for society, environment, and community 

tourism may pose a gradual shift in society's values, beliefs, and cultural practices 

making local residents feel the effects caused by tourism even more.  Tourism tends to 

make lifestyles changes such as dressing, eating, entertainment, recreation activities, 

and also the feeling of the people in areas towards tourism development are very 

diverse, both agree and disagree because they think that tourism affects their 

communities. 

 Community Based Tourism is an alternative tourism that creates tourism 

development and is the center of community development.  The community becomes a 

place of tourism development.  In order to make community development succeed, it 

is necessary to make the investor or stakeholder groups understand that investing in 

tourism development is essential for building the capacity of communities.  The 

Government of Thailand has policies to develop tourism to boost revenue and 

distribute income to local communities.  Therefore, designated areas for Sustainable 

Tourism Administration (Public Organization) were established in 2003. 
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 Designated area of Ancient City U Thong has different types of community-

based tourism management including agricultural community-based tourism, historical 

community-based tourism, cultural community-based tourism, and Lao Khrang’s way 

of life community-based tourism.  Related parties are involved in the process of 

community-based tourism management by establishing Ancient City Dvaravati U 

Thong community-based tourism club in order to propel tourism. 

From the pre-research, the researcher found that the problem occurring in the 

designated area of Ancient City U Thong regarding the development of community-

based tourism is the fact that the government is trying to employ community-based 

tourism in order to strengthen the communities within the designated area of Ancient 

City U Thong without having a proper model of community-based tourism 

management by which community can develop the process of community-based 

tourism management on its own.  This is due to the fact that there is a lack of 

knowledge of management, a lack of understanding in community-based tourism, and 

a lack of machinery in community-based tourism management from people in the 

community and related parties which contribute to imbalance. 

 As for the aforementioned problem, the researcher is interested in and treasures 

the process of community-based tourism management which is used in developing 

sustainable community-based tourism.  Therefore, the study titled “A Model of the 

Development of Community-Based Tourism Management in Designated Areas for 

Sustainable Tourism” was carried out with the intention of 1) studying community-

based tourism environments in designated areas for sustainable tourism, 2)assessing 

the potential of communities in developing the community-based tourism management 

in designated areas for sustainable tourism, 3) studying the current process of the 

development of community-based tourism management in designated areas for 

sustainable tourism, and 4) bringing forward a model of the development of 

community-based tourism management in designated areas for sustainable tourism. 

 To achieve the objectives mentioned earlier, literature related to research was 

studied in different aspects as follows: the first is related to the concept of tourism, the 

second is related to CBT management or community-based tourism management, the 

third is about tourism development and the impact of community-based tourism 

management. 
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Tourism is a temporary departure, is to travel voluntarily for leisure, for visiting 

relatives, or for any other purposes that are not related to a career in tourism.  In 

tourism, there is a link among travelers, public sectors, private sectors, and the 

community.  Also, activities are carried out in the place that is visited. 

 Community-based tourism is tourism that takes into account social, cultural, 

environmental sustainability, and a place for its existence by combining tourism as 

part of the ecosystem, opening opportunities for directing community by community, 

for managing the community by the community.  Also, the community has a role as an 

owner who has the right to manage and care for the community so as to achieve 

providing learning to those who visit and having common interests of all sectors. 

 Tourism Management is a process of strengthening the community by allowing 

communities to participate in the benefits, whether they come from the public or 

private sectors.  In management, it is necessary to keep people in the community 

involved in thinking and making decisions by the management of knowledge, skills, 

and attitudes to for creating sustainable tourism management. 

 Tourism development is the maintenance of the activities and processes within 

the context of the community and the environment.  It also supports the wise use and 

conservation of resources in order for the resources to perpetually survive by operating 

under natural capacity as well as customs and lifestyle of the community. 

 The research was designed by using mixing method.  The semi-structured 

interview was operated with parties related which are five parties of 12 people in the 

community, 9 people from central government, 10 people from local government, 11 

people from private sector, and 10 people from civil society sector, a total of 52 people 

who answered the questions regarding the purposes 1 and 3. The questionnaire 1 was 

designed to collect information from the parties concerned, include the people in 

community, central government, local government, private sector, and civil society 

sector. The objective is to evaluate the community potential for development of 

community-based tourism management in the designated areas for sustainable tourism. 

The second questionnaire was designed to gather information from tourists in 

Thailand.  The objective was to evaluate the potential for development of community-

based tourism management in the designated areas for sustainable tourism while other 

questionnaires' objectives were to create a model of community-based tourism 

development in the designated area for sustainable tourism. 
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 Statistics used in the data analysis are analyzed by statistical package for the 

social sciences. These statistics include descriptive statistics, which contain 

frequencies and percentages and inferential statistics.  T-test is used for testing the 

differences between the means of two independent sample groups.  F-test (One-Way 

ANOVA) is used to test the differences between the means of more than two sample 

groups so as to analyze and compare the differences between the parties involved in 

the potential of a community portrayed in the development of community-based 

tourism in the designated area for sustainable tourism. 

 The qualitative data from semi-structured interviews with concerned parties 

was analyzed using content analysis. There was also a test of a model of the 

development of community-based tourism management in designated area for 

sustainable tourism from the parties concerned which were analyzed using content 

analysis. 

 The findings according to the objectives of this study are as follows: 

  

 5.2.1  Purpose 1:  

To study community-based tourism environment in designated areas for 

sustainable tourism 

5.2.1.1  Input Factor Conditions 

   Physical resources have physical availability and suitability that can be 

developed through rehabilitation and support of conservation so as to support the fact 

of being popular tourist town in the future.  Human resources, lack of participation by 

most of the local people and must have been developed in many aspects like 

knowledge and skills related to tourism, such as skills in leadership, in 

communication, and in customer services, in terms of knowledge resources, lack of 

knowledge and understanding of community-based tourism, in terms of tourism 

resource, conservation, area zoning, the ability to support the market, lack of foreign 

language skills, being a local guide, being a leader, and tourism planning, in terms of  

funding resources, receive budgetary support from the Designated Areas for 

Sustainable Tourism Administration (Public Organization), and not funded by other 

agencies and cannot raise money from financial institutions.  There are convenient 

transportation and public utilities. It has been declared as designated area for 
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sustainable tourism.  It is appropriate to attract infrastructure investment to facilitate 

tourism in the future. 

5.2.1.2  Demand Conditions 

  Expansion of tourists from Asian countries and government policies to 

stimulate tourism is the reason why the number of tourists has increased. 

  5.2.1.3  Related and Supporting Industries 

   There are 5 hotels, 108 rooms, and 18 restaurants. The government's 

policy on large investment in some projects is uncertain.  Private sector cooperates in 

propelling tourism less.    

5.2.1.4  Strategy and Rivalry Context of Tourism 

  There is a competition among neighboring provinces where tourism 

businesses were developed earlier and are well known to tourists, for example, 

Ratchaburi Province, Kanchanaburi Province, Phra Nakhon Si Ayutthaya Province, 

and Sukhothai Province which have potential for tourism, infrastructure availability, 

and similar cultures.  However, there is a chance that the modern-day tourists will 

regard community-based tourism more importantly than they did before. 

  

 5.2.2  Purpose 2:  

To assess the potential of communities in designated areas for sustainable 

tourism 

5.2.2.1   Community Potential in Terms of Knowledge 

  According to the assessment of knowledge  in terms of tourism 

resources with 5 parties with the total of 6 points, it is found that, in terms of nature, 

have knowledge in a percentage of 25.20, in terms of history, have knowledge in a 

percentage of 93.20, in terms of lifestyle, have knowledge in a percentage of 89.40, in 

terms of traditions, have knowledge in a percentage of 50.60,  in terms of arts and 

cultures, have knowledge in a percentage of 91.80,  and in terms of local 

knowledge/intelligence of locality, have knowledge in a percentage of 86.20, with the 

total mean in terms of knowledge of tourism resources with knowledge in a percentage 

of 72.73. 

  According to the assessment of knowledge in terms of tourism resource 

conservation with 5 parties with the total of 6 points, it is found that in terms of nature, 
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have knowledge in a percentage of 97.60, in terms of history, have knowledge in a 

percentage of 95.20, in terms of lifestyle, have knowledge in a percentage of 97.0 in 

terms of community culture, have knowledge in a percentage of 94.60, in terms of 

reducing waste in nature, have knowledge in a percentage of 57.20, and in terms of 

restoration, have knowledge in a percentage of 4.40, with the total mean in terms of 

knowledge of tourism resource conservation with knowledge in a percentage of 72.73. 

According to the assessment of knowledge  in terms of tourism 

carrying capacity with 5 parties with the total of 5 points, it is found that regarding 

economy, have knowledge in a percentage of 16.20 regarding culture, have knowledge 

in a percentage of 69.60 regarding environment, have knowledge in a percentage of 

95.80 regarding society, have knowledge in a percentage of 96.80 and regarding 

physical, have knowledge in a percentage of 82.60 with the total mean in terms of 

knowledge of tourism carrying capacity with knowledge in a percentage of 72.80. 

According to the assessment of knowledge in terms of tourism zoning 

with 5 parties with the total of 6 points, it is found that regarding nature, have 

knowledge in a percentage of 96.20  regarding agriculture, have knowledge in a 

percentage of 86.0 regarding history, have knowledge in a percentage of 54.20 

regarding culture, have knowledge in a percentage of 52.60, regarding traditions, have 

knowledge in a percentage of 15.80, and regarding scenery, have knowledge in a 

percentage of 53.60 with the total mean in terms of knowledge of tourism zoning with 

knowledge in a percentage of 59.73. 

According to the assessment of knowledge  in terms of tourism 

marketing with 5 parties with the total of 16 points, it is found that as for product, have 

knowledge in a percentage of 62.0, as for price, have knowledge in a percentage of 

67.80, as for place, have knowledge in a percentage of 94.20, as for promotion, have 

knowledge in a percentage of 96.60, as for marketing positioning, have knowledge in a 

percentage of 35.20 as for packaging, have knowledge in a percentage of 96.20, as for 

politics, have knowledge in a percentage of 97.80, as for marketing participation, have 

knowledge in a percentage of 96.80, as for partnership, have knowledge in a 

percentage of 30.0, as for period, have knowledge in a percentage of 41.20, as for 

physical evidence, have knowledge in a percentage of 98.0, as for process  of service, 

have knowledge in a percentage of 92.40, as for psychology, have knowledge in a 
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percentage of 15.0 as for public opinion, have knowledge in a percentage of 96.0, as 

for people, have knowledge in a percentage of 98.80 and as for perception towards 

tourism, have knowledge in a percentage of 96.40 with the total mean in terms of 

knowledge of tourism marketing with 5 parties with knowledge in a percentage of 

75.88. 

According to the assessment of knowledge  in terms of participation 

with 5 parties with the total of 7 points, it is found that regarding activities, have 

knowledge in a percentage of 94.60, regarding determining plans and policies, have 

knowledge in a percentage of 96.0, regarding providing information, have knowledge 

in a percentage of 96.80, regarding local organizations, have knowledge in a 

percentage of 88.20, regarding clubs, have knowledge in a percentage of 97.0, 

regarding coordination, have knowledge in a percentage of 97.0, and regarding 

monitoring and assessing, have knowledge in a percentage of 84.60, with the total 

mean in terms of knowledge of participation of 5 parties with knowledge in a 

percentage of 93.52. 

5.2.2.2  Community Potential in Terms of Attitudes 

According to the results of the analysis of attitudes towards 

community-based tourism in 12 aspects, it is found that Community-based tourism 

makes outsiders interested in the Ancient City U Thong community is at a high level   

(x̄  = 4.04, S.D. 0.77). Community-based tourism creates opportunities for the locals of 

Ancient City U Thong to meet tourists whose languages and cultures are different (x̄  = 

3.83, S.D.0.80).  Community-based tourism brings about the development of tourism 

facilities which are beneficial to the community Ancient City U Thong community is 

at a high level (x̄  = 3.88, S.D.0.88).  Community-based tourism makes the people of 

the Ancient community proud of themselves is at a high level (x̄  = 4.17, S.D. 0.77). 

Community-based tourism creates job opportunities for the community is at a high 

level (x̄  = 3.99, S.D. 0.81).  Community-based tourism brings income to the Ancient 

City U Thong community equitably is at a high level (x̄  = 3.80, S.D. 0.85).  

Community-based tourism brings back old ways of life to the community is at a 

moderate level (x̄  = 3.23, S.D. 1.02).  Community-based tourism causes conflict 

within the community is at a moderate level (x̄  = 2.95, S.D.1.14). Community-based 

tourism increases daily expense is at a moderate level (x̄  = 3.05, S.D. 1.08). 
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Community-based tourism produces more waste materials in the community is at a 

high level (x̄  = 3.49, S.D. 0.91).  Community-based tourism generates traffic problems 

in the community is at a moderate level (x̄  = 3.38, S.D. 0.98) and community-based 

tourism causes decadence of resources is at a moderate level (x̄  = 3.15, S.D. 1.10) and 

the total mean of attitudes towards community-based tourism of 5 parties is at a high 

level (x̄  = 3.58, S.D. 0.55). 

According to the results of the analysis of attitudes towards 

community-based tourism management in 12 aspects, it is found that community-

based tourism management creates the opportunity for the community to participate in 

deciding tourism direction is at a high level (x̄  = 3.91, S.D. 0.82). Community-based 

tourism management creates the opportunity for the community to participate in 

planning and making policies on tourism is at a high level (x̄  = 3.79, S.D. 0.84). 

Community-based tourism management creates the opportunity for the community to 

communicate between people in the community and organizations outside the 

community is at a high level (x̄  = 3.79, S.D.0.82) Community-based tourism 

management creates the opportunity for the community to discuss and share opinions 

with others is at a high level (x̄  = 3.84, S.D. 0.84). Community-based tourism 

management creates the opportunity for the community to form groups or clubs in 

order to carry out tourism activities is at a high level (x̄  = 3.76, S.D. 0.88). 

Community-based tourism management creates the opportunity for the community to 

coordinate with other groups within the community is at a high level (x̄  = 3.78, S.D. 

0.89). Community-based tourism management creates the opportunity for the 

community to brainstorm, analyze, and discover activities that are considered 

important for the community is at a high level (x̄  = 3.74, S.D. 0.93). Community-

based tourism management creates the opportunity for the community to work 

together harmoniously which will result in being a strong community is at a high level 

(x̄  = 3.78, S.D. 0.87). Community-based tourism management creates the opportunity 

for the community to consider exploiting tourism under conditions of management 

that is responsible is at a high level (x̄  = 3.71, S.D.0.98). Community-based tourism 

management creates the opportunity for the community to participate in managing the 

environment and protecting and controlling pollutions is at a high level (x̄  = 3.72, 

S.D.0.92). Community-based tourism management creates the opportunity for the 
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community to participate in controlling the development of tourism with limitations is 

at a high level (x̄  = 3.66, S.D. 0.91) and Community-based tourism management 

creates the opportunity for the community to participate in managing the benefits of 

the community from tourism equitably is at a high level (x̄  = 3.60, S.D. 0.90), and the 

total mean of attitudes towards community-based tourism management in 12 aspects is 

at a high level (x̄  = 3.75, S.D. 0.73).  

5.2.2.3  Community Potential in Terms of Skills 

 According to the assessment of community potential in terms of 

communication skills 5 points, it is found that Skill at communicating with local 

dialects, have skill at high level (x̄  = 3.87, S.D. 0.91).  Skill at communicating with 

foreign languages, have skill at a moderate level (x̄  = 2.94, S.D. 1.11). Skill at 

communicating between inside and outside the community, have skill at a high level   

(x̄  = 3.48, S.D. 0.86).  Skill at communicating tourism information without creating 

conflict, have skill at a high level (x̄  = 3.44, S.D. 0.86) and skill at conveying tourism 

information to tourists, have skill at a high level (x̄  = 3.44, S.D. 0.88).  In conclusion, 

according to the assessment of community potential in terms of communication skills 

5 points, it is found to have a high level (x̄  = 3.44, S.D. 0.74). 

According to the assessment of community potential in terms of 

Customer Service Skills 5 points, it is found that skills at being a local guide, have 

skills at a moderate level (x̄  = 3.27, S.D. 1.02).  Skill at carrying out tourism activities, 

have skills at a moderate level (x̄  = 3.34, S.D. 1.00).  Skill at providing tourism 

security, have skills at high level (x̄  = 3.46, S.D. 0.99).  Skill at doing first aid, have 

skills at a moderate level (x̄  = 3.29, S.D. 0.93) and skill at providing equitable service, 

have skills at high level (x̄  = 3.53, S.D. 0.88).  In conclusion, according to the 

assessment of community potential in terms of Customer Service Skills 5 points, it is 

found to have skills at a moderate level (x̄  = 3.38, S.D. 0.83). 

According to the assessment of community potential in terms of 

leadership skills 6 points, it is found that Skill at building trust, have skills at a high 

level (x̄  = 3.73, S.D. 0.78).  Skill at building reliance, have skills at a high level (x̄  = 

3.71, S.D. 0.81).  Skill at decision-making and problem solving, have skills at a high 

level (x̄  = 3.61, S.D. 0.82).  Skill at coordinating with people related to tourism, have 

skills at a high level (x̄  = 3.55, S.D. 0.88).  Skill at tourism planning, have skills at a 
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high level (x̄  = 3.42, S.D. 0.93), and skill at cooperating with people both inside and 

outside the community, have skills at a high level (x̄  = 3.60, S.D. 0.88).  In 

conclusion, according to the assessment of community potential in terms of leadership 

skills  5 points, it is found to have skills at a high level (x̄  = 3.60, S.D. 0.74). 

According to the assessment of community potential in terms of core 

competency divided into 15 points, it is found that competency at working with others 

and tourists efficiently, Have the competency at high level (x̄  = 3.85, S.D. 0.84) 

competency at working in different environments where there are social varieties, it is 

found that People in community, Have the competency at high level (x̄  = 3.68, S.D. 

0.741)  Competency at working according to the regulations, rules, and orders of the 

community, Have the competency at high level (x̄  = 3.83, S.D. 0.73)  competency at 

developing and searching for knowledge related to tourism management, it is found 

that People in community, Have the competency at high level (x̄  = 3.70, S.D. 0.79)  

competency at communicating efficiently with people who are in charge of tourism, it 

is found that People in community, have the competency at a high level (x̄  = 3.63, 

S.D. 0.82).  Competency at communicating with people who are in charge of tourism 

through information technology, have the competency at a high level (x̄  = 3.41, S.D. 

0.87).  Competency at promoting and supporting tourism products in the community, 

have the competency at a high level (x̄  = 3.64, S.D. 0.80).  Competent at providing 

equitable services to tourists have the competency at a high level (x̄  = 3.69, S.D. 

0.81). Competent at solving conflict within various situations, have the competency at 

a high level (x̄  = 3.53, S.D. 0.84).  Competent at coordinating tourism activities, have 

the competency at a high level (x̄  = 3.56, S.D. 0.81).  Competent at initiating tourism 

projects, have the competency at a high level ( X = 3.46, S.D. 0.91).  Competent at 

tourism planning, have the competency at a high level   (x̄  = 3.47, S.D. 0.91).  

Competent at writing tourism policies, have the competency at a moderate level (x̄  = 

3.29, S.D. 0.97).  Competent at assessing and monitoring tourism results, have the 

competency at a moderate level (x̄  = 3.34, S.D. 0.95) and competent at developing, 

improving tourism procedures, have the competency at a moderate level (x̄  = 3.39, 

S.D. 0.93).  In conclusion, according to the assessment of community potential in 

terms of core competency 15 points, it is found to have the competency at a high level 

(x̄  = 3.57, S.D. 0.68). 
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5.2.3  Purpose 3:  

To study the current process of the development of community-based tourism 

management in designated areas for sustainable tourism. The current process of the 

development of community-based tourism management in designated areas for 

sustainable tourism consists of 6 steps which are, 1) generating participation by 

organizing meetings in order that related parties can come and participate in giving 

opinions regarding tourism, 2) seeking leaders which is a search for leaders who are 

representatives from different communities in order to coordinate all the tourism 

information and news in designated areas for sustainable tourism.    3) establishing 

clubs supporting tourism for deciding and conducting all works according to 

regulations, carrying out plans and activities, supporting the development of 

sustainable tourism, propagating and publicizing, and coordinating the participation of 

all sectors and parties, 4) tourism planning,  developed from opinions of clubs’ 

members and related government sectors, 5) carrying out works according to plans 

which all plans are carried out in accordance with the approval from all related parties, 

6) monitoring and assessing which are done in order to monitor and assess tourism 

operations to find out whether it is successful with the help from Designated Areas for 

Sustainable Tourism Administration (Public Organization). 

 

5.2.4  Purpose 4:  

To bring forward a model of the development of community-based tourism 

management in designated areas for sustainable tourism 

According to the analysis of the purposes 1-3, it is found that the model of the 

development of community-based tourism management in designated areas for 

sustainable tourism process consists of 9 steps which are. 1) knowledge and 

understanding development on community-based tourism, 2) development on 

participation, 3) leadership improvement, 4) unit development, 5) tourism strategic 

plan development, 6) tourism resource development community strength, 7) enhancing 

on marketing, 8) development on operation, 9) development on monitoring system. 

These 9 steps will be explained in detail, as indicated in Table 5.1.  
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Table 5.1  The Development of Community-based Tourism Management in 

Designated Areas for Sustainable Tourism 

 

Phase Step 

1. Knowledge and 

Understanding of the 

Development on 

Community-based 

Tourism 

  

1)  Community-based tourism makes outsiders interested in 

the community more.  

2)  Community-based tourism creates the opportunity for 

the locals to meet tourists whose languages and cultures 

are different. 

3) Community-based tourism makes the people of the 

community proud of themselves. 

4)  Community-based tourism creates job opportunities for 

the community. 

5) Community-based tourism brings income to the 

community equitably 

6) Community-based tourism brings about the development 

of tourism facilities which are beneficial to the community.   

7) Community-based tourism brings back old ways of life 

to the community. 

8) Community-based tourism causes conflict within the 

community. 

9) Community-based tourism increases daily expense. 

10) Community-based tourism produces more waste 

materials in the community. 

11)  Community-based tourism generates traffic problems 

in the community. 

12) Community-based tourism causes decadence of 

resources. 

2. Development on 

Participation  

1) Community-based tourism management creates the 

opportunity for the community to participate in deciding 

tourism direction. 
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Table 5.1 (Continued) 

 

Phase Step 

 2) Community-based tourism management creates the 

opportunity for the community to participate in planning 

and making policies on tourism. 

3)  Participate in providing opinions regarding the activities 

of tourism.  

4)  Coordination  

5)  Attend as a member organization.  

6) Join planning and determining of policies of community-

based tourism management  

7)  Monitoring and evaluating of projects in developing the 

community-based tourism management. 

3. Leadership 

Improvement 

1)  Building trust 

2)  Building reliance 

3)  Deciding and problem solving 

4)  Coordinating with related parties 

5) Cooperating with others both inside and outside a 

community 

6)  Tourism Planning 

4. Unit Development 1)  Participate in forming groups or clubs 

2)  Participate in discussing and sharing opinions with 

others 

3)  To communicate between people in the community and 

organizations outside the community  

4)  To coordinate with other groups within the community 

5)  Cooperating creates harmony and strength 

6)  Participate in deciding tourism direction 

7)  Participate in planning and making policies 

8)  Brainstorm, analyze, and discover tourism activities 

9)  Consider exploiting tourism 
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Table 5.1 (Continued) 

 

Phase Step 

 10)  Participate in managing the benefits of the community 

from tourism equitably 

11)  Participate in managing the environment 

12)  Participate in controlling the development of tourism 

with limitations 

5.Tourism Strategic 

Plan Development 

1)  Natural resources 

2)  Historical Attractions  

3)  Lifestyle  

4)  Community traditions 

5)  Arts and cultures  

6)  Local knowledge  

7)  Conservation of Natural resources 

8)  Conservation of Historical Attractions  

9)  Conservation of lifestyle 

10)  Conservation of community cultures 

11)  Reducing the amount of waste in nature. 

12)  Resource restoration 

 13)  Capability to support the economy  

  14)  Tourism carrying capacity in terms of cultural 

15)  Tourism carrying capacity in terms of environmental 

16)  Tourism carrying capacity in terms of social 

17)   Tourism carrying capacity in term of physical 

18)   Natural area zoning 

19)  Agricultural area zoning 

20)   Historical area zoning 

21)   Cultural area zoning 

22)   Traditional festival area zoning 

23)   Scenery management 
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Table 5.1 (Continued) 

 

Phase Step 

6. Tourism resource 

Development for 

Community strength 

 

 

1)  Communicating with local dialects  

2)  Communicating with foreign languages 

3)  Communicating between inside and outside  

4)  Communicating without creating conflict  

5)  Conveying information to tourists 

6)   Being a local guide  

7)  Carrying out tourism activities 

8)  Providing tourism security  

9)   Doing first aid  

10)  Providing equitable service 

7.Enhancement on 

Marketing 

 

1)  Product 

2)  Price 

3)  Place 

4)  Promotion 

5)  Positioning 

6)  Packaging 

7)  Politics 

8)  Participation 

9)  Partnership 

10)  Period 

11)  Physical evidence 

  12)   Process of service 

13)  Psychology 

14)  Public opinion 

15)  People 

16)  Perception towards tourism 
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Table 5.1 (Continued) 

 

Phase Step 

8. Development on 

Operation 

 

1) Promoting and supporting tourism products in the 

community 

2) Developing and searching for knowledge related to 

tourism management 

3) Working according to the regulations, rules, and orders 

of the community 

4)  Solving conflict within various situations 

5)  Coordinating tourism activities 

6)  Providing equitable services to tourists 

7) Communicating with people who are in charge of 

tourism through information technology  

8) Communicating efficiently with people who are in 

charge of tourism 

9)  Working in different environments where there are 

social varieties 

10)  Working with others and tourists efficiently 

9. Development on 

Monitoring System 

 

1)  Initiating tourism projects 

2)  Tourism planning 

3)  Writing tourism policies 

4)  Assessing and monitoring tourism results 

5)  Developing, improving tourism procedures 

 

A model of the development of community-based tourism in designated area 

for sustainable tourism has been tested by the concerned parties to ensure that the 

model offered can be applied and yield real results.  The results of an evaluation by 

participants in the process show that concerned parties are satisfied with the presented 

model. Therefore, a model of the development of community-based tourism 

management in designated areas for sustainable tourism is obtained. 
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5.3  Recommendations 

 

5.3.1  This research suggested the development of community-based tourism 

management in designated areas for sustainable tourism.  The researcher suggests that 

there should be the development of the community in all aspects of community-based 

tourism management, in particular, the knowledge of tourism zoning, knowledge of 

tourism market, also communication skills, customer service skills, and core 

competencies to operate tourism, monitoring and evaluation as well.  Meanwhile, 

parties concerned should focus on the process of community-based tourism 

management in all areas mentioned above including increasing more cooperation of 

the local government to be involved in the development of community-based tourism 

management more by employing the process of developing community-based tourism 

in enhancing themselves. 

5.3.2   Communities that operate tourism can apply the results of this research 

to their community to create benefits. The results of this research can be turned into 

policies in developing people's potential, and tools of questionnaires can be applied in 

measuring the potential of the parties concerned to develop community-based tourism 

management in Thailand. 

5.3.3   This study is the study of the development of community-based tourism 

management in designated area for sustainable tourism. The next researches should 

further study and compare the development of community-based tourism management 

in other areas so as to provide a benchmark for the management of community-based 

tourism in designated areas for sustainable tourism. 
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Questionnaire on Community Potential 

    

 

 Questionnaire on community potential is carried out for the research 

titled “A Model of the Development of Community-Based Tourism Management 

in Designated Areas for Sustainable Tourism” in Doctor of Philosophy program  

(Integrated Tourism Management), National Institute of Development Administration 

with the purpose of assessing community potential in developing community-based 

tourism management in designated areas for sustainable tourism from 5 parties which 

are people in the community, central government, local government, private sector, 

and civil society sector.  The results from this study will be recorded in a data base for 

the development of community-based tourism management in designated areas for 

sustainable tourism. 

 

 Instructions: This questionnaire has 6 parts as follows: 

 

  Part 1 General information 

  Part 2 Questionnaire on community potential in terms of knowledge  

Part 3 Questionnaire on community potential in terms of attitudes 

Part 4 Questionnaire on community potential in terms of skills 

Part 5 Questionnaire on community potential in terms of core competency  

Part 6 Suggestions for developing community potential of Ancient  

City U Thong 

 

                            Thank you for answering this questionnaire 

Kulvadee Lamaijeen 

Graduate Student, Student ID 5431731007 

Integrated Tourism Management  

National Institute of Development Administration 

A Model of the Development of Community-

Based Tourism Management in Designated 

Areas for Sustainable Tourism 
 

 

Issue............  
□ 1. People in community 
□ 2. Central Government      

□ 3. Local Government      

□ 4. Private Sector      
□ 5. Civil Society Sector 
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Part 1 General information 

Instructions Please put √ in the appropriate □. 

 

1. Gender 

 □ 1. Male   □ 2. Female 

 

2. Age 

 □ 1. Under 20 years old □ 2. 21-30 years old □ 3. 31-40 years old  

□ 4. 41-50 years old  □ 5. 51-60 years old □ 6. Over 61 years old 

 

3. Marital status 

 □ 1. Single   □ 2. Married  □3. Divorced/widowed 

 

4. Educational Level 

 □ 1. Under secondary school □ 2. Secondary school  

□ 3. High school  □ 4. Vocational school   

 □ 5. Diploma   □ 6. High vocational school 

 □ 7. Bachelor’s degree □ 8. Master’s degree   

□ 9. Above master’s degree 

 

5. Occupation 

 □ 1. Agriculturist           □ 2. Employee         

□ 3. Trader              □ 4. Business owner    

□ 5.Private employee   □ 6. State enterprise employee    

□ 7. Government Official        □ 8. Student     

□ 9. Others (Please specify).............................. 

 

6. Monthly income 

□ 1. Less than 10,000 Baht  □ 2. 10,001-20,000 Baht 

□ 3. 20,001-30,000 Baht                □ 4. 30,001-40,000 Baht  

□ 5. 40,001-50,000 Baht                □ 6. More than 50,000 Baht 
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Part 2  Questionnaire on community potential in terms of knowledge 

Instructions  Please indicate your opinion by putting √ in the appropriate box.  

 

Criteria for assessing community potential in terms of knowledge Yes No 

1. Knowledge of tourism resources 

   1.1 Phu Hang Naka is a natural granite garden aged around 500 million 

years. 
  

   1.2  Ancient City U Thong was the capital city of the Dvaravati 

kingdom. 
  

   1.3 Ancient City U Thong has river way of life communities along its 

rivers.  
  

   1.4 Ancient City U Thong has Flower Alms Offering Festival which 

the community has long inherited. 
  

   1.5 Ancient City U Thong has a cultural dressing style of Thai-Laos 

people which are Thai Song Dam, Lao Wiang, and Lao Khrang. 
  

   1.6 Ancient City U Thong has inherited a wisdom of making Thai rice 

noodles. 
  

2.  Knowledge of Tourism Resource Conservation 

    2.1 Planting trees and picking up garbage in the area of Phu Hang 

Naka Forest is conserving natural resources.    
  

    2.2 Managing the areas and tracks for walking into the areas of ancient 

remains is conserving historical tourism resources. 
  

    2.3 Building people’s conscious will be an important factor that will 

conserve the ways of life in the Ancient City U Thong community. 
  

    2.4 Promoting local dressing should be supported from all parties for 

the existence of local cultures. 
  

    2.5 Burning waste materials is a way to reduce waste materials in nature.   

    2.6 Planting trees, promoting local dressing, developing ancient 

remains by employing concept of conservation, along with development 

are all correct concepts.  
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3.   Knowledge of Tourism Carrying Capacity 

     3.1 Ancient City U Thong community should promote and publicize 

tourism for the highest number of tourists which creates the highest 

income. 

  

     3.2 Ancient City U Thong community should hold performances that 

are related to cultures and be aware of tourists’ needs. 
  

 

Criteria for assessing community potential in terms of knowledge 
Yes No 

     3.3 Ancient City U Thong community should welcome groups of 

tourists who are aware of the value of environment.  
  

     3.4 Ancient City U Thong community should have rules so as to 

control and convey knowledge to tourists. 
  

     3.5 Ancient City U Thong community should limit its tourism 

carrying capacity. 
  

4.  Knowledge of tourism zoning  

     4.1 Ancient City U Thong community should set direction for 

expanding the area of natural tourism. 
  

     4.2 Related parties in Ancient City U Thong community should set 

the use of lands for agriculture.  
  

     4.3 Establishing new buildings in Ancient City U Thong community 

should follow tourists’ needs. 
  

     4.4 Tourism management in Ancient City U Thong community should 

have changes in people’s ways of life so as to support tourism.  
  

     4.5  Traditional performances of Ancient City U Thong community 

should be held in places that are easy for tourists to access. 
  

     4.6 Ancient City U Thong community should build modern buildings 

so as to create novelty. 
  

5. Knowledge of tourism marketing 

    5.1 Souvenirs sold in Ancient City U Thong community should be 

similar to those of other tourist attractions. 
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     5.2 Ancient City U Thong community should set the prices of tourism 

products to the maximum for the highest income that the community will 

get. 

  

     5.3 Ancient City U Thong community should present its tourism 

resources and products to tourists through the internet. 
  

 

Criteria for assessing community potential in terms of knowledge 

 

Yes No 

     5.4 Ancient City U Thong community should promote tourism 

through all kinds of media.  
  

     5.5 Ancient City U Thong community should find major 

characteristics of its tourist attractions that are similar to those of popular 

tourist attractions.  

  

     5.6 Ancient City U Thong community should have a tourist 

information center in order to facilitate tourists. 
  

     5.7 Ancient City U Thong community should create friendly 

atmosphere to support tourism.  
  

     5.8 All related parties should be cooperative so as to promote tourism 

activities in Ancient City U Thong. 
  

     5.9 Ancient City U Thong  community should promote investment by 

specific groups for tourism development.  
  

     5.10 Ancient City U Thong community should arrange activities to 

increase number of tourists only in the seasons that there are a lot of 

tourists.  

  

     5.11 Ancient City U Thong community  should conserve old houses.   

     5.12 Ancient City U Thong community should have professional 

processes for servicing tourists. 
  

     5.13 Ancient City U Thong community should sell products that meet 

tourists’ needs. 
  

     5.14 Ancient City U Thong community should pay attention to 

tourists’ compliments and complaints. 
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     5.15 Ancient City U Thong community should play an important role 

of being a good host for welcoming tourists. 
  

     5.16 Ancient City U Thong community should create its own 

products’ brands so that the tourists will be aware of the brands. 
  

6.  Knowledge of Tourism Participation 

     6.1 Inviting people to give comments and express their opinion 

regarding community-based tourism activities in Ancient City U Thong 

community for building sense of owner is an important thing. 

  

 

Criteria for assessing community potential in terms of knowledge 

 

Yes No 

     6.2 Participating in setting plans and policies in community-based 

tourism management of Ancient City U Thong help build strength of the 

community. 

  

     6.3 Participating in providing accurate and correct information in the 

process of making plans of a project in community-based tourism 

management of Ancient City U Thong is important for the community. 

  

     6.4 Being a member of local organizations will help develop tourism 

in Ancient City U Thong community. 
  

     6.5 Giving opinions for setting tourism groups or clubs directions 

creates better community-based tourism development in Ancient City U 

Thong community.  

  

     6.6 Smooth coordination creates quality for community-based tourism 

in Ancient City U Thong community. 
  

     6.7 Ancient City U Thong community should remove lessons after 

operating the project of community-based tourism development. 
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Part 3  Questionnaire on community potential in terms of attitudes 

Instructions  Please indicate your opinion by putting √ in the appropriate box. 

 

Criteria for assessing community potential  

in terms of attitudes 

Level of Opinion 

High

est 

 (5) 

High 

 

 (4) 

Mode

rate 

 (3) 

Low 

 

 (2) 

Low

est 

(1) 

1. Attitudes towards community-based tourism 

     1.1 Community-based tourism makes outsiders 

interested in the Ancient City U Thong community 

more. 

     

     1.2  Community-based tourism creates the 

opportunity for the locals of Ancient City U Thong 

to meet tourists whose languages and cultures are 

different. 

     

     1.3 Community-based tourism brings about the 

development of tourism facilities which is 

beneficial to the community Ancient City U Thong 

community.   

     

     1.4 Community-based tourism makes the 

people of the Ancient community proud of 

themselves. 

     

     1.5 Community-based tourism creates job 

opportunities for the community. 
     

     1.6 Community-based tourism brings income to 

the Ancient City U Thong community equitably 
     

     1.7 Community-based tourism brings back old 

ways of life to the community. 
     

     1.8 Community-based tourism causes conflict 

within the community. 
     

     1.9 Community-based tourism increases daily 

expense. 
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Criteria for assessing community potential  

in terms of attitudes 

Level of Opinion 

High

est 

 (5) 

High 

 

 (4) 

Mode

rate 

 (3) 

Low 

 

 (2) 

Low

est 

(1) 

     1.10 Community-based tourism produces more 

waste materials in the community. 
     

     1.11 Community-based tourism generates 

traffic problems in the community. 
     

     1.12 Community-based tourism causes 

decadence of resources. 
     

2. Attitudes towards community-based tourism management 

     2.1 Community-based tourism management 

creates the opportunity for the community to 

participate in deciding tourism direction. 

     

     2.2 Community-based tourism management  

creates the opportunity for the community to 

participate in planning and making policies on 

tourism. 

     

     2.3 Community-based tourism management 

creates the opportunity for the community to 

communicate between people in the community 

and organizations outside the community. 

     

     2.4 Community-based tourism management 

creates the opportunity for the community to 

discuss and share opinions with others. 

     

     2.5 Community-based tourism management 

creates the opportunity for the community to form 

groups or clubs in order to carry out tourism 

activities. 
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Criteria for assessing community potential  

in terms of attitudes 

Level of Opinion 

High

est 

 (5) 

High 

 

 (4) 

Mode

rate 

 (3) 

Low 

 

 (2) 

Low

est 

(1) 

     2.6 Community-based tourism management 

creates the opportunity for the community to 

coordinate with other groups within the 

community. 

     

     2.7 Community-based tourism management 

creates the opportunity for the community to 

brainstorm, analyze, and discover activities that are 

considered important for the community. 

     

     2.8 Community-based tourism management 

creates the opportunity for the community to work 

together harmoniously which will result in being a 

strong community 

     

     2.9 Community-based tourism management 

creates the opportunity for the community to 

consider exploiting tourism under conditions of 

management that is responsible. 

     

    2.10 Community-based tourism management 

creates the opportunity for the community to 

participate in managing the environment and 

protecting and controlling pollution. 

     

    2.11 Community-based tourism management 

creates the opportunity for the community to 

participate in controlling the development of 

tourism with limitations. 

     

    2.12 Community-based tourism management 

creates the opportunity for the community to 

participate in managing the benefits of the 

community from tourism equitably. 
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Part 4  Questionnaire on community potential in terms of skills 

Instructions  Please indicate your opinion by putting √ in the appropriate box. 

 

Criteria for assessing community potential  

in terms of skills 

Level of opinion 

High

est 

 (5) 

High 

 

(4) 

Mode

rate 

(3) 

Low 

 

 (2) 

Lowest 

 

(1) 

1. Communication Skills 

1.1  You are skilled at communicating with local 

dialects clearly. 
     

1.2  You are skilled at communicating with foreign 

languages well. 
     

1.3  You are skilled at communicating between inside 

and outside communities. 
     

1.4 You are skilled at communicating tourism 

information without creating conflict. 
     

1.5 You are skilled at conveying information to tourists.      

2. Customer Service Skills 

2.1 You are skilled at being a local guide.      

2.2 You are skilled at carrying out tourism activities.      

2.3 You are skilled at providing tourism security.      

2.4 You are skilled at doing first aid.      

2.5 You are skilled at providing equitable service.      

3. Leadership Skills 

3.1 You are skilled at building trust.      

3.2 You are skilled at building reliance.      

3.3 You are skilled at making decisions problem 

solving. 
     

3.4 You are skilled at coordinating with others related 

to tourism. 
     

3.5 You are skilled at tourism planning.      

3.6 You are skilled at cooperating with others from 

outside and inside the community.  
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Part 5  Questionnaire on community potential in terms of core competency 

Instructions  Please indicate your opinion by putting √ in the appropriate box.  

 

Criteria for assessing community potential in 

terms of core competency 

Level of opinion 

High

est 

(5) 

High 

 

(4) 

Mode

rate 

(3) 

Low 

 

(2) 

Lowest 

 

(1) 

1.  Competent at working with others and tourists 

efficiently 
     

2.  Competent at working in different 

environments where there are social varieties 
     

3.  Competent at working according to the 

regulations, rules, and orders of the 

community 

     

4.  Competent at developing and searching for 

knowledge related to tourism management 
     

5.   Competent at communicating efficiently with 

people who are in charge of tourism 
     

6.   Competent at communicating with people who 

are in charge of tourism through information 

technology 

     

7.  Competent at promoting and supporting 

tourism products in the community 
     

8.  Competent at servicing tourists with equitable 

service 
     

9.  Competent at solving conflict within various 

situations 
     

10.  Competent at coordinating tourism activities      

11.  Competent at initiating tourism projects      

12.  Competent  at  tourism planning      

13.  Competent at writing tourism policies      

14.  Competent at assessing and monitoring 

tourism results 

     

15.  Competent at developing, improving tourism 

procedures 

     



542 
 

Part 6  Suggestions for the development of community potential in Ancient City 

U Thong 

 

6.1 Suggestions in terms of knowledge 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

6. Suggestions in terms of attitudes 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

6.3 Suggestions in terms of skills 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

6.4 Suggestions in terms of core competency 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

6.5 Other suggestions 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 
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APPENDIX B 

Questionnaire for Thai Tourists 
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Questionnaire on community potential 

    

  Questionnaire on community potential is carried out for the 

research titled “A Model of the Development of Community-Based Tourism 

Management in Designated Areas for Sustainable Tourism” in Doctor of Philosophy 

program  (Integrated Tourism Management), National Institute of Development 

Administration with the purpose of assessing community potential in developing 

community-based tourism management in designated areas for sustainable tourism 

from Thai tourists.  The results from this study will be recorded in the data base for the 

development of community-based tourism management in designated areas for 

sustainable tourism. 

 

 Instructions: this questionnaire has 3 parts as follows: 

 

  Part 1 General information 

  Part 2 Questionnaire on community potential in terms of skills 

Part 3 Suggestions for the development of community potential in  

Ancient City U Thong 

 

 

Thank you for answering this questionnaire 

Kulvadee Lamaijeen 

Graduate Student, Student ID 5431731007 

Integrated Tourism Management  

National Institute of Development Administration 

 

 

A Model of the Development of Community-Based 

Tourism Management in Designated Areas for 

Sustainable Tourism 

 

Issue........... 
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Part 1  General information 

Instructions Please put √ in the appropriate □.  

 

1. Gender 

 □ 1. Male   □ 2. Female 

 

2. Age 

 □ 1. Under 20  years old □ 2. 21-30 years old □ 3. 31-40 years old  

□ 4. 41-50 years old  □ 5. 51-60 years old □ 6. Over 61 years old 

3. Marital Status 

 □ 1. Single   □ 2. Married  □ 3. Divorced/widowed 

 

4. Educational Level 

 □ 1. Under Secondary school □ 2. Secondary school 

□ 3. High school  □ 4. Vocational school   

  

□ 5. Diploma   □ 6. High vocational school 

 □ 7. Bachelor’s Degree  □ 8. Master’s Degree  

□ 9. Above Master’s Degree 

 

5. Occupation 

 □ 1. Agriculturist           □ 2. Employee         

□ 3. Trader              □ 4. Business owner    

□ 5. Private employee   □ 6. State enterprise employee    

□ 7. Government official     □ 8. Student     

□ 9. Others (please specify).............................. 

 

6. Monthly income 

□ 1. Less than 10,000 Baht  □ 2. 10,001-20,000 Baht  

□ 3. 20,001-30,000 Baht  □ 4. 30,001-40,000 Baht   

□ 5. 40,001-50,000 Baht  □ 6. More than 50,000 Baht 
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Part 2  Questionnaire on community potential in terms of skills 

Instructions  Please indicate your opinion by putting √ in the appropriate box. 

 

Criteria for assessing community potential  

in terms of skills 

Level of Opinion 

Highest 

(5) 

High 

(4) 

Moderate 

(3) 

Low 

(2) 

Lowest 

(1) 

1. communication Skills 

     1.1 The community has skill in clearly 

communicating with    local dialects 
      

1.2 The community has skill in 

communicating with foreign languages 
     

1.3 The community has  skill in 

communicating between inside and outside 
     

1.4 The community has skill in 

communicating without creating conflict 
     

1.5 The community has skill in conveying 

information to tourists 
     

2. Customer Service Skills 

2.1 The community has skill in being a 

local guide. 
     

2.2 The community has skill in carrying 

out tourism activities. 
     

2.3 The community has skill in providing 

tourism security. 
     

2.4 The community has skill in doing first 

aid. 
     

2.5 The community has skill in providing 

equitable service. 
     

3. Leadership skills 

3.1 The community has skill in building 

trust. 
     

3.2 The community has skill in building 

reliance. 
     

3.3 The community has skill community in 

decision-making and problem solving. 
     

3.4 The community has skill in coordinating with 

others related to tourism. 
     

3.5 The community has skill in tourism 

planning. 
     

3.6 The community has skill in 

cooperating with others from inside and 

outside the community. 
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Part 3   Suggestions for the development of community potential in Ancient City 

U Thong 

 

3.1 Suggestions in terms of skills 

............................................................................................................................... 

............................................................................................................................... 

............................................................................................................................... 

3.2 Other suggestions  

............................................................................................................................... 

...............................................................................................................................  
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APPENDIX C 

Questions Used in Interview 
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Interview Questions 

The study titled “A Model of the Development of Community-Based Tourism 

Management in Designated Areas for Sustainable Tourism” 

 

1. Name-Surname....................................2.Community’s name..................................  

3. Gender.................................... 4. Age................................... 

5.Status............................ 

6. Educational 

Level...........................................................................................................  

7. Occupation...................................................... 8. Position........................................ 

9. Organization................................................................................................................ 

10. Monthly income........................................................................................................ 

11. Phone Number................................................. 12. E-mail....................................... 

_____________________________________________________________________ 

 Semi-structured interview has been carried out in places where there are people 

in community, the central government, the local government, private sector and civil 

society sector. There are 5 questions used as a method in collecting data as follows: 

1.  How is community-based tourism environment in designated areas 

for sustainable tourism? 

2. How is community potential in designated areas for sustainable 

tourism? In terms of: 

    2.1 Knowledge 

     2.2 Skills 

    2.3 Attitudes 

    2.4 Core Competency 

3. How is the process of the development of community-based tourism 

management in designated areas for sustainable tourism? 

4. What are the suggestions for the development of community-based 

tourism management in designated areas for sustainable tourism? 
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APPENDIX D 

Information Obtained From Interviewing 
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Data from semi-structured interview 

Question 1:  How is community-based tourism environment in designated areas for  

                      sustainable tourism? 

 

Respondents 

Q1: How is the community context in 

the designated area of 

Ancient City U Thong?  

Keywords 

PC1  Community’s major attraction are U 

Thong National Museum which displays 

prehistoric civilizations, Number 3 

Pagoda where bronze image of Buddha, 

the head of Buddha image, baked clay 

sheets, old city’s moat which is earthen 

dyke. As for the festivals or ceremonies 

in the community, there is a festival 

named   “Suvarnabhumi: Cradle of 

Civilaztion” during Songkran Day in 

order to keep the traditions of five tribes 

which are Thai-Chinese, Local Thai, Thai 

Song Dam, and Lao Khrang. In addition, 

there is a retro Thai folk dance.  

Tourist attractions are 

U Thong National 

Museum, ancient 

remains, Number 3 

pagoda, old city’s 

moat, festivals of 5 

tribes, and retro Thai 

folk dance.  

 

PC2  Ancient City U Thong has a river way of 

life at Chorakhe Sam Phan. People in the 

community still own houses along rivers 

and live a simple life. Moreover, there is 

a place to travel and learn about history 

of King U Thong which is U Thong 

Temple where King U Thong’s pavilion 

is being built. 

a river way of life at 

Chorakhe Sam Phan 

where people live 

simple life, a place to 

travel and learn about 

history of King U 

Thong which is U 

Thong Temple  
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Respondents 

Q1: How is the community context in the 

designated area of 

Ancient City U Thong? 

Keywords 

PC3 Ancient City U Thong community has a way 

of life in Thai-Chinese trading area which is 

found in U Thong Market where there are 

old houses, product selling, and a way of life 

that belong to ancient Chinese people.    

a way of life in Thai-

Chinese trading area 

which is found in U 

Thong Market 

PC4  The community has a way of life of Thai-

Chinese trading which is found in U Thong 

Market. The sense of Chinese old way of 

selling can be felt. Also, a river way of life 

at Chorakhe Sam Phan where there are 

semi-rural houses along the bank of 

Chorakhe Sam Phan river. Moreover, the 

community has women groups producing 

artificial vegetables and fruit products that 

are sold within the country and overseas.  

a way of life of Thai-

Chinese trading,  an a 

river way of life, 

women groups 

producing artificial 

vegetable and fruit 

products 

PC5 

Tourists can travel to the community from 

Bangkok through Nakhon Pathom which is 

around 128 kilometers. It will take tourists 

about 1.30 hours. The community is 

considered close to the capital city if 

compared with other tourist attractions 

which are far.  

Ancient City U Thong 

is not far Bangkok 

which gives it a big 

advantage over other 

tourist attractions that 

are far. It can be a 

one-day trip to the 

community.  

PC6 Ancient City U Thong community has a 

long history. It has Pagoda No. 2 which is 

located at Si Sanphet Phatthana community. 

It is a pagoda which represents civilization 

of Dvaravati. There are baked-clay voltive 

The city has history of 

Pagoda No. 2 which is 

located at Si Sanphet 

Phatthana community. 

It is a pagoda which 
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tablets, feet of golden Buddha, and sculpted 

Buddha's head found. 

represents civilization 

of Dvaravati. There 

are baked-clay voltive 

tablets, feet of golden 

Buddha, and sculpted 

Buddha's head found. 

PC7 There is an ancient pagoda of Dvaravati – U 

Thong City, Wat Khao Phra waterfalls, 

Khun Phaen-Nang Wan Thong Cave, Khao 

Phra Sarn Chao Poh Phraya Chak U Thong 

Temple, and Chorakhe Sam Phan Canal. 

There is an ancient 

pagoda of Dvaravati – 

U Thong City, Wat 

Khao Phra waterfalls, 

Khun Phaen-Nang 

Wan Thong Cave, 

Khao Phra Sarn Chao 

Poh Phraya Chak U 

Thong Temple, and 

Chorakhe Sam Phan 

Canal. 

PC8 It is a city of long history. The elderly tell us 

that people have been living here before 

prehistoric period.  

 

 

 It is a city of long 

history. The elderly 

tell us that people 

have been living here 

before prehistoric 

period. 

PC9 There is a religious ceremony at Chao Pho 

Phraya Chak shrine, Vegetarian Festival, 

Loy Krathong for Exorcising Festival, a 

religious ceremony of the anniversary of 

municipality, and Songkran Festival in front 

of U Thong District Office. 

There is a religious 

ceremony at Chao Pho 

Phraya Chak shrine, 

Vegetarian Festival, 

Loy Krathong for 

Exorcising Festival, a 

religious ceremony of 

the anniversary of 
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municipality, and 

Songkran Festival in 

front of U Thong 

District Office. 

PC10  Of all the locals I know, most of them are 

traders, farmers, agriculturists, and owners 

of backyard garden.  

Most of the people in 

the community are 

traders, farmers, 

agriculturists, and 

owners of backyard 

garden 

PC11 Urban community has different way of life.  A way of life of urban 

community 

Respondents 

Q1: How is the community context in the 

designated area of 

Ancient City U Thong? 

Keywords 

PC12 Trading foods, handicrafts – artificial 

vegetables and fruits, molding of Buddha 

image, and growing vegetables 

 Trading foods, 

handicrafts – artificial 

vegetables and fruits, 

molding of Buddha 

image, and growing 

vegetables 

CG1  There are organic gardens, Phu Hang Naka 

Granite Park. 

organic gardens, Phu 

Hang Naka Granite 

Park 

CG2  There is a story about Fang Rong Ya 

community.  

 a story about Fang 

Rong Ya community 

CG3 Chao Pho Phraya Chak Shrine, National 

Museum, Loy Krathong Festival in front of 

U Thong District Office, and Tak Bat Devo 

festival of U Thong Temple 

Chao Pho Phraya 

Chak Shrine, National 

Museum, Loy 

Krathong Festival in 

front of U Thong 
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District Office, and 

Tak Bat Devo festival 

of U Thong Temple 

CG4 During Vegetarian Festival, villagers 

gathered and helped one another out 

Nine Emperor Gods 

Festival/Vegetarian 

Festival 

CG5 A religious ceremony of Pagoda A religious ceremony 

of Pagoda 

CG6 Loy Krathong Swan festival at Khao Phra 

temple,Tak Bat Devo festival, The End of 

Buddhist Lent festival, Rod Nam Dam Hua 

Festival, Songkran Festival, Middle of Fifth 

Month Festival, and Cross Year Prayer for 

New Year 

Loy Krathong Swan 

festival at Khao Phra 

temple,Tak Bat Devo 

festival, The End of 

Buddhist Lent festival, 

Rod Nam Dam Hua 

Festival, Songkran 

Festival, Middle of 

Fifth Month Festival, 

and Cross Year Prayer 

for New Year 

CG7 Ways of life of the farming, agricultural, and 

trading communities 

Ways of life of the 

farming, agricultural, 

and trading 

communities 

CG8 Ngan Bun Klang Ban Festival and Watering 

the elderly (Rod Nam Dam Hua Ritual) 

Ngan Bun Klang Ban 

Festival and Watering 

the elderly (Rod Nam 

Dam Hua Ritual) 

CG9 Have a normal way of life, working as 

trader, cook, and talented baker  

Have a normal way of 

life, working as trader, 

cook, and talented 

baker 
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LG1 There is a river flowing through the middle 

of the community. Some locals have 

waterfront way of life, although the 

waterfront has already been developed 

waterfront way of life 

LG2 There is Pagoda Number 2 which has a long 

history and is a major tourist attraction of 

the community 

Pagoda Number 2 

LG3 The work of women groups which is the 

production of artificial fruits and vegetables 

The work of women 

groups which is the 

production of artificial 

fruits and vegetables  

Respondents 

Q1: How is the community context in the 

designated area of 

Ancient City U Thong? 

Keywords 

LG4 There is a local museum of Khaophra and 

Jade Buddha in a Temple 

There is a local 

museum of Khao Phra 

and Jade Buddha in a 

Temple 

LG5 The festival of Chao Pho Phraya Chak U 

Thong Festival, Vegetarian Festival, Loy 

Krathong Swan Festival at Khao Phra 

Temple, and Tak Bat Devo Festival 

The festival of Chao 

Pho Phraya Chak U 

Thong Festival, 

Vegetarian Festival, 

Loy Krathong Swan 

Festival at Khao Phra 

Temple, and Tak Bat 

Devo Festival 

LG6  There is a trading community and a 

community where rice noodles are made and 

people working as a government officials 

and a traders 

There is a trading 

community and a 

community where rice 

noodles are made and 

people working as a 
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government officials 

and a traders 

LG7 People in the community do Buddha carving 

and trading and work as an employee. 

Buddha carving and 

trading and work as an 

employee 

LG8 People have been living here since 

prehistoric period, about 3500 years ago. 

People have careers related to wickerwork, 

trading, herbal products, and Thai desserts 

made from herbs 

People have been 

living here since 

prehistoric period, 

about 3500 years ago. 

People have careers 

related to wickerwork, 

trading, herbal 

products, and Thai 

desserts made from 

herbs 

LG9 A group of ancient wooden houses along the 

Winyanuyok road of which atmosphere can 

be seen while driving by  

ancient wooden 

houses along the 

Winyanuyok road 

LG10 It is an urban community where most people 

do trading. 

It is an urban 

community where 

most people do 

trading. 

PS1 Phu Hang Naka Stone Park, Phu Muang 

Khao Tham Sua waterfall, mountain of 

Khao Phra Temple, and mountain of Khao 

DeeSalak temple 

Phu Hang Naka Stone 

Park, Phu Muang 

Khao Tham Sua 

waterfall, mountain of 

Khao Phra Temple, 

and mountain of Khao 

DeeSalak temple 

PS2 Buddha's Footprint on the mountain Buddha's Footprint on 

the mountain 
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PS3 Chao Pho Phraya Chak U Thong, Thai 

Damrong Group, and U Thong market 

Chao Pho Phraya 

Chak U Thong, Thai 

Damrong Group, and 

U Thong market 

PS4 Loy Krathong festival, Chinese Opera 

Festival, and Vegetarian Festival 

Loy Krathong festival, 

Chinese Opera Festival, and 

Vegetarian Festival 

PS5 A religious ceremony for the anniversary of 

Municipal Market 

A religious ceremony 

for the anniversary of 

Municipal Market 

PS6 A religious ceremony of pagoda, a village's 

religious ceremony, Tak Bat Devo Festival, 

Cross year prayer for New Year at Chong 

Lom Temple 

A religious ceremony 

of pagoda, a village's 

religios ceremony, 

Tak Bat Devo 

Festival, Cross year 

prayer for New Year 

at Chong Lom Temple 

Respondents 

Q1: How is the community context in the 

designated area of 

Ancient City U Thong? 

Keywords 

PS7 The convenient transportation can be 

connected to the neighboring provinces 

The convenient 

transportation can be 

connected to the 

neighboring provinces 

PS8 The park along the canal where people can 

go there to sit and relax, but it is not so 

beautiful. 

The park along the 

canal 

PS9 Tourists and locals often go to Phu Hang 

Naka 

Tourists and locals 

often go to Phu Hang 

Naka 
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PS10 Ancient wooden houses along the 

Winyanuyok street where Khao Phra temple 

can be seen 

Ancient wooden 

houses along the 

Winyanuyok street 

where Khao Phra 

temple can be seen 

PS11 There are a religious ceremony at Chao Pho 

Phraya Chak shrine, Vegetarian Festival, 

Loy Krathong for Exorcising Festival, a 

religious ceremony of the anniversary of 

municipalilty, and Songkran Festival in front 

of U Thong District Office. 

Vegetarian Festival, 

Loy Krtong for 

exorcising Festival 

CS1 Community Forest of Khao Phet Noi, Khun 

Phaen Cave, Khao Phra temple, Forest Park 

in Khao Phra Temple 

Community Forest of Khao 

Phet Noi, Khun Phaen 

Cave, Khao Phra temple, 

Forest Park in Khao Phra 

Temple 

CS2  Chao Pho Phraya Chak shrine, Khao Phra 

temple and National Museum 

Khao Phra temple and 

National Museum 

CS3 Chao Phraya Chak U Thong Shrine Chao Phraya Chak U 

Thong Shrine 

CS4 A religious ceremony at Chao Phraya Chak 

Shrine held at the beginning of April every 

year. 

A religious ceremony 

at Chao Phraya Chak 

Shrine 

CS5 Most people in the community next to the 

market are Thai-Chinese traders. 

Most people in the 

community next to the 

market are Thai-

Chinese traders. 

CS6 Songkran Festival, Loy Krathong Festival Songkran Festival, 

Loy Krathong Festival 

CS7 Urban way of life mixed with community 

way of life , in general, people living their 

Urban way of life 

mixed with 
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life simply, no rushing, have various 

occupations, both trading and in industry 

community way of life 

CS8 Trading of foods and utensils, handicraft 

products of artificial vegetables and fruits,  

and growing vegetables by using artificial 

light lamps 

Trading of foods and 

utensils, handicraft 

products of artificial 

vegetables and fruits,  

and growing 

vegetables by using 

artificial light lamps 

Respondents 

Q1: How is the community context in the 

designated area of 

Ancient City U Thong? 

Keywords 

CS9 Loy Krathong Swan festival, Khao Phra 

festival, and the middle of fifth month 

traditional festival 

Loy Krathong Swan 

festival, Khao Phra 

festival, and the middle 

of fifth month traditional 

festival 

CS10 Most of the people are traders. Most of the people are 

traders. 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

PC1 U Thong municipality has helped by telling people 

that there will be tourism in the community but the 

locals do not know about tourism, so they just 

listened. 

U Thong municipality 

has helped but the locals 

do not know about 

tourism. 

PC2 Private sector lacks understanding of the 

development of the area into tourist 

attractions, so they do not really participate.  

The lack of 

cooperation from the 

private sector 

PC3 Lack of focus on human resource 

development, must observe whether people 

Lack of focus on 

human resource 
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know about the development, or in what 

way the area will be developed in terms of 

tourism, should not force people about 

tourism, everyone should understand things 

first. 

development 

PC4 Government provides funds for some 

projects that are arranged by the club and 

pays attention to details, the results, and to 

what the community would get. However, 

some projects proposed are not supported.   

Government provides 

funds for some 

projects. 

PC5 People are supported financially for 

establishing clubs by Designated Areas for 

Sustainable Tourism Administration (Public 

Organization). 

Supported financially 

for establishing clubs 

by Designated Areas 

for Sustainable 

Tourism 

Administration 

(Public Organization) 

PC6 Come and  introduce the change of existing 

things into tourism, for example, paddy 

fields can be a tourist attraction, vegetable 

fields can also be, which makes people think 

that there are tourism products existing in 

the community.  

Introduce the change 

of existing things into 

tourism  

PC7 Government needs to take care of, help and 

support the operation of tourism. 

Government needs to 

take care of, help and 

support the operation 

of tourism. 

PC8 I want the private sector to participate in 

tourism development because the private 

sector is well-versed in marketing. 

I want the private 

sector to participate in 

tourism development 

because the private 
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sector is well-versed 

in marketing. 

PC9 Help make new ideas in community and 

create awareness in the community about the 

development of tourism resources in the 

community. 

Help make new ideas 

in community and 

create awareness in 

the community about 

the development of 

tourism resources in 

the community. 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

PC10 The government sector is only interested in 

those who are members of the clubs. There 

should be a selection of community 

representatives for training and learning in 

different aspects, for example, when it 

comes to a study tour, there will only be 

representatives joining, none of the locals 

can join. It is like segregation.  

The government 

sector is only 

interested in those 

who are members of 

the clubs. There 

should be a selection 

of community 

representatives for 

training and learning 

in different aspects. 

PC11 Should create distinctive and unique tourists 

attractions of the ancient city U Thong to 

attract tourists 

Should create 

distinctive and unique 

tourists attractions of 

the ancient city U 

Thong to attract 

tourists 

PC12 Should educate people more, and encourage 

the relevant authorities to understand more. 

Should educate people 

more, and encourage 

the relevant 
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authorities to 

understand more. 

CG1 There is a push to develop the community 

into a tourist attraction by promotion and 

publicizing tourist attractions in the 

community. 

There is a push to 

develop the 

community into a 

tourist attraction by 

promotion and 

publicizing tourist 

attractions in the 

community. 

CG2 Financially support the establishment of 

clubs promoting tourism in Ancient City U 

Thong 

Financially support 

the establishment of 

clubs promoting 

tourism 

CG3 Introduce the community to the value of 

what exists in the community which can be 

brought to be improved and to turn into the 

tourism products, for example vegetables 

and rice. 

Introduce the 

community to the 

value of what exists in 

the community which 

can be brought to be 

improved and to turn 

into the tourism 

product. 

CG4 The government took part in the 

development in all aspects but has not been 

recognized by the community as it should 

be. 

The government took 

part in the 

development in all 

aspects but has not 

been recognized by 

the community as it 

should be. 

CG5 The private sector rarely took part because 

the publicizing is not widely disseminated, 

The private sector 

rarely took part 
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and there is no opportunity to come together 

for a meeting. 

because the 

publicizing is not 

widely disseminated, 

and there is no 

opportunity to come 

together for a meeting. 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

CG6 Government supports and pays attention to 

what the community would get, especially 

when there are activities that lack good 

publicizing which makes some people lack 

news and information.  

Government supports 

and pays attention to 

what the community 

would get, especially 

when there are 

activities that lack 

good publicizing 

CG7 Support study tours to reinforce careers in 

tourism, infrastructure development, and the 

professional training for careers in the 

community. 

Support study tours to 

reinforce careers in 

tourism, infrastructure 

development, and the 

professional training 

for careers in the 

community. 

CG8 Assist in the selling areas, support 

participation in projects and promote 

tourism publicizing  

Assist in the selling 

areas. 

CG9 Focus is on the maintenance of the 

environment such as reducing waste 

properly and ensuring safety for tourists. 

Focus is on the 

maintenance of the 

environment such as 

reducing waste 

properly and ensuring 
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safety for tourists. 

LG1 Develop the utilities so as to facilitate 

traveling, arrange training sessions to 

educate knowledge of careers to people, so 

they can develop their career, support study 

tours related to careers and the arrangement 

of the basic needs of the people and the 

community. 

Support study tours 

related to careers and the 

arrangement of the basic 

needs of the people and 

the community. 

LG2 Should encourage the participation of local 

people, because there is very little. 

Should encourage the 

participation of local 

people, because there 

is very little. 

LG3 Should encourage study tours for 

strengthening careers in tourist attractions, 

the development of utilities, training for 

careers in community.  

Should encourage 

study tours for 

strengthening careers 

in tourist attractions. 

LG4 The municipal authorities should take care 

of the area and Designated Areas for 

Sustainable Tourism Administration (Public 

Organization) comes to aid. 

The municipal 

authorities should take 

care of the area and 

Designated Areas for 

Sustainable Tourism 

Administration 

(Public Organization) 

comes to aid. 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

LG5 U Thong Municipality U Thong Municipality 

LG6 Push the development of community into 

tourist attraction by supporting publicizing 

tourist attractions in community. 

Push the development 

of community into 

tourist attraction. 
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LG7 Organize community's events to study the 

needs of the community. 

Organize community's 

events to study the 

needs of the 

community. 

LG8 There must be training in language skills, 

history and information of various 

attractions in the area so the information 

learnt can be explained and provided to 

visitors. 

There must be training 

in language skills, 

history and 

information of various 

attractions in the area 

so the information 

learnt can be 

explained and 

provided to visitors. 

LG9 The operation supporting the management 

of CBT should obtain the information of the 

integration from expert agency, and there 

should be the development of systematic 

networking to promote knowledge sharing 

in public. 

The operation 

supporting the 

management of CBT 

should obtain the 

information of the 

integration from 

expert agency, and 

there should be the 

development of 

systematic networking 

to promote knowledge 

sharing in public. 

LG10 There should be those who are 

knowledgeable in helping with 

recommendations, guidelines and forms 

used in operating tourism management. 

There should be those 

who are 

knowledgeable in 

helping with 

recommendations, 

guidelines and forms 
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used in operating 

tourism management. 

PS1 Should encourage study tours for promoting 

careers in tourism. 

Should encourage 

study tours for 

promoting careers in 

tourism. 

 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

PS2 Private sector is rarely involved because of 

narrow public relations, should stimulate 

and encourage the public to understand it all 

beforehand. 

Should stimulate and 

encourage the public 

to understand it all 

beforehand. 

PS3 Help make new ideas in the community and 

create awareness in tourism. 

Help make new ideas 

in the community and 

create awareness in 

tourism. 

PS4 Should provide help in areas, and selling, 

and there is a need to promote the 

participation in projects and encourage 

publicizing of tourism. 

To promote the 

participation in 

projects and 

encourage publicizing 

of tourism. 

PS5 Should support education so as to foster 

professional development to increase 

income, should support utility systems and 

study tours for the development of 

community. 

Should support 

education so as to 

foster professional 

development to 

increase income. 

PS6 State agencies rarely pay attention to the 

development, they should encourage and 

support public relations. 

State agencies rarely 

pay attention to the 

development. 
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PS7 The ancient city U Thong community should 

have an identity and branding in presenting 

tourism, should have public relations for 

more acknowledgement. 

The ancient city U 

Thong community 

should have an 

identity and branding 

in presenting tourism. 

PS8 Arrange training sessions and provide 

knowledge of the local cultures, set the 

center of learning such as for language, 

cultures, history, and focus on the language 

used in communication. 

Arrange training 

sessions and provide 

knowledge of the local 

cultures, set the center 

of learning such as for 

language, cultures, 

history, and focus on 

the language used in 

communication. 

PS9 Arrange study tours for learning in tourism 

development. 

Arrange study tours 

for learning in tourism 

development. 

 

 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

PS10 Should develop attractions to be more 

attractive by setting clear development 

plans, for example, at a cliff of Khao Tham 

Thiam. 

Should develop 

attractions to be more 

attractive by setting 

clear development 

plans, for example, at 

a cliff of Khao Tham 

Thiam. 

PS11 There should be more public relations. There should be more 

public relations. 
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CS1 Government needs to take care of, help, and 

support. 

Government needs to 

take care of, help, and 

support. 

CS2 Should organize community events to study 

the needs of the community. 

Should organize 

community events to 

study the needs of the 

community. 

CS3 Should support education for professional 

development so as to increase income. 

Should support 

education for 

professional 

development so as to 

increase income. 

CS4 The private sector must be involved in the 

development of tourism together to make 

more development. 

The private sector 

must be involved in 

the development of 

tourism together to 

make more 

development. 

CS5 The development of utility for facilitating 

traveling. The arrangement of basic needs of 

the people and what the community must 

have. 

The arrangement of 

basic needs of the 

people and what the 

community must have. 

CS6 Pay close attention to the community, 

should ask whether there is a need in the 

community, and in what aspect. 

Pay close attention to 

the community, 

should ask whether 

there is a need in the 

community, and in 

what aspect. 

CS7 The government should be involved in the 

development of the community, there is a 

lack of widespread public relations in terms 

The government 

should be involved in 

promoting; some 
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of tourism; some residents still do not know 

what tourism events the community hold. 

residents still do not 

know what tourism 

events the community 

hold. 

CS8 The private sectors also lacks understanding 

on developing area into a tourist attraction, 

they, therefore, did not cooperate. 

The private sectors 

also lacks 

understanding on 

developing area into a 

tourist attraction, they, 

therefore, did not 

cooperate. 

Respondents 

Q: 1.1: How are government sectors and 

private sectors related to Ancient City U 

Thong? 

Keywords 

CS9 Should educate and encourage the study of 

languages more. 

Should educate and 

encourage the study of 

languages. 

CS10 Must provide staff with knowledge in areas 

related to tourism who can provide 

knowledge to the community. 

To provide staff with 

knowledge in areas 

related to tourism who 

can provide 

knowledge to the 

community. 
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Question 2:  How is the community potential in designated areas for sustainable  

                      tourism in Ancient city U Thong? 

 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

PC1 Ancient City U Thong community is 

considered as a new tourism community 

in which its community-based tourism is 

being developed. Recently, the 

community still does not understand 

about what they would get from 

community-based tourism or the 

government just proposed projects and let 

the community follow. Related 

organization should provide people with 

more knowledge and promote 

understanding and knowledge about the 

tourism area within officials related to 

tourism more.  

The community still 

lacks knowledge and 

understanding of the 

community-based 

tourism, and the 

government officials 

lack knowledge 

about tourism area.  

PC2 Community knows well about the natural 

tourist attractions because there is little 

information. What should be a concern 

for Ancient City U Thong community is 

about the knowledge of community 

history, intelligence of locality of 

community which lacks passing on and 

does not have the storage system which 

would make future generations know 

about their history and intelligence of 

locality. But the community has the 

knowledge management by bringing 

The continual lack of 

inheriting knowledge 

of community 

history and 

intelligence of 

locality in the 

community. 
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people in community in participation in 

the presentation to life, primitive 

lifestyle, and way of life of the 

community which has not been done very 

seriously. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

PC3 In the community, there must be a 

committee in each community to 

determine the opinion together so as to 

provide benefits for Ancient city U 

Thong community. 

There must be a 

committee in each 

community to 

determine the 

opinion together. 

PC4 The community lacks understanding of 

how to manage tourism because tourism 

was new, there should be training 

sessions and study tours in places that the 

tourism is managed in the same manner 

so as to create understanding and correct 

operation. 

The lack of 

understanding of 

how to manage 

tourism because 

tourism was new, 

there should be 

training sessions and 

study tours in places 

that the tourism is 

managed in the same 

manner. 

PC5 Currently, people in the community of 

Ancient City U Thong who participate in 

tourism activities are still considered a 

small group, and people lack 

understanding about their knowledge of 

tourism management, tourism planning. 

Therefore, they cannot do the 

The lack of 

understanding about 

their knowledge of 

tourism 

management, 

tourism planning, 

Cannot do it by 
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management without having the 

governmental organizations as mentors. 

So, in the future, community must select 

representatives of community who will 

join training sessions and learn plans for 

management systematically.  

having the 

governmental 

organizations as 

mentors. 

PC6 Nowadays, the management of tourism 

resources in community of Ancient City 

U Thong still follows the ways of 

development from government sectors 

who take care of the area. Also, people in 

community lacks knowledge of 

marketing that can be used to find the 

strengths and identity of the community 

so as to attract tourists. 

Lack of knowledge 

of marketing that can 

be used to find 

strength and identity. 

PC7 The communities of Ancient City U 

Thong, 25 communities lack knowledge 

of tourism management. One important 

thing is people do not understand tourism 

carrying capacity, which means no 

certainty about appropriate number of 

tourists visiting the community. For 

example, in visiting organic vegetable 

beds in the village, if there are more than 

50 tourists, the place to welcome the 

tourist will be sufficient and the locals 

can take care of the tourists thoroughly. 

There should be some experts or 

educational institutes who can support 

training for people of all 13 community 

and 12 villages in U Thong Municipality 

so as to bring what learnt about the 

Do not understand 

tourism carrying 

capacity, which 

means no certainty 

about appropriate 

number of tourists 

visiting the 

community. 
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tourism carrying capacity in developing 

their community.  

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

PC8 Recently, in the community, it is found 

that people in the community still lack 

knowledge about their own tourist 

attractions which means that they know 

that community has some attractions but 

do not know the details of the attractions. 

If there is an encouragement on people in 

the community to be knowledgeable 

about the natural tourist attractions in 

terms of historical, cultural and 

traditional, this will make Ancient City U 

Thong develop its tourism into an 

ecotourism. 

I do not know the 

details of the 

attraction. 

PC9 Should let people in the community take 

part in presenting the direction of tourism 

management which is in accordance with 

the life of the community, should not 

affect the daily life, should suggest 

careers related to trading and the tourism 

development of  Ancient City U Thong 

Let people in the 

community take part 

in presenting the 

direction of tourism 

management which 

is in accordance with 

the life of the 

community. 

PC10 In operating tourism within the 

community, it should set a committee 

who can examine opinions and 

summarize the significant points that can 

be used in the developments and 

Set committee who 

can examine 

opinions and 

summarize the 

significant points 
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management of tourism in Ancient City 

U Thong. 

that can be used in 

the developments 

and management of 

tourism. 

PC11 Should provide training sessions, 

knowledge and information related to the 

management of tourism to agents from 

the community. 

Providing training 

sessions, knowledge 

and information 

related to the 

management of 

tourism to agents 

from the community. 

PC12 Create distinctiveness and uniqueness of 

attractions of the ancient city of U Thong 

to attract tourists, should promote local 

dressing and activities of conserving 

ancient remains by letting people living 

in the area be part of these activities. 

Create 

distinctiveness and 

uniqueness of 

attractions of the 

ancient city of U 

Thong to attract 

tourists. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

CG1 Dvaravati U Thong city has been 

announced by the cabinet as the top 7th 

tourist destination in Thailand because it 

is a unique place related to religion, 

cultures, and tradition. 

Has been announced 

by the cabinet as the 

top 7th tourist 

destination in 

Thailand because it 

is a unique place 

related to religion, 

cultures, and 

tradition. 
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CG2 Should arrange meetings to provide 

knowledge that gives correct information 

to people about his or her own local 

community. 

Provide knowledge 

that gives correct 

information of his or 

her own local 

community. 

CG3 Support the learning of sustainable 

tourism, studying of history of tourist 

attractions, and learning about the 

environment in the management of 

tourism.  

Support the learning 

of sustainable 

tourism and learning 

about the 

environment in the 

management of 

tourism. 

CG4 To educate the community about 

managing tourism resources in the 

community, to increase communication 

skills, and to promote cultures of local 

tourism. 

To educate the 

community about 

managing tourism 

resources in the 

community, to 

increase 

communication 

skills, and to 

promote cultures of 

local tourism. 

CG5 Preparation of knowledge about the 

ancient city U Thong so as to publicize. 

Preparation of 

knowledge about the 

ancient city U 

Thong. 

CG6 Pay attention to cleanliness and services. Pay attention to 

cleanliness and 

services. 

CG7 Develop knowledge, learn about the 

history, the recruiting of experts, and 

Develop knowledge, 

learn about the 
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study the culture and history of the area 

as well as the evidences of history so as 

to provide to tourists 

history, and study 

the culture and 

history of the area. 

CG8 Pay attention to promoting tourism in 

traditional cultures. 

Promote tourism in 

traditional cultures. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

CG9 Caring for the environment, for example, 

proper way to reduce waste, and the 

safety of tourists. 

Caring for the 

environment and the 

safety of tourists. 

LG1 There should be training sessions about 

language skills, and history of various 

attractions in the area so as to explain and 

suggest the information to the tourists in 

detail.  

Training sessions 

about language 

skills, and history of 

various attractions in 

the area. 

LG2 Currently, the government has provided 

information regarding the management of 

tourism to local people so that they will 

know both positive and negative effects 

of tourism management by meetings, 

study tours, and educational activities. 

Government builds 

perception towards 

tourism through the 

provision of 

information in the 

form of meetings, 

study tours, and 

educational 

activities. 

LG3 Bring experts who understand things well 

to help with suggesting and giving 

guidelines in the community-based 

tourism management.  

Bring experts who 

understand things 

well to help with 

suggesting and 

giving guidelines. 
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LG4 Provide knowledge and training sessions 

to the participants of development 

projects. 

Provide knowledge 

and training sessions 

to the participants. 

LG5 The operation of supporting the 

management of community-based 

tourism, there should be information and 

integration from expert organizations, 

there should be systematic, a working 

network to promote knowledge sharing of 

people in community. 

Should have a 

working network to 

promote knowledge 

sharing. 

LG6 Educational institutions need to support 

the training and knowledge for the 

community so as to know the history by 

selecting guest speakers who know well 

about the history of Ancient City U 

Thong. 

Educational 

institutions need to 

support the training 

and knowledge. 

LG7 Knowledge about community-based 

tourism, ways people living in the area 

should behave, building public mind, and 

collaboration in the management of 

community organizations to make 

communities livable and the development 

of the natural resources and the 

environment. 

Collaboration in the 

management of 

community 

organizations to 

make communities 

livable and the 

development of the 

natural resources and 

the environment. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

LG8 Knowledge of the language in order to 

communicate with foreign visitors. 

Knowledge of the 

language in order to 

communicate with 
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foreign visitors. 

LG9 Lack of knowledge in tourism 

management and lack of support because 

community has not been operating 

seriously.  

Lack of knowledge 

in tourism 

management. 

LG10 Being a good host, lack of knowledge 

and information about the tourism in 

community, and tourist attraction’s 

history. 

Lack of knowledge 

and information 

about the tourism in 

community. 

PS1 There should be more and more publicity. There is more and 

more publicity. 

PS2 To promote greater knowledge. To promote greater 

knowledge. 

PS3 Training local people to have knowledge 

of the sights in Ancient City U Thong. 

Training local 

people to have 

knowledge of the 

sights. 

PS4 To promote the knowledge of tourist 

attractions within Ancient City U Thong. 

To promote the 

knowledge about 

tourist attractions. 

PS5 Do the study tours for learning in tourism 

development. 

Do the study tours 

for learning in 

tourism 

development. 

PS6 The developing of tourist attractions in 

Ancient City U Thong into ecotourism 

resources and the promoting of  letting 

people in the area take part in the 

development 

Let people in the 

area take part in the 

development. 

PS7 There should be the training for 

providing knowledge of the language and 

The training for 

providing knowledge 
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the search for relevant authorities, 

agencies, and tour guides. 

of the language and 

the search for 

relevant authorities, 

agencies, and tour 

guides. 

PS8 People in community lack knowledge in 

the management of community 

regulations and lack of good information 

perception. 

The lack of 

knowledge in the 

management of 

community 

regulations and lack 

of good information 

perception. 

PS9 Community of Ancient City U Thong 

should have a creation of uniqueness and 

branding in presenting tourism and 

should have public relations for more 

acknowledgement. 

There is a creation of 

uniqueness and 

branding in 

presenting tourism. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

PS10 People living in the area should develop 

language skills and knowledge. 

Develop language 

skills. 

PS11 There should be training sessions and 

providing of adequate equipment to carry 

out tourism. 

There are training 

sessions and 

providing of 

adequate equipment 

to carry out tourism. 

CS1 Offer information about tourist 

attractions and details of the ancient city 

U Thong to tourists. 

Offer information 

about tourist 

attractions and 

details of the ancient 
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city U Thong to 

tourists. 

CS2 To educate the public and provide a local 

guide so as to support tourists and 

provide correct information.  

To educate the 

public and provide a 

local guide. 

CS3 Support further study of language. Further study of 

language. 

CS4 Bringing personnel who are 

knowledgeable about the history and 

archeology to help with providing 

knowledge to people in the area or club's 

agents to gain knowledge and 

understanding of the history of the tourist 

attraction of the ancient city U Thong 

correctly and provide the knowledge to 

the tourists. 

Bringing personnel 

who are 

knowledgeable about 

the history and 

archeology to help 

with providing 

knowledge to people 

in the area or club's 

agents to gain 

knowledge and 

understanding of the 

history of the tourist 

attraction of the 

ancient city U Thong 

correctly. 

CS5 Support the local people in having the 

knowledge, public mind, and love for 

their homeland. 

The local people 

have the knowledge, 

public mind, and 

love for their 

homeland. 

CS6 Promote the knowledge of urban city and 

information about tourist attractions in 

Ancient City U Thong. 

The knowledge of 

urban city and tourist 

information. 
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CS7 Youth and students in the area should be 

supported to learn and understand the 

history of tourism information, so they 

can pass on information to tourists 

correctly.  

Youth and students 

in the area have 

learned and 

understand the 

history of tourism 

information. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of knowledge) 

Keywords 

CS8 Make documents of details and tourism 

manuals in Ancient City U Thong. 

Make documents of 

details and tourism 

manuals. 

CS9 The origin of the community, the value of 

what they are, history and points that 

attract tourists, and amiable welcoming.   

In terms of the origin 

of the community 

and the value of 

what they are. 

CS10 The history of the community and the 

tourism operation. 

The history of the 

community and the 

tourism operation. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of attitudes) 

Keywords 

PC1 The government has helped but some 

groups of locals did not share their 

opinion because they did not join the club 

established. Therefore, there were 

wondering what was done, how people 

were selected. Every time, they only saw 

the same group of people.  

Those who join the 

club have the voice 

and the right to join 

study tours. 

PC2 Let people in the area take part in tourism 

management regularly and must listen to 

Let people in the 

area take part in 
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public opinion, not just doing it according 

to plan because sometimes the locals 

might not agree.   

tourism management 

regularly and must 

listen to public 

opinion. 

PC3 Let people in the community express 

their opinions and join tourism 

development in Ancient City U Thong. 

Let people in the 

community express 

their opinions and 

join tourism 

development. 

PC4 Promote people living in the area to have 

positive attitudes towards tourism in 

Ancient City U Thong. 

Promoting a positive 

attitude towards 

tourism in people in 

the community. 

PC5 Motivating and mobilizing public opinion 

in people in order for them to participate 

in the development and management of 

tourism in Ancient City U Thong. 

Motivating and 

mobilizing public 

opinion in people in 

order for them to 

participate in the 

development and 

management of 

tourism. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of attitudes) 

Keywords 

PC6 People must participate in making 

decisions and receiving benefits from the 

development of locality and the tourism 

management of Ancient City U Thong to 

the maximum, collectively. 

The public must be 

involved in the 

decision-making and 

must obtain benefits 

from local 

development and 

tourism 
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management. 

PC7 People living in the area must be 

enthusiastic in participating in developing 

and administrating tourism in Ancient 

City U Thong. 

People living in the 

area must be 

enthusiastic in 

participating in 

developing and 

administrating 

tourism 

PC8  Tourism creates income within the 

community, creates unity in community, 

and brings prosperity to the community. 

Contributes to 

revenue within the 

community, unity in 

the community and 

brings prosperity to 

the community. 

PC9 To make warm and strong community 

which makes harmony and income which 

create progress of community. 

Warm and strong 

community makes 

harmony and income 

which create 

progress of 

community. 

PC10 So as to make the people in community 

increase income. 

The community has 

increased income. 

PC11 Promote careers in the community, unity, 

knowledge and to upgrade the 

community.  

Promote careers in 

the community and 

unity. 

PC12 Community revenue increases. Community revenue 

increases. 

CG1 The development of products and goods 

within the community is so rare and does 

not interest tourists. If making revenue 

and spreading prosperity in the 

If making revenue 

and spreading 

prosperity in the 

community are 
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community are needed, the community 

needs to find its own tourism products. 

needed, the 

community needs to 

find its own tourism 

products. 

CG2 Ancient City U Thong is very important 

to Thai History. There is a lack of good 

integration. All parties must cooperate in 

hearing the minority's opinion. 

All parties must 

cooperate in hearing 

the minority's 

opinion. 

CG3 People living in the area of community of 

Ancient City U Thong must participate in 

discussion and the development of 

tourism within the community more. 

They should join the meetings with the 

government more so as to build positive 

attitudes towards the government and 

towards tourism. 

Participate in 

discussion and the 

development of 

tourism within the 

community. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of attitudes) 

Keywords 

CG4 I think it is a good thing to have tourism 

in the area because the community 

benefits from tourism the most in terms 

of knowledge provided by the 

government, continuing training sessions 

or income from tourism. Now, there are 

not many tourists, so the picture is not 

clear. But in the future, community will 

really see the benefits from tourism. 

The community can 

benefit from tourism 

both the knowledge 

and the revenue. 

CG5 Community must Collaborate in 

presenting opinions about tourism 

management to the government so as to 

Collaborate in 

presenting opinions 

about tourism 
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continue operating. Recently, the 

government is welcomed in participating 

in tourism often so as to change negative 

attitudes and to make clear that the 

government is not seeing it as political 

issue. 

management to the 

government. 

CG6 The community should have similar 

opinion about what they would get when 

tourism is in the community and what 

they should adapt as well as focus on the 

maintenance of traditional identity of 

Ancient City U Thong so as to support 

tourism trend in the future.  

The community 

should have similar 

opinion about what 

they would get when 

tourism is in the 

community and what 

they should adapt. 

CG7 Encourage tourists to come to sustainable 

areas in order to let the community see 

that tourism contributes to the revenue 

and increase positive attitudes towards 

tourism in them and also to see the future. 

Encourage tourists to 

come to sustainable 

area in order to let 

the community see 

that tourism 

contributes to the 

revenue and increase 

positive attitudes 

towards tourism in 

them. 

CG8 People living in the area must help in 

providing knowledge and understanding 

about tourist attractions to tourists or 

visitors so as to create selling point.  

Creating awareness 

about tourist 

attractions in the 

area to tourists. 

CG9 Residents and community leaders are 

involved in shared responsibility and 

support the development of participation 

in promoting potential in tourism.  

Residents and 

community leaders 

are involved in 

shared 

responsibility. 
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Responden

ts 
Q: 2 How is the   Keywords 

LG1 There must be an improvement of 

opinion on the involvement of the 

community in all aspects so as to create 

coherence and to prevent conflict. 

Improvement of 

opinion on the 

involvement of the 

community in all 

aspects so as to 

create coherence and 

to prevent conflict. 

LG2 Now, there is a plan supporting people 

living in the area in participating in 

community-based tourism management 

as much as possible. 

Support the local 

people in taking part 

in the tourism 

management. 

LG3 The evaluation of the work of the 

workers and the acknowledgement of the 

progress of the operation so as to improve 

and develop. 

The evaluation of the 

work of the workers 

and the 

acknowledgement of 

the progress of the 

operation. 

LG4 Should make questionnaires to study the 

attitudes and public opinion in the 

community towards management of 

tourism in the Ancient city so as to 

improve the plans of operation to match 

with the conditions, opinions, and 

people’s attitudes.  

Study the attitudes 

and public opinion in 

the community 

towards management 

of tourism. 

LG5 The development of tourism currently 

done must be in accordance with the 

needs of all parties related. There is also a 

continual study to identify what type of 

tourism is appropriate for the conditions 

Develop the model 

of tourism 

management in the 

ancient city U Thong 

so as to be suitable 
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of the area.  to the conditions of 

community. 

LG6 Raise awareness in people in the 

community so as to make them love and 

cherish natural resources and attractions 

and make them see the importance of 

community-based tourism. 

Raise awareness in 

people in the 

community so as to 

make them love and 

cherish natural 

resources and 

attractions. 

LG7 Creating consciousness and a positive 

attitude towards development of the 

community-based tourism. 

Creating a positive 

attitude towards 

development of the 

community-based 

tourism. 

LG8 There should be, first of all, cooperation 

and unity within the community to see 

the developments and achievements in 

the community. 

The cooperation and 

unity within the 

community to see 

the developments 

and achievements in 

the community. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of attitudes) 

Keywords 

LG9 Our organization should let people 

participate in tourism operation, try to 

distribute tourism activities, and make 

people get more income from tourism 

obviously.  

Let people involve in 

the operation of 

tourism. 

LG10  Tourism in community of Ancient City 

U Thong must develop slowly because 

people’s perception and ideas are still 

contradictive.   

Develop slowly. 
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PS1 Those involved must have a positive 

attitude towards tourism which is going 

to help in the cooperation in tourism 

development concretely. 

Those involved must 

have a positive 

attitude towards 

tourism which is 

going to help in the 

cooperation in 

tourism 

development. 

PS2 Should provide knowledge and build 

positive feelings towards tourism 

development in Ancient City U Thong. 

To educate and 

create a good feeling 

in tourism 

development. 

PS3 Many people see that tourism is at the 

area where DASTA want it to be tourist 

attraction, this is why they think other 

places are no good. So, they will not 

support.  If there is a need for the 

community to have positive attitude 

towards tourism, distribute tourism area 

more. 

If there is a need for 

the community to 

have positive 

attitude towards 

tourism, distribute 

tourism area more. 

PS4 Motivating and encouraging people to 

cooperate with tourism development and 

help with managing security in the area 

of Ancient City U Thong. 

Motivating and 

encouraging people 

to cooperate with 

tourism development 

and help with 

managing security. 

PS5 Should have officials who can provide 

correct tourism information to create a 

better understanding. 

Provide correct 

tourism information 

to create a better 

understanding. 
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PS6 The lack of participation and unity in the 

community. Anyone knows the 

government officials get to present their 

ideas conveniently while others who are 

not close to these officials are forgotten. 

This creates conflicts.  

The lack of 

participation and 

unity in the 

community. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of attitudes) 

Keywords 

PS7  Tourism of Ancient City U Thong 

should get more attention from the 

personnel involved, everything should 

not be the responsibility of DASTA while 

other organizations are also involved.   

Should get more 

attention from the 

personnel involved. 

PS8 Distribute information widely, not just 

within the groups who joined the 

meetings so as to create perception and 

positive attitudes towards participation in 

tourism management in Ancient City U 

Thong. 

The distribution of 

information 

contributes to the 

perception and 

positive attitude 

towards participating 

in tourism 

management. 

PS9 So as to promote positive attitudes and 

participation, there should be comments 

and information about the benefits the 

community will receive from tourism 

management. 

Comment and 

provide information 

about the benefits 

the community will 

receive from tourism 

management. 

PS10 People must join supporting and taking 

part in the development of tourist 

attractions so as to create identity and 

Let people take part 

in the development 

of tourist attractions. 
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interesting points of tourist attractions to 

attract the tourists.   

PS11 Promote tourists to learn and understand 

the culture and history and be aware of 

the local civilization. 

Tourists have to 

learn and understand 

the culture and 

history and be aware 

of the local 

civilization. 

CS1 Should plan long-term and appropriate 

management and development of tourism 

in Ancient City U Thong. 

Plan long-term 

management and 

development of 

tourism. 

CS2 Tourism can be operated, however 

building awareness on the cleanliness and 

the conservation of the environment in 

Ancient City U Thong should be taken 

care of too. 

Build awareness on 

the cleanliness and 

the conservation of 

the environment. 

CS3 Publicize tourist attractions of Ancient 

City U Thong in media such as internet, 

radio, television, and magazines so that 

people in the community and the tourists 

know what some tourist attractions that 

the community have are. 

 

Publicize tourist 

attractions in the 

media. 

Responden

ts 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of attitudes) 

Keywords 

CS4 Promote the maintenance of environment 

of tourist attractions while operating 

tourism. 

Promote the 

maintenance of 

environment of 

tourist attractions 
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while operating 

tourism. 

CS5 In order to make people in the 

community learn and have positive 

attitudes towards tourism in Ancient City 

U Thong, their participation is needed. 

They must join in brainstorming and 

presenting ideas. Now, we have held the 

meeting twice a month. Some people may 

not want to join, we cannot force them.   

Provide 

opportunities for 

people to get 

involved in thinking 

and giving 

suggestions 

regarding tourism. 

CS6 Focus on providing knowledge to youth 

about tourism in Ancient City U Thong 

because younger generations have more 

drive and abilities. If they know what 

they are gaining from tourism since a 

very young age, they will have positive 

attitudes towards tourism.    

Educating youth on 

tourism. 

CS7 The conserving of traditions and cultures 

must be done continually, so the locals 

can see that it is important and also it can 

be used in promoting tourism in Ancient 

City U Thong. 

Conserve local 

cultures and 

traditions. 

CS8 People in community must recognize the 

importance of promoting and developing 

tourism activities in Ancient City U 

Thong. 

Recognize the 

importance of 

promoting and 

developing tourism 

activities. 

CS9 Should develop and provide knowledge 

to people in the community more by 

training people in hospitality for 

welcoming tourists. 

Educate the public 

more through 

hospitality training. 
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CS10 Leaders must have the ability and 

sacrifice for the common good. They can 

take news and information to the locals, 

and they must know about the 

development and the management of 

tourism in Ancient City U Thong. 

Leaders must have 

the ability and 

sacrifice for the 

common good. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of skills) 

Keywords 

PC1 Should let everyone participate in 

activities so as to create harmony and 

cooperation in the development of 

community for the management of 

tourism in Ancient City U Thong. 

Activities carried out 

for unity. 

PC2 Should let people cooperate more and 

should promote activities for people to 

have unity in the community. 

Cooperate more. 

PC3 Find teachers who can provide 

knowledge to people living in the area so 

they can increase language skills, and 

communication with local dialects or 

other languages. 

Increasing language 

skills, and 

communication with 

local dialects or 

other languages. 

PC4 Encourage good leadership by serving the 

tourists well and communicating clearly 

for easy understanding which will reduce 

conflict and misunderstanding so as to 

create participation in developing tourism 

in Ancient City U Thong. 

Encourage good 

leadership by 

serving the tourists 

well and 

communicating 

clearly for easy 

understanding which 

can reduce conflict 

and 

misunderstanding. 
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PC5 Should provide knowledge and 

understanding about the ways of life in 

the community to the people in the 

community who can pass it on to tourists, 

should encourage public consciousness 

and provide better services to tourists, 

and should have public relations and 

pleasant communication. 

Encourage public 

consciousness and 

provide better 

services to tourists. 

PC6 Should develop the language skills to 

welcome foreign tourists, develop 

professional skills in order to promote 

revenue, and should increase skills and 

knowledge of ancient history within the 

community. 

Should develop the 

language skills to 

welcome foreign 

tourists, develop 

professional skills in 

order to promote 

revenue, and should 

increase skills and 

knowledge of 

ancient history 

within the 

community. 

PC7 The community has the ability to weave, 

to make purses, to make multi-purpose 

cleaners, and to make Thai desserts from 

herbs and to participate and let tourists 

join in activities.  

The community has 

the ability to weave, 

to make purses, to 

make multi-purpose 

cleaners, and to 

make Thai desserts 

from herbs. 
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Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of skills) 

Keywords 

PC8 Appreciate value of community's tourist 

attractions and their own way of life so as 

to adapt and show visitors who can 

experience it. 

Appreciate value of 

community's tourist 

attractions and their 

own way of life so as 

to adapt and show 

visitors who can 

experience it. 

PC9 Teamwork, communication, and 

knowledge in terms of management 

available to others. 

Teamwork, 

communication, and 

knowledge available 

to others. 

PC10 Gathering of people in community create 

harmony. Also, in the community, people 

who know something must pass on the 

skills to someone else. 

People who know 

something must pass 

on the skills to 

someone else. 

PC11 People in community should learn 

languages to communicate with tourists. 

Learning the 

language to 

communicate with 

tourists. 

PC12 Want the government to support and 

facilitate the management of tourism. 

Let the government 

support and facilitate 

the management of 

tourism. 

CG1 Should increase communication skills, 

unique speaking is speaking with local 

dialect. 

Increase 

communication 

skills, unique 

speaking is speaking 

with local dialect. 
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CG2 Will have to develop potential within the 

community as well as develop tourism 

sustainably, and cognitive skills and 

understanding in the management of 

tourism and other things related. 

Adding cognitive 

skills and 

understanding in the 

management of 

tourism. 

CG3 Add advertising and publicizing skills to 

the community by all kinds of media so 

as other people outside the community 

will be interested in coming to the 

community. The locals extremely lack 

skills in public relations.  

Add advertising and 

publicizing skills to 

the community. 

CG4 Should behave as a good host by doing 

something, for example, training in 

foreign languages and languages used in 

ASEAN. 

There is training in 

foreign languages, 

languages used in 

ASEAN. 

CG5 Develop skills to enhance the ability to 

participate in the development of 

community-based tourism. 

Develop skills to 

enhance the ability 

to participate in the 

development of 

community-based 

tourism. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of skills) 

Keywords 

CG6 There is inexperienced and unskilled 

personnel in tourism. Therefore, 

knowledge cannot be put to use.  

Inexperienced and 

unskilled personnel 

in tourism. 

CG7 Focus on the management within the 

community. Community leaders will be 

representatives in building understanding 

with local people. Also, everyone 

Community leaders 

will be 

representatives in 

building 
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cooperate in developing tourism 

resources so as to create potential and 

turn into tourist attractions. 

understanding with 

local people. 

CG8 People living in the area should exchange 

knowledge and understanding, have the 

cooperation to help solve problems, and 

do the brainstorming to find ideas to 

develop the tourism potential in Ancient 

City U Thong. 

There is an exchange 

of knowledge and 

understanding, the 

cooperation to help 

solve problems, and 

the brainstorming to 

find ideas to develop 

the tourism potential. 

CG9 Promoting language skills to the public. Promoting language 

skills to the public. 

LG1 Empowering capacity of leaders of the 

community, government officials, and 

concerned citizens so as to have new 

ideas which can be used to develop 

tourism. 

Empowering 

capacity of leaders 

of the community, 

government 

officials, and 

concerned citizens 

so as to have new 

ideas which can use 

to develop tourism. 

LG2 Must maintain the identity of Ancient 

City Dvaravati and develop the 

environment surrounding the attractions 

to make it better 

Develop the 

environment 

surrounding the 

attractions to make it 

better. 

LG3 Training and creating new guides to 

provide information about the sights to 

tourists. 

Training and 

creating new guides 

to provide 

information about 

the sights to tourists. 
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LG4 Prepare the people in the community who 

are interested in dealing with the 

management of community-based 

tourism. 

Prepare the people in 

the community who 

are interested in 

dealing with the 

management of 

tourism. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of skills) 

Keywords 

LG5 Scholars are needed for providing 

knowledge about communication, 

management, and tourism marketing so 

as to use it concretely.  

Scholars are needed 

for providing 

knowledge about 

communication, 

management, and 

tourism marketing. 

LG6 Public relations about Providing 

information about way of life in the 

community and the lack of adequate 

public relations. 

Providing 

information about 

the way of life in the 

community. 

LG7 Lack of collaboration within the 

community, lack of the ability to develop 

the potential in tourism, and lack of the 

development of careers in tourism, for 

example, the ability to carve Buddha’s 

image and to make sculptures.  

Lack of 

collaboration within 

the community. 

LG8 Servicing in tourism must receive 

training. 

Servicing in tourism 

must receive 

training. 

LG9  Tourism in community is the making of 

income and the development of the lives 

of people living in the area and, it is also 

Develop skills 

related to 

occupations related 
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the increase of jobs from the 

development of skills related to 

professions in tourism.  

to tourism. 

LG10 Can provide strength, harmony, and 

income to the community, but the 

community needs to be trained as local 

guides for communication with tourists 

properly and correctly.  

The community 

needs to be trained 

as local guides for 

communication. 

PS1 Increasing skills, knowledge of the 

language. 

Increasing skills, 

knowledge of the 

language. 

PS2 Should take people to join training in 

tourism management in Ancient City U 

Thong. 

Learn about tourism 

development. 

PS3 To hire experts to give advice on what 

the community lacks such as foreign 

languages.  

To hire experts to 

give advice on 

foreign language. 

PS4 The lack of power for the people in the 

community and of participation in 

presenting ideas. 

The lack of power 

for the people in the 

community. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of skills) 

Keywords 

PS5 Should build knowledge and 

understanding of the management of 

tourism in Ancient City U Thong. 

Building knowledge 

and understanding of 

the management of 

tourism. 

PS6 Training sessions about knowledge of 

languages and about providing 

information regarding tourist attractions. 

Training sessions 

about knowledge of 

languages and about 

providing 
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information 

regarding tourist 

attractions. 

PS7 Focus on developing skills, knowledge, 

and communication in local languages. 

Focus on developing 

skills, knowledge, 

and communication 

in local languages. 

PS8 Focus on the development of personnel 

with abilities to join the management and 

in providing information so as to promote 

tourism in the area.  

Develop personnel 

with abilities to join 

the management. 

PS9 Glad that, nowadays, there is a start and a 

making of the Community Based 

Tourism in a community which can be an 

example for other communities. 

There is a start and a 

making of the 

Community Based 

Tourism in a 

community. 

PS10 People in the community must join in 

welcoming the tourists. Promote the pride 

in people about themselves and their 

community and develop what exists in 

terms of tourism.   

Cooperation in 

welcoming the 

tourists. 

PS11  Tourism creates tourist attractions and 

the development of income. So People 

living in the area should get support. 

Birth of tourist 

attractions which 

develop generating 

of income. 

CS1 Encouraging people to have the ability to 

provide the development of tourism 

management of Ancient City U Thong 

efficiently. 

Encouraging people 

to have the ability to 

provide the 

development of 

tourism 

management. 
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CS2 Training tour guides or staff who provide 

information to and welcome tourists. 

Training tour guides 

or staff who provide 

information to and 

welcome tourists. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of skills) 

Keywords 

CS3 The management of resources in the area 

should be appropriate and also enriching 

tourist attractions of the ancient city U 

Thong by developing outstanding 

features in order to have the uniqueness 

so as to attract tourists. 

Enriching tourist 

attractions of the 

ancient city U Thong 

by developing 

outstanding features 

in order to have the 

uniqueness. 

CS4 In terms of skills in tourism management, 

do not know where to begin, just follow 

DASTA. 

Skills in tourism 

management. 

 

CS5 Allocating and efficiently recruiting 

personnel to join the team in providing 

knowledge and information of tourism in 

Ancient City U Thong. 

Allocating and 

efficiently recruiting 

personnel to join the 

team. 

CS6 Being a member promoting tourism of 

the ancient city U Thong for receiving 

news and spreading news. 

Being a member 

promoting tourism 

of the ancient city U 

Thong for receiving 

news. 

CS7 To be a good host, the participation of 

people in the community, the 

development of resources, and the study 

of the needs of travelers.  

 

Being a good host is 

to study the needs of 

travelers. 
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CS8 Management, Communication, educating 

English language, knowledge of history, 

knowledge of environment, and publicity. 

Management, 

Communication, 

educating English 

language, knowledge 

of history, 

knowledge of 

environment, and 

publicity. 

CS9 Most people are still living in poverty and 

lack understanding and perception 

regarding tourism.  

 

The lack of 

understanding of 

tourism 

CS10 There should be participation from 

organizations and people living in the 

area to create continual and sustainable 

development. There should be training 

sessions to educate and promote tourism 

development seriously.  

Should be training 

sessions to educate 

and promote tourism 

development 

seriously. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of core competency) 

Keywords 

PC1 Planning guidelines that are clear and are 

ready to accommodate tourists. 

Planning guidelines 

that are clear and are 

ready to 

accommodate 

tourists. 

PC2 Let everyone have physical and mental 

capacity. 

There is a physical 

and mental capacity. 

PC3 Finding staff that are capable of operating 

works effectively. 

Finding staff that are 

capable of operating 

works effectively. 
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PC4 Lack of techniques in product 

presentation to tourists.  

Lack of techniques 

in product 

presentation. 

PC5 Promote the awareness of duties and 

disciplines in people so as to manage 

tourism well.  

Know the duties and 

behave according to 

disciplines. 

PC6 Promote the use of the right tools and 

technologies in operation for the 

development and communication in the 

management of tourism in Ancient City U 

Thong. 

Bringing the right 

tools and 

technologies to use 

in practice. 

PC7 The people in community extremely lack 

ability to coordinate when it comes to 

tourism activities, they will get the help 

from DASTA who would tell them what 

to do and do all coordinating.    

The ability to 

coordinate tourism 

activities. 

PC8 Using information technology to 

facilitate coordination. 

Using information 

technology to 

facilitate 

coordination. 

PC9 People lack interest, participation, and 

lack good management. 

Management. 

PC10 In programming tours, it is hard to know 

where to begin to take the tourists to and 

where to stop the tour.   

Programming tour. 

PC11 Promoting knowledge of tourism 

management which has not been 

supported because the community has not 

been doing it seriously.  

Promoting 

knowledge of 

tourism 

management. 
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Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of core competency) 

Keywords 

PC12 Should promote knowledge of 

management and the development of 

competencies in all aspects.  

Knowledge of 

management. 

CG1 Should support the community to be 

ready in all aspects including personnel, 

PR, and the development of tourist 

attractions to have more characteristics. 

Ready in all aspects 

including personnel, 

PR, and the 

development of 

tourist attractions. 

CG2 The community must be active and be 

able to write tourism policy, not to rely 

on the government alone. 

The community 

must be active and 

be able to write 

tourism policy, not 

to rely on the 

government alone. 

CG3 The community should think or present a 

project that really comes from the 

community because having something 

like mentors or nannies will not make the 

community grow by itself.  

The community 

should think or 

present a project that 

really comes from 

the community. 

CG4 Creating rules and regulations for tourism 

within the ancient city U Thong by 

having DASTA aid in understanding. 

Creating rules and 

regulations for 

tourism within the 

ancient city U Thong 

by having DASTA 

aid in understanding. 

CG5 Should be aware of the environment, 

cultures, traditions, and history related, 

should employ local labor as much as 

Should be aware of 

the environment, 

cultures, traditions, 
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possible so as to distribute income in the 

community, and  should be administering 

and managing the market in line with the 

target groups. 

and history related, 

should employ local 

labor as much as 

possible so as to 

distribute income in 

the community, and  

should be 

administering and 

managing the market 

in line with the 

target groups. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of core competency) 

Keywords 

CG6 There should be a visitor center providing 

information and tour guiding including 

the supply of souvenirs. 

There should be a 

visitor center 

providing 

information and tour 

guiding including 

the supply of 

souvenirs. 

CG7 Encourage creativity. Encourage 

creativity. 

CG8  Tourism in community is the increase of 

income and the development of the well-

being of the people in the community. 

Development of the 

well-being of the 

people. 

CG9 Lack of public relations in promoting the 

community  

Lack of publicity. 

LG1 Find all kinds of activities to create 

people’s love and unity, and the 

participation in the management of 

There is love and 

unity, and the 

participation in the 
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tourism in Ancient City U Thong. management of 

tourism. 

LG2 The representatives of people living in 

the area should be establishing and 

integrating works to drive and to develop 

management of tourism in Ancient City 

U Thong. 

Establishing and 

integrating works to 

drive and to develop 

management of 

tourism. 

LG3 Manage study tours for the 

representatives of the community, so the 

representatives of a community can 

manage tourism systematically. 

The representatives 

of a community 

should be able to 

manage tourism. 

LG4 The leaders of the community and people 

involved in tourism management must be 

able to analyze situations and problems 

concerning tourism management and can 

find solutions to the problems. 

Can analyze 

situations and 

problems concerning 

tourism management 

and can find 

solutions to the 

problems. 

LG5 Related organizations must help the 

community by acting as mentors of the 

community and should build clear 

understanding of roles by supporting in 

terms of knowledge, finance, 

communication, and  public relations 

Organizations must 

act as a community 

mentor. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of core competency) 

Keywords 

LG6 Should arrange management in the form 

of ecotourism based on the conservation 

of resources 

Management is in 

the form of 

ecotourism based on 

the conservation of 

resources 
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LG7 Be a member of the ancient city U Thong 

so as to receive news and spread news. 

Being a member of 

the ancient city U 

Thong so as to 

receive news. 

LG8 Must be a good interpreter and skilled at 

more than two languages. 

Being a good 

interpreter and 

skilled at more than 

two languages. 

LG9 The community should be competent at 

working with others and tourists. 

Having the ability to 

work with others and 

tourists." 

LG10 Have knowledge, motivation in 

development, and a great vision.  

There is a great 

vision. 

PS1 Promote people living in the area to 

provide tourism information. 

Can provide tourism 

information. 

PS2 Work in a diverse environment and can 

be under pressure. 

Work in a diverse 

environment." 

PS3 Have competency but lack sacrifice and 

lack capable leaders who have 

knowledge. 

The lack of sacrifice, 

lack of leaders who 

have abilities and 

knowledge. 

PS4 Do self-learning for knowledge of 

tourism management, do not have to wait 

for the government to provide 

knowledge.  

Self-learning 

PS5 Empowerment of cooperation and the 

creation of rules and order in tourism 

management. 

Empowerment of 

cooperation and the 

creation of rules and 

order in tourism 

management. 
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PS6 In servicing tourists, the services 

provided must be equitable, not just pay 

attention to the VIPs.  

Providing services to 

tourists with 

equality. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of core competency) 

Keywords 

PS7 Must follow the rules and regulations that 

the community has set because good 

management means everyone must be 

under rules. 

Follow the rules and 

regulations that the 

community has set. 

PS8 People in community should learn the 

language to communicate with tourists. 

Learning the 

language to 

communicate with 

tourists. 

PS9 Should find interesting ways of 

presenting, should search for the history 

of the community, and should present 

story that is understandable and easy to 

remember, and should impress tourists so 

as to attract them to come back to the 

community again.   

Impress visitors. 

PS10 Should be able to communicate with 

people clearly and effectively because 

tourism needs coordination all the time, 

sometimes, mistakes are made out of 

miscommunication.   

Communicating 

Effectively. 

PS11 In coordinating or communicating with 

others, one should learn about social 

media such as LINE and Facebook. They 

should practice using it for the 

convenience in communication. 

Communication and 

coordination through 

information 

technology. 
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CS1 In selling products, we do not know the 

origin of them so as to tell the tourists to 

attract them to buy.  

Product Offering. 

CS2 Promote the knowledge and competency 

of occupation related to tourism 

management in the area. 

Knowledge of the 

occupation. 

CS3 When it comes to problems or conflicts, 

people will go directly to DASTA 

without trying to solve problems by 

themselves first. I think the ability to 

solve conflicts in situations is needed.   

Ability to solve 

conflicts in 

situations. 

CS4 Encourage people to behave well and be 

considerate to tourists so as to welcome 

them.  

People behave well 

and are considerate 

to tourists. 

CS5 Should support preparedness of 

community and community needs to 

know the uniqueness or strengths of 

tourist attractions in Ancient City U 

Thong. 

Aware of the 

uniqueness or 

strengths of an 

attraction. 

Respon 

dents 

Q: 2 How is the community potential in 

designated areas for sustainable 

tourism? (in terms of core competency) 

Keywords 

CS6 As far as I know, DASTA always has the 

tourism plans for the community, and the 

community follows everything. Having 

the ability to plan for tourism may require 

training and practices and meetings.   

Having the ability to 

plan for tourism. 

CS7 Focus on the development of people to 

support tourism, transportation, and 

utility. 

Focus on the 

development of 

personnel to be 

ready to support 

tourism. 
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CS8 After whatever project has been done, the 

community should be able to monitor and 

evaluate the project by itself, not just 

always waiting for DASTA. 

Having the ability to 

monitor and evaluate 

tourism. 

CS9 In order to understand tourism, one must 

have knowledge of all tourist attractions, 

not only the ones in his or her 

community. 

Knowledge of tourist 

attractions in 

community 

CS10 Should find flaws to improve and 

develop the operation of tourism after 

whatever has been done regarding the 

operation of tourism. 

Should find flaws to 

improve and develop 

the operation of 

tourism. 

 

 

Question 3:  How is the current process of the development of community-based 

tourism management in designated areas for sustainable tourism? 

 

Respondents 

Q: 3 How is the current process of the 

development of community-based 

tourism management in designated areas 

for sustainable tourism? 

Keyword 

PC1 DASTA invited the participants to join 

the meetings to share their opinions on 

the establishment of the ancient city U 

Thong. 

DASTA invited the 

participants to join the 

meetings to share their 

opinions on the 

establishment of the 

ancient city U Thong. 

PC2 Get involved in offering opinions in the 

field of tourism. 

Get involved in offering 

opinions in the field of 

tourism. 

PC3 Government makes contact with 

community leaders to find representatives 

Government makes 

contact with community 
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to liaise the work. leaders to find 

representatives to liaise 

the work. 

PC4 Heard from the municipality that there 

will be an opening of tourism here in the 

U Thong District 

Heard from the 

municipality that there 

will be an opening of 

tourism here in the U 

Thong District 

PC5 In Ancient City U Thong, when the club 

was set up, the president will be found. 

The meetings will be held every first and 

third Monday of the month. 

When the club is set up, 

the president will be 

found. The meetings 

will be held every first 

and third Monday of the 

month. 

PC6 Have subscribed as a member of club 

promoting tourism. 

Have subscribed as a 

member of club 

promoting tourism. 

PC7 There are officials of DASTA coming to 

the community and persuading me to 

attend the meetings regarding tourism. 

There are officials of 

DASTA coming to the 

community and 

persuading me to attend 

the meetings. 

PC8 The headman invited me to join the club 

promoting tourism by telling me that 

there will be tourism in the community, 

so I was interested and am now one of the 

club’s member.   

The headman invited 

me to join the club 

promoting tourism by 

telling me that there 

will be tourism in the 

community  
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Respondents 

Q: 3 How is the current process of the 

development of community-based 

tourism management in designated areas 

for sustainable tourism? 

Keyword 

PC9 DASTA often come to see people in the 

community asking how well they are and 

asking about their occupations and other 

things which help tighten the 

relationship. 

DASTA often come to 

see people in the 

community asking how 

well they are and asking 

about their occupations. 

PC10 Took part in the tourism meeting with the 

club frequently. 

Took part in the tourism 

meeting with the club 

frequently. 

PC11 Know tourism information from leaders 

who joined the meeting with DASTA and 

the club. 

Know tourism 

information from 

leaders who joined the 

meeting with DASTA 

and the club. 

PC12 The club has prepared a project of 

tourism by having DASTA as a 

chaperone. 

The club has prepared a 

project of tourism by 

having DASTA as a 

chaperone. 

CG1 The community has offered comments in 

writing projects for study tours regarding 

tourism. 

The community has 

offered comments in 

writing projects for 

study tours regarding 

tourism. 

CG2 The government has coordinated with 

community leaders regularly. 

The government has 

coordinated with 

community leaders 

regularly. 

CG3 In presenting projects, most of the In presenting projects, 
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projects are the ones the government had 

planned. 

most of the projects are 

the ones the 

government had 

planned. 

CG4 The purpose of the club is to make a 

community as a hub for coordination and 

news notification. 

The purpose of the club 

is to make a community 

as a hub for 

coordination and news 

notification. 

CG5 Club members can comment fully. Club members can 

comment fully. 

CG6 In order to operate tourism, there will be 

meetings before so as to listen to the 

opinion of the community. 

In order to operate 

tourism, there will be 

meetings before so as to 

listen to the opinion of 

the community. 

Respondents 

Q: 3 How is the current process of the 

development of community-based 

tourism management in designated areas 

for sustainable tourism? 

Keyword 

CG7 Tourism Plan will be implemented 

according to the needs of the community. 

Tourism Plan will be 

implemented according 

to the needs of the 

community. 

CG8 DASTA ignores other agencies which 

causes the lack of coordination with 

existing tourism agencies. 

DASTA ignores other 

agencies which causes 

the lack of coordination 

with existing tourism 

agencies. 

CG9 Some community leaders do not to focus 

on tourism, so they do not cooperate as 

they should. 

Some community 

leaders do not to focus 

on tourism, so they do 
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not cooperate as they 

should. 

LG1 Less participation in the operation of 

tourism because already taken care of by 

DASTA. 

Less participation in the 

operation of tourism 

because already taken 

care of by DASTA. 

LG2 Get coordinated to assist the area visiting 

to meet community leaders sometimes. 

Get coordinated to 

assist the area visiting 

to meet community 

leaders sometimes. 

LG3 When clubs organize tourism routes, they 

would ask for facilitations from local 

organizations. 

When clubs organize 

tourism routes, they 

would ask for 

facilitations. 

LG4 I have rarely been involved in the 

planning of tourism in the designated 

area. 

I have rarely been 

involved in the 

planning of tourism in 

the designated area. 

LG5 Took part in brainstorming meetings 

since the establishment of the designated 

area. 

Took part in 

brainstorming meetings 

since the establishment 

of the designated area. 

LG6 A community leader who has been 

coordinated about tourism, always. This 

makes fast obtaining of news. 

A community leader 

who has been 

coordinated about 

tourism, always. 

LG7 Tourism activities are organized 

frequently to present a tourist attraction 

in their own communities. 

Tourism activities are 

organized frequently to 

present a tourist 

attraction in their own 

communities. 
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Respondents 

Q: 3 How is the current process of the 

development of community-based 

tourism management in designated areas 

for sustainable tourism? 

Keyword 

LG8 The club has study tours in other 

communities by obtaining budget from 

DASTA. 

The club has study 

tours in other 

communities by 

obtaining a budget from 

DASTA. 

LG9 The tourism project is not truly derived 

from community but it is a project that 

the government has already set. 

The tourism project is 

not truly derived from 

the community but it is 

a project that the 

government has already 

set. 

LG10 There are too many tourist activities and 

too often from DASTA. Feeling tired. 

There are too many 

tourist activities. 

Feeling tired. 

PS1 Participation, by most people in tourism 

is very little. There are just some groups 

participating. 

Participation in tourism 

is very little. 

PS2 In the course of a project, there will be a 

conclusion of a project. 

In the course of a 

project, there will be a 

conclusion of a project. 

PS3 Most of the time, the village's headman 

will join the meeting with the club or 

with the agency when there is a tourism 

event. 

Most of the time, the 

village's headman will 

join the meeting with 

the club or with the 

agency when there is a 

tourism event. 

PS4 People who are not members of the club People who are not 
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will not participate in the study tours. 

This creates difference. 

members of the club 

will not participate in 

the study tours. 

PS5 The meeting of the club, people have the 

opportunity to comment fully. 

The meeting of the 

club, people have the 

opportunity to comment 

fully. 

PS6 DASTA. will have a meeting in order to 

conclude the activities done every time in 

order to ask the community for what is 

not understood or for any jams. 

DASTA. will have a 

meeting in order to 

conclude the activities 

done every time in 

order to ask the 

community for what is 

not understood or for 

any jams. 

PS7 To attend all club's meetings and tourism 

activities, always. 

To attend all club's 

meetings and tourism 

activities, always. 

Respondents 

Q: 3 How is the current process of the 

development of community-based 

tourism management in designated areas 

for sustainable tourism? 

Keyword 

PS8 The meeting of the club is good because 

people in a community can exchange 

ideas with each other and know one 

another more than before. 

The meeting of the club 

is good because people 

in a community can 

exchange ideas with 

each other and know 

one another more. 

PS9 When it comes to projects or to have 

someone come in groups to the 

community, there will be a preparatory 

When it comes to 

projects or to have 

someone come in 
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meeting for all aspects such as activities 

or foods for welcoming guests. 

groups to the 

community, there will 

be a preparatory 

meeting. 

PS10 Sometimes, DATA dose not ask the 

community's needs but asks community 

leaders, that is why the villagers do not 

like tourism activities. 

Not ask the 

community's needs but 

ask community leaders 

that is why the villagers 

do not like tourism 

activities. 

PS11 Club members will have to do study tours 

in other provinces, the villagers have no 

rights to do so. When asked, they would 

tell that people in the club can join first. 

Club members will 

have to do study tours 

in other provinces, the 

villagers have no rights 

to do so. 

CS1 There is coordination of cooperation with 

all local authorities in the operation of 

tourism. 

There is coordination of 

cooperation with all 

local authorities in the 

operation of tourism. 

CS2 I have not been involved regularly but 

obtained information from the village's 

headman. 

I have not been 

involved regularly but 

obtained information 

from the village's 

headman. 

CS3 I want the government to care for other 

villagers who are not members of the 

club because everyone needs to get 

information. 

I want the government 

to care for other 

villagers who are not 

members of the club 

because everyone needs 

to get information. 
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CS4 In the implementation of community 

tourism, there is a problem related to the 

readiness people who lack knowledge. 

In the implementation 

of community tourism, 

there is a problem 

related to 

people's readiness. 

Respondents 

Q: 3 How is the current process of the 

development of community-based 

tourism management in designated areas 

for sustainable tourism? 

Keyword 

CS5 The government’s public relations of 

activities or community's tourism projects 

are done regularly through the leaders of 

the community. 

The public relations of 

activities or 

community's tourism 

projects are done 

regularly. 

CS6 The community has revenue from 

tourism activities such as selling herbal 

drinks and vegetables.  

The community has 

revenue from tourism 

activities. 

CS7 There was an exchange of ideas between 

communities and DASTA regularly 

through meetings. 

There was an exchange 

of ideas between 

communities and 

DASTA regularly 

through meetings. 

CS8 There is an assessment by asking the 

needs of the community in 

implementation of tourism. 

There is an assessment 

by asking the needs of 

the community in 

Implementation of 

tourism. 

CS9 The private sector barely cares for 

tourism operation and does not join any 

meetings.  

The private sector 

barely cares for tourism 

operation. 
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CS10 Clubs promoting tourism is a drive of 

tourism in the ancient city U Thong. 

Clubs promoting 

tourism is a drive of 

tourism in the ancient 

city U Thong. 

 

 

Question 4: What are some suggestions for the development of community-based 

tourism management in designated areas for sustainable tourism? 

 

Respondents 

Q: 4 What are some suggestions for the 

development of community potential in 

Ancient City U Thong? 

Keyword 

PC1 Training sessions should be carried out to 

create a better understanding of human 

development and the creation of value in 

terms of conservation and in terms of the 

development in the maintenance of 

environmental conditions of the 

community. 

Training sessions 

should be carried out to 

create a better 

understanding of 

human development 

and the creation of 

value in terms of 

conservation and in 

terms of the 

development in the 

maintenance of 

environmental 

conditions of the 

community. 

PC2 Training sessions should be provided to 

develop knowledge for people and leaders 

in the community to know about the news 

broadcasting in the workplace and 

encourage a love of the homeland. 

Training sessions 

should be provided to 

develop knowledge for 

people and leaders in 

the community to know 

about the news 
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broadcasting in the 

workplace and 

encourage a love of the 

homeland. 

PC3 Should provide training sessions to 

develop the knowledge in the public and 

community leaders and should have 

organized study tours from which the 

knowledge can be brought to the 

community. 

Should provide training 

sessions to develop the 

knowledge in the 

public and community 

leaders and should have 

organized study tours 

from which the 

knowledge can be 

brought to the 

community. 

PC4 Should reassure local people about tourism 

that what would happen if there is tourism 

in community. 

Should reassure local 

people about tourism. 

PC5 The organizations should establish 

guidelines for finding the strength of each 

community to promote tourism, and should 

provide knowledge regarding management 

and create a vision of promoting tourism in 

community. 

The organizations 

should establish 

guidelines for finding 

the strength of each 

community to promote 

tourism, and should 

provide knowledge 

regarding management 

and create a vision of 

promoting tourism. 

PC6 There should be a willingness to develop 

the community and the idea of developing 

must not be divided. 

There should be a 

willingness to develop 

the community and the 

idea of developing 

must not be divided. 
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Respondents 

Q: 4 What are some suggestions for the 

development of community potential in 

Ancient City U Thong? 

Keyword 

PC7 Should use knowledge of the language as a 

basic tool to communicate, should bring 

knowledgeable staff to provide information 

and advice on how to behave and perform 

operations. 

Should use knowledge 

of the language as a 

basic tool to 

communicate, should 

bring knowledgeable 

staff to provide 

information and advice 

on how to behave and 

perform operations. 

PC8 There should be a great leader in driving 

and developing tourism in the community. 

There should be a great 

leader in driving and 

developing tourism in 

the community. 

PC9 Should bring knowledgeable staff to 

provide information and advice on how to 

behave and perform operations. 

Should bring 

knowledgeable staff to 

provide information 

and advice on how to 

behave and perform 

operations. 

PC10 Promotion of good conscience to public 

consciousness and self-sacrifice for the 

collective 

Promotion of good 

conscience to public 

consciousness and self-

sacrifice for the 

collective 

PC11 Educate by study tours in different places 

that are unique. 

Educate by study tours 

PC12 Encourage people to participate in 

development in Ancient City U Thong. 

Encourage people to 

participate in 
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development. 

CG1 Should encourage the cooperation of the 

authorities and the public in developing 

continuously and sustainably. 

Should encourage the 

cooperation of the 

authorities and the 

public in developing 

continuously and 

sustainably. 

CG2 Should build knowledge and understanding 

to everyone in the district and Suphan Buri 

province. Should highlight what is 

important for presenting the ancient city U 

Thong's tourism, and should build 

understanding, so the local people have 

perception and can say to outsiders 

involved or related and can advise tourists. 

Should build 

knowledge and 

understanding to 

everyone in the district 

and Suphan Buri 

province. Should 

highlight what is 

important for 

presenting the ancient 

city U Thong's tourism, 

and should build 

understanding, so the 

local people have 

perception and can say 

to outsiders involved or 

related and can advise 

tourists. 

Respondents 

Q: 4 What are some suggestions for the 

development of community potential in 

Ancient City U Thong? 

Keyword 

CG3 Lack of infrastructure, facilities, and 

inadequate food supply and stores for 

tourists. The existing restaurants can 

handle a lot of tourists. 

Lack of infrastructure, 

facilities, and 

inadequate food supply 

and stores for tourists. 
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CG4 The training in order to improve the ability 

of community development. 

The training in order to 

improve the ability of 

community 

development. 

CG5 There should be study tours and should be 

guided by an expert in the development of 

tourism activities and advice on the 

development of various activities, for 

example, professional activity and tourism 

activities.   

There should be study 

tours and should be 

guided by an expert in 

the development of 

tourism activities and 

advice on the 

development of various 

activities. 

CG6 Should promote tourism in the Ancient 

City U Thong conservatively so that 

tourism cannot affect people's way of life 

in the community too much which can 

create negative attitudes towards tourism.  

Should promote 

tourism in the Ancient 

City U Thong 

conservatively so that 

tourism cannot affect 

people's way of life in 

the community too 

much. 

CG7 Should encourage people in the ancient 

city U Thong to continue living their life 

like before in order to maintain its identity 

according to its way of life and the 

environment. 

Should encourage 

people in the ancient 

city U Thong to 

continue living their 

life like before in order 

to maintain its identity 

according to its way of 

life and the 

environment. 

CG8 The government should adequately 

allocate a budget to carry out the 

The government should 

adequately allocate a 
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management of tourist destinations in the 

ancient city U Thong 

budget to carry out the 

management of tourist 

destinations in the 

ancient city U Thong  

Respondents 

Q: 4 What are some suggestions for the 

development of community potential in 

Ancient City U Thong? 

Keyword 

CG9 Those involved must be attentive to the 

needs of the people and the area 

enthusiastically to have people trust them 

and be cooperative in the effective 

development and management of tourism 

of ancient city U Thong. 

Those involved must be 

attentive to the needs of 

the people and the area 

enthusiastically to have 

people trust them and 

be cooperative in the 

effective development 

and management of 

tourism of ancient city 

U Thong. 

LG1 People in the community must maintain 

the community's uniqueness and 

distinctiveness of the tourist attractions in 

the ancient city U Thong. 

People in the 

community must 

maintain community's 

uniqueness and 

distinctiveness of the 

tourist attractions in the 

ancient city U Thong. 

LG2 There must be a focus on convenience and 

safety for tourists, so they 

will have confidence in traveling in ancient 

city U Thong. 

There must be a focus 

on convenience and 

safety for tourists, so 

they 

will have confidence in 

traveling in ancient city 

U Thong. 
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LG3 The government should promote and 

allocate budget adequately for the 

development of tourism in ancient city U 

Thong to meet the area’s needs.  

The government should 

promote and allocate 

budget adequately for 

the development of 

tourism in ancient city 

U Thong  

LG4 Government organizations must work 

faster and have guidelines for the operation 

or should have model scheme in the 

management for tourism development 

which creates effective tourism in ancient 

city U Thong. 

Government 

organizations must 

work faster and have 

guidelines for the 

operation or should 

have model scheme in 

the management for 

tourism development 

which creates effective 

tourism in ancient city 

U Thong. 

Respondents 

Q: 4 What are some suggestions for the 

development of community potential in 

Ancient City U Thong? 

Keyword 

LG5 There should be training so as to educate 

and promote tourism development 

seriously, and let people in the community 

join the training as much as possible, do 

not limit the training to some particular 

groups of people.  

There should be 

training so as to 

educate and promote 

tourism development 

seriously. 

LG6 There should be a welcome for tourist and 

should be aware of appropriateness when 

promoting tourist destinations so that the 

promotion is not beyond reality and not 

causing disappointment. 

There should be a 

welcome for tourist and 

should be aware of 

appropriateness when 

promoting tourist 
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destinations so that the 

promotion is not 

beyond reality. 

LG7 Should understand and should collect data 

from the related studies so as to apply to 

the development of ancient city U Thong 

as much as possible. 

Should understand and 

should collect data 

from the related studies 

so as to apply to the 

development of ancient 

city U Thong as much 

as possible. 

LG8 Should give priority to the conservation of 

the environment to maintain its beauty and 

the maintenance of community's forest. 

Should give priority to 

the conservation of the 

environment to 

maintain its beauty and 

the maintenance of 

community's forest. 

LG9 Should have same model of the 

development and the management so as for 

them to go in the same direction and 

contribute to the ultimate achievement. 

Should have same 

model of the 

development and the 

management so as for 

them to go in the same 

direction and contribute 

to the ultimate 

achievement. 

LG10 The government should educate the people 

in the area, should promote understanding 

for the participation in the development, 

and should focus on the real practices. 

The government should 

educate the people in 

the area, should 

promote understanding 

for the participation in 

the development, and 

should focus on the real 



627 
 

practices. 

PS1 Must arrange excursions for local 

community agencies and neighborhood 

groups, so what is learnt can be adopted 

and used in improving the management of 

tourism in the area and can be used as a 

guideline and can later be disseminated to 

the public in the area. 

Must arrange 

excursions for local 

community agencies 

and neighborhood 

groups, so what is 

learnt can be adopted 

and used in improving 

the management of 

tourism in the area and 

can be used as a 

guideline and can later 

be disseminated to the 

public in the area. 

Respondents 

Q: 4 What are some suggestions for the 

development of community potential in 

Ancient City U Thong? 

Keyword 

PS2 There must be communication with the 

public and local community to let them 

understand and take part more. 

There must be 

communication with 

the public and local 

community to let them 

understand and take 

part more. 

PS3 The authorities and agencies should clarify 

the results to be obtained and the impact 

caused by community-based tourism 

towards the public in order to achieve 

conformity. 

The authorities and 

agencies should clarify 

the results to be 

obtained and the impact 

caused by community-

based tourism towards 

the public in order to 

achieve conformity. 
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PS4 It must be the preparation of community 

for tourism management. 

It must be the 

preparation of 

community for tourism 

management. 

PS5 There should be a meeting and report on 

the progress of implementation and 

evaluation whether the plan is consistent 

with the practice or not." 

There should be a 

meeting and report on 

the progress of 

implementation and 

evaluation whether the 

plan is consistent with 

the practice or not." 

PS6 The government Must provide information 

and build awareness to the people in the 

area to promote co-operation in order to 

develop tourist attractions of Ancient City 

U Thong. 

Must provide information 

and build awareness to the 

people in the area to 

promote co-operation in 

order to develop tourist 

attractions of Ancient City 

U Thong. 

PS7  In tourism areas, there must be officials 

standing at different points so as to suggest 

information or other details to the tourists. 

There must be officials 

standing at different 

points so as to suggest 

information or other 

details to the tourists. 

PS8 The government and private sector must 

take part in helping and supporting the 

clear development of tourism.  

The government and 

private sector must take 

part in helping and 

supporting the clear 

development of 

tourism. 
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Respondents 

Q: 4 What are some suggestions for the 

development of community potential of 

Ancient City U Thong? 

Keyword 

PS9  Promote people’s participation, build 

people’s conscious in being the owner of 

tourist attractions in Ancient City U 

Thong, and make them become a good 

host in welcoming and servicing tourists so 

as to impress tourists. 

Promote people’s 

participation, build 

people’s conscious in 

being the owner of 

tourist attractions in the 

Ancient City U Thong, 

and make them become 

a good host in 

welcoming and 

servicing tourists so as 

to impress tourists. 

PS10 Should have more budget in developing 

potential of the attractions in the 

community. 

Should have more 

budget in developing 

potential of the 

attractions in the 

community. 

PS11  Should pay attention to the development 

of tourism by having systematic process of 

management. 

Should pay attention to 

the development of 

tourism by having 

systematic process of 

management. 

CS1 Choose leaders who have high abilities and 

understanding in tourism management, not 

those who know nothing. 

leaders who have high 

abilities and 

understanding in 

tourism management 

CS2 Promote and build prominent points of 

whatever aspects of Ancient City U Thong 

in order to attract tourists. 

Promote and build 

prominent points of 

Ancient City U Thong 
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in order to attract 

tourists. 

CS3 Promote public relations and provide 

correct knowledge of tourist attraction 

management in Ancient City U Thong. 

Promote public 

relations and provide 

correct knowledge of 

tourist attraction 

management in Ancient 

City U Thong. 

CS4 Create unique, outstanding and popular 

souvenirs of Ancient City U Thong. 

Create unique, 

outstanding and 

popular souvenirs of 

Ancient City U Thong. 

CS5 Solve traffic problems in U Thong District 

and develop utility for more convenience.  

Solve traffic problems 

in U Thong District and 

develop utility for more 

convenience. 

CS6 Improve the area and environment 

conditions in the tourism management area 

for suitability.   

Improve the area and 

environment conditions 

in the tourism 

management area for 

suitability.   

Respondents 

Q: 4 What are some suggestions for the 

development of community potential of 

Ancient City U Thong? 

Keyword 

CS7 Always focus on human development for 

better participation in the development of 

tourist attractions in Ancient City U Thong 

community. 

focus on human 

development for better 

participation in the 

development of  tourist 

attractions 

CS8 There should be a center of each tourist 

attraction for tourists to learn about the 

There should be a 

center of each tourist 
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history of each place and for the place to 

collect tourism information.    

attraction for tourists to 

learn about the history 

of each place 

CS9 Clubs or centers for developing people’s 

language ability should be establish so that 

people in the community can communicate 

and support tourism in the future. 

Clubs or centers for 

developing people’s 

language ability should 

be establish so that 

people in the 

community can 

communicate. 

CS10 Promote important places in Ancient City 

U Thong that have characteristics to have 

more potential.   

Promote important 

places in Ancient City 

U Thong that have 

characteristics to have 

more potential.   
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APPENDIX E 

 IOC (Index of item objective congruence) 
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IOC (Index of item objective congruence) of the questionnaire 

 

Title “A Model of the Development of Community-Based Tourism Management 

in Designated Areas for Sustainable Tourism” 

 

Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

1 1 1 1 1 1 5 1.00 

2 1 1 1 1 1 5 1.00 

3 1 1 1 1 1 5 1.00 

4 1 1 1 1 1 5 1.00 

5 1 1 1 1 1 5 1.00 

6 1 1 1 1 1 5 1.00 

7 1 1 1 1 1 5 1.00 

8 1 1 1 1 1 5 1.00 

9 1 1 1 1 1 5 1.00 

10 1 1 1 1 1 5 1.00 

11 1 1 1 1 1 5 1.00 

12 1 1 1 1 1 5 1.00 

13 1 1 1 1 1 5 1.00 

14 1 1 1 1 1 5 1.00 

15 1 1 1 1 1 5 1.00 

16 1 1 1 1 1 5 1.00 

17 1 1 1 1 1 5 1.00 

18 1 1 1 1 1 5 1.00 

19 1 1 1 1 1 5 1.00 

20 1 1 1 1 1 5 1.00 

21 1 1 1 1 1 5 1.00 

22 1 1 1 1 1 5 1.00 

23 1 1 1 1 1 5 1.00 

24 1 1 1 1 1 5 1.00 

25 1 1 1 1 1 5 1.00 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

26 1 1 1 1 1 5 1.00 

27 1 1 1 1 1 5 1.00 

28 1 1 1 1 1 5 1.00 

29 1 1 1 1 1 5 1.00 

30 1 1 1 1 1 5 1.00 

31 1 1 1 1 1 5 1.00 

32 1 1 1 1 1 5 1.00 

33 1 1 1 1 1 5 1.00 

34 1 1 1 1 1 5 1.00 

35 1 1 1 1 1 5 1.00 

36 1 1 1 1 1 5 1.00 

37 1 1 1 1 1 5 1.00 

38 1 1 1 1 1 5 1.00 

39 1 1 1 1 1 5 1.00 

40 1 1 1 1 1 5 1.00 

41 1 1 1 1 1 5 1.00 

42 1 1 1 1 1 5 1.00 

43 1 1 1 1 1 5 1.00 

44 1 1 1 1 1 5 1.00 

45 1 1 1 1 1 5 1.00 

46 1 1 1 0 1 4 0.80 

47 1 1 1 1 1 5 1.00 

48 1 1 1 1 1 5 1.00 

49 1 1 1 1 1 5 1.00 

50 1 1 1 1 1 5 1.00 

51 1 1 1 1 1 5 1.00 

52 1 1 1 1 1 5 1.00 

53 1 1 1 1 1 5 1.00 

54 1 1 1 1 1 5 1.00 

55 1 1 1 1 1 5 1.00 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

56 1 1 1 1 1 5 1.00 

57 1 1 1 1 1 5 1.00 

58 1 1 1 1 1 5 1.00 

59 1 1 1 1 1 5 1.00 

60 1 1 1 1 1 5 1.00 

61 1 1 1 1 1 5 1.00 

62 1 1 1 1 1 5 1.00 

63 0 1 1 1 1 4 0.80 

64 1 0 1 1 1 4 0.80 

65 1 1 0 1 1 4 0.80 

66 1 1 0 1 1 4 0.80 

67 0 1 1 1 1 4 0.80 

68 1 1 0 1 1 4 0.80 

69 1 1 1 1 1 5 1.00 

70 1 1 0 1 1 4 0.80 

71 1 1 1 1 1 5 1.00 

72 1 1 1 1 1 5 1.00 

73 0 1 1 1 1 4 0.80 

74 1 1 1 1 1 5 1.00 

75 1 1 1 1 1 5 1.00 

76 1 1 1 1 1 5 1.00 

77 1 1 1 1 1 5 1.00 

78 0 1 1 1 1 4 0.80 

79 0 1 1 1 1 4 0.80 

80 1 1 1 1 1 5 1.00 

81 1 1 1 0 1 4 0.80 

82 1 0 1 1 1 4 0.80 

83 1 1 1 1 1 5 1.00 

84 1 1 1 1 1 5 1.00 

85 1 1 1 1 1 5 1.00 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

86 1 1 1 1 1 5 1.00 

87 1 1 1 1 1 5 1.00 

88 1 1 1 1 1 5 1.00 

89 1 1 1 1 1 5 1.00 

90 1 1 1 1 1 5 1.00 

91 1 1 1 1 1 5 1.00 

92 1 1 1 1 1 5 1.00 

93 1 1 1 1 0 4 0.80 

94 1 1 1 1 1 5 1.00 

95 1 1 1 1 1 5 1.00 

96 1 1 1 1 1 5 1.00 

97 1 1 0 1 1 4 0.80 

98 1 1 1 1 1 5 1.00 

99 1 1 1 0 1 4 0.80 

100 1 1 1 0 1 4 0.80 

101 0 1 1 1 1 4 0.80 

102 1 1 1 1 1 5 1.00 

103 1 1 1 0 1 4 0.80 

104 0 1 1 1 1 4 0.80 

105 0 1 1 1 1 4 0.80 

106 1 1 1 0 1 4 0.80 

107 1 1 1 1 1 5 1.00 

108 1 1 1 0 1 4 0.80 

109 1 1 1 0 1 4 0.80 

110 1 1 1 0 1 4 0.80 

111 1 1 1 0 1 4 0.80 

112 1 1 1 1 1 5 1.00 

113 1 1 1 1 1 5 1.00 

114 1 1 1 0 1 4 0.80 

115 1 1 1 0 1 4 0.80 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

116 1 1 1 0 1 4 0.80 

117 1 1 1 1 0 4 0.80 

118 1 1 1 1 1 5 1.00 

119 1 1 1 0 1 4 0.80 

120 1 1 1 0 1 4 0.80 

121 1 1 1 1 1 5 1.00 

122 1 0 1 1 1 4 0.80 

123 1 1 1 0 1 4 0.80 

124 1 0 1 1 1 4 0.80 

125 1 1 1 1 1 5 1.00 

126 1 1 1 1 1 5 1.00 

127 1 1 1 1 1 5 1.00 

128 1 1 1 1 1 5 1.00 

129 1 1 1 0 1 4 0.80 

130 1 1 1 0 1 4 0.80 

131 1 1 1 1 1 5 1.00 

132 1 1 1 0 1 4 0.80 

133 1 1 1 0 1 4 0.80 

134 1 1 1 0 1 4 0.80 

135 1 1 1 0 1 4 0.80 

136 1 1 1 1 1 5 1.00 

137 1 1 1 1 1 5 1.00 

138 1 1 1 0 1 4 0.80 

139 1 1 1 0 1 4 0.80 

140 1 1 1 0 1 4 0.80 

141 1 1 1 1 1 5 1.00 

142 1 1 1 0 1 4 0.80 

143 1 1 1 1 1 5 1.00 

144 1 1 1 0 1 4 0.80 

145 1 1 1 1 1 5 1.00 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

146 1 1 1 1 1 5 1.00 

147 1 1 1 1 1 5 1.00 

148 1 1 1 1 1 5 1.00 

149 1 1 1 1 1 5 1.00 

150 1 1 1 1 1 5 1.00 

151 1 1 1 1 1 5 1.00 

152 1 1 1 1 1 5 1.00 

153 1 1 1 1 1 5 1.00 

154 1 1 1 1 1 5 1.00 

155 1 1 1 1 1 5 1.00 

156 1 1 1 1 1 5 1.00 

157 1 1 1 1 1 5 1.00 

IOC Score 0.94 
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IOC (Index of item objective congruence) of the questionnaire 

Title “A Model of the Development of Community-Based Tourism Management 

in Designated Areas for Sustainable Tourism” 

 

Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

1 1 1 1 1 1 5 1.00 

2 1 1 1 1 1 5 1.00 

3 1 1 1 1 1 5 1.00 

4 1 1 1 1 1 5 1.00 

5 1 1 1 1 1 5 1.00 

6 1 1 1 1 1 5 1.00 

7 1 1 1 1 1 5 1.00 

8 1 1 1 1 1 5 1.00 

9 1 1 1 1 1 5 1.00 

10 1 1 1 1 1 5 1.00 

11 1 1 1 1 1 5 1.00 

12 1 1 1 1 1 5 1.00 

13 1 1 1 1 1 5 1.00 

14 1 1 1 1 1 5 1.00 

15 1 1 1 1 1 5 1.00 

16 1 1 1 1 1 5 1.00 

17 1 1 1 1 1 5 1.00 

18 1 1 1 1 1 5 1.00 

19 1 1 1 1 1 5 1.00 

20 1 1 1 1 1 5 1.00 

21 1 1 1 1 1 5 1.00 

22 1 1 1 1 1 5 1.00 

23 1 1 1 1 1 5 1.00 

24 1 1 1 1 1 5 1.00 

25 1 1 1 1 1 5 1.00 

26 1 1 1 1 1 5 1.00 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

27 1 1 1 1 1 5 1.00 

28 1 1 1 1 1 5 1.00 

29 1 1 1 1 1 5 1.00 

30 1 1 1 1 1 5 1.00 

31 1 1 1 1 1 5 1.00 

32 1 1 1 1 1 5 1.00 

33 1 1 1 1 1 5 1.00 

34 1 1 1 1 1 5 1.00 

35 1 1 1 1 1 5 1.00 

36 1 1 1 1 1 5 1.00 

37 1 1 1 1 1 5 1.00 

38 1 1 1 1 1 5 1.00 

39 1 1 1 1 1 5 1.00 

40 1 1 1 1 1 5 1.00 

41 1 1 1 1 1 5 1.00 

42 1 1 1 1 1 5 1.00 

43 1 1 1 1 1 5 1.00 

44 1 1 1 -1 1 3 0.60 

45 1 1 1 0 1 4 0.80 

46 1 1 1 0 1 4 0.80 

47 1 1 1 0 1 4 0.80 

48 1 1 1 1 1 5 1.00 

49 1 1 1 0 1 4 0.80 

50 1 1 1 1 1 5 1.00 

51 1 1 1 0 1 4 0.80 

52 1 1 1 0 1 4 0.80 

53 1 1 1 -1 1 3 0.60 

54 1 1 1 0 1 4 0.80 

55 1 1 1 0 1 4 0.80 

56 1 1 1 0 1 4 0.80 
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Item Dr. 

Pimmada 

Mr. 

Teeramate 

Mr. 

Tiam 

Miss 

Suthasinee 

Mr. 

Wichian 

Sum IOC 

57 1 1 1 1 1 5 1.00 

58 1 1 1 0 1 4 0.80 

59 1 1 1 -1 1 3 0.60 

60 1 1 1 -1 1 3 0.60 

61 1 1 1 1 1 5 1.00 

IOC Score  0.93 
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Questionnaire on Index of item objective congruence (IOC)  

Title “AModel of the Development of Community-Based Tourism Management 

in Designated Areas for Sustainable Tourism” 

 

Dear  

  

 This questionnaire is intended to measure the appropriateness of the questions 

and the purposes of the study. The questionnaire is to collect quantitative data from 

tourists. This questionnaire is associated with one of the following research objectives 

which is: 

 

Purpose 2: To assess the potential of communities in developing the 

community-based tourism management in designated areas for sustainable tourism 

 In order to verify the accuracy of the content of the questionnaire. The 

assessment from you, the specialist in community-based tourism management and 

research process. Therefore, it is of paramount importance by having you put the mark  

 over the box indicating score that matches your assessment and / or give 

suggestions for each of the following lists so that the researcher can improve the 

questionnaire. 

Researcher: Thank you very much for taking your precious time to evaluate the 

questionnaire in order to complete this study and further success. 

 

Thank you for answering this questionnaire 

Kulvadee Lamaijeen 

Graduate Student, Student ID 5431731007 

Integrated Tourism Management  

Faculty of Tourism Management 

National Institute of Development Administration 

Email: kulcat5@hotmail.com Tel.  081 4704979 
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List  

R
el

a
te

d
 

  

N
o
t 

ce
rt

a
in

 

 
 

N
o
t 

re
la

te
d

 

 

 

Opinion/ 

suggestions 

Part 1: General Information 

of the Respondent 

    

1. Gender 1 0 -1  

1) Male 1 0 -1  

2) Female 1 0 -1  

2. Age 1 0 -1  

1) Under 20   

  
1 0 -1 

 

2) 21-30  1 0 -1  

3) 31-40  1 0 -1  

4) 41-50  1 0 -1  

5) 51-60  1 0 -1  

6) Above 61  1 0 -1  

3. Marital Status 1 0 -1  

1)  Single 1 0 -1  

2)  Married 1 0 -1  

3)  Divorced/widowed 1 0 -1  

4. Educational Level 1 0 -1  

1)  Under secondary school 1 0 -1  

     2)  Secondary school 1 0 -1  

     3)  High School 1 0 -1  

     4)  Vocational school 1 0 -1  

     5)  Diploma 1 0 -1  

     6) High vocational school  1 0 -1  

     7)  Bachelor’s Degree 1 0 -1  

     8)  Master’s Degree 1 0 -1  

     9) Higher than Master’s 

degree 
1 0 -1 
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List  

R
el

a
te

d
 

  

N
o
t 

C
er

ta
in

 

  

N
o
t 

re
la

te
d

 

 

 

Opinion / 

suggestions 

5. Occupation 1 0 -1  

1) Agriculturist 1 0 -1  

2)  Employee 1 0 -1  

3)  Trader 1 0 -1  

4)  Business owner 1 0 -1  

5)  Private employee 1 0 -1  

6)  State enterprise 

employee 
1 0 -1 

 

7)  Government official 1 0 -1  

8)  Student 1 0 -1  

9)  Others 1 0 -1  

6. Monthly income 1 0 -1  

1)  Lower than 10,000 Baht

  
1 0 -1 

 

2)  10,001-20,000 Baht 

  
1 0 -1 

 

3)  20,001-30,000 Baht 1 0 -1  

4)  30,001-40,000 Baht 

  
1 0 -1 

 

5)  40,001-50,000Baht 1 0 -1  

6)  More than 50,000 Baht 1 0 -1  

Part 2: Criteria for assessing 

community potential in 

terms of skills 

    

1. Communication Skills 1 0 -1  

      1)  The community has 

skill at communicating with 

local dialects clearly. 

1 0 -1 
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List  

R
el

a
te

d
 

  

N
o
t 

C
er

ta
in

 

  

N
o
t 

R
el

a
te

d
 

 

 

Opinion / 

Suggestions 

2) The community has skill 

at communicating with foreign 

languages well. 

1 0 -1 

 

3) The community has skill 

at communicating between 

inside and outside community. 

1 0 -1 

 

4)  The community has 

skill at communicating tourism 

information without creating 

conflict. 

1 0 -1 

 

5)  The community has 

skill at conveying information 

to tourists. 

1 0 -1 

 

2. Customer Service Skills 1 0 -1  

1) The community has skill 

at being a local guide.  
1 0 -1 

 

2) The community has skill 

at carrying out tourism 

activities.  

1 0 -1 

 

3) The community has skill 

at providing tourism security. 
1 0 -1 

 

4) The community has skill 

at doing first aid. 
1 0 -1 

 

5)  The community has at 

providing equitable service. 

 

1 0 -1 
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List  

R
el

a
te

d
 

  

N
o
t 

C
er

ta
in

 

  

N
o
t 

R
el

a
te

d
 

 

 

Opinion / 

Suggestions 

3. Leadership skills 1 0 -1  

1)  The community has skill 

at building trust. 
1 0 -1 

 

2) The community has skill 

at building reliance.  
1 0 -1 

 

3)  The community has skill 

at decision-making and 

problem solving.   

1 0 -1 

 

4) The community has skill 

at coordinating with others 

related to tourism.  

1 0 -1 

 

5)  The community has skill 

at community tourism 

planning. 

1 0 -1 

 

6)  The community has skill 

at cooperating with others 

both from outside and 

inside the community. 

 

1 0 -1 

 

Part 6: Suggestions     

1.  Suggestions in terms of 

skills 
1 0 -1 

 

 

 

 

 

 

 

 

 

 

 

Thank you for your assistance 

Please put this filled questionnaire back into the attached envelope so as to 

forward it to the researcher. 

Miss Kulvadee Lamaijeen Tel. 081 4704979 
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      Questionnaire on Index of item objective congruence (IOC) 

Title “A Model of the Development of Community-Based Tourism Management 

in Designated Areas for Sustainable Tourism” 

 

 

Dear  

  

 This questionnaire is intended to measure the appropriateness of the questions 

and the purposes of the study. The questionnaire is to collect quantitative data from 

people in the community, central government, local government, private sector, and 

civil society sector. This questionnaire is associated with one of the following research 

objectives which is: 

 

Purpose 2: To assess the potential of communities in developing the 

community-based tourism management in designated areas for sustainable tourism 

 In order to verify the accuracy of the content of the questionnaire. The 

assessment from you, the specialist in community-based tourism management and 

research process. Therefore, it is of paramount importance by having you put the mark  

 over the box indicating score that matches your assessment and / or give 

suggestions for each of the following lists so that the researcher can improve the 

questionnaire. 

Researcher: Thank you very much for taking your precious time to evaluate the 

questionnaire in order to complete this study and further success. 

 

Yours sincerely, 

Kulvadee Lamaijeen 

Graduate Student, Student ID 5431731007 

Integrated Tourism Management  

Faculty of Tourism Management 

National Institute of Development Administration 

Email: kulcat5@hotmail.com Tel.  081 4704979 



648 
 

 

List  

R
el

a
te

 

 

N
o
t 

ce
rt

a
in

 
  

N
o
t 

re
la

te
d

 

 

 

Opinion/ 

suggestions 

Part 1: General Information of 

the respondent 

    

7. Gender 1 0 -1  

3) Male 1 0 -1  

Female 1 0 -1  

8. Age 1 0 -1  

1) under 20    1 0 -1  

2)21-30  1 0 -1  

3)31-40 1 0 -1  

4)41-50  1 0 -1  

5)51-60  1 0 -1  

6) over 61 1 0 -1  

9. Marital status 1 0 -1  

1) Single 1 0 -1  

2)  Married 1 0 -1  

3)  Divorced/widowed 1 0 -1  

10. Educational Level 1 0 -1  

1)  under secondary school 1 0 -1  

     2)  secondary school 1 0 -1  

3)  High school 1 0 -1  

4)  Vocational School 1 0 -1  

5) Diploma 1 0 -1  

6)  High vocational school 1 0 -1  

7)  Bachelor’s degree 1 0 -1  

8)  Master’s degree 1 0 -1  

     9)  above master’s degree 1 0 -1  

11. Occupation 1 0 -1  

1) Agriculturist 1 0 -1  
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Opinion/ 

suggestions 

2)  Employee 1 0 -1  

3)  Trader 1 0 -1  

4)  Business owner 1 0 -1  

5)  Private employee 1 0 -1  

6)  State enterprise employee 1 0 -1  

7)  Government official 1 0 -1  

8)  Student 1 0 -1  

9)  Others 1 0 -1  

12. Monthly income 1 0 -1  

1)  Lower than 10,000 Baht 1 0 -1  

2)  10,001-20,000 Baht  1 0 -1  

3)  20,001-30,000 Baht 1 0 -1  

4)  30,001-40,000 Baht  1 0 -1  

5)  40,001-50,000Baht 1 0 -1  

6)  More than 50,000 Baht 1 0 -1  

Part 2: Criteria for assessing 

community potential in terms of 

knowledge 

    

1. Knowledge of tourism resources  1 0 -1  

     1)  Phu Hang Naka is a natural 

granite garden aged around 500 

million. 

1 0 -1 

 

2)  Ancient City U Thong was 

the capital city of the Dvaravati 

kingdom. 

1 0 -1 

 

3)  Ancient City U Thong has a 

river way of life of communities 

along rivers. 

1 0 -1 
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Opinion/ 

suggestions 

     4)  Ancient City U Thong has 

Flower Alms Offering Festival 

which the community has long 

inherited. 

1 0 -1 

 

     5)  Ancient City U Thong has a 

cultural dressing style of Thai-Laos 

people which are Thai Song Dam, 

Lao Wiang, and Lao Khrang. 

1 0 -1 

 

     6)  Ancient City U Thong has 

inherited a wisdom of making Thai 

rice noodles. 

1 0 -1 

 

2.  Knowledge of Tourism 

Resource Conservation 
1 0 -1 

 

     1)  Planting trees and picking up 

garbage in the area of Phu Hang 

Naka Forest is conserving natural 

resources.    

1 0 -1 

 

     2)   Managing the areas and 

tracks for walking into the areas of 

ancient remains is conserving 

historical tourism resources. 

1 0 -1 

 

     3)  Building people’s conscious 

will be an important factor that will 

conserve ways of life in the Ancient 

City U Thong community. 

1 0 -1 

 

     4)  Promoting local dressing 

should be supported from all parties 

for the existence of local cultures. 

1 0 -1 
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Opinion/ 

suggestions 

     5)  Burning waste materials is a 

way to reduce waste materials in 

nature. 

1 0 -1 

 

     6)  Planting trees, promoting 

local dressing, developing ancient 

remains by employing concept of 

conservation, along with 

development are all correct 

concepts. 

1 0 -1 

 

3.  Knowledge of Tourism Carrying 

Capacity 
1 0 -1 

 

     1)  Ancient City U Thong 

Community should promote and 

publicize tourism for the highest 

number of tourists which creates 

the highest income. 

1 0 -1 

 

     2)  Ancient City U Thong 

Community should hold 

performances that are related to 

cultures and be aware of tourists’ 

needs. 

1 0 -1 

 

     3)  Ancient City U Thong 

Community should welcome 

groups of tourists who are aware of 

the value of environment. 

1 0 -1 

 

     4)  Ancient City U Thong 

Community should have rules so as 

to control and convey knowledge to 

tourists. 

1 0 -1 
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Opinion/ 

suggestions 

     5)  Ancient City U Thong 

Community should limit its tourism 

carrying capacity.  

1 0 -1 

 

4.  Knowledge of tourism zoning 1 0 -1  

     1)  Ancient City U Thong 

Community should set direction for 

expanding the area of natural 

tourism. 

1 0 -1 

 

     2)  Related parties in Ancient 

City U Thong Community should 

set the use of lands for agriculture. 

1 0 -1 

 

     3)  Establishing new buildings in 

Ancient City U Thong Community 

should follow tourists’ needs. 

1 0 -1 

 

     4)  Tourism management in 

Ancient City U Thong Community 

should have changes in people’s 

ways of life so as to support 

tourism. 

1 0 -1 

 

     5)  Traditional performances of 

Ancient City U Thong Community 

should be held in places that are 

easy for tourists to access. 

1 0 -1 

 

     6)  Ancient City U Thong 

Community should build modern 

buildings so as to create novelty. 

 

 

1 0 -1 
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Opinion/ 

suggestions 

5. Knowledge of tourism marketing 1 0 -1  

     1) Souvenirs sold in Ancient 

City U Thong  community should 

be similar to  

those of other tourist attractions. 

1 0 -1 

 

     2)  Ancient City U Thong 

community should set the prices of 

tourism products to the maximum 

for the highest income that the 

community will get. 

1 0 -1 

 

     3)  Ancient City U Thong 

community should present its 

tourism resources and products to 

tourists through the internet. 

1 0 -1 

 

     4) Ancient City U Thong 

community should promote tourism 

through all kinds of media. 

1 0 -1 

 

     5)  Ancient City U Thong 

community should find the major 

characteristics of its tourist 

attractions that are similar to those 

of other popular tourist attractions. 

1 0 -1 

 

     6)  Ancient City U Thong 

community should have a tourist 

information center in order to 

facilitate tourists. 

1 0 -1 

 

     7)  Ancient City U Thong 

community should create friendly 

atmosphere to support tourism. 

1 0 -1 
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Opinion/ 

suggestions 

     8) All related parties should be 

cooperative so as to promote 

tourism activities in Ancient City U 

Thong. 

1 0 -1 

 

      9)  Ancient City U Thong 

community should promote 

investment by specific groups for 

tourism development. 

1 0 -1 

 

     10)  Ancient City U Thong 

community should arrange 

activities to increase number of 

tourists only in the seasons that 

there are a lot of tourists. 

1 0 -1 

 

     11)  Ancient City U Thong 

community should conserve old 

houses. 

1 0 -1 

 

     12) Ancient City U Thong 

community should have 

professional process for servicing 

tourists. 

1 0 -1 

 

     13)  Ancient City U Thong 

community should sell products 

that meet tourists’ needs. 

1 0 -1 

 

     14)  Ancient City U Thong 

community should pay attention to 

tourists’ compliments and 

complaints. 

 

1 0 -1 
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Opinion/ 

suggestions 

     15)  Ancient City U Thong 

community should play an 

important role of being a good host 

for welcoming tourists. 

1 0 -1 

 

     16)  Ancient City U Thong 

community should create its own 

products’ brands so as the tourists 

will be aware of the brands. 

1 0 -1 

 

6. Knowledge of Tourism 

Participation 
1 0 -1 

 

     1)  Inviting people to give 

comments and express their opinion 

regarding community-based 

tourism activities in Ancient City U 

Thong community for building a 

sense of ownership is an important 

thing. 

1 0 -1 

 

     2)  Participating in setting plans 

and policies in community-based 

tourism management of Ancient 

City U Thong help build strength of 

the community. 

1 0 -1 

 

     3) Participating in providing 

accurate and correct information in 

the process of making plans of a 

project in community-based 

tourism management of Ancient 

City U Thong is important for the 

community. 

 

1 0 -1 
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Opinion/ 

suggestions 

     4) Being a member of local 

organizations will help develop 

tourism in Ancient City U Thong 

community. 

1 0 -1 

 

     5)  Giving opinions for setting 

tourism group or club’s direction 

creates better community-based 

tourism development in Ancient 

City U Thong community. 

1 0 -1 

 

     6)  Smooth coordination creates 

quality for community-based 

tourism in Ancient City U Thong 

community. 

1 0 -1 

 

     7)  Ancient City U Thong 

community should remove lessons 

after operating the project of 

community-based tourism 

development. 

1 0 -1 

 

Part 3: Criteria assessing 

community potential in terms of 

attitudes 

    

1. Attitudes towards community-

based tourism 
1 0 -1 

 

     1)   Community-based tourism 

makes outsiders interested in the 

Ancient City U Thong community 

more. 

 

1 0 -1 
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Opinion/ 

suggestions 

     2)  Community-based tourism 

creates the opportunity for the 

locals of Ancient City U Thong to 

meet tourists whose languages and 

cultures are different. 

1 0 -1 

 

     3)   Community-based tourism 

brings about the development of 

tourism facilities which is 

beneficial to the Ancient City U 

Thong community.   

1 0 -1 

 

     4)  Community-based tourism 

makes the people of the Ancient 

City U Thong community proud of 

themselves. 

1 0 -1 

 

     5)   Community-based tourism 

creates job opportunities for the 

community. (6)  

1 0 -1 

 

     6)   Community-based tourism 

brings income to the Ancient City 

U Thong community equitably 

1 0 -1 

 

     7)   Community-based tourism 

brings back old ways of life to the 

community. 

1 0 -1 

 

      8)   Community-based tourism 

causes conflict within the 

community. 

1 0 -1 

 

9)  Community-based tourism 

increases daily expense. 
1 0 -1 
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Opinion/ 

suggestions 

10)   Community-based tourism 

produces more waste materials 

in the community. 

1 0 -1 

 

11)   Community-based tourism 

generates traffic problems in the 

community. 

1 0 -1 

 

12)   Community-based tourism 

causes decadence of resources. 
1 0 -1 

 

2. Attitudes towards community-

based tourism management  
1 0 -1 

 

     1)  Community-based tourism 

management creates the 

opportunity for the community to 

participate in deciding tourism 

direction. 

1 0 -1 

 

     2)  Community-based tourism 

management  creates the 

opportunity for the community to 

participate in planning and making 

policies on tourism 

1 0 -1 

 

     3)  Community-based tourism 

management creates the 

opportunity for the community to 

communicate between people in the 

community and organizations 

outside the community. 

 

 

1 0 -1 
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Opinion/ 

suggestions 

     4) Community-based tourism 

management creates the 

opportunity for the community to 

discuss and share opinions with 

others. 

1 0 -1 

 

     5)  Community-based tourism 

management creates the 

opportunity for the community to 

form groups or clubs in order to 

carry out tourism activities. 

1 0 -1 

 

     6)  Community-based tourism 

management creates the 

opportunity for the community to 

coordinate with other groups within 

the community. 

1 0 -1 

 

     7)  Community-based tourism 

management creates the 

opportunity for the community to 

brainstorm, analyze, and discover 

activities that are considered 

important for the community. 

1 0 -1 

 

     8)  Community-based tourism 

management creates the 

opportunity for the community to 

work together harmoniously which 

will result in being a strong 

community. 

 

1 0 -1 
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Opinion/ 

suggestions 

     9) Community-based tourism 

management creates the 

opportunity for the community to 

consider exploiting tourism under 

conditions of management that is 

responsible. 

 

1 0 -1 

 

    10)  Community-based tourism 

management creates the 

opportunity for the community to 

participate in managing the 

environment and protecting and 

controlling pollution. 

 

1 0 -1 

 

    11)  Community-based tourism 

management creates the 

opportunity for the community to 

participate in controlling the 

development of tourism with 

limitations. 

 

1 0 -1 

 

    12)  Community-based tourism 

management creates the 

opportunity for the community to 

participate in managing the benefits 

of the community from tourism 

equitably. 

 

1 0 -1 

 



661 
 

 

List  

R
el

a
te

 

 

N
o
t 

ce
rt

a
in

 
  

N
o
t 

re
la

te
d

 

 

 

Opinion/ 

suggestions 

Part 4: Criteria for assessing 

community potential in terms of 

skills 

    

1. Communication Skills 1 0 -1  

      1)  You are skilled at 

communicating with local dialects. 
1 0 -1 

 

2) You are highly skilled at 

communicating with foreign 

languages. 

1 0 -1 

 

3)  You are skilled at 

communicating between inside and 

outside. 

1 0 -1 

 

4)  You are skilled at 

communicating tourism 

information without creating 

conflict. 

1 0 -1 

 

5)  You are skilled at conveying 

tourism information to tourists. 
1 0 -1 

 

2. Customer Service Skills 1 0 -1  

1)  You are skilled at being a 

local guide. 
1 0 -1 

 

2)  You are skilled at carrying 

out tourism activities. 
1 0 -1 

 

3)  You are skilled at providing 

tourism security. 
1 0 -1 

 

4)  You are skilled at doing first 

aid. 
1 0 -1 

 

5)  You are skilled at providing 

equitable service. 
1 0 -1 
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Opinion/ 

suggestions 

3. Leadership skills 1 0 -1  

1)  You are skilled at building 

trust. 
1 0 -1 

 

2)  You are skilled at building 

reliance. 
1 0 -1 

 

3)  You are skilled at making 

decisions and problem solving. 
1 0 -1 

 

4)  You are skilled at 

coordinating with others related to 

tourism. 

1 0 -1 

 

5)  You are skilled at tourism 

planning. 
1 0 -1 

 

6)  You are skilled at 

cooperating with others both inside 

and outside a community. 

1 0 -1 

 

Part 5: Criteria for assessing 

community potential in terms of 

core competency 

    

1)  Competency at working with 

others and tourists efficiently 
1 0 -1 

 

2)  Competency at working in 

different environments where there 

are social varieties 

1 0 -1 

 

3)  Competency at working 

according to the regulations, rules, 

and orders of the community 

1 0 -1 

 

4)  Competency at developing and 

searching for knowledge related to 

tourism management 

1 0 -1 
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     5)  Competency at 

communicating efficiently with 

people who are in charge of tourism 

1 0 -1 

 

     6)  Competency at 

communicating with people who 

are in charge of tourism through 

information technology 

1 0 -1 

 

     7) competency at promoting and 

supporting tourism products in the 

community 

1 0 -1 

 

     8) Competent at providing 

equitable services to tourists 
1 0 -1 

 

     9)  Competent at solving conflict 

within various situations 
1 0 -1 

 

     10)  Competent at coordinating 

tourism activities 
1 0 -1 

 

     11)  Competent at initiating 

tourism projects 
1 0 -1 

 

     12)  Competent at tourism 

planning  
1 0 -1 

 

     13)  Competent at writing 

tourism policies 
1 0 -1 

 

     14)  Competent at assessing and 

monitoring tourism results 
1 0 -1 

 

     15) Competent at developing, 

improving tourism procedures 

 

 

1 0 -1 
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suggestions 

Part 6: Suggestions     

1.  Suggestions regarding 

knowledge 
1 0 -1 

 

2.  Suggestions regarding attitudes 1 0 -1  

3.  Suggestions regarding skills 1 0 -1  

4.  Suggestions regarding core 

competency 
1 0 -1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Thank you for your assistance 

Please put this filled questionnaire back into the attached envelope so as to 

forward it to the researcher. 

Miss Kulvadee Lamaijeen 

Email: kulcat5@hotmail.com Tel. 081 4704979 
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Reliability : ALL 

Case Processing Summary 

 N % 

Cases Valid 

Excluded
a
 

Total 

30 

0 

30 

100.0 

.0 

100.0 

a. Listwise deletion based on all variables in the procedure. 

 

Reliability Statistics 

Cronbach’s 

Alpha 

N of Items 

.962 101 

 

Item-Total Statistics 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

Phu Hang Naka is a natural granite 

garden aged around 500 million years. 
223.37 1313.964 .560 .963 

Ancient City U Thong was the capital city 

of the Dvaravati kingdom. 
222.73 1287.720 .411 .962 

Ancient City U Thong has a riverside way 

of life of communities along its 

riverbanks. 

222.67 1295.264 .622 .962 

Ancient City U Thong has a Flower Alms 

offering festival which the community 

has long inherited. 

222.93 1297.720 .702 .963 

Ancient City U Thong has a cultural 

dressing style of Thai-Laos people which 

are Thai Song Dam, Lao Wiang, and Lao 

Khrang. 

222.73 1287.720 .41 .962 

Ancient City U Thong has inherited the 

wisdom of making Thai rice noodles. 
223.0 1284.138 .517 .962 



667 
 

Item-Total Statistics 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

Planting trees and picking up garbage in 

the area of Phu Hang Naka Forest helps 

to conserve natural resources.    

222.67 1295.264 .684 .962 

Management of the areas and tracks for 

walking into the areas of the ancient 

remains helps to  conserve historical 

tourism resources. 

222.67 129.264 .577 .962 

Building people’s conscious will be an 

important factor that will conserve ways 

of life in the Ancient City U Thong 

community. 

222.67 1295.264 .612 .962 

Promoting local dressing should be 

supported from all parties for the 

existence of local cultures. 

222.77 1289.220 .572 .962 

Burning waste materials is a way to 

reduce waste materials in nature. 
223.00 1299.517 .650 .963 

Planting trees, promoting local dressing, 

developing ancient remains by employing 

concepts of conservation, along with 

development are all correct concepts. 

223.37 1286.516 .255 .962 

Ancient City U Thong Community should 

promote and publicize tourism to increase 

number of tourists which creates a higher 

income. 

223.27 1289.926 .542 .962 

Ancient City U Thong Community should 

hold performances that are related to 

cultures and be aware of tourists’ needs. 

223.23 1289.289 .558 .962 

Ancient City U Thong Community should 

welcome groups of tourists who are 

aware of the value of environment. 

222.77 1291.978 .746 .962 

Ancient City U Thong Community should 

have rules so as to control and convey 
222.80 1299.683 .645 .963 
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Variance 
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Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

knowledge to tourists. 

Ancient City U Thong Community should 

limit its tourism carrying capacity. 
222.83 1288.489 .744 .962 

Ancient City U Thong Community should 

set direction for expanding the area of 

natural tourism. 

222.73 1287.168 .741 .962 

Related parties in Ancient City U Thong 

Community should set the use of lands 

for agriculture. 

222.83 1285.040 .471 .962 

Establishing new buildings in Ancient 

City U Thong Community should follow 

tourists’ needs. 

223.00 1290.897 .650 .962 

Tourism management in Ancient City U 

Thong Community should have changes 

in people’s ways of life so as to support 

tourism. 

223.07 1297.789 .450 .963 

Traditional performances of Ancient City 

U Thong Community should be held in 

places that has easy access for tourists. 

223.47 1304.533 .741 .963 

Ancient City U Thong Community should 

build modern buildings so as to create 

novelty. 

223.20 1307.545 .342 .963 

Souvenirs sold in Ancient City U Thong 

community should be similar to those of 

other tourist attractions.  

223.10 1304.852 .652 .963 

Ancient City U Thong community should 

set the prices of tourism products to 

maximum so the community can get a 

higher income. 

222.83 1298.971 .841 .963 

Ancient City U Thong community should 

present its tourism resources and products 

to tourists through the internet. 

222.70 1294.217 .677 .962 
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Correlation 

Cronbach’s 

Alpha if 

Item 
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Ancient City U Thong community should 

promote tourism through all kinds of 

media. 

222.67 1295.264 .540 .962 

Ancient City U Thong community should 

find major characteristics of its tourist 

attractions that are similar to those of 

popular tourist attractions. 

223.33 1301.678 .692 .963 

Ancient City U Thong community should 

have a tourist information center in order 

to facilitate tourists. 

222.67 1295.264 .554 .962 

Ancient City U Thong community should 

create friendly atmosphere to support 

tourism. 

222.70 1290.286 .677 .962 

All related parties should be cooperative 

so as to promote tourism activities in 

Ancient City U Thong. 

222.73 1287.582 .418 .962 

Ancient City U Thong community should 

promote investment by specific groups 

for tourism development. 

223.30 1296.769 .449 .963 

Ancient City U Thong community should 

arrange activities to increase number of 

tourists only in the high seasons when 

there are a lot of tourists. 

223.07 1303.099 .554 .963 

Ancient City U Thong community should 

conserve old houses. 
222.73 1295.168 .520 .963 

Ancient City U Thong community should 

have a professional process for servicing 

tourists. 

222.73 1291.375 .510 .962 

Ancient City U Thong community should 

sell products that meet tourists’ needs. 
222.73 1291.857 .683 .962 

Ancient City U Thong community should 

pay attention to tourists’ compliments and 
222.77 1292.254 .733 .962 
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Variance 

If Item 
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Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

complaints. 

Ancient City U Thong community should 

play an important role of being a good 

host for welcoming tourists. 

222.73 1289.237 .627 .962 

Ancient City U Thong community should 

create its own products’ brands so as the 

tourists will be aware of the brands. 

223.63 1300.309 .584 .963 

Inviting people to give comments and 

express their opinion regarding 

community-based tourism activities in 

Ancient City U Thong community for 

building sense of ownership is an 

important thing. 

222.80 1292.717 .671 .962 

Participating in setting plans and policies 

in community-based tourism management 

of Ancient City U Thong helps to build 

strength within the community. 

222.73 1296.823 .785 .963 

Participating in providing accurate and 

correct information in the planning stage 

of projects in community-based tourism 

management of Ancient City U Thong is 

important for the community. 

222.70 1290.907 .630 .962 

Being a member of local organizations 

will help develop tourism in Ancient City 

U Thong community. 

222.83 1285.523 .457 .962 

Giving opinions for setting tourism group 

or club’s direction creates better 

community-based tourism development in 

Ancient City U Thong community. 

222.73 1294.547 .636 .962 

Smooth coordination creates quality for 

community-based tourism in Ancient City 

U Thong community. 

222.70 1290.286 .477 .962 
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Item-Total Statistics 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

Ancient City U Thong community should 

remove lessons after operating the project 

of community-based tourism 

development. 

222.87 1292.809 .678 .963 

Community-based tourism increases the 

outsiders interested in the Ancient City U 

Thong community. 

220.00 1246.414 .658 .961 

Community-based tourism creates the 

opportunity for the locals of Ancient City 

U Thong to meet tourists with different 

languages and cultures. 

220.23 1285.668 .517 .962 

Community-based tourism brings about 

the development of tourism facilities 

which is beneficial to the Ancient City U 

Thong community.   

220.07 1253.857 .614 .962 

Community-based tourism makes the 

people of the Ancient City U Thong 

community proud of themselves. 

219.73 1250.892 .626 .962 

Community-based tourism creates job 

opportunities for the community.  
219.73 1251.306 .703 .961 

Community-based tourism brings income 

to the Ancient City U Thong community 

equitably. 

220.00 1254.897 .540 .962 

Community-based tourism restores the 

old ways of life to the community. 
220.73 1250.892 .533 .962 

Community-based tourism causes the 

conflict within the community. 
220.93 1264.133 .357 .962 

Community-based tourism increases daily 

expense. 
220.93 1250.754 .535 .962 

Community-based tourism produces more 

waste materials in the community. 
220.30 1259.390 .459 .962 

Community-based tourism generates 220.17 1256.626 .463 .962 
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Item-Total Statistics 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

traffic congestion in the community. 

Community-based tourism causes 

decadence of resources. 
220.67 1256.644 .473 .962 

Community-based tourism management 

creates the opportunity for the community 

to participate in deciding future tourism 

direction. 

220.23 1248.530 .694 .961 

Community-based tourism management 

creates the opportunity for the community 

to participate in planning and making 

policies on tourism. 

220.20 1247.959 .628 .962 

Community-based tourism management 

creates the opportunity for the community 

to communicate between people in the 

community and organizations outside the 

community. 

219.97 1258.171 .515 .962 

Community-based tourism management 

creates the opportunity for the community 

to discuss and share opinions with others. 

220.07 1252.754 .564 .962 

Community-based tourism management 

creates the opportunity for the community 

to form groups or clubs in order to carry 

out tourism activities. 

220.00 1249.724 .658 .961 

Community-based tourism management 

creates the opportunity for the community 

to coordinate with other groups within the 

community. 

220.03 1241.275 .682 .961 

Community-based tourism management 

creates the opportunity for the community 

to brainstorm, analyze, and discover 

activities that are considered important 

for the community. 

220.03 1239.482 .667 .961 
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Item-Total Statistics 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

Community-based tourism management 

creates the opportunity for the community 

to work together harmoniously which will 

result in being a stronger community. 

220.07 1248.685 .583 .962 

Community-based tourism management 

creates the opportunity for the community 

to consider exploiting tourism under 

conditions of the management that is 

responsible. 

220.10 1245.541 .622 .962 

Community-based tourism management 

creates the opportunity for the community 

to participate in managing the 

environment and protecting and 

controlling pollution. 

220.10 1245.955 .636 .962 

Community-based tourism management 

creates the opportunity for the community 

to participate in controlling the 

development of tourism with limitations. 

219.97 1247.895 .641 .962 

Community-based tourism management 

creates the opportunity for the community 

to participate in managing the benefits of 

the community from tourism equitably. 

 

220.10 

 

1243.679 

 

.688 

 

.961 

You are skilled at communicating with 

local dialects. 
219.93 1261.099 .517 .962 

You are highly skilled at communicating 

with foreign languages. 
221.10 1246.231 .596 .962 

You are skilled at communicating 

between inside and outside the 

community. 

220.40 1240.593 .808 .961 

You are skilled at promoting tourism 

information without creating conflict. 
220.63 1257.757 .582 .962 

You are skilled at conveying tourism 220.57 1237.771 .838 .961 
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Item-Total Statistics 

 

Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

information to tourists. 

You are skilled at being a local guide. 220.60 1241.972 .757 .961 

You are skilled at carrying out tourism 

activities. 
220.60 1251.697 .554 .962 

You are skilled at providing tourism 

security. 
220.50 1257.362 .510 .962 

You are skilled at providing first aid. 220.47 1249.361 .577 .962 

You are skilled at providing equitable 

service. 
220.37 1256.654 .518 .962 

You are skilled at building trust. 220.03 1259.757 .505 .962 

You are skilled at building reliance. 220.17 1256.489 .570 .962 

You are skilled at decision making and 

problem solving. 
220.30 1256.700 .628 .962 

You are skilled at coordinating with 

others related to tourism. 
220.33 1248.092 .614 .962 

You are skilled at tourism planning. 220.57 1245.082 .599 .962 

You are skilled at cooperating with others 

both inside and outside the community. 
220.30 1247.321 .622 .962 

Competency at working with colleagues 

and tourists efficiently. 
219.97 1260.171 .611 .962 

Competency at working in different 

environments where there are social 

varieties. 

220.03 1259.964 .639 .962 

Competency at working according to the 

regulations, rules, and orders of the 

community. 

219.73 1255.237 .671 .962 

Competency at developing and searching 

for knowledge related to tourism 

management. 

220.03 1243.137 .818 .961 

Competency at communicating efficiently 

with tourism management personal. 
220.03 1241.275 .813 .961 

Competency at communicating with 220.27 1249.513 .631 .962 
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Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

If Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach’s 

Alpha if 

Item 

Deleted 

people who are in charge of tourism 

through Information Technology. 

Competency at promoting and supporting 

tourism products in the community. 
220.10 1244.231 .760 .961 

Competent at providing equitable services 

to tourists. 
220.10 1256.024 .704 .961 

Competent at solving conflicts within 

various situations. 
220.27 1257.099 .650 .962 

Competent at coordinating tourism 

activities. 
220.10 1246.231 .838 .961 

Competent at initiating tourism projects. 220.13 1243.909 .685 .961 

Competent at tourism planning.  220.10 1235.886 .749 .961 

Competent at writing tourism policies. 220.20 1242.303 .684 .961 

Competent at assessing and monitoring 

tourism results. 
220.40 1246.869 .712 .961 

Competent at developing, improving 

tourism procedures. 
220.30 1240.631 .736 .961 
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Map 

 

Geographical Features of the Community 

Source:  Public Organization, 2013. 

 

หมู่ท่ี 1 บา้นนาลาว    Village No. 1 Ban Nalao 

หมู่ท่ี 2 บา้นดอนพรหม   Village No. 2 Ban Don Phrom 

หมู่ท่ี 3 บา้นโคก    Village No. 3 Ban Khok 

หมู่ท่ี 4 บา้นหนองผาสาม   Village No. 4 Ban Nong Pha Sam 

หมู่ท่ี 5 บา้นเขาพระ    Village No. 5 Ban Khao Phra 

หมู่ท่ี 6 บา้นอู่ทอง-ท่าพระ   Village No. 6 Ban U Thong- Tha Phra 

หมู่ท่ี 7 บา้นท่ามา    Village No. 7 Ban Tha Ma 

หมู่ท่ี 8 บา้นหนองเสือ   Village No. 8 Ban Nong Sua 
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หมู่ท่ี 9 บา้นศรีสรรเพชรญ ์  Village No. 9 Ban Si Sanphet 

หมู่ท่ี 10 บา้นดงเยน็    Village No. 10 Ban Dong Yen 

หมู่ท่ี 11 บา้นปฐมพร   Village No. 11 Ban Pathom Phon 

หมู่ท่ี 12 บา้นเนินพลบัพลาสวนพลู  Village No. 12 Ban Noenphapphla Suanphlu 

ต าบลหนองโอ่ง    Nong Ong Sub District 

ต าบลยุง้ทะลาย    Yung Thalai Sub DIstrict 

ต าบลจระเขส้ามพนั    Chorakhe Sam Phan Sub District 

ต าบลกระจนั    Krachan Sub District 

เขาโกปิดทอง   Mount Ko Pit Thong/ Khao Ko Pit Thong 

เขาพระ    Mount Phra/ Khao Phra 

เขาท าเทียม                                    Mount Tham Thiam Khao/ Khao Tham Thiam 

ถนนทา้วอู่ทอง   Thao U Thong Road 

ถนนวิญญาณุโยค   Winyanuyok Road 

คู่เมืองโบราณ   Ancient city’s moat 

เขารางกะเปิด   Mount Rang Ka Poet/ Khao Rang Ka Poet 

เขาคอก    Mount Khok/Khao Khok 

คลองจระเขส้ามพนั   Chorakhe Sam Phan Canal 

ทางหลวงพิเศษแผน่ดินหมายเลข 333  Motorway 333 

ทางหลวงพิเศษแผน่ดินหมายเลข 321  Motorway 321 

ทางหลวงแผน่ดินหมายเลข 3342        National Highway 3342
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