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The objectives of this research consist of 1. To study the current context of 

interpretation management of Thai art at the passenger terminal, Suvarnabhumi Airport, 

2. To evaluate the effectiveness of the current interpretation methods of Thai art at the 

passenger terminal, Suvarnabhumi Airport, and 3. To propose a model of Thai art 

interpretation management at the passenger terminal, Suvarnabhumi Airport. The 

research employed mixed research methods, including quantitative and qualitative 

research.    

This research selected the departure terminal of Suvarnabhumi Airport as an area 

for conducting the study. The research examined interpretation management of Thai art 

existing in the airport in 3 aspects which are information management, presentation 

management and experience management. As for the art studied, there are Giants, Scene 

of the Churning of the Milk Ocean, Thai Pavilion and The multi-tiered roof Bushapaka 

Throne. The information was collected solely from foreign passengers. The sampling 

method selected was purposive sampling. The research tool was in the form of a 

questionnaire or an interview which were used with the passengers. There were 410 sets 

of questionnaires collected. Later on, these sets of questionnaires were categorized 

according to the 7 continents, pursuant to the list of continents provided by Department 

of Tourism. Also, the questionnaires were used in obtaining answers from related 

experts. 

As for data analysis in terms of qualitative research, the researcher used the 

method of content analysis and the analysis of tourists’ opinions on the assessment of 

the effectiveness of interpretation management of Thai art in Suvarnabhumi Airport. 

The statistics employed were number, percentage, mean, and S.D. Data collected is 
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presented in tables and interpreted by descriptions. In addition, for the analysis and 

comparison of tourists’ opinions related to the assessment of the effectiveness of 

interpretation management of Thai art in Suvarnabhumi Airport in different aspects, the 

statistics method used was a t-test, when there were more than 2 groups of independent 

sample groups. If differences could be found regarding the means of groups of 

population, the test on differences between the means would be tested in pairs by using 

LSA (Fisher’s Least-Significant Different), and data collected would be presented in 

tables and interpreted through descriptions. 

The research results show that the majority of the respondents include male 

respondents (60%), those aged between 31 – 40 (31.22%), those who are married 

(48.78% ), respondents coming from Europe (39.76%), Christian respondents (47.32%), 

those having a bachelor’s degree, (58.78%), those who are professional workers 

(33.41%), those earning a yearly income of $ 40,000 – 49,999 (22.93%), leisure as 

purposes of travelling (75.85%), those having visited Thailand twice (36.34%), and 

those having visited Suvarnabhumi Airport twice (39.02%). As for the results of the 

assessment in the 3 aspects, for 1, information management, the opinions are at a low 

level (= 2.26), for 2, presentation management, the opinions are at a mediocre level (= 

2.67), and for 3, experience management, the levels of opinions are at a mediocre level 

(= 2.97).   

According to hypotheses testing, it was found that the sample groups who came 

from different continents, the groups whose number of times visiting Thailand are 

different as well as groups with different number of times using Suvarnabhumi Airport 

have opinions about the assessment of interpretation management of Thai art in 

Suvarnabhumi Airport in terms of presentation management, information management, 

and experience management. Meanwhile, the sample groups with different religions 

have opinions about the assessment of interpretation management of Thai art in 

Suvarnabhumi Airport in terms of information management. 

A Thai Art Interpretation Management Model of Suvarnabhumi Airport consists 

of 3 key components which are information management, presentation management, 

and experience management. These components are related in order for interpretation to 

be as efficient and effective as possible. 
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CHAPTER 1 

 

INTRODUCTION 

1.1 Introduction 

 

This chapter of the research is titled ‘A Thai Art Interpretation Management 

Model of Suvarnabhumi Airport’. It illustrates the rationale of the study which 

explains the reasons why this topic should be investigated. To obtain the model of 

Thai art interpretation, this research covers three significant objectives, which are the 

current context of interpretation management and the evaluation of the levels of the 

effectiveness of the current interpretation methods in order to propose the model of 

interpretation management. The three-question research is formulated after the 

research objectives are structured. The contributions of the research are related to both 

research output and outcomes.The scope of content, areas, demographic, and time are 

explained respectively.  

 

1.2 Thai Art at the Airport 

 

Thai art at Suvarnabhumi Airport such as the Ramayana Giant Sculptures, 

painting, cultural display and Thai house have all been placed in the passenger 

terminal building.  The main purpose of having them is to display the beauty of Thai 

crafts and for symbolic protection.  For the sculptures of the Ramayana Giants, they 

are thought of as the guardians to the gateway of Thailand. 

As stated in spotlight on Airports of Thailand (2007), it is mentioned that the 12 

gigantic figures were placed in order to catch the passengers’ impressions. They are 

not only placed to attract interests, but also because it is a good way to encourage 

visitors to visit the Temple of the Emerald Buddha at the Grand Palace, which is the 
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original Giant. Also, the 12 figures are placed to symbolize Thainess as these 12 

gigantic sculptures are the guardians of the nation. 

The sculptures are modeled from the 12 Ramayana Giants surrounding the main 

chapel of the Temple of the Emerald Buddha. It is typically believed that they are 

safeguarding the Emerald Buddha as all of them are facing the main chapel. At the 

airport, the magnificent sculptures are located along the walkways of the arrival hall 

on the second floor. They are displayed to greet and welcome arriving passengers.  

Seeing these outstanding sculptures will encourage and arouse interest for the 

passengers to pay a visit to see the originals at the Temple of the Emerald  

Buddha. The names of the Ramayana Giants are: Tosakanth, Sahassadeja, Askan 

mara, Chakravarti, Indrajit, Mangkorakar, Maiyarab, Suriyaphob, Tosagirivan, 

Tosagirithorn, Viruncamban and Virulhok. All of them represent the main characters 

of the Indian Ramayana story. 

Other Suvarnabhumi Airport structures that also attract a number of visitors at 

the terminal area are the Golden Busabok, Golden Teakwood Plub-Pla and Thai rural-

based Sala. These symbolic structures are placed to represent Thainess and Thai 

culture. 

The holy objects including the Buhhda images as well as the relics are housed in 

the Golden Busabok or high pulpit. It is to show the high ranking royal architecture 

which is seen in the form of Golden Teakwood Plub-Pla or golden royal pavilion. 

Thai rural-based Sala is made of wood and is decorated with gold lacquer. It aims to 

show the way of life by presenting how people in the country-side live and work.  

Another sculptural artwork displayed in the passenger’s terminal is called the 

Churning of the Ocean of Milk. This artwork depicts Siva, Narayana and Brahma 

which are known as Hindu deities. Throughout the history of Thailand, this artwork 

has had an influence in many ways. They are involved in Thai tradition, folk tales and 

beliefs. It is believed among Thai people that Narayana or Phra Narai was 

reincarnated as a king. He is believed to have ended the suffering and ensure 

happiness and well-being of his people. A number of monsters, demons and angels or 

fairies also are joined in the churning. The entire sculpture symbolizes that the 

Kingdom of Thailand will be everlasting or the Golden Land will last forever. 
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Inside the passenger terminal, Thai mythical sculptures have also been placed 

with the same intention. They are shown for the international arriving passengers to 

see the sculptures and to appreciate the structure of the sculptures. The display is on 

view for all departing passengers, international and domestic, Thai and foreign. They 

are intentionally set for people to appreciate the beauty of the sculptures.  

All in all, it might be said that the exhibition of the Ramayana Giants, Golden 

Busabok, Golden Teakwood Plub-Pla and Thai rural-based Sala and the Churning of 

the Ocean of Milk could become landmarks at Suvarnabhumi Airport as well as being 

a significant addition to the atmosphere of the passenger terminal building.  

 

1.3 Problems Identification 

 

In tourism today, it is undeniable to say that tourism interpretation plays a 

significant role for visitors mainly in terms of getting information and appreciating the 

new surroundings which leads to having new experiences.  A new place, a new setting 

and new environments for passengers to explore while they are on their vacation may 

possibly provide the opportunity for them to connect their own preferences with the 

history and culture of the locality. It is believed that the effective interpretation 

methods could enhance visitors levels of new experiences as well as the levels of 

appreciations. Also, it could have impact on the host environment in terms of making 

the place to be unique, widely publicized and landmarked.  

The phenomenological meanings of the building’s environment should draw the 

attention and convey the meaning for new-comers.  If it was managed with a good 

method of interpretation, it would be a good reward in return; otherwise, it could be 

an unmemorable one. Heidegger (1971) and Thompson (1994) mentioned that 

humankind should emphasize that the way architecture and urban space could 

encourage and motivate the sense of belonging among new-comers.  In return, those 

which are built should also provide a sense of place to a built environment. Therefore, 

it can distribute an image of self-identity.  

Saussure (1966) said that architecture should create the space to be an area of 

imagination and creativity for people to experience.  That area should not only be a 
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significant space but also should meaningfully signify the capacity of a cultural 

product.  

In order to interpret the meaning through the images, objects or displayed 

products as a kind of language, things including the physical building, the stylistic 

composition, the patterns of connections, the parts and the whole in architectural 

programs must be paralleled in the way of interpretation. Similarly, the correct forms 

of structures among words or other ways of making meaning in a full sentence or in a 

paragraph should be well-composed. 

However, the Thai sculptures might not be interpreted correctly in the senses of 

information management, presentation management and experience management. 

There are many reasons that could be assumed and could support this assumption. The 

backgrounds of passengers who visit Suvarnabhumi Airport are from totally different 

continents, education levels, experiences in Thailand, travel frequency to Thailand, 

religious and even personal interests which could lead to misunderstand the concepts 

of the art interpretation. In terms of information management, visitors may not have 

been well-informed of the details or the storytelling might be too complicated for 

them to comprehend at a very short notice. The methods of presentation management 

could be one of the main reasons why tourists do not understand, and therefore just 

simply ignore the magnificent sculptures. Only they take the photographs with or 

without knowing anything regarding the displayed art.  Also, the level of interest, the 

background of knowledge, the preferences and the cultures could also be problematic 

for visitors not to be able to understand the main purposes of interpretation.   

According to air transport information and the slot coordination division of 

Airports of Thailand (2007), it was reported that the number of passengers who used 

Suvarabhumi from January to July 2017 was 35,494,689 passengers. In relation to the 

marketing aspect, that number could be a useful tool to make them know that the 

airport has displayed Thai art, which is not only just for the decorative element but 

also for drawing their attentions where to see, what to know and how to appreciate 

Thai art. Consequently, the tourist’s perception, understanding and appreciation could 

change in a better way. The airport itself does not need to invest a large amount of 

money to promote the airport. The passengers themselves would be a hand to help 

promoting. Namely, sharing pictures among friends, word of mouth, behavioral 
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modification and even visiting the attractions where they could experience the 

authentic arts could be beneficial both to the airport and to the attractions.  

Nevertheless, today, the interpretation might not be appropriate to capture the 

interests of tourists, convey the meanings behind the beautiful sculptures as well as 

reveal the talented masterpiece work of art, and enhance the experience. Managing the 

Suvarnabhumi Airport interpretation effectively would provide the benefits to the 

airport and tourists would help the airport to publicize internationally.  

Interpretation helps make tourists to understand, be delightful, and be impressed 

with the exhibition. Moreover, it helps raising their awareness on the value of 

Suvarnabhumi Airport and culture as well as changing their behavior into a positive 

way: not to damage the exhibited objects and to be a part of sustainable tourism 

development. Interpretation can also help promoting the tourist attractions where 

similar Suvarnabhumi Airport works are exhibited. It encourages more tourists to visit 

there which can help motivating the area’s economy. 

This study could be beneficial to the Suvarnabhumi Airport in terms of having 

the effective management methods and knowing the accurate ways of making 

meaning from the beautiful of Thai art. It could be a guideline to those whose work is 

related to the decorative design and especially to the interior designers to know the 

design concept of the passenger terminal.  It could be a standardization to numerous 

attractions in Thailand especially temples, museums and other build attractions. Also, 

in terms of tourism marketing, this could be a way to add value to the airport as well 

as a way to publicize it. Not only in terms of marketing value, but it could also lead to 

other attractions in Thailand which could be another way to generate income to 

various destinations in Thailand.  Finally, it could represent the image of the Kingdom 

of Thailand beautifully and perfectly as tourism cannot be done by only a single unit 

but many hands should be involved in boosting the economic levels, maintaining the 

value of culture and preserving the attractions for sustainable use.  

  



6 

 

Since utilization efficiency and a symbol of the great airport are main concepts 

of Suvarnabhumi Airport’s design, it is regarded as Thai people’s pride. On 

September 28, 2006 this state-of-the-art airport was inaugurated and welcomed 

visitors around the world. It was recorded to be one of the world’s largest airports. In 

addition, it is an important to the airport in terms of the country’s economy, society, 

international relations, commerce, tourism, and so on. As the airport has an 

international exterior design, it is essential to create a Thai atmosphere inside the 

terminal building in order to present Thai identity and culture which is Thai people’s 

pride. Consequently, an idea of presenting Thainess to tourists around the world was 

emerged through several kinds of art work including applied Thai architecture, Thai 

sculpture, and Thai painting which can reflect Thainess and Thai artists’ talent.         

Therefore, Suvarnabhumi Airport is more than just an airport. Not only do they 

focus on serving passengers, Suvarnabhumi Airport exhibition inside the terminal 

building is also another way to impress and bring them a smile of happiness during 

their wait for boarding. Moreover, the airport has held a campaign called ‘Airport of 

Smile’ since 2010 to serve the passengers the best service and to create a smile and 

impression among them as an attempt to be one of the 10 best airports in the world 

ranked by Skytrax, like they once achieved in 2010. Later, they were fifth in the 

ranking for the best airport which had 40-50 million passengers in 2015. However, the 

airport was ranked 32.3rd in average during 2010 – 2018. According to Skytrax, the 

world airport awards ranking was based on around 13.73 million sets of surveys 

obtained from participants who came from more than 100 different countries at 550 

airports around the world during March, 2017 to February, 2018. Customer service 

experience from the check-in process, transit, and shopping to immigration process at 

each airport were evaluated. According to world airport awards (2017) Skytrax’s 

world airport awards ranking, the aviation consulting company officially announced 

Suvarnabhumi Airport to be ranked 36th in 2017, which was two positions higher 

than the previous year.     

If Suvarnabhumi is better ranked as they were previously, it will improve the 

airport’s image, create trust among passengers, and promote the growth of Thailand’s 

aviation industry. This can offer people better job opportunities and incomes while 

motivating the overall economic system. 
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Due to the growth of the aviation industry in Thailand, the establishment of a 

new terminal at Bangkok’s Suvarnabhumi Airport was planned and expected to be 

inaugurated by 2020. It is expected that the airport will be able to support 60 million 

passengers a year with 68 flights an hour. The increased flights will help reducing the 

airport’s congestion.  There will also be a passenger transportation system linking to 

Suvarnabhumi Airport Terminal 1. After the completion of phase 2 and 3, the airport 

is expected to be able to support up to 90 million passengers a year.   

According to the mentioned passenger number, if the airport can provide an 

efficient Suvarnabhumi Airport interpretation management, it can help persuading 

them to visit the tourist attractions where Suvarnabhumi Airport works are presented. 

They will spread their word of mouth or share their experiences with other tourists 

through various channels which will help promoting the attractions to be known 

wider. Furthermore, this will be another way to promote and create a clear identity for 

the airport to show the presentation of Suvarnabhumi Airport and culture to the 

international community – just as the meaning of the airport, a golden land. 

This research contributes to the academic field in that it discovers three aspects 

of the interpretation management: information, presentation, and experience 

management which are essential elements that make Suvarnabhumi Airport 

interpretation management to be most effective. Moreover, they can be adapted 

especially to the interpretation management of Suvarnabhumi Airport. 

In the past, interpretation related research focused on personal interpretation 

which was based on effectiveness after the interpretation. In addition, there is still an 

interpretation at the ecotourism attractions, a making of interpretation manual for 

tourist attractions, and other related interpretation at the museum and tourist 

attractions which were regarded as non-personal interpretation. However, not a lot of 

research related to art interpretation at the airport was found. Other research related to 

the interpretation at the airport study passengers’ satisfaction and appreciation of the 

paintings created by artists used for the airport decoration. This, therefore, becomes a 

key issue of this study. In contrast, this research focuses on obtaining a Suvarnabhumi 

Airport interpretation management model of Suvarnabhumi Airport. 
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The obtained model covers three management aspects: information 

management, presentation management, and experience management.  If there is 

further study on the interpretation management model that suits continent based 

criteria in the future, this research can be used for further study to improve the 

effectiveness of the interpretation and find new interpretation management 

approaches that match with the context of place and tourists’ behavior. For future 

research, it should be focused on how to respond to particular passengers’ demands by 

using technology to support all aspects of the interpretation management.    

 

1.4 Research objectives 

 

This study aims to focus on three different areas which are listed as follows: 

1. To study the current contexts of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport 

2. To evaluate the effectiveness of the current interpretation methods of Thai 

Art at the passenger terminal, Suvarnabhumi Airport 

3. To propose the model of Thai Art interpretation management at the 

passenger terminal, Suvarnabhumi Airport 

 

1.5 Research Questions 

 

1. What are the current contexts of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport? 

2. What are the levels of effectiveness of the current interpretation methods of 

Thai Art at the passenger terminal, Suvarnabhumi Airport? 

3. What should be the model of Thai Art interpretation management at the 

passenger terminal, Suvarnabhumi Airport? 
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1.6 Research Outcome 

 

1. To know the current context of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport  

2. To obtain a level of effectiveness of the current interpretation methods of 

Thai Art at the passenger terminal, Suvarnabhumi Airport 

3. To propose the model of Thai Art interpretation management at the 

passenger terminal, Suvarnabhumi Airport 

 

1.7 Research Output 

 

The results from this study could be beneficial as follows: 

In the academic field, the research findings can be used for educational purpose, 

further research, and development of the interpretation management’s elements to suit 

different groups of tourists. They can also be adapted to other similar or different 

contexts by adapting each aspect’s minor elements to a particular area, tourist group, 

budget, and most importantly, the existing personnel resource. 

Suvarnabhumi Airport or other places where Suvarnabhumi Airport 

interpretation management is applied can adapt this model to their policy or 

interpretation management plan setting for the highest effectiveness in the future. 

 

1.8 Scope of research 

 

1.8.1 Scope of Contents  

This study focuses on the tourism interpretation management, tourism 

experience, concepts of communication, tourism aesthetic, Suvarnabhumi Airport at 

the airport, customer and experience management. 
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1.8.2 Scope of Population  

This study involved three major choices of subjects, which are the airport 

passengers, airport staff and related stakeholders. The information gathered from them 

was beneficial to the study and was kept confidential without specifying the names to 

respect privacy.  

 

1.8.3 Scope of Time 

This study was conducted over 2 years starting from May 2016 to May 2018.  

 

1.8.4 Scope of Area 

This study was mainly conducted at the passenger terminal, Suvarnabhumi 

Airport as a place to collect the data throughout the study. Also, the interviews were 

conducted with both airport passengers and experts to support the research.  

 



 

 

1
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1.9 Research Framework 

 

 

 

 

 

 

 

 

        

 

 

 

 

 

 

 

 

 

 

Model of interpretation Thai Art 

Interpretation Management of 

Suvarnabhumi Airport 

 

 

Evaluation of Interpretation Effectiveness 

Information Management 

Presentation Management 

Experience Management 

 

 

Airport Passengers 

Gender  Age Marital status  

Monthly income  Purpose of Visiting 

Place of origin  Profession 

Education  Religion 

Interest of Art  Travel frequency 

Frequency of using airport 

Interpretation Management Contexts 

Presentation Management 

Information Management 

Experience Management 
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1.10 Definition of Terms 

 

Passengers refer to foreign passengers at the departure area of Suvarnabhumi 

Airport.  

Airport terminal refers the departure areas where Suvarnabhumi Airport is 

displayed. 

Suvarnabhumi Airport at the airport refers to the displayed objects that 

cover four objects in this research. Namely, they are 12 Giants, the scene of the 

Churning of the Milk Ocean, Thai pavilion and the multi-tiered roof Bushapaka 

Throne. 

Interpretation refers to the activity or method that is expected to provide 

information, meaning, ways of presentation, and relationship of something with the 

help of an actual object, personal experience, or graphic media. (Tilden, 2008) 

Interpretation management refers to the art of applying theories and concepts 

of interpretation to achieve the best possible results. 

Current contexts of interpretation management refers to three specific area 

used in this research covering information management, presentation management 

and experience management.  

Information management refers to the shown description words on the 

interpretive sign, which aims to make passengers understand the meaning and the 

main part of the displayed art.  

Presentation management refers to the way that the displayed art can attract 

the interest of the passengers by using methods like delivery, technology and 

organizing and supporting.  

Experience management refers to the feeling and attitude after being involved 

in the interpretation that can create the impressive, memorable, and positive moments. 

Also, the value that is perceived by passengers including values of the art and airport. 

As a result, it could lead to creating airport identity and help promoting the country.  

Effectiveness of the current interpretation methods refers to the level of 

results from the evolution questionnaire completed by the passengers using their own 

satisfactions after their experience with the shown Suvarnabhumi Airport 

interpretation. 
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1.11 Hypothesis  

 

Airport passengers who have different demographic profiles can have different 

levels of opinions on information management, presentation management and 

experience management. 

 

 



 

 

CHAPTER 2 

 

LITERATURE REVIEW 

2.1 Literature Review 

 

This chapter explores the related literature on relevant concepts and theories 

including concepts of interpretation, authenticity, perception tourism experience, 

aesthetics, and communication. 

 

2.2 Definition of Interpretation  

 

Interpretation is the process of delivering the information to visitors and 

educating them. Also, it is a way to let the visitors to be involved in the settings for 

example, places, sites, natural areas, wildlife and cultures. Communication methods 

can be found in many ways and in many forms in order to help the visitors to 

understand, appreciate and gain new experiences. 

It was stated by Jafari (2002) that all actions that make individuals understand 

how significant a place, a thing, or a culture is can be regarded as interpretation. 

(Brochu & Merriman, 2008) regarded interpretation as a process of communication 

relying on goals. This type of communication produces a cognitive and emotive 

relation between the viewers’ interests and the connotations naturally found within the 

resource. According to Tilden (1997), a renowned interpretation related theorist 

whose principles are accepted to be neutral and applicable for the interpretation of 

both natural and cultural heritage sites, the term ‘interpretation’ refers to explaining a 

meaning or relationship of something with the help of an actual object, personal 

experience, or graphic media instead of verbal information.   

It is indicated that interpretation is considered as a method of communication 

employed in facilitating how travelers get involved in the attractions they are visiting. 

Moreover, (Tilden, 1997)’s ‘an educational activity’ and McFarland, McCane, David, 
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and Wolpaw (1997)’s ‘a communication process’, Gizlice, Carter, and Burton (1993) 

and Wearing and Neil (1999) ‘a process of stimulating and encouraging appreciation’, 

and G. W. Sharpe (1982b)’s ‘a management tool’ are the definitions that have been 

given to interpretation. Also, interpretation, when it works as a means of 

communication, gives attention to the creation of mindfulness and the improvement of 

having the right attitudes and behavior. 

The framework and description of the crucial elements of interpretation has 

been provided by Tilden (1997) who also regards interpretation as an academic action 

which has an objective to disclose meanings and connections, as something which is 

artistic, and as a disclosure which depends on data. Tilden also mentions about the 

goal of interpretation that it is provocation, not instruction and declares that it is 

necessary for interpretation to connect its subject or place to something found in the 

travelers’ character or experience. 

The meaning of interpretation given by Black and Thwaites (2011) is a way of 

delivering concepts and emotional states that provide individuals with a better 

understanding about themselves and the environment they live in.  There are a variety 

of methods that could be employed to send out these messages. These ways include 

presentations, conducted walks, debates, leaflets, shows, tourist centers, electrical 

media, and signs. 

Interpretation is explained in Webster New World Dictionary (Neufeldt & 

Sparks, 2002) as the appearance of an individual’s notion regarding a piece of artistic 

work or a discipline over acting, performing plays, authoring, and so on. 

However, the definition of interpretation concerning the effort succeeded by 

guides in parks, docents, and environmentalists is continuously being improved. Some 

quotes which explain interpretation regarding this capacity can be seen below. What 

can be studied at this point is how the scholars reveal similar supposition by stating 

that interpretation supports travelers in connecting to the resources of a location. 

Consequently, this will benefit travelers’ experiences because their experience will be 

individually pertinent and significant. 

Interpretation, as stated in Tilden (1995), is an education-oriented movement. 

This movement has a purpose of indicating meanings and associations. It employs 

authentic items with personal involvement and with graphic media, instead of 
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carrying out plain delivery of genuine material. It also should facilitate visitors in 

enhancing their perception. Building understanding is the interpretation’s goal 

(Alderson & Low, 1996). There are 3 goals that interpretation tries to reach. The first 

goal is to facilitate visitors in acquiring a profound mindfulness, appreciation and 

knowledge of the location to which they are paying a visit. The second goal is to 

achieve management purposes. The third goal is to promote public acknowledgement 

of the aims and purposes of the agency (G. W. Sharpe, 1982b).  

It is stated by Ham (1992) that interpretation is a method of communication. It 

is not similar to other patterns of conveying information. This is because it has good 

arrangement pertinence, delightfulness, and a subject. Interpretation, throughout the 

past and the present, has long provided a ‘foreign’ scenery or situation with a 

meaning. Anything that has been translated can potentially be considered ‘foreign’ to 

significant numbers of people (Beck & Cable, 1998). Interpretation is referred to by 

the National Park Service as one of the elements which generate an opportunity for a 

spectator to create his rational and emotive associations with the meanings and 

importance locally found in the resource (Laundré, Hernández, & Altendorf, 2001). 

National Association for Interpretation (Palinkas et al.) stated that interpretation acts 

as a process of communication. This process produces emotive and rational 

associations between the spectators’ interests and the meanings intrinsically found in 

the resource (Brochu & Merriman, 2002). 

According to the Association for Heritage Interpretation or AHI interpretation, 

throughout time, develops each individual by uniting feelings, improving experiences, 

and developing understanding of persons, situations, places, and things (Ablett & 

Dyer, 2009). As a real interpreter, one may never feel satisfied with any dictionary 

definition. After being prepared regarding his information and thoughts with his 

practice of research, he continues further. He goes from superficiality to 

profoundness, from partiality to wholeness, from a mere fact to a more significant fact 

(Tilden, 1995).  

Theoretically, there are a few categories of interpretation: non-personal and 

interpersonal media (Munro et al., 2008) or verbal and non-verbal interpretation 

(Zeppel & Muloin, 2008). Non-personal interpretation, as stated by Munro et al. 

(2008), refers to a one-way message. This type of message includes travelers and non-
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personal devices for example, printed material and computers. On the other hand, 

interpersonal interpretation indicates a two-way direct communication between 

travelers and a tour guide. It is also discovered by Munro et al. (2008) that 

interpersonal interpretation was more successful in improving travelers’ emotional 

experience. Correspondingly, Zeppel and Muloin (2008) revealed that verbal 

interpretation is able to boost positive tourism experience. Moreover, they suggested 

using locals as tour guides so as to improve travelers’ emotional experience by 

conveying stories according to their own private experience of the place. 

Therefore, interpretation can be concluded as a method of tourism management. 

It is intended to explain to the visitors and tourists the significance of the number of 

natural and cultural attractions at the destinations. Also, it is used for creating 

comprehension, positive impressions and building admiration, and all of them are the 

main purposes. Interpretation in reality assists to enrich the enjoyment of tourists by 

conveying to them symbolic meanings and enabling changes in their attitudes and 

behavior. That is to say it signifies the key for forming intellectual and emotional 

association between the visitor and specific destinations.  

 

2.3 The Roles of Interpretation 

 

The role of interpretation services is widely recognized. This has been claimed 

by a number of researchers. 

Moscardo (1996) stated that successful interpretation is capable of playing an 

essential and serious role in sustainable tourism, in general, and, in the efficient 

management of guests, in particular, to the establish heritage locations. As depicted, 

interpretation in sustainable tourism is very significant because it enlightens travelers 

regarding the natural characteristics of the province and art, music, and literature that 

travelers are visiting and seeing. Moreover, Droste et al. (1992) mentioned that it has 

been recommended that interpretation might be done to conserve particularly 

breakable places via replacement. Regarding this circumstance, interpretation can 

possibly deliver alternative involvements and events for the people. This will provide 

them with the comprehension of a man-made heritage location when they do not have 
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to actually be present at the location. T. H. Lee (2009) revealed that it might be a 

batch of information and academic materials. These materials intend to describe or 

exhibit destinations, commonly via employing distinctive or exceptional items, or 

anecdotes and culture of heritage, descriptive media, or direct involvements.  

Interpreters, trail marks, visitor centers, personalized trails, and magazines are, 

according to Tilden (1997), all included as examples of interpretation services. It is 

generally known that interpretation services are extremely vital when it comes to their 

role in communication because they connect tourist attractions, people in the host 

area, and travelers together. These services, moreover, as stated by Weiler and Davis 

(1993), help travelers in terms of the enjoyment of their tourism involvements better, 

since the services improve their cognizance and understanding of not only the natural 

but also built surroundings. Also, it has been considered that interpretation services 

are a successful method for administration of travelers. Moscardo (1996) said that 

they facilitate travelers in promoting more proper ecological behaviors so as to keep 

the growth of tourism.  

Ballantyne, Packer, and Hughes (2008) and Madin and Fenton (2004) said that 

the services in the interpretation are capable of helping tourists obtain information and 

adjust their forms of behavior at the destination. This is beneficial for approaching 

more maintainable patterns of tourism.  It is generally recognized that services related 

to interpretation are important elements of tourism that relies on nature Hwang et al. 

(2005). Lim and McAleer (2005) show that travelers are able to display a more 

positive behavior towards host people, local ways of life, and natural locations via the 

effort of services related to interpretation that clarify cultural and natural heritage. 

Therefore, it is recommended that excellent services in interpretation are 

capable of diminishing tourists’ undesirable influences on the environment by 

inspiring tourists to create energetic assistance to the advancement of preservation 

standards and the area’s continuous ecological improvement (Ballantyne et al., 2008; 

Lim & McAleer, 2005). 

To sum up, the role of interpretation can create awareness of the outcomes of 

activities they have done. In addition, it enhances the travelers’ experience and 

stimulates their participation in having the behavior that is sustainable. 
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2.4 Interpretation Effectiveness and Evaluation 

 

Interpretation contains many different purposes for education of visitor and 

management of tourism. Many experts in tourism interpretation have also suggested a 

number of ways to make interpretation more effective which are presented below. 

Knudson, Cable, and Beck (1995) indicated the scope of objectives for 

interpretation as follows:  

1. Raising the visitors’ mindfulness, appreciation, and comprehension of nature, 

heritage and destination 

2. Conveying information which is related to culture and nature, including 

developments of nature and history, environmental contacts as well as human duties 

in the surroundings 

3. Bringing individuals together to learn about nature and the past by providing 

them with first-hand experience with the cultural and natural surroundings 

4. Impacting the public’s behavior and outlook towards the sustainable use of 

natural assets, the protection of natural and cultural heritage, and the admiration and 

concern for the natural and cultural surroundings 

5. Experience provided which is pleasant and meaningful  

6. Increasing appreciation and support that the public has for the duty of an 

agency, its administrative objectives as well as its strategies 

The official interpretation duties of the heritage managers are to enrich visitors’ 

experience, to assist visitors to develop a stronger consciousness, thankfulness and 

comprehension of the heritage they are visiting, to achieve organizational purposes 

via inspiring considerate employment of the area by visitors, including dropping the 

desire for rule and enforcement, and cautiously allocating pressure off the visitors, to 

diminish environmental influences on delicate natural assets, and to promote common 

appreciation of heritage managers and programs that are related. (C. Hall & S. 

McArthur, 1996) 

According to the studies done by Freeman Tilden and Enos Mills, (Beck & 

Cable, 1998) they established fifteen principles of interpretation as follows: 
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1. It aims to make people become interested in things, and interpreters are 

obliged to link the information to the travelers’ lives 

2. Its intention is more than delivering information to disclose profound 

denotation as well as reality 

3. It, or a piece of artistic work, ought to be created as a story which enlightens, 

amuses, and clarifies 

4. The objective is motivating and inciting people to expand their perspectives 

5. It must show a thorough subject and tackle each individual part 

6. Interpretative performances for youngsters, youths as well as elders ought to 

follow primarily dissimilar methods 

7. All places have a history. Interpreters are able to make history come alive so 

as to make the current moment more pleasurable and the years to come more 

significant 

8. Advanced technology is capable of disclosing the world in thrilling new 

methods. Nevertheless, applying this technology with the programs in interpretation 

needs to be completed with prudence and caution 

9. As an interpreter, a person should be careful with the choices and correctness 

of information offered. Attentive, carefully-examined interpretation is going to be 

extremely influential, compared to a lengthy speech 

10. Prior to employing the arts in the interpretive presentation, the interpreter is 

obliged to be accustomed to basic methods of communicating. Excellent interpretative 

act is contingent on the knowledge and abilities that an interpreter possesses, and they 

ought to be constantly improved 

11. Writing of the interpretation must deal with the things that readers hope to 

see, and what accompanies it, including the power of wisdom and the self-effacement 

and care 

12. The complete interpretive project ought to be able to entice backing. This 

support can be monetary, voluntary, political, and administrative. All type of support 

is compulsory for the prosperity of the program or project 

13. It ought to build within individuals the skill as well as the aspiration to 

experience the exquisiteness in the environments they are in. This is for creating 

spiritual enrichment and inspiring conservation of the area 
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14. Interpreters are capable of stimulating ideal experiences via deliberate and 

considerate programs and facility plans 

15. One of the crucial constituents for influential and successful interpretation 

is passion. The passion for the destination and for each individual paying a visit is to 

be stimulated similarly. From the mentioned above, they all aim to help tourists 

understand, appreciate and build awareness of the attractions. It is a process of 

communication in which it is used to purposely convey the meanings and help tourists 

to enjoy the objects shown or displayed.  

Moscardo (1996) said that the practical interpretation assists visitors to create 

relations between the information being given to the visitors and their own experience 

and knowledge. The result of the effective interpretation is positive.  Ballantyne and 

Packer (2005) suggest that a choice of approaches is necessary to use in giving the 

knowledge, attitudes, values and behavioral orientations for travelers. They all should 

be formed in the integrated method. So, it is to achieve lasting, full of meaning, and 

change in environmental conceptions effectively. 

Ham (1992) developed a model and the content which concentrated on the 

characteristic way of interpretation. In the model, it was mentioned that there were 

four important components to make the interpretation effectively which comprised of 

enjoyable, relevant, organized, and thematic. 

Firstly, the interpretation should be enjoyable. It should help visitors to be 

connected with the interpretation. Next, the interpretation should be relevant to 

visitors. This will be a way to provide stories and concepts, so visitors will be able to 

involve. Using stories and metaphors are regarded as the most important components. 

Furthermore, the interpretation should be organized. It requires a well-formed format 

to direct tourists set by the program. Lastly, it should be thematic. It should also send 

a message that they will remember.  They all will be evaluated by the level of visitor 

satisfaction. It is a main factor of management presentation in providing good services 

and programs. When they visit, they are with their own countless anticipations, 

experiences, requirements and enthusiasms. Also, it plays an important role in the 

level of satisfaction. (Wearing & Wearing, 2006) 
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Hwang et al. (2005)said that it comprises of five quality components which are 

responsiveness, tangibility, empathy, reliability, and assurance. They are all set to 

measure the tourist level of satisfaction with a specified set of interpretation services. 

Xu, Cui, Ballantyne, and Packer (2013)said that western approaches to 

interpretation have normally united features of understanding, information, 

appreciation and inducement. Initially, Tilden (1997) described interpretation as the 

activity to educate visitors in which the meaning and the relationship of objects 

should be informed, by actual experience, and by clarifying media more than just 

providing facts. He contended that even though interpretation comprises of 

information, information itself is not interpretation. Interpretation is informed based 

upon information. Its principal purpose is not instruction but provocation. Likewise, 

Markwell and Weiler (1998) recommended that interpretive experience ought to be 

not only “intellectually challenging” but also “emotionally stimulating”. 

Bacher et al. (2007) stated that interpretation consists of 4 merits that 

differentiate interpretation from other forms of communication. These qualities have 

been considered fundamental in the career of interpretation. It is said that 

interpretation is enjoyable, relevant, and systematized, and it has a theme. 

Uzzell (1989) stated that there are five components of interpretation that should 

be included which are interesting, engaging, enjoyable, informative and entertaining. 

However, sometimes it is recommended to be shocking, moving and provide a 

cathartic experience. 

Moreover, Pearce (2005)said that the effective management of tourist 

attractions are important in many ways and it can be done from appropriate on-site 

interpretation.  The main reason is that it will increase the quality of visitor 

experiences. Also, it is another way to enhance value to tourism products and 

persuade visitors to stay longer at the attraction. Finally, it is a way to support 

promoting sustainable visitor behavior on and off the attraction. 

Thompson (1994) provides significance to both the object and people, regarding 

peoples’ understanding concepts toward interpretation which can be explained in 

three different stages. They might be interpreted through understanding, appreciation 

and protection.  However, C. M. Hall and S. McArthur (1996) mentioned that 
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interpretation could be used to accommodate the needs of managers in different fields. 

For example, they could be heritage managers and tourism operators, especially in 

educational, cultural, Eco cultural, learning, and pilgrimage contexts. 

Staiff, Bushell, and Kennedy (2002) emphasized on the interpretation of a 

national park. They created a set of questions for interpretation. It is used for the 

national park context, target audiences, the interpretation manager and information 

presentation. Aplin (2002)raised the question of an interpretation of what object, by 

whom, for whom, how and in what forms. This might relate to peoples critical and 

essential differences and similarity. Aplin (2002) stated that people have different 

perceptions. It can be determined by their background of education, prior experiences, 

views and philosophy of life and other bases. Most objects set up and wait for 

people’s visits are normally designed and interpreted by the authority’s specialists. 

Each tourist attractions might be interpreted differently because of the different 

backgrounds of people such as museums, historical sites or the object standing in the 

public areas. On the other hand, it might not be a problem as the function of the site or 

object manager can draw attention from people to visit, and also to learn and 

understand about its contents and values. It is also the duty of the object manager to 

harmonize the presentation methods to implicit its meanings both intrinsically and 

extrinsically. 

Knowledge gain and awareness increase are psychological terms that aim to 

achieve learning. T. Lee and Balchin (1995)said that to increase the visitor’s 

knowledge or understanding, responsible behavior could possibly be prompted 

naturally. Phillips (1989) believed that effective interpretation is related to whether 

the detail presentation is presented to tourists. According to Aldridge (1975), it stated 

that recalling of details from the interpretation from visitors should be evaluated. The 

understanding from the interpretation should be increased. It should provide positive 

views and behaviors, and the interpretative application will be meaningful. 

Attitude change could be done by providing actions that are specially planned to 

change visitors’ attitude. Cable, Knudson, Udd, and Stewart (1987) said that attitudes 

could be useful predictors of behavior. It is to achieve management goals. Also, it 

needs to provide the main idea that parks are distinctive areas which require special 
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behaviors. G. W. Sharpe (1982b) mentioned that visitors should be educated and 

taught to show appreciation and importance of the protected area to both the region 

and country. 

Behavior modification is related to the reinforcement of peoples own individual 

development and own realization. Krippendorf (1987) said that it should search for 

dealing with tourists’ behavior. As a result, if the way that tourists behave is 

courteous, it will have a possible impact in which their activities may have on the 

environment. G. W. Sharpe (1982a) revealed that interpretation should assist tourists 

to see the association between tourists’ behavior and the problems of the attraction. 

Also, it should motivate tourists for their future thoughts or actions in positive ways. 

In short, the three specific methods of interpretation evaluation can help the 

interpreters to see the results and make the process better in order to reach the goals of 

interpretation. Countless writers have evaluated interpretation services by means of 

contrasts of both before and after visiting traveler responses and by investigating the 

receiving knowledge, the changing of the attitude and the adjustment of behavior 

(Tubb, 2003; L.-L. Yang, 2002). 

As stated by T. Lee and Balchin (1995), interpretation aims to transfer a 

message so as to attain knowledge gain and/or attitude variation. By growing tourists’ 

knowledge or understanding, interpretation can theoretically create more 

environmentally responsible behavior. This is the main purpose of environmental 

education and interpretation. Therefore, Moscardo (1996) claimed that interpretation 

ought to instruct travelers about the location and notify them of the outcomes of their 

activities and inspire them to be involved in sustainable behaviors. 

The message delivery should be well-set details. It can improve the 

destination’s image. Nevertheless, if it is over delivered, it will be just propaganda (G. 

W. Sharpe, 1982b). The message can be delivered in many ways. It can provide 

engagement, so it could change a holiday to be a memorable experience. Wearing and 

Wearing (2006) indicated that experience and satisfaction can be improved in the 

views of tourists from the interpretation.  The quality of the interpretation can boost 

the tourist’s satisfaction.  It can be a part of the commercial practicality of visitors 

actions (Wearing & Wearing, 2006). 
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T. Lee and Balchin (1995) mentioned that the interpretation should relate to the 

displayed objects and the provided information should be relevant, cover the main 

areas, and motivate interest. The approach for children should be different from 

others. Also, it should motivate tourists to visit and they should suggest others to visit. 

Carr (2004) stated that using media for interpretation was effective. The 

characteristics of visitors, message, content, message delivery, control groups should 

be considered when doing interpretation (Marion & Reid, 2007; Munro et al., 2008). 

Ham (1992) suggested that the interpretation should have a theme, be organized, 

relevant, and pleasurable. By doing this, tourists can feel accomplished concerning the 

nature of the host region and culture, and they can learn easily and have a good 

feeling towards the place they are visiting. Furthermore, interpretation can be a tool to 

enhance an emotional experience. 

Interpretation is considered as a communication for persuasive purposes which 

aim to explain things to audiences, for example, a sign, brochure, academic 

presentation, exhibition, or window display. Meanwhile, Ballantyne, Packer, and 

Sutherland (2011) refer to it as an educational method with intended learners.  Walker 

and Moscardo (2016) indicated that any form of interpretation can be seen at both 

natural and cultural/historical heritage sites. Frew (2012) proposes that interpretation 

should be able to provide information to the tourists while allowing them to be a part 

of it. It should be able to provide a meaningful experience to them as well (Barile, 

2015). Importantly, according to Barile (2015), it can create an emotional experience 

for the visitors at the historical heritage sites.  On the other hand, Poria, Biran, and 

Reichel (2009) does not see interpretation only as a way to meet a conventional 

objective like to provide more background knowledge to the tourists or to help them 

understand the visited site, but they also believe that it can create an emotional 

experience for the tourists as well. 

Association for Heritage Interpretation (2014) refers to the term interpretation 

as a communication for making people to better understand a historical site they visit, 

collection of art work they see, or event they attend. It aims to transfer meaning of a 

cultural or environmental resource to visitors, to encourage them to appreciate the art 

work more, and to help them have more background knowledge of the visited site 

leading to an increase of experience. (Howard, 2003; Io & Hallo, 2011)  According to 
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Ablett and Dyer (2009), interpretation is an understandable way to convey a meaning 

of something. So, Born and Wolf (2013) indicate that it will help audiences to develop 

their background knowledge of the site they visit. However, it is also necessary to 

understand the visitors’ preference of interpretation form as they can be interested in 

different contents. (Poria et al., 2009; Yankholmes & Akyeampong, 2010) 

Recently, many interpretation methods have been developed aiming to create 

more experiences for the visitors as well as to help them learn and understand more 

about their interested sites. (De Rojas & Camarero, 2008)  Not only can the tourists 

experience the visited site through the provided interpretation, the interpretation also 

integrates the site’s tangible and intangible aspect. Pike (2009) points out that offering 

a new experience to the tourists can help the site to build its own unique selling 

points, and to keep the place being exceptional, they must use their own unique 

selling points to create uniqueness. In addition, Prentice (2006) adds that it can make 

the site to be able to provide more experiences and cultural familiarity to the tourists.   

To create an efficient interpretation, Hems (2006) specifies that people around 

the site area including locals, communities, tourists, and stakeholders need to be 

engaged with the story of the site’s history by connecting with their personal 

experience. Apart from giving informative knowledge about the site to the tourists, 

Poria et al. (2009) adds that another thing the tourists expect to receive from a tour 

guide these days is to gain emotional experience from the interpretation. Apparently, 

it plays a role in developing the interpretation method. Carr (2004) sees interpretation 

as an information transfer to the tourists which allows them to gain more background 

knowledge about a site. Hwang et al. (2005) also agrees with Carr (2004), and they 

add that an interpreter keeps developing their interpretation methods in order to offer 

more tourists’ experience, knowledge, and appreciation on the site.  

It is also believed that using various ways of interpretation can help to increase 

the experiences for the tourists at the heritage site. This agrees with Carr (2004) study 

whose results show that 50% of the respondents prefer a show or display area using 

sound or video as an interpretation of the site. The study’s result also shows that the 

interpretation of the site can help the visitors to acknowledge the cultural value.  A 

creative way of interpretation is proposed by (Malcolm‐Davies, 2004) who suggests 

to provide experience to the tourists through traditional costumes so that they can 
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enjoy, learn and experience the past. Another way is that the site can provide a guide 

to help interpret a historical site. Not only can it entertain the tourists, it will also 

make the tourists understand the background of the visited site better.   

According to Interpretation Australia (2011) , interpretation is a way to convey 

one’s idea or feeling to others, and it can make information recipients understand 

about a particular subject more. Moscardo and Ballantyne (2008) believe that tourists 

can gain more experience, behave appropriately, and have a positive attitude if 

interpretation is provided. Tsang, Yeung, and Cheung (2011) add that it is a part of 

ecotourism.  However, Ballantyne et al. (2011)’s study shows that tourism related 

literature has been developed recently, and interpretation has an impact on the 

tourists’ attitudes and behaviors. It associates with the study of sustainability as well.  

Considering various related researches like that of Van Dijk and Weiler (2009), 

Moscardo (1998), Munro et al. (2008), Poudel and Nyaupane (2013), Poudel, 

Nyaupane, and Timothy (2013), and Weiler and Smith (2009), there is an 

interpretation’s effectiveness evaluation on how people enjoy their visit; how much 

knowledge they can gain; how it can change their attitude and behavior after the 

interpretation.    

The mentioned research shows that interpretation can build the tourists 

knowledge gain, emotional experience, and proper on-site behavior. Another example 

can be considered from the study on the evaluation of how effective the interpretation 

with and without a tour guide are which is conducted by Roberts, Mearns, and 

Edwards (2014). Referring to the study’s result, it is found that tourists tend to be 

more satisfied with the interpretation when a tour guide is provided on the site. 

However, only peripheral differences can be obtained from evaluating both kinds of 

interpretation methods, including how much knowledge the tourists can get from the 

interpretation and how both kinds of interpretation methods can change their attitudes 

and behavior.  

Consequently, from the mentioned above, it could be said that the meanings of 

interpretation are similar to those of each other on the issues of meaning, awareness of 

target clients and technique of presentation. However, in order to know whether the 

methods of interpretation are effective or not, the evaluation of interpretation is 

absolutely required. The final goals of interpretation are focused on three different 
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perspectives. Namely, knowledge gained and awareness increase, attitude change and 

behavior modification. 

 

2.5 Methods of Interpretation 

 

In general, non-personal and personal techniques are two different types of 

interpretation. Although there are a great variety of interpretive channels, this section 

focuses on the most common and the most important media as follows. There are two 

criteria for categorizing the interpretation: non-personal and interpersonal media 

(Munro et al., 2008) or verbal and non-verbal interpretation (Zeppel & Muloin, 2008). 

Non-personal interpretation is communicating with the tourists through a device like 

printed material or computer, whereas interpersonal interpretation is communicating 

between persons such as tourists and a tour guide.  

Personal Interpretation Techniques 

Personal interpretation which includes face-to-face communication is widely 

recognized to be better and more effective than non-personal methods. The main 

reason is that the interpreter can interact to changing conditions. That is to say the 

interpreter can notice the various needs and interests of visitors (C. M. Hall & 

McArthur, 1998). It is generally acceptable that interpreters or guides can also 

facilitate active visitor involvement. 

Y. Yang, Chen, Wall, and Hu (2012) see a guided tour or guided walk as a way 

to help the tourists to gain experience from the site they visit because an information 

provider, like a tour guide, is considered to be a middle person between the tourists 

and visited site. The advantage of this kind of interpretation is that the knowledge is 

transferred to the tourists in person. 

Reisinger and Steiner (2006) and Porto, Leanza, and Cascone (2012) agree that 

a tour guide plays an important role in giving information about the site to the tourists 

which helps them to understand the visited site more. 

Nevertheless, problems can occur when the tourism staff fails to meet the 

information needs of the visitors. Therefore, for successful personal interpretation 

through various techniques, interpreters can help to achieve successful interpretive 
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strategies, creating an informal atmosphere. The use of humor, stories, metaphors, 

analogies, comparisons and examples, as well as presenting interpretation in a logical 

sequence should be included during the interpretation (Ham, 1992). However, 

personal interpretation could be limited. There will be the requirement for extensive 

use of human resources and a high cost of guide training programs (A. J. Smith & 

Newsome, 2002). Moreover, some visitors might prefer self-guided programs rather 

than a guided tour since they may find a tourist guide as a person who may interfere 

or interrupt during the time of having sense of freedom to appreciate the attraction 

(Wearing & Neil, 1999).  

Ablett and Dyer (2009) and Moylan, Brown, and Kelly (2009) suggest that a 

tour guide should try to create tourist engagement at the site as much as possible in 

order to meet the tourists’ demands for emotional experience. It is also believed that 

using various ways of interpretation can help to increase the experiences for the 

tourists at the heritage site. This agrees with Carr (2004)’s study whose findings show 

that 50% of the respondents prefer a show or display area using audio or video as an 

interpretation of the site. The study’s result also shows that the interpretation of the 

site can help the visitors to acknowledge a more cultural value of the site. 

Many studies like Ablett and Dyer (2009) and Moylan et al. (2009) agree that it 

is essential that a tour guide provides more tourist engagement to the site so that they 

gain emotional experience at the visited site. 

Munro et al. (2008) states that interpersonal interpretation can offer more 

emotional experiences to the tourists which is similar to what verbal interpretation 

offers, according to Zeppel and Muloin (2008). They also suggest the site to use local 

people as a tour guide giving information about the site to the tourists based on their 

experience to create more emotional experiences among the tourists. 

 

Non-Personal Interpretation Techniques 

From Munro et al. (2008)’s perspective, non-personal interpretation is 

communicating with the tourists through a device like printed material and computers, 

whereas interpersonal interpretation is communicating between persons such as 

tourists and a tour guide. 
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Non-personal interpretation techniques are operated more because of the lower 

short-term costs (C. M. Hall & McArthur, 1998). Furthermore, visitors will have more 

freedom. They can participate in their own schedule, and they can spend as much time 

as they would like to explore.  Non-personal interpretation includes methods such as 

exhibits and displays, visitor centers, signs, self-guided paths, brochures and other 

ways of delivering such as publications (C. M. Hall & McArthur, 1998; A. J. Smith & 

Newsome, 2002; Wearing & Neil, 1999). 

 

Visitor Centers 

Visitor centers like galleries and museums are special buildings or rooms to 

house not only exhibits and displays, but also audio-visual presentations in relative 

comfort and in controlled surroundings. Site maps, brochures, and books are 

provided. Visitor centers serve a variety of primary functions. They can offer the 

tourist information for example, access accommodation, recreation activities and 

guided tour services, providing toilets, gift shops, and restaurant services, enhancing 

the quality of visitor experiences and enjoyment, and improving visitors' 

understanding of the site and management issues (Fallon & Kriwoken, 2003; A. J. 

Smith & Newsome, 2002; Wearing & Neil, 1999). 

Even though visitor centers have several different functions, they can be 

expensive to set up and a central focus of visitor centers may be entirely focused on 

school groups instead of reaching a broad range of different audiences (A. J. Smith & 

Newsome, 2002). 

 

Exhibits and Display 

Exhibits and display are some of the most common forms of communication 

media within visitor centers or outdoors areas (Wearing & Neil, 1999). Exhibits can 

serve as a mean to display original objects, such as the object of discovery, an artifact 

of human history, or a specimen of natural science. Thus, an exhibit can protect the 

valuable culture and natural resources with certain safety precautions. Also, an exhibit 

provides visitors the freedom to move through an interpretive experience at their own 

pace (G. W. Sharpe, 1982a). 
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In addition, cost-effective can be done in the forms of displays and exhibits and 

they can be located indoors or outdoors (Wearing & Neil, 1999). There are several 

types of exhibits. For instance, photographs can be organized on walls or panel 

displays, map prototypes, mounted samples, or diagrams (Wearing & Neil, 1999). 

Each exhibit type performs different functions and involves the audience in a different 

manner so that these types are widely used to provide the attracting, holding, and 

teaching power of different messages (Marsh, 1986). However, exhibits and displays 

have the limitations that they cannot explain policy nor present detailed information 

or abstract ideas so well as a publication (G. W. Sharpe, 1982b).  

 

Audio- Visual Programs 

Audio-visual programs are widely used within visitor centers and museums. The 

most common types of audio-visual interpretation include tape-slide presentations and 

video films (Herbert, 1989). They can be applied in several situations: appealing to at 

least two senses at the same time, sound and sight, providing immediate responses to 

demands of the visitors, offering repeated functions of those types of media over and 

over and adapting to various sizes of visitor groups (C. M. Hall & McArthur, 1998). 

Another form of interpretation which can be found at heritage sites is an audio 

guide which is a voice narration with music or sound effects provided in the 

background (Humphries, 2006). Willis et al. (2009)  stated that the sound effects take 

part in enhancing the experience for the tourists since they can imagine the place they 

are staying back in its ancient time. However, D. Taylor, Pijnenburg, Smith, and 

Jongste (2006) proposes that the more attractive way of interpretation is the use of 

digital technology. 

Bath (2006) agrees that technology advancement helps widen the concept of 

interpretation method. For example, an interactive monitor encourages the tourists to 

select the part they are interested in to receive the information (Poria et al., 2009). 
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Self-guided trail  

A self-guided trail usually involves a sequence of designated stopping areas 

along the way that tourists can follow. Each stop along the trail interprets the 

integrated features of the site or attractions such as specific plants, geological 

characteristics and plant-animal interactions through brochures. A sign or an audio 

facility including radio or cassette is a good way of a self-guided trail as well (A. J. 

Smith & Newsome, 2002; Wearing & Neil, 1999). Also, it assists the visitors with 

independence to explore at their own setting, and it could be said that it could be a 

cost-effective way of reaching a lot of people (Wearing & Neil, 1999). However, 

some of the disadvantages of a self-guided trail are that this is not suitable for children 

and that signs and displays may be easily exposed to vandalism by visitors (A. J. 

Smith & Newsome, 2002).  

 

Signs 

Two types of signs are commonly used in interpretive programs which are 

interpretive and administrative signs (McIntosh, 1999). Interpretive signs are to 

interpret historic or environmental sites thus increasing understanding and 

appreciation of the resources (G. W. Sharpe, 1982b). Administrative signs are the 

most basic form of signs or labels that provide orientation or some strategic 

information (C. M. Hall & McArthur, 1998; G. W. Sharpe, 1982a). Orientation 

information usually includes directions, distances and names. Strategic information 

includes all basic information for access of a heritage site, safety and comfort 

experiences. These signs, particularly administrative signs, have advantages including 

being relatively cheap to produce and maintain and being long-lasting. However, they 

have several limitations including the limited presentation of the amount of 

information, and lack of adaptability to different audiences (C. M. Hall & McArthur, 

1998).  

 

Brochures and Other Publications 

People with different cultures, background, ages and ways of life might respond 

to interpreted content differently, and they might also prefer different interpretation 

methods such as a brochure, presentation, sign, model, and guided tour. For this 
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reason, it is essential that researchers observe the impact of cultural difference on the 

tourists’ preferences in order to design an appropriate interpretation method. If it does 

impact on their preference, researchers are to find the way to include it in the 

interpretation and tourist experience improvement. Apart from cultural differences, 

Moscardo (2003) proposes that researchers should find the similarities as well in order 

to set a principle for creating an effective interpretation. 

Wearing and Neil (1999) stated that brochures, leaflets, note-sheets, maps, 

books, posters, postcards, calendars and stickers are examples of this media. 

Publications can play different roles such as information-based and interpretation-

based. For example, standard brochures or site maps tend to provide orientation 

information regarding access, available services and infrastructure, major site 

characteristics and wildlife. They can also promote the options of recreational 

activities available in the site (C. M. Hall & McArthur, 1998; A. J. Smith & 

Newsome, 2002; Wearing & Neil, 1999). Interpretive based publications can provide 

specific management objectives, visitor impact minimization, and wider 

environmental conservation messages for educational purposes (A. J. Smith & 

Newsome, 2002).  

In conclusion, the methods of interpretation are presented in many forms in 

which each form suits different purposes of places and travelers depending on the 

backgrounds of tourists and visitors. In order to make it effectively and wisely, the 

proper ways of interpretation need to be investigated. As a result, the effective 

interpretation will answer and suit to the tourists and benefit the organizations.  

 

2.6 Concept of Authenticity 

 

The word authentic is derived from authenticus in Latin. It signifies the 

meaning of being particular or original. Later, it came into the French language in the 

thirteen century. In the fourteenth century, English Shakespeare, during the sixteenth 

century, employed it to covey a deficiency of concealment, of pretending or presence. 

The idea of authenticity continues being a dominant aspect within scholarship 

regarding marketing and consumption (Beverland, Lindgreen, & Vink, 2008; Grayson 

& Martinec, 2004; Lionel, 1971). Notwithstanding notions in its meaning and an 
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absence of objectivity in its characterization, it is seen that the authentic is able to 

deliver not only commercial but also market-connected advantages, according to 

Newman and Bloom (2012). Over and over again connected with a past age, 

consideration has highlighted connecting merchandise or a past historic event (Hede 

& Thyne, 2010; Peñaloza, 2001; Rose & Wood, 2005; Ulusoy & Firat, 2011). For 

customers, authenticity, can offer a depiction of what is, what has been and also what 

must have been and, notwithstanding its integral prejudice, can aid in for not only 

legitimizing activities but also strengthening beliefs. 

Although numerous studies have acknowledged the commercial and economic 

advantages that might be the consequence of creating a merchandise’s authenticity, 

emphasis has frequently been positioned upon comprehending its existing marketing 

importance (Beverland, 2005; Beverland et al., 2008; Brown, Kozinets, & Sherry Jr, 

2003; Peñaloza, 2001). Nevertheless, authenticity is not considered a modern 

response to modernity (Lionel, 1971) and continues being traditionally and 

customarily entrenched within customer community. Notwithstanding what has been 

mentioned, there have been merely imperfect efforts to comprehend the way 

authenticity was found and preserved throughout different eras of history.  

Whereas studies concerning the intrinsic value belonging to the real and the 

genuine are repeatedly connected to customer marketing, it was discovered in 

numerous various academic contexts which are geography, sociology, tourism, 

anthropology and literary criticism (Dean, 1976; Derbaix & Decrop, 2007; Wiklund & 

Shepherd, 2003).  

However, the word authenticity regarding tourism research has been employed 

with various connotations to deal with all types of research questions. Authenticity 

has been a crucial conception in research that deals with why travelers travel. The 

wish to travel is basically attributed to the experience of estrangement in 

contemporary industrial civilizations. Dean (1976) said that travel is clarified as a 

quest for an unreal authentic world and authentic experience that has been missing. 

Moreover, authenticity has been presented in studies examining the 

consumption and production of tourism locations and experiences. Cohen (1988) 

highlighted the necessity to deliberate travelers’ experiences and to inspect how 

authenticity is seen by not only the customers of tourism experiences but also by the 
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members of the visited cultures. In many studies emphasizing tourist experiences, 

authenticity was theorized as functioning alongside a constant change from falsehood 

to real, with mass tourism experiences inhabiting one pole and single backpacking 

escapades the other. 

Nevertheless, the problem of authenticity concerning modern conservation 

undertakings is regularly compared with the idea of remaining reproduction in 

customary cultures. The initial usage of the thought of authenticity, and the word 

authentic in its association with terms, for example, sincere, true or original, is 

integral in a number of ancient settings. Authenticity was firmly regarded as a crucial 

qualifying influence regarding values whose understanding was central to every 

investigation about cultural heritage (Unesco, 1994).  

In addition, Higson (2014) mentioned that authenticity has been connected with 

the idea of nostalgia because both try to find ways to discover the way customer 

values and modern forms of consumption were motivated over memories of the 

bygone. Undeniably, some scholars, for example, (Potter, 2011) regarded it as a 

dopey nostalgia for a non-existent past. Several studies tried to identify the objective 

of authenticity (Beverland & Farrelly, 2009; Beverland et al., 2008; Grayson & 

Martinec, 2004; Holt & Holt, 2004). Authentic and inauthentic were distinguished 

(Barrère & Santagata, 1999) and recognized the standards regarding which persons 

tried to find the real authentic (Beverland et al., 2008; Zayer, Sredl, Parmentier, & 

Coleman, 2012).  

In summary, the contemporary idea of authenticity has advanced together with 

the growing modern world for centuries and actually is a progeny of romanticism. The 

existing perception of ethics of authenticity is regarded as the whole community and 

its forms of behavior. Being authentic does not offer a value by itself, it must 

somehow be perceived as the circumstance of an article or a monument with respect 

to its particular merits. The work of monument or art necessitates being 

acknowledged in its setting, and the pertinent values classified as a base for treatment. 

Authenticity will not potentially be added to the subject. Therefore, it will capably be 

discovered merely in so far as it is present. Instead, values are subject to cultural and 

educational procedures, and can alter throughout time. 
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2.7 Perception of the Authenticity  

 

An objective of authenticity refers to realness and genuineness of human 

being’s life, incident, and artificial object which are considered as essential resources 

for tourism. However, there is still no concrete definition of authenticity, and, 

academically, it needs to be studied more. 

Asplet and Cooper (2000) mentioned that a number of travelers look for 

something. For instance, the item and experience have to be authentic. Burns and 

Holden (1995) said that native cultures own characteristics that create the basis of 

cultural tourism merchandises in numerous locations. Nevertheless, the complexity of 

cultural travelers’ engagement differs significantly. For some, cultural experience 

could be the main objective of traveling, whereas, for others, the cultural experience 

could be simply secondary. Likewise, some might be searching for greater 

experiences. So it can create the close activities with spreaders of culture, while others 

might feel delighted with shallower or even experiences that are conventional (Revilla 

& Dodd, 2003). However, authentic experiences might be the things that countless 

others are looking for. Authentic can be noticeably different as well as their own 

perceptions and interpretations (Xie & Wall, 2002). Correspondingly, scholars 

themselves might differ either in their personal criteria or decisions that are taken into 

the exploration setting (Moscardo & Pearce, 1999; Stebbins, 1996; Walle, 1996; 

Weiler & Hall, 1992). Therefore, multifaceted and slippery could properly be the 

definition of authenticity. 

Within the setting/context of a destination, something that is considered genuine 

and not phony might be described as authentic. This means that an authentic location 

can be the thing that contains several customs, has stayed significantly unaffected and, 

similarly, might be fascinating to people in various ways. Also, it differs from regular 

society (Tasci & Knutson, 2004).  Therefore, authentic which could be defined as a 

rule, is items and expressions. It has not been adjusted through the methods of 

commodification or modernization. It possesses solid relations towards old-style 

cultures (Duffy & Smith, 2004). Nevertheless, authenticity, in fact, consists of 

countless patterns (N. Wang, 1999) and it can connote a unique place, famous 

individuals, indigenous trademark styles, events, or even anniversaries (Prentice, 
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2001). The result of such differences in emphasis can be seen in a number of different 

tourism-linked matters and studies. 

According to the perspective of travelers, some studies contain travelers’ 

perceptions of the souvenirs in terms of authenticity (Littrell, Anderson, & Brown, 

1993). Asplet and Cooper (2000) focused on travelers’ opinions towards clothing 

merchandises. Revilla and Dodd (2003) mentioned the opinions of both inbound and 

outbound international travelers on Mexican pottery. McIntosh (2004) revealed the 

international tourists’ Xie and Wall (2002) opinions about the culture in Maori and 

investigated the Chinese travelers’ opinions about the typical Li minority dancing in 

Hainan. 

Li and Hinch (1997) generally investigated the role of the authenticity in 

Canada in terms of the history of local tradition. Holder (1989), Altman (1989) and 

Lowenthal (1996) also focused on the research in the Caribbean and Australia which 

are quite comparable in terms of authenticity. Even though there was a considerable 

quantity of research concerning the tourism authenticity as presented today, it is 

extensively dispersed by place and issue. Waller and Lea (1999) claimed that there 

should be number of investigations which are necessary to authentic due to its 

difficulties. That is to say, commodification, merchandise modification, inventions in 

manufacturing procedures, substitutions of raw material and so on, might produce 

questions in relation to the authentic offering in the thoughts of not only the locals but 

also the travelers. 

Several researchers like Apostolakis (2003), Brida, Disegna, and Osti (2012), 

Cohen (1988), (Kolar & Zabkar, 2010), MacCannell (1973), Naoi (2004), and 

Yeoman, Brass, and McMahon-Beattie (2007) agree that to provide efficient 

marketing and management for a cultural heritage site, it is necessary to understand 

the idea of authenticity. It plays an important part in encouraging tourists to set off 

their journey. Nevertheless, the studies of Chhabra (2012), Kolar and Zabkar (2010), 

and Rickly-Boyd (2012) reveal that, lately, none of the existing tourism related 

literatures have corresponding ideas. Moreover, it is found that several approaches 

yield opposite results. Authenticity from Boyd (2002)’s perspective is an essential for 

cultural heritage tourism, and the artificial environment’s authenticity consists of 

several degrees. 
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Rickly-Boyd (2012) mentions that seeking for the concept of authenticity is 

necessary. This is in accordance with Dotger, Harris, and Hansel (2008)’s idea of 

authenticity called aura which is compared as the manifestation of space. Authenticity 

of an object, in his definition, is the heart of an object which is transferable.  Rickly-

Boyd (2012) says that it is complicated to give the exact definition to the term 

authenticity and to consider whether experiences can be regarded as authenticity. 

Meanwhile, Brown et al. (2003) as well as Belhassen, Caton, and Stewart (2008) 

agree on the relationship of authenticity and marketing due to several parties related 

to tourism industry such as tourists, tour agents, and communities. On the other hand, 

McIntosh and Prentice (1999) and Ramkissoon, Uysal, and Brown (2011) propose 

that authenticity is perceived differently from the consumers’ perspective leading to 

the principle of cultural behavioral intention for the future.  Kolar and Zabkar (2010) 

see authenticity as tourists’ key inspiration while Knudsen, Rickly, and Vidon (2016) 

regard it as the core of tourism.   

A study of Knudsen et al. (2016) proposes that there is a relationship between 

existential authenticity and tourist’s experience which, according to Oppewal, 

Huybers, and Crouch (2015), has become a marketers’ main focus used as a selling 

point for a particular tourist attractions. Although it emphasizes on the tourist’s 

experience and destination, Rickly-Boyd (2012) reveals that little attention from 

scholars has been paid to. According to Xie and Wall (2002)’s study together with Y. 

Yang et al. (2012) Yang & Wall’s study in 2009, authenticity is perceived as 

intangible because, according to McKercher, McKercher, and Du Cros (2002), its 

concept can be interpreted in various ways. However, Croy and Heitmann (2011) 

believes it is a measurable value, relying on whether it is approachable and created 

locally or not. Benjamin, Haden, and Wilkerson (2010) compares it to an object 

exhibited in a museum. Emergence of the idea of authenticity in tourism context 

implies that if the tourists can see the authenticity in tourism related objects, authentic 

experience among the tourists will be created (Chhabra, 2012).   

Gilmore and Pine (2007) as well as Koontz Harold (2010) say, in terms of 

marketing, that some researchers strongly believe that an authentic experience is 

required to create tourism experience among the tourists. J. P. Taylor (2001) also adds 

that it is a key driving force influencing the tourists when deciding on their 
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destination, especially the western tourists.  In contrast, (Timothy & Ron, 2013)’s 

study opposes that authenticity can be perceived differently depending on the 

individual’s idea, but no matter it is seen either in a subjective or objective way, it is 

highly demanded in the tourism industry.  In Brown et al. (2003)’s and (Leigh, Peters, 

& Shelton, 2006)’s study, the term ‘authenticity’ is used to indicate an individual’s 

degree of perception on genuineness which is widely regarded as intangible (Xie & 

Wall, 2002).   

Authenticity perceived by the tourists and their behavioral intention to 

appreciate cultural tourist attractions are associated with each other in a positive way 

(Ramkissoon et al., 2011). It is noticeable in the above discussion that several 

definitions are given to the term authenticity in various aspects, for example, (Rickly-

Boyd, 2012), R. N. Robinson and Clifford (2012), Kolar and Zabkar (2010), and 

Chhabra (2012) define it from the aspect of uniqueness which represents a culture of a 

particular destination. 

An authentic experience model is proposed by (Leder, Belke, Oeberst, & 

Augustin, 2004) in their study. The model shows that the individual’s aesthetic 

evaluation comes from their thinking process which can be evaluated through the 

basis of social science, while aesthetic sentiment is related with an emotional process 

that can be assessed only by neuropsychological tools. 

Despite variety of definitions given to the concept of authenticity, it can be 

evaluated from different aspects. It is evaluated based on the consideration of the 

product’s authentic level, traditional culture and historical custom representation, 

local culture experience as well as interaction with local people, and originality of the 

event, and tourists’ perception on the event’s authenticity. 
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2.8 Concept of Aesthetic 

 

Aesthetics act in a part of value of man that is concerned about beauty and 

beautiful things both in art and in nature and personal taste. It studies the origins of 

beauty, aesthetic values, and standards of value in judgments about art. Every human 

being, whether they are well-educated or considered as ordinary citizens, it is 

necessary for them to develop their values in terms of feelings towards beauty that is 

interesting to them, in line with what their society follows. This means that feelings 

for beauty are what every human being has to live with. As long as they are alive, 

humans want to enjoy and are curious about beautiful things that can sooth the mind. 

The term aesthetics defined by (Baumgarten, Aschenbrenner, Holther, Schiller, 

& Snell, 1955) comes from the root Aisthanomai, meaning perception through 

sensory and feelings for the opposite of beauty too such as ugliness, creepiness, as 

well as fear, courage, miracle. These feelings are referred to as aesthetics because 

aesthetic feelings mean a property of mind that responds to human emotions caused 

by the senses. 

According to (Ackerman, 2003) and (Brady, 2003) aesthetics can be divided 

into two aspects: classical and modern aesthetics. It is believed that to understand and 

be able to value the aesthetic of an object, an audience must have knowledge on the 

objects. (Todd, 2008) indicates that people has evaluated aesthetic since the 18th 

Century based on the object’s beauty, magnificence, and charm. It helps in assessing 

the tourist attraction’s scenery. 

Aesthetics and aesthetic experience are considered as the essence of every 

human being’s life, for example, experiencing a picturesque landscape or listening to 

groovy music. Likewise, (Shusterman & Tomlin, 2010) also see them as a human 

being’s basic value. (Charters, 2006)  adds that aesthetic experience and product’s 

value has been focused more due to the development of the western world’s economy 

and society.   

Sustainability necessitates the tourism business to deliberate improvement and 

protection at the same time. It delivers a strong and well-adjusted standard of living 

for the populace and, consequently, has obtained better consideration in the particular 

examination area. Tourism is regarded as one of the businesses in which it is required 
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to show much emphasis on sustainable development, is able to cause not only positive 

but also negative effects on the environment and the persons. 

Y. Wang, Xia, and Chen (2008) said that tourists will be impacted from the 

aesthetic value in terms of their view on the tourism destination and tourists’ travel 

experiences.  However, sometimes the tourists’ can also be affected from the negative 

aesthetic opinions regarding the landscape. As a result, tourists will bring those points 

of views and perceptions back to their home country. Also, it can affect their entire 

destination. 

Moreover, the economic impact and the ethical value can also result from the 

aesthetic value. For example, when tourists have a negative experience from their 

traveling to some destination, the discomfort feeling might stay to the whole trip and 

even detestation towards the excursion. Negative moods are going to disturb the 

traveler’s purchasing and consuming habits, in that way, flagging economic value 

occurs. 

For aesthetic value relating to the context of tourism, it is normally employed 

for evaluating natural assets. Moreover, amongst the criteria for evaluating the 

cultural resources in which it is mentioned in the UNESCO (2005) criteria to measure 

prospective World Heritage sites. Aesthetic value is the emotion individuals possess 

regarding particular sceneries. The landscape is able to reverberate with specific 

reactions for them. Aesthetic value in each person might be different towards the 

same setting which results from the different level of systematic value.  This character 

is able to make the traveler move those visual experiences into a particular type of 

feeling which can lead to long term memories. 

Therefore, scholars have determined aesthetics as a field of science that a man 

must learn, along with other fields of science, both directly and indirectly. As for the 

direct perception, it is to provide education systematically and internationally by using 

art as a tool for conveying feelings of beauty among humans. As for indirect 

perception, it occurs from experiencing the beauty within nature that is seen regularly 

and the beauty created by humans for humans in various forms within a society, such 

as human activities that are directly related to fun and beauty that exists within forms 

of religious, traditional, and cultural events. 
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Aesthetics refers to the subject of beauty or philosophy of beauty or knowledge 

gained by perceiving. As a subject of beauty, aesthetics can be referred to as beauty 

from the natural world or the works of art because the works of art actually contain 

beauty, and humans are intrigued by or admire works of art such as statues, figurines, 

paintings, works of architecture, literature, and music. These are the works of human 

that are breathtaking and beautiful. Things that have been made by man with the aim 

to convey beauty are called "art". 

Therefore, beauty is in the art. But the nature which is not created by man can 

contain beauty and the state of being breathtaking as well because we feel happy 

when we see waterfalls, nature of animals, forests, mountains, and so on. Therefore, 

pleasure is the satisfaction from beauty which is different from other occasions of 

having satisfaction. This satisfaction can also be called a pleasure in aesthetics. 

So, it can be seen that aesthetics is a subject studying works of art in various 

fields, think process and appreciation for the art, as well as all aspects of the state of 

being breathtaking and beauty of nature. It also includes the acts of humans which are 

beyond the control of nature, especially things that can be considered beauty or a 

novelty regarding the form and features of humans' senses. 

Alexander Gottrib Baumgaten, a German philosopher has provided the meaning 

of the word aesthetics that it is a perception of sensory which is what Baumgarten 

discovered in poetry and expanded into other fields of art. The term aesthetics was 

used for the first time in his own book that is reflected from the anthology. He had 

considered a word in Greek which is aesthesis and began using the term aesthetics to 

describe sensory perception. He has since then been regarded as the father of 

aesthetics. He also explained the meaning of the word aesthetics as follows. It refers 

to conceptual knowledge in which beauty is judged by reasons and it is intuitive 

knowledge that occurs suddenly and is also called discernment. This type of 

knowledge is higher than usual, and the knowledge acquired is used in judging beauty 

without the need to rely on or include other reasons. 

It can be said that all branches of science are necessary and important to all 

human beings. But the necessity and importance depend on particular needs of 

humans. Being a true human is not just a physical aspect because the heart is a critical 

component as well. Creating things to meet the physical convenience is not enough. 
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Regarding the principles of philosophy, to be a real man, one needs to recognize the 

values of being human. This means the behavioral values which include goodness, 

beauty, and being a listener who is also reasonable and has consciousness and 

intellect.  

Aesthetics, therefore, is a subject that studies beauty, aesthetic things, art, and 

aesthetic experiences. This means that its content is related to the philosophy of 

beauty and philosophy of art which discuss the definition of art, appreciation, 

understanding, judging, and evaluating the works of art and philosophy of art. 

Aesthetics is a philosophy that seeks to answer the beliefs that aesthetics or beauty is 

available on its own, without man, that whether we feel it or not, beauty is always 

there, that beauty is one of the elements of the universe, that beauty is only our 

feelings toward something, and it is only about if we like or dislike it, or that beauty 

does not exist by itself, something will be beautiful if we like it, and ugly if we don’t. 

In order to make sure of worthy remembrances for travelers as well as visitors, 

the aesthetic awareness should be combined with tourism preparation. Nevertheless, 

neither tourism experts nor developers repeatedly care less about the element of 

aesthetic awareness in tourism preparation or preparation.   

Therefore, the in-depth academic definition of aesthetics does not mean beauty 

but means recognizing the beauty that occurs in the mind of the man called 

"perceptual knowledge". It is a feeling. The perception of beauty is a matter of mind 

which is still abstract and cannot be explained by language or any methods clearly. 

 

2.9 Aesthetic Experience 

 

Aesthetic experience means the experiences of our lives that we experience by 

sensing aesthetic objects, and after considering the objects, our imagination creates 

the impression or appreciation for us. The experiences keep us away from the real 

world, producing bliss and relaxation in a period of time without expecting any 

rewards. 

Aesthetic experience is the perception of things, either from nature or art work, 

in both beautiful and aesthetic aspects. Perceiving an object in an aesthetic way 

mostly requires two sensory devices only: eyes and ears, for example, looking at a 
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painting, listening to music, and reading a novel. The aesthetic experience can also be 

called aesthetic perception. Aesthetic experience is not the practical perception 

because perceiving practically is to perceive in order to gain benefits or to use things 

perceived in striving for other targets. But the aesthetic experience is the perception 

that ends in itself or the perception for perception's sake. It this self-ending 

perception, the recipient or perceiver will get enjoyment from that particular 

perception. 

As Kant (2001) states in his book "Critique of the Power of Judgment" that a 

special characteristic of aesthetic feeling or satisfaction is being disinterested. This 

makes aesthetic satisfaction different from other types of satisfaction that have the 

elements of desire or involvement in personal gain or benefits for life. 

As for the difference between the satisfaction with body and satisfaction with 

the aesthetic experience or perception of beauty, the satisfaction with physique is the 

satisfaction that involves our identity while the satisfaction with the aesthetic 

experience is pure satisfaction, without subjectivity. This type of satisfaction is called 

disinterested pleasure which is the satisfaction with one thing which comes from 

itself, with no idea of the identity or any benefits involved. Recognition or perception 

can be divided into perception for phenomenon and physical perception of the subject. 

The focus on the phenomenon of an object causes the aesthetic experience. 

Also, the focus on the phenomenon of an object is the perception on qualities of 

the object that are seen through our senses such as qualities of lines, colors, and 

shapes in drawings or the qualities of sounds in music that appears to our senses. 

Meanwhile, the focus on the physical properties of an object is to consider properties 

or qualities of an object physically, that the object cannot be perceived by senses such 

as weight, size, chemical composition or frequency of the sound waves, etc. 

Hume (1986) has stated that knowledge that men acquire must go through the 

senses and experience which can together be called perception. Perception creates two 

formats: impressions and ideas. Art is the imagination and what we perceive by 

sensory contact. So, how much it can be real depends on only what we sense. 

Art, therefore, is the creation from a spirit and a design of nature, keeping the 

exterior and abandoning the interior. Beauty is not something that exists in itself and 
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in an object. But the beauty comes from the vacillation of mind which causes 

appreciation or reproach." 

Beauty or state of being aesthetic is an important need in life. It makes one’s 

life filled with joy and happiness. If one lives without beauty, his or her life would be 

meaningless. Beauty is an essential part of life. It makes life pleasant. If human life 

lacks beauty, then one would be lifeless. 

It can be concluded that aesthetic experience refers to experiences related to 

beauty that respond to the senses and recognition immediately without the need to 

understand. It is the perception that ends within itself and is subjective. The perceivers 

enjoy without any aims of benefiting from the recognition or perception of what 

appears in front of them. Aesthetic experience is an experience that makes real life 

events disappear temporarily and helps a person immerse, enjoy, get satisfied, and be 

away from all liabilities, making life full of peace and independence. 

 

2.10 Concept of Perception 

 

Perception is the sensing which is later translated or interpreted into something 

meaningful or understandable. It requires former experience or prior knowledge in 

translating or interpreting. 

Schiffman and Kanuk (2012) stated that perception is an individual person’s 

process to organize and interpret the data to make an overview picture. Battaglia, 

Link, Frankel, Osborn, and Mokdad (2008) defined perception as a process that a 

person organizes and values their impression towards the environment. Mowen and 

Minor (1998) mentioned that perception is a process for an individual person to 

choose, organize, and interpret information in order to create a meaningful picture. 

Perception can also be the process of understanding towards the world they live in. It 

also represents the feelings of all the 5 senses including sight, hearing, taste, smell and 

touch and all of these are called the mechanisms to get the feeling through the senses.  

Perception of each person depends on the internal factors such as beliefs, experiences, 

needs and emotions as well as such external factors as stimulus. 

According to the study of Hoogs, Collins, Kaucic, and Mundy (2003) and 

Bourbakis (2002) by referring to psychologists’ perspective, they suggest that 
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perception is associated with people’s mind rather than the stimulation surrounding 

them. The term perception in the view of Merleau-Ponty (1945) along with the 

psychophysical concept, is seen as something people can sense and explain it into 

words. Likewise, Calitoiu, Oommen, and Nussbaum (2007) also agree that it is 

something people describe based on its qualification. To further explain the term, 

people examine the qualification of a thing by using their senses, so the physical 

appearance of a thing can be regarded as an object qualification. Similarly, Schiffman 

and Kanuk (2000) see perception as describing information one receives in a clear 

picture. Huh, Uysal, and McCleary (2006) further explain that several researches 

related to tourists’ perception in the tourism industry pay attention to whether the 

tourists are satisfied with the visited site and service they receive. Furthermore, Vogt 

(2006) suggests a different view point that the destination’s life cycle and variety of 

culture at the area can also explain the tourists’ perception on the visited destination. 

In conclusion, perception is the procedure that humans are stimulated from the 

surroundings and later processed with experience. Perception procedure is influenced 

by factors measured through sensors mostly associated solely with consumers. 

Marketers tend to focus on the understanding of perception that relates to what 

consumers have received and what they are especially interested in to paralleling with 

what they already have. Depending on the condition of the stimulus, this will help 

consumers understand and see the image of things coming from perception. 

 

2.11 Concept of Communication 

 

Communication stems from the idea that communicating is a process or an 

exchange. The essence of communication is a communicator who serves as a sender 

and a recipient of information. It is an activity that always moves and changes over 

time. Also, it is complex and complicated. The results of communication are caused 

by the elements of the communication process, which consist of an information 

sender sending information through the communication channel to a receiver and a 

phenomenon that occurs after a receiver received the information. In addition, the 

phenomenon may change the feelings, thoughts, emotions as well as knowledge and 

behavior of the receiver. After the results of communication have occurred in either a 
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positive way or a negative way, what would happen to the receiver is satisfaction 

from communication. 

Vroom (1964) stated that attitudes towards and the satisfaction from something 

can be used interchangeably because both words refer to the results from a person's 

involvement in that particular thing. If the information receiver has a positive attitude, 

it shows that he is satisfied with that thing. On the other hand, if he has a negative 

attitude, it shows that he is not satisfied with it. Carrying out activities properly is 

another factor that will impress people, especially in terms of servicing people with 

general information. This allows an activity to proceed easily, and it will be easy for 

the staff to manage the activity. Also, this information is beyond the needs and 

objectives of tourists as well as the differences of characteristics of various groups of 

them and their background. In addition, by presenting or providing any information 

can help travelers gain knowledge, understanding, and satisfaction. They will lead to 

the conscience about protecting and conserving the environment. An appropriate 

model/form that should be applied is "communication". 

When the principles of communication are understood as extremely important 

elements for communication and tourism, the process of creating meaning occurs. 

Barthes (2011) proposed the concept of the process of creating meaning which 

consists of three steps.  Charters (2006) defined communication as all the activities 

intending to promote public awareness. Also, it is to enhance understanding of 

cultural heritage sites. They also cover general and academic publications, public 

lectures, equipment installed in both formal and informal educational programs, 

community events, research and studies, training, and the evaluation of 

communication process. 

Communication is also defined as an educational activity that focuses on the 

meaning and relationship of things by direct experience and by using the media, rather 

than as a communication of facts that are common, stated by Tilden (1997). 

Interpretation is a service given to visitors who have come to national parks, wildlife 

sanctuaries, forests, and other recreational areas. Although visitors are spending their 

leisure time looking for enjoyment, or coming to the place for other purposes, they all 

desire to know the stories of the setting such as the natural and cultural resources of 

the area that they visit. These resources include geological stories, animals, plants, 
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ecology, history, and archeology. Interpretation or communication will be a way of 

communicating between visitors and these resources, as defined by Ravin, Sharpe, 

and Stern (2011).  

From the aforementioned ideas, it can be concluded that communication means 

to present the uniqueness of something so that others understand it. It may be done for 

pleasure or knowledge. The thing can refer to both the natural environment and the 

culture of the local people. In order for communication to be successful, a good 

medium that brings a message to a receiver is necessary so that a receiver will 

understand the message exactly as the sender expected, and this will help both parties 

achieve their purposes of communication. 

Communication can be divided into two types of services as defined by D. 

Sharpe, Anderson, White, Galvan, and Siesta (2007). They refer to the personal or 

attended service in which guests will connect with a communication specialist 

through various media activities. Another one is the non-personal or unattended 

services: visitors contact with communication specialists superficially. This type of 

service has both advantages and disadvantages. It should not be a substitute for 

communication elsewhere. It should be a way of broadcasting meanings more widely 

than using the communicator alone. Services that do not involve persons can be 

divided into: audio devices, written material, signs, labels, and publications. 

Moreover, the activities that visitors can do by themselves include self-guided 

trail, self-guided auto tour, indoor exhibitions, outdoor exhibitions, visitor center, and 

off-site and off-season media. Media generally refers to things that carry or transfer 

messages from a sender to a recipient such as speeches, manners, publications, radio, 

television, etc. The recipient will receive the messages through his or her five physical 

abilities to see, hear, smell, taste, and feel. So, media is a crucial element for 

communication.  

From the definition above, it is enough to conclude that the meaning of 

communication is the process of transferring information between two related parties 

of individuals: one party sends a message to another party who is a receiver in order 

to achieve mutual understanding and express responsive behavior to each other in the 

slightest level, which makes communication effective. 
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2.12 Definitions of Tourism Experience 

 

Experiences are considered as a famous idea with numerous intrinsic 

connotations. As stated by Jennings et al. (2009), the word experience has long been 

present for comprehending human connections with individuals, cultures, space, 

merchandises, or facilities. This word was initially recognized during the 1960s. After 

that, an extensive debate about its connotations and perception in literature occurred. 

According to Aho (2001), the term ‘experience’ in English might be considered an 

impartial, unclear, as well as an extremely abstruse word. This word normally defines 

every type of thing that an individual might have ever undertaken. Due to its debates 

in various scientific subjects, clear descriptions given to the term experience have 

been developed day by day Carù and Cova (2003). The psychological and sociological 

understandings match by depicting the experience as an intellectual and subjective 

movement of each person. Larsen (2007), in which abilities and knowledge are 

attained under the contact with or the participation in a particular occurrence and the 

emotional states, moods as well as senses generated throughout that experience 

(Rageh Ismail, 2010). In tourism and marketing, the stress on experience is 

comparatively new (Jennings et al., 2009). 

According to a selling viewpoint, an individual incidence with greatly emotive 

importance attained by the obtainment of merchandise and facilities is what 

experiences have been described as (Holbrook & Hirschman, 1982). Regarding the 

field of tourism, experience symbolizes a multifaceted idea that is considered 

dissimilar to ordinary experiences in one’s life (Cohen, 1979; MacCannell, 1973; 

Turner & Ash, 1975). It is where the purchaser is the customer and the vendor is the 

purveyor (Pine & Gilmore, 1998). The experience of consumption continuously 

obtains growing interest from researchers in marketing in many merchandise fields; 

however, the interest is more predominant in the setting of services (Vargo & Lusch, 

2004) and in the hedonic merchandise (Holbrook & Hirschman, 1982). 

Boorstin (2012) describes it as a common method of consuming, and a 

manufactured, assembled experience of tourism that involves a large number of 

people. On the other hand, MacCannell (1973) considers it an active reaction to the 

complexities of contemporary living, disagreeing that travelers have been looking for 
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experiences that are real with the intention of overcoming the difficulties or 

complexities. Nevertheless, both of them try to describe the experience with the 

conception that it has definite importance for people and for their civilizations. Their 

descriptions, moreover, generate the discussion found in Furnham (1984), Graburn 

(1989), Sutton (1967) concerning the undesirable and desirable impacts of 

contemporary leisure tourism. This discussion contributes to a mutual experience for 

every traveler as if their desires were steady, irrespective of the dissimilar social and 

cultural circumstances constituting those desires. Cohen (1979) is the one that initiates 

the dispute that each individual necessitates dissimilar experiences. These experiences 

provide diverse connotations to travelers and the communities they live in. 

Tourism experience is described by Cohen (1979) as an association between an 

individual and various centers. Cohen enlightens that the connotation of the 

experience depends on an individual's worldview, relying on that fact that the 

individual sticks to a center or not. The previous is not essentially geologically central 

to the individual’s life-space. It is the person's spiritual center that is aiming to help 

the person representing final meaning (Cohen, 1979). Therefore, Cohen is certain of 

the fact that this experience indicates a few steady forms of inspirations not only 

distinguishing, but also typifying a number of modes of travelers' actions. These are 

connected to the “privately” built worlds of travelers and denote formed methods of 

satiating different forms of individual desires, ranging from preference to the quest of 

meaning. After that Hamilton-Smith (1987), Nash (1996), Pearce (2013), Ryan 

(1997), V. L. Smith (2012), Urry (1990), and Yiannakis and Gibson (1992) briefly 

mention Cohen's approaches to tourism experience in their research. A broad 

description of tourism experience might be drawn out of the cohesion of their 

research. 

Therefore, it can be said that tourism experience is regarded as a holiday 

activity which is multifunctional, comprising of entertaining or learning, or both, for a 

person (Ryan, 1997). Palmer (2010) analytically evaluates the idea of consumer 

experience as a scholastically strong concept. He stated that explanations within the 

English language dictionary have produced misperception regarding the term 

experience being both a verb and a noun. Many lexical descriptions describe 

experience as a consequence while many see it as emotional states of sensations and 
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senses against thinking. In the German and Finnish languages, for example, there is a 

difference between an experience meaning knowledge and proficiency expanded after 

an event and experience meaning a course of undertaking and living through an event. 

Palmer (2010) also stated that literature concerning experience is moving from a 

fundamentally practical opinion on experience to descriptions, which somewhat 

depends on a merchandise’s hedonistic characteristics. 

According to Walls (2013), he defines tourist experience as a combination of 

various tourism related experiences which might relate with the tourist’s emotion, 

physical element, and intellect. Poria, Reichel, and Biran (2006) and Richards (2002) 

both agree that tourism experience encourages tourists to learn new things they have 

never experienced before from travelling and develop their skills along their way.  M. 

Robinson and Novelli (2005) point out that nowadays people have become more 

conscious on their consumption, so they tend to look for a more exceptional and 

worthwhile travel experience to respond to their desire. Not only is tourism 

experience involved with delivering a service to customers, according to J. Oh, Choi, 

and Kim (2010) and Tung and Ritchie (2011), it also plays a part in their emotion and 

memory. According to the study of Pearce (2013), they propose that a person’s 

emotions, senses, relationships, behavior, and perception are the elements of tourism 

experience. 

Meanwhile, tourists’ experience in heritage tourism usually associates with 

authenticity or an original experience or product which the demand of tourists who 

like visiting heritage sites in accordance with Yeoman et al. (2007)’s study. There are 

four aspects of tourism experience, according to Tung and Ritchie (2011)’s study 

which are a tourist’s impact, expectation, outcome, and memory. They are considered 

as the key to build impressive experiences among the tourists.  In Filep and Deery 

(2010)’s opinion, they indicate that tourism can bring positive emotions to people, or 

as regarded by them as happiness builder.  According to Pearce (2009), when the 

tourists are happy with their journey, psychologically they tend to have positive 

emotions like satisfaction. However, Tung and Ritchie (2011) reveal that the tourists’ 

expectations and surprise have an influence their emotional experience. For example, 

they will feel like they gain more emotional experience when they receive something 

that exceeds their expectations.  Both Myers (2003) and Passer and Smith (2004) 
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agree that tourists can gain experience when they understand the things around them 

at the visited site through their five senses. Tourist experience in several dimensions 

can be combined into an image, which the tourists can perceive and evaluate whether 

the visited site is attractive for them or not (Horrigan, 2009).   

One of the studies which aims to evaluate tourism experience among the tourists 

is the study by Van Dijk and Weiler (2009) which studies three aspects: tourist’s 

perception, emotion, and behavior. Gilmore and Pine (2002) reveal that nowadays, 

people do not only buy a product/service, but an exceptional consumption experience, 

which like an added value of the product, is something they are looking for as well.  

Mcintosh and Siggs (2005) and Song, Ahn, and Lee (2015) discovered that to get 

themselves inspired along with a memorable image, people attempt to discover a 

priceless experience. Therefore, most of the marketers see it as a challenge and 

opportunity to change the way tourists behave (Perdue, 2002; Song et al., 2015).  As 

far as educational experience is concerned, people are encouraged to learn new things, 

and they develop their skills and knowledge from their journey.  Participating in 

tourism activities can also bring them happiness and enjoyment. Jantzen (2013) 

proposes that people gain experience by participating with everything around them.  

The above discussion contributes to a mutual experience for every traveler as if 

their desires were steady, irrespective of the dissimilar social and cultural 

circumstances constituting those desires. 

 

2.13 The Role of the Tourism Experience  

 

Experiences have continuously been right at the core of the entertaining 

industry. Experience goes beyond the distribution of a service because it is about 

generating  an impressive and exceptional occasion, named “staged experience”. This 

is where  the purchaser is the customer and the vendor is the purveyor (Pine & 

Gilmore, 1998). The experience of consumption continuously obtains growing 

interest from researchers in marketing across all merchandise fields; however, the 

interest is more predominant in the setting of services (Vargo & Lusch, 2004) and in 

the hedonic merchandise (Holbrook & Hirschman, 1982). 
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Concerning tourism, the experience can be considered a gateway to 

achievement, invention and state of being competitive (Ellis & Rossman, 2008; 

Stamboulis & Skayannis, 2003). At present, travelers search for attractive, exclusive 

and unforgettable experiences designed by their inspirations, which come before 

tourism experiences, behaviors, personal views, and habits of dealing with the 

environment, in addition to the particular travel settings and incidental happenings 

(Ellis & Rossman, 2008; Mossberg, 2007; Prebensen & Foss, 2011; Stamboulis & 

Skayannis, 2003). 

When it comes to the definition of customer experience, Pine and Gilmore 

(1998) specified that an experience happens at the time when a business deliberately 

employs services as the stage and products as props so as to make each customer 

remember the events of the experience. Schmitt (2000), in sequence, contended that 

experiences are subjective and arise as a reaction to motivation. Also, experiences 

regularly stem from first-hand involvement as well as observation of activities. These 

activities might potentially be tangible, practical, or imaginative. Typically, states of 

experiences are classified into affecting (emotive reactions), conative (behavioral 

purposes), and cognitive (rational undertakings), as stated in Padgett and Allen 

(1997). Regarding this association, Schmitt (2000), theorized experience as personal 

and joint experiences. Individual experiences consist of sensing (aesthetic and 

physical merits), feeling (comprising of sentiments and moods) and thinking 

(convergent/critical and divergent/creative thinking). On the other hand, acting (motor 

undertakings and behavioral involvements) and relating (communal/social 

familiarities, for example, relating to a reference group) are classed as shared 

experiences. 

Experiences happen every time a corporation purposefully employs services as 

the stage and merchandises as props so as to unite every consumer in a situation that 

generates an unforgettable event (Pine & Gilmore, 1998). The corporation is the 

experience stager, and it both delivers merchandises and services and creates 

motivational and emotional experiences. The delivery of quality services and 

merchandises is not only capable of guaranteeing consumer satisfaction, but 

delivering experience of highest significance also (Berry, Carbone, & Haeckel, 2002).  
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When a traveler goes to a destination, all the things he or she encounters are 

considered part of the travel experience. The traveler is considered a customer and 

helps the destination’s economic value. Simultaneously, the traveler is a partaker who 

undergoes encounters that are attractive, unforgettable, and transformational in some 

settings (Pine & Gilmore, 1998). 

Additionally, Volo (2013) referred to the traveler experience as any situation 

that occurs to an individual out of the normal setting and the committed period, for 

which a series of actions occur. Persons’ tourism experiences can barely be the same 

and are complex since people have diverse cultural and social upbringings, 

connections, and engagement in tourism events and, therefore, may bring about 

subjective mental state moods to tourists (J. B. Ritchie & Hudson, 2009).   

As stated by Walls, Okumus, Wang, and Kwun (2011) a consumer experience is 

considered as the multifaceted ready-made impression or result, which is dependent 

on the will and ability of the consumer to be impacted and motivated by human 

contact dimensions and shaped by individuals’ meetings with goods, services, and 

businesses that impact emotional and intellectual values of consumption, fulfillment, 

and recurrent sponsorship. This opinion or consequence will probably denote the 

extensively deliberated idea of consumer value (or customer value, service value, 

perceived value and so on), which operates parallel to and is a chief component to the 

concept of customer experience (Palmer, 2010).  

A strategy concerning marketing and management, which depends on the 

significance of the traveler, sees tourist experience similar to a consumer experience 

(Quan & Wang, 2004). Walls et al. (2011) suggest an outline benefiting the 

configuration of tourism customer experiences and hospitality, integrating not only 

businesses but also consumer viewpoints of  their experience. Tung and Ritchie 

(2011) said that an impressive tourism experience has affects, anticipations, memory 

and consequentiality as the main components. As a result, it shows that the tourism 

experience contains the complete journey from pre, during and to post travel. 

Therefore, tourist experiences might range from thrilling desirable experiences 

to spiteful negative experiences. As stated in the framework of Walls et al. (2011), the 

perceptive/emotive constituent indicates that people are capable of generating a 

procedure in which an experience is able to happen, or regulating or selecting whether 
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she/he will have an experience or not, including undesirable experiences. It is 

generally stated that experiences use a distinctive arrangement of cognitive/perceptive 

and emotive procedures. Every customers’ single feature and situation causes control 

of the category and level of the customer experience faced. Hospitality and tourism 

businesses are able to improve customer’s fundamental emotive and personal 

experiences by dealing with physical and human contact components. 

Memorable experience, in the perspective of J.-H. Kim, Ritchie, and 

McCormick (2012), has become a key factor in the tourism industry that tourism 

business entrepreneurs need to offer to tourists. As Kim & Ritchie (2014) point out, 

its competitiveness still remains in the tourism market. Coudounaris and Sthapit 

(2017) see core personal informative people who travel make a decision whether they 

should revisit the destination. 

Tung and Ritchie (2011) regard memorable experiences as the experience all 

tourists want to gain the most. Although the experience and feeling tourists gain while 

visiting a destination stays temporarily, they are considered an essential factor 

impacting their travel experience (Neal, Sirgy, & Uysal, 1999).  Memorable tourism 

experience (MTE) can be divided into various dimensions, and there is a tool used for 

examining it as in J.-H. Kim et al. (2012)’s study. They divide MTE into seven 

dimensions including self-satisfaction, energy booster, culture, significance, 

knowledge, engagement, and uniqueness.   

Consequently, their findings cannot be used as a standard, and researchers have 

to further study this subject in order to understand memorable tourism experience 

more profoundly. Further studies can be seen from Chandralal and Valenzuela (2013) 

and Coudounaris and Sthapit (2017), who use the concept of memorable tourism 

experience in a general tourism context whereas some researchers like J.-H. Kim et al. 

(2012) and Zhang, Wu, and Buhalis (2018) study the memorable tourism experience 

in a new context. Furthermore, according to Zhang et al. (2018), some research claims 

that it has not been confirmed what the basic elements of memorable tourism 

experience are. According to Quan and Wang (2004), some studies believe that the 

reason people set off their journey is that they want to gain a new experience which is 

different from the way they are living.  Meyer and Schwager (2007) say that 

individuals respond to a company’s product or service through several points, and by 
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this way, customer experience is emerged. Gentile et al. (2007) adds that it derives 

from an interaction among a customer, product, and company.  Quadri-Felitti and 

Fiore (2013) indicate that the tourism industry has become more competitive, so 

entrepreneurs have to provide their customers with an amusing and memorable 

experience. 

Memorable experience is the main focus because it is a key factor influencing 

the tourists’ decision to revisit a place and to share their experience with other people 

(H. Oh, Fiore, & Jeoung, 2007).  According to Larsen (2007)’s consideration from an 

active point of view, psychologically, any tourists can have tourism experience stored 

in their memory.  On the other hand, Y. G. Kim, Eves, and Scarles (2009) add that the 

experience that the tourists can have when visiting a tourist attraction are temporary 

and their feeling of the site might fade shortly after they leave. J.-H. Kim et al. (2012) 

also suggest that one should keep in mind that an individual creates their experience 

based on their personal way of evaluation and perception of the things happening 

around them.  However, the tourists can have more memorable experiences if the area 

is more accessible and allows them to understand and engage with the site (Weiler & 

Yu, 2008).  

 

2.14 Related Research Topics 

The research in tourism interpretation has covered interpretation from both 

personal and non-personal interpretations. Some research papers discovered the 

effectiveness of interpretation from tourist guides, while others conducted the 

research with different methods. Many settings related to the effectiveness of 

interpretation have covered both man-made destinations and natural areas. Below here 

points out the related research to the topic.  

T. H. Lee (2009) studied the image of a destination and services related to 

interpretation that impact visitation behavior in the future. It is reported in her 

research that interpretation services have a direct impact on enjoyment, and 

interpretation affects behavior in the future indirectly. 

Moreover, Aplin (2002) points out that interpretation is beneficial to the 

promotion of the employment of heritage so as to create more community, regional, 

and national characteristics. It can be generally found elsewhere in every country. 
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Monuments, statutes, paintings, portraits, and historical sites have been, in general, 

employed for both national identity and ethnic identity for building a cohesive 

society, and bridging the historical gaps with informative propaganda. Therefore, at 

this stage, it could be considered that the heritage or historical object interpretation 

could be the specific and general educational activities for the identified target clients. 

It is the responsibility of the interpreters to adopt various educational principles and 

apply them within the appropriate context. 

Several studies mentioned that personal contact with visitors has more influence 

on the knowledge and behavior of the visitor than non-personal techniques such as 

brochures, signs and media (Preston & Taylor, 1981). However, some of the studies 

found that there were no differences between interpreters and the visitor center in 

changing visitor knowledge towards the National Park Service fire management in the 

USA (Nielsen & Buchanan, 1986).  

In particular, previous researchers show that interpretive brochures are as 

effective as personal contact methods if the purpose of the brochure is to educate and 

influence visitors' behavior (McAvoy; Roggenbuck & Berrier, 1982). For example, 

McAvoy (1984) evaluated the effectiveness of a brochure in terms of the visitors' 

knowledge. It was found that the use of brochures as a way of interpretation and the 

delivery method used by the Forest Service were highly successful in terms of a way 

to raise the visitors' knowledge of area regulations. As with the strengths and 

weaknesses of signs, publications are a cost-effective way of reaching a different 

range of visitors. However, publications have limited ability to satisfy the level of the 

visitor needs differently. They also can be costly to allocate and with frequent updates 

with no active visitor involvement (A. J. Smith & Newsome, 2002; Wearing & Neil, 

1999). 

According to a study on testing a model of effective interpretation to boost the 

heritage tourism experience: a case study in Macao conducted by Io and Hallo 

(2011)Lo in 2013, it is found that an effective interpretation associates with the 

positive output of knowledge, understanding, emotion, feeling, satisfaction, and desire 

to visit the relevant attractions. 
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T. H. Lee and Chang (2012) studied on how destination image and 

interpretation services impact the tourist’s behavior on their decision to visit Taomi 

eco-village, Taiwan in the future. His study shows that the destination image has both 

direct and indirect affects in terms of the future’s satisfaction and behavior like the 

interpretation services do. Gender, marital status, age, education level, occupation, 

monthly income, and residence are the study’s variables. 

According to Coghlan and Kim (2012)’s study involving an interpretation 

approach for natural tourism. In their study, the relationship between types of 

interpretation and the change of tourists’ knowledge, attitude, and behavior towards 

the attraction is focused. They find that the tourists’ understanding about the attraction 

is the main focus of the study’s result. It emphasizes on the various interpretive 

sources that have major additive effects. 

Žabkar, Brenčič, and Dmitrović (2010)’s study on tourists’ satisfaction on the 

destination, their behavior, and service quality shows that in order to achieve 

destination management and marketing, it is essential that the attraction must make 

the visitors to be able to perceive a tourist attraction’s quality, satisfying experience, 

and subsequent behavioral intentions. A country of origin, gender, age and economic 

status should be used as variables in the demographic profile. 

Reisinger and Steiner (2006) studied how to develop an interpretation concept. 

Their study mentions that the role of tour guides in authentic tourism is excessive at 

present, and the tourism experience is enhanced. 

In the study of interpretation plan development for Traditional Rural Buildings 

by Porto et al. (2012), it is found that a local authority can develop a heritage 

interpretation plan by using an innovative method. An objective of the plan is to 

promote a traditional rural building to be a heritage attraction. Meanwhile, the plan 

aims to preserve its original features as well. Moreover, nationality, place of origin, 

age, sex, and profession are used as the variables in demographic profile. 

Rabotić (2010)’s study concerning an interpretation for guiding tourists, which 

aims to build their experience shows that a tourist guide is considered a leading 

profession directly associating with the visitors while preserving the visitors’ interest 

on a sustainable tourism. Usually, this profession is also known as a tourism 
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ambassador of the destination. In creating a tourist experience, a tourist guide is 

considered to be a very effective tool. 

Best and Phulgence (2013) who studied an interpretation of St. Lucia’s 

attraction found that the tourists’ disappointment on the interpretation’s components 

are not caused by their satisfaction and overall quality of their experience. However, 

these factors encourage the tourists to require more detail about the workforce behind 

this attraction as well as more focus on the workforce for the attraction’s 

interpretation. In addition, a questionnaire requires certain types of tourists, primary 

purpose of visit, gender, race, education, household income, and origin as a criterion. 

Bramwell and Lane (1993) whose research is related to the positive and 

negative effects of interpretation in sustainable tourism stated that there are several 

potential benefits in the interpretation and sustainable tourism. The interpretation and 

sustainable tourism do not only help improve visitor management, they develop the 

local economy and environment as well. Moreover, they encourage the community to 

engage with tourism more. On the other hand, interpretation and sustainable tourism 

also have pitfalls which are negative effects from over-interpretation and invasion. 

According to Tubb (2003)’s study on an effectiveness evaluation on the 

interpretation of Dartmoor National Park which attempts to develop their sustainable 

tourism, it is found that the interpretation can help the development of sustainable 

tourism to achieve the goals if its design is paid attention to. The visitor’s resulting 

behavioral intentions together with remodeling of knowledge can help the 

development of sustainable tourism to achieve its goal. Variables used in the 

demographic profile include previous visits to center, occupation, working, education, 

age, and gender. 

According to Moscardo (2003)’s study about the relationship between the 

interpretation and sustainable tourism, it shows that the interpretation’s role in giving 

the tourist information about the attraction as well as raising their awareness on the 

attraction preservation can contribute to the development of sustainable tourism. 

Ramkissoon et al. (2011)’s research is about how the tourists’ perception on 

authenticity, their behavior when searching for information, their inspiration, and the 

image of a destination in their mind has an impact on their intention in the aspect of 

culture. The study points out those cultural intentions of the tourists are influenced by 
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destination imaginary while authenticity associates with cultural behavioral intentions 

of tourists in a positive way. On the other hand, tourists’ cultural intentions are 

negatively influenced by information search behavior, unlike motivation which does 

not impact the tourists’ cultural intentions. 

Verma, Tahlyan, and Bhusari (2018) who studied Bangalore airport’s service 

improvement with the use of a simulation model say that an agent-based simulation 

model can support policy makers in understanding and forecasting the policy’s impact 

when they need to make a decision. As a result, it is considered as a support device 

for the policy makers. Age, gender, income, purpose of travel, and frequency of travel 

are used as independent variables. 

Brida, Moreno-Izquierdo, and Zapata-Aguirre (2016)’s study about the airport’s 

service quality from customers’ perspective in the aspect of technology use shows that 

communicating flight information requires improvement for passengers. Also, an 

airport should improve its various service locations. Gender, age, place of residence, 

language, and travel purpose are the independent variables. 

S. Hall (2012) carried out research on the strategy of encoding and decoding, 

which he regarded as an important cultural form in modern society and part of the 

process of transferring the ideology of society. He noted that communication is a 

matter of creation, transmission, and reception of culture. Therefore, there is a need to 

create terms that must be newly analyzed. One of the concepts which has been 

stressed by Hall is the concept of "reality". 

Mostly, passengers’ satisfaction and service quality related research of which 

the data collection comes from passengers usually have the following variables. They 

are purpose of visit, gender, education, income, origin, profession, airport visits, and 

travel frequency (Best & Phulgence, 2013; G. C. Bezerra & Gomes, 2015; G. C. L. 

Bezerra & Gomes, 2016; Han, Ham, Yang, & Baek, 2012; Jung & Yoo, 2016; Liou, 

Tang, Yeh, & Tsai, 2011; Porto et al., 2012). 

However, art interest should be counted as one of the variable factors as the 

research is focused on Thai art displayed at the airport. Also, experts see that art 

interest should be added to the research as well so that researcher can observe its 

relationship with the interpretation of the airport. 



61 

 

Numerous research findings including that of Van Dijk and Weiler (2009), 

Moscardo (1998), Munro et al. (2008), Poudel and Nyaupane (2013), and Weiler and 

Smith (2009) are an evaluation of how well the interpretation of the destination can 

impact the tourists’ pleasure, knowledge received from visiting the destination, 

attitude, and decision to revisit the place. The result of these research papers show 

that, in terms of their perception on the visited site, their experiences on the 

interpretation of the site including their perception, emotion, and behavior are at a 

medium to very high level.    

According to the study on interpretation evaluation in case of the interpretation 

with and without a tour guide conducted by Roberts Roberts et al. (2014), it is found 

that interpretation provided to the tourists by the tour guide is more effective than one 

without a tour guide when considering how satisfied the tourists are. However, both 

cases can show only brief differences among the tourists’ received knowledge, altered 

attitude, and behavior.  

After studying an evaluation of the interpretation at natural tourist attractions, 

Munro et al. (2008), School of Environmental Science, Murdoch University, Australia 

finds that the knowledge tourists gain and their attitude change after receiving the 

interpretation are the main focus in evaluating the interpretation of the destination. 

Meanwhile, some studies evaluate the interpretation by using the tourists’ behavior as 

a measure as well. Moreover, there are some studies that mention about how 

interpretation can encourage the tourists to behave more sustainably when visiting the 

site. 

Io and Hallo (2011) who tests the effectiveness of an interpretation model used 

in heritage tourism experience finds that the results of tourists’ knowledge gain, 

emotion, and satisfaction are in a good way. There are four factors indicating how 

effective the interpretation will be: knowledge about the destination, service mind, 

ability to communicate with other tourists, and aptitude. Moreover, tourists also 

consider whether an interpreter explains information using their sense of humor, how 

persuasive they are, and how well they can perceive the tourists’ emotion. 

A study on an essential of aesthetic method for an interpretation at natural 

tourist attractions in China shows that a guided tour in China provides an aesthetic 
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interpretation to the tourists in order to allow them to be a part of the site (Xu et al., 

2013). 

Meanwhile, there is a study on an effectiveness of a tourism interpreter training 

program conducted by Heo, Kim, Kim, and Heo (2014). The researcher found that 

there are three variables related to an interpreter’s job between, before, and after 

attending the training course that are different from each other although by not much. 

Obviously, the content of the course influences on the three variables related to the 

interpreter’s job. 

Weiler and Smith (2009) studied an impact of the interpretation on the visitors’ 

understanding and behavior while visiting a zoo. For example, how their experiences 

after the interpretation at the zoo make them understand, feel, and react. This study 

supports the proposal from previous researches that tourists’ perceptions on the 

interpretation are increased.  Moreover, it suggests that other interpretation methods 

used for other groups of tourists in other tourism contexts should be studied more. 

In addition, another research related with natural tourism is studied by Madin 

and Fenton (2004) which involves an evaluation of how effective an interpretation of 

a natural tour program is. The study shows that after the interpretation, peoples 

understanding on the site are different from each other depending on the interpretation 

activities they join.      

In terms of authentic tourism, Reisinger and Steiner (2006)’s study involving a 

tour guide in authentic tourism industry proposes that the concept of interpretation in 

authentic tourism should be rearranged by using Heidegger’s method to improve the 

tour guide’s duty and tourists’ experience.   

A study involving how an interpretation by a tour guide and tourists’ 

satisfaction affects their loyalty to the site by Kuo, Chang, Cheng, and Lin (2016) 

shows that the factor influencing the tourists’ satisfaction is an interpretation provided 

by a tour guide at the destination, and their satisfaction level depends on their loyalty 

to the place as well. The more enjoyment they receive from the interpretation and the 

flow of the experience they gain, the more they are satisfied and loyal to the place.   

When mentioning about heritage tourism, both Bravi and Gasca (2014) and 

Chhabra, Healy, and Sills (2003) say that authenticity is the first feature that comes to 

their mind, which can greatly motivate tourists as well. Babin and Harris (2014) add 
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that authenticity increases the value of the product perceived by customers. Therefore, 

Kolar and Zabkar (2010) propose in the context of heritage tourism that it is likely 

that the site will be more valuable when they are perceived highly authentic, and 

Dueholm and Smed (2014), Eggert and Ulaga (2002), Jewell and Crotts (2002), S. Y. 

Lee, Petrick, and Crompton (2007), and Parasuraman (1997) see that it can affect the 

tourists’ satisfaction as well. Meanwhile, Hung, Lee, and Huang (2016) studied on 

how to add more authenticity to the destination in order to make it more valuable. 

According to the study’s result, it is discovered that it involves with efficiency and 

emotion.  

According to Pearce (2013)’s study, he proposes that there are five key 

elements of tourism experience which are people’s senses like vision and smell, 

relationships like interaction with other tourists at the site, behavior like tourism 

related activities that one prefers, perception like evaluating how impressive the site 

is, and emotion like the feeling they have when they visit the site. Some researchers 

like Moscardo (1996), Pearce (2009), and Tung and Ritchie (2011) agree that offering 

impressive and unforgettable experience to the tourists can bring a lot of advantages. 

They can be more satisfied with the visited site, have positive attitude and behavior on 

the visited site, and souvenirs, which is like a memory reminder (Swanson, 2004). 

Manthiou, Kang, Chiang, and Tang (2016) mention that, at the present, tourism 

related research is paying close attention to the necessity of creating impressive 

experiences among the tourists. Understanding how memory can be originated in 

tourists’ minds and how they remember them can reveal the tourists’ desire whether 

they want to return to the site, their satisfaction, and their word of mouth.   

Tourists remember their experience and think about it again after the event 

passes. This kind of tourism experience is considered as memorable tourism 

experience (MTE) in accordance with the study of J.-H. Kim et al. (2012) which can 

be built through each tourist’s evaluation on their experience while visiting the site. 

Also, it helps them to accumulate and support in remembering their memorable 

experience of the visited destination (J. Ritchie & Ritchie, 1998).   According to 

Larsen (2007), experience the tourists gain is regarded as a part of their memory 

which can be influential enough to be stored in long term memory.  In addition to the 
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experience mentioned above, Tung and Ritchie (2011) propose that an experience all 

people wish to receive is a memorable one.  

Finally, these are the related research topics which cover past research papers 

and the different kinds or research papers regarding tourism interpretation. Also, they 

mention the development and trends of research studies.  

 

2.15 Summary of Variables 

 

From the literature review of various topics including the role of interpretation, 

the interpretation effectiveness and evaluation of interpretation, methods of 

interpretation, the concept of perception, concepts of communication, the concept of 

authenticity, the role of tourism experience, and the related research topics, it is found 

that the list below contains the variables that can be categorized into three different 

aspects which are information management, presentation management and experience 

management.  
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Table 2.1 Information Management 
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Black and Thwaites (2011) / 
     

Tilden (2008), / / / / 
  

Alderson & Low, 1976 / 
     

Sharpe (1982) / 
     

Heritage Interpretation or AHI (2005) / 
     

Von Droste, Silk and Rossler (1992), / 
     

Weiler & Davis (1993), / 
     

Knudson, Cable and Beck (1995) / / 
    

McArthur and Hall (1996 
 

/ 
    

Freeman Tilden and Enos Mills / 
 

/ 
 

/ 
 

Sam Ham (1992) 
 

/ 
    

Moscardo (1996) / 
     

Ballantyne and Packer (2005) / 
     

Xu et al (2013) / 
 

/ 
   

Bacher et al., (2007) 
   

/ 
 

/ 

Uzzell (1989) 
  

/ 
   

Newsome et al., 2002; Wearing and Neil, 

2000; Fallon and Kriwonken, 2003 
/ 

     

McIntosh, 1976 / 
     

(Sharpe, 1976) 
  

/ 
   

Lee and Balchin (1995 
  

/ 
   

Phillips (1989) 
  

/ 
  

/ 

Sharpe (1982 
 

/ 
    

Albett&Dyer (2009) 
 

/ 
 

/ 
  

Madin & Fenton (2004)  Marion & Reid, 

2007, Munro, Morrison-Saunders, and 

Hughes, 2008) 
    

/ / 

Larry Beck and Ted Cable (1998) 
  

/ 
 

/ 
 

Pakdeepinit (2010) 
    

/ 
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Table 2.2 Presentation Management 
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Freeman Tilden and Enos Mills 

(1975) 

  / /     /   / 

Sam Ham (1992)     / /       

Bacher et al., (2007)      / /       

Uzzell (1989)  /            

Countryside Commission 

(1975 

 /          / 

Carr (2004)     /         

Madin & Fenton (2004)     /      / /   

Larry Beck and Ted Cable 

(1998) 

/ / / / /        

Ham (1992)     / / /      

Munro, Morrison-Saunders, 

and Hughes, 2008) 

  /      / / /  

Adams (2010)      / / / / /   

Marion & Reid, 2007,    /      / /   

Pakdeepinit (2010)    /    / / / / / 
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Table 2.3 Experience Management 
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Carter & Wearing & Neil 

(1999)’s  
/             

Sharpe (1982)    /  /        

Heritage Interpretation or 

AHI (2005) 
  / /     /     

Tsung-Hung Lee (2009)       /        

Aplin (2002)              / 

Moscardo (1996)       /   /     

Weiler & Davis (1993),  /             

Ballantyne, Packer,&Hughes, 

2008; Madin&Fenton, 2004 
     /        

Ballantyne et al., 2008; Lim 

& McAleer, 2005 
     /        

Knudson, Cable and Beck 

(1995)  
 /    /   / /    

McArthur and Hall (1996    /     /     

Freeman Tilden and Enos 

Mills (2008) 
 /  / / / /  /     

Sam Ham (1992) /             

Moscardo (2004)       /   /     

Ballantyne and Packer (2005)       /    /    

Xu et al (2013)    /   /       

Bacher et al., (2007)  /             

Uzzell (1989)  / / /      /    / 

Pearce et al (1998)       / / /    /  

Newsome et al., 2002; 

Wearing and Neil, 2000; 

Fallon and Kriwonken, 2003 

/        /     

McIntosh, 1976            /  

Wearing (2006)    /      /    / 

Cable (1987)       /        

Sharpe (1982          / / /  

Albett&Dyer (2009)   /     / /      

Larry Beck and Ted Cable 

(1998) 
/    / / /       



 

 

CHAPTER 3 

 

RESEARCH METHODOLOGY 

This chapter provides the perspectives of the research approach, population and 

airport context, the procedure of collecting data, the data instruments, the analysis of 

data, the research design, population, sampling size, sampling techniques, tools and 

analysis.  

 

3.1 Research Approach 

 

The study entitled “A Thai art Interpretation Management Model of 

Suvarnabhumi Airport” employed both a quantitative and qualitative approach.  

A qualitative approach was used in this study. Eisner (2017) said that a qualitative 

approach combines the complex nature of the social word. Also, Strauss and Corbin 

and Strauss (1990) stated that in order to understand the learning process, a qualitative 

approach should be used, this method is also flexible in identification of the context. 

Qualitative research is regarded as the pursuit of knowledge by considering social 

phenomena from real environments in all dimensions. It focuses on ideological 

information, giving meanings or value to things as well as individuals' values, beliefs, 

and ideology (Corbin & Strauss, 1990). 

Therefore, qualitative research refers to a study on a particular subject in the 

existing natural environment. The researcher will use an organized inquiry method or 

the method of inquiry that will be carried out systematically so as to conduct the 

interpretation on occurrences together with the aim of making comprehension of the 

phenomenon and things that cause it, as well as the rationality of the movements a 

person has made on that type of a situation or phenomenon (Moss & Shank, 2002).  

Moreover, in order to evaluate the effectiveness of the current interpretation 

methods of Thai art in the passenger terminal, Suvarnabhumi Airport, quantitative 



69 

 

method was employed in this the research. Quantitative research refers to theoretical 

tests based on inductive reasoning, model usage, and statistical methods as well as 

focusing on reliability and ability to conclude and give references, and it is the pursuit 

of empirical knowledge (Wiersma & Jurs, 2005).  

 

3.2 Quantitative Research Method 

 

It is to evaluate the effectiveness of the current interpretation methods of Thai 

art in the passenger terminal, Suvarnabhumi Airport. 

 

3.2.1 Population 

According to the report from the Airports of Thailand Public Company Limited 

on 3 February 2015, it was reported that there were 12,902,628 passengers used 

Suvarnabhumi Airport in the first three quarters of 2015, and 75,511 flights in total. 

Only international airport passengers were selected in this research.  

 

3.2.2 Sample Size 

To find number of the sample size, the researcher employs (Yamane, 

1973) for formula proportions.  

         n  = N 

           1 + N(e)
2 

 n = the sample size 

 N = the population size 

 e = the acceptable sampling error 

  

However, for this research, since the number of passengers according to the 

report from AOT was 12,902,628, the sample size for this research was limited to 

400.  

 

3.2.3 Sampling Techniques  

The researcher chose the non-probability (Purposive Sampling). They must be 

qualified by the criteria of being foreigner passengers who have visited Suvarnabhumi 



70 

 

Airport once or more. Purposive sampling has advantages for research. (Black, 2010) 

It is one of the most efficient and cost-effective sampling methods for collecting data. 

If the resources for the study are limited, purposive sampling may be the only 

efficient and appropriate method. Also, this type of sampling technique is efficient for 

exploring anthropological situations because the discovery of meaning is based on the 

use of intuition. The sample group is foreign passengers using Suvarnabhumi Airport 

since it is like a gate welcoming passengers around the world and a representative of 

Thailand to create impression among the foreigners before they leave. Moreover, the 

airport provides Thai art exhibition for the passengers to watch while waiting for their 

flights in order to impress them and encourage them to come back again or to share 

their experience in Thailand on various channels to help promoting the airport and 

country. Importantly, the exhibited Thai art is what the foreigners have never seen 

before or have less experience than Thai people, so it is possible that they will be 

amazed and would like to visit the original location. In addition, the art work can 

remind them of the ones they have seen before at other attractions in Thailand, or it 

can be an area for them to learn about Thai art while waiting for their departure 

flights. For these reasons, the foreign passengers are selected as a sample group for 

this study. 

 

3.2.4 Research Tools 

A questionnaire was distributed to airport passengers in order to gather the 

information. The questionnaire consists of 3 parts which are as follows: 

 

Part I: Demographic Profile 

It covers twelve characteristics of demographic profiles which are gender, age, 

marital status, country of residence, religion, education, occupation, annual income 

(US dollars), purpose of the trip, number of visits to Thailand (including this time), 

number of times using Suvarnabhumi Airport (including this time), and the art 

interest. 
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Part II: Evaluation of the effectiveness of the interpretation management of 

Thai art, Suvarnabhumi Airport 

The three aspects of management are evaluated which include presentation 

management, information management and experience management with the 5-point 

Likert scale. Namely, 5 means strongly agree, 4 means agree, 3 means neutral, 2 

means disagree and 1 means strongly disagree, respectively. The Likert scale is a 

measurement of attitudes, beliefs, and ideas of individuals in each question of which 

the answer is in a range of levels that can be measured through numbers or levels. The 

advantages of using the Likert scale are that it is the tool used to explore or collect 

data that can be broadly used with many benefits. This tool can also be used with or 

adapted to all branches of science. It has a positive effect on both data collectors and 

respondents because of its easy-to-understand layout (Nicole 2016).  The 4 displayed 

pieces of art were evaluated using the same questions.  The selected Thai art was 

referenced to the same questions in each aspect. However, a number of questions of 

each aspect were varied, with 12 questions for presentation management, 6 questions 

for information management and 14 questions for experience management. The total 

number of questions was 32.  

 

Part III: Comments and Suggestions 

The airport passengers were welcome to provide any comments or suggestions 

on how to improve the interpretation management.  

Determining the range and criteria of the measurement 

Interpretation or processing the results using the arithmetic mean is done by 

specifying points which will replace the weight for each range of the level of 

opinions, then calculating the mean, and the mean obtained will be compared to the 

interpretation criteria. Generally, in obtaining the mean, the sum of the product of the 

weight of each level and the value of that level will be divided by the total frequency. 

Also, the specification of the interpretation criteria can be done in several ways by 

Snaw and Wright (1967)  as follows: 
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       The highest score – The lowest score   

                     Number of level 

  5 – 1 = 0.80  

                       5 

      Range 4.21 – 5.00 represents  highest 

      Range 3.41 – 4.20 represents high 

      Range 2.61 – 3.40 represents  moderate 

      Range 1.81 – 2.60 represents   low 

      Range 1.00 – 1.80 represents   lowest 

 

This set of criteria is based on the fact that a space or range of scores of every 

level is equal when setting the weight of scores: highest, high, mediocre, low, and 

lowest as 5, 4, 3, 2, and 1, respectively. The range is 5-1 = 4, and the space between 

each range is 4/5 = 0.8 on average. 

 

3.2.5 Research tool testing 

In conducting this study, the researcher needed to run tests in order to make the 

questionnaire more valid and reliable. The process for developing the instruments is 

explained as follows:   

3.2.5.1 Documents, articles, ideas, and theories related to the topic were 

studied so as to obtain variables that were used in the study and to use them as a 

guideline in creating questionnaires. 

3.2.5.2 Data was collected for the purpose of creating questionnaires. 

3.2.5.3 A preliminary outline of the questionnaires was presented to the 

adviser and a test was carried out to establish validity by having five experts examine 

the research questions for consistency with the purposes of the study, and for clarity, 

complexity, and variables used in the study could be done by the Index of Item-

Objective Congruence (IOC). It was used to verify that the questionnaire was 

effective. The score was set at +1 or 0 or -1 according to the formula for Item-

Objective Congruence: IOC so as to improve the questionnaires in accordance with 
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the suggestions before testing for reliability (Drost, 2011). Below is the formula of 

IOC.  

 
N

IOC R  

 When  IOC  = Index of item objective congruence 

 N  = number of experts 

  R   = total score of experts’ opinions  

 

The criteria for assessment 

+1 means the question or information is appropriate or related to the content 

0 means it is not certain that question or information is appropriate or related to 

the content      

-1 means the question or information is not appropriate or not related to the 

content 

 

  3.2.5.4. The questionnaire was improved according to the suggestions 

and the revised questionnaire was presented to the adviser again. The result was 0.94. 

  

After that, a Try-Out method together with non-sample populations was used to 

test the reliability of the adjusted questionnaire, although it is similar to the research 

sample. Measure of Internal Consistency, requiring only a single test, is used as the 

reliability measurement. The purpose of the reliability testing is to examine whether 

all questions asked in the questionnaire are in the same scope. Alpha coefficient 

(Coefficient- α) is used for reliability calculation in case the question’s score is not 0 

and 1 (Cortina, 1993), which the formula is as follows:  
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      refers to reliability of the questionnaire 

 n  refers to number of items in the test 
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Regarding the calculation of alpha, its value demonstrates the questions’ 

consistency level which can run between 0 ≤ α≤ 1. In case of high reliability, the 

consistency level will be close to 1. For a reliable and acceptable standard, the value 

of alpha should be above 0.70. Apart from indicating the consistency level, it can be 

used in the data collection as well, which can give an accurate, reliable, and highly 

consistent result. This means that it can also be used for additional data collection for 

the sample. After the questionnaire passed IOC examination by experts, the researcher 

handed out 30 copies of the questionnaire to foreign passengers at the departure 

terminal building of Suvarnabhumi Airport. In order to calculate the questionnaire’s 

reliability, the researcher encoded the received data on the computer before analyzing 

it. This procedure was done for the questionnaire improvement and completion. After 

the test, it was found that the questionnaire’s reliability value is 0.96. 

 

3.2.6 Data collection procedures 

The study was conducted at the passenger terminal, Suvarnabhumi Airport. The 

specific areas were the areas that are decorated with Thai art. The duration of the 

collecting data was from May 2018 to July 2018. 

Since the other two pieces of Thai art work are located in the safety area 

officially announced in 2017, the researcher was not allowed to enter there and collect 

data. Nevertheless, the airport then suggested the researcher, with both written and 

verbal response, to present to them in a form of video clips playing with images and 

audio, as well as printed photos of the Scene of the Churning of the Milk Ocean and 

Thai Pavilion instead in order to remind them once again and the researcher agreed 

with it. 

The researcher conducted the research by distributing 410 copies of 

questionnaires to respondents. Most respondents spent 15-20 minutes to complete the 

questionnaires. The questionnaires were distributed to the airport passengers. It helped 

the researcher to collect the factual information, to gather the straightforward 

information relating to the topic, and to look at the basic attitude of airport passengers 

toward the effectiveness. It was given to the airport passengers and they were given 

time to complete the questions. 
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The research was conducted during October to February, and the airport was 

observed both weekdays and weekends, while the interviews with the experts were 

done according to the key informants’ availability. The airport allowed the researcher 

to collect survey responses on the 3rd-4th floor of the terminal area with condition 

that the researcher must present the permission letter if asked by the airport staff and 

had no right to enter restrict areas. There were 3 collecting questionnaires and 

interviewing time periods include (1) 8am-4pm (2) 4pm-10pm and (3) 10pm-6am 

because passengers were always there. Throughout the 2 months of the collecting data 

at the airport, it was found that the period of (1) 8am-4pm was the most appropriate 

for response collecting even though Suvarnabhumi Airport would be crowded by both 

Thai and foreign passengers after 3pm. 

Respondents, who were foreigner passengers, would be asked for permission to 

be part of the research and checked again if they have found the displayed Thai art 

work. Before answering the questionnaires, the researcher requested to take photos 

which would be used only in this research and would not be published without the 

permission or give the name of the passengers. 

 

3.2.7 Analysis 

 For the second objective, descriptive and inferential statistics were used.  For 

the presentation of this data analysis results, the researcher has presented the results 

by dividing them into 4 parts.  

 Part 1: The analysis of personal data of the tourists who travelled to Thailand 

using Suvarnabhumi Airport. Statistics used are frequency and percentage presented 

in the form of tables, and interpreted by giving descriptions. 

 Part 2: The analysis of tourists’ opinions on the assessment of the effectiveness 

of managing Thai art interpretation at Suvarnabhumi Airport. The statistics used are 

percentage, mean and standard deviation, and presented in the form of tables, and 

interpreted by giving descriptions.  

 Part 3: The analysis of tourists regarding managing Thai art interpretation at 

Suvarnabhumi Airport. The statistics used are percentage, mean and standard 

deviation presented in the form of tables, and interpreted by giving descriptions. 
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 Part 4: The comparative analysis of tourists' opinions on the assessment of the 

effectiveness of managing Thai art interpretation at Suvarnabhumi Airport in various 

aspects. The statistics used are the t-test when there are more than two sample groups 

which are independent and one-way analysis of variance (ANOVA) when there are 

more than two sample groups which are independent. If there were differences 

between the average of populations, Fisher's Least-Significant Different (LSD) 

method would be applied in order to test the difference between each pair and later 

presented in the form of tables, and interpreted by giving descriptions. 

 

3.3 Qualitative Research Method 

 

The qualitative research method was employed for two research objectives. 

They were used for research objective I, which is to study the current contexts of 

interpretation management of Thai art at the passenger terminal, Suvarnabhumi 

Airport and for research objective III, which is to propose the model of Thai art 

interpretation management at the passenger terminal, Suvarnabhumi Airport. Also, in 

order to support the information of research objective II, the passengers were involved 

in the interview.  

 

3.3.1 Population 

In relation to research objectives I and III, airport staff whose jobs are 

responsible for the airport management especially interpretation section were selected 

for this research method. Also, the key informants from the related stakeholders were 

involved. They are university lecturer specializing in Thai art and architecture, 

architects, Thai art interpreter, tourist guide, and Thai art expertise. Also, after 

completing the questionnaires, passengers were further interviewed with their 

consent.  

 

3.3.2 Sample Size 

The number of airport staff and the key informants was 10 for both research 

objectives I and II. Regarding the research objective II, the number of airport 

passengers who were interviewed was 30. 
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3.3.3 Sampling Techniques  

The researcher chose the non-probability technique selected by means of 

purposive sampling.  Purposive sampling is the selection of the sample by considering 

the decision of the researcher. The characteristics of the selected sample group are 

based on the objectives of the research. Purposive sampling requires the researcher's 

wide range of knowledge, expertise, and experiences in particular matters (Tuckett, 

2004). Palinkas et al. (2015) noted that purposive sampling has long been used in 

qualitative research and is used widely in order to analyze and select a large number 

of samples to be in line with the phenomenon that the researcher pays attention to 

efficiently.  

 

3.3.4 Research Tools 

The interview was one of the methods that were applied in the study. In order to 

gather the details from the airport staff, the key informants and airport passengers, a 

semi-structured interview was carried out at the place where they were involved. 

Semi-structure interview is a way of gathering information through conversation, 

inquiry, and discussion between the data collector or interviewer and the informant or 

interviewee. Through this method, the data collector has the opportunity to observe 

the personality, poses, and physical and verbal behavior of the interviewee, during the 

interviews, which may be used as the data for interpreting the behavior of 

interviewees, accompany answers given (Macintyre, 2012). Therefore, an interview is 

a conversation with the direction to follow. The purpose of the interview is generally 

to understand the person interviewed by the interviewer on various aspects. The 

interviews that show the results as expected by the researcher can be regarded as a 

highly efficient tool for collecting information. Interviews enable qualitative 

researchers to have the opportunity to learn and understand stories, experiences, 

behavior, feelings, and different opinions of the people, about which the researcher 

will not know by only observing. Moreover interviews can also enable researchers to 

deeply assess how perceptions of an individual are important to the individual 

(Gaskell, 2000) and the advantages of interviews for research,  (Schmuck, 2006).  All 
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questions were related to the objectives of the study. The questions are shown as 

follows: 

3.3.4.1 For research objective I, it aims to find the current contexts of 

interpretation management. 

 What are the current contexts of interpretation management of Thai art 

at the passenger terminal, Suvarnabhumi Airport in relation to information 

management? 

 What are the current contexts of interpretation management of Thai art 

at the passenger terminal, Suvarnabhumi Airport in relation to presentation 

management?  

 What are the current contexts of interpretation management of Thai art 

at the passenger terminal, Suvarnabhumi Airport in relation to experience 

management? 

3.3.4.2 For research objective II, it aimed to provide the opportunity to 

find out the airport passengers’ attitudes toward the subject as well as to learn more 

about their perspectives in relation to the interpretation management. 

 What do you think about the information management of Thai art at the 

passenger terminal, Suvarnabhumi Airport?  

 What do you think about the presentation management of Thai art at 

the passenger terminal, Suvarnabhumi Airport?  

 What do you think about the experience management of Thai art at the 

passenger terminal, Suvarnabhumi Airport?  

3.3.4.3 For research objective III: This was done after the information 

from the objectives I and II was gathered, and analyzed. It aims to gather the 

recommendations and suggestions from the experts in order to finalize the model of 

Thai art interpretation management at the passenger terminal, Suvarnabhumi Airport.  

 Can the model of Thai art interpretation management at the passenger 

terminal, Suvarnabhumi Airport be implemented? If not, could you please advise?  

 Are the supporting components of information management suitable?  

And how?  
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 Are the supporting components of presentation management suitable?  

And how?  

 Are the supporting components of experience management suitable?  

And how?  

 Do you have any comments on how to improve the model of Thai art 

interpretation management at the passenger terminal, Suvarnabhumi Airport?  

 

3.3.5 Research tool testing 

There are two steps for research tool testing.  The first one is the literature 

review. The researcher has reviewed the literature related to the subject by studying 

the related papers, then applied knowledge from concepts and theories related to 

tourism interpretation to be the information for the questionnaire regarding the 

effectiveness of the current interpretation methods of Thai art at the passenger 

terminal, Suvarnabhumi Airport. Another step is that the researcher has taken the 

results from step 1 to create an interview, and set the scope of content to create an 

interview that is more complete and suitable for the objective. The researcher gave the 

interview form which was created for the research to the thesis advisor and experts for 

the content validity check. After the process, the researcher improved the interview to 

make it more complete in order to use it as a tool for the sample of this research. 

 

3.3.6 Data collection procedures 

Questions were prepared in advanced based on the research questions. The 

researcher conducted the interviews with airport passengers, airport staff and the key 

informants. It is a chance to understand how people reflect on their surroundings and 

events. The respondents were able to show their views on their interpretation. The 

interviewees were prompted to expand on their ideas when they gave incomplete 

answers or too little information about their attitudes. This way, the researcher was 

also able to follow topics that may have been overlooked when the questions were 

drawn up. Correspondingly, respondents were welcome to expand on any answers if 

they wished.  
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All interviews were conducted both in English with airport passengers and in 

Thai with the experts. They were recorded by audiotape. The interviews were 

conducted with two different groups of people; airport passengers and experts. The 

interviews were arranged in their available time. All of these discussions were 

analyzed as an important source of documentation. 

 

3.3.7 Analysis 

The questions of the study were applied to direct the process of data analysis. It 

was based on the content in order to identify the data in detail. By applying the 

content method, the researcher would be able to examine the contexts and how the 

participants reflect toward the questions of study. Content analysis is considered as an 

important step in the process of qualitative research, specifically because of the fact 

that the main scheme employed in the analytic process is the way by which 

conclusions are stemmed or drawn from a number of information obtained. Statistics 

are not employed for supporting the analysis. Or if statistics are used, such a way of 

analysis is not always the primary method. Therefore, data analysts plays an important 

role in research and must be able to summarize conclusions as conceptual frameworks 

(Appleton, 1995). 

The first stage of the analysis involved reading and re-reading of all kinds of 

data. After analyzing the data and discussing the findings of the study, the researcher 

then commented and gave suggestions on the collected data. After that, the researcher 

was able to draw some points of conclusion on the tourism interpretation.



 

 

8
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3.4 Summary of Research Methodology 

 

Table 3.1 Summary of Research Methodology 

Objectives Research 

Method 
Populations 

Sample 

Size 

Sampling 

Techniques 
Tools Analysis 

1.To study the current contexts of 

interpretation management of Thai art at 

the passenger terminal, Suvarnabhumi 

Airport 

Qualitative Airport staff 

and related 

stakeholders 

 

10 Non-Probability 

(Purposive 

Sampling) 

Interview 

(Semi-

Structured) 

 

Content Analysis 

 

2. To evaluate the effectiveness of the 

current interpretation methods of Thai art 

at the passenger terminal, Suvarnabhumi 

Airport 

Quantitative Airport  

Passengers 

410 Non-Probability 

(Purposive 

Sampling) 

 

Questionnaire 

Descriptive and 

Inferential 

Statistics 

 Qualitative 

 

Airport  

Passengers  

 

30 

 

Non-Probability 

(Purposive 

Sampling) 

Interview 

 

 

 

Content 

Analysis 

 

3. To propose the model of Thai art 

interpretation management at the 

passenger terminal, Suvarnabhumi 

Airport 

Qualitative Airport staff 

and related 

stakeholders 

10 Non-Probability 

(Purposive 

Sampling) 

Interview 

(Structured) 

 

 

Content Analysis 

 

 

 



 

 

CHAPTER 4 

 

DATA ANALYSIS 

A mixed methodology between a quantitative and qualitative research is used in 

an analysis and presentation of a model of Thai art interpretation management of 

Suvarnabhumi Airport as follows. 

 

4.1 The results of data analysis according to objective 1, to study the 

current contexts of interpretation management of Thai art at the 

passenger terminal, Suvarnabhumi Airport 

 

4.1.1 Sample groups 

Staff of Airports of Thailand Public Company Limited (AOT) as well as experts 

from the tourism field, Thai art, architects, and interpreters were involved in the 

interviews. (A1-A10) 

 

4.1.2 Data collection 

The interviews were carried out from the staff and the experts  

 

4.1.3 The results of analysis 

The result of an interview with related AOT staff and experts involved with the 

context of interpretation management can be concluded based on the three 

management aspects as follows:  

4.1.3.1 Suvarnabhumi Airport 

Suvarnabhumi is a land located on the Eastern part of the world. It was 

believed to be a land of gold which made it to be the destination most of the 

merchants from Europe, India, and China headed to. This belief had long been rooted 

since before the Buddha era which evidences were mostly found in the Buddhism 
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journal. Written journals were created when Buddhist philosophers gathered Buddhist 

principles into a scripture. As a result, the word ‘Suvarnabhumi’ could be found in 

both Pali and Sanskrit language. In tales of the lord Buddha's former births, Indian 

merchants were usually referred to as those who were determined to set off to 

Suvarnabhumi through the ocean with difficulty. This shows the importance of this 

land which was once the most crucial economic center of the eastern world. Its 

prosperity of gold is the origin of the name ‘Suvarnabhumi’. This reflects how 

abundant Suvarnabhumi or the land of gold was. Apart from being the land of wood, 

rice, and port, it was also a Buddhism land full of hospitality and peace under the 

reign of the kings. 

According to the aforementioned, the name ‘Suvarnabhumi’ can reflect 

many thoughtful concepts implying the beliefs which are the background of the 

present location. Therefore, Thai art work exhibited inside Suvarnabhumi Airport is 

coherent with the beliefs as well. Moreover, the main concept of the exhibition is to 

present art work showing a variety of Thainess to reflect the land of gold, or 

Suvarnabhumi, and to use them as the decoration for a modern designed terminal 

building in order to create Thai atmosphere for the visitors. 

Due to the government’s policy to promote Thailand to be an air 

transportation hub of Southeast Asia, Suvarnabhumi Airport project was started in 

order to support Thailand’s growing air transportation industry. Considering its 

location and background, it is time to restore this great, ancient land which was once 

the sea transportation hub of the East by an inauguration of Suvarnabhumi Airport, a 

modern air transportation hub of present and future time.  

The official name “Suvarnabhumi Airport” was given to this new airport 

of Bangkok by H.M. King Bhumibol Adulyadej on September 29, 2000 which meant“ 

a golden land”, and on January 19, 2002, a foundation stone laying ceremony for 

Suvarnabhumi Airport’s terminal building was held. 

The key design concept of the airport terminal is a functional and great 

airport which has become Thai people’s pride. On September 28, 2006, this state-of-

the-art airport was opened for visitors around the world and experience one of the 

world’s greatest international airports. It is also extremely important in terms of the 

nation’s economy, society, international relations, commerce, tourism, and so on. 
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With the area of 20,000 Rai, it is located 25 km away from Bangkok on Bangna – 

Trad Rd., KM15, Bang Phlee, Samutprakarn. 

Due to its international exterior architecture, it is essential to create a 

Thai atmosphere inside the building in order to show Thai uniqueness and culture 

which is Thai people’s pride. So, a project to install Thai art work was begun under a 

concept of showing “Thainess” to the tourists worldwide since the first moment they 

walk into the building through various kinds of art work including applied Thai 

architecture, Thai sculpture, mural painting, and painting and antique photograph 

reproduction. All of the selected art work can reflect Thai identity, Thai art’s 

evolution, and Thai artist’s talent. 

4.1.3.2 Thai art for Suvarnabhumi Airport Decoration 

Suvarnabhumi Airport is one of Thai peoples’ prides because it is a 

beautiful and modern airport which is the largest in Asia. It is designed to support an 

increasing number of international and domestic travel and air transportation. The 

terminal building has a unique and innovative architecture. In order to allow the 

visitors to touch and feel Thainess, Thai uniqueness and culture is added through the 

art work decorated inside the terminal building. A designer presents Thainess through 

four main types of art work which are Thai architecture, Thai sculpture, mural 

paintings and painting and antique photograph reproduction. All of the art work is 

designed to be well-arranged to present Thai artists’ and craftsman’s talent. This is to 

offer both Thai people and foreigners an opportunity to appreciate the beauty of the 

golden land called Suvarnabhumi.  

4.1.3.3 The 12 Giants 

They are Thai sculptures showing unique characteristics of the main 12 

giants in the epic poem, Ramayana. They are in a standing position holding a cane 

with both hands which are symbols of gate guardians, or guardians of a religious 

place or sacred place. According to Thai traditional sculpture on the establishment of 

the gate guardians, the 12 giants consists of Suriyaphob, Indrajit, Mangkorakarn, 

Virulhok, Tosagirithorn, Tosagirivan, Chakravarti, Askan-mara, Tosakanth, 

Sahassadeja, Maiyarab, and Viruncamban. They are modeled from the 12 gate 

guardian giants in the Temple of the Emerald Buddha which is located inside the 

grounds of the Grand Palace. These powerful sculptures of the 12 giants are placed 
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one by one on the second floor of the passenger terminal building to symbolize the 

guardians of the gateway of Thailand protecting the place as well as to attract the 

visitors and remind them that they will be safe and peaceful as long as they stay in 

Thailand. 

4.1.3.4 Scene of the Churning of the Milk Ocean 

It is a sculpture about Thai tradition narrating Hindu mythology through 

art elements of which the main subjects are Narayana, Mount Mandara, and Kurma 

(one of Narayana’s avatars in form of a tortoise) braced with demons and angels on 

both sides. All elements are linked by Vasuki, a nagaraja together with the Milk 

Ocean. The purpose of churning the Milk Ocean is to obtain the amrta, the heavenly 

nectar representing the meaning of Narayana, the amrta, and immortality. An origin of 

the nectar, amrta, is an immortal place like Suvarnabhumi which has been an 

abundant land for generations under the halo of Thai kings who were once believed to 

be an avatar of Narayana who comes to the earth to protect his people.  

4.1.3.5 Busabok 

The tiny intricate pavilion throne, is a four-sided tent-like assembly 

shaped from the base into a baroquely ornamented tiered roof capped by a spike. It is 

large enough for the monarch to be settled inside or fashioned in small form.  

Busabok Mala, a Royal Throne, is a masterwork made in gold and glistening with 

lozenge embroidered schemes. The spike is capped with a design of a bundle of rice, 

whereas the gold finials of the tiered tops are of gold lozenge dotted flowery schemes.  

The ceiling is splendidly adorned with pressed and beaten golden pieces 

in outstandingly punctured shape adorned with a bulky brilliant star scattered with 

nine propitious jewels. The Busabok surface is shielded with a carpet of wonderfully 

interlaced first-class bands. An enameled-gold platform platter holding a decorative 

gold and diamond flowery donation is positioned on a lion-footed reddened gold 

stand. Both Krern side handles are ornamented with gold and enameled gold, in Lai 

Kranok Bai and Dok Thed are flowery schemes studded with diamonds. The floor of 

the Krern protracted assemblies are shielded with a carpet of excellently interlaced 

gold bands that embrace Naga footed platters of flowery contributions together with 

the filigreed golden seven-tiered parasols which are ornamented with lozenges.  
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The curled base of the Busabok Mala is ornamented with gold heavenly 

existences. The stand of the Busabok Mala that is made in golden Khram or 

Damascene, which is the skill of notching a metallic base and beating in hair-fine 

gilded decorating cable of complicated schemes, is moreover luxuriantly ornamented 

with a glowing insect wing combination. 

4.1.3.6 Thai pavilion 

It is an applied Thai architecture with elegant ornaments including wood 

craved pediments, gable ends, and eave brackets which are all covered with gold foil. 

It represents high-class architecture. It is to demonstrate a prestige Thai architecture 

of a leisure or temporary residence for those who are in high rank of nobility. It is a 

hall with multi-tiered roof decorated with delicate Thai architecture. The pavilion is 

considered an architecture reflecting the prosperity of the golden land. 

 

4.1.4 Information Management 

Understandable 

The description for the presented art work cannot make passengers understand 

the art work due to their different level of background knowledge and time constrain. 

So, the passengers do not read the description intentionally as they have to quickly 

check-in or do their business at the airport 

 

“It is difficult to discuss about cohesion because it depends on each 

tourist’s background knowledge which is different from each other. Some 

might think that the descriptions are cohesive while some might not think 

so.” ( A1) 

 

“In order to tell whether the description is cohesive, the tourists need more 

information about each exhibited art work. By scanning the description 

within the limited time, they might not be able to understand it 

profoundly.”(A3) 

 

“The existing art work is difficult to understand depending on each 

passenger’s background knowledge, origin, or experience.”(A4) 
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“Even some Thai people do not understand the description, so how can the 

foreigners understand it, except if they have some background knowledge 

on Thai art, often come to Thailand, or experience some of it before.” 

(A10) 

 

Related 

According to the relation of the description with the presented art work, it can 

be concluded that the passengers can answer whether they understand the art work 

when they get familiar with it, to understand it, or have read about it before. However, 

it is difficult to answer because to read the description, each passenger needs enough 

time. In addition, the description signs are not that noticeable.   

 

“It is difficult to tell whether the description is cohesive with the 

exhibited art work as the tourists might ignore the sign due to factors like 

unnoticeable sign, unclear description, limited time, and lack of interest.” 

(A3) 

 

“Those who have been to Thailand or familiar with Thai culture might be 

able to tell whether the description is related to the art work, but those 

who never have any experience or information about Thailand might not 

be able to tell.” (A7) 

 

Well-explained 

To be well-explained, it can be concluded that the description can explain the 

art work well, such as the display of the Giants and the Scene of the Churning of the 

Milk Ocean. It can make both art work understandable. On the other hand, the 

description for Thai pavilion and the multi-tiered roof Bushapaka throne cannot 

explain well enough. To conclude whether it is well explained or not after reading, the 

passengers require some experience about the presented art work and sufficient time 

to read the entire description. 

 

“It is acceptable that the description on the signs is clear if the passengers 

get to read them. However, it depends whether they have a chance to read 

and understand them or not.” (A5) 
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“Some descriptions are well explained such as the Giants and the Scene 

of the Churning of the Milk Ocean, but some art work does not provide 

enough description, such as Thai pavilion and the multi-tiered roof 

Bushapaka throne. So, the passengers cannot understand what the art 

work is trying to convey.” (A2) 

 

“The description is well explained, but it is not enough for the passengers 

as they do not have enough experience or background knowledge.” (A1) 

 

Focused 

For the description focused on the key of the presented art work, it can be 

concluded that the description can cover all main ideas of the art work, especially the 

Giants and the Scene of the Churning of the Milk Ocean because it mentions the 

characters and Milk Ocean churning ceremony. However, sufficient background 

knowledge is still required in order to understand the description.  

 

“The description can cover gist of the content, so I think the tourists who 

have background knowledge might be able to tell about the clearness.” 

(A2) 

 

“The description for the Scene of the Churning of the Milk Ocean is 

impressive in that it covers all main idea and understandable. However, it 

might be opposite from the tourist’s perspective, or probably, they might 

not read it at all.”(A6) 

 

“The descriptions for Thai pavilion and the multi-tiered roof Bushapaka 

throne are not so helpful and way too short.”(A10) 

 

Quantity of words 

In the aspect of the quantity of words, in overall, it is appropriate such as the 

Giants and the Scene of the Churning of the Milk Ocean because their description can 

convey the main idea of the story well. On the other hand, the amount of words in the 

description for Thai pavilion and the multi-tiered roof Bushapaka throne are not 

enough to be understandable. 
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“The amount of words in the description of the Scene of the Churning of 

the Milk Ocean is suitable. As the art work is located at the area after 

check-in process, the tourists can spend their time reading the description 

without rush. Also, the space is sufficient and not so crowded, so the 

tourists can take time reading the description.”(A3) 

 

“The amount of words in the description of the Scene of the Churning of 

the Milk Ocean is appropriate. It can convey the complicated story in a 

simpler way.” (A5) 

 

“The amount of words in the description of Thai pavilion and the multi-

tiered roof Bushapaka throne are too low that a reader cannot understand 

their background.”(A9) 

 

Language Used 

The language used to explain the art work is appropriate and can cover the 

main idea. However, basic knowledge of English language is required because there 

are some technical terms which might be too difficult for children who are not 

familiar with English.  

 

“Some technical terms are found in the description which make it hard 

for the tourists to understand.” (A4) 

 

“Overall, the language used is appropriate and covers the main idea. It is 

not hard to understand, but it tends to be too difficult for children.”(A8) 

 

“Basic knowledge on English language is required, but it will not be too 

difficult if a passenger have some background knowledge about Thai 

art.”(A10) 
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4.1.5 Presentation Management 

According to an expert interview on the presentation management, there are 

both similarity and difference in the expert’s point of view which can be concluded as 

follows. 

 

Noticeable 

The giants and the Scene of the Churning of the Milk Ocean are noticeable, but 

Thai pavilion is the least noticeable presentation because it is located too far from the 

crowd. Likewise, the multi-tiered roof Bushapaka throne is also unnoticeable because 

it is placed in between the check-in counters.  

 

“For the 12 Giants, they are outstanding, powerful, and elegant due to 

their huge size which can represent the airport well, but it might be 

impossible to watch all of them because their locations are far from each 

other. Moreover, time limitation is another factor that makes it impossible 

for the tourists to watch all of them.” (A1) 

 

“As far as the prominence is concerned, Thai pavilion does not meet this 

qualification due to its distant location. Only those who are really 

interested will intend to reach there.” (A4) 

 

“The multi-tiered roof Bushapaka throne is not quite noticeable because it 

is placed between the check-in counters. So, it is difficult to reach it and 

watch closely. Also, the size is not as large as the one I have seen before.” 

(A7) 

 

“The exhibition area is not that outstanding because it is too close to the 

check-in counters. The tourists cannot stop by and watch it due to the 

crowd. Some art work is located at a distant area such as Thai pavilion 

while the multi-tiered roof Bushapaka throne is not prominent as it is 

placed between the check-in counters. If the tourists do not go to that area, 

they cannot see the art work.” (A8) 

 

“Comparing with other three art work, the 12 Giants’ location is as good 

as the Scene of the Churning of the Milk Ocean’s. However, the location 
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of the multi-tiered roof Bushapaka throne and Thai pavilion are not where 

the tourists often pass by, or are too distant.” (A10) 

 

Recognizable 

The giants are the most recognizable art work among the four exhibited art work 

areas. Background knowledge or experience about Thai art is a key to understand 

what the art work want to convey.  

 

“Each art work is harmonious with each other because they are placed at 

the same area.” (A2) 

 

“The passengers can tell that the Giants come from Ramayana, but to 

recognize it, they need to have such background knowledge as well.”(A6) 

 

“For the multi-tiered roof Bushapaka throne, the passengers might think of 

it as a Buddhist sacred object, but they might not really know what it 

is.”(A9) 

 

“The Giants might be the most recognizable art work, but the passengers 

might not know that the Scene of the Churning of the Milk Ocean refers to 

Hinduism ceremony because they do not have background knowledge 

about it.” (A10) 

 

Delivered 

For the way the meaning of the art work is delivered based on the passenger’s 

gender and age, it can be concluded that currently there is only one delivery method: a 

description sign. However, it can interest adults and children differently, but gender 

does not impact on the meaning delivery much as Thai art interpretation tends to 

require an attractive meaning delivery method.  

 

“Regarding appropriateness for each gender and age range, I think they are 

not suitable for people of all ages as people at each age range have 

different demands and interests.  For examples, children might like an 

animation whereas the adults might prefer simplicity, or women might not 

be interested in giants.” (A3) 
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“Concerning age range and gender, it is okay if we focus only on photo 

taking, but if we focus on making them understand the art work, the 

presentation still cannot meet the objective because different presentation 

approaches are required in order to attract the tourists in different ages.” 

(A4) 

 

“To deliver the meaning to people with different genders, it is not 

necessary to use different interpretation methods because the key of Thai 

art interpretation is an attractive presentation method.” (A7) 

 

“For the passengers with different ages, they have different preference. 

Children might prefer different interpretation methods from the adults. 

However, currently there is only one interpretation method: a description 

sign.” (A10) 

 

Technological 

In the aspect of technology aid, there is no technology aid for the interpretation 

currently.  Only description signs with explanation are found.     

 

“I do not see the use of technology much because I did not find any 

monitor or QR code. There are only small description signs.” (A1) 

 

“Technology hardly plays a significant role here as this is not a museum or 

exhibition room.”(A4) 

 

“I did not see any use of computers, screens, sounds, or hearing devices at 

each exhibition point.”(A8) 

 

Themed 

The displays of Thai art work are presented in the same theme because each art 

work is located separately around the building. Overall, they interpret Buddhism.    

 

“Each art work is in the same theme within the same exhibition area 

because the four pieces of art work are not located near each other.” (A1) 
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“An overall theme of the four pieces of art work is Buddhism, and each 

exhibition area is related within its area with the same theme.” (A3) 

 

Organizing and Lighting 

For space organization for Thai art presentation, the viewing area is not 

sufficient because the art work is located in crowded areas. Moreover, not much space 

is provided for the passengers, especially at the Giant area. It is also crowded at the 

multi-tiered roof Bushapaka throne area. However, the Scene of the Churning of the 

Milk Ocean area provides suitable space. For lighting, it is found that lighting 

arrangement is not sufficient for making the art work outstanding.  

 

“Exhibition area is the main problem for the airport. The exhibited art 

work is like the airport’s decoration. The airport does not provide suitable 

area for viewing the art work, especially at the multi-tiered roof 

Bushapaka throne area which is very narrow. Moreover, it is placed 

between the check-in counters which is very difficult for the tourists to see 

it closely. They might be able to take a photo only and keep wondering 

what it is.”(A1) 

 

“A space management of the Scene of the Churning of the Milk Ocean can 

be done well despite the fact that it is a shopping area. The tourists can see 

it while going down the escalator. The surrounding area allows the tourists 

to stop by and take a photo. It can draw people’s attention very well.”(A6) 

 

“In terms of the light, it is not sufficiently used to make the art work 

prominent, especially in the late afternoon when the lack of light makes 

the art work less attractive.”(A8) 

 

“The airport is very crowded in the evening, but the light is not sufficient 

which makes the art work less prominent. So, the tourists ignore them 

without knowing what they are and what they want to convey.” (A10) 
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Interpretive Sign 

In terms of the size of the description signs, they are small and unnoticeable 

which makes them less attractive to read.  

 

“The description signs are very small, difficult to read, and unnoticeable. 

Only the art work can be noticed.” (A2) 

 

“The description signs are really small. Also, the description signs for the 

Giants are silver which are very difficult to read.” (A5) 

 

“Unless the tourists notice the description signs, they never know where 

they are placed because of their small size. This is a problem.” (A9) 

 

Fonts 

For the font size, it is so small that no one can read it. The font color does not 

contrast with the background color as well.  

 

“The font size is very small and blended with the background. The 

description signs for the Giants are silver with unnoticeable text, so I 

cannot read it at all. I do not know what the art work is trying to convey. 

This is why people ignore the signs.” (A5) 

 

“This is an obstruction for communicating with the tourists as the text is so 

small that no one can read the explanation. When they do not know what 

the art work is, they cannot understand the meaning as well.” (A8) 

 

Languages 

For the variety of language used, only English language is found on most of the 

description signs while Chinese is found on some signs such as on the description sign 

of the Scene of the Churning of the Milk Ocean.    

 

“For language used, English is mainly found on the description signs 

while Chinese can be found some, like on the description sign of the Scene 

of the Churning of the Milk Ocean. However, I did not see other languages 

on the signs.”(A1) 
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“The description sign of the Scene of the Churning of the Milk Ocean 

provides both Chinese and English which allows the tourists to understand 

the art work, but they cannot read it anyway because the text is too small.” 

(A6) 

 

Supportive 

The information center and information staff are difficult to find, and there are 

no airport staff at each exhibition point.  

 

“Information staff are not found at the airport, which I think they might 

not provide this kind of service.” (A3) 

 

“There is no information center for the art work interpretation. Only a 

description sign and the art work are provided for the tourists.” (A7) 

 

4.1.6 Experience Management 

Attractive 

The art work is attractive, and reflects Thai craftsmen’s skill very well. Because 

of their delicacy and great size, it is pleasure to watch them.   

 

“The presented art work is gorgeous and delightful. It can greatly 

represent Thai craftsmen’s skill.” (A3) 

 

“The art work, considered as high class art, is beautiful and delightful. It 

represents Thai craftsmen’s talent very well.” (A6) 

 

“The Giants and the Scene of the Churning of the Milk Ocean displays are 

attractive and gigantic which is suitable for displaying at the national 

airport.” (A9) 

 

Astonishing 

The art work itself is beautiful without any other elements like lighting to make 

it outstanding. It is astonishing to watch especially the presentation of the Scene of the 

Churning of the Milk Ocean. In terms of astonishment the tourists can get, I think the 
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art work still lacks the factors that make the tourists astonished as they are just 

displayed without using any sound or video to help make them more interesting.  

 

“The Giants look powerful and elegant, but their power and elegance is 

not from any use of presentation technique.” (A1) 

 

“The Scene of the Churning of the Milk Ocean looks more outstanding 

than other art work because of the use of lighting techniques that help it to 

be more outstanding and attractive. It also helps highlighting the art 

work’s delicacy.”(A3) 

 

“The display of the multi-tiered roof Bushapaka throne is decorated with 

flowers which make it look messy. They hide the beauty and delicacy of 

the base of the throne.”(A10) 

 

Engaging 

Tourist engagement with the art work is not found because each display is like a 

decoration inside the airport for attraction purpose. The tourist engagement through an 

activity or pressing button at each point is not found.  

 

“It is obvious that tourist engagement is essential, but I did not find any 

button provided at the exhibition area to allow the tourists to participate 

with the art work or any technique supporting the tourist engagement with 

Thai art interpretation.”(A2) 

 

“The exhibited art work is only prominent inside the airport, but it does 

not encourage tourist engagement through any activity.”(A8) 

 

“A technique of using a button to show an animated picture to create 

tourist engagement is not found, so tourist engagement has not 

occurred.”(A9) 
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Impressive 

It is obvious that the tourists are impressed with the exhibited art work which 

can be noticed from the tourists taking photos with the art work as their memory in 

Thailand. However, due to different basic knowledge, the level of impression depends 

on the experience each passenger receives from viewing the art work.   

 

“The tourists are definitely impressed with the art work. I can see them 

take photos of the art work, which is considered as one of the biggest 

impressions.” (A1) 

 

“The tourists might be surprised and impressed with the art work because 

they have not seen such art work before. If they are highly impressed with 

the art work, they might take a lot of photos. If they are not that impressed, 

they might as well walk pass them.”(A5) 

 

“The beautiful art work exhibited inside the airport can impress the 

tourists if they can understand it.”(A7) 

 

Perspective-widen 

The exhibited art work widens the passengers’ perspective about Thai art for 

those who have seen and never seen it before. They allow the passengers to see Thai 

art work again.  

 

“The art work can open a new perspective for the tourists. They can see 

new aspects about Thai art through the exhibited high class art.” (A2) 

 

“The art work plays a role in opening a new perspective for the tourists to 

show them that Thailand has an airport with art presentation inside.” (A4) 

 

“The exhibited art work shows the Thai art’s beauty and describes 

Buddhism art well. It is considered a new experience for the passengers 

who have never experienced Thailand.” (A10) 

 

  



98 

 

Preserving 

The possibility that the exhibited art work raises people’s awareness on Thai art 

preservation is low because the story of this art work is conveyed through a 

description sign without using any concrete method to raise awareness of the 

preservation.  However, the passengers are automatically aware of their manners. 

“To build a sense of preservation, the tourists must understand or be 

impressed profoundly by the presentation which I think the airport still 

cannot succeed because there are only few tourists who behave properly 

while viewing the Thai art work.” (A3) 

 

“The tourists only look at the art work and read the description signs. They 

do not perceive the awareness of preservation or any instruction on how to 

behave, but they might know that they should respect Thai art work.”  

(A9) 

 

Stimulating 

The art work plays a role in stimulating the tourists to visit attractions in 

Thailand where similar art work is displayed. For example, the Giants, multi-tiered 

roof Bushapaka throne, and Thai pavilion. However, the interpretation management 

isn’t efficient enough because a directional sign is still required.  

 

“I think if the tourists understand the exhibited art work and have a good 

experience, they will be encouraged to visit other tourist attractions.” (A1) 

 

“For those who have never visited Thailand before, the Giants might be 

able to stimulate them to visit the Temple of the Emerald Buddha.”(A3) 

 

“Thai pavilion is unique, so the tourists might be able to recognize it easily 

when they see it at tourist attractions if the airport’s interpretation 

management is efficient enough.” (A7) 

 

“The exhibited art work can really stimulate those who have never visited 

Thailand’s attractions, or stimulate the tourists to visit similar attractions 

when they are impressed with the airport’s Thai art interpretation.” (A8) 
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“The multi-tiered roof Bushapaka throne will make the tourists understand 

more when they see it again at temples. Probably, they might want to see a 

larger one.”(A9) 

 

Suggesting 

The tourists can suggest other people to visit other attractions where such Thai 

art work is displayed through Facebook or Instagram. It can encourage their followers 

to want to visit the attractions. However, this event can only happen if they are 

impressed with the interpretation.    

 

“If the tourists have a good impression of the art work, they will 

recommend other people to visit the tourist attractions where the art work 

is originally located.” (A2) 

 

“The tourists can suggest other people through their words of mouth or 

social media like Facebook or Instagram which is a popular way to share a 

story. When the followers see the picture, they will want to visit the 

attraction as well.” (A8) 

 

Memorable 

The art work’s beauty can create a good memory for the tourists, but each group 

of tourists has a different level of memory. Some groups can be impressed with the art 

work without understanding it, while some can be deeply impressed when they see the 

art work.  

 

“Impression might rather be occurred among a particular group of tourists 

because of different background knowledge.”(A1) 

 

“As a method to make memorable presentation is not found, the tourist’s 

impression level depends on how much they appreciate the presented art 

work, where they are from, and how well they understand it.” (A6) 

 

“The exhibited art work can be an impression the tourists can keep if they 

understand its meanings or have a chance to engage with the art work in a 

proper manner.” (A9) 
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“It can be noticed that a lot of tourists stop by each display to take a photo 

without having to understand it.” (A10) 

 

Value of Thai art 

The exhibited Thai art work it valuable by itself. The value of Thai art depends 

on each persons’ perspective. However, a method of value creation through the 

interpretation is not found in the interpretation management.  

 

“Creating the value of Thai art can be done somehow because the tourists 

perceive it as a magnificent presentation.” (A2) 

 

“The presented art work reflects its own value which Thai people highly 

value as they are considered high class art. However, foreigners’ 

perception might be different.” (A4) 

 

“The value is evaluated after the tourists see the art work. Value creation 

method is not found as the art work is solely placed in the area.” (A9) 

 

Country-promoting 

Country-promoting through Thai art work is not concrete due to lack of a clear 

interpretation, but the art work presentation inside the airport can make Thailand more 

known internationally.  

 

“The presentation can reflect Thainess a lot more. I think it is a good idea 

to present Thai art at the airport because it is like an entrance welcoming 

tourists from around the world.” (A2) 

 

“The presentation is another way to promote Thailand to be better known 

as the Thai art work is presented clearly.” (A5) 

 

“Presenting Thailand to the tourists through Thai art work is done, but not 

clearly enough as a solid presentation method is not seen.” (A9) 

 

“Taking a photo, then posting on social media and indicating the location 

is considered as another promotion method done by the tourists 

themselves, but the promotion by the airport has not been done yet.” (A10) 
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Famed 

Thai art work presentation plays a part in promoting the airport to be more 

famous due to the tourists’ word of mouth or photo sharing on social media. However, 

a promotion by the airport’s Thai art interpretation is not clearly seen.    

 

“The presentation of art work can help promoting the airport to be known 

more because the tourists take photos with the art work and share them on 

social media.” (A3) 

 

“I think it is a part of the airport promotion by a word of mouth or sharing 

photos on the social media which are all done by the tourists themselves.” 

(A7) 

 

“They play a part in making the airport more popular as a lot of tourists 

take photos and share on social media as their memory.” (A8) 

 

“The art work’ beauty helps promoting the airport and makes people know 

that there are art work presentations inside.” (A10) 

 

Value-added airport 

Value adding to the airport through Thai art work makes the airport distinctive 

and more attractive, but statistic evaluation is difficult to do through the passengers’ 

eyes.  

 

“Regarding value adding to the airport, cultural value can be seen the most 

clearly, but, economically, it is difficult to notice. I think the art work 

presentation might play a part in promoting the airport to be known more 

among the tourists.” (A1) 

 

“Actually, the exhibited art work at the airport can be seen in other 

ASEAN countries, but only some of it can present Thainess, apparently, 

that is the Thai pavilion which uniquely shows Thai architecture.” (A5) 

 

“In the passenger’s perspective, the value might not be financially 

assessable, but the difference is noticeable as Thainess is presented 

through Thai art.” (A7) 
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Identity-creating 

Creating the airport’s identity through the presentation of Thai art is considered 

distinguishing Suvarnabhumi Airport from others. It presents Thainess to the 

international visitors by using the passenger terminal building’s space as an exhibition 

space.  

 

“The presentation is considered an identity of the airport which partly 

shows the international visitors that this is Thailand.” (A1) 

 

“Suvarnabhumi Airport is one of few airports in the world that presents 

national art inside, especially in the cultural aspect.” (A6) 

 

“Suvarnabhumi Airport is different from other airports because of 

attractive Thai art work presented inside the building.” (A8) 

 

“The art work presents Thainess very well under the modern styled 

building. The presentation at the passenger terminal building can create 

uniqueness as well.”  (A10) 
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4.2 The results of data analysis according to objective 2 to evaluate the 

effectiveness of the current interpretation methods of Thai Art at the 

passenger terminal, Suvarnabhumi Airport (Quantitative Research) 

 

In this section, the results of data analysis according to objective 2 to evaluate 

the effectiveness of the current interpretation methods of Thai Art at the passenger 

terminal, Suvarnabhumi Airport will be presented. The specified symbols used in 

presenting the data analysis as follows: 

 n      means   Population size 

 X        means   Arithmetic mean   

 S.D.     means   Standard deviation  

 df       means   Degrees of freedom  

 MS      means    Mean of squares 

 SS      means     Sum of squares 

 t      means   t-test  

 Sig      means   Level of statistical significance 

 F      means   F-test  

 Adjusted R
2
  means   Adjusted Coefficient of Determination or Reliability  

 B      means   Regression coefficient  

 Beta     means   Standardized Regression Coefficient or Beta Coefficient 

 *      means   Level of statistical significance of .05  

 

4.2.1 Part I: The results of the analysis of personal data of the tourists 

who travelled to Thailand using Suvarnabhumi Airport 

The results of the analysis of personal data of the tourists who travelled to 

Thailand using Suvarnabhumi Airport classified by gender, age, marital status, 

continent, country, religion, educational level, career, yearly income, purposes of 

travelling, travel frequency to Thailand (times), number of times using Suvarnabhumi 

Airport (times), and types of artwork that are in their interests, have applied basic 

statistics regarding numbers and percentage presented in table 4.1 – 4.21 
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Table 4.1 Number and percentage of tourists’ general information classified 

according to gender 

Gender Number (persons) Percentage 

Male 246 60.00 

Female 164 40.00 

Total 410 100.00 

 

According to table 4.1, it presents the results of the analysis of general information 

of 410 tourists that is the sample used in this study, classified by genders. 246 are male or 

equals to 60.00%, which is considered the largest number, while 164 are female or equals 

to 40.00%. 

 

Table 4.2 Number and percentage of tourists’ general information classified 

according to age 

Age Number (persons) Percentage 

Less than  20 or equal 27 6.59 

21 – 30 80 19.51 

31 – 40 128 31.22 

41 – 50 85 20.73 

51 – 60 64 15.61 

61 Up 26 6.34 

Total 410 100.00 

 

According to table 4.2, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by age. Most of 

the tourists are 31-40 years old. This age range includes 128 respondents, or equals to 

31.22%, followed by the age range of 41-50 years old which includes 85 tourists, or 

equals to 20.73%. The age range of 21-30 years old includes 80 tourists, representing 

19.51%.  The age range of 51-60 years includes 64 tourists, or equals to 15.61%. The 

age range under 20 years old includes 27 persons or equals to 6.59%, and the age 

range above 61 years old includes 26 tourists, or equals to 6.34% respectively. 
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Table 4.3 Number and the percentage of tourists’ general information categorized 

according to marital status 

Marital status Number (persons) Percentage 

Single 167 40.73 

Married 200 48.78 

Widowed/Divorced/Separated 43 10.49 

Total 410 100.00 

 

According to table 4.3, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by marital 

status. Most of the tourists are married. 200 tourists are married which is equals to 

48.78%, followed by 167 tourists, or 40.73% who are single, and 43 tourists, or 

10.49% who are widowed / divorced / separated. 

 

Table 4.4 Number and the percentage of tourists’ general information categorized 

according to their continents 

Continents Number (persons) Percentage 

America 87 21.22 

Oceania 63 15.36 

South Africa 10 2.44 

Asia 38 9.27 

South Asia 27 6.58 

Central Asia 22 5.37 

Europe 163  39.76 

Total 410 100.00 

 

According to table 4.4, it presents the results of the analysis of general 

information of tourists that is one of the samples used in this study, classified by 

continents. 163 tourists or 39.76% are from Europe, which is considered the largest 

number, followed by 87 tourists or 21.22% from America, 63 tourists or 15.36% from 

Oceania, 38 tourists or 9.27% from Asia, 27 tourists or 6.58% from South Asia, 22 

tourists or 5.37% from Central Asia, and 10 tourists or 2.44% from South Africa 

respectively. 
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Table 4.5 Number and the percentage of tourists’ general information from America 

categorized according to their countries 

 

According to table 4.5, it presents the results of the analysis of general 

information of tourists from North and South America that is one of the samples used 

in this study, classified by countries.  56 tourists or 64.36% are from America, which 

is considered the largest number, followed by 15 tourists or 17.24% from Canada, 5 

tourists or 5.75% from Bahamas and Ecuador equally, 3 tourists or 3.45% from Brazil 

and Mexico equally respectively. 

 

Table 4.6 Number and the percentage of tourists’ general information from Oceania 

categorized according to their countries 

 

According to table 4.6, it presents the results of the analysis of general 

information of tourists from Oceania that is one of the samples used in this study, 

classified by countries. 51 tourists or 80.95 % are from Australia, which is considered 

the largest number, followed by 12 tourists or 19.05% from New Zealand 

respectively. 

  

Countries Number (persons) Percentage 

United States 56 64.36 

Canada 15 17.24 

Bahamas 5 5.75 

Ecuador 5 5.75 

Brazil 3 3.45 

Mexico 3 3.45 

Total 87 100.00 

Countries Number (persons) Percentage 

Australia 51 80.95 

New Zealand 12 19.05 

Total 63 100.00 
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Table 4.7 Number and the percentage of tourists’ general information from South 

Africa categorized according to their countries 

 

According to table 4.7, it presents the results of the analysis of general 

information of tourists from South Africa which is one of the samples used in this 

study, classified by countries. 6 tourists or 60.00% are from South Africa, which is 

considered the largest number, followed by 4 tourists or 40.00% from Ethiopia 

respectively. 

 

Table 4.8 Number and the percentage of tourists’ general information from Asia 

categorized according to their countries 

 

According to table 4.8, it presents the results of the analysis of general 

information of tourists from Asia which is one of the samples used in this study, 

classified by countries. 10 tourists or 26.32% are from China, which is considered the 

largest number, followed by 6 tourists or 15.79% from Indonesia, and 1 tourist or 

2.63% from Vietnam, which is the least, respectively. 

  

Countries Number (persons) Percentage 

South Africa 6 60.00 

Ethiopia 4 40.00 

Total 10 100.00 

Countries Number (persons) Percentage 

China 10 26.32 

Indonesia 6 15.79 

Philippines 5 13.16 

Japan 3 7.89 

Taiwan 3 7.89 

Honking 3 7.89 

Malaysia 3 7.89 

South Korea 2 5.27 

Singapore 2 5.27 

Vietnam 1 2.63 

Total 38 100.00 
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Table 4.9 Number and the percentage of tourists’ general information from South 

Asia categorized according to their countries 

 

According to table 4.9, it presents the results of the analysis of general 

information of tourists from South Asia which is one of the samples used in this 

study, classified by countries. 12 tourists or 44.44% are from India, which is 

considered the largest number, followed by 7 tourists or 25.93% from Bangladesh, 6 

tourists or 22.22% from Pakistan, and 2 tourists or 7.41% from Nepal respectively. 

 

Table 4.10 Number and the percentage of tourists’ general information from Central 

Asia categorized according to their countries 

 

According to table 4.10, it presents the results of the analysis of general 

information of tourists from Central Asia which is one of the samples used in this 

study, classified by countries. 7 tourists or 31.81% from Iran, which is considered the 

largest number, followed by 6 tourists or 27.27% from The United Arab Emirates, 3 

tourists or 13.64% from Bahrain, Lebanon, and Jordan equally respectively. 

  

Countries Number (persons) Percentage 

India 12 44.44 

Bangladesh 7 25.93 

Pakistan 6 22.22 

Nepal 2 7.41 

Total 27 100.00 

Countries Number (persons) Percentage 

Iran 7 31.81 

The United Arab Emirates 6 27.27 

Bahrain 3 13.64 

Lebanon 3 13.64 

Jordan 3 13.64 

Total 22 100.00 
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Table 4.11 Number and the percentage of tourists’ general information from Europe 

categorized according to their countries 

 

According to table 4.11, it presents the results of the analysis of general 

information of tourists from Europe which is one of the samples used in this study, 

classified by countries. The top three countries that have the largest number of tourists 

are the United Kingdom with 48 tourists or 29.45%, followed by France with 15 

tourists or 9.21%, and there are 2 countries for the third one, namely, Germany and 

Netherlands with 14 tourists or only 8.59% equally respectively. 

 

Table 4.12 Number and percentage of tourists’ general information classified 

according to religions 

Religions Number (persons) Percentage 

Buddhist 18 4.39 

Christian 194 47.32 

Muslim 41 10.00 

Others 25 6.10 

Non-religion 132 32.19 

Total 410 100.00 

Countries Number (persons) Percentage 

England 48 29.45 

France 15 9.21 

Germany 14 8.59 

Netherlands 14 8.59 

Iceland 10 6.14 

Belgium 7 4.29 

Italy 7 4.29 

Russia 7 4.29 

Switzerland 6 3.68 

Denmark 4 2.45 

Sweden 4 2.45 

Spain 4 2.45 

Austria 3 1.84 

Ukraine 3 1.84 

Finland 3 1.84 

Poland 3 1.84 

Luxembourg 3 1.84 

Norway 2 1.23 

Scotland 2 1.23 

Czech Republic 2 1.23 

Greece 2 1.23 

Total 163 100.00 
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According to table 4.12, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by religions. 

194 tourists or 47.32% are Christian, which is considered the largest number, 

followed by 132 non-religious tourists or 32.19%, 41 Muslim tourists or 10.00%, 25 

tourists or 6.10% with other religions (Hindu, Coptic), 18 or 4.39% Buddhist tourists 

respectively.  

 

Table 4.13 Number and percentage of tourists’ general information classified 

according to education 

Levels of Education Number (persons) Percentage 

Lower than Bachelor’s degree 59 14.39 

Bachelor’s degree 241 58.78 

Higher than bachelor’s degree 110 26.83 

Total 410 100.00 

 

According to table 4.13, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by education. 

241 tourists or 58.78% have graduate degrees, followed by 110 tourist or 26.83% with 

post-graduate degrees, and 59 tourists or 14.39% with undergraduate degrees 

respectively.  

 

Table 4.14 Number and the percentage of tourists’ general information categorized 

according careers 

Occupation Number (persons) Percentage 

Professional 137 33.41 

Administrative and Management 118 28.78 

Clerical, Salesman and Commercial Personnel 68 16.59 

Student 40 9.76 

Retired 18 4.39 

Others  29 7.07 

Total 410 100.00 

 

According to table 4.14, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by careers. 137 

tourists or 33.41 are specialists, followed by 118 executives or 28.78%, 68 sales 

clerks or 16.59%, 40 students or 9.76%, 29 tourists with other careers (soldiers, 

labors, farmers, house wives) or 7.07%, and 18 retired workers or 4.29% respectively. 
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Table 4.15 Number and the percentage of tourists’ general information categorized 

according to yearly income 

Yearly income (US Dollars) Number (persons) Percentage 

Less than  10,000 30 7.32 

10,000 – 19,999 45 10.97 

20,000 – 29,999 51 12.44 

30,000 – 39,999 76 18.54 

40,000 – 49,999 94 22.93 

50,000 – 59,999 40 9.75 

60,000 – 69,999 30 7.32 

Higher than or equal 70,000 44 10.73 

Total 410 100.00 

 

According to table 4.15, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by yearly 

income. 94 tourists or 22.93% have got between 40,000 – 49,999 US dollars, followed 

by 76 tourists or 18.54% with 30,000 – 39,999 US dollars, 51 tourists or 12.44% with 

20,000 – 29,999 US dollars, 45 tourists or 10.97% with 10,000 – 19,999 US dollars, 

44 tourists or 10.73% with higher than or equal 70,000 US dollars, 40 tourists or 

9.75% with 50,000 – 59,999 US dollars, 30 tourists or 7.32% with 60,000 – 69,999 

US dollars, and 30 tourists or 7.32% with under 10,000 US dollars respectively. 

 

Table 4.16 Number and the percentage of tourists’ general information categorized 

according to purposes of traveling 

Purposes of traveling Number (persons) Percentage 

Leisure 311 75.85 

Education 8 1.95 

Visiting their relatives 61 14.88 

Business 14 3.42 

Meetings/Seminars 16 3.90 

Total 410 100.00 

 

According to table 4.16, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by purposes of 

travelling. 311 tourists or 75.85% come for leisure, 61 tourists or 14.88% come for 

visiting their relatives, 16 tourists or 3.90% come for meetings / seminars, 14 tourists 

or 3.42% come for their business, and 8 tourists or 1.95% come for educational 

purposes. 
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Table 4.17 Number and the percentage of tourists’ general information categorized 

according to number of visiting Thailand 

Number of visiting (times) Number (persons) Percentage 

1 117 28.54 

2 149 36.34 

3 35 8.54 

4 49 11.95 

5 or more than 60 14.63 

Total 410 100.00 

 

According to table 4.17, it presents the results of the analysis of general 

information of tourists that is the sample used in this study, classified by number of 

their visits to Thailand. 149 tourists or 36.34%, which is considered the largest 

number, have been to Thailand for 2 times, followed by 117 tourists or 28.54% with 

only 1 time, 60 tourists or 14.63% with 5 or more than, 49 tourists or 11.95% with 4 

times, and 35 tourists or 8.54% with 3 times respectively. 

 

Table 4.18 Number and the percentage of tourists’ general information categorized 

according to their visits to Suvarnabhumi airport 

Visits to Suvarnabhumi Airport (Times) Number (persons) Percentage 

1 89 21.71 

2 160 39.02 

3 39 9.51 

4 49 11.95 

5 or more than 73 17.81 

Total 410 100.00 

 

According to table 4.18, it presents the results of the analysis of general 

information of tourists which is the sample used in this study, classified by number of 

their visits to Suvarnabhumi airport. 160 tourists or 39.02%, which is considered the 

largest number, have visited the airport for 2 times, followed by 89 tourists or 21.71% 

with the use of only 1 time, 73 tourists  or 17.81% with 5 or more than, 49 tourists or 

11.95% with 4 times, and 39 tourists or 9.51% with 3 times respectively. 
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Table 4.19 Number and the percentage of tourists’ general information categorized 

according to types of artwork’s interest 

Types of Artwork’s Interest Number (persons) Percentage 

Painting 144 18.73 

Music 233 30.30 

Architecture 76 9.88 

Sculpture 180 23.41 

Literature 136 17.68 

Total 769 100.00 

 
According to table 4.19, it presents the results of the analysis of general 

information of tourists which is the sample used in this study, classified by types of 

artwork that are in their interests. 233 tourists or 30.30%, which is considered the 

largest number, are interested in music, followed by 180 tourists or 23.41% with the 

interests of sculptures, 144 tourists or 18.73% with the interests of paintings, 136 

tourists or 17.68% with the interests of literature, and 76 tourists or 9.88% with the 

interests of architecture respectively. 

 

Table 4.20 Number and the percentage of tourists’ general information categorized 

according to continents and purposes of travelling 

Continents 

Purposes of Traveling 

Total 
Leisure Education 

Visiting 

Relatives 
Business 

Seminar/ 

Meetings 

America 75(86.21) 2(2.30) 5(5.75) 5(5.75) 0(0.00) 87(100.00) 

Oceania 57(90.48) 0(0.00) 4(6.35) 1(1.59) 1(1.59) 63(100.00) 

South Africa 1(10.00) 0(0.00) 2(20.00) 0(0.00) 7(70.00) 10(100.00) 

Asia 34(89.47) 0(0.00) 3(7.89) 0(0.00) 1 (2.63) 38(100.00) 

South Asia 24(88.89) 0(0.00) 1(3.70) 1(3.70) 1(3.70) 27(100.00) 

Central Asia 18(81.82) 0(0.00) 2(9.09) 2(9.09) 0(0.00) 22(100.00) 

Europe 102(62.58) 5(3.07) 45(27.61) 5(3.07) 6(3.68) 163(100.00) 

 
According to table 4.20, it presents the results of the analysis of general 

information of tourists which is the sample used in this study, classified by continents 

and purposes of travelling. It has been found out as follows. 

1) 75 tourists or 86.21% from North and South America mostly come for 

leisure, followed by 10 tourists or 11.49% coming for visiting their relatives and 

business equally, and 2 tourists or 2.30% coming for their educational purposes 

respectively. 
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2) 57 tourist or 90.48% from Oceania come for leisure, followed by 4 tourists or 

6.35% coming for visiting their relatives, and 2 tourists or 3.17% coming equally for 

business, meetings, and seminars respectively. 

3) 7 tourists or 70.00% from South Africa come for meeting and seminars, 

followed by 2 tourists or 20.00% coming for visiting their relatives, and 1 tourist or 

10.00% coming for leisure respectively. 

4) 34 tourists or 89.47% from Asia come for leisure, followed by 3 tourists or 

7.89% coming for visiting their relatives, and 1 tourist or 2.63% coming for meeting, 

and seminars respectively. 

5) 24 tourists or 88.89% from South Asia come for leisure, followed by 3 

tourists or 11.11% coming for visiting their relatives, meeting, and seminars equally. 

6) 18 tourists or 81.82% from Central Asia come for leisure, followed by 4 

tourists or 18.18% coming for visiting their relatives and business equally. 

7) 102 tourists or 62.58% from Europe come for leisure, followed by 45 tourists 

or 27.61% coming for visiting their relatives, 6 tourists or 3.68% coming for meetings 

and seminars, and 10 tourists or 6.13% coming equally for business, meetings, and 

seminars respectively. 

 

Table 4.21 Number and the percentage of tourists’ general information categorized  

according to continents and types artwork’s interests 

Continents 
Types of Artwork’s Interests 

Total 
Painting Music Architecture Sculpture Literature 

America 51(21.98) 56(24.14) 33(14.22) 52(22.41) 40(17.24) 232(100.00) 

Oceania 25(21.37) 27(23.08) 9(7.69) 30(25.64) 26(22.22) 117(100.00) 

South Africa 4(26.67) 3(20.00) 1(6.67) 6(40.00) 1(6.67) 15(100.00) 

Asia 13(19.40) 25(37.31) 6(8.96) 13(19.40) 10(14.93) 67(100.00) 

South Asia 6(15.38) 12(30.77) 1(2.56) 8(20.51) 12(30.77) 39(100.00) 

Central Asia 6(16.22) 15(40.54) 3(8.11) 4(10.81) 9(24.32) 37(100.00) 

Europe 39(14.89) 95(36.26) 23(8.78) 67(25.57) 38(14.50) 262(100.00) 

 
According to table 4.21, it presents an analysis result of the tourist’s personal 

data used as a sample group for this research. It is divided by continents and types of 

art the tourists are interested in as follows: 

1) In America, the tourists’ major interest is music which is 56 people or 

24.14% followed by sculpture which is 52 people or 22.41%, painting which is 51 
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people or 21.98%, literature which is 40 people or 17.24%, and architecture which is 

33 people or 14.22%, respectively. 

2) In Oceania,  the tourists’ major interest is  sculpture which is 30 people or 

25.64% followed by music which is 27 people or 23.08%, literature which is 26 or 

22.22%, painting which is 25 people or 21.37%, and architecture which is 9 people or 

7.69% respectively. 

3) In South Africa,  the tourists’ major interest is  sculpture which is 6 people or 

40 % followed by painting which is 4 people or 26.67%, music which is 3 or 20%, 

and 1 person each or 6.67% is both architecture and literature respectively 

4) In Asia, the tourists’ major interest is music which is 25 people or 37.31%, 

followed by both painting and sculpture which are 13 people each or 19.40%, 

literature is 10 people or 14.93% and architecture is 6 people or 8.96% respectively. 

5) In South Asia, the tourist’ major interest is music and literature which have 

12 people each or 30.77%, followed by sculpture which is 8 people or 20.51%, 

painting is 6 people or 15.38%, and architecture is 1 person or 2.56% respectively. 

6) In Central Asia, the tourists’ major interest is music which is 15 people or 

40.54%, followed by literature which is 9 people or 24.32%, painting is 6 people or 

16.22%, sculpture is 4 people or 10.81%, and architecture is 3 people or 8.11% 

respectively. 

7) In Europe, the tourists’ major interest is music which is 95 people or 36.26%, 

followed by sculpture which is 67 people or 25.57%, painting is 39 people or 14.89%, 

literature is 38 people or 14.50, and architecture is 23 people or 8.78% respectively. 

 

4.2.2 Part II An analysis result of the tourists’ opinions on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi 

Airport………….. 

An analysis result of the tourists’ opinions on effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport about the 12 Giants, Thai 

pavilion, and the multi-tiered roof Bushapaka Throne categorized by the aspect of 

information management, presentation management, and experience management by 

using descriptive statistic showing numbers, percentage, average, and standard 

deviation as shown in Table 4.22-4.168.  
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Table 4.22 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High mediocre Low Lowest 

1. The given descriptions reveal cohesive meaning. 0  

(0.00) 

70 

(17.07) 

148 

(36.10) 

145 

(35.37) 

47 

(11.46) 
2.59 0.90 Low 1 

2. The given descriptions are related to the objects. 0  

(0.00) 

23 

(5.61) 

144 

(35.12) 

170 

(41.46) 

73 

(17.80) 
2.29 0.82 Low 2 

3. The given descriptions explain clearly. 0  

(0.00) 

21 

(5.12) 

129 

(31.46) 

178 

(43.41) 

82 

(20.00) 
2.22 0.82 Low 5 

4. The given descriptions cover important details. 1  

(0.24) 

18 

(4.39) 

126 

(30.73) 

195 

(47.56) 

70 

(17.07) 
2.23 0.79 Low 4 

5. The number of given descriptions words is appropriate. 0  

(0.00) 
20 

(4.88) 

126 

(30.73) 

201 

(49.02) 

63 

(15.37) 
2.25 0.77 Low 3 

6. The given descriptions are well-presented  0  

(0.00) 

14 

(3.41) 

115 

(28.05) 

223 

(54.39) 

58 

(14.15) 
2.21 0.72 Low 6 

Total      2.30 0.61 Low  

 

According to Table 4.22, it is found that, in the aspect of information management, the tourists ‘opinion on effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a low level ( X = 2.30, S.D = 0.61). 

When considering each item from the highest to lowest average one, the highest one is ‘the given descriptions reveal cohesive meaning’  

( X  = 2.59, S.D = 0.90) followed by ‘the given descriptions are related to the objects’ ( X  = 2.29, S.D = 0.82), respectively. 
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Table 4.23 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information 

management of Thai art of Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

19 

(21.84) 

37 

(42.53) 

30 

(34.48) 

1 

(1.15) 

2.85 0.77 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

17 

(19.54) 

37 

(42.53) 

29 

(33.33) 

4 

(4.60) 

2.77 0.82 Medium 2 

3. The given descriptions explain clearly. 0 

(0.00) 

12 

(13.79) 

37 

(42.53) 

35 

(40.23) 

3 

(3.45) 

2.67 0.76 Medium 6 

4. The given descriptions cover important details. 1 

(1.15) 

10 

(11.49) 

40 

(45.98) 

34 

(39.08) 

2 

(2.30) 

2.70 0.75 Medium 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

14 

(16.09) 

40 

(45.98) 

29 

(33.33) 

4 

(4.60) 

2.74 0.78 Medium 3 

6. The given descriptions are well-presented 0 

(0.00) 

12 

(13.79) 

40 

(45.98) 

31 

(35.63) 

4 

(4.60) 

2.69 0.77 Medium 5 

Total      2.74 0.61 Medium  

 

According to Table 4.23, it is found that, in the aspect of information management, opinions of the tourists from America on 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a medium 

level ( X  = 2.74, S.D = 0.61). When considering each item from the highest to lowest average one, the highest one is No. 1, the given 

descriptions reveal cohesive meaning, ( X  = 2.88, S.D = 0.77) followed by No. 2, the given descriptions are related to the objects ( X  = 

2.77, S.D = 0.82), respectively.  
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Table 4.24 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information 

management of Thai art of Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

21 

(33.33) 

35 

(55.56) 

7 

(11.11) 

0 

(0.00) 

3.22 0.63 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

5 

(7.94) 

43 

(68.25) 

14 

(22.22) 

1 

(1.59) 

2.83 0.58 Medium 2 

3. The given descriptions explain clearly. 0 

(0.00) 

6 

(9.52) 

28 

(44.44) 

24 

(38.10) 

5 

(7.94) 

2.56 0.78 Low 3 

4. The given descriptions cover important details. 1 

(0.24) 

6 

(9.52) 

30 

(47.62) 

20  

(31.75) 

7 

(11.11) 

2.56 0.82 Low 3 

5. The number of given descriptions words is  

appropriate. 

0 

(0.00) 

3 

(4.76) 

30 

(47.62) 

24 

(38.10) 

6 

(9.52) 

2.48 0.74 Low 5 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

29 

(46.03) 

29 

(46.03) 

5 

(7.94) 

2.38 0.63 Low 6 

Total      2.67 0.55 Medium  

 

According to Table 4.24, it is found that, in the aspect of information management, opinions of the tourists from Oceania on 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a medium 

level ( X = 2.67, S.D = 0.55). When considering each item from the highest to lowest average one, the highest one is No. 1, the given 

descriptions reveal cohesive meaning, ( X =3.22, S.D = 0.63) followed by No. 2, the given descriptions are related to the objects ( X  = 

2.83, S.D = 0.58), respectively.  



 

 

1
1
9
 

Table 4.25 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information 

management of Thai art of Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

0 

(0.00) 

2 

(20.00) 

5 

(50.00) 

3 

(30.00) 
1.90 0.74 Low 5 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

4 

(40.00) 

5 

(50.00) 

1 

(10.00) 
2.30 0.67 Low 4 

3. The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

2 

(20.00) 

5 

(50.00) 

3 

(30.00) 
1.90 0.74 Low 5 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

5 

(50.00) 

5 

(50.00) 

0 

(0.00) 
2.50 0.53 Low 1 

5. The number of given descriptions words is  appropriate. 0 

(0.00) 

0 

(0.00) 

4 

(40.00) 

6 

(60.00) 

0 

(0.00) 
2.40 0.52 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

5 

(50.00) 

5 

(50.00) 

0 

(0.00) 
2.50 0.53 Low 1 

Total      2.25 0.34 Low  

 

According to Table 4.25, it is found that, in the aspect of information management, opinions of the tourists from South Africa  

on effectiveness evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a low level  

( X = 2.25, S.D = 0.34). When considering each item from the highest to lowest average one, the highest one is No. 4, the given 

descriptions cover important details, ( X = 2.50, S.D = 0.53) followed by No. 6, the number of given descriptions words is appropriate.  

( X  = 2.83, S.D = 0.58), respectively.  
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Table 4.26 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of 

Thai art of Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 
0 

(0.00) 

10 

(26.32) 

15 

(39.47) 

10 

(26.32) 

3 

(7.89) 
2.84 0.92 Medium 1 

2. The given descriptions are related to the objects. 
0 

(0.00) 

1 

(2.63) 

15 

(39.47) 

19 

(50.00) 

3 

(7.89) 
2.37 0.67 Low 2 

3.  The given descriptions explain clearly. 
0 

(0.00) 

0 

(0.00) 

13 

(34.21) 

15 

(39.47) 

10 

(26.32) 
2.08 0.78 Low 4 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

9 

(23.68) 

19 

(50.00) 

10 

(26.32) 
1.97 0.72 Low 5 

5. The number of given descriptions words is appropriate. 
0 

(0.00) 

0 

(0.00) 

10 

(26.32) 

22 

(57.89) 

6 

(15.79) 
2.11 0.65 Low 3 

6. The given descriptions are well-presented  
0 

(0.00) 

0 

(0.00) 

4 

(10.53) 

29 

(76.32) 

5 

(13.16) 
1.97 0.49 Low 5 

Total      2.22 0.53 Low  

 

According to Table 4.26, it is found that, in the aspect of information management, opinions of the tourists from Asia on 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a low level 

( X = 2.22, S.D = 0.53). When considering each item from the highest to lowest average one, the highest one is No. 1, the given 

descriptions reveal cohesive meaning, ( X = 2.84, S.D = 0.92) followed by No. 2, the given descriptions are related to the objects ( X = 

2.37, S.D = 0.67) respectively.  
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Table 4.27 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information 

management of Thai art of Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

7 

(25.93) 

14 

(51.85) 

3 

(11.11) 

3 

(11.11) 
2.93 0.92 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

6 

(22.22) 

17 

(62.96) 

4 

(14.81) 
2.07 0.62 Low 5 

3. The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

10 

(37.04) 

13 

(48.15) 

4 

(14.81) 
2.22 0.70 Low 3 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(3.70) 

6 

(22.22) 

14 

(51.85) 

6 

(22.22) 
2.07 0.78 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

13 

(48.15) 

12 

(44.44) 

2 

(7.41) 
2.41 0.64 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

1 

(3.70) 

5 

(18.52) 

18 

(66.67) 

3 

(11.11) 
2.15 0.66 Low 4 

Total      2.31 0.51 Low  

 

According to Table 4.27, it is found that, in the aspect of information management, opinions of the tourists from South Asia on 

effectiveness evaluation of Thai  art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a low level  

( X = 2.31, S.D = 0.51). When considering each item from the highest to lowest average one, the highest one is No. 1, the given 

descriptions reveal cohesive meaning, ( X = 2.93, S.D = 0.92) followed by No. 5, The number of given descriptions words is appropriate. 

( X = 2.41, S.D = 0.64) , respectively.  
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Table 4.28 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

2 

(9.09) 

10 

(45.45) 

8 

(36.36) 

2 

(9.09) 

2.55 0.80 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

23 

(5.61) 

5 

(22.73) 

12 

(54.55) 

5 

(22.73) 

2.00 0.69 Low 2 

3. The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

5 

(22.73) 

11 

(50.00) 

6 

(27.27) 

1.95 0.72 Low 3 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

4 

(18.18) 

10 

(45.45) 

8 

(36.36) 

1.82 0.73 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

2 

(9.09) 

16 

(72.73) 

4 

(18.18) 

1.91 0.53 Low 4 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

2 

(9.09) 

13 

(59.09) 

7 

(31.82) 

1.77 0.61 Lowest 6 

Total      2.00 0.38 Low  

 

According to Table 4.28, it is found that, in the aspect of information management, opinions of  the tourists from Central Asia on 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a medium 

level ( X = 2.00, S.D = 0.38). When considering each item from the highest to lowest average one, the highest one is No. 1, the given 

descriptions reveal cohesive meaning, ( X = 2.55, S.D = 0.80) followed by No. 2, the given descriptions are related to the objects  ( X = 

2.00, S.D = 0.69), respectively.  
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Table 4.29 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe  on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the 12 Giants 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

11 

(6.75) 

35 

(21.47) 

82 

(50.31) 

35 

(21.47) 
2.13 0.83 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

34 

(20.86) 

74 

(45.40) 

55 

(33.74) 
1.87 0.73 Low 6 

3. The given descriptions explain clearly. 0 

(0.00) 

3 

(1.84) 

34 

(20.86) 

75 

(46.01) 

51 

(31.29) 
1.93 0.77 Low 5 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(0.61) 

32 

(19.63) 

93 

(57.06) 

37 

(22.70) 
1.98 0.67 Low 3 

5. The number of given descriptions words is  appropriate. 0 

(0.00) 

3 

(1.84) 

27 

(16.56) 

92 

(56.44) 

41 

(25.15) 
1.95 0.70 Low 4 

6. The given descriptions are well-presented  0 

(0.00) 

1 

(0.61) 

30 

(18.40) 

98 

(60.12) 

34 

(20.86) 
1.99 0.65 Low 2 

Total      1.98 0.46 Low  

 

According to Table 4.29, it is found that, in the aspect of information management, opinions of the tourists from Europe on 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, in a low level  

( X = 1.98, S.D = 0.46). When considering each item from the highest to lowest average one, the highest one is No. 1, the given 

descriptions reveal cohesive meaning, ( X = 2.13, S.D = 0.83) followed by No. 6,  the given descriptions are well-presented ( X = 1.99, 

S.D = 0.65), respectively. 
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Table 4.30 Showing averages and standard deviations of opinion levels of the tourists from each continent on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants categorized by the aspect of information management 

Information Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia 

South 

Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The given descriptions reveal 

cohesive meaning. 
2.85 0.77 3.22 0.63 1.90 0.74 2.84 0.92 2.93 0.92 2.55 0.80 2.13 0.83 2.59 0.90 

2. The given descriptions are related 

to the objects. 
2.77 0.82 2.83 0.58 2.30 0.67 2.37 0.67 2.07 0.62 2.00 0.69 1.87 0.73 2.29 0.82 

3. The given descriptions explain 

clearly. 
2.67 0.76 2.56 0.78 1.90 0.74 2.08 0.78 2.22 0.70 1.95 0.72 1.93 0.77 2.22 0.82 

4. The given descriptions cover 

important details. 
2.70 0.75 2.56 0.82 2.50 0.53 1.97 0.72 2.07 0.78 1.82 0.73 1.98 0.67 2.23 0.79 

5. The number of given descriptions 

words is appropriate. 
2.74 0.78 2.48 0.74 2.40 0.52 2.11 0.65 2.41 0.64 1.91 0.53 1.95 0.70 2.25 0.77 

6. The given descriptions are well-

presented  
2.69 0.77 2.38 0.63 2.50 0.53 1.97 0.49 2.15 0.66 1.77 0.61 1.99 0.65 2.21 0.72 

Total 2.74 0.61 2.67 0.55 2.25 0.34 2.22 0.53 2.31 0.51 2.00 0.38 1.98 0.46 2.30 0.61 
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According to Table 4.30, it is found that, in the aspect of information 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, 

in a low level ( X = 2.30, S.D = 0.61). When categorizing by continents, the tourists 

who have the highest level of information management’s effectiveness evaluation is 

America ( X = 2.74, S.D = 0.61), followed by Oceania ( X = 2.67, S.D = 0.55) and 

South Asia ( X = 2.31, S.D = 0.51), respectively. When considering the overall of each 

item from the highest to the lowest average one, the first three items are No. 1 The 

given descriptions reveal cohesive meaning ( X = 2.59, S.D = 0.90), followed by No. 2 

The given descriptions are related to the objects ( X = 2.29, S.D = 0.82) and No. 5 The 

number of given description words is appropriate ( X = 2.25, S.D = 0.77), 

respectively. In addition, when considering opinions of the tourists from each 

continent by items, it is found that 

No. 1, the given descriptions reveal cohesive meaning, shows that tourists from 

Oceania have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 3.22, 

S.D = 0.63), followed by South Asia ( X = 2.93, S.D = 0.92)  and America ( X = 2.85, 

S.D = 0.77), respectively. 

No. 2, the given descriptions are related to the objects, shows that the tourists 

from Oceania have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 2.83, 

S.D = 0.58), followed by America ( X = 2.77, S.D = 0.82) and Asia ( X = 2.37, S.D = 

0.67), respectively. 

No. 3, the given descriptions explain clearly, shows that the tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 2.67, 

S.D = 0.76), followed by Oceania ( X = 2.56, S.D = 0.78) and South Asia ( X = 2.22, 

S.D = 0.70), respectively.  
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No. 4, the given descriptions cover important details, shows that the tourists 

from America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 2.70, 

S.D = 0.75), followed by Oceania ( X = 2.56, S.D = 0.82) and South Africa ( X = 2.50, 

S.D = 0.53), respectively. 

No. 5, the number of given description words is appropriate, shows that the 

tourists from America have the highest level of opinion on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants 

( X = 2.74, S.D = 0.78), followed by Oceania ( X = 2.48, S.D = 0.74)  and South Asia 

( X = 2.41, S.D = 0.64), respectively.  

No. 6, the given descriptions are well-presented, shows that the tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 2.69, 

S.D = 0.77), followed by South Africa ( X = 2.50, S.D = 0.53) and Oceania ( X = 2.38, 

S.D = 0.63), respectively. 
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Table 4.31 Numbers, percentage, average, standard deviation, and opinion levels of the tourists  on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

64 

(15.61) 

172 

(41.95) 

137 

(33.41) 

37 

(9.02) 

2.64 0.85 Medium 1 

2. The given descriptions are related to the objects. 1 

(0.24) 

30 

(7.32) 

125 

(30.49) 

164 

(40.00) 

90 

(21.95) 

2.24 0.89 Low 5 

3.  The given descriptions explain clearly. 0 

(0.00) 

20 

(4.88) 

116 

(28.29) 

176 

(42.93) 

98 

(23.90) 

2.14 0.84 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

16 

(3.90) 

140 

(34.15) 

197 

(48.05) 

57 

(13.90) 

2.28 0.75 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

18 

(4.39) 

141 

(34.39) 

206 

(50.24) 

45 

(10.98) 

2.32 0.73 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

15 

(3.66) 

136 

(33.17) 

221 

(53.90) 

38 

(9.27) 

2.31 0.69 Low 3 

Total      2.32 0.62 Low  

 

According to Table 4.31, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about the Scene of the Churning of 

the Milk Oceans is, overall, in a low level ( = 2.32, S.D = 0.62). When considering each item from the highest to lowest average one, 

the highest one is ‘the given descriptions reveal cohesive meaning’ ( = 2.64, S.D = 0.85), followed by ‘the number of given 

descriptions words is appropriate’ ( = 2.32, S.D = 0.73), respectively.  

  

X

X

X
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Table 4.32 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

27 

(31.03) 

36 

(41.38) 

24 

(27.59) 

0 

(0.00) 

3.03 0.77 Medium 1 

2. The given descriptions are related to the objects. 1 

(1.15) 

17 

(19.54) 

37 

(42.53) 

28 

(32.18) 

4 

(4.60) 

2.80 0.85 Medium 2 

3. The given descriptions explain clearly. 0 

(0.00) 

15 

(17.24) 

34 

(39.08) 

36 

(41.38) 

2 

(2.30) 

2.71 0.78 Medium 3 

4. The given descriptions cover important details. 0 

(0.00) 

11 

(12.64) 

42 

(48.28) 

30 

(34.48) 

4 

(4.60) 

2.69 0.75 Medium 6 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

10 

(11.49) 

41 

(47.13) 

36 

(41.38) 

0 

(0.00) 

2.70 0.67 Medium 4 

6. The given descriptions are well-presented 0 

(0.00) 

10 

(11.49) 

43 

(49.43) 

32 

(36.78) 

2 

(2.30) 

2.70 0.70 Medium 4 

Total      2.77 0.60 Medium  

 

According to Table 4.32, it is found that opinions of the tourists from America on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Scene of the Churning of the Milk Oceans is, overall, in a medium level ( = 2.77, S.D = 0.60). When considering each item from 

the highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( = 3.03, S.D = 0.60), 

followed by No. 2, the given descriptions are related to the objects ( = 2.80, S.D = 0.85), respectively. 

  

X

X

X
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Table 4.33 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

18 

(28.57) 

30 

(47.62) 

13 

(20.63) 

2 

(3.17) 

3.02 0.79 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

11 

(17.46) 

33 

(52.38) 

17 

(26.98) 

2 

(3.17) 

2.84 0.75 Medium 2 

3. The given descriptions explain clearly. 0 

(0.00) 

2 

(3.17) 

31 

(49.21) 

23 

(36.51) 

7 

(11.11) 

2.44 0.74 Low 4 

4. The given descriptions cover important details. 0 

(0.00) 

2 

(3.17) 

30 

(47.62) 

23 

(36.51) 

8 

(12.70) 

2.41 0.75 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

4 

(6.35) 

26 

(41.27) 

28 

(44.44) 

5 

(7.94) 

2.46 0.74 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

2 

(3.17) 

24 

(38.10) 

34 

(53.97) 

3 

(4.76) 

2.40 0.64 Low 6 

Total      2.60 0.59 Low  

 

According to Table 4.33, it is found that opinions of the tourists from Oceania on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Scene of the Churning of the Milk Oceans is, overall, in a low level ( X = 2.60, S.D = 0.59). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 3.02, S.D = 0.79), followed 

by No. 2, the given descriptions are related to the objects ( X = 2.84, S.D = 0.75), respectively. 

  



 

 

1
3
0
 

Table 4.34 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

2 

(20.00) 

6 

(60.00) 

2 

(20.00) 

0 

(0.00) 

3.00 0.67 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

3 

(30.00) 

5 

(50.00) 

2 

(20.00) 

2.10 0.74 Low 5 

3. The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

3 

(30.00) 

5 

(50.00) 

2 

(20.00) 

2.10 0.74 Low 5 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

5 

(50.00) 

4 

(40.00) 

1 

(10.00) 

2.40 0.70 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

6 

(60.00) 

4 

(40.00) 

0 

(0.00) 

2.60 0.52 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

6 

(60.00) 

4 

(40.00) 

0 

(0.00) 

2.60 0.52 Low 2 

Total      2.47 0.40 Low  

According to Table 4.34, it is found that opinions of the tourists from South Africa on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Scene of the Churning of the Milk Oceans is, overall, in a low level ( X = 2.47, S.D = 0.40). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 3.00, S.D = 0.67), followed 

by No. 5 and No. 6 which are the number of given descriptions words is appropriate ( X = 2.60, S.D = 0.52 and the given descriptions are 

well-presented ( X = 2.60, S.D = 0.52) respectively.  
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Table 4.35 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

6 

(15.79) 

16 

(42.11) 

10 

(26.32) 

6 

(15.79) 

2.58 0.95 Medium 
1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

12 

(31.58) 

21 

(55.26) 

5 

(13.16) 

2.18 0.65 Low 
3 

3.  The given descriptions explain clearly. 0 

(0.00) 

1 

(2.63) 

12 

(31.58) 

9 

(23.68) 

16 

(42.11) 

1.95 0.93 Low 
6 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(2.63) 

10 

(26.32) 

20 

(52.63) 

7 

(18.42) 

2.13 0.74 Low 
4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

10 

(26.32) 

21 

(55.26) 

7 

(18.42) 

2.08 0.67 Low 
5 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

15 

(39.47) 

16 

(42.11) 

7 

(18.42) 

2.21 0.74 Low 
2 

Total      2.19 0.58 Low  

 

According to Table 4.35, it is found that opinions of the tourists from Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about the Scene of the 

Churning of the Milk Oceans is, overall, in a low level ( X = 2.19, S.D = 0.58). When considering each item from the highest to lowest 

average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.58, S.D = 0.95), followed by No. 5, the 

number of given descriptions words is appropriate ( X = 2.21, S.D = 0.74), respectively. 
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Table 4.36 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

1 

(3.70) 

20 

(74.07) 

4 

(14.81) 

2 

(7.41) 

2.74 0.66 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

7 

(25.93) 

14 

(51.85) 

6 

(22.22) 

2.04 0.71 Low 6 

3.  The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

12 

(44.44) 

11 

(40.74) 

4 

(14.81) 

2.30 0.72 Low 3 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(3.70) 

8 

(29.63) 

16 

(59.26) 

2 

(7.41) 

2.30 0.67 Low 3 

5. The number of given descriptions words is 

appropriate. 

0 

(0.00) 

1 

(3.70) 

12 

(44.44) 

13 

(48.15) 

1 

(3.70) 

2.48 0.64 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

8 

(29.63) 

18 

(66.67) 

1 

(3.70) 

2.26 0.53 Low 5 

Total      2.35 0.40 Low  

 

According to Table 4.36, it is found that opinions of the tourists from South Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Scene of  the Churning of the Milk Oceans is, overall, in a low level ( X = 2.35, S.D = 0.40). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.74, S.D = 0.66), followed 

by No. 5, the number of given descriptions words is appropriate ( X = 2.48, S.D = 0.64), respectively.  
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Table 4.37 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

1 

(4.55) 

11 

(50.00) 

6 

(27.27) 

4 

(18.18) 

2.41 0.85 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

1 

(4.55) 

12 

(54.55) 

9 

(40.91) 

1.64 0.58 Low 5 

3. The given descriptions explain clearly. 0 

(0.00) 

1 

(4.55) 

2 

(9.09) 

7 

(31.82) 

12 

(54.55) 

1.64 0.85 Low 5 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

2 

(9.09) 

15 

(68.18) 

5 

(22.73) 

1.86 0.56 Low 3 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

3 

(13.64) 

14 

(63.64) 

5 

(22.73) 

1.91 0.61 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

1 

(4.55) 

17 

(77.27) 

4 

(18.18) 

1.86 0.47 Low 3 

Total      1.89 0.43 Low  

 

According to Table 4.37, it is found that opinions of the tourists from Central Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Scene of  the Churning of the Milk Oceans is, overall, in a low level ( X = 1.89, S.D = 0.43). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.41, S.D = 0.85), followed 

by No. 5, the number of given descriptions words is appropriate ( X = 1.91, S.D = 0.61), respectively. 
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Table 4.38 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Scene of the Churning of the Milk Ocean 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

9 

(5.52) 

53 

(32.52) 

78 

(47.85) 

23 

(14.11) 

2.29 0.78 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

2 

(1.23) 

32 

(19.63) 

67 

(41.10) 

62 

(38.04) 

1.84 0.78 Low 5 

3. The given descriptions explain clearly. 0 

(0.00) 

1 

(0.61) 

22 

(13.50) 

85 

(52.15) 

55 

(33.74) 

1.81 0.68 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(0.61) 

43 

(26.38) 

89 

(54.60) 

30 (18.40) 2.09 0.68 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

3 

(1.84) 

43 

(26.38) 

90 

(55.21) 

27 

(16.56) 

2.13 0.70 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

3 

(1.84) 

39 

(23.93) 

100 

(61.35) 

21 

(12.88) 

2.15 0.65 Low 2 

Total      2.05 0.50 Low  

 

According to Table 4.38, it is found that opinions of the tourists from Europe on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Scene of  the Churning of the Milk Oceans is, overall, in a low level ( X = 2.05, S.D = 0.50). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.29, S.D = 0.78), followed 

by No. 5, the given descriptions are well-presented ( X = 2.15, S.D = 0.65), respectively. 
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Table 4.39 Numbers, percentage, average, standard deviation, and opinion levels of the tourists classified by continents on effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the Scene of the Churning of the Milk Ocean 

Information Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia South Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The given descriptions reveal 

cohesive meaning. 

3.03 0.77 3.02 0.79 3.00 0.67 2.58 0.95 2.74 0.66 2.41 0.85 2.29 0.78 2.64 0.85 

2. The given descriptions are 

related to the objects. 

2.80 0.85 2.84 0.75 2.10 0.74 2.18 0.65 2.04 0.71 1.64 0.58 1.84 0.78 2.24 0.89 

3. The given descriptions explain 

clearly. 

2.71 0.78 2.44 0.74 2.10 0.74 1.95 0.93 2.30 0.72 1.64 0.85 1.81 0.68 2.14 0.84 

4. The given descriptions cover 

important details. 

2.69 0.75 2.41 0.75 2.40 0.70 2.13 0.74 2.30 0.67 1.86 0.56 2.09 0.68 2.28 0.75 

5. The number of given 

descriptions words is 

appropriate. 

2.70 0.67 2.46 0.74 2.60 0.52 2.08 0.67 2.48 0.64 1.91 0.61 2.13 0.70 2.32 0.73 

6. The given descriptions are well-

presented  

2.70 0.70 2.40 0.64 2.60 0.52 2.21 0.74 2.26 0.53 1.86 0.47 2.15 0.65 2.31 0.69 

All 2.77 0.60 2.60 0.59 2.47 0.40 2.19 0.58 2.35 0.40 1.89 0.43 2.05 0.50 2.32 0.62 
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According to Table 4.39, it is found that, in the aspect of information 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean is, overall, in a low level ( X = 2.32, S.D = 0.62). When 

categorizing by continents, the tourists who have the highest level of information 

management’s effectiveness evaluation is America ( X = 2.77, S.D = 0.60), followed 

by Oceania ( X = 2.60, S.D = 0.59) and South Africa ( X = 2.47, S.D = 0.40), 

respectively. When considering the overall of each item from the highest to the lowest 

average one, the first three items are No. 1 The given descriptions reveal cohesive 

meaning ( X  = 2.59, S.D = 0.90), followed by No. 5 The number of given description 

words is appropriate ( X = 2.32, S.D = 0.73),and No.6 the given descriptions are well-

presented ( X = 2.31, S.D = 0.69) respectively. In addition, when considering opinions 

of the tourists from each continent by items, it is found that 

No. 1, the given descriptions reveal cohesive meaning, shows that tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about  the Scene of the Churning 

of the Milk Ocean ( X = 3.03, S.D = 0.77), followed by Oceania  ( X = 3.02, S.D = 

0.72) and South Africa ( X = 3.00, S.D = 0.67), respectively. 

No. 2, the given descriptions are related to the objects, shows that the tourists 

from Oceania have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 2.84, S.D = 0.75), followed by America ( X = 2.80, S.D = 

0.85) and Asia ( X = 2.18, S.D = 0.65), respectively. 

No. 3, the given descriptions explain clearly, shows that the tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 2.71, S.D = 0.78), followed by Oceania ( X = 2.44, S.D = 

0.74) and South Asia ( X = 2.30, S.D = 0.72), respectively. 
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No. 4, the given descriptions cover important details, shows that the tourists 

from America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 2.69, S.D = 0.75), followed by Oceania ( X = 2.41, S.D = 

0.75) and South Africa ( X = 2.40, S.D = 0.70), respectively. 

No. 5, the number of given description words is appropriate, shows that the 

tourists from America have the highest level of opinion on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport about the Scene of the 

Churning of the Milk Ocean ( X = 2.70, S.D = 0.67), followed by South Africa 

( X = 2.60, S.D = 0.52) and South Asia ( X = 2.48, S.D = 0.64), respectively 

No. 6, the given descriptions are well-presented, shows that the tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 2.70, S.D = 0.70), followed by South Africa ( X = 2.60, S.D 

= 0.52) and Oceania ( X = 2.40, S.D = 0.64), respectively. 
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Table 4.40 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

56 

(13.66) 

168 

(40.98) 

117 

(28.54) 

69 

(16.83) 

2.51 0.93 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

28 

(6.83) 

91 

(22.20) 

180 

(43.90) 

111 

(27.07) 

2.09 0.87 Low 4 

3.  The given descriptions explain clearly. 0 

(0.00) 

14 

(3.41) 

107 

(26.10) 

162 

(39.51) 

127 

(30.98) 

2.02 0.84 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

16 

(3.90) 

102 

(24.88) 

190 

(46.34) 

102 

(24.88) 

2.08 0.81 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

13 

(3.17) 

138 

(33.66) 

181 

(44.15) 

78 

(19.02) 

2.21 0.78 Low 2 

6. The given descriptions are well-presented  0  

(0.00) 

18 

(4.39) 

132 

(32.20) 

177 

(43.17) 

83 

(20.24) 

2.21 0.81 Low 2 

Total      2.19 0.69 Low  

 

According to Table 4.40, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about Thai pavilion is, overall, in a 

low level ( X = 2.19, S.D = 0.69). When considering each item from the highest to lowest average one, the highest one is ‘the given 

descriptions reveal cohesive meaning’ ( X = 2.51, S.D = 0.93), followed by ‘the number of given descriptions words is appropriate’ and 

‘the given descriptions are well-presented’ ( X = 2.21, S.D = 0.78 and X = 2.21, S.D = 0.81), respectively. 
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Table 4.41 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

23 

(26.44) 

34 

(39.08) 

20 

(22.99) 

10 

(11.49) 

2.80 0.96 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

13 

(14.94) 

31 

(35.63) 

32 

(36.78) 

11 

(12.64) 

2.53 0.90 Low 2 

3.  The given descriptions explain clearly. 0 

(0.00) 

11 

(12.64) 

34 

(39.08) 

26 

(29.89) 

16 

(18.39) 

2.46 0.94 Low 4 

4. The given descriptions cover important details. 0 

(0.00) 

7 

(8.05) 

31 

(35.63) 

37 

(42.53) 

12 

(13.79) 

2.38 0.82 Low 6 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

7 

(8.05) 

38 

(43.68) 

32 

(36.78) 

10 

(11.49) 

2.48 0.80 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

9 

(10.34) 

33 

(37.93) 

29 

(33.33) 

16 

(18.39) 

2.40 0.91 Low 5 

Total      2.51 0.77 Low  
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According to Table 4.41, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art information management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a low level ( X = 2.51, 

S.D = 0.77). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.80, S.D 

= 0.96), followed by No. 2, the given descriptions are related to the objects ( X = 2.53, 

S.D = 0.90), respectively. 

According to Table 4.40, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art information management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.19, S.D = 0.69). When 

considering each item from the highest to lowest average one, the highest one is ‘the 

given descriptions reveal cohesive meaning’ ( X = 2.51, S.D = 0.93), followed by ‘the 

number of given descriptions words is appropriate’ and ‘the given descriptions are 

well-presented’( X = 2.21, S.D = 0.78 and X = 2.21, S.D = 0.81), respectively. 
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Table 4.42 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

13 

(20.63) 

29 

(46.03) 

13 

(20.63) 

8 

(12.70) 

2.75 0.93 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

5 

(7.94) 

27 

(42.86) 

20 

(31.75) 

11 

(17.46) 

2.41 0.87 Low 2 

3. The given descriptions explain clearly. 0 

(0.00) 

1 

(1.59) 

28 

(44.44) 

19 

(30.16) 

15 

(23.81) 

2.24 0.84 Low 4 

4. The given descriptions cover important details. 0 

(0.00) 

3 

(4.76) 

21 

(33.33) 

25 

(39.68) 

14 

(22.22) 

2.21 0.85 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

2 

(3.17) 

28 

(44.44) 

18 

(28.57) 

15 

(23.81) 

2.27 0.87 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

1 

(1.59) 

24 

(38.10) 

20 

(31.75) 

18 

(28.57) 

2.13 0.85 Low 6 

Total      2.33 0.78 Low  

 

According to Table 4.42, it is found that opinions of the tourists from Oceania on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Thai Pavilion is, overall, in a low level ( X = 2.33, S.D = 0.78). When considering each item from the highest to lowest average one, 

the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.75, S.D = 0.93), followed by No. 2, the given 

descriptions are related to the objects ( X = 2.41, S.D = 0.87), respectively. 
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Table 4.43 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

2 

(20.00) 

7 

(70.00) 

1 

(10.00) 

0 

(0.00) 

3.10 0.57 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

1 

(10.00) 

2 

(20.00) 

6 

(60.00) 

1 

(10.00) 

2.30 0.82 Low 4 

3.  The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

4 

(40.00) 

2 

(20.00) 

4 

(40.00) 

2.00 0.94 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

3 

(30.00) 

7 

(70.00) 

0 

(0.00) 

2.30 0.48 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

6 

(60.00) 

4 

(40.00) 

0 

(0.00) 

2.60 0.52 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

1 

(10.00) 

6 

(60.00) 

3 

(30.00) 

0 

(0.00) 

2.80 0.63 Medium 2 

Total      2.52 0.47 Low  

 

According to Table 4.43, it is found that opinions of the tourists from South Africa on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Thai Pavilion is, overall, in a low level ( X = 2.52, S.D = 0.47). When considering each item from the highest to lowest average one, 

the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 3.10, S.D = 0.57), followed by No. 5, The number of 

given descriptions words is appropriate ( X = 2.80, S.D = 0.63) , respectively. 
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Table 4.44 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

2 

(5.26) 

13 

(34.21) 

14 

(36.84) 

9 

(23.68) 

2.21 0.87 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

1 

(2.63) 

7 

(18.42) 

18 

(47.37) 

12 

(31.58) 

1.92 0.78 Low 4 

3.  The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

7 

(18.42) 

19 

(50.00) 

12 

(31.58) 

1.87 0.70 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(2.63) 

10 

(26.32) 

12 

(31.58) 

15 

(39.47) 

1.92 0.88 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

8 

(21.05) 

23 

(60.53) 

7 

(18.42) 

2.03 0.64 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

12 

(31.58) 

19 

(50.00) 

7 

(18.42) 

2.13 0.70 Low 2 

Total      2.01 0.57 Low  

 

According to Table 4.44, it is found that opinions of the tourists from Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about the Thai 

Pavilion is, overall, in a low level ( X = 2.01, S.D = 0.57). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.21, S.D = 0.87), followed by No. 6, the given descriptions 

are well-presented ( X = 2.13, S.D = 0.70) , respectively. 
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Table 4.45 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

2 

(7.41) 

14 

(51.85) 

5 

(18.52) 

6 

(22.22) 

2.44 0.93 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

8 

(29.63) 

12 

(44.44) 

7 

(25.93) 

2.04 0.76 Low 3 

3.  The given descriptions explain clearly. 0  

(0.00) 

0 

(0.00) 

6 

(22.22) 

15 

(55.56) 

6 

(22.22) 

2.00 0.68 Low 5 

4. The given descriptions cover important details. 0 

(0.00) 

2 

(7.41) 

5 

(18.52) 

11 

(40.74) 

9 

(33.33) 

2.00 0.92 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

8 

(29.63) 

13 

(48.15) 

6 

(22.22) 

2.07 0.73 Low 2 

6. The given descriptions are well-presented  0  

(0.00) 

0 

(0.00) 

7 

(25.93) 

14 

(51.85) 

6 

(22.22) 

2.04 0.71 Low 3 

Total      2.10 0.65 Low  

 

According to Table 4.45, it is found that opinions of the tourists from South Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Thai Pavilion is, overall, in a low level ( X = 2.10, S.D = 0.65). When considering each item from the highest to lowest average one, 

the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.44, S.D = 0.93), followed by No. 5, the number of given 

descriptions words is appropriate ( X = 2.07, S.D = 0.73), respectively.  
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Table 4.46 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

0 

(0.00) 

7 

(31.82) 

7 

(31.82) 

8 

(36.36) 

1.95 0.84 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

0 

(0.00) 

1 

(4.55) 

9 

(40.91) 

12 

(54.55) 

1.50 0.60 Lowest 6 

3.  The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

2 

(9.09) 

9 

(40.91) 

11 

(50.00) 

1.59 0.67 Lowest 5 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

4 

(18.18) 

10 

(45.45) 

8 

(36.36) 

1.82 0.73 Low 3 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0 

(0.00) 

3 

(13.64) 

12 

(54.55) 

7 

(31.82) 

1.82 0.66 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

4 

(18.18) 

11 

(50.00) 

7 

(31.82) 

1.86 0.71 Low 2 

Total      1.76 0.50 Lowest  

 

According to Table 4.46, it is found that opinions of the tourists from Central Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Thai Pavilion is, overall, in the lowest level ( X = 1.76, S.D = 0.50). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 1.95, S.D = 0.84), followed by No. 6, the given 

descriptions are well-presented ( X = 1.86, S.D = 0.71) respectively.  
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Table 4.47 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding Thai Pavilion 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

14 

(8.59) 

64 

(39.26) 

57 

(34.97) 

28 

(17.18) 

2.39 0.87 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

8 

(4.91) 

15 

(9.20) 

83 

(50.92) 

57 

(34.97) 

1.84 0.79 Low 5 

3.  The given descriptions explain clearly. 0 

(0.00) 

2 

(1.23) 

26 

(15.95) 

72 

(44.17) 

63 

(38.65) 

1.80 0.75 Lowest 6 

4. The given descriptions cover important details. 0 

(0.00) 

3 

(1.84) 

28 

(17.18) 

88 

(53.99) 

44 

(26.99) 

1.94 0.72 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

4 

(2.45) 

47 

(28.83) 

79 

(48.47) 

33 

(20.25) 

2.13 0.76 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

7 

(4.29) 

46 

(28.22) 

81 

(49.69) 

29 

(17.79) 

2.19 0.77 Low 2 

Total      2.05 0.59 Low  

 

According to Table 4.47, it is found that opinions of the tourists from Europe on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the Thai Pavilion is, overall, in a low level ( X = 2.05, S.D = 0.59). When considering each item from the highest to lowest average one, 

the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.39, S.D = 0.87) followed by No. 6, the given 

descriptions are well-presented ( X = 2.19, S.D = 0.77) respectively. 
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Table 4.48 Numbers, percentage, average, standard deviation, and opinion levels of the tourists classified by continents on effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the Thai Pavilion. 

Information Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia South Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The given descriptions reveal 

cohesive meaning. 

2.80 0.96 2.75 0.93 3.10 0.57 2.21 0.87 2.44 0.93 1.95 0.84 2.39 0.87 2.51 0.93 

2. The given descriptions are 

related to the objects. 

2.53 0.90 2.41 0.87 2.30 0.82 1.92 0.78 2.04 0.76 1.50 0.60 1.84 0.79 2.09 0.87 

3. The given descriptions explain 

clearly. 

2.46 0.94 2.24 0.84 2.00 0.94 1.87 0.70 2.00 0.68 1.59 0.67 1.80 0.75 2.02 0.84 

4. The given descriptions cover 

important details. 

2.38 0.82 2.21 0.85 2.30 0.48 1.92 0.88 2.00 0.92 1.82 0.73 1.94 0.72 2.08 0.81 

5. The number of given 

descriptions words is 

appropriate. 

2.48 0.80 2.27 0.87 2.60 0.52 2.03 0.64 2.07 0.73 1.82 0.66 2.13 0.76 2.21 0.78 

6. The given descriptions are 

well-presented  

2.40 0.91 2.13 0.85 2.80 0.63 2.13 0.70 2.04 0.71 1.86 0.71 2.19 0.77 2.21 0.81 

Total 2.51 0.77 2.33 0.78 2.52 0.47 2.01 0.57 2.10 0.65 1.76 0.50 2.05 0.59 2.19 0.69 
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According to Table 4.48, it is found that, in the aspect of information 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Thai Pavilion is, 

overall, in a low level ( X = 2.19, S.D = 0.69). When categorizing by continents, the 

tourists who have the highest level of information management’s effectiveness 

evaluation is South Africa ( X = 2.52, S.D = 0.47), followed by America ( X = 2.51, 

S.D = 0.77) and Oceania ( X = 2.33, S.D = 0.78) respectively. When considering the 

overall of each item from the highest to the lowest average one, the first three items 

are No. 1 The given descriptions reveal cohesive meaning ( X = 2.51, S.D = 0.93), 

followed by No. 5 The number of given descriptions words is appropriate. ( X = 2.21, 

S.D = 0.78) and No. 6 The given descriptions are well-presented ( X = 2.21, S.D = 

0.81), respectively. In addition, when considering opinions of the tourists from each 

continent by items, it is found that 

No. 1, the given descriptions reveal cohesive meaning, shows that tourists 

from South Africa have the highest level of opinion on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport about the Thai Pavilion 

( X = 3.10, S.D = 0.57), followed by America ( X = 2.80, S.D = 0.96) and Oceania 

( X = 2.75, S.D = 0.93) respectively.   

No. 2, the given descriptions are related to the objects, shows that the tourists 

from America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Thai Pavilion ( X = 

2.53, S.D = 0.90), followed by Oceania ( X = 2.41, S.D = 0.87) and South Africa ( X

= 2.30, S.D = 0.82), respectively. 

No. 3, the given descriptions explain clearly, shows that the tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Thai Pavilion 

( X = 2.46, S.D = 0.94, followed by Oceania ( X = 2.24, S.D = 0.84) and South Asia 

( X = 2.00, S.D = 0.68), respectively. 
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No. 4, the given descriptions cover important details, shows that the tourists 

from America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Thai Pavilion 

( X = 2.38, S.D = 0.82) , followed by South Africa ( X = 2.30, S.D = 0.48) and 

Oceania ( X = 2.21, S.D = 0.85), respectively. 

No. 5, the number of given description words is appropriate, shows that the 

tourists from South Africa have the highest level of opinion on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

Thai Pavilion ( X = 2.60, S.D = 0.52), followed by America ( X = 2.48, S.D = 0.80) 

and Oceania ( X = 2.27, S.D = 0.87), respectively. 

No. 6, the given descriptions are well-presented, shows that the tourists from 

South Africa have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Thai Pavilion 

( X = 2.80, S.D = 0.63), followed by America ( X = 2.40, S.D = 0.91) and Europe 

( X = 2.19, S.D = 0.77) respectively. 
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Table 4.49 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

53 

(12.93) 

186 

(45.37) 

156 

(38.05) 

15 

(3.66) 

2.68 0.74 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

12 

(2.93) 

111 

(27.07) 

197 

(48.05) 

90 

(21.95) 

2.11 0.77 Low 4 

3. The given descriptions explain clearly. 0 

(0.00) 

11 

(2.68) 

99 

(24.15) 

194 

(47.32) 

106 

(25.85) 

2.04 0.78 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

 

(1.46) 

105 

(25.61) 

218 

(53.17) 

81 

(19.76) 

2.09 0.71 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

12 

(2.93) 

114 

(27.80) 

240 

(58.54) 

44 

(10.73) 

2.23 0.67 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

12 

(2.93) 

104 

(25.37) 

237 

(57.80) 

57 

(13.90) 

2.17 0.69 Low 3 

Total      2.22 0.58 Low  

 

According to Table 4.49, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne is, overall, in a low level ( X = 2.22, S.D = 0.58). When considering each item from the highest to lowest average one, 

the highest one is ‘the given descriptions reveal cohesive meaning’ ( X = 2.68, S.D = 0.74) , followed by the number of given 

descriptions words is appropriate. ( X = 2.23, S.D = 0.67) respectively.  
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Table 4.50 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

28 

(32.18) 

32 

(36.78) 

24 

(27.59) 

3 

(3.45) 

2.98 0.86 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

7 

(8.05) 

44 

(50.57) 

32 

(36.78) 

4 

(4.60) 

2.62 0.70 Medium 2 

3.  The given descriptions explain clearly. 0 

(0.00) 

9 

(10.34) 

32 

(36.78) 

36 

(41.38) 

10 

(11.49) 

2.46 0.83 Low 4 

4. The given descriptions cover important details. 0 

(0.00) 

3 

(3.45) 

36 

(41.38) 

40 

(45.98) 

8 

(9.20) 

2.39 0.71 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

8 

(9.20) 

33 

(37.93) 

42 

(48.28) 

4 

(4.60) 

2.52 0.73 Low 3 

6. The given descriptions are well-presented  0 

(0.00) 

6 

(6.90) 

28 

(32.18) 

46 

(52.87) 

7 

(8.05) 

2.38 0.74 Low 6 

Total      2.56 0.62 Low  

 

According to Table 4.50, it is found that opinions of the tourists from America on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.56, S.D = 0.62). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.98, S.D = 0.86), followed 

by No. 2, the given descriptions are related to the objects ( X = 2.62, S.D = 0.70) respectively. 
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Table 4.51 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

11 

(17.46) 

31 

(49.21) 

19 

(30.16) 

2 

(3.17) 

2.81 0.76 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

1 

(1.59) 

32 

(50.79) 

27 

(42.86) 

3 

(4.76) 

2.49 0.62 Low 2 

3.  The given descriptions explain clearly. 0 

(0.00) 

1 

(1.59) 

27 

(42.86) 

29 

(46.03) 

6 

(9.52) 

2.37 0.68 Low 3 

4. The given descriptions cover important details. 0 

(0.00) 

2 

(3.17) 

24 

(38.10) 

27 

(42.86) 

10 

(15.87) 

2.29 0.77 Low 4 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

2 

(3.17) 

17 

(26.98) 

38 

(60.32) 

6 

(9.52) 

2.24 0.67 Low 5 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

20 

(31.75) 

35 

(55.56) 

8 

(12.70) 

2.19 0.64 Low 6 

Total      2.40 0.58 Low  

 

According to Table 4.51, it is found that opinions of the tourists from Oceania on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.40, S.D = 0.58). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.81, S.D = 0.76) , followed by 

No. 2, the given descriptions are related to the objects ( X = 2.49, S.D = 0.72) respectively. 

  



 

 

1
5
3
 

Table 4.52 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0 

(0.00) 

2 

(20.00) 

7 

(70.00) 

1 

(10.00) 

0 

(0.00) 

3.10 0.57 Medium 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

1 

(10.00) 

1 

(10.00) 

8 

(80.00) 

0 

(0.00) 

2.30 0.67 Low 5 

3.  The given descriptions explain clearly. 0 

(0.00) 

0 

(0.00) 

5 

(50.00) 

3 

(30.00) 

2 

(20.00) 

2.30 0.82 Low 5 

4. The given descriptions cover important details. 0 

(0.00) 

1 

(10.00) 

2 

(20.00) 

7 

(70.00) 

0 

(0.00) 

2.40 0.70 Low 4 

5. The number of given descriptions words is 

appropriate. 

0 

(0.00) 

2 

(20.00) 

3 

(30.00) 

5 

(50.00) 

0 

(0.00) 

2.70 0.82 Medium 2 

6. The given descriptions are well-presented  0 

(0.00) 

2 

(20.00) 

2 

(20.00) 

6 

(60.00) 

0 

(0.00) 

2.60 0.84 Low 3 

Total      2.57 0.52 Low  

 

According to Table 4.52, it is found that opinions of the tourists from South Africa on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.57, S.D = 0.52). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 3.10, S.D = 0.57), followed 

by No. 5, the number of given descriptions words is appropriate ( X = 2.70, S.D = 0.82) respectively. 
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Table 4.53 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0  

(0.00) 

1  

(2.63) 

17 

(44.74) 

19  

(50.00) 

1  

(2.63) 

2.47 0.60 Low 1 

2. The given descriptions are related to the objects. 0  

(0.00) 

0  

(0.00) 

6  

(15.79) 

23  

(60.53) 

9 

(23.68) 

1.92 0.63 Low 5 

3.  The given descriptions explain clearly. 0  

(0.00) 

0  

(0.00) 

10  

(26.32) 

21 

(55.26) 

7  

(18.42) 

2.08 0.67 Low 4 

4. The given descriptions cover important details. 0  

(0.00) 

0  

(0.00) 

6  

(15.79) 

23  

(60.53) 

9 

(23.68) 

1.92 0.63 Low 5 

5. The number of given descriptions words is appropriate. 0 

(0.00) 

0  

(0.00) 

10  

(26.32) 

26 

(68.42) 

2  

(5.26) 

2.21 0.53 Low 3 

6. The given descriptions are well-presented  0  

(0.00) 

0  

(0.00) 

12  

(31.58) 

23  

(60.53) 

3  

(7.89) 

2.24 0.59 Low 2 

Total      2.14 0.43 Low  

 

According to Table 4.53, it is found that opinions of the tourists from Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about the multi-tiered 

roof Bushapaka Throne is, overall, in a low level ( X = 2.14, S.D = 0.43). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.47, S.D = 0.60), followed by No. 6, the given 

descriptions are well-presented ( X = 2.24, S.D = 0.59) respectively. 
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Table 4.54 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0  

(0.00) 

1  

(3.70) 

17  

(62.96) 

8  

(29.63) 

1  

(3.70) 

2.67 0.62 Medium 1 

2. The given descriptions are related to the objects. 0  

(0.00) 

0  

(0.00) 

8  

(29.63) 

15  

(55.56) 

4  

(14.81) 

2.15 0.66 Low 4 

3.  The given descriptions explain clearly. 0  

(0.00) 

0  

(0.00) 

5  

(18.52) 

16  

(59.26) 

6  

(22.22) 

1.96 0.65 Low 6 

4. The given descriptions cover important details. 0 

(0.00) 

0 

(0.00) 

9  

(33.33) 

14  

(51.85) 

4  

(14.81) 

2.19 0.68 Low 3 

5. The number of given descriptions words is appropriate. 0  

(0.00) 

0  

(0.00) 

8  

(29.63) 

17  

(62.96) 

2  

(7.41) 

2.22 0.58 Low 2 

6. The given descriptions are well-presented  0 

(0.00) 

0 

(0.00) 

7  

(25.93) 

16  

(59.26) 

4  

(14.81) 

2.11 0.64 Low 5 

Total      2.22 0.48 Low  

 

According to Table 4.54, it is found that opinions of the tourists from South Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.22, S.D = 0.48). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.67, S.D = 0.62), followed by No. 

5, the number of given descriptions words is appropriate ( X = 2.22, S.D = 0.58) respectively. 
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Table 4.55 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0  

(0.00) 

0  

(0.00) 

10  

(45.45) 

12  

(54.55) 

0  

(0.00) 

2.45 0.51 Low 1 

2. The given descriptions are related to the objects. 0  

(0.00) 

0  

(0.00) 

0  

(0.00) 

12  

(54.55) 

10  

(45.45) 

1.55 0.51 Lowest 5 

3. The given descriptions explain clearly. 0  

(0.00) 

0  

(0.00) 

1  

(4.55) 

10 

(45.45) 

11  

(50.00) 

1.55 0.60 Lowest 5 

4. The given descriptions cover important details. 0  

(0.00) 

0  

(0.00) 

1 

(4.55) 

13  

(59.09) 

8  

(36.36) 

1.68 0.57 Lowest 4 

5. The number of given descriptions words is appropriate. 0  

(0.00) 

0  

(0.00) 

2  

(9.09) 

16  

(72.73) 

4  

(18.18) 

1.91 0.53 Low 2 

6. The given descriptions are well-presented  0  

(0.00) 

0  

(0.00) 

1 

(4.55) 

17  

(77.27) 

4  

(18.18) 

1.86 0.47 Low 3 

Total      1.83 0.28 Low  

 

According to Table 4.55, it is found that opinions of the tourists from Central Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 1.83, S.D = 0.28). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.45, S.D = 0.51) , followed by 

No. 5, the number of given descriptions words is appropriate ( X = 1.91, S.D = 0.53), respectively. 
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Table 4.56 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The given descriptions reveal cohesive meaning. 0  

(0.00) 

10  

(6.13) 

72  

(44.17) 

73  

(44.79) 

8  

(4.91) 

2.52 0.69 Low 1 

2. The given descriptions are related to the objects. 0 

(0.00) 

3  

(1.84) 

20  

(12.27) 

80  

(49.08) 

60  

(36.81) 

1.79 0.72 Lowest 5 

3.  The given descriptions explain clearly. 0  

(0.00) 

1  

(0.61) 

19  

(11.66) 

79  

(48.47) 

64  

(39.26) 

1.74 0.68 Lowest 6 

4. The given descriptions cover important details. 0  

(0.00) 

0  

(0.00) 

27  

(16.56) 

94  

(57.67) 

42  

(25.77) 

1.91 0.65 Low 4 

5. The number of given descriptions words is appropriate. 0  

(0.00) 

0  

(0.00) 

41  

(25.15) 

96 

(58.90) 

26  

(15.95) 

2.09 0.64 Low 2 

6. The given descriptions are well-presented  0  

(0.00) 

4  

(2.45) 

34  

(20.86) 

94  

(57.67) 

31  

(19.02) 

2.07 0.70 Low 3 

Total      2.02 0.51 Low  

 

According to Table 4.56, it is found that opinions of the tourists from Europe on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by Thai art information management of Suvarnabhumi Airport about 

the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.02, S.D = 0.51). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the given descriptions reveal cohesive meaning, ( X = 2.52, S.D = 0.69), followed by No. 

5, the number of given descriptions words is appropriate ( X = 2.09, S.D = 0.64), respectively. 
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Table 4.57 Numbers, percentage, average, standard deviation, and opinion levels of the tourists classified by continents on effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport categorized by the aspect of the information management of Thai art of 

Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Information Management 

Continents  

Total 
America Oceania 

South 

Africa 
Asia South Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The given descriptions reveal 

cohesive meaning. 

2.98 0.86 2.81 0.76 3.10 0.57 2.47 0.60 2.67 0.62 2.45 0.51 2.52 0.69 2.68 0.74 

2. The given descriptions are 

related to the objects. 

2.62 0.70 2.49 0.62 2.30 0.67 1.92 0.63 2.15 0.66 1.55 0.51 1.79 0.72 2.11 0.77 

3. The given descriptions explain 

clearly. 

2.46 0.83 2.37 0.68 2.30 0.82 2.08 0.67 1.96 0.65 1.55 0.60 1.74 0.68 2.04 0.78 

4. The given descriptions cover 

important details. 

2.39 0.71 2.29 0.77 2.40 0.70 1.92 0.63 2.19 0.68 1.68 0.57 1.91 0.65 2.09 0.71 

5. The number of given 

descriptions words is 

appropriate. 

2.52 0.73 2.24 0.67 2.70 0.82 2.21 0.53 2.22 0.58 1.91 0.53 2.09 0.64 2.23 0.67 

6. The given descriptions are well-

presented  

2.38 0.74 2.19 0.64 2.60 0.84 2.24 0.59 2.11 0.64 1.86 0.47 2.07 0.70 2.17 0.69 

All 2.56 0.62 2.40 0.58 2.57 0.52 2.14 0.43 2.22 0.48 1.83 0.28 2.02 0.51 2.22 0.58 
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According to Table 4.57, it is found that, in the aspect of information 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne is, overall, in a low level ( X = 2.22, S.D = 0.58). When 

categorizing by continents, the tourists who have the highest level of information 

management’s effectiveness evaluation is South Africa ( X = 2.57, S.D = 0.52), 

followed by America ( X = 2.56, S.D = 0.62) and Oceania ( X = 2.40, S.D = 0.58), 

respectively. When considering the overall of each item from the highest to the lowest 

average one, the first three items are No. 1 The given descriptions reveal cohesive 

meaning ( X = 2.68, S.D = 0.74) , followed by No. 2 The given descriptions are 

related to the objects ( X = 2.29, S.D = 0.82) and No. 6 The given descriptions are 

well-presented ( X = 2.17, S.D = 0.69), respectively. In addition, when considering 

opinions of the tourists from each continent by items, it is found that 

No. 1, the given descriptions reveal cohesive meaning, shows that tourists from 

South Africa have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 3.10, S.D = 0.57), followed by America ( X = 2.98, S.D = 

0.86) and Oceania ( X = 2.81, S.D = 0.76), respectively. 

No. 2, the given descriptions are related to the objects, shows that the tourists 

from America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 2.62, S.D = 0.70), followed by Oceania ( X =2.49, S.D = 

0.62) and South Africa ( X = 2.30, S.D = 0.67), respectively. 

No. 3, the given descriptions explain clearly, shows that the tourists from 

America have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 2.46, S.D = 0.83), followed by Oceania ( X = 2.37, S.D = 

0.68) and South Asia ( X = 2.30, S.D = 0.82), respectively. 
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No. 4, the given descriptions cover important details, shows that the tourists 

from South Africa have the highest level of opinion on effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport about the multi-tiered 

roof Bushapaka Throne ( X = 2.40, S.D = 0.70), followed by America ( X = 2.39, S.D 

= 0.71) and Oceania ( X = 2.29, S.D = 0.77), respectively. 

No. 5, the number of given description words is appropriate, shows that the 

tourists from South Africa have the highest level of opinion on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

multi-tiered roof Bushapaka Throne ( X = 2.70, S.D = 0.82), followed by America  

( X = 2.52, S.D = 0.73) and Oceina ( X = 2.24, S.D = 0.67), respectively. 

No. 6, the given descriptions are well-presented, shows that the tourists from 

South Africa have the highest level of opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 2.60, S.D = 0.84), followed by America ( X = 2.38, S.D = 

0.74) and Asia ( X = 2.24, S.D = 0.59) respectively. 

 

Table 4.58 Showing averages, standard deviations, and opinion levels of the tourists on effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport in the aspect 

of information management categorized by Thai arts exhibited in Suvarnabhumi Airport 

Efficiency Evaluation  X  S.D Opinion Level Rank 

1. 12 Giants 2.30 0.61 Low 2 

2. Scene of the Churning of the Milk Ocean 2.32 0.62 Low 1 

3. Thai pavilion 2.19 0.69 Low 4 

4. The multi-tiered roof Bushapaka Throne 2.22 0.58 Low 3 

Total 2.26 0.56 Low  

 

According to Table 4.58, it is found that, in the aspect of information 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, 

in a low level ( X  = 2.26, S.D = 0.56). When considering each Thai art work 

exhibited in the airport, it is found that the Scene of the Churning of the Milk Ocean 

has the highest average ( X  = 2.32, S.D = 0.62), followed by the 12 Giants ( X  = 
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2.30, S.D = 0.61) and the multi-tiered roof Bushapaka Throne ( X  = 2.22, S.D = 

0.58), respectively. 



 

1
6
2
 

Table 4.59 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 70 

(17.07) 

297 

(72.44) 

34 

(8.29) 

8 

(1.95) 

1 

(0.24) 

4.04 0.59 High 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

30 

(7.32) 

127 

(30.98) 

208 

(50.73) 

41 

(10.00) 

4 

(0.98) 

3.34 0.79 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

8 

(1.95) 

97 

(23.66) 

142 

(34.63) 

131 

(31.95) 

32 

(7.80) 

2.80 0.95 Medium 7 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

2 

(0.49) 

52 

(12.68) 

211 

(51.46) 

117 

(28.54) 

28 

(6.83) 

2.71 0.79 Medium 8 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

4 

(0.98) 

79 

(19.27) 

194 

(47.32) 

127 

(30.98) 

6 

(1.46) 

2.87 0.77 Medium 5 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

8 

(1.95) 

83 

(20.24) 

221 

(53.90) 

97 

(23.66) 

1 

(0.24) 

3.00 0.73 Medium 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

5 

(1.22) 

48 

(11.71) 

243 

(59.27) 

111 

(27.07) 

3 

(0.73) 

2.86 0.67 Medium 6 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

1 

(0.24) 

35 

(8.54) 

234 

(57.07) 

122 

(29.76) 

18 

(4.39) 

2.70 0.70 Medium 9 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

3 

(0.73) 

142 

(34.63) 

139 

(33.90) 

98 

(23.90) 

28 

(6.83) 

2.99 0.94 Medium 4 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc. 

2 

(0.49) 

30 

(7.32) 

199 

(48.54) 

150  

(36.59) 

29 

(7.07) 

2.58 0.75 Low 10 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

2 

(0.49) 

33 

(8.05) 

170 

(41.46) 

169 

(41.22) 

36 

(8.78) 

2.50 0.79 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

1 

(0.24) 

20 

(4.88) 

181 

(44.15) 

180 

(43.90) 

28 

(6.83) 
2.48 0.71 Low 12 

Total      2.91 0.47 Medium  
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According to Table 4.59, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the 12 Giants is, overall, in a medium level ( X = 2.91, S.D = 0.47). When 

considering each item from the highest to lowest average one, the highest one is No. 

1, the art exhibited inside the terminal can be seen clearly ( X = 4.04, S.D = 0.59), 

followed by No. 2, the art exhibited inside the terminal clearly expresses the essence 

of stories and focal points ( X = 3.34, S.D = 0.79), respectively. 
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Table 4.60 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the 12 Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 18 

(20.69) 

58 

(66.67) 

10 

(11.49) 

1 

(1.15) 

0 

(0.00) 

4.07 0.61 High 1 

2. The art exhibited inside the terminal clearly expresses the 

essence of stories and focal points. 

12 

(13.79) 

44 

(50.57) 

28 

(32.18) 

2 

(2.30) 

1 

(1.15) 

3.74 0.77 High 2 

3. The art exhibited is interpreted appropriately for people of all 

ages and genders. 

5 

(5.75) 

36 

(41.38) 

32 

(36.78) 

14 

(16.09) 

0 

(0.00) 

3.37 0.82 Medium 3 

4. Various ways of technological communication are suitable 

for art exhibited inside the terminal. 

2 

(2.30) 

12 

(13.79) 

50 

(57.47) 

21 

(24.14) 

2 

(2.30) 

2.90 0.75 Medium 8 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

2 

(2.30) 

18 

(20.69) 

45 

(51.72) 

21 

(24.14) 

1 

(1.15) 

2.99 0.77 Medium 7 

6. The art exhibited inside the terminal is located in an area 

with sufficient space for viewing. 

5 

(5.75) 

23 

(26.44) 

39 

(44.83) 

20 

(22.99) 

0 

(0.00) 

3.15 0.84 Medium 4 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

4 

(4.60) 

11 

(12.64) 

54 

(62.07) 

18 

(20.69) 

0 

(0.00) 

3.01 0.72 Medium 6 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

0 

(0.00) 

13 

(14.94) 

44 

(50.57) 

24 

(27.59) 

6 

(6.90) 

2.74 0.80 Medium 10 

9. The fonts of the label of each piece of the art exhibited inside 

the terminal are clearly seen, easy to read, and clear. 

2 

(2.30) 

28 

(32.18) 

37 

(42.53) 

15 

(17.24) 

5 

(5.75) 

3.08 0.91 Medium 5 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, Chinese, 

French, Spanish, Japanese, Russian, etc. 

1 

(1.15) 

19 

(21.84) 

39 

(44.83) 

23 

(26.44) 

5 

(5.75) 

2.86 0.86 Medium 9 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

1 

(1.15) 

12 

(13.79) 

41 

(47.13) 

26 

(29.89) 

7 

(8.05) 

2.70 0.85 Medium 11 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

1 

(1.15) 

8 

(9.20) 

40 

(45.98) 

33 

(37.93) 

5 

(5.75) 

2.62 0.78 Medium 12 

Total      3.10 0.45 Medium  
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According to Table 4.60, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X

=3.10,S.D = 0.45). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly, 

( X = 4.07, S.D = 0.61), followed by No. 2, The art exhibited inside the terminal 

clearly expresses the essence of stories and focal points ( X = 3.74, S.D = 0.77) 

respectively. 
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Table 4.61 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 12 

Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 12  

(19.05) 

50  

(79.37) 

1  

(1.59) 

0  

(0.00) 

0  

(0.00) 

4.17 0.42 High 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

9  

(14.29) 

26  

(41.27) 

28  

(44.44) 

0  

(0.00) 

0  

(0.00) 

3.70 0.71 High 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

1  

(1.59) 

18  

(28.57) 

26  

(41.27) 

17  

(26.98) 

1  

(1.59) 

3.02 0.83 Medium 5 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

10  

(15.87) 

39  

(61.90) 

11  

(17.46) 

3  

(4.76) 

2.89 0.72 Medium 6 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

1  

(1.59) 

8  

(12.70) 

34  

(53.97) 

20  

(31.75) 

0  

(0.00) 

2.84 0.70 Medium 8 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

1  

(1.59) 

15  

(23.81) 

37  

(58.73) 

10  

(15.87) 

0  

(0.00) 

3.11 0.67 Medium 4 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

10  

(15.87) 

36  

(57.14) 

16  

(25.40) 

1  

(1.59) 

2.87 0.68 Medium 7 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

9  

(14.29) 

34  

(53.97) 

15  

(23.81) 

5  

(7.94) 

2.75 0.80 Medium 11 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

1  

(1.59) 

29  

(46.03) 

21  

(33.33) 

12  

(19.05) 

0  

(0.00) 

3.30 0.80 Medium 3 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc. 

1  

(1.59) 

4  

(6.35) 

38  

(60.32) 

20  

(31.75) 

0  

(0.00) 

2.78 0.63 Medium 10 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

1  

(1.59) 

6  

(9.52) 

38  

(60.32) 

18  

(28.57) 

0  

(0.00) 

2.84 0.65 Medium 8 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

5  

(7.94) 

36  

(57.14) 

21  

(33.33) 

1  

(1.59) 

2.71 0.63 Medium 12 

Total      3.08 0.44 Medium  
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According to Table 4.61, it is found that opinions of the tourists from Oceania 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X

=3.08,S.D = 0.44). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly, 

( X = 4.17, S.D = 0.42), followed by No. 2, The art exhibited inside the terminal 

clearly expresses the essence of stories and focal points ( X = 3.70, S.D = 0.71) 

respectively. 
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Table 4.62 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the 12 Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0 

(0.00) 

10 

(100.00) 

0 

(0.00) 

0 

(0.00) 

0 

(0.00) 

4.00 0.00 High 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0 

(0.00) 

1 

(10.00) 

9 

(90.00) 

0 

(0.00) 

0 

(0.00) 

3.10 0.32 Medium 4 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

0 

(0.00) 

4 

(40.00) 

1 

(10.00) 

4 

(40.00) 

1 

(10.00) 

2.80 1.14 Medium 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0 

(0.00) 

1 

(10.00) 

6 

(60.00) 

2 

(20.00) 

1 

(10.00) 

2.70 0.82 Medium 11 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related 

0 

(0.00) 

2 

(20.00) 

7 

(70.00) 

1 

(10.00) 

0 

(0.00) 

3.10 0.57 Medium 4 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0 

(0.00) 

4 

(40.00) 

5 

(50.00) 

1 

(10.00) 

0 

(0.00) 

3.30 0.67 Medium 2 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0 

(0.00) 

2 

(20.00) 

7 

(70.00) 

1 

(10.00) 

0 

(0.00) 

3.10 0.57 Medium 4 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0 

(0.00) 

1 

(10.00) 

8 

(80.00) 

1 

(10.00) 

0 

(0.00) 

3.00 0.47 Medium 7 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0 

(0.00) 

4 

(40.00) 

4 

(40.00) 

2 

(20.00) 

0 

(0.00) 

3.20 0.79 Medium 3 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc. 

0 

(0.00) 

0 

(0.00) 

7 

(70.00) 

3 

(30.00) 

0 

(0.00) 

2.70 0.48 Medium 11 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0 

(0.00) 

1 

(10.00) 

6 

(60.00) 

3 

(30.00) 

0 

(0.00) 

2.80 0.63 Medium 8 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0 

(0.00) 

0 

(0.00) 

8 

(80.00) 

2 

(20.00) 

0 

(0.00) 

2.80 0.42 Medium 8 

Total      3.05 0.34 Medium  
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According to Table 4.62, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X

=3.05,S.D = 0.34). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly, 

( X = 4.00, S.D = 0.00), followed by No. 2, The art exhibited inside the terminal is 

located in an area with sufficient space for viewing ( X = 3.30, S.D = 0.67) 

respectively. 
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Table 4.63 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 12 

Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 15 

(39.47) 

22 

(57.89) 

1 

(2.63) 

0 

(0.00) 

0 

(0.00) 

4.37 0.54 Highest 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

1  

(2.63) 

19  

(50.00) 

17  

(44.74) 

1  

(2.63) 

0  

(0.00) 

3.53 0.60 High 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

1  

(2.63) 

6  

(15.79) 

21  

(55.26) 

10  

(26.32) 

0  

(0.00) 

2.95 0.73 Medium 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

9  

(23.68) 

25  

(65.79) 

4  

(10.53) 

0  

(0.00) 

3.13 0.58 Medium 6 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0 

(0.00) 

14  

(36.84) 

19  

(50.00) 

5  

(13.16) 

0  

(0.00) 

3.24 0.68 Medium 4 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

1  

(2.63) 

10  

(26.32) 

21  

(55.26) 

6  

(15.79) 

0  

(0.00) 

3.16 0.72 Medium 5 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

5  

(13.16) 

29  

(76.32) 

4  

(10.53) 

0  

(0.00) 

3.03 0.49 Medium 7 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

3  

(7.89) 

30  

(78.95) 

5  

(13.16) 

0  

(0.00) 

2.95 0.46 Medium 8 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

23  

(60.53) 

11  

(28.95) 

4  

(10.53) 

0  

(0.00) 

3.50 0.69 High 3 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc. 

0  

(0.00) 

2  

(5.26) 

27  

(71.05) 

9  

(23.68) 

0  

(0.00) 

2.82 0.51 Medium 10 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

4  

(10.53) 

22  

(57.89) 

12  

(31.58) 

0  

(0.00) 

2.79 0.62 Medium 11 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

1  

(2.63) 

27  

(71.05) 

10  

(26.32) 

0  

(0.00) 

2.76 0.49 Medium 12 

Total      3.18 0.25 Medium  
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According to Table 4.63, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the 12 Giants is, overall, in a medium level ( X =3.18,S.D = 0.25). When 

considering each item from the highest to lowest average one, the highest one is No.1, 

the art exhibited inside the terminal can be seen clearly, ( X = 4.37, S.D = 0.54), 

followed by No. 2, The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points ( X = 3.53, S.D = 0.60) respectively. 
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Table 4.64 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the 12 Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 
3 

(11.11) 

23 

(85.19) 

1 

(3.70) 

0 

(0.00) 

0 

(0.00) 
4.07 0.38 High 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

1 

(3.70) 

6 

(22.22) 

18 

(66.67) 

2 

(22.22) 

0 

(0.00) 

3.22 0.64 Medium 4 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

0 

(0.00) 

6 

(22.22) 

15 

(55.56) 

6 

(22.22) 

0 

(0.00) 

3.00 0.68 Medium 7 

4. Various ways of technological communication are suitable for art 

exhibited inside  the terminal. 

0 

(0.00) 

5 

(18.52) 

14 

(51.85) 

8 

(29.63) 

0 

(0.00) 

2.89 0.70 Medium 9 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0 

(0.00) 

6 

(22.22) 

18 

(66.67) 

3 

(11.11) 

0 

(0.00) 

3.11 0.58 Medium 5 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0 

(0.00) 

7 

(25.93) 

20 

(74.07) 

0 

(0.00) 

0 

(0.00) 

3.26 0.45 Medium 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0 

(0.00) 

2 

(7.41) 

23 

(85.19) 

2 

(7.41) 

0 

(0.00) 

3.00 0.39 Medium 7 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0 

(0.00) 

3 

(11.11) 

23 

(85.19) 

1 

(3.70) 

0 

(0.00) 

3.07 0.38 Medium 6 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are   clearly seen, easy to read, and clear. 

0 

(0.00) 

15 

(55.56) 

11 

(40.74) 

0 

(0.00) 

1 

(3.70) 

3.48 0.70 High 2 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

0 

(0.00) 

0 

(0.00) 

17 

(62.96) 

10 

(37.04) 

0 

(0.00) 

2.63 0.49 Medium 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0 

(0.00) 

1 

(3.70) 

19 

(70.37) 

6 

(22.22) 

1 

(3.70) 

2.74 0.59 Medium 10 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0 

(0.00) 

0 

(0.00) 

20 

(74.07) 

6 

(22.22) 

1 

(3.70) 

2.70 0.54 Medium 11 

Total      3.10 0.26 Medium  
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According to Table 4.64, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X

=3.10,S.D = 0.26). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly, 

( X = 4.07, S.D = 0.38), followed by No. 9, The fonts of the label of each piece of the 

art exhibited inside the terminal are clearly seen, easy to read, and clear ( X = 3.48, 

S.D = 0.70) respectively. 
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Table 4.65 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the 12 Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 9  

(40.91) 

12  

(54.55) 

1  

(4.55) 

0  

(0.00) 

0  

(0.00) 

4.36 0.58 Highest 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

1  

(4.55) 

8  

(36.36) 

13  

(59.09) 

0  

(0.00) 

0  

(0.00) 

3.45 0.60 High 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

0  

(0.00) 

4  

(18.18) 

9  

(40.91) 

8  

(36.36) 

1  

(4.55) 

2.73 0.83 Medium 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

4  

(18.18) 

10  

(45.45) 

8  

(36.36) 

0  

(0.00) 

2.82 0.73 Medium 7 

5. Stories and interpretations of the art exhibited within the terminal 

at each point are all related. 

0  

(0.00) 

5  

(22.73) 

12  

(54.55) 

5  

(22.73) 

0  

(0.00) 

3.00 0.69 Medium 5 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0  

(0.00) 

7  

(31.82) 

12  

(54.55) 

3  

(13.64) 

0  

(0.00) 

3.18 0.66 Medium 4 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

4  

(18.18) 

12  

(54.55) 

6  

(27.27) 

0  

(0.00) 

2.91 0.68 Medium 6 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0  

(0.00) 

0  

(0.00) 

16  

(72.73) 

5  

(22.73) 

1  

(4.55) 

2.68 0.57 Medium 9 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

13  

(59.09) 

4  

(18.18) 

5  

(22.73) 

0  

(0.00) 

3.36 0.85 Medium 3 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

0  

(0.00) 

1  

(4.55) 

12  

(54.55) 

8  

(36.36) 

1  

(4.55) 

2.59 0.67 Low 11 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

1  

(4.55) 

10  

(45.45) 

11  

(50.00) 

0  

(0.00) 

2.55 0.60 Low 12 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

1  

(0.24) 

0  

(0.00) 

15  

(68.18) 

6  

(27.27) 

1  

(4.55) 

2.64 0.58 Medium 10 

Total      3.02 0.27 Medium  
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According to Table 4.65, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level 

( X =3.02,S.D = 0.58). When considering each item from the highest to lowest 

average one, the highest one is No. 1, the art exhibited inside the terminal can be seen 

clearly, ( X = 4.36, S.D = 0.58), followed by No. 2, The art exhibited inside the 

terminal clearly expresses the essence of stories and focal points ( X = 3.45, S.D = 

0.60) respectively. 
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Table 4.66 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 12 

Giants 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 13  

(7.98) 

122  

(74.85) 

20  

(12.27) 

7  

(4.29) 

1  

(0.61) 

3.85 0.64 High 1 

2. The art exhibited inside the terminal clearly expresses the 

essence of stories and focal points. 

6  

(3.68) 

23  

(14.11) 

95  

(58.28) 

36  

(22.09) 

3  

(1.84) 

2.96 0.76 Medium 2 

3. The art exhibited is interpreted appropriately for people of 

all ages and genders. 

1  

(0.61) 

23  

(14.11) 

38  

(23.31) 

72  

(44.17) 

29  

(17.79) 

2.36 0.95 Low 9 

4. Various ways of technological communication are suitable 

for art exhibited inside the terminal. 

0  

(0.00) 

11  

(6.75) 

67  

(41.10) 

63  

(38.65) 

22  

(13.50) 

2.41 0.81 Low 8 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

1  

(0.61) 

26  

(15.95) 

59  

(36.20) 

72  

(44.17) 

5  

(3.07) 

2.67 0.80 Medium 5 

6. The art exhibited inside the terminal is located in an area 

with sufficient space for viewing. 

1  

(0.61) 

14  

(10.43) 

87  

(53.37) 

57  

(34.97) 

1  

(0.61) 

2.75 0.67 Medium 3 

7. Lighting in the area of the art exhibition inside the terminal 

is appropriately and adequately managed. 

1  

(0.61) 

14  

(8.59) 

82  

(50.31) 

64  

(39.26) 

2  

(1.23) 

2.68 0.67 Medium 4 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

1  

(0.61) 

6  

(3.68) 

79  

(48.47) 

71  

(43.56) 

6  

(3.68) 

2.54 0.66 Low 7 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and clear. 

0 

(0.00) 

30  

(18.40) 

51  

(31.29) 

60  

(36.81) 

22  

(13.50) 

2.55 0.94 Low 6 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

0  

(0.00) 

4  

(2.45) 

59  

(36.20) 

77  

(47.24) 

23  

(14.11) 

2.27 0.73 Low 10 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

8  

(4.91) 

34  

(20.86) 

93  

(57.06) 

28  

(17.18) 

2.13 0.75 Low 12 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

0  

(0.00) 

6  

(3.68) 

35  

(21.47) 

102  

(62.58) 

20  

(12.27) 

2.17 0.68 Low 11 

Total      2.61 0.44 Medium  
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According to Table 4.66, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 2.61, 

S.D = 0.44). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 

3.85, S.D = 0.64), followed by No. 2, The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points ( X = 2.96, S.D = 0.76) respectively. 
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Table 4.67 Showing averages and standard deviations of opinion levels of the tourists from each continent on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants categorized by the aspect of presentation management 

Presentation Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia South Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The art exhibited inside the terminal can be seen clearly. 4.07 0.61 4.17 0.42 4.00 0.00 4.37 0.54 4.07 0.38 4.36 0.58 3.85 0.64 4.04 0.59 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

3.74 0.77 3.70 0.71 3.10 0.32 3.53 0.60 3.22 0.64 3.45 0.60 2.96 0.76 3.34 0.79 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

3.37 0.82 3.02 0.83 2.80 1.14 2.95 0.73 3.00 0.68 2.73 0.83 2.36 0.95 2.80 0.95 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

2.90 0.75 2.89 0.72 2.70 0.82 3.13 0.58 2.89 0.70 2.82 0.73 2.41 0.81 2.71 0.79 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

2.99 0.77 2.84 0.70 3.10 0.57 3.24 0.68 3.11 0.58 3.00 0.69 2.67 0.80 2.87 0.77 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

3.15 0.84 3.11 0.67 3.30 0.67 3.16 0.72 3.26 0.45 3.18 0.66 2.75 0.67 3.00 0.73 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

3.01 0.72 2.87 0.68 3.10 0.57 3.03 0.49 3.00 0.39 2.91 0.68 2.68 0.67 2.86 0.67 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

2.74 0.80 2.75 0.80 3.00 0.47 2.95 0.46 3.07 0.38 2.68 0.57 2.54 0.66 2.70 0.70 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

3.08 0.91 3.30 0.80 3.20 0.79 3.50 0.69 3.48 0.70 3.36 0.85 2.55 0.94 2.99 0.94 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

2.86 0.86 2.78 0.63 2.70 0.48 2.82 0.51 2.63 0.49 2.59 0.67 2.27 0.73 2.58 0.75 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

2.70 0.85 2.84 0.65 2.80 0.63 2.79 0.62 2.74 0.59 2.55 0.60 2.13 0.75 2.50 0.79 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

2.62 0.78 2.71 0.63 2.80 0.42 2.76 0.49 2.70 0.54 2.64 0.58 2.17 0.68 2.48 0.71 

Total 3.10 0.45 3.08 0.44 3.05 0.34 3.18 0.25 3.10 0.26 3.02 0.27 2.61 0.44 2.91 0.47 
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According to Table 4.67, it shows that, in the aspect of presentation 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants is, overall, 

in a medium level ( X = 2.91, S.D = 0.47). When categorizing by continents, the 

tourists who have the highest level of opinion on an evaluation of presentation 

management effectiveness come from Asia ( X = 3.18, S.D = 0.25), followed by 

America ( X = 3.10, S.D = 0.45) which is equal to South Asia ( X = 3.10, S.D = 0.26). 

When considering the overall of each item from the highest to the lowest average one, 

the first three items are No. 1 The art exhibited inside the terminal can be seen clearly 

( X = 4.04, S.D = 0.59), followed by No. 2 The art exhibited inside the terminal 

clearly expresses the essence of stories and focal points ( X = 3.34, S.D = 0.79) and 

No. 6 The art exhibited inside the terminal is located in an area with sufficient space 

for viewing ( X = 3.00, S.D = 0.73), respectively. Moreover, when considering 

opinions of the tourists from each continent by items, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, shows that the 

tourists from Asia have the highest level of opinions on the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants 

( X = 4.37, S.D = 0.54), followed by Middle Asia ( X = 4.36, S.D = 0.58) and 

Oceania ( X = 4.17, S.D = 0.42), respectively. 

No. 2, the art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.74, S.D = 0.77), followed by 

Oceania ( X = 3.70, S.D = 0.71) and Asia ( X = 3.53, S.D = 0.60), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, shows that the tourists from America have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the 12 Giants ( X = 3.37, S.D = 0.82), followed by Oceania ( X = 3.02, 

S.D = 0.83) and South Asia ( X = 3.00, S.D = 0.68), respectively. 
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No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, shows that the tourists from Asia have the highest level 

of opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.13, S.D = 0.58), followed by 

America ( X = 2.90, S.D = 0.75) and Oceania ( X = 2.89, S.D = 0.70) which is equal 

to South Asia ( X = 2.89, S.D = 0.72), respectively. 

No 5, stories and interpretations of the art exhibited within the terminal at each 

point are all related, shows that the tourists from Asia have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.24, S.D = 0.68), followed by South 

Asia ( X = 3.11, S.D = 0.58) and South Africa ( X = 3.10, S.D = 0.57), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.30, S.D = 0.67), followed by South 

Asia ( X = 3.26, S.D = 0.45) and Middle Asia ( X = 3.18, S.D = 0.66), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, shows that the tourists from South Africa have 

the highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants ( X = 3.10, S.D = 0.57), 

followed by Asia ( X = 3.03, S.D = 0.49) and America ( X = 3.01, S.D = 0.72), 

respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, shows that the tourists from South Asia have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.07, S.D = 0.38), followed by South 

Africa ( X = 3.00, S.D = 0.47) and Asia ( X = 2.95, S.D = 0.46), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, shows that the tourists from Asia 

have the highest level of opinions on the effectiveness evaluation of Thai art 
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interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 3.50, 

S.D = 0.69), followed by South Asia ( X = 3.48, S.D = 0.70) and Middle Asia ( X = 

3.36, S.D = 0.85), respectively. 

No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., shows that the tourists from America have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 2.86, S.D = 0.86), followed by Asia 

( X = 2.82, S.D = 0.51) and Oceania ( X = 2.78, S.D = 0.63), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, shows that the tourists from Oceania have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 2.84, S.D = 0.65), followed by South 

Africa ( X = 2.80, S.D = 0.63) and Asia ( X = 2.79, S.D = 0.62), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 2.80, S.D = 0.42), followed by Asia 

( X = 2.76, S.D = 0.49) and Oceania ( X = 2.71, S.D = 0.63), respectively. 
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Table 4.68 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the Scene of the 

Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 41  

(10.00) 

161  

(39.27) 

151  

(36.83) 

51  

(12.44) 

6 

(1.46) 

3.44 0.89 High 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

16  

(3.90) 

105  

(25.61) 

183  

(44.63) 

102  

(24.88) 

4  

(0.98) 

3.07 0.84 Medium 2 

3. The art exhibited is interpreted appropriately for people of all 

ages and genders. 

4  

(0.98) 

59  

(14.39) 

189  

(46.10) 

132  

(32.20) 

26  

(6.34) 

2.71 0.82 Medium 6 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

1  

(0.24) 

33  

(8.05) 

198  

(48.29) 

154  

(37.56) 

24  

(5.85) 

2.59 0.73 Low 9 

5. Stories and interpretations of the art exhibited within the terminal 

at each point are all related. 

5  

(1.22) 

40  

(9.76) 

222  

(54.15) 

136  

(33.17) 

7  

(1.71) 

2.76 0.70 Medium 5 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

5  

(1.22) 

51  

(12.44) 

217  

(52.93) 

133  

(32.44) 

4  

(0.98) 

2.80 0.71 Medium 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

1  

(0.24) 

41  

(10.00) 

238  

(58.05) 

122  

(29.76) 

8  

(1.95) 

2.77 0.66 Medium 4 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0  

(0.00) 

23  

(5.61) 

251  

(61.22) 

129  

(31.46) 

7  

(1.71) 

2.71 0.60 Medium 6 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

1  

(0.24) 

87  

(21.22) 

159  

(38.78) 

116  

(28.29) 

47  

(11.46) 

2.70 0.94 Medium 8 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

1  

(0.24) 

20  

(4.88) 

165  

(40.24) 

183  

(44.63) 

41  

(10.00) 

2.41 0.75 Low 10 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

2  

(0.49) 

16  

(3.90) 

161  

(39.27) 

194  

(47.32) 

37  

(9.02) 

2.40 0.73 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

1  

(0.24) 

16  

(3.90) 

154  

(37.56) 

211  

(51.46) 

28  

(6.83) 

2.39 0.69 Low 12 

Total      2.73 0.47 Medium  
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According to Table 4.68, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the Scene of the Churning of the Milk Ocean is, overall, in a medium level ( X

= 2.73, S.D = 0.47). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly  

( X = 3.44, S.D = 0.89), followed by No. 2, the art exhibited inside the terminal 

clearly expresses the essence of stories and focal points ( X = 3.07, S.D = 0.84) 

respectively. 
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Table 4.69 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 

Scene of the Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 12  

(13.79) 

45  

(51.72) 

26  

(29.89) 

3  

(3.45) 

1  

(1.15) 

3.74 0.78 High 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

7  

(8.05) 

43  

(49.43) 

29  

(33.33) 

8  

(9.20) 

0  

(0.00) 

3.56 0.77 High 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

1  

(1.15) 

24  

(27.59) 

47  

(54.02) 

15  

(17.24) 

0  

(0.00) 

3.13 0.70 Medium 3 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

1  

(1.15) 

10  

(11.49) 

49  

(56.32) 

26  

(29.89) 

1  

(1.15) 

2.82 0.69 Medium 8 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

2  

(2.30) 

13  

(14.94) 

48  

(55.17) 

24  

(27.59) 

0  

(0.00) 

2.92 0.72 Medium 7 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing 

2  

(2.30) 

18  

(20.69) 

42  

(48.28) 

24  

(27.59) 

1  

(1.15) 

2.95 0.79 Medium 5 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

1  

(1.15) 

16  

(18.39) 

48  

(55.17) 

20  

(22.99) 

2  

(2.30) 

2.93 0.74 Medium 6 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0  

(0.00) 

9  

(10.37) 

54  

(62.07) 

22  

(25.29) 

2  

(2.30) 

2.80 0.64 Medium 9 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

1  

(1.15) 

24 

(27.59) 

38  

(43.68) 

19 

(21.84) 

5  

(5.75) 

2.97 0.88 Medium 4 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

0 

(0.00) 

8  

(9.20) 

50  

(57.47) 

25  

(28.74) 

4  

(4.60) 

2.71 0.70 Medium 10 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0 

(0.00) 

9  

(10.34) 

35  

(40.23) 

38  

(43.68) 

5  

(5.75) 

2.55 0.76 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

6  

(6.90) 

33  

(37.93) 

43  

(49.43) 

5  

(5.75) 

2.46 0.71 Low 12 

Total      2.96 0.44 Medium  
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According to Table 4.69, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.96, S.D = 0.44). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal can be seen clearly, ( X = 3.74, S.D = 0.78), followed by No. 2, The art 

exhibited inside the terminal clearly expresses the essence of stories and focal points  

( X = 3.56, S.D = 0.77) respectively. 
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Table 4.70 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Scene 

of the Churning of the Milk Ocean 

Presentation Management 
 Opinion Levels 

X  S.D Level Rank 
Highest   High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 6  

(9.52) 

30  

(47.62) 

22  

(34.92) 

4  

(6.35) 

1  

(1.59) 

3.57 0.82 High 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

5 

(7.94) 

28  

(44.44) 

25  

(39.68) 

5  

(7.94) 

0  

(0.00) 

3.52 0.76 High 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

1  

(1.59) 

7  

(11.11) 

34  

(53.97) 

20  

(31.75) 

1  

(1.59) 

2.79 0.72 Medium 6 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

6  

(9.52) 

37  

(58.73) 

18  

(28.57) 

2  

(3.17) 

2.75 0.67 Medium 7 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

2  

(3.17) 

7  

(11.11) 

33  

(52.38) 

21  

(33.33) 

0  

(0.00) 

2.84 0.75 Medium 4 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0  

(0.00) 

8  

(12.70) 

38  

(60.32) 

16  

(25.40) 

1  

(1.59) 

2.84 0.65 Medium 4 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

9  

(14.29) 

29  

(46.03) 

24  

(38.10) 

1  

(1.59) 

2.73 0.72 Medium 8 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0  

(0.00) 

7  

(11.11) 

29  

(46.03) 

25  

(39.68) 

2  

(3.17) 

2.65 0.72 Medium 10 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

17  

(26.98) 

29  

(46.03) 

13  

(20.63) 

4  

(6.35) 

2.94 0.86 Medium 3 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

1  

(1.59) 

4  

(6.35) 

38  

(60.32) 

17  

(26.98) 

3  

(4.76) 

2.73 0.72 Medium 8 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

1  

(1.59) 

2  

(3.17) 

29  

(46.03) 

28  

(44.44) 

3  

(4.76) 

2.52 0.72 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

3  

(4.76) 

27  

(42.86) 

31  

(49.21) 

2  

(3.17) 

2.49 0.64 Low 12 

Total      2.87 0.49 Medium  
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According to Table 4.70, it is found that opinions of the tourists from Oceania 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.87, S.D = 0.49). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal can be seen clearly, ( X = 3.57, S.D = 0.82), followed by No. 2, The art 

exhibited inside the terminal clearly expresses the essence of stories and focal points  

( X = 3.52, S.D = 0.76) respectively. 
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Table 4.71 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding Scene of the Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0  

(0.00) 

4  

(40.00) 

6  

(60.00) 

0  

(0.00) 

0  

(0.00) 

3.40 0.52 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

0  

(0.00) 

2  

(20.00) 

6  

(60.00) 

2  

(20.00) 

0  

(0.00) 

3.00 0.67 Medium 4 

3. The art exhibited is interpreted appropriately for people of all 

ages and genders. 

0  

(0.00) 

3  

(30.00) 

3  

(30.00) 

4  

(40.00) 

0  

(0.00) 

2.90 0.88 Medium 7 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

1  

(10.00) 

8  

(80.00) 

1  

(10.00) 

0  

(0.00) 

3.00 0.47 Medium 4 

5. Stories and interpretations of the art exhibited within the terminal 

at each point are all related. 

0  

(0.00) 

2  

(20.00) 

4  

(40.00) 

4  

(40.00) 

0  

(0.00) 

2.80 0.79 Medium 9 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0  

(0.00) 

2  

(20.00) 

8  

(80.00) 

0  

(0.00) 

0  

(0.00) 

3.20 0.42 Medium 2 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

1  

(10.00) 

8  

(80.00) 

1  

(10.00) 

0  

(0.00) 

3.00 0.47 Medium 4 

8. The label of each piece of the art displayed inside the terminal 

can be seen clearly. 

0  

(0.00) 

1  

(10.00) 

9  

(90.00) 

0  

(0.00) 

0  

(0.00) 

3.10 0.32 Medium 3 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

2  

(20.00) 

6  

(60.00) 

1  

(10.00) 

1  

(10.00) 

2.90 0.88 Medium 7 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

0  

(0.00) 

1  

(10.00) 

3  

(30.00) 

6  

(60.00) 

0  

(0.00) 

2.50 0.71 Low 12 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

0  

(0.00) 

6  

(60.00) 

4  

(40.00) 

0  

(0.00) 

2.60 0.52 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal. 

0  

(0.00) 

0  

(0.00) 

7  

(70.00) 

3  

(30.00) 

0  

(0.00) 

2.70 0.48 Medium 10 

Total      2.93 0.27 Medium  
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According to Table 4.71, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall,  

in a medium level ( X = 2.93, S.D = 0.27). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal can be seen clearly, ( X = 3.40, S.D = 0.52), followed by No. 6, The art 

exhibited inside the terminal is located in an area with sufficient space for viewing  

( X = 3.20, S.D = 0.42) respectively. 

 

 

 

 

 

 

 



 

 

1
9
0
 

Table 4.72 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Scene 

of the Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 8  

(21.05) 

13  

(34.21) 

11  

(28.95) 

6  

(15.79) 

0  

(0.00) 

3.61 1.00 High 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

1  

(2.63) 

12  

(31.58) 

20  

(52.63) 

5  

(13.16) 

0  

(0.00) 

3.24 0.71 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

1  

(2.63) 

5  

(13.16) 

21  

(55.26) 

11  

(28.95) 

0  

(0.00) 

2.89 0.73 Medium 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

4  

(10.53) 

21  

(55.26) 

13  

(34.21) 

0  

(0.00) 

2.76 0.63 Medium 9 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0  

(0.00) 

5  

(13.16) 

29  

(76.32) 

4  

(10.53) 

0  

(0.00) 

3.03 0.49 Medium 5 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0  

(0.00) 

7  

(18.42) 

26  

(68.42) 

5  

(13.16) 

0  

(0.00) 

3.05 0.57 Medium 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

5  

(13.16) 

29  

(76.32) 

4  

(10.53) 

0  

(0.00) 

3.03 0.49 Medium 5 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0  

(0.00) 

2  

(5.26) 

32  

(84.21) 

4  

(10.53) 

0  

(0.00) 

2.95 0.40 Medium 7 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

12  

(31.58) 

17  

(44.74) 

8  

(21.05) 

1  

(2.63) 

3.05 0.80 Medium 3 

10. Boards showing the meanings of the art exhibited in the  terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

0  

(0.00) 

2  

(5.26) 

18  

(47.37) 

18  

(47.37) 

0  

(0.00) 

2.58 0.60 Low 10 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

1  

(2.63) 

17  

(44.74) 

20  

(52.63) 

0  

(0.00) 

2.50 0.56 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

1  

(2.63) 

15  

(39.47) 

22  

(57.89) 

0  

(0.00) 

2.45 0.55 Low 12 

Total      2.93 0.33 Medium  
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According to Table 4.72, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the Scene of the Churning of the Milk Ocean is, overall, in a medium level ( X

= 2.93, S.D = 0.33). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly, 

( X = 3.61, S.D = 1.00), followed by No. 2, The art exhibited inside the terminal 

clearly expresses the essence of stories and focal points ( X = 3.24, S.D = 0.71) 

respectively. 
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Table 4.73 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the Scene of the Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 2  

(7.41) 

12  

(44.44) 

9  

(33.33) 

4  

(14.81) 

0  

(0.00) 

3.44 0.85 High 1 

2. The art exhibited inside the terminal clearly expresses the 

essence of stories and focal points. 

0  

(0.00) 

3  

(11.11) 

20  

(74.07) 

4  

(14.81) 

0  

(0.00) 

2.96 0.52 Medium 4 

3. The art exhibited is interpreted appropriately for people of all 

ages and genders. 

0  

(0.00) 

6  

(22.22) 

13  

(48.15) 

8  

(29.63) 

0  

(0.00) 

2.93 0.73 Medium 6 

4. Various ways of technological communication are suitable for 

art exhibited inside the terminal. 

0  

(0.00) 

1  

(3.70) 

14  

(51.85) 

12  

(44.44) 

0  

(0.00) 

2.59 0.57 Low 9 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

0  

(0.00) 

0  

(0.00) 

25  

(92.59) 

2  

(7.41) 

0  

(0.00) 

2.93 0.27 Medium 6 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0  

(0.00) 

2  

(7.41) 

21  

(77.78) 

4  

(14.81) 

0  

(0.00) 

2.93 0.47 Medium 6 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

4  

(14.81) 

22  

(81.48) 

1  

(3.70) 

0  

(0.00) 

3.11 0.42 Medium 2 

8. The label of each piece of the art displayed inside the terminal 

can be seen clearly. 

0  

(0.00) 

0  

(0.00) 

26  

(96.30) 

1  

(3.70) 

0  

(0.00) 

2.96 0.19 Medium 4 

9. The fonts of the label of each piece of the art exhibited inside 

the terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

7  

(25.93) 

15  

(55.56) 

4  

(14.81) 

1  

(3.70) 

3.04 0.76 Medium 3 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, Chinese, 

French, Spanish, Japanese, Russian, etc. 

0  

(0.00) 

0  

(0.00) 

15  

(55.56) 

12  

(44.44) 

0  

(0.00) 

2.56 0.51 Low 10 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

0  

(0.00) 

14  

(51.85) 

12 

(44.44) 

1  

(3.70) 

2.48 0.58 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

0  

(0.00) 

14  

(51.85) 

12  

(44.44) 

1  

(3.70) 

2.48 0.58 Low 11 

Total      2.87 0.25 Medium  
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According to Table 4.73, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.87, S.D = 0.25). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal can be seen clearly, ( X = 3.44, S.D = 0.85), followed by No. 7, Lighting in 

the area of the art exhibition inside the terminal is appropriately and adequately 

managed ( X = 3.11, S.D = 0.42) respectively. 
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Table 4.74 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding Scene of the Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 8  

(36.36) 

7  

(31.82) 

5  

(22.73) 

2  

(9.09) 

0  

(0.00) 

3.95 1.00 High 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

1  

(4.55) 

5  

(22.73) 

7  

(31.82) 

9  

(40.91) 

0  

(0.00) 

2.91 0.92 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

0  

(0.00) 

2  

(9.09) 

13  

(59.09) 

6  

(27.27) 

1  

(4.55) 

2.73 0.70 Medium 6 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

3  

(13.64) 

9  

(40.91) 

9  

(40.91) 

1  

(4.55) 

2.64 0.79 Medium 10 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0  

(0.00) 

4  

(18.18) 

10  

(45.45) 

7  

(31.82) 

1  

(4.55) 

2.77 0.81 Medium 5 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

0  

(0.00) 

5  

(22.73) 

10  

(45.45) 

7  

(31.82) 

0  

(0.00) 

2.91 0.75 Medium 2 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

1  

(4.55) 

16  

(72.73) 

3  

(13.64) 

2  

(9.09) 

2.73 0.70 Medium 6 

8. The label of each piece of the art displayed inside the terminal can 

be seen clearly. 

0  

(0.00) 

0  

(0.00) 

15  

(68.18) 

7  

(31.82) 

0  

(0.00) 

2.68 0.48 Medium 9 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

9  

(40.91) 

4  

(18.18) 

7  

(31.82) 

2  

(9.09) 

2.91 1.06 Medium 2 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

0  

(0.00) 

1  

(4.55) 

7 

(31.82) 

13 

(59.09) 

1  

(4.55) 

2.36 0.66 Low 11 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

1  

(4.55) 

15  

(68.18) 

5  

(22.73) 

1  

(4.55) 

2.73 0.63 Medium 6 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

0  

(0.00) 

9  

(40.91) 

12  

(54.55) 

1  

(4.55) 

2.36 0.58 Low 11 

Total      2.81 0.40 Medium  
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According to Table 4.74, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.81, S.D = 0.40). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal can be seen clearly, ( X = 3.95, S.D = 1.00), followed by No. 6, the art 

exhibited inside the terminal is located in an area with sufficient space for viewing 

( X = 2,91, S.D = 0.75) and No.9 the fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy to read, and clear ( X = 2.91, S.D = 

1.06), respectively. 

 

 

 

 

 



 

 

1
9
6
 

Table 4.75 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Scene 

of the Churning of the Milk Ocean 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 5  

(3.07) 

50  

(30.67) 

72  

(44.17) 

32  

(19.63) 

4  

(2.45) 

3.12 0.84 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

2 

(1.23) 

12  

(7.36) 

76  

(46.63) 

69  

(42.33) 

4  

(2.45) 

2.63 0.71 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages 

and genders. 

1  

(0.61) 

12  

(7.36) 

58  

(35.58) 

68  

(41.72) 

24  

(14.72) 

2.37 0.85 Low 7 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

8  

(4.91) 

60  

(36.81) 

75  

(46.01) 

20  

(12.27) 

2.34 0.76 Low 8 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

1  

(0.61) 

9  

(5.52) 

73  

(44.79) 

74  

(45.40) 

6  

(3.68) 

2.54 0.69 Low 6 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

3  

(1.84) 

9  

(5.52) 

72  

(44.17) 

77  

(47.24) 

2  

(1.23) 

2.60 0.70 Low 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

5  

(3.07) 

86  

(52.76) 

69  

(42.33) 

3  

(1.84) 

2.57 0.59 Low 4 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

4  

(2.45) 

86  

(52.76) 

70  

(42.94) 

3  

(1.84) 

2.56 0.58 Low 5 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

16  

(9.82) 

50  

(30.67) 

64  

(39.26) 

33  

(20.25) 

2.30 0.90 Low 9 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc. 

0  

(0.00) 

4  

(2.45) 

34  

(20.86) 

92  

(56.44) 

33  

(20.25) 

2.06 0.71 Low 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

1  

(0.61) 

3  

(1.84) 

45  

(27.61) 

87  

(53.37) 

27  

(16.56) 

2.17 0.74 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

1  

(0.61) 

6  

(3.68) 

49  

(30.06) 

88  

(53.99) 

19  

(11.66) 

2.28 0.74 Low 10 

Total      2.46 0.43 Low  
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According to Table 4.75, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a low level ( X = 2.46, S.D = 0.43). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the art exhibited inside the terminal 

can be seen clearly, ( X = 3.12, S.D = 0.84) followed by No. 2, The art exhibited 

inside the terminal clearly expresses the essence of stories and focal points ( X = 2.63, 

S.D = 0.71) respectively. 
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Table 4.76 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the Scene of the 

Churning of the Milk Ocean 

Presentation Management 

Continents  
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The art exhibited inside the terminal can be seen 

clearly. 

3.74 0.78 3.57 0.82 3.40 0.52 3.61 1.00 3.44 0.85 3.95 1.00 3.12 0.84 3.44 0.89 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

3.56 0.77 3.52 0.76 3.00 0.67 3.24 0.71 2.96 0.52 2.91 0.92 2.63 0.71 3.07 0.84 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

3.13 0.70 2.79 0.72 2.90 0.88 2.89 0.73 2.93 0.73 2.73 0.70 2.37 0.85 2.71 0.82 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

2.82 0.69 2.75 0.67 3.00 0.47 2.76 0.63 2.59 0.57 2.64 0.79 2.34 0.76 2.59 0.73 

5. Stories and interpretations of the art exhibited within 

the terminal at each point are all related. 

2.92 0.72 2.84 0.75 2.80 0.79 3.03 0.49 2.93 0.27 2.77 0.81 2.54 0.69 2.76 0.70 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

2.95 0.79 2.84 0.65 3.20 0.42 3.05 0.57 2.93 0.47 2.91 0.75 2.60 0.70 2.80 0.71 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

2.93 0.74 2.73 0.72 3.00 0.47 3.03 0.49 3.11 0.42 2.73 0.70 2.57 0.59 2.77 0.66 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

2.80 0.64 2.65 0.72 3.10 0.32 2.95 0.40 2.96 0.19 2.68 0.48 2.56 0.58 2.71 0.60 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

2.97 0.88 2.94 0.86 2.90 0.88 3.05 0.80 3.04 0.76 2.91 1.06 2.30 0.90 2.70 0.94 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

2.71 0.70 2.73 0.72 2.50 0.71 2.58 0.60 2.56 0.51 2.36 0.66 2.06 0.71 2.41 0.75 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

2.55 0.76 2.52 0.72 2.60 0.52 2.50 0.56 2.48 0.58 2.73 0.63 2.17 0.74 2.40 0.73 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

2.46 0.71 2.49 0.64 2.70 0.48 2.45 0.55 2.48 0.58 2.36 0.58 2.28 0.74 2.39 0.69 

Total 2.96 0.44 2.87 0.49 2.93 0.27 2.93 0.33 2.87 0.25 2.81 0.40 2.46 0.43 2.73 0.47 
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According to Table 4.76, it shows that, in the aspect of presentation 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean is, overall, in a medium level ( X = 2.96, S.D = 0.44). When 

categorizing by continents, the tourists who have the highest level of opinion on an 

evaluation of presentation management effectiveness come from America ( X = 2.96, 

S.D = 0.44),followed by South Africa ( X = 2.93, S.D = 0.27) which is equal to Asia 

( X = 2.93, S.D = 0.33) respectively. When considering the overall of each item from 

the highest to the lowest average one, the first three items are No. 1 The art exhibited 

inside the terminal can be seen clearly ( X = 3.44, S.D = 0.89), followed by No. 2 The 

art exhibited inside the terminal clearly expresses the essence of stories and focal 

points ( X = 3.07, S.D = 0.84)  and No. 6 The art exhibited inside the terminal is 

located in an area with sufficient space for viewing ( X = 2.80, S.D = 0.71), 

respectively. Moreover, when considering opinions of the tourists from each continent 

by items, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, shows that the 

tourists from Central Asia have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

Scene of the Churning of the Milk Ocean ( X = 4.37, S.D = 0.54), followed by 

America ( X = 3.74, S.D = 0.78) and Asia ( X = 3.61, S.D = 1.00), respectively. 

No. 2, the art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.56, 

S.D = 0.77), followed by Oceania ( X = 3.52, S.D = 0.76) and Asia ( X = 3.24, S.D = 

0.71), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, shows that the tourists from America have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the Scene of the Churning of the Milk Ocean ( X = 3.13, S.D = 0.70), 
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followed by South Asia ( X = 2.93, S.D = 0.73) and South Africa  ( X = 2.90, S.D = 

0.88), respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk 

Ocean ( X = 3.00, S.D = 0.47), followed by America ( X = 2.82, S.D = 0.69) and Asia 

( X = 2.76, S.D = 0.63), respectively. 

No 5, stories and interpretations of the art exhibited within the terminal at each 

point are all related, shows that the tourists from Asia have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 

3.03,S.D = 0.49), followed by South Asia ( X = 2.93, S.D = 0.27) and South Africa (

X = 2.92, S.D = 0.72), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.20, 

S.D = 0.42), followed by Asia ( X = 3.05, S.D = 0.57) and America ( X = 2.95, S.D = 

0.79), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, shows that the tourists from South Asia have 

the highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk 

Ocean ( X = 3.11, S.D = 0.42), followed by Asia ( X = 3.03, S.D = 0.49) and South 

Africa ( X = 3.00, S.D = 0.47), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.10, 



201 

 

S.D = 0.32), followed by South Asia ( X = 2.96, S.D = 0.19) and Asia ( X = 2.95, S.D 

= 0.40), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, shows that the tourists from Asia 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 3.05, S.D = 0.80), followed by South Asia ( X = 3.04, S.D = 

0.76) and America ( X = 2.97, S.D = 0.88), respectively. 

No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., shows that the tourists from Oceania have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 2.73, 

S.D = 0.72), followed by America ( X = 2.71, S.D = 0.70) and Asia ( X = 2.58, S.D = 

0.60), respectively. 

No. 11, the information centre can facilitate the viewing of the art exhibited 

inside the terminal, shows that the tourists from Central Asia have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 2.73, 

S.D = 0.63), followed by South Africa ( X = 2.60, S.D = 0.52) and America ( X = 

2.55, S.D = 0.76), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 2.70, 

S.D = 0.48), followed by Oceania ( X = 2.49, S.D = 0.64) and South Asia ( X = 2.48, 

S.D = 0.53), respectively. 
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Table 4.77 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Thai Pavilion 

Presentation Management 
 Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 14  

(3.41) 

107  

(26.10) 

148  

(36.10) 

121  

(29.51) 

20  

(4.88) 

2.94 0.94 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

11  

(2.68) 

49  

(11.95) 

160  

(39.02) 

165  

(40.24) 

25  

(6.10) 

2.65 0.87 Medium 2 

3. The art exhibited is interpreted appropriately for people of all 

ages and genders. 

3  

(0.73) 

23  

(5.61) 

161  

(39.27) 

175  

(42.68) 

48  

(11.71) 

2.41 0.80 Low 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

2  

(0.49) 

21  

(5.12) 

141  

(34.39) 

200  

(48.78) 

46  

(11.22) 

2.35 0.77 Low 9 

5. Stories and interpretations of the art exhibited within the terminal 

at each point are all related. 

1  

(0.24) 

30  

(7.32) 

158  

(38.54) 

188  

(45.85) 

33  

(8.05) 

2.46 0.76 Low 7 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

2  

(0.49) 

37  

(9.02) 

162  

(39.51) 

175  

(42.68) 

34  

(8.29) 

2.51 0.79 Low 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

2  

(0.49) 

28  

(6.83) 

170  

(41.46) 

182  

(44.39) 

28  

(6.83) 

2.50 0.74 Low 4 

8. The label of each piece of the art displayed inside the terminal 

can be seen clearly. 

1  

(0.24) 

29  

(7.07) 

172  

(41.95) 

170  

(41.46) 

38  

(9.27) 

2.48 0.77 Low 5 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

1  

(0.24) 

54  

(13.17) 

150  

(36.59) 

140  

(34.15) 

65  

(15.85) 

2.48 0.92 Low 5 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

3  

(0.73) 

13  

(3.17) 

115  

(28.05) 

209  

(50.98) 

70  

(17.07) 

2.20 0.78 Low 11 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

16  

(3.90) 

123  

(30.00) 

196  

(47.80) 

75  

(18.29) 

2.20 0.78 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

19  

(4.63) 

131  

(31.95) 

195  

(47.56) 

65  

(15.85) 

2.25 0.78 Low 10 

Total      2.45 0.55 Low  
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According to Table 4.77, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.45, S.D = 0.55). When 

considering each item from the highest to lowest average one, the highest one is No. 

1, the art exhibited inside the terminal can be seen clearly ( X = 2.94, S.D = 0.94), 

followed by No. 2, the art exhibited inside the terminal clearly expresses the essence 

of stories and focal points ( X = 2.65, S.D = 0.87), respectively. 
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Table 4.78 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 4  

(4.60) 

29  

(33.33) 

34  

(39.08) 

14  

(16.09) 

6  

(6.90) 

3.13 0.97 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points. 

4  

(4.50) 

22  

(25.29) 

35  

(40.23) 

21  

(24.14) 

5  

(5.75) 

2.99 0.96 Medium 2 

3. The art exhibited is interpreted appropriately for people of all 

ages and genders. 

2  

(2.30) 

9  

(10.34) 

35 

(40.23) 

31  

(35.63) 

10  

(11.49) 

2.56 0.91 Low 4 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

1  

(1.15) 

6  

(6.90) 

32  

(36.78) 

40 

(45.98) 

8  

(9.20) 

2.45 0.80 Low 8 

5. Stories and interpretations of the art exhibited within the terminal 

at each point are all related. 

0  

(0.00) 

5 

(5.75) 

35  

(40.23) 

38  

(43.68) 

9  

(10.34) 

2.41 0.76 Low 10 

6. The art exhibited inside the terminal is located in an area with 

sufficient space for viewing. 

1  

(1.15) 

12  

(13.79) 

29  

(33.33) 

35 

(40.23) 

10  

(11.49) 

2.53 0.91 Low 5 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

1  

(1.15) 

7  

(8.05) 

36  

(41.38) 

32  

(36.78) 

11  

(12.64) 

2.48 0.86 Low 7 

8. The label of each piece of the art displayed inside the terminal 

can be seen clearly. 

0  

(0.00) 

9  

(10.34) 

33  

(37.93) 

31  

(35.63) 

14  

(16.09) 

2.43 0.88 Low 9 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

22  

(25.29) 

40  

(45.98) 

15  

(17.24) 

10  

(11.49) 

2.85 0.93 Medium 3 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

1  

(1.15) 

7  

(8.05) 

37  

(42.53) 

32  

(36.78) 

10  

(11.49) 

2.51 0.85 Low 6 

11. The information center can facilitate the viewing of the art 

exhibited inside the terminal. 

0  

(0.00) 

7  

(8.05) 

28  

(32.18) 

37  

(42.53) 

15  

(17.24) 

2.31 0.85 Low 12 

12. Airport staff can facilitate while experiencing the art exhibited 

inside the terminal 

0  

(0.00) 

6  

(6.90) 

29  

(33.33) 

40  

(45.98) 

12  

(13.79) 

2.33 0.80 Low 11 

Total      2.58 0.62 Low  
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According to Table 4.78, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.58, S.D = 

0.62). When considering each item from the highest to lowest average one, the highest 

one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 3.13, S.D 

= 0.97), followed by No. 2, the art exhibited inside the terminal clearly expresses the 

essence of stories and focal points ( X = 2.99, S.D = 0.96), respectively. 
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Table 4.79 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Presentation Management 
 Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 5  

(7.94) 

17  

(26.98) 

12  

(19.05) 

23  

(36.51) 

6  

(9.52) 

2.87 1.16 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

4  

(6.35) 

10  

(15.87) 

20  

(31.75) 

24  

(38.10) 

5  

(7.94) 

2.75 1.03 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

1  

(1.59) 

4  

(6.35) 

23  

(36.51) 

27  

(42.86) 

8  

(12.70) 

2.41 0.85 Low 6 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

1  

(1.59) 

2  

(3.17) 

21  

(33.33) 

33  

(52.38) 

6  

(9.52) 

2.35 0.77 Low 7 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

1  

(1.59) 

7  

(11.11) 

18  

(28.57) 

32  

(50.79) 

5  

(7.94) 

2.48 0.86 Low 4 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

4  

(6.35) 

22  

(34.92) 

28  

(44.44) 

9  

(14.29) 

2.33 0.80 Low 8 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

6  

(9.52) 

23  

(36.51) 

28  

(44.44) 

6  

(9.52) 

2.46 0.80 Low 5 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

5  

(7.94) 

20  

(31.75) 

28  

(44.44) 

10  

(15.87) 

2.32 0.84 Low 10 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

1  

(1.59) 

11  

(17.46) 

21  

(33.33) 

21  

(33.33) 

9  

(14.29) 

2.59 0.99 Low 3 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

1  

(1.59) 

3  

(4.76) 

22  

(34.92) 

27  

(42.86) 

10  

(15.87) 

2.33 0.86 Low 8 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

4  

(6.35) 

22  

(34.92) 

25  

(39.68) 

12  

(19.05) 

2.29 0.85 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

4  

(6.35) 

19  

(30.16) 

29  

(46.03) 

11  

(17.46) 

2.25 0.82 Low 12 

Total      2.45 0.68 Low  
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According to Table 4.79, it is found that opinions of the tourists from Oceania 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.45, S.D = 

0.68). When considering each item from the highest to lowest average one, the highest 

one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 2.87, S.D 

= 1.16), followed by No. 2, the art exhibited inside the terminal clearly expresses the 

essence of stories and focal points ( X = 2.75, S.D = 1.03), respectively. 
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Table 4.80 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0  

(0.00) 

3  

(30.00) 

6  

(60.00) 

1  

(10.00) 

0  

(0.00) 

3.20 0.63 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0  

(0.00) 

3  

(30.00) 

2  

(20.00) 

5  

(50.00) 

0 

(0.00) 

2.80 0.92 Medium 6 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

1  

(10.00) 

7  

(70.00) 

2  

(20.00) 

0  

(0.00) 

2.90 0.57 Medium 4 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

2  

(20.00) 

4  

(40.00) 

4  

(40.00) 

0  

(0.00) 

2.80 0.79 Medium 6 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

0  

(0.00) 

1  

(10.00) 

7  

(70.00) 

2  

(20.00) 

0  

(0.00) 

2.90 0.57 Medium 4 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

1  

(10.00) 

6  

(60.00) 

3  

(30.00) 

0  

(0.00) 

2.80 0.63 Medium 6 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

2  

(20.00) 

7  

(70.00) 

1  

(10.00) 

0  

(0.00) 

3.10 0.57 Medium 2 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

1  

(10.00) 

9  

(90.00) 

0  

(0.00) 

0  

(0.00) 

3.10 0.32 Medium 2 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

0  

(0.00) 

7  

(70.00) 

1  

(10.00) 

2  

(20.00) 

2.50 0.85 Low 9 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

0  

(0.00) 

2  

(20.00) 

7  

(70.00) 

1  

(10.00) 

2.10 0.57 Low 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

0  

(0.00) 

6  

(60.00) 

3  

(30.00) 

1  

(10.00) 

2.50 0.71 Low 10 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

0  

(0.00) 

5  

(50.00) 

4  

(40.00) 

1  

(10.00) 

2.40 0.70 Low 11 

Total      2.76 0.33 Medium  
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According to Table 4.80, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a medium level ( X = 2.76, 

S.D = 0.33). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 

2.31, S.D = 0.57), followed by No. 8, the label of each piece of the art displayed 

inside the terminal can be seen clearly ( X = 2.31, S.D = 0.32), respectively. 
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Table 4.81 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Presentation Management 
 Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0  

(0.00) 

9  

(23.68) 

12  

(31.58) 

17  

(44.74) 

0  

(0.00) 

2.79 0.81 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of stories 

and focal points. 

1  

(2.63) 

3  

(7.89) 

16  

(42.11) 

17  

(44.74) 

1  

(2.63) 

2.63 0.79 Medium 4 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

1  

(2.63) 

16  

(39.47) 

21  

(55.26) 

0  

(0.00) 

2.47 0.56 Low 7 

4. Various ways of technological communication are suitable for art exhibited 

inside the terminal. 

0  

(0.00) 

1  

(2.63) 

15  

(39.47) 

21  

(55.26) 

1  

(2.63) 

2.42 0.60 Low 9 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

0  

(0.00) 

4  

(10.53) 

15  

(39.47) 

18  

(47.37) 

1  

(2.63) 

2.58 0.72 Low 6 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

5  

(13.16) 

18  

(47.37) 

14  

(36.84) 

1  

(2.63) 

2.71 0.73 Medium 2 

7. Lighting in the area of the art exhibition inside the terminal is appropriately 

and adequately managed. 

0  

(0.00) 

4  

(10.53) 

18  

(47.37) 

15  

(39.47) 

1  

(2.63) 

2.66 0.71 Medium 3 

8. The label of each piece of the art displayed inside the terminal can be seen 

clearly. 

0  

(0.00) 

5  

(13.16) 

16 

(42.11) 

15  

(39.47) 

2  

(5.26) 

2.63 0.79 Medium 4 

9. The fonts of the label of each piece of the art exhibited inside the terminal 

are clearly seen, easy to read, and clear. 

0  

(0.00) 

7  

(18.42) 

12  

(31.58) 

10  

(26.32) 

9  

(23.68) 

2.45 1.06 Low 8 

10. Boards showing the meanings of the art exhibited in the terminal appear in 

many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

1  

(2.63) 

11  

(28.95) 

22  

(57.89) 

4  

(10.53) 

2.24 0.68 Low 10 

11. The information center can facilitate the viewing of the art exhibited inside 

the terminal. 

0  

(0.00) 

1  

(2.63) 

10  

(26.32) 

20  

(52.63) 

7  

(18.42) 

2.13 0.74 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

1  

(2.63) 

8  

(21.05) 

22  

(57.89) 

7  

(18.42) 

2.08 0.71 Low 12 

Total      2.48 0.47 Low  
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According to Table 4.81, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.48, S.D = 0.47). When 

considering each item from the highest to lowest average one, the highest one is No. 

1, the art exhibited inside the terminal can be seen clearly, ( X = 2.79, S.D = 0.81), 

followed by No. 6, the art exhibited inside the terminal is located in an area with 

sufficient space for viewing ( X = 2.71, S.D = 0.73), respectively. 
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Table 4.82 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management  

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen 

clearly. 

0  

(0.00) 

7  

(25.93) 

13  

(48.15) 

7  

(25.93) 

0  

(0.00) 

3.00 0.73 Medium 1 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

0  

(0.00) 

1  

(3.70) 

19  

(70.37) 

7  

(25.93) 

0  

(0.00) 

2.78 0.51 Medium 5 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

0  

(0.00) 

1  

(3.70) 

13  

(48.15) 

13  

(48.15) 

0  

(0.00) 

2.56 0.58 Low 9 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

0  

(0.00) 

2  

(7.41) 

14  

(51.85) 

11  

(40.74) 

0  

(0.00) 

2.67 0.62 Medium 8 

5. Stories and interpretations of the art exhibited within 

the terminal at each point are all related. 

0  

(0.00) 

3  

(11.11) 

19 

(70.37) 

5  

(18.52) 

0  

(0.00) 

2.93 0.55 Medium 3 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

0  

(0.00) 

6  

(22.22) 

14  

(51.85) 

7  

(25.93) 

0  

(0.00) 

2.96 0.71 Medium 2 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

0  

(0.00) 

1  

(3.70) 

18  

(66.67) 

8  

(29.63) 

0  

(0.00) 

2.74 0.53 Medium 6 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

0  

(0.00) 

1  

(3.70) 

21  

(77.78) 

5  

(18.52) 

0  

(0.00) 

2.85 0.46 Medium 4 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

0  

(0.00) 

5  

(18.52) 

11  

(40.74) 

10  

(37.04) 

1  

(3.70) 

2.74 0.81 Medium 6 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

0  

(0.00) 

0  

(0.00) 

8  

(29.63) 

18  

(66.67) 

1  

(3.70) 

2.26 0.53 Low 12 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

0  

(0.00) 

0  

(0.00) 

10  

(37.04) 

16  

(59.26) 

1  

(3.70) 

2.33 0.55 Low 11 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

0  

(0.00) 

0  

(0.00) 

12  

(44.00) 

14  

(51.85) 

1  

(3.70) 

2.41 0.57 Low 10 

Total      2.69 0.28 Medium  



213 

 

According to Table 4.82, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a medium level ( X = 2.69, 

S.D = 0.28). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 

3.00, S.D = 0.73), followed by No. 6, the art exhibited inside the terminal is located in 

an area with sufficient space for viewing ( X = 2.96, S.D = 0.71), respectively. 
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Table 4.83 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 2  

(9.09) 

5  

(22.73) 

7  

(31.82) 

6  

(27.27) 

2  

(9.09) 

2.95 1.13 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0  

(0.00) 

1  

(4.55) 

12  

(54.55) 

9  

(40.91) 

0  

(0.00) 

2.64 0.58 Medium 5 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

0  

(0.00) 

10  

(45.45) 

11  

(50.00) 

1  

(4.55) 

2.41 0.59 Low 9 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

2  

(9.09) 

9  

(40.91) 

8  

(36.36) 

3  

(13.64) 

2.45 0.86 Low 7 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

0  

(0.00) 

1  

(4.55) 

15  

(68.18) 

6  

(27.27) 

0  

(0.00) 

2.77 0.53 Medium 2 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

1  

(4.55) 

10  

(45.45) 

10  

(45.45) 

1  

(4.55) 

2.50 0.67 Low 6 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

2  

(9.09) 

8  

(36.36) 

10  

(45.45) 

2  

(9.09) 

2.45 0.80 Low 7 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

3  

(13.64) 

9  

(40.91) 

10  

(45.45) 

0  

(0.00) 

2.68 0.72 Medium 4 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

3  

(13.64) 

12  

(54.55) 

5  

(22.73) 

2  

(9.09) 

2.73 0.83 Medium 3 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

0  

(0.00) 

5  

(22.73) 

15  

(68.18) 

2  

(9.09) 

2.14 0.56 Low 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

0  

(0.00) 

11  

(50.00) 

8  

(36.36) 

3  

(13.64) 

2.36 0.73 Low 10 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

0 

(0.00) 

9  

(40.91) 

9  

(40.91) 

4  

(18.18) 

2.23 0.75 Low 11 

Total      2.53 0.46 Low  
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According to Table 4.83, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.53, S.D = 

0.46). When considering each item from the highest to lowest average one, the highest 

one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 2.95, S.D 

= 1.13), followed by No. 5, Stories and interpretations of the art exhibited within the 

terminal at each point are all related ( X = 2.77, S.D = 0.53), respectively. 
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Table 4.84 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Presentation Management 
 Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 3  

(1.84) 

37  

(22.70) 

64  

(39.26) 

53  

(32.52) 

6  

(3.68) 

2.87 0.87 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

2 

(1.23) 

9  

(5.52) 

56  

(34.36) 

82  

(50.31) 

14  

(8.59) 

2.40 0.77 Low 4 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0 

(0.00) 

7 

(4.29) 

57 

(34.97) 

70  

(42.94) 

29  

(17.79) 

2.26 0.80 Low 7 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

6  

(3.68) 

46 

(28.22) 

83  

(50.92) 

28  

(17.18) 

2.18 0.76 Low 9 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

0  

(0.00) 

9  

(5.52) 

49  

(30.06) 

87  

(53.37) 

18  

(11.04) 

2.30 0.74 Low 6 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

1 

(0.61) 

8  

(4.91) 

63  

(38.65) 

78  

(47.85) 

13  

(7.98) 

2.42 0.74 Low 2 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

1 

(0.61) 

6  

(3.68) 

60  

(36.81) 

88 

(53.99) 

8  

(4.91) 

2.41 0.67 Low 3 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

1  

(0.61) 

5  

(3.07) 

64  

(39.26) 

81  

(49.69) 

12  

(7.36) 

2.40 0.70 Low 4 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

6  

(3.68) 

47  

(28.83) 

78  

(47.85) 

32  

(19.63) 

2.17 0.78 Low 10 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

1  

(0.61) 

2  

(1.23) 

30  

(18.40) 

88  

(53.99) 

42  

(25.77) 

1.97 0.74 Low 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

4  

(2.45) 

36  

(22.09) 

87  

(53.37) 

36  

(22.09) 

2.05 0.74 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

8  

(4.91) 

49  

(30.06) 

77  

(47.24) 

29  

(17.79) 

2.22 0.79 Low 8 

Total      2.30 0.49 Low  
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According to Table 4.84, it is found that opinions of the tourists from Europe on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.30, S.D = 0.49). When 

considering each item from the highest to lowest average one, the highest one is No. 

1, the art exhibited inside the terminal can be seen clearly, ( X = 2.87, S.D = 0.87), 

followed by No. 6, the art exhibited inside the terminal is located in an area with 

sufficient space for viewing ( X = 2.42, S.D = 0.74), respectively. 
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Table 4.85 Numbers, percentage, average, standard deviation, and opinion levels of the tourists classified by continents on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the Thai Pavilion 

Presentation Management 

Continents 
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The art exhibited inside the terminal can be seen 

clearly. 

3.13 0.97 2.87 1.16 3.20 0.63 2.79 0.81 3.00 0.73 2.95 1.13 2.87 0.87 2.94 0.94 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

2.99 0.96 2.75 1.03 2.80 0.92 2.63 0.79 2.78 0.51 2.64 0.58 2.40 0.77 2.65 0.87 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 

2.56 0.91 2.41 0.85 2.90 0.57 2.47 0.56 2.56 0.58 2.41 0.59 2.26 0.80 2.41 0.80 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

2.45 0.80 2.35 0.77 2.80 0.79 2.42 0.60 2.67 0.62 2.45 0.86 2.18 0.76 2.35 0.77 

5. Stories and interpretations of the art exhibited within 

the terminal at each point are all related. 

2.41 0.76 2.48 0.86 2.90 0.57 2.58 0.72 2.93 0.55 2.77 0.53 2.30 0.74 2.46 0.76 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

2.53 0.91 2.33 0.80 2.80 0.63 2.71 0.73 2.96 0.71 2.50 0.67 2.42 0.74 2.51 0.79 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

2.48 0.86 2.46 0.80 3.10 0.57 2.66 0.71 2.74 0.53 2.45 0.80 2.41 0.67 2.50 0.74 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

2.43 0.88 2.32 0.84 3.10 0.32 2.63 0.79 2.85 0.46 2.68 0.72 2.40 0.70 2.48 0.77 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

2.85 0.93 2.59 0.99 2.50 0.85 2.45 1.06 2.74 0.81 2.73 0.83 2.17 0.78 2.48 0.92 

10. Boards showing the meanings of the art exhibited in 

the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, Russian, 

etc. 

2.51 0.85 2.33 0.86 2.10 0.57 2.24 0.68 2.26 0.53 2.14 0.56 1.97 0.74 2.20 0.78 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

2.31 0.85 2.29 0.85 2.50 0.71 2.13 0.74 2.33 0.55 2.36 0.73 2.05 0.74 2.20 0.78 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

2.33 0.80 2.25 0.82 2.40 0.71 2.08 0.71 2.41 0.57 2.23 0.75 2.22 0.79 2.25 0.78 

All 2.58 0.62 2.45 0.68 2.76 0.33 2.48 0.47 2.69 0.28 2.53 0.46 2.30 0.49 2.45 0.55 
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According to Table 4.85, it shows that, in the aspect of presentation 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Thai Pavilion is, 

overall, in a low level ( X = 2.45, S.D = 0.55). When categorizing by continents, the 

tourists who have the highest level of opinion on an evaluation of presentation 

management effectiveness come from South Africa ( X = 2.76, S.D = 0.33), followed 

by South Asia ( X = 2.69, S.D = 0.28) respectively. When considering the overall of 

each item from the highest to the lowest average one, the first three items are No. 1 

The art exhibited inside the terminal can be seen clearly ( X = 2.94, S.D = 0.94), 

followed by No. 2 The art exhibited inside the terminal clearly expresses the essence 

of stories and focal points ( X = 2.65, S.D = 0.87) and No. 6 The art exhibited inside 

the terminal is located in an area with sufficient space for viewing ( X = 2.51, S.D = 

0.79), respectively. Moreover, when considering opinions of the tourists from each 

continent by items, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, shows that the 

tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

Thai Pavilion ( X = 3.20, S.D = 0.63), followed by America ( X = 3.13, S.D = 0.97) 

and South Asia ( X = 3.00, S.D = 0.73), respectively. 

No. 2, the art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion ( X = 2.99, S.D = 0.96), followed by 

South Africa ( X = 2.80, S.D = 0.92) and South Asia ( X = 2.78, S.D = 0.51), 

respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, shows that the tourists from South Africa  have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion ( X = 2.90, S.D = 0.57), followed by 

America ( X = 2.56, S.D = 0.91) and South Asia ( X = 2.56, S.D = 0.58), respectively. 
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No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion ( X = 2.80, S.D = 

0.79), followed by South Asia ( X = 2.67, S.D = 0.62) and America ( X = 2.45, S.D = 

0.80) which is equal to Central Asia ( X = 2.45, S.D = 0.86), respectively. 

No 5, stories and interpretations of the art exhibited within the terminal at each 

point are all related, shows that the tourists from South Asia have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion ( X = 2.93, S.D = 0.55), followed by 

South Africa ( X = 2.90, S.D = 0.57) and Central Asia ( X = 2.77, S.D = 0.53), 

respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, shows that the tourists from South Asia have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion ( X = 2.96, S.D = 0.71), followed by 

South Africa ( X = 2.80, S.D = 0.63) and Asia ( X = 2.71, S.D = 0.73), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, shows that the tourists from South Africa have 

the highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion ( X = 3.10, S.D = 

0.57), followed by South Asia ( X = 2.74, S.D = 0.53) and Asia ( X = 2.66, S.D = 

0.71), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be seen 

clearly, shows that the tourists from South Africa have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion ( X = 3.10, S.D = 0.32), followed by 

South Asia ( X = 2.85, S.D = 0.46) and Central Asia ( X = 2.68, S.D = 0.72), 

respectively. 
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No. 9, the fonts of the label of each piece of the art exhibited inside the terminal 

are clearly seen, easy to read, and clear, shows that the tourists from America have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion ( X = 2.85, S.D = 

0.93), followed by South Asia ( X = 2.74, S.D = 0.81) and Central Asia ( X = 2.73, 

S.D = 0.83), respectively. 

No. 10, boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, Russian, etc., 

shows that the tourists from America have the highest level of opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the Thai Pavilion ( X = 2.51, S.D = 0.85), followed by Oceania ( X = 

2.33, S.D = 0.86) and South Asia ( X = 2.26, S.D = 0.53), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion ( X = 2.50, S.D = 0.71), followed by 

Central ( X = 2.63, S.D = 0.73) and South Asia ( X = 2.33, S.D = 0.55), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside the 

terminal, shows that the tourists from South Asia have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the Thai Pavilion ( X = 2.41, S.D = 0.57), followed by South Africa ( X

= 2.40, S.D = 0.71) and America ( X = 2.33, S.D = 0.80), respectively. 
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Table 4.86 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the multi-tiered roof 

Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 12  

(2.93) 

102  

(24.88) 

220  

(53.66) 

76  

(18.54) 

0  

(0.00) 

3.12 0.73 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of stories 

and focal points. 

10  

(2.44) 

51  

(12.44) 

184  

(44.88) 

153  

(37.32) 

12  

(2.93) 

2.74 0.80 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

4  

(0.98) 

44  

(10.73) 

199  

(48.54) 

134  

(32.68) 

29  

(7.07) 

2.66 0.80 Medium 4 

4. Various ways of technological communication are suitable for art exhibited 

inside the terminal. 

4  

(0.98) 

23  

(5.61) 

186  

(45.37) 

168  

(40.98) 

29  

(7.07) 

2.52 0.75 Low 9 

5.  Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

2  

(0.49) 

39  

(9.51) 

203  

(49.51) 

153  

(37.32) 

13  

(3.17) 

2.67 0.71 Medium 3 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

4  

(0.98) 

29  

(7.07) 

202  

(49.27) 

163  

(39.76) 

12  

(2.93) 

2.63 0.70 Medium 6 

7. Lighting in the area of the art exhibition inside the terminal is appropriately 

and adequately managed. 

1  

(0.24) 

29  

(7.07) 

223  

(54.39) 

144  

(35.12) 

13  

(3.17) 

2.66 0.67 Medium 4 

8. The label of each piece of the art displayed inside the terminal can be seen 

clearly. 

1  

(0.24) 

25  

(6.10) 

225  

(54.88) 

141  

(34.39) 

18  

(4.39) 

2.63 0.68 Medium 6 

9. The fonts of the label of each piece of the art exhibited inside the terminal 

are clearly seen, easy to read, and clear. 

0  

(0.00) 

39  

(9.51) 

202  

(49.27) 

144  

(35.12) 

25  

(6.10) 

2.62 0.74 Medium 8 

10. Boards showing the meanings of the art exhibited in the terminal appear in 

many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

16  

(3.90) 

129  

(31.46) 

210  

(51.22) 

55  

(13.41) 

2.26 0.73 Low 11 

11. The information center can facilitate the viewing of the art exhibited inside 

the terminal. 

0  

(0.00) 

15  

(3.66) 

126  

(30.73) 

228  

(55.61) 

41  

(10.00) 

2.28 0.69 Low 10 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

14  

(3.41) 

115  

(28.05) 

245  

(59.76) 

36  

(8.78) 

2.26 0.66 Low 11 

Total      2.59 0.48 Low  
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According to Table 4.86, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.59, 

S.D = 0.48). When considering each item from the highest to lowest average one, the 

highest one is ‘the art exhibited inside the terminal can be seen clearly’ ( X = 3.12, 

S.D = 0.73), followed by ‘the art exhibited inside the terminal clearly expresses the 

essence of stories and focal points’ ( X = 2.74, S.D = 0.8), respectively. 

 
 

 

 

 

 



 

 

2
2
4
 

Table 4.87 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 6  

(6.90) 

26  

(29.89) 

39  

(44.83) 

16  

(18.39) 

0  

(0.00) 

3.25 0.84 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

3  

(3.45) 

21 

(24.14) 

44  

(50.57) 

18  

(20.69) 

1  

(1.15) 

3.08 0.80 Medium 2 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

2  

(2.30) 

15  

(17.24) 

49  

(56.32) 

19  

(21.84) 

2  

(2.30) 

2.95 0.76 Medium 3 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

2  

(2.30) 

10  

(11.49) 

43  

(49.43) 

28  

(32.18) 

4  

(4.60) 

2.75 0.81 Medium 9 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

1  

(1.15) 

11  

(12.64) 

44  

(50.57) 

28  

(32.18) 

3  

(3.45) 

2.76 0.76 Medium 8 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

1  

(1.15) 

14  

(16.09) 

40  

(45.98) 

31  

(35.63) 

1  

(1.15) 

2.80 0.76 Medium 7 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

11  

(12.64) 

54  

(62.07) 

21  

(24.14) 

1  

(1.15) 

2.86 0.63 Medium 4 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

11  

(12.64) 

50  

(57.47) 

25  

(28.74) 

1  

(1.15) 

2.82 0.66 Medium 6 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0 

(0.00) 

17  

(19.54) 

45  

(51.72) 

20  

(22.99) 

5  

(5.75) 

2.85 0.80 Medium 5 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

8  

(9.20) 

38  

(43.68) 

34  

(39.08) 

7  

(8.05) 

2.54 0.77 Low 10 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

5  

(5.75) 

28  

(32.18) 

48  

(55.17) 

6  

(6.90) 

2.37 0.70 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

4  

(4.60) 

22  

(25.29) 

56  

(64.37) 

5  

(5.75) 

2.29 0.65 Low 12 

Total      2.78 0.49 Medium  
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According to Table 4.87, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.78, S.D = 0.49). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the art exhibited inside the terminal 

can be seen clearly, ( X = 3.25, S.D = 0.84), followed by No. 2, the art exhibited 

inside the terminal clearly expresses the essence of stories and focal points ( X = 3.08, 

S.D = 0.80), respectively. 
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Table 4.88 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 3  

(4.76) 

16  

(25.40) 

29  

(46.03) 

15  

(23.81) 

0  

(0.00) 

3.11 0.83 Medium 2 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

3  

(4.76) 

14  

(22.22) 

34  

(53.97) 

12  

(19.05) 

0  

(0.00) 

3.13 0.77 Medium 1 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

2  

(3.17) 

8  

(12.70) 

31  

(49.21) 

22  

(34.92) 

0  

(0.00) 

2.84 0.77 Medium 3 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

2  

(3.17) 

37  

(58.73) 

23  

(36.51) 

1  

(1.59) 

2.63 0.58 Medium 8 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0  

(0.00) 

8  

(12.70) 

29  

(46.03) 

25  

(39.68) 

1  

(1.59) 

2.70 0.71 Medium 6 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

1  

(1.59) 

3  

(4.76) 

39  

(61.90) 

20  

(31.75) 

0  

(0.00) 

2.76 0.61 Medium 4 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

1  

(1.59) 

3  

(4.76) 

34  

(53.97) 

24  

(38.10) 

1  

(1.59) 

2.67 0.67 Medium 7 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

1  

(1.59) 

2  

(3.17) 

31  

(49.21) 

27  

(42.86) 

2  

(3.17) 

2.57 0.69 Low 10 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

10  

(15.87) 

28  

(44.44) 

23  

(36.51) 

2  

(3.17) 

2.73 0.77 Medium 5 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

3  

(4.76) 

34  

(53.97) 

26  

(41.27) 

0  

(0.00) 

2.63 0.58 Medium 8 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

3  

(4.76) 

25  

(39.68) 

33  

(52.38) 

2  

(3.17) 

2.46 0.64 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

2  

(3.17) 

22  

(34.92) 

36  

(57.14) 

3  

(4.76) 

2.37 0.63 Low 12 

Total      2.72 0.47 Medium  
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According to Table 4.88, it is found that opinions of the tourists from Oceania 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.72, S.D = 0.47). When considering each item from the highest 

to lowest average one, the highest one is No. 2, the art exhibited inside the terminal 

clearly expresses the essence of stories and focal points ( = 3.13, S.D = 0.77), 

followed by No. 1. The art exhibited inside the terminal can be seen clearly ( X = 

3.11, S.D = 0.83) respectively. 
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Table 4.89 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0  

(0.00) 

5  

(100.00) 

4  

(0.00) 

1  

(0.00) 

0  

(0.00) 

3.40 0.70 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0  

(0.00) 

1  

(10.00) 

6  

(60.00) 

3  

(30.00) 

0  

(0.00) 

2.80 0.63 Medium 4 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

1  

(10.00) 

3  

(30.00) 

6  

(60.00) 

0  

(00.00) 

2.50 0.71 Low 10 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

0  

(0.00) 

7  

(70.00) 

3  

(30.00) 

0  

(0.00) 

2.70 0.48 Medium 6 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0  

(0.00) 

3  

(30.00) 

5  

(50.00) 

3  

(30.00) 

0  

(0.00) 

3.10 0.74 Medium 2 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

0  

(0.00) 

6  

(60.00) 

4  

(40.00) 

0  

(0.00) 

2.60 0.52 Low 7 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

0  

(0.00) 

8  

(80.00) 

2  

(20.00) 

0  

(0.00) 

2.80 0.42 Medium 4 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

0  

(0.00) 

9  

(90.00) 

1  

(10.00) 

0  

(0.00) 

2.90 0.32 Medium 3 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

0  

(0.00) 

7  

(70.00) 

2 

(20.00) 

1  

(10.00) 

2.60 0.70 Low 7 

10. Boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc. 

0  

(0.00) 

0  

(0.00) 

4  

(40.00) 

6  

(60.00) 

0  

(0.00) 

2.40 0.52 Low 11 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

1  

(10.00) 

5  

(50.00) 

3  

(30.00) 

1  

(0.00) 

2.60 0.84 Low 7 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

0  

(0.00) 

5  

(50.00) 

4  

(40.00) 

1  

(10.00) 

2.40 0.70 Low 11 

Total      2.73 0.33 Medium  
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According to Table 4.89, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.73, S.D = 0.33). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the art exhibited inside the terminal 

can be seen clearly, ( X = 3.40, S.D = 0.70), followed by No. 5, Stories and 

interpretations of the art exhibited within the terminal at each point are all related ( X

= 3.10, S.D = 0.74), respectively. 
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Table 4.90 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0  

(0.00) 

12  

(31.58) 

24  

(63.16) 

2  

(5.26) 

0  

(0.00) 

3.26 0.55 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0  

(0.00) 

2  

(5.26) 

26  

(68.42) 

10  

(26.32) 

0  

(0.00) 

2.79 0.53 Medium 5 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

5  

(13.16) 

16  

(42.11) 

17  

(44.74) 

0  

(0.00) 

2.68 0.70 Medium 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

1  

(2.63) 

0  

(0.00) 

27  

(71.05) 

10  

(26.32) 

0  

(0.00) 

2.79 0.58 Medium 5 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

0  

(0.00) 

4  

(10.53) 

23  

(60.53) 

11 

(28.95) 

0  

(0.00) 

2.82 0.61 Medium 4 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

0  

(0.00) 

24  

(63.16) 

14  

(36.84) 

0  

(0.00) 

2.63 0.49 Medium 9 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

3  

(7.89) 

28  

(73.68) 

7  

(18.42) 

0  

(0.00) 

2.89 0.51 Medium 2 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

1  

(2.63) 

32  

(84.21) 

3  

(7.89) 

2  

(5.26) 

2.84 0.55 Medium 3 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

4  

(10.53) 

23  

(60.53) 

9  

(23.68) 

2  

(5.26) 

2.76 0.71 Medium 7 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

1  

(2.63) 

19  

(50.00) 

16  

(42.11) 

2  

(5.26) 

2.50 0.65 Low 10 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

1  

(2.63) 

15  

(39.47) 

21  

(55.26) 

1  

(2.63) 

2.42 0.60 Low 11 

12. 12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

1  

(2.63) 

14  

(36.84) 

22 

(57.89) 

1  

(2.63) 

2.39 0.59 Low 12 

Total      2.73 0.32 Medium  
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According to Table 4.90, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the multi-tiered roof Bushapaka Throne is, overall, in a medium level ( X = 

2.73, S.D = 0.32). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal can be seen clearly, 

( X = 3.26, S.D = 0.55), followed by No.7, Lighting in the area of the art exhibition 

inside the terminal is appropriately and adequately managed ( X = 2.89, S.D = 0.51), 

respectively. 
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Table 4.91 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 0  

(0.00) 

9 

(33.33) 

17  

(62.96) 

1  

(3.70) 

0  

(0.00) 

3.30 0.54 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0  

(0.00) 

1  

(3.70) 

17  

(62.96) 

9  

(33.33) 

0  

(0.00) 

2.70 0.54 Medium 7 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

4  

(14.81) 

18  

(66.67) 

5  

(18.52) 

0  

(0.00) 

2.96 0.59 Medium 2 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0  

(0.00) 

1  

(3.70) 

13  

(48.15) 

13  

(48.15) 

0  

(0.00) 

2.56 0.58 Low 9 

5. Stories and interpretations of the art exhibited within the terminal at each 

point are all related. 

0  

(0.00) 

1  

(3.70) 

20  

(74.07) 

6  

(22.22) 

0  

(0.00) 

2.81 0.48 Medium 4 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

2  

(7.41) 

17  

(62.96) 

8  

(29.63) 

0  

(0.00) 

2.78 0.58 Medium 5 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

2  

(7.41) 

17  

(62.96) 

8  

(29.63) 

0  

(0.00) 

2.78 0.58 Medium 5 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

3  

(11.11) 

19  

(70.37) 

5  

(18.52) 

0  

(0.00) 

2.93 0.55 Medium 3 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

0  

(0.00) 

19  

(70.37) 

8  

(29.63) 

0  

(0.00) 

2.70 0.47 Medium 7 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

0  

(0.00) 

10  

(37.04) 

16  

(59.26) 

1  

(3.70) 

2.33 0.55 Low 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

0  

(0.00) 

11  

(40.74) 

16  

(59.26) 

0  

(0.00) 

2.41 0.50 Low 10 

12. Airport staff can facilitate while experiencing the art exhibited inside the 

terminal 

0  

(0.00) 

0  

(0.00) 

11  

(40.74) 

16  

(59.26) 

0  

(0.00) 

2.41 0.50 Low 10 

Total      2.72 0.26 Medium  
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According to Table 4.91, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.72, S.D = 0.26). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the art exhibited inside the terminal 

can be seen clearly, ( X = 3.39, S.D = 0.54), followed by No. 3, The art exhibited is 

interpreted appropriately for people of all ages and genders ( X = 2.96, S.D = 0.59), 

respectively. 
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Table 4.92 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 2  

(9.09) 

3  

(13.64) 

9  

(40.91) 

8  

(36.36) 

0  

(0.00) 

2.95 0.95 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

0  

(0.00) 

8  

(36.36) 

13  

(59.09) 

13  

(59.09) 

1  

(4.55) 

2.36 0.66 Low 9 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

2  

(9.09) 

10  

(45.45) 

10  

(45.45) 

0  

(0.00) 

2.64 0.66 Medium 7 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

0 

(0.00) 

1 

(4.55) 

10 

(45.45) 

10  

(45.45) 

1  

(4.55) 

2.50 0.67 Low 8 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

0  

(0.00) 

2  

(9.09) 

12 

(54.55) 

8  

(36.36) 

0  

(0.00) 

2.73 0.63 Medium 3 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

0  

(0.00) 

3  

(13.64) 

10  

(45.45) 

8  

(36.36) 

1  

(4.55) 

2.68 0.78 Medium 5 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

1  

(4.55) 

16  

(72.73) 

4  

(18.18) 

1  

(4.55) 

2.77 0.61 Medium 2 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

0  

(0.00) 

17  

(77.27) 

4  

(18.18) 

1  

(4.55) 

2.73 0.55 Medium 3 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

0  

(0.00) 

15  

(68.18) 

7  

(31.82) 

0  

(0.00) 

2.68 0.48 Medium 6 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

0  

(0.00) 

2  

(9.09) 

17  

(77.27) 

3  

(13.64) 

1.95 0.49 Low 11 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

0  

(0.00) 

5  

(22.73) 

12  

(54.55) 

5  

(22.73) 

2.00 0.69 Low 10 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

0  

(0.00) 

3  

(13.64) 

15  

(68.18) 

4  

(18.18) 

1.95 0.58 Low 11 

Total      2.50 0.36 Low  
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According to Table 4.92, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art presentation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.50, S.D = 0.36). When considering each item from the highest 

to lowest average one, the highest one is No. 1, the art exhibited inside the terminal 

can be seen clearly, ( X = 2.95, S.D = 0.95), followed by No.7, Lighting in the area of 

the art exhibition inside the terminal is appropriately and adequately managed ( X = 

2.77, S.D = 0.61), respectively. 
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Table 4.93 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Presentation Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal can be seen clearly. 1  

(0.61) 

31  

(19.02) 

98  

(60.12) 

33  

(20.25) 

0  

(0.00) 

3.00 0.65 Medium 1 

2. The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points. 

4  

(2.45) 

11  

(6.75) 

50  

(30.67) 

88  

(53.99) 

10  

(6.13) 

2.45 0.81 Low 4 

3. The art exhibited is interpreted appropriately for people of all ages and 

genders. 

0  

(0.00) 

9  

(5.52) 

72  

(44.17) 

55  

(33.74) 

27  

(16.56) 

2.39 0.83 Low 8 

4. Various ways of technological communication are suitable for art 

exhibited inside the terminal. 

1  

(0.61) 

9  

(5.52) 

49  

(30.06) 

81  

(49.69) 

23  

(14.11) 

2.29 0.80 Low 9 

5. Stories and interpretations of the art exhibited within the terminal at 

each point are all related. 

1  

(0.61) 

10  

(6.13) 

70  

(42.94) 

73  

(44.79) 

9  

(5.52) 

2.52 0.72 Low 2 

6. The art exhibited inside the terminal is located in an area with sufficient 

space for viewing. 

2  

(1.23) 

7  

(4.29) 

66  

(40.49) 

78  

(47.85) 

10  

(6.13) 

2.47 0.73 Low 3 

7. Lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed. 

0  

(0.00) 

9  

(5.52) 

66  

(40.49) 

78  

(47.85) 

10  

(6.13) 

2.45 0.70 Low 4 

8. The label of each piece of the art displayed inside the terminal can be 

seen clearly. 

0  

(0.00) 

8  

(4.91) 

67  

(41.10) 

76  

(46.63) 

12  

(7.36) 

2.44 0.70 Low 6 

9. The fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear. 

0  

(0.00) 

8  

(4.91) 

65  

(39.88) 

75  

(46.01) 

15  

(9.20) 

2.40 0.73 Low 7 

10. Boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

0  

(0.00) 

4  

(2.45) 

22  

(13.50) 

95  

(58.28) 

42  

(25.77) 

1.93 0.70 Low 12 

11. The information center can facilitate the viewing of the art exhibited 

inside the terminal. 

0  

(0.00) 

5  

(3.07) 

37  

(22.70) 

95  

(58.28) 

26  

(15.95) 

2.13 0.70 Low 11 

12. Airport staff can facilitate while experiencing the art exhibited inside 

the terminal 

0  

(0.00) 

7  

(4.29) 

38  

(23.31) 

96  

(58.90) 

22  

(13.50) 

2.18 0.71 Low 10 

Total      2.39 0.49 Low  
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According to Table 4.93, it is found that opinions of the tourists from Europe on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art presentation management of Suvarnabhumi Airport 

about the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.39, 

S.D = 0.49). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal can be seen clearly, ( X = 

3.00, S.D = 0.65), followed by No. 5, Stories and interpretations of the art exhibited 

within the terminal at each point are all related ( X = 2.52, S.D = 0.72), respectively. 
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Table 4.94 Numbers, percentage, average, standard deviation, and opinion levels of the tourists classified by continents on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the presentation management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Presentation Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia South Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The art exhibited inside the terminal can be seen 

clearly. 

3.25 0.84 3.11 0.83 3.40 0.70 3.26 0.55 3.30 0.54 2.95 0.95 3.00 0.65 3.12 0.73 

2. The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points. 

3.08 0.80 3.13 0.77 2.80 0.63 2.79 0.53 2.70 0.54 2.36 0.66 2.45 0.81 2.74 0.80 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 

2.95 0.76 2.84 0.77 2.50 0.71 2.68 0.70 2.96 0.59 2.64 0.66 2.39 0.83 2.66 0.80 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

2.75 0.81 2.63 0.58 2.70 0.48 2.79 0.58 2.56 0.58 2.50 0.67 2.29 0.80 2.52 0.75 

5. Stories and interpretations of the art exhibited within 

the terminal at each point are all related. 

2.76 0.76 2.70 0.71 3.10 0.74 2.82 0.61 2.81 0.48 2.73 0.63 2.52 0.72 2.67 0.71 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

2.80 0.76 2.76 0.61 2.60 0.52 2.63 0.49 2.78 0.58 2.68 0.78 2.47 0.73 2.63 0.70 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

2.86 0.63 2.67 0.67 2.80 0.42 2.89 0.51 2.78 0.58 2.77 0.61 2.45 0.70 2.66 0.67 

8. The label of each piece of the art displayed inside 

the terminal can be seen clearly. 

2.82 0.66 2.57 0.69 2.90 0.32 2.84 0.55 2.93 0.55 2.73 0.55 2.44 0.70 2.63 0.68 

9. The fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy 

to read, and clear. 

2.85 0.80 2.73 0.77 2.60 0.70 2.76 0.71 2.70 0.47 2.68 0.48 2.40 0.73 2.62 0.74 

10. Boards showing the meanings of the art exhibited in 

the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

2.54 0.77 2.63 0.58 2.40 0.52 2.50 0.65 2.33 0.55 1.95 0.49 1.93 0.70 2.26 0.73 

11. The information center can facilitate the viewing of 

the art exhibited inside the terminal. 

2.37 0.70 2.46 0.64 2.60 0.84 2.42 0.60 2.41 0.50 2.00 0.69 2.13 0.70 2.28 0.69 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

2.29 0.65 2.37 0.63 2.40 0.70 2.39 0.59 2.41 0.50 1.95 0.58 2.18 0.71 2.26 0.66 

Total 2.78 0.49 2.72 0.47 2.73 0.33 2.73 0.32 2.72 0.26 2.50 0.36 2.39 0.49 2.59 0.48 
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According to Table 4.94, it shows that, in the aspect of presentation 

management, the tourists’ opinion on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne is, overall, in a low level ( X  = 2.59, S.D = 0.48). When 

categorizing by continents,the tourists who have the highest level of opinion on an 

evaluation of presentation management effectiveness come from America ( X = 2.78, 

S.D = 0.49), followed by South Africa ( X = 2.73, S.D = 0.33) which is equal to Asia  

( X = 2.73, S.D = 0.32). When considering the overall of each item from the highest to 

the lowest average one, the first three items are No. 1 The art exhibited inside the 

terminal can be seen clearly ( X = 3.12, S.D = 0.73), followed by No. 2 The art 

exhibited inside the terminal clearly expresses the essence of stories and focal points  

( X = 2.74, S.D = 0.80) and No. 5 Stories and interpretations of the art exhibited 

within the terminal at each point are all related ( X = 2.67, S.D = 0.71), respectively. 

Moreover, when considering opinions of the tourists from each continent by items, it 

is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, shows that the 

tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about 

the multi-tiered roof Bushapaka Throne ( X = 3.40, S.D = 0.70), followed by South 

Asia ( X = 3.30, S.D = 0.54) and Asia ( X = 3.26, S.D = 0.55), respectively. 

No. 2, the art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, shows that the tourists from Oceania have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 3.13, S.D 

= 0.77), followed by America ( X = 3.08, S.D = 0.80) and South ( X = 2.80, S.D = 

0.63), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, shows that the tourists from South Asia have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the multi-tiered roof Bushapaka Throne ( X = 2.96, S.D = 0.59), 
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followed by America ( X = 2.95, S.D = 0.76) and Oceania ( X = 2.84, S.D = 0.77), 

respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, shows that the tourists from Asia have the highest level 

of opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 2.79, S.D 

= 0.58), followed by America ( = 2.75, S.D = 0.81) and South Africa ( X = 2.70, S.D 

= 0.48), respectively. 

No 5, stories and interpretations of the art exhibited within the terminal at each 

point are all related, shows that the tourists from South Africa have the highest level 

of opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 3.10, S.D 

= 0.74), followed by Asia ( = 2.82, S.D = 0.61) and South Asia ( X = 2.81, S.D = 

0.48), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( = 2.80, S.D = 

0.76), followed by South Asia ( X = 2.78, S.D = 0.58) and Oceania ( X = 2.76, S.D = 

0.61), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, shows that the tourists from Asia have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

( = 2.89, S.D = 0.51), followed by America ( = 2.86, S.D = 0.63) and South ( = 2.80, 

S.D = 0.42), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be seen 

clearly, shows that the tourists from South Asia have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the multi-tiered roof Bushapaka Throne ( = 2.93, S.D = 0.55), followed 
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by South Africa ( X = 2.90, S.D = 0.32) and Asia ( X = 2.84, S.D = 0.55), 

respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the terminal 

are clearly seen, easy to read, and clear, shows that the tourists from America have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

( X = 2.85, S.D = 0.80), followed by Asia ( X = 2.76, S.D = 0.71) and Oceania ( X = 

2.73, S.D = 0.77), respectively. 

No. 10, boards showing the meanings of the art exhibited in the terminal appear 

in many languages such as English, Chinese, French, Spanish, Japanese, Russian, etc., 

shows that the tourists from Oceania have the highest level of opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the multi-tiered roof Bushapaka Throne ( X = 2.63, S.D = 0.58), 

followed by America ( X = 2.54, S.D = 0.77) and Asia ( X = 2.50, S.D = 0.65), 

respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 2.60, S.D 

= 0.84), followed by Oceania ( X = 2.46, S.D = 0.64) and Asia ( X = 2.42, S.D = 

0.60), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside the 

terminal, shows that the tourists from South Asia have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the multi-tiered roof Bushapaka ( X = 2.41, S.D = 0.50), followed by 

South Africa ( X = 2.40, S.D = 0.70) and Asia ( X = 2.39, S.D = 0.59), respectively. 
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Table 4.95 Showing averages, standard deviations, and opinion levels of the tourists on 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of presentation management categorized by Thai arts 

exhibited in Suvarnabhumi Airport 

 

Effectiveness Evaluation X  S.D Opinion Levels Order 

1. 12 Giants 2.91 0.47 Medium 1 

2. Scene of the Churning of the Milk Ocean 2.73 0.47 Medium 2 

3. Thai pavilion 2.45 0.55 Low 4 

4. The multi-tiered roof Bushapaka Throne 2.59 0.48 Low 3 

Total 2.67 0.45 Medium  

 

According to Table 4.95, it is found that, in the aspect of presentation 

management, the tourists’ opinion on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport is, overall, in a medium level  

( X  = 2.67, S.D = 0.45). When considering each Thai art exhibited in Suvarnabhumi 

airport, it is found that the art with the highest average is the 12 Giants ( X  = 2.91, 

S.D = 0.47), followed by the Scene of the Churning of the Milk Ocean ( X  = 2.73, 

S.D = 0.47) and the multi-tiered roof Bushapaka Throne ( X  = 2.59, S.D = 0.48), 

respectively. 
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Table 4.96 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 12 Giants 

Experience Management 
Opinion Levels X  S.D Level Rank 

Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 25  

(6.10) 

335 

(81.71) 

41 

(10.00) 

9 

(2.20) 

0 

(0.00) 

3.92 0.49 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, 

sounds, and other features. 

14  

(3.41) 

90 

(21.95) 

273 

(66.59) 

32 

(7.80) 

1 

(0.24) 

3.20 0.64 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of 

the viewer while watching, such as pressing a button or touching objects. 

9 

(2.20) 

123 

(30.00) 

140 

(34.15) 

124 

(30.24) 

14 

(3.41) 

2.97 0.91 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression 

on Thai culture. 

7  

(1.71) 

89 

(21.71) 

247 

(60.24) 

62 

(15.12) 

5 

(1.22) 

3.08 0.69 Medium 7 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective 

on Thai art. 

2 

(0.49) 

100 

(24.39) 

235 

(57.32) 

71 

(17.32) 

2 

(0.49) 

3.07 0.67 Medium 8 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

7  

(1.71) 

72 

(17.56) 

292 

(71.22) 

39 

(9.51) 

0 

(0.00) 

3.11 0.57 Medium 5 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to 

visit the attractions that exhibit art in a similar way. 

5  

(1.22) 

66 

(16.10) 

292 

(71.22) 

47 

(11.46) 

0 

(0.00) 

3.07 0.57 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

10  

(2.44) 

257 

(62.68) 

110 

(26.83) 

29 

(7.07) 

4 

(0.98) 

3.59 0.70 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new 

experience. 

6  

(1.46) 

46 

(11.22) 

258 

(62.93) 

95 

(23.17) 

5 

(1.22) 

2.89 0.66 Medium 13 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai 

art. 

6  

(1.46) 

73 

(17.80) 

205 

(50.00) 

119 

(29.02) 

7 

(1.71) 

2.88 0.76 Medium 14 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

4  

(0.98) 

81 

(19.76) 

245 

(59.76) 

79 

(19.27) 

1 

(0.24) 

3.02 0.66 Medium 11 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the 

airport to be known more. 

7  

(1.71) 

108 

(26.34) 

227 

(55.37) 

67 

(16.34) 

1 

(0.24) 

3.13 0.70 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

4  

(0.98) 

82 

(20.00) 

264 

(64.39) 

60 

(14.63) 

0 

(0.00) 

3.07 0.62 Medium 8 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity 

of the airport.  

5  

(1.22) 

97 

(23.66) 

242 

(59.02) 

66 

(16.10) 

0 

(0.00) 

3.10 0.66 Medium 6 

Total      3.15 0.41 Medium  
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According to Table 4.96, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the 12 Giants is, overall, in a medium level ( X  = 3.15, S.D = 0.41). When 

considering each item from the highest to lowest average one, the highest one is No.1, 

the art exhibited inside the terminal is beautiful, making viewing pleasure ( X  = 

3.92,S.D = 0.49), followed by No. 8, the interpretation of Thai art exhibited inside the 

terminal urges visitors to suggest others to travel to attractions that exhibit art in a 

similar way ( X  = 3.59, S.D = 0.70), respectively. 

 

 

 

 

 

 

 

 

 

 

 



 

 

2
4
5
 

Table 4.97 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding 12 Giants 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 11 

(12.64) 

50  

(57.47) 

20 

(22.99) 

6  

(6.90) 

0 

(0.00) 
3.76 0.76 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features. 
9 

(10.34) 

43 

(49.43) 

31 

(35.63) 

4  

(4.60) 

0 

(0.00) 
3.66 0.73 High 2 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or 

touching objects. 
7 (8.05) 

38 

 (43.68) 

31 

(35.63) 

11 

(

1

2

.

6

4

) 

0 

(0.00) 
3.47 0.82 High 5 

4. The interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture. 
7 

(8.05) 

37  

(42.53) 

37 

(42.53) 

4 

(4.60) 

2 

(2.30) 
3.49 0.81 High 4 

5. The interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art. 
1 

 (1.15) 

32 

(36.78) 

50 

(57.47) 

3 

(3.45) 

1 

(1.15) 
3.33 0.62 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 
6 

(6.90) 

28 

(32.18) 

49 

(56.32) 

4 

(4.60) 
0 (0.00) 3.41 0.69 High 6 

7. The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way. 

5 

(5.75) 

31 

(35.63) 

44 

(50.57) 

7 

(8.05) 

0 

(0.00) 
3.39 0.72 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to 

suggest others to travel to attractions that exhibit art in a similar way. 

5 

(5.75) 

44 

(50.57) 

28 

(32.18) 

10 

(11.49) 

0 

(0.00) 
3.51 0.78 High 3 

9. The interpretation of Thai art exhibited inside the terminal creates a new 

experience. 

4 

(4.60) 

25 

(28.74) 

48 

(55.17) 

9 

(10.34) 

1 

(1.15) 
3.25 0.75 Medium 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value 

of Thai art. 

3 

(3.45) 

28 

(32.18) 

42 

(48.28) 

14 

(16.09) 

0 

(0.00) 
3.23 0.76 Medium 13 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand 

more known to the world. 

3 

(3.45) 

25 

(28.74) 

51 

(58.62) 

8 

(9.20) 

0 

(0.00) 
3.26 0.67 Medium 11 

12. The interpretation of Thai art exhibited inside the terminal helps promoting 

the airport to be known more. 

2 

(2.30) 

28 

(32.18) 

44 

(50.57) 

13 

(14.94) 

0 

(0.00) 
3.22 0.72 Medium 14 

13. The interpretation of Thai art exhibited inside the terminal adds more value 

to the airport. 

3 

(3.45) 

30 

(34.48) 

43 

(49.43) 

11 

(12.64) 

0 

(0.00) 
3.29 0.73 Medium 10 

14. The interpretation of Thai art exhibited inside the terminal creates a unique 

identity of the airport. 

3 

 (3.45) 

35 

(40.23) 

38 

(43.68) 

11 

(12.64) 

0 

(0.00) 
3.34 0.74 Medium 8 

Total      3.40 0.52 Medium  
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According to Table 4.97, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.40, 

S.D = 0.52). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, ( X = 3.76, S.D = 0.76), followed by No. 2, the art exhibited inside the 

terminal is astonishing, with techniques, lighting, sounds, and other features ( X = 

3.66, S.D = 0.73), respectively. 
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Table 4.98 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding 12 Giants 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 2 

(3.17) 

58 

(92.06) 

3 

(4.76) 

0 

(0.00) 

0 

(0.00) 

3.98 0.28 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, and 

other features. 

1 

(1.59) 

24 

(38.10) 

37 

(58.73) 

1 

(1.59) 

0 

(0.00) 

3.40 0.55 Medium 4 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

2 

(3.17) 

27 

(42.86) 

33 

(52.38) 

1 

(1.59) 

0 

(0.00) 

3.48 0.59 High 3 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0 

(0.00) 

14 

(22.22) 

45 

(71.43) 

4 

(6.35) 

0 

(0.00) 

3.16 0.51 Medium 6 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0 

(0.00) 

12 

(19.05) 

48 

(76.19) 

3 

(4.76) 

0 

(0.00) 

3.14 0.47 Medium 7 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

1 

(1.59) 

10 

(15.87) 

46 

(73.02) 

6 

(9.52) 

0 

(0.00) 

3.10 0.56 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

0 

(0.00) 

6 

(9.52) 

54 

(85.71) 

3 

(4.76) 

0 

(0.00) 

3.05 0.38 Medium 11 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way. 

1 

(1.59) 

49 

(77.78) 

11 

(17.46) 

2 

(3.17) 

0 

(0.00) 

3.78 0.52 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 1 

(1.59) 

10 

(15.87) 

51 

(80.95) 

1 

(1.59) 

0 

(0.00) 

3.17 0.46 Medium 5 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0 

(0.00) 

13 

(20.63) 

44 

(69.84) 

6 

(9.52) 

0 

(0.00) 

3.11 0.54 Medium 8 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0 

(0.00) 

6 

(9.52) 

53 

(84.13) 

4 

(6.35) 

0 

(0.00) 

3.03 0.40 Medium 13 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0 

(0.00) 

7 

(11.11) 

52 

(82.54) 

4 

(6.35) 

0 

(0.00) 

3.05 0.42 Medium 11 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the airport. 1 

(1.59) 

8 

(12.70) 

50 

(79.37) 

4 

(6.35) 

0 

(0.00) 

3.10 0.50 Medium 9 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of the 

airport. 

1 

(1.59) 

5 

(7.94) 

51 

(80.95) 

6 

(9.52) 

0 

(0.00) 

3.02 0.49 Medium 14 

Total      3.25 0.25 Medium  
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According to Table 4.98, it is found that opinions of the tourists from Oceania 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.25, 

S.D = 0.25). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, ( X = 3.98, S.D = 0.28), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.78, S.D = 0.52), respectively. 
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Table 4.99 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding 12 Giants 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 0 

(0.00) 

10 

(100.00) 

0 

(0.00) 

0 

(0.00) 

0 

(0.00) 

4.00 0.00 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0 

(0.00) 

1 

(10.00) 

9 

(90.00) 

0 

(0.00) 

0 

(0.00) 

3.10 0.32 Medium 10 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

3 

(30.00) 

4 

(40.00) 

3 

(30.00) 

0 

(0.00) 

3.00 0.82 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0 

(0.00) 

4 

(40.00) 

4 

(40.00) 

2 

(20.00) 

0 

(0.00) 

3.20 0.79 Medium 8 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0 

(0.00) 

3 

(30.00) 

7 

(70.00) 

0 

(0.00) 

0 

(0.00) 

3.30 0.48 Medium 7 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0 

(0.00) 

2 

(20.00) 

7 

(70.00) 

1 

(10.00) 

0 

(0.00) 

3.10 0.57 Medium 10 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

0 

(0.00) 

2 

(20.00) 

8 

(80.00) 

0 

(0.00) 

0 

(0.00) 

3.20 0.42 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0 

(0.00) 

9 

(90.00) 

1 

(10.00) 

0 

(0.00) 

0 

(0.00) 

3.90 0.32 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0 

(0.00) 

0 

(0.00) 

10 

(100.00) 

0 

(0.00) 

0 

(0.00) 

3.00 0.00 Medium 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0 

(0.00) 

3 

(30.00) 

3 

(30.00) 

4 

(40.00) 

0 

(0.00) 

2.90 0.88 Medium 14 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0 

(0.00) 

4 

(40.00) 

6 

(60.00) 

0 

(0.00) 

0 

(0.00) 

3.40 0.52 Medium 6 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0 

(0.00) 

7 

(70.00) 

2 

(20.00) 

1 

(10.00) 

0 

(0.00) 

3.60 0.70 High 3 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0 

(0.00) 

5 

(50.00) 

5 

(50.00) 

0 

(0.00) 

0 

(0.00) 

3.50 0.53 High 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0 

(0.00) 

5 

(50.00) 

5 

(50.00) 

0 

(0.00) 

0 

(0.00) 

3.50 0.53 High 4 

Total      3.34 0.25 Medium  
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According to Table 4.99, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.34, 

S.D = 0.25). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, ( X = 4.00, S.D = 0.00), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.90, S.D = 0.32), respectively. 
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Table 4.100 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding 12 

Giants 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 6 

(15.79) 

29 

(76.32) 

3 

(7.89) 

0 

(0.00) 

0 

(0.00) 

4.08 0.49 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

3 

(7.89) 

9 

(23.68) 

23 

(60.53) 

3 

(7.89) 

0 

(0.00) 

3.32 0.74 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

14 

(36.84) 

15 

(39.47) 

9 

(23.68) 

0 

(0.00) 

3.13 0.78 Medium 8 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0 

(0.00) 

8 

(21.05) 

27 

(71.05) 

3 

(7.89) 

0 

(0.00) 

3.13 0.53 Medium 8 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0 

(0.00) 

12 

(31.58) 

22 

(57.89) 

4 

(10.53) 

0 

(0.00) 

3.21 0.62 Medium 4 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0 

(0.00) 

8 

(21.05) 

28 

(73.68) 

2 

(5.26) 

0 

(0.00) 

3.16 0.49 Medium 6 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

0 

(0.00) 

7 

(18.42) 

30 

(78.95) 

1 

(2.63) 

0 

(0.00) 

3.16 0.44 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

1 

(2.63) 

31 

(85.58) 

4 

(10.53) 

1 

(2.63) 

1 

(2.63) 

3.79 0.66 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0 

(0.00) 

3 

(7.89) 

29 

(76.32) 

6 

(15.79) 

0 

(0.00) 

2.92 0.49 Medium 14 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0 

(0.00) 

6 

(15.79) 

27 

(71.05) 

5 

(13.16) 

0 

(0.00) 

3.03 0.54 Medium 10 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0 

(0.00) 

5 

(13.16) 

28 

(73.68) 

5 

(13.16) 

0 

(0.00) 

3.00 0.52 Medium 11 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0 

(0.00) 

12 

(31.58) 

22 

(57.89) 

4 

(10.53) 

0 

(0.00) 

3.21 0.62 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0 

(0.00) 

2 

(5.26) 

34 

(89.47) 

2 

(5.26) 

0 

(0.00) 

3.00 0.33 Medium 11 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0 

(0.00) 

3 

(7.89) 

31 

(81.58) 

4 

(10.53) 

0 

(0.00) 

2.97 0.43 Medium 13 

Total      3.22 0.28 Medium  
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According to Table 4.100, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the 12 Giants is, overall, in a medium level ( X = 3.22, S.D = 0.28). When 

considering each item from the highest to lowest average one, the highest one is No. 

1, the art exhibited inside the terminal is beautiful, making viewing pleasure, ( X = 

4.08, S.D = 0.49), followed by No. 8, the interpretation of Thai art exhibited inside 

the terminal urges visitors to suggest others to travel to attractions that exhibit art in a 

similar way ( X = 3.79, S.D = 0.66), respectively. 
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Table 4.101 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding 12 Giants 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 

 

2 

(7.41) 

25 

(92.59) 

0 

(0.00) 

0 

(0.00) 

0 

(0.00) 

4.07 0.27 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0 

(0.00) 

4 

(14.81) 

23 

(85.19) 

0 

(0.00) 

0 

(0.00) 

3.15 0.36 Medium 6 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

8 

(29.63) 

14 

(51.85) 

5 

(18.52) 

0 

(0.00) 

3.11 0.70 Medium 8 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression 

on Thai culture. 

0 

(0.00) 

4 

(14.81) 

22 

(81.48) 

1 

(3.70) 

0 

(0.00) 

3.11 0.42 Medium 8 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0 

(0.00) 

7 

(25.93) 

18 

(66.67) 

2 

(7.41) 

0 

(0.00) 

3.19 0.56 Medium 4 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0 

(0.00) 

5 

(18.52) 

22 

(81.48) 

0 

(0.00) 

0 

(0.00) 

3.19 0.40 Medium 4 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0 

(0.00) 

4 

(14.81) 

23 

(85.19) 

0 

(0.00) 

0 

(0.00) 

3.15 0.36 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0 

(0.00) 

17 

(62.96) 

10 

(37.04) 

0 

(0.00) 

0 

(0.00) 

3.63 0.49 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0 

(0.00) 

1 

(3.70) 

21 

(77.78) 

5 

(18.52) 

0 

(0.00) 

2.85 0.46 Medium 14 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai 

art. 

0 

(0.00) 

4 

(14.81) 

18 

(66.67) 

5 

(18.52) 

0 

(0.00) 

2.96 0.59 Medium 12 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0 

(0.00) 

7 

(25.93) 

16 

(59.26) 

4 

(14.81) 

0 

(0.00) 

3.11 0.64 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0 

(0.00) 

9 

(33.33) 

16 

(59.26) 

2 

(7.41) 

0 

(0.00) 

3.26 0.59 Medium 3 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0 

(0.00) 

2 

(7.41) 

22 

(81.48) 

3 

(11.11) 

0 

(0.00) 

2.96 0.44 Medium 12 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0 

(0.00) 

5 

(18.52) 

20 

(74.07) 

2 

(7.41) 

0 

(0.00) 

3.11 0.51 Medium 8 

Total      3.20 0.20 Medium  
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According to Table 4.101, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.20, 

S.D = 0.20). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, ( X = 4.07, S.D = 0.27), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.63, S.D = 0.49), respectively. 
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Table 4.102 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding 12 Giants 

Experience Management 
 Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 
4 

(18.18) 

18 

(81.82) 

0 

(0.00) 

0 

(0.00) 

0 

(0.00) 

4.18 0.39 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1 

(4.55) 

3 

(13.64) 

16 

(72.73) 

2 

(9.09) 

0 

(0.00) 

3.14 0.64 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

5 

(22.73) 

9 

(40.91) 

8 

(36.36) 

0 

(0.00) 

2.86 0.77 Medium 10 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression 

on Thai culture. 

0 

(0.00) 

1 

(4.55) 

15 

(68.18) 

6 

(27.27) 

0 

(0.00) 

2.77 0.53 Medium 12 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0 

(0.00) 

3 

(13.64) 

15 

(68.18) 

3 

(13.64) 

1 

(4.55) 

2.91 0.68 Medium 7 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0 

(0.00) 

3 

(13.64) 

16 

(72.73) 

3 

(13.64) 

0 

(0.00) 

3.00 0.53 Medium 5 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0 

(0.00) 

1 

(4.55) 

18 

(81.82) 

3 

(13.64) 

0 

(0.00) 

2.91 0.43 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0 

(0.00) 

13 

(59.09) 

9 

(40.91) 

0 

(0.00) 

0 

(0.00) 

3.59 0.50 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 
0 

(0.00) 

0 

(0.00) 

9 

(40.91) 

13 

(59.09) 

0 

(0.00) 

2.41 0.50 Low 14 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai 

art. 

0 

(0.00) 

1 

(4.55) 

15 

(68.18) 

6 

(27.27) 

0 

(0.00) 

2.77 0.53 Medium 12 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0 

(0.00) 

6 

(27.27) 

7 

(31.82) 

9 

(40.91) 

0 

(0.00) 

2.86 0.83 Medium 10 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0 

(0.00) 

5 

(22.73) 

13 

(59.09) 

3 

(13.64) 

1 

(4.55) 

3.00 0.76 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0 

(0.00) 

2 

(9.09) 

16 

(72.73) 

4 

(18.18) 

0 

(0.00) 

2.91 0.53 Medium 7 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0 

(0.00) 

5 

(22.73) 

14 

(63.64) 

3 

(13.64) 

0 

(0.00) 

3.09 0.61 Medium 4 

Total      3.03 0.25 Medium  
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According to Table 4.102, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.03, 

S.D = 0.25). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, ( X =4.18, S.D = 0.39), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.59, S.D = 0.50), respectively. 
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Table 4.103 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding 12 

Giants 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 
0 

(0.00) 

145 

(88.96) 

15 

(9.20) 

3 

(1.84) 

0 

(0.00) 

3.87 0.39 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0 

(0.00) 

6 

(3.68) 

134 

(82.21) 

22 

(13.50) 

1 

(0.61) 

2.89 0.43 Medium 

 

7 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

28 

(17.18) 

34 

(20.86) 

87 

(53.37) 

14 

(8.59) 

2.47 0.88 Low 14 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression 

on Thai culture. 

0 

(0.00) 

21 

(12.88) 

97 

(59.51) 

42 

(25.77) 

3 

(1.84) 

2.83 0.66 Medium 11 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

1 

(0.61) 

31 

(19.02) 

75 

(46.01) 

56 

(34.36) 

0 

(0.00) 

2.86 0.74 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0 

(0.00) 

16 

(9.82) 

124 

(76.07) 

23 

(14.11) 

0 

(0.00) 

2.96 0.49 Medium 6 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0 

(0.00) 

15 

(9.20) 

115 

(70.55) 

33 

(20.25) 

0 

(0.00) 

2.89 0.53 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

3 

(1.84) 

94 

(57.67) 

47 

(28.83) 

16 

(9.82) 

3 

(1.84) 

3.48 0.77 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 
1 

(0.61) 

7 

(4.29) 

90 

(55.21) 

61 

(37.42) 

4 

(2.45) 

2.63 0.64 Medium 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai 

art. 

3 

(1.84) 

18 

(11.04) 

56 

(34.36) 

79 

(48.47) 

7 

(4.29) 

2.58 0.82 Low 13 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

1 

(0.61) 

28 

(17.18) 

84 

(51.53) 

49 

(30.06) 

1 

(0.61) 

2.87 0.71 Medium 9 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

5 

(3.07) 

40 

(24.54) 

78 

(47.85) 

40 

(24.54) 

0 

(0.00) 

3.06 0.78 Medium 3 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0 

(0.00) 

33 

(20.25) 

94 

(57.67) 

36 

(22.09) 

0 

(0.00) 

2.98 0.65 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

1 

(0.61) 

39 

(23.93) 

83 

(50.92) 

40 

(24.54) 

0 

(0.00) 

3.01 0.72 Medium 4 

Total      2.96 0.38 Medium  
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According to Table 4.103, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 2.96, 

S.D = 0.38). When considering each item from the highest to lowest average one, the 

highest one is No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, ( X = 3.87, S.D = 0.39), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.48, S.D = 0.77), respectively. 
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Table 4.104 Showing averages and standard deviations of opinion levels of the tourists from each continent on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants categorized by the aspect of experience management 

Experience Management 

Continents 
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X
 

S.D X  S.D 

1. The art exhibited inside the terminal is 

beautiful, making viewing pleasure. 

3.76 0.76 3.98 0.28 4.00 0.00 4.08 0.49 4.07 0.27 4.18 0.39 3.8

7 

0.39 3.92 0.49 

2. The art exhibited inside the terminal is 

astonishing, with techniques, lighting, 

sounds, and other features. 

3.66 0.73 3.40 0.55 3.10 0.32 3.32 0.74 3.15 0.36 3.14 0.64 2.8

9 

0.43 3.20 0.64 

3. The interpretation of Thai art exhibited 

inside the terminal allows participation of 

the viewer while watching, such as 

pressing a button or touching objects. 

3.47 0.82 3.48 0.59 3.00 0.82 3.13 0.78 3.11 0.70 2.86 0.77 2.4

7 

0.88 2.97 0.91 

4. The interpretation of Thai art exhibited 

inside the terminal makes a deep 

impression on Thai culture. 

3.49 0.81 3.16 0.51 3.20 0.79 3.13 0.53 3.11 0.42 2.77 0.53 2.8

3 

0.66 3.08 0.69 

5. The interpretation of Thai art exhibited 

inside the terminal opens a new 

perspective on Thai art. 

3.33 0.62 3.14 0.47 3.30 0.48 3.21 0.62 3.19 0.56 2.91 0.68 2.8

6 

0.74 3.07 0.67 

6. The interpretation of Thai art exhibited 

inside the terminal creates a sense of 

preservation, conservation or the feeling 

of cherishing Thai art. 

3.41 0.69 3.10 0.56 3.10 0.57 3.16 0.49 3.19 0.40 3.00 0.53 2.9

6 

0.49 3.11 0.57 

7. The interpretation of Thai art exhibited 

inside the terminal encourages visitors to 

visit the attractions that exhibit art in a 

similar way. 

3.39 0.72 3.05 0.38 3.20 0.42 3.16 0.44 3.15 0.36 2.91 0.43 2.8

9 

0.53 3.07 0.57 

8. The interpretation of Thai art exhibited 

inside the terminal urges visitors to 

suggest others to travel to attractions that 

exhibit art in a similar way. 

3.51 0.78 3.78 0.52 3.90 0.32 3.79 0.66 3.63 0.49 3.59 0.50 3.4

8 

0.77 3.59 0.70 
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Experience Management 

Continents 
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X
 

S.D X  S.D 

9. The interpretation of Thai art exhibited 

inside the terminal creates a new 

experience. 

3.25 0.75 3.17 0.46 3.00 0.00 2.92 0.49 2.85 0.46 2.41 0.50 2.6

3 

0.64 2.89 0.66 

10. The interpretation of Thai art exhibited 

inside the terminal creates the value of 

Thai art. 

3.23 0.76 3.11 0.54 2.90 0.88 3.03 0.54 2.96 0.59 2.77 0.53 2.5

8 

0.82 2.88 0.76 

11. The interpretation of Thai art exhibited 

inside the terminal makes Thailand more 

known to the world. 

3.26 0.67 3.03 0.40 3.40 0.52 3.00 0.52 3.11 0.64 2.86 0.83 2.8

7 

0.71 3.02 0.66 

12. The interpretation of Thai art exhibited 

inside the terminal helps promoting the 

airport to be known more. 

3.22 0.72 3.05 0.42 3.60 0.70 3.21 0.62 3.26 0.59 3.00 0.76 3.0

6 

0.78 3.13 0.70 

13. The interpretation of Thai art exhibited 

inside the terminal adds more value to 

the airport.  

3.29 0.73 3.10 0.50 3.50 0.53 3.00 0.33 2.96 0.44 2.91 0.53 2.9

8 

0.65 3.07 0.62 

14. The interpretation of Thai art exhibited 

inside the terminal creates a unique 

identity of the airport. 

3.34 0.74 3.02 0.49 3.50 0.53 2.97 0.43 3.11 0.51 3.09 0.61 3.0

1 

0.72 3.10 0.66 

All 3.40 0.52 3.25 0.25 3.34 0.25 3.22 0.28 3.20 0.20 3.03 0.25 
2.9

6 
0.38 3.15 0.41 
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According to Table 4.104, it is found that, in the aspect of the experience 

management, the tourists’ opinion on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport is, overall, in a medium level  

( X = 3.15, S.D = 0.41). When categorizing by continents, the tourists who have the 

highest level of opinion on effectiveness evaluation in the aspect of experience 

management come from America ( X = 3.40, S.D = 0.52), followed by South Africa  

( X = 3.34, S.D = 0.25) and Oceania ( X = 3.25, S.D = 0.25), respectively. When 

considering each item from the highest to lowest average one, the first three highest 

ones are No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure ( X = 3.92, S.D = 0.49), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.59, S.D = 0.70) and No. 2, the art exhibited 

inside the terminal is astonishing, with techniques, lighting, sounds, and other features 

( X = 3.20, S.D = 0.64), respectively. Besides, when considering the tourists’ opinions 

from each continents by items, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, shows that the tourists from Middle Asia have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 4.18, S.D = 0.39), followed by Asia (

X = 4.08, S.D = 0.49) and South Asia ( X = 4.07, S.D = 0.27), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, shows that the tourists from America have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants ( X = 3.66, S.D = 0.73), 

followed by Oceania ( X = 3.40, S.D = 0.55) and Asia ( X = 3.32, S.D = 0.74), 

respectively. 

No. 3, the interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, shows that the tourists from Oceania have the highest level of opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 
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Airport about the 12 Giants ( X = 3.48, S.D = 0.59), followed by America ( X = 3.47, 

S.D = 0.82) and Asia ( X = 3.13, S.D = 0.78), respectively. 

No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, shows that the tourists from America have the highest 

level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants ( X = 3.49, S.D = 0.81), 

followed by South Africa ( X = 3.20, S.D = 0.79) and Oceania ( X = 3.16, S.D = 

0.51), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.33, S.D = 0.62), followed by South 

Africa ( X = 3.30, S.D = 0.48) and Asia ( X = 3.21, S.D = 0.62), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a sense 

of preservation, conservation or the feeling of cherishing Thai art, shows that the 

tourists from America have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

12 Giants ( X = 2.80, S.D = 0.42), followed by South Asia ( X = 3.19, S.D = 0.40) and 

Asia ( X = 3.16, S.D = 0.49), respectively. 

No. 7, the interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, shows that the tourists 

from America have the highest level of opinions on the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport about the 12 Giants ( X

= 3.39, S.D = 0.72), followed by South Africa ( X = 3.20, S.D = 0.42) and Asia ( X = 

3.16, S.D = 0.44), respectively. 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors 

to suggest others to travel to attractions that exhibit art in a similar way, shows that 

the tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

12 Giants ( X = 3.90, S.D = 0.32), followed by Asia ( X = 3.79, S.D = 0.66) and 

Oceania ( X = 3.78, S.D = 0.52), respectively. 
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No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, shows that the tourists from America have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the 12 Giants ( X = 3.25, S.D = 0.75), followed by Oceania ( X = 3.17, 

S.D = 0.46) and South Africa ( X = 3.00, S.D = 0.00), respectively. 

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.23, S.D = 0.76), followed by 

Oceania ( X = 3.11, S.D = 0.54) and Asia ( X = 3.03, S.D = 0.54), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants ( X = 3.40, S.D = 0.52), 

followed by America ( X = 3.26, S.D = 0.67) and South Asia ( X = 3.11, S.D = 0.64), 

respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, shows that the tourists from South Africa 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 3.60, 

S.D = 0.70), followed by South Asia ( X = 3.26, S.D = 0.59) and America ( X = 3.22, 

S.D = 0.72), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants ( X = 3.50, S.D = 0.53), followed by 

America ( X = 3.29, S.D = 0.73) and Oceania ( X = 3.10, S.D = 0.50), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants ( X = 3.50, S.D = 0.53), 
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followed by America ( X = 3.34, S.D = 0.74) and South Asia ( X = 3.11, S.D = 0.51), 

respectively. 
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Table 4.105 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the Scene of the 

Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 15 

(3.66) 

160 

(39.02) 

205 

(50.00) 

30 

(7.32) 

0 

(0.00) 

3.39 0.68 Medium 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, 

sounds, and other features. 

12 

(2.93) 

61 

(14.88) 

202 

(49.27) 

131 

(31.95) 

4 

(0.98) 

2.87 0.78 Medium 10 

3. The interpretation of Thai art exhibited inside the terminal allows participation of 

the viewer while watching, such as pressing a button or touching objects. 

8 

(1.95) 

49 

(11.95) 

218 

(53.17) 

112 

(27.32) 

23 

(5.61) 

2.77 0.80 Medium 13 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression 

on Thai culture. 

5 

(1.22) 

51 

(12.44) 

218 

(53.17) 

131 

(31.95) 

5 

(1.22) 

2.80 0.71 Medium 12 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective 

on Thai art. 

3 

(0.73) 

47 

(11.46) 

251 

(61.22) 

107 

(26.10) 

2 

(0.49) 

2.86 0.64 Medium 11 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

5 

(1.22) 

45 

 (10.98) 

263 

(64.15) 

97 

(23.66) 

0 

(0.00) 

2.90 0.62 Medium 6 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to 

visit the attractions that exhibit art in a similar way. 

4 

(0.98) 

41 

(10.00) 

276 

(67.32) 

89 

(21.71) 

0 

(0.00) 

2.90 0.59 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

7 

(1.71) 

164 

(40.00) 

177 

(43.17) 

60 

(14.63) 

2 

(0.49) 

3.28 0.75 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 10 

(2.44) 

45 

(10.98) 

200 

(48.78) 

149 

(36.34) 

6 

(1.46) 

2.77 0.76 Medium 13 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai 

art. 

5 

(1.22) 

57 

(13.90) 

238 

(58.05) 

106 

(25.85) 

4 

(0.98) 

2.89 0.69 Medium 8 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

9 

(2.20) 

68 

(16.59) 

211 

(51.46) 

113 

(27.56) 

9 

(2.20) 

2.89 0.78 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the 

airport to be known more. 

9 

(2.20) 

68 

(16.59) 

238 

(58.05) 

92 

(22.44) 

3 

(0.73) 

2.97 0.71 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

10 

(2.44) 

72 

(17.56) 

244 

(59.51) 

82 

(20.00) 

2 

(0.49) 

3.01 0.70 Medium 3 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity 

of the airport.  

10 

(2.44) 

71 

(17.32) 

241 

(58.78) 

87 

(21.22) 

1 

(0.24) 

3.00 0.70 Medium 4 

Total      2.95 0.45 Medium  
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According to Table 4.105, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the Scene of the Churning of the Milk Ocean is, overall, in a low level ( X = 

2.95, S.D = 0.45). When considering each item from the highest to lowest average 

one, the highest one is ‘the art exhibited inside the terminal is beautiful, making 

viewing pleasure’( X = 3.39, S.D = 0.68), followed by ‘the interpretation of Thai art 

exhibited inside the terminal encourages visitors to visit the attractions that exhibit art 

in a similar way’( X = 3.28, S.D = 0.75), respectively. 
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Table 4.106 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding the Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 
6  

(6.90) 

40  

(45.98) 

32  

(36.78) 

9  

(10.34) 

0  

(0.00) 

3.49 0.78 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

9  

(10.34) 

32 

(36.78) 

38  

(43.68) 

8  

(9.20) 

0  

(0.00) 

3.48 0.80 High 2 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

4  

(4.60) 

20 

(22.99) 

51  

(58.62) 

12  

(13.79) 

0  

(0.00) 

3.18 0.72 Medium 4 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

5  

(5.75) 

16  

(18.39) 

48  

(55.17) 

18  

(20.69) 

0  

(0.00) 

3.09 0.79 Medium 10 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

2  

(2.30) 

19  

(21.84) 

54  

(62.07) 

11  

(12.64) 

1  

(1.15) 

3.11 0.69 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

4  

(4.60) 

18 

(20.69) 

46 

(52.87) 

19  

(21.84) 

0  

(0.00) 

3.08 0.78 Medium 11 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

3  

(3.45) 

19  

(21.84) 

51  

(58.62) 

14  

(16.09) 

0  

(0.00) 

3.13 0.71 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

3  

(3.45) 

38  

(43.68) 

35 

(40.23) 

11 

(12.64) 

0  

(0.00) 

3.38 0.75 Medium 3 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 
4  

(4.60) 

22  

(25.29) 

45  

(51.72) 

16  

(18.39) 

0  

(0.00) 

3.16 0.78 Medium 5 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 
2  

(2.30) 

21  

(24.14) 

45  

(51.72) 

19  

(21.84) 

0  

(0.00) 

3.07 0.74 Medium 13 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

5  

(5.75) 

21  

(24.14) 

41 

(47.13) 

20  

(22.99) 

0  

(0.00) 

3.13 0.83 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

3 

(3.45) 

17  

(19.54) 

49  

(56.32) 

17  

(19.54) 

1  

(1.15) 

3.05 0.76 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

6  

(6.90) 

16  

(18.39) 

51  

(58.62) 

14  

(16.09) 

0  

(0.00) 

3.16 0.78 Medium 3 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

5  

(5.75) 

20 

(22.99) 

39  

(44.83) 

23 

(26.44) 

0  

(0.00) 

3.08 0.85 Medium 4 

Total      3.19 0.54 Medium  
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According to Table 4.106, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 3.19, S.D = 0.54). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal is beautiful, making viewing pleasure, ( X = 3.49, S.D = 0.78), followed by 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, lighting, 

sounds, and other features ( X = 3.48, S.D = 0.80), respectively. 
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Table 4.107 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 
1  

(1.59) 

21  

(33.33) 

40  

(63.49) 

1  

(1.59) 

0  

(0.00) 

3.35 0.54 Medium 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1 

(1.59) 

15  

(23.81) 

43  

(68.25) 

4  

(6.35) 

0  

(0.00) 

3.21 0.57 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

2  

(3.17) 

8  

(12.70) 

40  

(63.49) 

13  

(20.63) 

0  

(0.00) 

2.98 0.68 Medium 4 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

3  

(4.76) 

47  

(74.60) 

13  

(20.63) 

0  

(0.00) 

2.84 0.48 Medium 11 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

6  

(9.52) 

42 

(66.67) 

15  

(23.81) 

0  

(0.00) 

2.86 0.56 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

4  

(6.35) 

49  

(77.78) 

10  

(15.87) 

0  

(0.00) 

2.90 0.47 Medium 6 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

3  

(4.76) 

49  

(77.78) 

11  

(17.46) 

0  

(0.00) 

2.87 0.46 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

1  

(1.59) 

22  

(34.92) 

34  

(53.97) 

6  

(9.52) 

0  

(0.00) 

3.29 0.66 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 
1  

(1.59) 

6  

(9.52) 

46  

(73.02) 

10  

(15.87) 

0  

(0.00) 

2.97 0.57 Medium 5 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 
0  

(0.00) 

1  

(1.59) 

48  

(76.19) 

13  

(20.63) 

1  

(1.59) 

2.78 0.49 Medium 13 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0  

(0.00) 

3  

(4.76) 

48  

(76.19) 

12  

(19.05) 

0  

(0.00) 

2.86 0.47 Medium 9 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

4  

(6.35) 

41  

(65.08) 

17  

(26.98) 

1  

(1.59) 

2.76 0.59 Medium 14 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

1  

(1.59) 

54  

(85.71) 

8  

(12.70) 

0  

(0.00) 

2.89 0.36 Medium 7 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0  

(0.00) 

0  

(0.00) 

50  

(79.37) 

13  

(20.63) 

0  

(0.00) 

2.79 0.41 Medium 12 

Total      2.95 0.29 Medium  
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According to Table 4.107, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.95, S.D = 0.29). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal is beautiful, making viewing pleasure, ( X = 3.35, S.D = 0.54), followed by 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors to 

suggest others to travel to attractions that exhibit art in a similar way ( X = 3.29, S.D 

= 0.66), respectively. 
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Table 4.108 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding the Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 
0  

(0.00) 

7  

(70.00) 

3  

(30.00) 

0  

(0.00) 

0  

(0.00) 

3.70 0.48 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

1  

(10.00) 

7  

(70.00) 

2  

(20.00) 

0  

(0.00) 

2.90 0.57 Medium 12 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

1  

(10.00) 

7  

(70.00) 

2  

(20.00) 

0  

(0.00) 

2.90 0.57 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

4  

(40.00) 

6  

(60.00) 

0  

(0.00) 

0  

(0.00) 

3.40 0.52 Medium 3 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

3  

(30.00) 

5  

(50.00) 

2  

(20.00) 

0  

(0.00) 

3.10 0.74 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

3  

(30.00) 

7  

(70.0) 

0  

(0.00) 

0  

(0.00) 

3.30 0.48 Medium 4 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

1  

(10.00) 

9  

(90.0) 

0  

(0.00) 

0  

(0.00) 

3.10 0.32 Medium 9 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

5  

(50.00) 

5  

(50.0) 

0  

(0.00) 

0  

(0.00) 

3.50 0.53 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 
0  

(0.00) 

2  

(20.00) 

6  

(60.0) 

2  

(20.00) 

0  

(0.00) 

3.00 0.67 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 
0  

(0.00) 

1  

(10.00) 

6  

(60.0) 

3  

(30.00) 

0  

(0.00) 

2.80 0.63 Medium 14 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0  

(0.00) 

2  

(20.00) 

8  

(80.0) 

0  

(0.00) 

0  

(0.00) 

3.20 0.42 Medium 6 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0  

(0.00) 

4  

(40.00) 

5  

(50.00) 

1  

(10.00) 

0  

(0.00) 

3.30 0.67 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

2  

(20.00) 

8  

(80.0) 

0  

(0.00) 

0  

(0.00) 

3.20 0.42 Medium 6 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0  

(0.00) 

2  

(20.00) 

8  

(80.0) 

0  

(0.00) 

0  

(0.00) 

3.20 0.42 Medium 6 

Total      3.19 0.19 Medium  
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According to Table 4.108, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 3.19, S.D = 0.19). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal is beautiful, making viewing pleasure, ( X = 3.70, S.D = 0.48), followed by 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors to 

suggest others to travel to attractions that exhibit art in a similar way ( X = 3.50, S.D 

= 0.53), respectively. 
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Table 4.109 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 2  

(5.26) 

17  

(44.74) 

15  

(39.47) 

4  

(10.53) 

0  

(0.00) 

3.45 0.76 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(2.63) 

5  

(13.16) 

23  

(60.53) 

9  

(23.68) 

0  

(0.00) 

2.95 0.70 Medium 8 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

7  

(18.42) 

20  

(52.63) 

10  

(26.32) 

1  

(2.63) 

2.87 0.74 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

6  

(15.79) 

22  

(57.89) 

10  

(26.32) 

0  

(0.00) 

2.89 0.65 Medium 10 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

3  

(7.89) 

30  

(78.95) 

5  

(13.16) 

0  

(0.00) 

2.95 0.46 Medium 8 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

4  

(10.53) 

26  

(68.42) 

8  

(21.05) 

0  

(0.00) 

2.89 0.56 Medium 10 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

6  

(15.79) 

26  

(68.42) 

6  

(15.79) 

0  

(0.00) 

3.00 0.57 Medium 5 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

1  

(2.63) 

19  

(50.00) 

12  

(31.58) 

5  

(13.16) 

1  

(2.63) 

3.37 0.85 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

0  

(0.00) 

28  

(73.68) 

10  

(26.32) 

0  

(0.00) 

2.74 0.45 Medium 13 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

2  

(5.26) 

21  

(55.26) 

15  

(39.47) 

0  

(0.00) 

2.66 0.58 Medium 14 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

4  

(10.53) 

30  

(78.95) 

3  

(7.89) 

1  

(2.63) 

2.97 0.54 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

6  

(15.79) 

26  

(68.42) 

6  

(15.79) 

0  

(0.00) 

3.00 0.57 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

5  

(13.16) 

30  

(78.95) 

3  

(7.89) 

0  

(0.00) 

3.05 0.46 Medium 3 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0  

(0.00) 

5  

(13.16) 

29  

(76.32) 

4  

(10.53) 

0  

(0.00) 

3.03 0.49 Medium 4 

Total      2.99 0.31 Medium  
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According to Table 4.109, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the Scene of the Churning of the Milk Ocean is, overall, in a medium level ( X

= 2.99, S.D = 0.31). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal is beautiful, making 

viewing pleasure, ( X = 3.45, S.D = 0.76), followed by No. 8, the interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way ( X = 3.37, S.D = 0.85), respectively. 
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Table 4.110 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding the Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 
1  

(3.70) 

14  

(51.85) 

12  

(44.44) 

0  

(0.00) 

0  

(0.00) 

3.59 0.57 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

1  

(3.70) 

18  

(66.67) 

8  

(29.63) 

0  

(0.00) 

2.74 0.53 Medium 13 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

3  

(11.11) 

17  

(62.96) 

7  

(25.93) 

0  

(0.00) 

2.85 0.60 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

3  

(11.11) 

20  

(74.07) 

4  

(14.81) 

0  

(0.00) 

2.96 0.52 Medium 8 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

5  

(18.52) 

18  

(66.67) 

4  

(14.81) 

0  

(0.00) 

3.04 0.59 Medium 6 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

1  

(3.70) 

23  

(85.19) 

3  

(11.11) 

0  

(0.00) 

2.93 0.38 Medium 10 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

1  

(3.70) 

23  

(85.19) 

3  

(11.11) 

0  

(0.00) 

2.93 0.38 Medium 10 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

11  

(40.74) 

14  

(51.85) 

2  

(7.41) 

0  

(0.00) 

3.33 0.62 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 
0  

(0.00) 

2  

(7.41) 

15  

(55.56) 

10  

(37.04) 

0  

(0.00) 

2.70 0.61 Medium 14 

10.  The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 
0  

(0.00) 

5  

(18.52) 

17  

(62.96) 

5  

(18.52) 

0  

(0.00) 

3.00 0.62 Medium 7 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0  

(0.00) 

6  

(22.22) 

14  

(51.85) 

7  

(25.93) 

0  

(0.00) 

2.96 0.71 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0  

(0.00) 

5  

(18.52) 

20  

(74.07) 

2  

(7.41) 

0  

(0.00) 

3.11 0.51 Medium 3 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

6  

(22.22) 

17  

(62.96) 

4  

(14.81) 

0  

(0.00) 

3.07 0.62 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

0  

(0.00) 

5  

(18.52) 

19  

(70.37) 

3  

(11.11) 

0  

(0.00) 

3.07 0.55 Medium 4 

Total      3.02 0.28 Medium  
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According to Table 4.110, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 3.02, S.D = 0.28). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal is beautiful, making viewing pleasure, ( X = 3.59, S.D = 0.57), followed by 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors to 

suggest others to travel to attractions that exhibit art in a similar way ( X = 3.33, S.D 

= 0.62), respectively. 
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Table 4.111 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 4  

(18.18) 

5  

(22.73) 

13  

(59.09) 

0  

(0.00) 

0  

(0.00) 

3.59 0.80 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, and 

other features. 

1  

(4.55) 

1  

(4.55) 

7  

(31.82) 

11  

(50.00) 

2  

(0.09) 

2.45 0.91 Low 13 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

0  

(0.00) 

12  

(54.55) 

10  

(45.45) 

0  

(0.00) 

2.55 0.51 Low 10 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

0  

(0.00) 

13  

(59.09) 

8  

(36.36) 

1  

(4.55) 

2.55 0.60 Low 10 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

1  

(4.55) 

13  

(59.09) 

8  

(36.36) 

0  

(0.00) 

2.68 0.57 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of preservation, 

conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

1  

(4.55) 

14  

(63.64) 

7  

(31.82) 

0  

(0.00) 

2.73 0.55 Medium 7 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

0  

(0.00) 

1  

(4.55) 

14  

(63.64) 

7  

(31.82) 

0  

(0.00) 

2.73 0.55 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

9  

(40.91) 

9  

(40.91) 

4  

(18.18) 

0  

(0.00) 

3.23 0.75 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

1  

(4.55) 

5  

(22.73) 

15  

(68.18) 

1  

(4.55) 

2.27 0.63 Low 14 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

2  

(9.09) 

15  

(68.18) 

5  

(22.73) 

0  

(0.00) 

2.86 0.56 Medium 6 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0  

(0.00) 

3  

(13.64) 

7  

(31.82) 

11  

(50.00) 

1  

(4.55) 

2.55 0.80 Low 10 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0  

(0.00) 

0  

(0.00) 

19  

(86.36) 

3  

(13.64) 

0  

(0.00) 

2.86 0.35 Medium 6 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the airport. 0  

(0.00) 

7  

(31.82) 

8  

(36.36) 

6  

(27.27) 

1  

(4.55) 

2.95 0.90 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of the 

airport. 

0  

(0.00) 

8  

(36.36) 

10  

(45.45) 

3  

(13.64) 

1  

(4.55) 

3.14 0.83 Medium 3 

Total      2.80 0.32 Medium  
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According to Table 4.111, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.80, S.D = 0.32). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal is beautiful, making viewing pleasure, ( X = 359, S.D = 0.80), followed by 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors to 

suggest others to travel to attractions that exhibit art in a similar way ( X = 3.23, S.D 

= 0.75), respectively. 
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Table 4.112 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

Scene of the Churning of the Milk Ocean 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(0.61) 

56  

(34.36) 

90  

(55.21) 

16  

(9.82) 

0  

(0.00) 

3.26 0.63 Medium 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

6  

(3.68) 

66  

(40.49) 

89  

(54.60) 

2  

(1.23) 

2.47 0.59 Low 13 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

2  

(1.23) 

10  

(6.13) 

71  

(43.56) 

58  

(35.58) 

22  

(13.50) 

2.46 0.85 Low 14 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

19  

(11.66) 

62  

(38.04) 

78  

(47.85) 

4  

(2.45) 

2.59 0.73 Low 11 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

1  

(0.61) 

10  

(6.13) 

89  

(54.60) 

62  

(38.04) 

1  

(0.61) 

2.68 0.63 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

1  

(0.61) 

14  

(8.59) 

98  

(60.12) 

50  

(30.67) 

0  

(0.00) 

2.79 0.61 Medium 7 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

1  

(0.61) 

10  

(6.13) 

104  

(63.80) 

48  

(29.45) 

0  

(0.00) 

2.78 0.58 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

2  

(1.23) 

60  

(36.81) 

68  

(41.72) 

32  

(19.63) 

1  

(0.61) 

3.18 0.78 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience.  5  

(3.07) 

12 

(7.36) 

55  

(33.74) 

86  

(52.76) 

5  

(3.07) 

2.55 0.80 Low 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 3  

(1.84) 

25  

(15.34) 

86  

(52.76) 

46  

(28.22) 

3  

(1.84) 

2.87 0.75 Medium 6 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

4  

(2.45) 

29  

(17.79) 

63  

(38.65) 

60  

(36.81) 

7  

(4.29) 

2.77 0.88 Medium 9 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

6  

(3.68) 

32  

(19.63) 

78  

(47.85) 

46  

(28.22) 

1  

(0.61) 

2.98 0.81 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

4  

(2.45) 

35  

(21.47) 

76  

(46.63) 

47  

(28.83) 

1  

(0.61) 

2.96 0.79 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

5  

(3.07) 

31  

(19.02) 

86  

(52.76) 

41  

(25.15) 

0  

(0.00) 

3.00 0.75 Medium 3 

Total      2.81 0.47 Medium  
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According to Table 4.112, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.81, S.D = 0.47). When considering each item from the 

highest to lowest average one, the highest one is No. 1, the art exhibited inside the 

terminal is beautiful, making viewing pleasure, ( X = 3.26, S.D = 0.63), followed by 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors to 

suggest others to travel to attractions that exhibit art in a similar way ( X = 3.18, S.D 

= 0.78), respectively. 
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Table 4.113 Showing averages and standard deviations of opinion levels of the tourists from each continent on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean categorized by the aspect of experience management 

Experience Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia 

South 

Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The art exhibited inside the terminal is 

beautiful, making viewing pleasure. 

3.49 0.78 3.35 0.54 3.70 0.48 3.45 0.76 3.59 0.57 3.59 0.80 3.26 0.63 3.39 0.68 

2. The art exhibited inside the terminal is 

astonishing, with techniques, lighting, sounds, 

and other features. 

3.48 0.80 3.21 0.57 2.90 0.57 2.95 0.70 2.74 0.53 2.45 0.91 2.47 0.59 2.87 0.78 

3. The interpretation of Thai art exhibited inside 

the terminal allows participation of the viewer 

while watching, such as pressing a button or 

touching objects. 

3.18 0.72 2.98 0.68 2.90 0.57 2.87 0.74 2.85 0.60 2.55 0.51 2.46 0.85 2.77 0.80 

4. The interpretation of Thai art exhibited inside 

the terminal makes a deep impression on Thai 

culture. 

3.09 0.79 2.84 0.48 3.40 0.52 2.89 0.65 2.96 0.52 2.55 0.60 2.59 0.73 2.80 0.71 

5. The interpretation of Thai art exhibited inside 

the terminal opens a new perspective on Thai 

art. 

3.11 0.69 2.86 0.56 3.10 0.74 2.95 0.46 3.04 0.59 2.68 0.57 2.68 0.63 2.86 0.64 

6. The interpretation of Thai art exhibited inside 

the terminal creates a sense of preservation, 

conservation or the feeling of cherishing Thai 

art. 

3.08 0.78 2.90 0.47 3.30 0.48 2.89 0.56 2.93 0.38 2.73 0.55 2.79 0.61 2.90 0.62 

7. The interpretation of Thai art exhibited inside 

the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

3.13 0.71 2.87 0.46 3.10 0.32 3.00 0.57 2.93 0.38 2.73 0.55 2.78 0.58 2.90 0.59 
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Experience Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia 

South 

Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

8. The interpretation of Thai art exhibited inside 

the terminal urges visitors to suggest others to 

travel to attractions that exhibit art in a similar 

way. 

3.38 0.75 3.29 0.66 3.50 0.53 3.37 0.85 3.33 0.62 3.23 0.75 3.18 0.78 3.28 0.75 

9. The interpretation of Thai art exhibited inside 

the terminal creates a new experience. 

3.16 0.78 2.97 0.57 3.00 0.67 2.74 0.45 2.70 0.61 2.27 0.63 2.55 0.80 2.77 0.76 

10. The interpretation of Thai art exhibited inside 

the terminal creates the value of Thai art. 

3.07 0.74 2.78 0.49 2.80 0.63 2.66 0.58 3.00 0.62 2.86 0.56 2.87 0.75 2.89 0.69 

11. The interpretation of Thai art exhibited inside 

the terminal makes Thailand more known to the 

world. 

3.13 0.83 2.86 0.47 3.20 0.42 2.97 0.54 2.96 0.71 2.55 0.80 2.77 0.88 2.89 0.78 

12. The interpretation of Thai art exhibited inside 

the terminal helps promoting the airport to be 

known more.  

3.05 0.76 2.76 0.59 3.30 0.67 3.00 0.57 3.11 0.51 2.86 0.35 2.98 0.81 2.97 0.71 

13. The interpretation of Thai art exhibited inside 

the terminal adds more value to the airport. 

3.16 0.78 2.89 0.36 3.20 0.42 3.05 0.46 3.07 0.62 2.95 0.90 2.96 0.79 3.01 0.70 

14. The interpretation of Thai art exhibited inside 

the terminal creates a unique identity of the 

airport. 

3.08 0.85 2.79 0.41 3.20 0.42 3.03 0.49 3.07 0.55 3.14 0.83 3.00 0.75 3.00 0.70 

All 3.19 0.54 2.95 0.29 3.19 0.19 2.99 0.31 3.02 0.28 2.80 0.32 2.81 0.47 2.95 0.45 
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According to Table 4.113, it is found that, in the aspect of the experience 

management, the tourists’ opinion on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport is, overall, in a medium level 

( X = 2.95, S.D = 0.45). When categorizing by continents, the tourists who have the 

highest level of opinion on effectiveness evaluation in the aspect of experience 

management come from America ( X = 3.19, S.D = 0.54), which is similar to South 

Africa and followed by South Asia ( X = 3.02, S.D = 0.28), respectively. When 

considering each item from the highest to lowest average one, the first three highest 

ones are No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure ( X = 3.39, S.D = 0.68), followed by No. 8, the interpretation of Thai art 

exhibited inside the terminal urges visitors to suggest others to travel to attractions 

that exhibit art in a similar way ( X = 3.28, S.D = 0.75) and No. 13, the interpretation 

of Thai art exhibited inside the terminal adds more value to the airport ( X = 3.01, S.D 

= 0.70), respectively. Besides, when considering the tourists’ opinions from each 

continents by items, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, shows that the tourists from South Africa have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.70, 

S.D = 0.48), followed by South Asia ( X = 3.59, S.D = 0.57) and Central Asia ( X = 

3.59, S.D = 0.80), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, shows that the tourists from America have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk 

Ocean ( X = 3.48, S.D = 0.80), followed by Oceania ( X = 3.21, S.D = 0.57) and Asia 

( X = 2.95, S.D = 0.70), respectively. 

No. 3, the interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, shows that the tourists from America have the highest level of opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 
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Airport about the Scene of the Churning of the Milk Ocean ( X = 3.18, S.D = 0.72), 

followed by Oceania ( X = 2.98, S.D = 0.68) and South Africa ( X = 2.90, S.D = 

0.57), respectively. 

No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, shows that the tourists from South Africa have the highest 

level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk 

Ocean ( X = 3.40, S.D = 0.52), followed by America ( X = 3.09, S.D = 0.79) and 

South Asia ( X = 2.96, S.D = 0.52), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.11, 

S.D = 0.69), followed by South Africa ( X = 3.10, S.D = 0.74) and South Asia ( X = 

3.04, S.D = 0.59), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, shows that 

the tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about  the 

Scene of the Churning of the Milk Ocean ( X = 3.30, S.D = 0.49), followed by 

America ( X = 3.08, S.D = 0.78) and South Asia ( X = 2.93, S.D = 0.38), respectively. 

No. 7, the interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, shows that the tourists 

from America have the highest level of opinions on the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport about the Scene of the 

Churning of the Milk Ocean ( X = 3.13, S.D = 0.71), followed by South Africa ( X = 

3.10, S.D = 0.32) and Asia ( X = 3.00, S.D = 0.57), respectively. 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors 

to suggest others to travel to attractions that exhibit art in a similar way, shows that 

the tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 
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Scene of the Churning of the Milk Ocean ( X = 3.50, S.D = 0.53), followed by 

America ( X = 3.38, S.D = 0.75) and Asia ( X = 3.37, S.D = 0.85), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, shows that the tourists from America have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the Scene of the Churning of the Milk Ocean ( X = 3.15, S.D = 0.78), 

followed by South Africa ( X = 3.00, S.D = 0.67) and Oceania ( X = 2.97, S.D = 

0.57), respectively. 

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, shows that the tourists from America have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.07, 

S.D = 0.74), followed by South Asia ( X = 3.00, S.D = 0.67) and Europe ( X = 2.87, 

S.D = 0.75), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk 

Ocean ( X = 3.20, S.D = 0.42), followed by America ( X = 3.13, S.D = 0.83) and 

South Asia ( X = 2.97, S.D = 0.54), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, shows that the tourists from South Africa 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 3.30, S.D = 0.67), followed by South Asia ( X = 3.11, S.D = 

0.51) and America ( X = 3.05, S.D = 0.76), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean ( X = 3.20, 



286 

 

S.D = 0.42), followed by America ( X = 3.16, S.D = 0.78) and South Asia ( X = 3.07, 

S.D = 0.62), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk 

Ocean ( X = 3.20, S.D = 0.42), followed by Central Asia ( X = 3.14, S.D = 0.83) and 

America ( X = 3.08, S.D = 0.85), respectively. 
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Table 4.114 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding Thai Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 14  

(3.41) 

116  

(28.29) 

198  

(48.29) 

74  

(18.05) 

8  

(1.95) 

3.13 0.81 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, and 

other features. 

6  

(1.46) 

48  

(11.71) 

194  

(47.32) 

150  

(36.59) 

12  

(2.93) 

2.72 0.76 Medium 12 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

6  

(1.46) 

44  

(10.73) 

185  

(45.12) 

140  

(34.15) 

35  

(8.54) 

2.62 0.84 Medium 14 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

1  

(0.24) 

33  

(8.05) 

217  

(52.93) 

140  

(34.15) 

19  

(4.63) 

2.65 0.71 Medium 13 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

1  

(0.24) 

42  

(10.24) 

242  

(59.02) 

111  

(27.07) 

14  

(3.41) 

2.77 0.68 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

1  

(0.24) 

50  

(12.20) 

249  

(60.73) 

104  

(25.37) 

6  

(1.46) 

2.84 0.65 Medium 8 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

2  

(0.49) 

47  

(11.46) 

268  

(65.37) 

86  

(20.98) 

7  

(1.71) 

2.88 0.63 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

17  

(4.15) 

175  

(42.68) 

163  

(39.76) 

47  

(11.46) 

8  

(1.95) 

3.36 0.81 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 8  

(1.95) 

49  

(11.95) 

197  

(48.05) 

143  

(34.88) 

13  

(3.17) 

2.75 0.78 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 10  

(2.44) 

55  

(13.41) 

218  

(53.17) 

112  

(27.32) 

15  

(3.66) 

2.84 0.79 Medium 8 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

7  

(1.71) 

78  

(19.02) 

215  

(52.44) 

100  

(24.39) 

10  

(2.44) 

2.93 0.77 Medium 6 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

7  

(1.71) 

82  

(20.00) 

223  

(54.39) 

91  

(22.20) 

7  

(1.71) 

2.98 0.75 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

7  

(1.71) 

70  

(17.07) 

246  

(60.00) 

81  

(19.76) 

6  

(1.46) 

2.98 0.70 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

11  

(2.68) 

80  

(19.51) 

240  

(58.54) 

76  

(18.54) 

3  

(0.73) 

3.05 0.72 Medium 3 

Total      2.89 0.49 Medium  
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According to Table 4.114, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.89, S.D = 0.49). When 

considering each item from the highest to lowest average one, the highest one is ‘the 

interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way’ ( X = 3.36, S.D = 0.81), followed by ‘the 

art exhibited inside the terminal is beautiful, making viewing pleasure’ ( X = 3.13, 

S.D = 0.81), respectively. 
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Table 4.115  Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 8  

(9.20) 

21  

(24.14) 

41  

(47.13) 

14  

(16.09) 

3  

(3.45) 

3.20 0.94 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

3  

(3.45) 

22  

(25.29) 

43  

(49.43) 

17  

(19.54) 

2  

(2.30) 

3.08 0.82 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

4  

(4.60) 

15  

(17.24) 

40  

(45.98) 

22  

(25.29) 

6  

(6.90) 

2.87 0.94 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

9  

(10.34) 

9  

(10.34) 

50  

(57.47) 

20  

(22.99) 

8  

(9.20) 

2.69 0.78 Medium 14 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

1  

(1.15) 

13  

(14.94) 

48  

(55.17) 

20  

(22.99) 

5  

(5.75) 

2.83 0.80 Medium 13 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

1  

(1.15) 

16  

(18.39) 

44  

(50.57) 

24  

(27.59) 

2  

(2.30) 

2.89 0.77 Medium 11 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

1  

(1.15) 

17  

(19.54) 

45  

(51.72) 

21  

(24.14) 

2  

(2.30) 

2.95 0.79 Medium 9 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

7  

(8.05) 

35  

(40.23) 

36  

(41.38) 

7  

(8.05) 

2  

(2.30) 

3.44 0.84 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 5  

(5.75) 

16  

(18.39) 

39  

(44.83) 

26  

(29.89) 

1  

(1.15) 

2.98 0.88 Medium 8 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 4  

(4.60) 

16  

(18.39) 

41  

(47.13) 

23  

(26.44) 

3  

(3.45) 

2.94 0.88 Medium 10 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

4  

(4.60) 

20  

(22.99) 

42  

(48.28) 

19  

(21.84) 

2  

(2.30) 

3.06 0.85 Medium 4 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

2  

(2.30) 

20  

(22.99) 

45  

(51.72) 

19  

(21.84) 

2  

(2.30) 

3.03 0.77 Medium 6 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

3  

(3.45) 
16 ค 

(18.39) 

51  

(58.62) 

15  

(17.24) 

2  

(2.30) 

3.03 0.77 Medium 6 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

4  

(4.60) 

16  

(18.39) 

48  

(55.17) 

19  

(21.84) 

0  

(0.00) 

3.06 0.77 Medium 4 

Total      3.00 0.60 Medium  
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According to Table 4.115, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

3.00, S.D = 0.60). When considering each item from the highest to lowest average 

one, the highest one is No.8 the interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way 

( X = 3.44, S.D = 0.84), followed by No. 1, the art exhibited inside the terminal is 

beautiful, making viewing pleasure, ( X = 3.20, S.D = 0.94),  respectively. 
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Table 4.116 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(1.59) 

15  

(23.81) 

41  

(65.08) 

6  

(9.52) 

0  

(0.00) 

3.17 0.61 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(1.59) 

11  

(17.46) 

38  

(60.32) 

13  

(20.63) 

0  

(0.00) 

3.00 0.67 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

1  

(1.59) 

7  

(11.11) 

36  

(57.14) 

19  

(30.16) 

0  

(0.00) 

2.84 0.68 Medium 5 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

6  

(9.52) 

38  

(60.32) 

19  

(30.16) 

0  

(0.00) 

2.79 0.60 Medium 8 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

3  

(4.76) 

37  

(58.73) 

22  

(34.92) 

1  

(1.59) 

2.67 0.60 Medium 14 

6. 6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

4  

(6.35) 

44  

(69.84) 

15  

(23.81) 

0  

(0.00) 

2.83 0.52 Medium 6 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

2  

(3.17) 

42  

(66.67) 

18  

(28.57) 

1  

(1.59) 

2.71 0.55 Medium 11 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

1  

(1.59) 

25  

(39.68) 

28  

(44.44) 

8  

(12.70) 

1  

(1.59) 

3.27 0.77 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

5  

(7.94) 

43  

(68.25) 

14 

(22.22) 

1  

(1.59) 

2.83 0.58 Medium 6 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

3  

(4.76) 

39  

(61.90) 

19  

(30.16) 

2  

(3.17) 

2.68 0.62 Medium 13 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

6  

(9.52) 

45  

(71.43) 

10  

(15.87) 

2  

(3.17) 

2.87 0.61 Medium 4 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

5  

(7.94) 

41  

(65.08) 

16  

(25.40) 

1  

(1.59) 

2.79 0.60 Medium 8 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

1  

(1.59) 

43  

(68.25) 

18  

(28.57) 

1  

(1.59) 

2.70 0.53 Medium 12 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

1  

(1.59) 

44  

(69.84) 

18  

(28.57) 

0  

(0.00) 

2.73 0.48 Medium 10 

Total      2.85 0.37 Medium  
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According to Table 4.116, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

2.85, S.D = 0.37). When considering each item from the highest to lowest average 

one, the highest one is No.8 the interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way 

( X = 3.27, S.D = 0.77), followed by  No. 1, the art exhibited inside the terminal is 

beautiful, making viewing pleasure, ( X = 3.17, S.D = 0.61),  respectively. 
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Table 4.117 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 0  

(0.00) 

7  

(70.00) 

3  

(30.00) 

0  

(0.00) 

0  

(0.00) 

3.70 0.48 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0 

(0.00) 

0  

(0.00) 

8 

(80.00) 

2  

(20.00) 

0  

(0.00) 

2.80 0.42 Medium 12 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

3  

(30.00) 

1  

(10.00) 

6  

(60.00) 

0  

(0.00) 

2.70 0.95 Medium 13 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

0  

(0.00) 

7  

(70.00) 

3  

(30.00) 

0  

(0.00) 

2.70 0.48 Medium 13 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

5  

(50.00) 

5  

(50.00) 

0  

(0.00) 

0  

(0.00) 

3.50 0.53 High 2 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

4  

(40.00) 

5  

(50.00) 

1  

(10.00) 

0  

(0.00) 

3.30 0.67 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

5  

(50.00) 

4  

(40.00) 

1  

(10.00) 

0  

(0.00) 

3.40 0.70 Medium 4 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

5  

(50.00) 

5  

(50.00) 

0  

(0.00) 

0  

(0.00) 

3.50 0.53 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

3  

(30.00) 

4  

(40.00) 

3  

(30.00) 

0  

(0.00) 

3.00 0.82 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

2  

(20.00) 

8  

(80.00) 

0  

(0.00) 

0  

(0.00) 

3.20 0.42 Medium 10 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

6  

(60.00) 

2  

(20.00) 

2  

(20.00) 

0  

(0.00) 

3.40 0.84 Medium 4 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

4  

(40.00) 

6  

(60.00) 

0  

(0.00) 

0  

(0.00) 

3.40 0.52 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

4  

(40.00) 

6  

(60.00) 

0  

(0.00) 

0  

(0.00) 

3.40 0.52 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

4  

(40.00) 

6  

(60.00) 

0  

(0.00) 

0  

(0.00) 

3.40 0.52 Medium 4 

Total      3.24 0.32 Medium  
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According to Table 4.117, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

3.24, S.D = 0.32). When considering each item from the highest to lowest average 

one, the highest one is No. 1, the art exhibited inside the terminal is beautiful, making 

viewing pleasure, ( X = 3.70, S.D = 0.48), followed by No. 5 the interpretation of 

Thai art exhibited inside the terminal opens a new perspective on Thai art and No.8 

the interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way ( X = 3.50, S.D = 0.53), 

respectively. 
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Table 4.118 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(2.63) 

13  

(34.21) 

14  

(36.84) 

10  

(26.32) 

0  

(0.00) 

3.13 0.84 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(2.63) 

2  

(5.26) 

22  

(57.89) 

13  

(34.21) 

0  

(0.00) 

2.76 0.68 Medium 11 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

0  

(0.00) 

19  

(50.00) 

16  

(42.11) 

3  

(7.89) 

2.42 0.64 Low 14 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

2  

(5.26) 

19  

(50.00) 

16  

(42.11) 

1  

(2.63) 

2.58 0.64 Low 13 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

1 

(2.63) 

29  

(76.32) 

8  

(21.05) 

0  

(0.00) 

2.82 0.46 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

2  

(5.26) 

27  

(71.05) 

9  

(23.68) 

0  

(0.00) 

2.82 0.51 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

3  

(7.89) 

28  

(73.68) 

7  

(18.42) 

0  

(0.00) 

2.89 0.51 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

2  

(5.26) 

17  

(44.74) 

13  

(34.21) 

6  

(15.79) 

0  

(0.00) 

3.39 0.82 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

4  

(10.53) 

21  

(55.26) 

12  

(31.58) 

1  

(2.63) 

2.74 0.69 Medium 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

5  

(13.16) 

24  

(63.16) 

9  

(23.68) 

0  

(0.00) 

2.89 0.61 Medium 7 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

8  

(21.05) 

23  

(60.53) 

7  

(18.42) 

0  

(0.00) 

3.03 0.64 Medium 5 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

9  

(23.68) 

20  

(52.63) 

8  

(21.05) 

1  

(2.63) 

2.97 0.75 Medium 6 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

7  

(18.42) 

28  

(73.68) 

3  

(7.89) 

0  

(0.00) 

3.11 0.51 Medium 3 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

8  

(21.05) 

25  

(65.79) 

5  

(13.16) 

0  

(0.00) 

3.08 0.59 Medium 4 

Total      2.90 0.36 Medium  
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According to Table 4.118, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

2.90, S.D = 0.36). When considering each item from the highest to lowest average 

one, the highest one is No.8 the interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way 

( X = 3.39, S.D = 0.82), followed by  No. 1, the art exhibited inside the terminal is 

beautiful, making viewing pleasure, ( X = 3.13, S.D = 0.84),  respectively. 

 

 

 

 

 

 

 

 

 

 

 



 

 

2
9
7
 

Table 4.119 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(3.70) 

7  

(25.93) 

15  

(55.56) 

4  

(14.81) 

0  

(0.00) 

3.19 0.74 Medium 4 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

1  

(3.70) 

16  

(59.26) 

10  

(37.04) 

0  

(0.00) 

2.67 0.55 Medium 14 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

3  

(11.11) 

15  

(55.56) 

8  

(29.63) 

1  

(3.70) 

2.74 0.71 Medium 10 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

0  

(0.00) 

20  

(74.07) 

7  

(25.93) 

0  

(0.00) 

2.74 0.45 Medium 10 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

1  

(3.70) 

18  

(66.67) 

8  

(29.63) 

0  

(0.00) 

2.74 0.53 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

2  

(7.41) 

23  

(85.19) 

2  

(7.41) 

0  

(0.00) 

3.00 0.39 Medium 7 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

1  

(3.70) 

24  

(88.89) 

2  

(7.41) 

0  

(0.00) 

2.96 0.34 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

13  

(48.15) 

13  

(48.15) 

1  

(3.70) 

0  

(0.00) 

3.44 0.58 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

2  

(7.41) 

16  

(59.26) 

9  

(33.33) 

0  

(0.00) 

2.74 0.59 Medium 10 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

6  

(22.22) 

17  

(62.96) 

4  

(14.81) 

0  

(0.00) 

3.07 0.62 Medium 5 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

3  

(11.11) 

16  

(59.26) 

8  

(29.63) 

0  

(0.00) 

2.81 0.62 Medium 9 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

10  

(37.04) 

14  

(51.85) 

3  

(11.11) 

0  

(0.00) 

3.26 0.66 Medium 3 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

4  

(14.81) 

20  

(74.07) 

3  

(11.11) 

0  

(0.00) 

3.04 0.52 Medium 6 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

10  

(37.04) 

15  

(55.56) 

2  

(7.41) 

0  

(0.00) 

3.30 0.61 Medium 2 

Total      2.98 0.26 Medium  
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According to Table 4.119, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

2.98, S.D = 0.26). When considering each item from the highest to lowest average 

one, the highest one is No.8 the interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way 

( X = 3.44, S.D = 0.58), followed by  No. 14, the interpretation of Thai art exhibited 

inside the terminal creates a unique identity of the airport, ( X = 3.30, S.D = 0.61), 

respectively. 
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Table 4.120 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central  Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding Thai Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 2  

(9.09) 

3  

(13.64) 

13  

(59.09) 

2  

(9.09) 

2  

(9.09) 

3.05 1.00 Medium 3 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(4.55) 

0  

(0.00) 

4  

(18.18) 

15  

(68.18) 

2  

(9.09) 

2.23 0.81 Low 14 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

1  

(4.55) 

8  

(36.36) 

10  

(45.45) 

3  

(13.64) 

2.32 0.78 Low 13 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

0  

(0.00) 

13  

(59.09) 

9  

(40.91) 

0  

(0.00) 

2.59 0.50 Low 10 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

2 

(9.09) 

11  

(50.00) 

6  

(27.27) 

3  

(13.64) 

2.55 0.86 Low 11 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

1  

(4.55) 

13  

(59.09) 

8  

(36.36) 

0  

(0.00) 

2.68 0.57 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

1  

(4.55) 

16  

(72.73) 

5  

(22.73) 

0  

(0.00) 

2.82 0.50 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

1  

(4.55) 

10  

(45.45) 

9  

(40.91) 

1  

(4.55) 

1  

(4.55) 

3.41 0.85 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

1  

(4.55) 

9  

(40.91) 

11  

(50.00) 

1  

(4.55) 

2.45 0.67 Low 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

1  

(4.55) 

14  

(63.64) 

7  

(31.82) 

0  

(0.00) 

2.73 0.55 Medium 8 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

3  

(13.64) 

14  

(63.64) 

5  

(22.73) 

0  

(0.00) 

2.91 0.61 Medium 5 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

3  

(13.64) 

14  

(63.64) 

5  

(22.73) 

0  

(0.00) 

2.91 0.61 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

4  

(18.18) 

15  

(68.18) 

3  

(13.64) 

0  

(0.00) 

3.05 0.58 Medium 3 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

7  

(31.82) 

14  

(63.64) 

1  

(4.55) 

0  

(0.00) 

3.27 0.55 Medium 2 

Total      2.78 0.31 Medium  
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According to Table 4.120, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

2.78, S.D = 0.31). When considering each item from the highest to lowest average 

one, the highest one is No.8 the interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way 

( X = 3.41, S.D = 0.85), followed by  No. 14, the interpretation of Thai art exhibited 

inside the terminal creates a unique identity of the airport, ( X = 3.27, S.D = 0.55),  

respectively. 
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Table 4.121 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding Thai 

Pavilion 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(0.61) 

50  

(30.67) 

71  

(43.56) 

38  

(23.31) 

3  

(1.84) 

3.05 0.80 Medium 3 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

12  

(7.36) 

63  

(38.65) 

80  

(49.08) 

8  

(4.91) 

2.48 0.71 Low 13 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

1  

(0.61) 

15  

(9.20) 

66  

(40.49) 

59  

(36.20) 

22  

(13.50) 

2.47 0.86 Low 14 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression 

on Thai culture. 

1  

(0.61) 

16  

(9.82) 

70  

(42.94) 

66  

(40.49) 

10  

(6.13) 

2.58 0.78 Low 12 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective 

on Thai art. 

0  

(0.00) 

17  

(10.43) 

94  

(57.67) 

47  

(28.83) 

5  

(3.07) 

2.75 0.68 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

21  

(12.88) 

93  

(57.06) 

45  

(27.61) 

4  

(2.45) 

2.80 0.68 Medium 8 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

18  

(11.04) 

109  

(66.87) 

32  

(19.63) 

4  

(2.45) 

2.87 0.62 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

6  

(3.68) 

70  

(42.94) 

59  

(36.20) 

24  

(14.72) 

4  

(2.45) 

3.31 0.86 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 3  

(5.52) 

18  

(11.04) 

65  

(39.88) 

68  

(41.72) 

9  

(5.52) 

2.62 0.83 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai 

art. 

6  

(3.68) 

22  

(13.50) 

75  

(46.01) 

50  

(30.67) 

10  

(6.13) 

2.78 0.89 Medium 9 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

3  

(1.84) 

32  

(19.63) 

73  

(44.79) 

49  

(30.06) 

6  

(3.68) 

2.86 0.84 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the 

airport to be known more. 

5  

(3.07) 

31  

(19.02) 

83  

(50.92) 

40  

(24.54) 

4  

(2.45) 

2.96 0.81 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

4  

(2.45) 

34  

(20.86) 

83  

(50.92) 

39  

(23.93) 

3  

(1.84) 

2.98 0.79 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

7  

(4.29) 

34  

(20.86) 

88  

(53.99) 

31  

(19.02) 

3  

(1.84) 

3.07 0.80 Medium 2 

Total      2.83 0.57 Medium  



302 

 

According to Table 4.121, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Thai Pavilion is, overall, in a medium level ( X = 

2.83, S.D = 0.57). When considering each item from the highest to lowest average 

one, the highest one is No.8 the interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way 

( X = 3.31, S.D = 0.86), followed by  No. 14, the interpretation of Thai art exhibited 

inside the terminal creates a unique identity of the airport, ( X = 3.07, S.D = 0.80),  

respectively. 
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Table 4.122 Showing averages and standard deviations of opinion levels of the tourists from each continent on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion by the aspect of experience management 

Experience Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia 

South 

Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. The art exhibited inside the terminal is 

beautiful, making viewing pleasure. 

3.20 0.94 3.17 0.61 3.70 0.48 3.13 0.84 3.19 0.74 3.05 1.00 3.05 0.80 3.13 0.81 

2. The art exhibited inside the terminal is 

astonishing, with techniques, lighting, sounds, 

and other features. 

3.08 0.82 3.00 0.67 2.80 0.42 2.76 0.68 2.67 0.55 2.23 0.81 2.48 0.71 2.72 0.76 

3. The interpretation of Thai art exhibited inside 

the terminal allows participation of the viewer 

while watching, such as pressing a button or 

touching objects. 

2.87 0.94 2.84 0.68 2.70 0.95 2.42 0.64 2.74 0.71 2.32 0.78 2.47 0.86 2.62 0.84 

4. The interpretation of Thai art exhibited inside 

the terminal makes a deep impression on Thai 

culture. 

2.69 0.78 2.79 0.60 2.70 0.48 2.58 0.64 2.74 0.45 2.59 0.50 2.58 0.78 2.65 0.71 

5. The interpretation of Thai art exhibited inside 

the terminal opens a new perspective on Thai 

art. 

2.83 0.80 2.67 0.60 3.50 0.53 2.82 0.46 2.74 0.53 2.55 0.86 2.75 0.68 2.77 0.68 

6. The interpretation of Thai art exhibited inside 

the terminal creates a sense of preservation, 

conservation or the feeling of cherishing Thai 

art. 

2.89 0.77 2.83 0.52 3.30 0.67 2.82 0.51 3.00 0.39 2.68 0.57 2.80 0.68 2.84 0.65 

7. The interpretation of Thai art exhibited inside 

the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

2.95 0.79 2.71 0.55 3.40 0.70 2.89 0.51 2.96 0.34 2.82 0.50 2.87 0.62 2.88 0.63 
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Experience Management 

Continents 

Total 
America Oceania 

South 

Africa 
Asia 

South 

Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

8. The interpretation of Thai art exhibited inside 

the terminal urges visitors to suggest others to 

travel to attractions that exhibit art in a similar 

way. 

3.44 0.84 3.27 0.77 3.50 0.53 3.39 0.82 3.44 0.58 3.41 0.85 3.31 0.86 3.36 0.81 

9. The interpretation of Thai art exhibited inside 

the terminal creates a new experience. 

2.98 0.88 2.83 0.58 3.00 0.82 2.74 0.69 2.74 0.59 2.45 0.67 2.62 0.83 2.75 0.78 

10. The interpretation of Thai art exhibited inside 

the terminal creates the value of Thai art. 

2.94 0.88 2.68 0.62 3.20 0.42 2.89 0.61 3.07 0.62 2.73 0.55 2.78 0.89 2.84 0.79 

11. The interpretation of Thai art exhibited inside 

the terminal makes Thailand more known to the 

world. 

3.06 0.85 2.87 0.61 3.40 0.84 3.03 0.64 2.81 0.62 2.91 0.61 2.86 0.84 2.93 0.77 

12. The interpretation of Thai art exhibited inside 

the terminal helps promoting the airport to be 

known more.  

3.03 0.77 2.79 0.60 3.40 0.52 2.97 0.75 3.26 0.66 2.91 0.61 2.96 0.81 2.98 0.75 

13. The interpretation of Thai art exhibited inside 

the terminal adds more value to the airport. 

3.03 0.77 2.70 0.53 3.40 0.52 3.11 0.51 3.04 0.52 3.05 0.58 2.98 0.79 2.98 0.70 

14. The interpretation of Thai art exhibited inside 

the terminal creates a unique identity of the 

airport. 

3.06 0.77 2.73 0.48 3.42 0.52 3.08 0.59 3.30 0.61 3.27 0.55 3.07 0.80 3.05 0.72 

Total 3.00 0.60 2.85 0.37 3.24 0.32 2.90 0.36 2.98 0.26 2.78 0.31 2.83 0.57 2.89 0.49 
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According to Table 4.122, it is found that, in the aspect of the experience 

management, the tourists’ opinion on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport is, overall, in a medium level 

( X = 2.89, S.D = 0.49). When categorizing by continents, the tourists who have the 

highest level of opinion on effectiveness evaluation in the aspect of experience 

management come from South Africa ( X = 3.24, S.D = 0.32), followed by America 

( X = 3.00, S.D = 0.60) and South Asia ( X = 2.98, S.D = 0.26), respectively. When 

considering each item from the highest to lowest average one, the first three highest 

ones are No. 8, the interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way ( X = 

3.36, S.D = 0.81), followed by No. 1, the art exhibited inside the terminal is beautiful, 

making viewing pleasure ( X = 3.13, S.D = 0.81), followed by and No. 14, the 

interpretation of Thai art exhibited inside the terminal creates a unique identity of the 

airport ( X = 3.05, S.D = 0.72), respectively. Besides, when considering the tourists’ 

opinions from each continents by items, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, shows that the tourists from South Africa have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about Thai Pavilion ( X = 3.70, S.D = 0.48), followed by 

America ( X = 3.20, S.D = 0.94) and South Asia ( X = 3.19, S.D = 0.74), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, shows that the tourists from America have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about Thai Pavilion ( X = 308, S.D = 0.82), 

followed by Oceania ( X = 3.00, S.D = 0.67) and South Africa ( X = 2.80, S.D = 

0.42), respectively. 

No. 3, the interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, shows that the tourists from America have the highest level of opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 



306 

 

Airport about Thai Pavilion ( X = 2.87, S.D = 0.94), followed by Oceania ( X = 2.84, 

S.D = 0.68) and South Asia ( X = 2.74, S.D = 0.71), respectively. 

No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, shows that the tourists from Oceania have the highest 

level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about Thai Pavilion ( X = 2.79, S.D = 0.60), 

followed by South Asia ( X = 2.74, S.D = 0.45) and South Africa ( X = 2.70, S.D = 

0.48), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, shows that the tourists from South Africa have the highest 

level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about Thai Pavilion ( X = 3.50, S.D = 0.53), 

followed by America ( X = 2.83, S.D = 0.80) and Asia ( X = 2.82, S.D = 0.46), 

respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, shows that 

the tourists from America have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about Thai 

Pavilion ( X = 3.30, S.D = 0.67), followed by South Asia ( X = 3.00, S.D = 0.39) and 

America ( X = 2.89, S.D = 0.77), respectively. 

No. 7, the interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, shows that the tourists 

from South Africa have the highest level of opinions on the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport about Thai Pavilion 

( X = 340, S.D = 0.70), followed by South Asia  ( X = 2.96, S.D = 0.34) and America 

( X = 2.95, S.D = 0.79), respectively. 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors 

to suggest others to travel to attractions that exhibit art in a similar way, shows that 

the tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about Thai 
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Pavilion ( X = 3.50, S.D = 0.53), followed by America ( X = 3.44, S.D = 0.84) and 

South Asia ( X = 3.44, S.D = 0.53), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about Thai Pavilion ( X = 3.00, S.D = 0.82), followed by 

America ( X = 2.98, S.D = 0.88) and Oceania ( X = 2.83, S.D = 0.58), respectively. 

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about Thai Pavilion ( X = 3.20, S.D = 0.42), followed by South 

Asia ( X = 3.07, S.D = 0.62) and America ( X = 2.94, S.D = 0.88), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about Thai pavilion ( X = 3.40, S.D = 0.84), 

followed by America ( X = 3.06, S.D = 0.85) and Asia ( X = 3.03, S.D = 0.64), 

respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, shows that the tourists from South Africa 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about Thai pavilion ( X = 3.40, 

S.D = 0.52), followed by South Asia ( X = 3.26, S.D = 0.66) and America ( X = 3.03, 

S.D = 0.77), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about Thai Pavilion ( X = 3.40, S.D = 0.52), followed by Asia  

( X = 3.11, S.D = 0.51) and Oceania ( X = 3.05, S.D = 0.58), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, shows that the tourists from South Africa have the 
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highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion ( X = 3.42, S.D = 

0.52), followed by South Asia ( X = 3.30, S.D = 0.61) and Central Asia ( X = 3.27, 

S.D = 0.55), respectively. 
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Table 4.123 Numbers, percentage, average, standard deviation, and opinion levels of the tourists on effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the multi-tiered roof 

Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 13  

(3.17) 

118  

(28.78) 

227  

(55.37) 

49  

(11.95) 

3  

(0.73) 

3.22 0.72 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, and 

other features. 

4  

(0.98) 

47  

(11.46) 

177  

(43.17) 

174  

(42.44) 

8  

(1.95) 

2.67 0.74 Medium 14 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

7  

(1.71) 

32  

(7.80) 

219  

(53.41) 

126  

(30.73) 

26  

(6.34) 

2.68 0.78 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

4  

(0.98) 

47  

(11.46) 

191  

(46.59) 

151  

(36.83) 

17  

(4.15) 

2.68 0.77 Medium 12 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

3  

(0.73) 

40  

(9.76) 

222  

(54.15) 

136  

(33.17) 

9  

(2.20) 

2.74 0.69 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

3  

(0.73) 

47  

(11.46) 

225  

(54.88) 

131  

(31.95) 

4  

(0.98) 

2.79 0.68 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

4  

(0.98) 

47  

(11.46) 

249  

(60.73) 

106  

(25.85) 

4  

(0.98) 

2.86 0.66 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way. 

16  

(3.90) 

169  

(41.22) 

184  

(44.88) 

39  

(9.51) 

2  

(0.49) 

3.39 0.73 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 7  

(1.71) 

45  

(10.98) 

195  

(47.56) 

153  

(37.32) 

10  

(2.44) 

2.72 0.76 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 7  

(1.71) 

72  

(17.56) 

213  

(51.95) 

110  

(26.83) 

8  

(1.95) 

2.90 0.76 Medium 6 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

10  

(2.44) 

64  

(15.61) 

200  

(48.78) 

127  

(30.98) 

9  

(2.20) 

2.85 0.79 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

6  

(1.46) 

83  

(20.24) 

209  

(50.98) 

106  

(25.85) 

6  

(1.46) 

2.94 0.76 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the airport. 9  

(2.20) 

70  

(17.07) 

219  

(53.41) 

110  

(26.83) 

2  

(0.49) 

2.94 0.74 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of the 

airport.  

14  

(3.41) 

78  

(19.02) 

221  

(53.90) 

94 

(22.93) 

3  

(0.73) 

3.01 0.77 Medium 3 

Total      2.88 0.49 Medium  
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According to Table 4.123, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.88, 

S.D = 0.49). When considering each item from the highest to lowest average one, the 

highest one is ‘the interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way’ ( X = 3.39, S.D = 

0.73), followed by ‘the art exhibited inside the terminal is beautiful, making viewing 

pleasure’( X = 3.22, S.D = 0.72), respectively. 
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Table 4.124 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from America on effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the multi-tiered roof Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 8  

(9.20) 

23  

(26.44) 

43  

(49.43) 

13  

(14.94) 

0  

(0.00) 

3.30 0.84 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(1.15) 

22  

(25.29) 

45  

(51.72) 

19  

(21.81) 

0  

(0.00) 

3.06 0.72 Medium 4 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

5  

(5.75) 

12  

(13.79) 

48  

(55.17) 

21  

(24.14) 

1  

(1.15) 

2.99 0.81 Medium 9 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

2  

(2.30) 

17  

(19.54) 

41  

(47.13) 

26  

(29.89) 

1  

(1.15) 

2.92 0.80 Medium 10 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

15  

(17.24) 

46  

(52.87) 

23  

(26.44) 

3  

(3.45) 

2.84 0.75 Medium 14 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

2  

(2.30) 

21  

(24.14) 

41  

(47.13) 

22  

(25.29) 

1  

(1.15) 

3.01 0.80 High 5 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

2  

(2.30) 

19  

(21.84) 

45  

(51.72) 

19  

(21.84) 

2  

(2.30) 

3.00 0.79 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

5  

(5.75) 

34  

(39.08) 

37  

(42.53) 

10  

(11.49) 

1  

(1.15) 

3.37 0.81 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 4  

(4.60) 

17  

(19.54) 

43  

(49.43) 

22  

(25.29) 

1  

(1.15) 

3.01 0.83 Medium 5 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 2  

(2.30) 

20 

(22.99) 

35  

(40.23) 

28  

(32.18) 

2  

(2.30) 

2.91 0.86 Medium 11 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

4  

(4.60) 

19  

(21.84) 

40  

(45.98) 

22  

(25.29) 

2  

(2.30) 

3.01 0.87 Medium 5 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

1  

(1.15) 

19  

(21.84) 

36  

(41.38) 

29  

(33.33) 

2  

(2.30) 

2.86 0.82 Medium 13 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

3  

(3.45) 

20  

(22.99) 

45  

(51.72) 

19  

(21.84) 

0  

(0.00) 

3.08 0.77 Medium 3 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport. 

4  

(4.60) 

14  

(16.09) 

40  

(45.98) 

28  

(32.18) 

1  

(1.15) 

2.91 0.84 Medium 11 

Total      3.02 0.60 Medium  
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According to Table 4.124, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about  the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( = 3.02, S.D = 0.60). When considering each item from the highest to 

lowest average one, the highest one is No. 8 the interpretation of Thai art exhibited 

inside the terminal urges visitors to suggest others to travel to attractions that exhibit 

art in a similar way ( X = 3.37, S.D = 0.81), followed by No. 1, the art exhibited 

inside the terminal is beautiful, making viewing pleasure, ( X = 3.30, S.D = 0.84), 

respectively. 
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Table 4.125 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Oceania on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 11  

(1.59) 

15  

(23.81) 

40  

(63.49) 

7  

(11.11) 

0  

(0.00) 

3.16 0.63 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(1.59) 

8  

(12.70) 

40  

(63.49) 

14  

(22.22) 

0  

(0.00) 

2.94 0.64 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

1  

(1.59) 

3  

(4.76) 

41  

(65.08) 

17  

(26.98) 

1  

(1.59) 

2.78 0.63 Medium 6 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

4  

(6.35) 

41  

(65.08) 

18  

(28.57) 

0  

(0.00) 

2.78 0.55 Medium 6 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

7  

(11.11) 

35  

(55.56) 

21  

(33.33) 

0  

(0.00) 

2.78 0.63 Medium 6 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

1  

(1.59) 

38  

(60.32) 

24  

(38.10) 

0  

(0.00) 

2.63 0.52 Medium 14 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

2  

(3.17) 

41  

(65.08) 

20  

(31.75) 

0  

(0.00) 

2.71 0.52 Medium 11 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

2  

(3.17) 

20  

(31.75) 

34  

(53.97) 

7  

(11.11) 

0  

(0.00) 

3.27 0.70 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 2  

(3.17) 

4  

(6.35) 

42  

(66.67) 

14  

(22.22) 

1  

(1.59) 

2.87 0.68 Medium 4 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 1  

(1.59) 

6  

(9.52) 

36  

(57.14) 

19  

(30.16) 

1  

(1.59) 

2.79 0.70 Medium 5 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

5  

(7.94) 

39  

(61.90) 

19  

(30.16) 

0  

(0.00) 

2.78 0.58 Medium 6 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

5  

(7.94) 

37  

(58.73) 

19  

(30.16) 

2  

(3.17) 

2.71 0.66 Medium 11 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

1  

(1.59) 

2  

(3.17) 

35  

(55.56) 

24  

(38.10) 

1  

(1.59) 

2.65 0.65 Medium 13 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

1  

(1.59) 

2  

(3.17) 

40  

(63.49) 

19  

(30.16) 

1  

(1.59) 

2.73 0.63 Medium 10 

Total      2.83 0.41 Medium  
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According to Table 4.125, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.83, S.D = 0.41). When considering each item from the highest 

to lowest average one, the highest one is No. 8 the interpretation of Thai art exhibited 

inside the terminal urges visitors to suggest others to travel to attractions that exhibit 

art in a similar way ( X = 3.27, S.D = 0.70), followed by No. 1, the art exhibited 

inside the terminal is beautiful, making viewing pleasure, ( X = 3.16, S.D = 0.63), 

respectively. 
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Table 4.126 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Africa on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Experience Management 
 Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 0  

(0.00) 

6  

(60.00) 

3  

(30.00) 

1  

(10.00) 

0  

(0.00) 

3.50 0.71 High 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

1  

(10.00) 

5  

(50.00) 

4  

(40.00) 

0  

(0.00) 

2.70 0.67 Medium 13 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

2  

(60.00) 

4  

(30.00) 

4  

(10.00) 

0  

(0.00) 

2.80 0.79 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

1  

(10.00) 

4  

(40.00) 

5  

(50.00) 

0  

(0.00) 

2.60 0.70 Low 14 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

2  

(20.00) 

6  

(60.00) 

2  

(20.00) 

0  

(0.00) 

3.00 0.67 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

2  

(20.00) 

6  

(60.00) 

2  

(20.00) 

0  

(0.00) 

3.00 0.67 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

3  

(30.00) 

5  

(50.00) 

2  

(20.00) 

0  

(0.00) 

3.10 0.74 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

1  

(10.00) 

8  

(80.00) 

1  

(10.00) 

0  

(0.00) 

0  

(0.00) 

4.00 0.47 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

1  

(10.00) 

7  

(70.00) 

2  

(20.00) 

0  

(0.00) 

2.90 0.57 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

4  

(40.00) 

4  

(40.00) 

2  

(20.00) 

0  

(0.00) 

3.20 0.79 Medium 7 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more known 

to the world. 

0  

(0.00) 

3  

(30.00) 

7  

(70.00) 

0  

(00.00) 

0  

(0.00) 

3.30 0.48 Medium 6 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more. 

0  

(0.00) 

5  

(50.00) 

5  

(50.00) 

0  

(00.00) 

0  

(0.00) 

3.50 0.53 High 2 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

5  

(50.00) 

4  

(40.00) 

1  

(10.00) 

0  

(0.00) 

3.40 0.70 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

5  

(50.00) 

5  

(50.00) 

0  

(00.00) 

0  

(0.00) 

3.50 0.53 High 2 

Total      3.18 0.43 Medium  
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According to Table 4.126, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of Thai art experience management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in 

a medium level ( X = 3.18, S.D = 0.43). When considering by each item from the 

highest to lowest average one, the highest average one is No. 8 The interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way ( X = 4.00, S.D = 0.47), followed by three 

items: No. 1 The art exhibited inside the terminal is beautiful, making viewing 

pleasure ( X = 3.50, S.D = 0.71), No. 12 The interpretation of Thai art exhibited inside 

the terminal helps promoting the airport to be known more ( X = 3.50, S.D = 0.53), 

and No. 14 The interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport ( X = 3.50, S.D = 0.53), respectively. 
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Table 4.127 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Asia on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(2.63) 

9  

(23.68) 

19  

(50.00) 

8  

(21.05) 

1  

(2.63) 

3.03 0.82 Medium 4 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(2.63) 

3  

(7.89) 

21  

(55.26) 

13  

(34.21) 

0  

(0.00) 

2.79 0.70 Medium 9 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0 

(0.00) 

2  

(5.26) 

22  

(57.89) 

14  

(36.84) 

0  

(0.00) 

2.68 0.57 Medium 13 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

2  

(5.26) 

21  

(55.26) 

12  

(31.58) 

3  

(7.89) 

2.58 0.72 Low 14 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

4  

(10.53) 

22  

(57.89) 

12  

(31.58) 

0  

(0.00) 

2.79 0.62 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

3  

(7.89) 

22  

(57.89) 

13  

(34.21) 

0  

(0.00) 

2.74 0.60 Medium 12 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

2  

(5.26) 

31  

(81.58) 

5  

(13.16) 

0  

(0.00) 

2.92 0.43 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 
0 ค 

(0.00) 

17  

(44.74) 

20  

(52.63) 

1  

(2.63) 

0  

(0.00) 

3.42 0.55 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

5  

(13.16) 

19  

(50.00) 

14  

(36.84) 

0  

(0.00) 

2.76 0.68 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

7  

(18.42) 

23  

(60.53) 

8  

(21.05) 

0  

(0.00) 

2.97 0.64 Medium 5 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

1  

(2.63) 

5  

(13.16) 

19  

(50.00) 

13  

(34.21) 

0  

(0.00) 

2.84 0.75 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

14  

(36.84) 

18  

(47.37) 

6  

(15.79) 

0  

(0.00) 

3.21 0.70 Medium 3 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

1  

(2.63) 

5  

(13.16) 

24  

(63.16) 

8  

(21.05) 

0  

(0.00) 

2.97 0.68 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

1  

(2.63) 

10  

(26.32) 

24  

(63.16) 

3  

(7.89) 

0  

(0.00) 

3.24 0.63 Medium 2 

Total      2.92 0.26 Medium  
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According to Table 4.127, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by the aspect of Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.92, S.D = 0.26). When considering by each item from the 

highest to lowest average one, the highest average one is No. 8 The interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way ( X = 3.42, S.D = 0.55), followed by No. 

14 the interpretation of Thai art exhibited inside the terminal creates a unique identity 

of the airport ( X = 3.24, S.D = 0.63), respectively. 
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Table 4.128 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from South Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(3.70) 

7  

(25.93) 

19  

(70.37) 

0  

(0.00) 

0  

(0.00) 

3.33 0.55 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

2  

(7.41) 

12  

(44.44) 

13  

(48.15) 

0  

(0.00) 

2.59 0.64 Low 14 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

1  

(3.70) 

20  

(74.07) 

6  

(22.22) 

0  

(0.00) 

2.81 0.48 Medium 10 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

4  

(14.81) 

16  

(59.26) 

7  

(25.93) 

0  

(0.00) 

2.89 0.64 Medium 6 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

1  

(3.70) 

18  

(66.67) 

8  

(29.63) 

0  

(0.00) 

2.74 0.53 Medium 12 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

2  

(7.41) 

20  

(74.07) 

5  

(18.52) 

0  

(0.00) 

2.89 0.51 Medium 6 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

3  

(11.11) 

18  

(66.67) 

6  

(22.22) 

0  

(0.00) 

2.89 0.58 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

13  

(48.15) 

14  

(51.85) 

0  

(0.00) 

0  

(0.00) 

3.48 0.51 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

1  

(3.70) 

5  

(55.56) 

11  

(40.74) 

0  

(0.00) 

2.63 0.56 Medium 13 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

4  

(14.81) 

19  

(70.37) 

4  

(14.81) 

0  

(0.00) 

3.00 0.55 Medium 4 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

3  

(11.11) 

16  

(59.26) 

8  

(29.63) 

0  

(0.00) 

2.81 0.62 Medium 10 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

5  

(18.52) 

16  

(59.26) 

6  

(22.22) 

0  

(0.00) 

2.96 0.65 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

3  

(11.11) 

18  

(66.67) 

6  

(22.22) 

0  

(0.00) 

2.89 0.58 Medium 6 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

1  

(3.70) 

5  

(18.52) 

18  

(66.67) 

3  

(11.11) 

0  

(0.00) 

3.15 0.66 Medium 3 

Total      2.93 0.25 Medium  
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According to Table 4.128, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of Thai art experience management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in 

a medium level ( X = 2.93, S.D = 0.25). When considering by each item from the 

highest to lowest average one, the highest average one is No. 8 The interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way ( X = 3.48, S.D = 0.51), followed by No. 1 

The art exhibited inside the terminal is beautiful, making viewing pleasure ( X = 3.33, 

S.D = 0.55), respectively. 
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Table 4.129 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Central Asia on effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport 

regarding the multi-tiered roof Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(4.55) 

3  

(13.64) 

15  

(68.18) 

3  

(13.64) 

0  

(0.00) 

3.09 0.68 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

1  

(4.55) 

0  

(0.00) 

0  

(0.00) 

20  

(90.91) 

1  

(4.55) 

2.09 0.68 Low 14 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

0  

(0.00) 

0  

(0.00) 

14  

(63.64) 

6  

(27.27) 

2  

(9.09) 

2.55 0.67 Low 7 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

0  

(0.00) 

1  

(4.55) 

5  

(22.73) 

14  

(63.64) 

2  

(9.09) 

2.23 0.69 Low 13 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

0  

(0.00) 

0  

(0.00) 

12  

(54.55) 

10  

(45.45) 

0  

(0.00) 

2.55 0.51 Low 7 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

0  

(0.00) 

0  

(0.00) 

12  

(54.55) 

10  

(45.45) 

0  

(0.00) 

2.55 0.51 Low 7 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

0  

(0.00) 

0  

(0.00) 

11  

(50.00) 

11  

(50.00) 

0  

(0.00) 

2.50 0.51 Low 10 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

0  

(0.00) 

11  

(50.00) 

8  

(36.36) 

3  

(13.64) 

0  

(0.00) 

3.36 0.73 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 0  

(0.00) 

0  

(0.00) 

11  

(50.00) 

11  

(50.00) 

0  

(0.00) 

2.50 0.51 Low 10 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 0  

(0.00) 

2  

(9.09) 

13  

(59.09) 

7  

(31.82) 

0  

(0.00) 

2.77 0.61 Medium 5 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

0  

(0.00) 

0   

(0.00) 

11  

(50.00) 

11  

(50.00) 

0  

(0.00) 

2.50 .51 Low 10 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

0  

(0.00) 

1  

(4.55) 

17  

(77.27) 

4  

(18.18) 

0  

(0.00) 

2.86 .47 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

0  

(0.00) 

1  

(4.55) 

15  

(68.18) 

6  

(27.27) 

0  

(0.00) 

2.77 .53 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

0  

(0.00) 

6  

(27.27) 

11  

(50.00) 

5  

(22.73) 

0  

(0.00) 

3.05 .72 Medium 3 

Total      2.67 0.24 Medium  
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According to Table 4.129, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of Thai art experience management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in 

a medium level ( X = 2.67, S.D = 0.24). When considering by each item from the 

highest to lowest average one, the highest average one is No. 8 The interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way ( X = 3.36, S.D = 0.73), followed by No. 1 

The art exhibited inside the terminal is beautiful, making viewing pleasure ( X = 3.09, 

S.D = 0.68), respectively. 
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Table 4.130 Numbers, percentage, average, standard deviation, and opinion levels of the tourists from Europe on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of the experience management of Thai art of Suvarnabhumi Airport regarding the 

multi-tiered roof Bushapaka Throne 

Experience Management 
Opinion Levels 

X  S.D Level Rank 
Highest  High Medium Low Lowest 

1. 1. The art exhibited inside the terminal is beautiful, making viewing pleasure. 1  

(0.61) 

55  

(33.74) 

88  

(53.99) 

17  

(10.43) 

2  

(1.23) 

3.22 0.69 Medium 2 

2. The art exhibited inside the terminal is astonishing, with techniques, lighting, sounds, 

and other features. 

0  

(0.00) 

11  

(6.75) 

54  

(33.13) 

91  

(55.83) 

7  

(4.29) 

2.42 0.68 Low 14 

3. The interpretation of Thai art exhibited inside the terminal allows participation of the 

viewer while watching, such as pressing a button or touching objects. 

1  

(0.61) 

12  

(7.36) 

70  

(42.94) 

58  

(35.58) 

22  

(13.50) 

2.46 0.84 Low 13 

4. The interpretation of Thai art exhibited inside the terminal makes a deep impression on 

Thai culture. 

2  

(1.23) 

18  

(11.04) 

63  

(38.65) 

69  

(42.33) 

11  

(6.75) 

2.58 0.82 Low 11 

5. The interpretation of Thai art exhibited inside the terminal opens a new perspective on 

Thai art. 

3  

(1.84) 

11  

(6.75) 

83 

(50.92) 

60  

(36.81) 

6  

(3.68) 

2.66 0.74 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates a sense of 

preservation, conservation or the feeling of cherishing Thai art. 

1  

(0.61) 

18  

(11.04) 

86  

(52.76) 

55  

(33.74) 

3  

(1.84) 

2.75 0.70 Medium 9 

7. The interpretation of Thai art exhibited inside the terminal encourages visitors to visit 

the attractions that exhibit art in a similar way. 

2  

(1.23) 

18  

(11.04) 

98  

(60.12) 

43  

(26.38) 

2  

(1.23) 

2.85 0.67 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way. 

8  

(4.91) 

66  

(40.49) 

70  

(42.94) 

18  

(11.04) 

1  

(0.61) 

3.38 0.77 Medium 1 

9. The interpretation of Thai art exhibited inside the terminal creates a new experience. 1  

(0.61) 

17  

(10.43) 

58  

(35.58) 

79 

(48.47) 

8  

(4.91) 

2.53 0.77 Low 12 

10. The interpretation of Thai art exhibited inside the terminal creates the value of Thai art. 4  

(2.45) 

29  

(17.79) 

83  

(50.92) 

42  

(25.77) 

5  

(3.07) 

2.91 0.81 Medium 6 

11. The interpretation of Thai art exhibited inside the terminal makes Thailand more 

known to the world. 

5  

(3.07) 

29  

(17.79) 

68  

(41.72) 

54  

(33.13) 

4  

(4.29) 

2.82 0.88 Medium 8 

12. The interpretation of Thai art exhibited inside the terminal helps promoting the airport 

to be known more. 

5  

(3.07) 

34  

(20.86) 

80  

(49.08) 

42  

(25.77) 

2  

(1.23) 

2.99 0.80 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds more value to the 

airport. 

4  

(2.45) 

34  

(20.86) 

78  

(47.85) 

46  

(28.22) 

1  

(0.61) 

2.96 0.78 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a unique identity of 

the airport.  

7  

(4.29) 

36  

(22.09) 

83  

(50.92) 

36  

(22.09) 

1  

(0.61) 

3.07 0.80 Medium 3 

Total      2.83 0.54 Medium  
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According to Table 4.130, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of Thai art experience management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in 

a medium level ( X = 2.83, S.D = 0.54). When considering by each item from the 

highest to lowest average one, the highest average one is No. 8 The interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way ( X = 3.38, S.D = 0.77), followed by No. 1 

The art exhibited inside the terminal is beautiful, making viewing pleasure ( X = 3.22, 

S.D = 0.69), respectively. 
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Table 4.131 Showing averages and standard deviations of opinion levels of the tourists from each continent on effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne categorized by the aspect of experience management 

Experience Management 

Continents 

Total America Oceania South 

Africa 

Asia South 

Asia 

Central 

Asia 

Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1.  The art exhibited inside the terminal is 

beautiful, making viewing pleasure. 

3.30 0.84 3.16 0.63 3.50 0.71 3.03 0.82 3.33 0.55 3.09 0.68 3.22 0.69 3.22 0.72 

2. The art exhibited inside the terminal is 

astonishing, with techniques, lighting, sounds, 

and other features. 

3.06 0.72 2.94 0.64 2.70 0.67 2.79 0.70 2.59 0.64 2.09 0.68 2.42 0.68 2.67 0.74 

3. The interpretation of Thai art exhibited inside 

the terminal allows participation of the viewer 

while watching, such as pressing a button or 

touching objects. 

2.99 0.81 2.78 0.63 2.80 0.79 2.68 0.57 2.81 0.48 2.55 0.67 2.46 0.84 2.68 0.78 

4. The interpretation of Thai art exhibited inside 

the terminal makes a deep impression on Thai 

culture. 

2.92 0.80 2.78 0.55 2.60 0.70 2.58 0.72 2.89 0.64 2.23 0.69 2.58 0.82 2.68 0.77 

5. The interpretation of Thai art exhibited inside 

the terminal opens a new perspective on Thai 

art. 

2.84 0.75 2.78 0.63 3.00 0.67 2.79 0.62 2.74 0.53 2.55 0.51 2.66 0.74 2.74 0.69 

6. The interpretation of Thai art exhibited inside 

the terminal creates a sense of preservation, 

conservation or the feeling of cherishing Thai 

art. 

3.01 0.80 2.63 0.52 3.00 0.67 2.74 0.60 2.89 0.51 2.55 0.51 2.75 0.70 2.79 0.68 

7. The interpretation of Thai art exhibited inside 

the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

3.00 0.79 2.71 0.52 3.10 0.74 2.92 0.43 2.89 0.58 2.50 0.51 2.85 0.67 2.86 0.66 
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Experience Management 

Continents 

Total America Oceania South 

Africa 

Asia South 

Asia 

Central 

Asia 

Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

8. The interpretation of Thai art exhibited inside 

the terminal urges visitors to suggest others to 

travel to attractions that exhibit art in a similar 

way. 

3.37 0.81 3.27 0.70 4.00 0.47 3.42 0.55 3.48 0.51 3.36 0.73 3.38 0.77 3.39 0.73 

9. The interpretation of Thai art exhibited inside 

the terminal creates a new experience. 

3.01 0.83 2.87 0.68 2.90 0.57 2.76 0.68 2.63 0.56 2.50 0.51 2.53 0.77 2.72 0.76 

10. The interpretation of Thai art exhibited inside 

the terminal creates the value of Thai art. 

2.91 0.86 2.79 0.70 3.20 0.79 2.97 0.64 3.00 0.55 2.77 0.61 2.91 0.81 2.90 0.76 

11. The interpretation of Thai art exhibited inside 

the terminal makes Thailand more known to the 

world. 

3.01 0.87 2.78 0.58 3.30 0.48 2.84 0.75 2.81 0.62 2.50 .51 2.82 0.88 2.85 0.79 

12. The interpretation of Thai art exhibited inside 

the terminal helps promoting the airport to be 

known more. 

2.86 0.82 2.71 0.66 3.50 0.53 3.21 0.70 2.96 0.65 2.86 .47 2.99 0.80 2.94 0.76 

13. The interpretation of Thai art exhibited inside 

the terminal adds more value to the airport. 

3.08 0.77 2.65 0.65 3.40 0.70 2.97 0.68 2.89 0.58 2.77 .53 2.96 0.78 2.94 0.74 

14. The interpretation of Thai art exhibited inside 

the terminal creates a unique identity of the 

airport. 

2.91 0.84 2.73 0.63 3.50 0.53 3.24 0.63 3.15 0.66 3.05 .72 3.07 0.80 3.01 0.77 

All 3.02 0.60 2.83 0.41 3.18 0.43 2.92 0.26 2.93 0.25 2.67 0.24 2.83 0.54 2.88 0.49 
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According to Table 4.131, it is found that, in the aspect of the experience 

management, the tourists’ opinion on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport is, overall, in a medium level  

( X = 2.88, S.D = 0.49). When categorizing by continents, the tourists who have the 

highest level of opinion on effectiveness evaluation in the aspect of experience 

management come from South Africa ( X = 3.18, S.D = 0.43), followed by America 

( X = 3.02, S.D = 0.60) and South Asia ( X = 2.93, S.D = 0.25), respectively. When 

considering each item from the highest to lowest average one, the first three highest 

ones are No. 8, the interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way ( X = 

3.39, S.D = 0.73), followed by No. 1, the art exhibited inside the terminal is beautiful, 

making viewing pleasure ( X = 3.22, S.D = 0.72), and No. 14, The interpretation of 

Thai art exhibited inside the terminal creates a unique identity of the airport ( X = 

3.01, S.D = 0.77), respectively. Besides, when considering the tourists’ opinions from 

each continents by items, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, shows that the tourists from South Africa have the highest level of opinions 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 3.50, S.D 

= 0.71), followed by South Asia ( X = 3.33, S.D = 0.55) and America ( X = 3.30, S.D 

= 0.84), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, shows that the tourists from America have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne  

( X = 3.06, S.D = 0.72), followed by Oceania ( X = 2.94, S.D = 0.64) and Asia 

( X = 2.79, S.D = 0.70), respectively. 

No. 3, the interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, shows that the tourists from America have the highest level of opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 
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Airport about the multi-tiered roof Bushapaka Throne ( X = 2.99, S.D = 0.81), 

followed by South Asia ( X = 2.81, S.D = 0.48) and South Africa ( X = 2.80, S.D = 

0.79), respectively. 

No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, shows that the tourists from America have the highest 

level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

( X = 2.92, S.D = 0.80), followed by South Asia ( X = 2.89, S.D = 0.64) and Oceania 

( X = 2.78, S.D = 0.55), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, shows that the tourists from South Africa have the highest 

level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

( X = 3.00, S.D = 0.67), followed by America ( X = 2.84, S.D = 0.75) and Asia ( X = 

2.79, S.D = 0.62), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, shows that 

the tourists from America have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 

multi-tiered roof Bushapaka Throne ( X = 3.01, S.D = 0.80), followed by South 

Africa ( X = 3.00, S.D = 0.67) and South Asia ( X = 2.89, S.D = 0.51), respectively. 

No. 7, the interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, shows that the tourists 

from South Africa have the highest level of opinions on the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport about the multi-tiered 

roof Bushapaka Throne ( X = 3.10, S.D = 0.74), followed by America ( X = 3.00, S.D 

= 0.79) and Asia ( X = 2.92, S.D = 0.43), respectively. 

No. 8, the interpretation of Thai art exhibited inside the terminal urges visitors 

to suggest others to travel to attractions that exhibit art in a similar way, shows that 

the tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport about the 



329 

 

multi-tiered roof Bushapaka Throne ( X = 4.00, S.D = 0.47), followed by South Asia 

( X = 3.48, S.D = 0.51) and Asia ( X = 3.42, S.D = 0.55), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, shows that the tourists from America have the highest level of opinions on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the multi-tiered roof Bushapaka Throne ( X = 3.01, S.D = 0.83), 

followed by South Africa ( X = 2.90, S.D = 0.57) and Oceania ( X = 2.87, S.D = 

0.68), respectively. 

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 3.20, S.D 

= 0.79), followed by South Asia ( X = 3.00, S.D = 0.55) and Asia ( X = 2.97, S.D = 

0.64), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne  

( X = 3.30, S.D = 0.48), followed by America ( X = 3.01, S.D = 0.87) and Asia  

( X = 2.84, S.D = 0.75), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, shows that the tourists from South Africa 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 3.50, S.D = 0.53), followed by Asia ( X = 3.21, S.D = 0.70) 

and Europe ( X = 2.99, S.D = 0.80), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, shows that the tourists from South Africa have the highest level of 

opinions on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne ( X = 3.40, S.D 
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= 0.73), followed by America ( X = 3.08, S.D = 0.77) and Asia ( X = 2.97, S.D = 

0.68), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, shows that the tourists from South Africa have the 

highest level of opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

( X = 3.50, S.D = 0.53), followed by Asia ( X = 3.24, S.D = 0.63) and South Asia 

( X = 3.15, S.D = 0.66), respectively. 

 

Table 4.132 Showing averages, standard deviations, and opinion levels of the tourists on 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management categorized by 

Thai arts exhibited in Suvarnabhumi airport 

Effectiveness Evaluation X  S.D 
Opinion 

Levels 
Order 

1. 12 Giants 3.15 0.41 Medium 1 

2. The Scene of the Churning of the Milk Ocean 2.95 0.45 Medium 2 

3. Thai pavilion 2.89 0.49 Medium 3 

4. the multi-tiered roof Bushapaka Throne 2.88 0.49 Medium 4 

Total 2.97 0.42 Medium  

 
According to Table 4.132, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of experience management is, overall, in a medium level 

( X = 2.97, S.D = 0.42). When considering each Thai art exhibited in Suvarnabhumi 

airport, it is found that the art with the highest average is the 12 Giants ( X = 3.15, S.D 

= 0.41), followed by the Scene of the Churning of the Milk Ocean ( X = 2.95, S.D = 

0.45) and Thai pavilion ( X = 2.89, S.D = 0.49), respectively. 
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Table 4.133 Showing average, standard deviation, and opinion levels of the tourists on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.30 0.61 Low 3 

2. Presentation Management 2.91 0.47 Medium 2 

3. Experience Management 3.15 0.41 Medium 1 

All aspects 2.78 0.42 Medium  

 
According to Table 4.133, it is found that the tourists’ opinion levels on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport about the 12 Giants is in a medium level in all aspects ( X  = 2.78, S.D = 

0.42). When considering by each aspect from the highest average one, the highest one 

is experience management aspect ( X  = 3.15, S.D = 0.41), followed by presentation 

management aspect ( X  = 2.91, S.D = 0.47) and information management aspect ( X  

= 2.30, S.D = 0.61), respectively. 

 
Table 4.134 Showing average, standard deviation, and opinion levels of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the 12 Giants categorized by various aspects 

Effectiveness evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.74 0.61 Medium 3 

2. Presentation Management 3.10 0.45 Medium 2 

3. Experience Management 3.40 0.52 Medium 1 

All aspects 3.08 0.44 Medium  

 
According to table 4.134, it is found that opinions of the tourists from America 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.08, 

S.D = 0.44). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.40, S.D = 0.52), 

followed by presentation management ( X = 3.10, S.D = 0.45) and information 

management ( X = 2.74, S.D = 0.61), respectively. 
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Table 4.135 Showing average, standard deviation, and opinion levels of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the 12 Giants categorized by various aspects. 

Effectiveness evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.67 0.55 Medium 3 

2. Presentation Management 3.08 0.44 Medium 2 

3. Experience Management 3.25 0.25 Medium 1 

All aspects 3.00 0.36 Medium  

 
According to table 4.135, it is found that opinions of the tourists from Oceania 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 3.00, 

S.D = 0.36). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.25, S.D = 0.25), 

followed by presentation management ( X = 3.08, S.D = 0.44) and information 

management ( X = 2.67, S.D = 0.55), respectively. 

 

Table 4.136 Showing average, standard deviation, and opinion levels of the tourists from 

South Africa on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants categorized by 

various aspects 

Effectiveness evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.25 0.34 Low 3 

2. Presentation Management 3.05 0.34 Medium 2 

3. Experience Management 3.34 0.25 Medium 1 

All aspects 2.88 0.19 Medium  

 
According to table 4.136, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 2.88, 

S.D = 0.19). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.34, S.D = 0.25), 

followed by presentation management ( X = 3.08, S.D = 0.44) and information 

management ( X = 2.25, S.D = 0.34), respectively. 
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Table 4.137 Showing average, standard deviation, and opinion levels of the tourists from 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the 12 Giants categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.22 0.53 Low 3 

2. Presentation Management 3.18 0.25 Medium 2 

3. Experience Management 3.22 0.28 Medium 1 

All aspects 2.88 0.26 Medium  

According to table 4.137, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the 12 Giants is, overall, in a medium level ( X = 2.88, S.D = 0.26). When 

considering by aspects from the highest to lowest average one, the aspect with the 

highest average is experience management ( X = 3.22, S.D = 0.28), followed by 

presentation management ( X = 3.18, S.D = 0.25) and information management ( X = 

2.22, S.D = 0.53), respectively. 

 
Table 4.138 Showing average, standard deviation, and opinion levels of the tourists from 

South Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants categorized by 

various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.31 0.51 Low 3 

2. Presentation Management 3.10 0.26 Medium 2 

3. Experience Management 3.20 0.20 Medium 1 

All aspects 2.87 0.25 Medium  

 

According to table 4.138, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 2.87, 

S.D = 0.25). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.20, S.D = 0.20), 

followed by presentation management ( X = 3.10, S.D = 0.26) and information 

management ( X = 2.31, S.D = 0.51), respectively. 
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Table 4.139 Showing average, standard deviation, and opinion levels of the tourists from 

Central Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants categorized by 

various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.00 0.38 Low 3 

2. Presentation Management 3.02 0.27 Medium 2 

3. Experience Management 3.03 0.25 Medium 1 

All aspects 2.68 0.20 Medium  

 

According to table 4.139, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a medium level ( X = 2.68, 

S.D = 0.20). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.03, S.D = 0.25), 

followed by presentation management ( X = 3.02, S.D = 0.27) and information 

management ( X = 2.00, S.D = 0.38), respectively. 

 

Table 4.140 Showing average, standard deviation, and opinion levels of the tourists from 

Europe on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the 12 Giants categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 1.98 0.46 Low 3 

2. Presentation Management 2.61 0.44 Medium 2 

3. Experience Management 2.96 0.38 Medium 1 

All aspects 2.51 0.35 Low  

 

According to table 4.140, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the 12 Giants is, overall, in a low level ( X = 2.51, S.D = 

0.35). When considering by aspects from the highest to lowest average one, the aspect 

with the highest average is experience management ( X = 2.96, S.D = 0.38), followed 

by presentation management ( X = 2.61, S.D = 0.44) and information management (

X = 1.98, S.D = 0.46), respectively. 



 

 

3
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Table 4.141 Showing average, standard deviation, and opinion levels of the tourists classified by continents on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport about the 12 Giants categorized by various aspects 

Effectiveness Evaluation 

Continents 

Total 
America Oceania South Africa Asia South Asia 

Central 

Asia 
Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. Information Management 2.74 0.61 2.67 0.55 2.25 0.34 2.22 0.53 2.31 0.51 2.00 0.38 1.98 0.46 2.30 0.61 

2. Presentation Management 3.10 0.45 3.08 0.44 3.05 0.34 3.18 0.25 3.10 0.26 3.02 0.27 2.61 0.44 2.91 0.47 

3. Experience Management 3.40 0.52 3.25 0.25 3.34 0.25 3.22 0.28 3.20 0.20 3.03 0.25 2.96 0.38 3.15 0.41 

All aspects 3.08 0.44 3.00 0.36 2.88 0.19 2.88 0.26 2.87 0.25 2.68 0.20 2.51 0.35 2.78 0.42 

 

According to Table 4.141, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the 12 Giants is in a medium level in all aspects ( X = 2.78, S.D = 0.42). When considering 

by continents, it is found that the tourists from America have the highest level of opinions on the effectiveness evaluation ( X = 3.08, S.D 

= 0.44), followed by Oceania ( X = 3.00, S.D = 0.36) and South Africa ( X = 2.88, S.D = 0.19) which is equal to Asia ( X = 2.88, S.D = 

0.26), respectively. When considering by each aspect from the highest average one, experience management aspect is the highest ( X = 

3.15, S.D = 0.41), followed by presentation management aspect ( X = 2.91, S.D = 0.47) and information management aspect ( X = 2.30, 

S.D = 0.61), respectively. In addition, when considering opinions of the tourists from each continent by aspects, it is found that 
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1. In information management aspect, it is found that the tourists from America 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 2.74, 

S.D = 0.61), followed by Oceania ( X = 2.67, S.D = 0.55) and South Asia ( X = 2.31, 

S.D = 0.51), respectively. 

2. In presentation management aspect, it is found that the tourists from Asia 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 3.18, 

S.D = 0.25), followed by America ( X = 3.10, S.D = 0.45) and South Asia ( X = 3.10, 

S.D = 0.26), respectively. 

3. In experience management aspect, it is found that the tourists from America 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the 12 Giants ( X = 3.40, 

S.D = 0.52), followed by South Africa ( X = 3.34, S.D = 0.25) and Oceania ( X = 

3.25, S.D = 0.25), respectively. 

 
Table 4.142 Showing average, standard deviation, and opinion levels of the tourists on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean 

categorized by various aspects 

Effectiveness evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.32 0.62 Low 3 

2. Presentation Management 2.73 0.47 Medium 2 

3. Experience Management 2.95 0.45 Medium 1 

All aspects 2.67 0.42 Medium  

 

According to Table 4.142, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the Scene of the Churning of the Milk Ocean is, overall, in a medium level ( X

= 2.67, S.D = 0.42). When considering by aspects from the highest to lowest average 

one, the aspect with the highest average is experience management ( X = 2.95, S.D = 

0.45), followed by presentation management ( X = 2.73, S.D = 0.47) and information 

management ( X = 2.32, S.D = 0.62), respectively. 
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Table 4.143 Showing average, standard deviation, and opinion levels of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.77 0.60 Medium 3 

2. Presentation Management 2.96 0.44 Medium 2 

3. Experience Management 3.19 0.54 Medium 1 

All aspects 2.97 0.44 Medium  

 

According to Table 4.143, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.97, S.D = 0.44). When considering by aspects from the 

highest to lowest average one, the aspect with the highest average is experience 

management ( X = 3.19, S.D = 0.54), followed by presentation management ( X  = 

2.58, S.D = 0.62) and information management ( X = 2.77, S.D = 0.60), respectively. 

 
Table 4.144 Showing average, standard deviation, and opinion levels of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.60 0.59 Low 3 

2. Presentation Management 2.87 0.49 Medium 2 

3. Experience Management 2.95 0.29 Medium 1 

All aspects 2.80 0.40 Medium  

 

According to Table 4.144, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.80, S.D = 0.40). When considering by aspects from the 

highest to lowest average one, the aspect with the highest average is experience 

management ( X = 2.95, S.D = 0.29), followed by presentation management ( X

=2.87, S.D = 0.49)  and information management ( X = 2.60, S.D = 0.59), 

respectively. 
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Table 4.145 Showing average, standard deviation, and opinion levels of the tourists from 

South Africa on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the 

Milk Ocean categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.47 0.40 Low 3 

2. Presentation Management 2.93 0.27 Medium 2 

3. Experience Management 3.19 0.19 Medium 1 

All aspects 2.86 0.25 Medium  

 

According to Table 4.145, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.86, S.D = 0.25). When considering by aspects from the 

highest to lowest average one, the aspect with the highest average is experience 

management ( X = 3.19, S.D = 0.19), followed by presentation management ( X = 

2.93, S.D = 0.27) and information management ( X = 2.47, S.D = 0.40), respectively. 

 

Table 4.146 Showing average, standard deviation, and opinion levels of the tourists from 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.19 0.58 Low 3 

2. Presentation Management 2.93 0.33 Medium 2 

3. Experience Management 2.99 0.31 Medium 1 

All aspects 2.70 0.31 Medium  

 

According to Table 4.146, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the Scene of the Churning of the Milk Ocean is, overall, in a medium level ( X

= 2.70, S.D = 0.31). When considering by aspects from the highest to lowest average 

one, the aspect with the highest average is experience management ( X = 2.99, S.D = 

0.31), followed by presentation management ( X = 2.93, S.D = 0.33) and information 

management ( X = 2.19, S.D = 0.58), respectively. 
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Table 4.147 Showing average, standard deviation, and opinion levels of the tourists from 

South Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the 

Milk Ocean categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.35 0.40 Low 3 

2. Presentation Management 2.87 0.25 Medium 2 

3. Experience Management 3.02 0.28 Medium 1 

All aspects 2.75 0.20 Medium  

 

According to Table 4.147, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a medium level ( X = 2.75, S.D = 0.20). When considering by aspects from the 

highest to lowest average one, the aspect with the highest average is experience 

management ( X = 3.02, S.D = 0.28), followed by presentation management ( X = 

2.87, S.D = 0.25) and information management ( X = 2.35, S.D = 0.40), respectively. 

 

Table 4.148 Showing average, standard deviation, and opinion levels of the tourists from 

Central Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the 

Milk Ocean categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 1.89 0.43 Low 3 

2. Presentation Management 2.81 0.40 Medium 1 

3. Experience Management 2.80 0.32 Medium 2 

All aspects 2.50 0.19 Low  

 

According to Table 4.148, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a low level ( X = 2.50, S.D = 0.19). When considering by aspects from the highest 

to lowest average one, the aspect with the highest average is experience management 

( X = 3.02, S.D = 0.28), followed by presentation management ( X = 2.81, S.D = 0.40) 

and information management ( X = 1.89, S.D = 0.43), respectively. 
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Table 4.149 Showing average, standard deviation, and opinion levels of the tourists from 

Europe on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.05 0.50 Low 3 

2. Presentation Management 2.46 0.43 Low 2 

3. Experience Management 2.81 0.47 Medium 1 

All aspects 2.44 0.36 Low  

 

According to Table 4.149, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, 

in a low level ( X = 2.44, S.D = 0.36). When considering by aspects from the highest 

to lowest average one, the aspect with the highest average is experience management (

X = 2.81, S.D = 0.47), followed by presentation management ( X = 2.46, S.D = 0.43) 

and information management ( X = 2.05, S.D = 0.50), respectively. 
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Table 4.150 Showing average, standard deviation, and opinion levels of the tourists classified by continents on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean categorized by various 

aspects 

 

According to Table 4.150, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Scene of the Churning of the Milk Ocean is, overall, in a medium level ( X = 2.67, S.D 

= 0.42). When categorizing by continents, it is found that the tourists from America have the highest level of opinions on the 

effectiveness evaluation ( X = 2.97, S.D = 0.44), followed by South Africa ( X = 2.86, S.D = 0.25) and Oceania ( X = 2.80, S.D = 0.40), 

respectively. When considering by each aspect, the highest average one is experience management aspect ( X = 2.95, S.D = 0.45), 

followed by presentation management aspect ( X = 2.73, S.D = 0.47) and information management aspect ( X = 2.32, S.D = 0.62), 

respectively. Moreover, when considering the opinions of the tourists from each continent by aspects, it is found that 

 

Effectiveness evaluation Continents  
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. Information Management 2.77 0.60 2.60 0.59 2.47 0.40 2.19 0.58 2.35 0.40 1.89 0.43 2.05 0.50 2.32 0.62 

2. Presentation Management 2.96 0.44 2.87 0.49 2.93 0.27 2.93 0.33 2.87 0.25 2.81 0.40 2.46 0.43 2.73 0.47 

3. Experience Management 3.19 0.54 2.95 0.29 3.19 0.19 2.99 0.31 3.02 0.28 2.80 0.32 2.81 0.47 2.95 0.45 

All aspects 2.97 0.44 2.80 0.40 2.86 0.25 2.70 0.31 2.75 0.20 2.50 0.19 2.44 0.36 2.67 0.42 
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1. In information management aspect, it is found that the tourists from 

America have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 2.77, S.D = 0.60), followed by Oceania ( X = 2.60, S.D = 

0.59) and South Africa ( X = 2.47, S.D = 0.40), respectively. 

2. In presentation management aspect, it is found that the tourists from 

America have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 2.96, S.D = 0.44), followed by South Africa ( X = 2.93, S.D 

= 0.27) which is equal to Asia ( X = 2.93, S.D = 0.33), respectively. 

3. In experience management aspect, it is found that the tourists from America 

have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the Scene of the Churning 

of the Milk Ocean ( X = 3.19, S.D = 0.54) which is equal to South Africa ( X = 3.19, 

S.D = 0.19), followed by South Asia ( X = 3.02, S.D = 0.28), respectively. 

 

Table 4.151 Showing average, standard deviation, and opinion levels of the tourists on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion categorized by various aspects 

Effectiveness evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.19 0.69 Low 3 

2. Presentation Management 2.45 0.55 Low 2 

3. Experience Management 2.89 0.49 Medium 1 

All aspects 2.51 0.45 Low  

 

According to Table 4.151, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.67, S.D = 0.42). When 

considering by aspects from the highest to lowest average one, the aspect with the 

highest average is experience management ( X = 2.89, S.D = 0.49), followed by 

presentation management ( X = 2.45, S.D = 0.55) and information management ( X = 

2.19, S.D = 0.69), respectively. 
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Table 4.152 Showing average, standard deviation, and opinion levels of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the Thai Pavilion categorized by various 

aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.51 0.77 Low 3 

2. Presentation Management 2.58 0.62 Low 2 

3. Experience Management 3.00 0.60 Medium 1 

All aspects 2.70 0.55 Medium  

 

According to Table 4.152, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a medium level ( X = 2.70, 

S.D = 0.55). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.00, S.D = 0.60), 

followed by presentation management ( X = 2.58, S.D = 0.62) and information 

management ( X = 2.51, S.D = 0.77), respectively. 

 

Table 4.153 Showing average, standard deviation, and opinion levels of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the Thai Pavilion categorized by various 

aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.33 0.78 Low 3 

2. Presentation Management 2.45 0.68 Low 2 

3. Experience Management 2.85 0.37 Medium 1 

All aspects 2.54 0.52 Low  

 

According to Table 4.153, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.54, S.D = 

0.52). When considering by aspects from the highest to lowest average one, the aspect 

with the highest average is experience management ( X = 2.85, S.D = 0.37), followed 

by presentation management ( X = 2.45, S.D = 0.68) and information management  

( X = 2.33, S.D = 0.78), respectively. 
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Table 4.154 Showing average, standard deviation, and opinion levels of the tourists from 

South Africa on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion categorized by 

various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.52 0.47 Low 3 

2. Presentation Management 2.76 0.33 Medium 2 

3. Experience Management 3.24 0.32 Medium 1 

All aspects 2.84 0.30 Medium  

 

According to Table 4.154, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a medium level ( X = 2.84, 

S.D = 0.30). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 3.24, S.D = 0.32), 

followed by presentation management ( X = 2.76, S.D = 0.33) and information 

management ( X = 2.52, S.D = 0.47), respectively. 

 
Table 4.155 Showing average, standard deviation, and opinion levels of the tourists from 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the Thai Pavilion categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.01 0.57 Low 3 

2. Presentation Management 2.48 0.47 Low 2 

3. Experience Management 2.90 0.26 Medium 1 

All aspects 2.47 0.29 Low  

 

According to Table 4.155, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about Thai pavilion is, overall, in a low level ( X = 2.47, S.D = 0.29). When 

considering by aspects from the highest to lowest average one, the aspect with the 

highest average is experience management ( X = 2.90, S.D = 0.26), followed by 

presentation management ( X = 2.48, S.D = 0.47) and information management ( X = 

2.01, S.D = 0.57), respectively. 
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Table 4.156 Showing average, standard deviation, and opinion levels of the tourists from 

South Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion categorized by 

various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.10 0.65 Low 3 

2. Presentation Management 2.69 0.28 Medium 2 

3. Experience Management 2.98 0.26 Medium 1 

All aspects 2.59 0.23 Low  

 

According to Table 4.156, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.59, S.D = 

0.23). When considering by aspects from the highest to lowest average one, the aspect 

with the highest average is experience management ( X = 2.98, S.D = 0.26), followed 

by presentation management ( X = 2.69, S.D = 0.28) and information management  

( X = 2.10, S.D = 0.65), respectively. 

 
Table 4.157 Showing average, standard deviation, and opinion levels of the tourists from 

Central Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the Thai Pavilion categorized by 

various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 1.76 0.50 Lowest 3 

2. Presentation Management 2.53 0.46 Low 2 

3. Experience Management 2.78 0.31 Medium 1 

All aspects 2.36 0.20 Low  

 

According to Table 4.157, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.36, S.D = 

0.20). When considering by aspects from the highest to lowest average one, the aspect 

with the highest average is experience management ( X = 2.78, S.D = 0.31), followed 

by presentation management ( X = 2.53, S.D = 0.46) and information management  

( X = 1.76, S.D = 0.50), respectively. 
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Table 4.158 Showing average, standard deviation, and opinion levels of the tourists from 

Europe on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the Thai Pavilion categorized by various 

aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.05 0.59 Low 3 

2. Presentation Management 2.30 0.49 Low 2 

3. Experience Management 2.83 0.54 Medium 1 

All aspects 2.39 0.42 Low  

 

According to Table 4.158, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.39, S.D = 

0.42). When considering by aspects from the highest to lowest average one, the aspect 

with the highest average is experience management ( X = 2.83, S.D = 0.54), followed 

by presentation management ( X = 2.30, S.D = 0.49) and information management  

( X = 2.05, S.D = 0.59), respectively. 
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Table 4.159 Showing average, standard deviation, and opinion levels of the tourists classified by continents on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport about the Thai pavilion categorized by various aspects 

Effectiveness evaluation 

Continents 
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. Information Management 2.51 0.77 2.33 0.78 2.52 0.47 2.01 0.57 2.10 0.65 1.76 0.50 2.05 0.59 2.19 0.69 

2. Presentation Management 2.58 0.62 2.45 0.68 2.76 0.33 2.48 0.47 2.69 0.28 2.53 0.46 2.30 0.49 2.45 0.55 

3. Experience Management 3.00 0.60 2.85 0.37 3.24 0.32 2.90 0.26 2.98 0.26 2.78 0.31 2.83 0.54 2.89 0.49 

All aspects 2.70 0.55 2.54 0.52 2.84 0.30 2.47 0.29 2.59 0.23 2.36 0.20 2.39 0.42 2.51 0.45 

 

According to Table 4.159, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about Thai pavilion is, overall, in a low level ( X = 2.51, S.D = 0.45). When categorizing by 

continents, it is found that the tourists from South Africa have the highest level of opinions on the effectiveness evaluation ( X = 2.84, 

S.D = 0.30), followed by America ( X = 2.70, S.D = 0.55) and South Asia ( X = 2.59, S.D = 0.23), respectively. When considering by 

each aspect, experience management aspect has the highest average ( X = 2.89, S.D = 0.49), followed by presentation management aspect 

( X = 2.45, S.D = 0.55) and information management aspect ( X = 2.19, S.D = 0.69), respectively. Besides, when considering the 

opinions of the tourists from each continents by aspects, it is found that 
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1. In information management aspect, it is found that the tourists from South 

Africa have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about Thai pavilion ( X = 2.52, 

S.D = 0.47), followed by America ( X = 2.51, S.D = 0.77) and Oceania ( X = 2.33, 

S.D = 0.78), respectively. 

2. In presentation management aspect, it is found that the tourists from South 

Africa have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about Thai pavilion ( X = 2.76, 

S.D = 0.33), followed by South Asia ( X = 2.69, S.D = 0.28) and America ( X = 2.58, 

S.D = 0.62), respectively. 

3. In experience management aspect, it is found that the tourists from South 

Africa have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about Thai pavilion ( X = 3.24, 

S.D = 0.32), followed by America ( X = 3.00, S.D = 0.60) and South Asia ( X = 2.98, 

S.D = 0.26), respectively. 

 
Table 4.160 Showing average, standard deviation, and opinion levels of the tourists on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne by 

various aspects 

Effectiveness evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.22 0.58 Low 3 

2. Presentation Management 2.59 0.48 Low 2 

3. Experience Management 2.88 0.49 Medium 1 

All aspects 2.56 0.41 Low  

 

According to Table 4.160, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.56, 

S.D = 0.41). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 2.88, S.D = 0.49), 

followed by presentation management ( X = 2.59, S.D = 0.48) and information 

management ( X = 2.22, S.D = 0.58), respectively. 
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Table 4.161 Showing average, standard deviation, and opinion levels of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

categorized by various aspects. 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.56 0.62 Low 3 

2. Presentation Management 2.78 0.49 Medium 2 

3. Experience Management 3.02 0.60 Medium 1 

All aspects 2.78 0.48 Medium  

 

According to Table 4.161, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.78, S.D = 0.48). When considering by aspects from the highest 

to lowest average one, the aspect with the highest average is experience management  

( X = 3.02, S.D = 0.60), followed by presentation management ( X = 2.78, S.D = 0.49) 

and information management ( X = 2.56, S.D = 0.62), respectively. 

 

Table 4.162 Showing average, standard deviation, and opinion levels of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.40 0.58 Low 3 

2. Presentation Management 2.72 0.47 Medium 2 

3. Experience Management 2.83 0.41 Medium 1 

All aspects 2.65 0.41 Medium  

 

According to Table 4.162, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.65, S.D = 0.41). When considering by aspects from the highest 

to lowest average one, the aspect with the highest average is experience management  

( X = 2.83, S.D = 0.41), followed by presentation management ( X = 2.72, S.D = 0.47) 

and information management ( X = 2.40, S.D = 0.58), respectively. 
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Table 4.163 Showing average, standard deviation, and opinion levels of the tourists from 

South Africa on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka 

Throne categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.57 0.52 Low 3 

2. Presentation Management 2.73 0.33 Medium 2 

3. Experience Management 3.18 0.43 Medium 1 

All aspects 2.83 0.36 Medium  

 

According to Table 4.163, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.83, S.D = 0.36). When considering by aspects from the highest 

to lowest average one, the aspect with the highest average is experience management  

( X = 3.18, S.D = 0.43), followed by presentation management ( X = 2.73, S.D = 0.33) 

and information management ( X = 2.57, S.D = 0.52), respectively. 

 
Table 4.164 Showing average, standard deviation, and opinion levels of the tourists from 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.14 0.43 Low 3 

2. Presentation Management 2.73 0.32 Medium 2 

3. Experience Management 2.92 0.26 Medium 1 

All aspects 2.60 0.22 Low  

According to Table 4.164, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport categorized by Thai art experience management of Suvarnabhumi Airport 

about the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.60, 

S.D = 0.22). When considering by aspects from the highest to lowest average one, the 

aspect with the highest average is experience management ( X = 2.92, S.D = 0.26), 

followed by presentation management ( X = 2.73, S.D = 0.32) and information 

management ( X = 2.14, S.D = 0.43), respectively. 
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Table 4.165 Showing average, standard deviation, and opinion levels of the tourists from 

South Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka 

Throne categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.22 0.48 Low 3 

2. Presentation Management 2.72 0.26 Medium 2 

3. Experience Management 2.93 0.25 Medium 1 

All aspects 2.62 0.21 Medium  

 

According to Table 4.165, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

medium level ( X = 2.62, S.D = 0.21). When considering by aspects from the highest 

to lowest average one, the aspect with the highest average is experience management  

( X = 2.93, S.D = 0.25), followed by presentation management ( X = 2.72, S.D = 0.26) 

and information management ( X = 2.22, S.D = 0.48), respectively. 

 
Table 4.166 Showing average, standard deviation, and opinion levels of the tourists from 

Central Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka 

Throne categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 1.83 0.28 Low 3 

2. Presentation Management 2.50 0.36 Low 2 

3. Experience Management 2.67 0.24 Medium 1 

All aspects 2.33 0.18 Low  

 

According to Table 4.166, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

low level ( X = 2.33, S.D = 0.18). When considering by aspects from the highest to 

lowest average one, the aspect with the highest average is experience management  

( X = 2.67, S.D = 0.24), followed by presentation management ( X = 2.50, S.D = 0.36) 

and information management ( X = 1.83, S.D = 0.28), respectively. 
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Table 4.167 Showing average, standard deviation, and opinion levels of the tourists from 

Europe on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne 

categorized by various aspects 

Effectiveness Evaluation X  S.D Opinion Levels Rank 

1. Information Management 2.02 0.51 Low 3 

2. Presentation Management 2.39 0.49 Low 2 

3. Experience Management 2.83 0.54 Medium 1 

All aspects 2.41 0.39 Low  

 

According to Table 4.167, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by Thai art experience management of 

Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a 

low level ( X = 2.41, S.D = 0.39). When considering by aspects from the highest to 

lowest average one, the aspect with the highest average is experience management  

( X = 2.83, S.D = 0.54), followed by presentation management ( X = 2.39, S.D = 0.49) 

and information management ( X = 2.02, S.D = 0.51), respectively. 
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Table 4.168 Showing average, standard deviation, and opinion levels of the tourists classified by continents on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne categorized by various aspects 

Effectiveness Evaluation 

Continents 
Total 

America Oceania South Africa Asia South Asia Central Asia Europe 

X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D X  S.D 

1. Information Management 2.56 0.62 2.40 0.58 2.57 0.52 2.14 0.43 2.22 0.48 1.83 0.28 2.02 0.51 2.22 0.58 

2. Presentation Management 2.78 0.49 2.72 0.47 2.73 0.33 2.73 0.32 2.72 0.26 2.50 0.36 2.39 0.49 2.59 0.48 

3. Experience Management 3.02 0.60 2.83 0.41 3.18 0.43 2.92 0.26 2.93 0.25 2.67 0.24 2.83 0.54 2.88 0.49 

All aspects 2.78 0.48 2.65 0.41 2.83 0.36 2.60 0.22 2.62 0.21 2.33 0.18 2.41 0.39 2.56 0.41 

 
According to Table 4.168, it is found that the tourists’ opinion on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport about the multi-tiered roof Bushapaka Throne is, overall, in a low level ( X = 2.56, S.D = 0.41). 

When categorizing by continents, it is found that the tourists from South Africa have the highest level of opinions on the effectiveness 

evaluation ( X = 2.83, S.D = 0.36), followed by America ( X = 2.78, S.D = 0.48) and Oceania ( X = 2.65, S.D = 0.41), respectively. When 

considering by each aspect, experience management aspect has the highest average ( X = 2.88, S.D = 0.58), followed by presentation 

management aspect ( X = 2.59, S.D = 0.48) and information management aspect ( X = 2.22, S.D = 0.58), respectively. Besides, when 

considering the opinions of the tourists from each continents by aspects, it is found that 

 

 



354 

 

1. In information management aspect, it is found that the tourists from South 

Africa have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 2.57, S.D = 0.52), followed by America ( X = 2.56, S.D = 

0.62) and Oceania ( X = 2.40, S.D = 0.58), respectively. 

2. In presentation management aspect, it is found that the tourists from 

America have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 2.78, S.D = 0.49), followed by South Africa ( X = 2.73, S.D 

= 0.33) and Asia ( X = 2.73, S.D = 0.32), respectively. 

3. In experience management aspect, it is found that the tourists from South 

Africa have the highest level of opinions on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport about the multi-tiered roof 

Bushapaka Throne ( X = 3.18, S.D = 0.43), followed by America ( X = 3.02, S.D = 

0.60) and South Asia ( X = 2.93, S.D = 0.25), respectively. 

 

4.2.3 Part III An analysis result of a total score of the tourists’ opinion on 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport 

The analysis result of a total score of the tourists’ opinion on 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport including the 12 Giants, Scene of the Churning of the 

Milk Ocean, Thai pavilion, and multi-tiered roof Bushapaka Throne is divided 

based on the aspect of information, presentation, and experience management 

by using basic statistic showing a total number, average, and standard 

deviation as shown in Table 4.169 – 4.192. 
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Table 4.169 Showing a total of opinion score, average, and levels of the tourists’ opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 

12 Giants 
the Scene of the Churning 

of the Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

1,061 1,083 1,031 1,097 4,272 2.60 0.70 Low 1 

2. The given descriptions are related to 

the objects. 

937 918 856 865 3,576 2.18 0.69 Low 4 

3. The given descriptions explain 

clearly. 

909 878 828 835 3,450 2.10 0.64 Low 6 

4. The given descriptions cover 

important details. 

915 935 852 856 3,558 2.17 0.60 Low 5 

5. The number of given descriptions 

words is appropriate. 

923 952 906 914 3,695 2.25 0.58 Low 2 

6. The given descriptions are well-

presented  

905 948 905 891 3,649 2.23 0.59 Low 3 

Total     22,200 2.26 0.56 Low  



356 

 

According to Table 4.169, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of information management is, overall, in a low level ( X = 2.26, 

S.D = 0.56). The first three items that receive the highest score from the tourists are  

No. 1 The given descriptions reveal cohesive meaning ( X = 2.60, S.D = 0.70), 

followed by No. 5 The number of given descriptions words is appropriate ( X = 2.25, 

S.D = 0.58) and No. 6 The given descriptions are well-presented ( X = 2.23, S.D = 

0.59). When considering each item in general, it is found that 

No. 1, the given descriptions reveal cohesive meaning, is in a low level  

( X = 2.60, S.D = 0.70). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the multi-tiered roof Bushapaka Throne (1,097), the Scene of the 

Churning of the Milk Ocean (1,083), and the 12 Giants (1,061), respectively.   

No. 2, the given descriptions are related to the objects, is in a low level ( X = 

2.18, S.D = 0.69). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (937), the Scene of the Churning of the Milk Ocean (918), 

and the multi-tiered roof Bushapaka Throne (865), respectively. 

No. 3, the given descriptions explain clearly, is in a low level ( X = 2.10, S.D 

= 0.64). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (909), the Scene of the Churning of the Milk Ocean (878), 

and the multi-tiered roof Bushapaka Throne (835), respectively. 

No. 4, the given descriptions cover important details, is in a low level ( X = 

2.17, S.D = 0.60). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (935), the 12 Giants (915), 

and the multi-tiered roof Bushapaka Throne (856), respectively. 

No. 5, the number of given descriptions words is appropriate, is in a low level 

( X = 2.25, S.D = 0.58). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 
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Airport are the Scene of the Churning of the Milk Ocean (952), the 12 Giants (923), 

and the multi-tiered roof Bushapaka Throne (914), respectively. 

No. 6, the given descriptions are well-presented, is in a low level ( X = 2.23, 

S.D = 0.59). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (948), the 12 Giants (905), 

and Thai pavilion (905), respectively. 
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Table 4.170 Showing a total of opinion score, average, and opinion levels of the tourists from America on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management 

Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the Churning 

of the Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

248 264 244 259 1,015 2.92 0.72 Medium 1 

2. The given descriptions are related 

to the objects. 

241 244 220 228 933 2.68 0.64 Medium 2 

3. The given descriptions explain 

clearly. 

232 236 214 214 896 2.57 0.64 Low 4 

4. The given descriptions cover 

important details. 

235 234 207 208 884 2.54 0.60 Low 5 

5. The number of given descriptions 

words is appropriate. 

238 235 216 219 908 2.61 0.58 Medium 3 

6. The given descriptions are well-

presented  

234 235 209 207 885 2.54 0.62 Low 5 

Total     5,521 2.64 0.57 Medium  
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According to Table 4.170, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a 

medium level ( X = 2.64, S.D = 0.57). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The given descriptions reveal cohesive 

meaning’ ( X = 2.92, S.D = 0.72), followed by No. 2 ‘The given descriptions are 

related to the objects’ ( X = 2.68, S.D = 0.64) and No. 5 ‘The number of given 

descriptions words is appropriate’ ( X = 2.61, S.D = 0.58), respectively. When 

considering each question, it is found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a medium 

level ( X = 2.92, S.D = 0.72). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the Scene of the Churning of the Milk Ocean (264), 

followed by the multi-tiered roof Bushapaka Throne (259) and the 12 Giants (248), 

respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a medium 

level ( X = 2.68, S.D = 0.64). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the Scene of the Churning of the Milk Ocean (244), 

followed by the 12 Giants (241) and the multi-tiered roof Bushapaka Throne (228), 

respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level  

( X = 2.57, S.D = 0.64). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (236), followed by the 12 

Giants (232) and Thai pavilion (214) which is equal to the multi-tiered roof 

Bushapaka Throne (214), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 2.54, S.D = 0.60). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 
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Airport are the 12 Giants (235), followed by the Scene of the Churning of the Milk 

Ocean (234), and the multi-tiered roof Bushapaka Throne (208), respectively. 

No. 5, the number of given descriptions words is appropriate, is, overall, in a 

medium level ( X = 2.61, S.D = 0.58). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (238), followed by the Scene of the Churning 

of the Milk Ocean (235), and the multi-tiered roof Bushapaka Throne (219), 

respectively. 

No. 6, the given descriptions are well-presented, is, overall, in a low level ( X

= 2.23, S.D = 0.62). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (235), followed by the 12 

Giants (234), and Thai pavilion (209), respectively. 
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Table 4.171 Showing a total of opinion score, average, and opinion levels of the tourists from Oceania on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management 

Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

203 190 173 177 743 2.95 0.64 Medium 1 

2. The given descriptions are related 

to the objects. 

178 179 152 157 666 2.64 0.57 Medium 2 

3. The given descriptions explain 

clearly. 

161 154 141 149 605 2.40 0.61 Low 3 

4. The given descriptions cover 

important details. 

161 152 139 144 596 2.37 0.67 Low 4 

5. The number of given descriptions 

words is appropriate. 

156 155 143 141 595 2.36 0.63 Low 5 

6. The given descriptions are well-

presented  

150 151 134 138 573 2.27 0.61 Low 6 

Total     3,778 2.50 0.58 Low  
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According to Table 4.171, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a low 

level ( X = 2.50, S.D = 0.58). The first three questions that receive the highest score 

from the tourists are No. 1 ‘The given descriptions reveal cohesive meaning’ ( X = 

2.64, S.D = 0.64), followed by No. 2 ‘The given descriptions are related to the 

objects’ ( X = 2.64, S.D = 0.57) and No. 3 ‘The given descriptions explain clearly ( X

= 2.40, S.D = 0.61), respectively. When considering each question, it is found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a medium 

level ( X = 2.95, S.D = 0.64). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (203), followed by the Scene of the Churning 

of the Milk Ocean (190), and the multi-tiered roof Bushapaka Throne (177), 

respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a medium 

level ( X = 2.64, S.D = 0.57). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the Scene of the Churning of the Milk Ocean (179), 

followed by the 12 Giants (178) and the multi-tiered roof Bushapaka Throne (157), 

respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level 

( X = 2.57, S.D = 0.64). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (161), followed by the Scene of the Churning of the Milk 

Ocean (154), and the multi-tiered roof Bushapaka Throne (149), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 2.57, S.D = 0.64). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (161), followed by the Scene of the Churning of the Milk 

Ocean (152), and the multi-tiered roof Bushapaka Throne (144), respectively. 
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No. 5, the number of given descriptions words is appropriate, is, overall, in a 

low level ( X = 2.36, S.D = 0.63). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (156), followed by the Scene of the Churning 

of the Milk Ocean (1555), and the multi-tiered roof Bushapaka Throne (141), 

respectively. 

No. 6, the given descriptions are well-presented, is, overall, in a low level ( X

= 2.27, S.D = 0.61). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (151), followed by the 12 

Giants (150), and the multi-tiered roof Bushapaka Throne (138), respectively. 
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Table 4.172 Showing a total of opinion score, average, and opinion levels of the tourists from South Africa on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal cohesive 

meaning. 

19 30 31 31 111 2.78 0.55 Medium 1 

2. The given descriptions are related to the 

objects. 

23 21 23 23 90 2.25 0.51 Low 5 

3. The given descriptions explain clearly. 19 21 20 23 83 2.08 0.60 Low 6 

4. The given descriptions cover important 

details. 

25 24 23 24 96 2.40 0.39 Low 4 

5. The number of given descriptions words 

is appropriate. 

24 26 26 27 103 2.58 0.49 Low 3 

6. The given descriptions are well-presented  25 26 28 26 105 2.63 0.50 Medium 2 

Total     588 2.45 0.38 Low  
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According to Table 4.172, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a low 

level ( X = 2.45, S.D = 0.38). The first three questions that receive the highest score 

from the tourists are No. 1 ‘The given descriptions reveal cohesive meaning’ ( X = 

2.78, S.D = 0.55), followed by No. 6 ‘The given descriptions are well-presented’ ( X

= 2.63, S.D = 0.50) and No. 5 ‘The number of given descriptions words is 

appropriate’( X = 2.58, S.D = 0.49), respectively. When considering each question, it 

is found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a medium 

level ( X = 2.78, S.D = 0.55). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are Thai Pavilion (31) and the multi-tiered roof Bushapaka 

Throne (31), followed by the Scene of the Churning of the Milk Ocean (30),and the 

12 Giants (19), respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a low 

level ( X = 2.25, S.D = 0.51). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are 12 Giants (23) and Thai Pavilion (23), followed by the 

multi-tiered roof Bushapaka Throne and the Scene of the Churning of the Milk Ocean 

(21), and (228), respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level 

( X = 2.08, S.D = 0.60). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the multi-tiered roof Bushapaka Throne (23), followed by the Scene of the 

Churning of the Milk Ocean (21), and Thai pavilion (20), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 2.40, S.D = 0.39). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (25), followed by the Scene of the Churning of the Milk 

Ocean (24), and the multi-tiered roof Bushapaka Throne (24), respectively. 
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No. 5, the number of given descriptions words is appropriate, is, overall, in a 

low level ( X = 2.58, S.D = 0.49). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the multi-tiered roof Bushapaka Throne (27), followed by 

the Scene of the Churning of the Milk Ocean (26), and Thai Pavilion (26), 

respectively. 

No. 6, the given descriptions are well-presented, is, overall, in a medium level 

( X = 2.63, S.D = 0.50). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are Thai pavilion (28), followed by the Scene of the Churning of the Milk 

Ocean (26), and the  multi-tiered roof Bushapaka Throne (26), respectively. 
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Table 4.173 Showing a total of opinion score, average, and opinion levels of the tourists from Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management 

Questions 

Total of Opinion Score 

Total X  S.D Opinion Levels Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

108 98 84 94 384 2.53 0.70 Low 1 

2. The given descriptions are related 

to the objects. 

90 83 73 73 319 2.10 0.52 Low 4 

3. The given descriptions explain 

clearly. 

79 74 71 79 303 1.99 0.56 Low 5 

4. The given descriptions cover 

important details. 

75 81 73 73 302 1.99 0.48 Low 6 

5. The number of given descriptions 

words is appropriate. 

80 79 77 84 320 2.11 0.44 Low 3 

6. The given descriptions are well-

presented  

75 84 81 85 325 2.14 0.45 Low 2 

Total     1,953 2.14 0.44 Low  
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According to Table 4.173, it is found that opinions of the tourists from Asia  

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a low 

level ( X = 2.14, S.D = 0.44). The first three questions that receive the highest score 

from the tourists are No. 1 ‘The given descriptions reveal cohesive meaning’ ( X = 

2.53, S.D = 0.70), followed by No. 6 ‘The given descriptions are well-presented’ ( X

= 2.14, S.D = 0.45) and No. 5 ‘The number of given descriptions words is 

appropriate’ ( X = 2.11, S.D = 0.44), respectively. When considering each question, it 

is found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a low 

level ( X = 2.53, S.D = 0.70). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (108), followed by the Scene of the Churning 

of the Milk Ocean (98), and  the multi-tiered roof Bushapaka Throne (94), 

respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a low 

level ( X = 2.10, S.D = 0.52). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (90), followed by the Scene of the Churning 

of the Milk Ocean (83), and Thai pavilion (73) which is equal to the multi-tiered roof 

Bushapaka Throne (73), respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level 

( X = 1.99, S.D = 0.56). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (79) and the multi-tiered roof Bushapaka Throne (79), 

followed by the Scene of the Churning of the Milk Ocean (74), and Thai pavilion 

(71), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 1.99, S.D = 0.48). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (81), followed by the 12 
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Giants (75), and the multi-tiered roof Bushapaka Throne (73) which is equal to the 

Thai pavilion (73), respectively. 

No. 5, the number of given descriptions words is appropriate, is, overall, in a 

low level ( X = 2.11, S.D = 0.44). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the multi-tiered roof Bushapaka Throne (84), followed by 

the 12 Giants (80), and the Scene of the Churning of the Milk Ocean (79), 

respectively. 

No. 6, the given descriptions are well-presented, is, overall, in a low level 

( X = 2.14, S.D = 0.45). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the multi-tiered roof Bushapaka Throne (85), followed by the Scene of the 

Churning of the Milk Ocean (84), and Thai pavilion (81), respectively. 
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Table 4.174 Showing a total of opinion score, average, and opinion levels of the tourists from South Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management 

Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

79 74 66 72 291 2.69 0.63 Medium 1 

2. The given descriptions are 

related to the objects. 

56 55 55 58 224 2.07 0.56 Low 6 

3. The given descriptions explain 

clearly. 

60 62 54 53 229 2.12 0.52 Low 5 

4. The given descriptions cover 

important details. 

56 62 54 59 231 2.14 0.58 Low 3 

5. The number of given 

descriptions words is 

appropriate. 

65 67 56 60 248 2.30 0.47 Low 2 

6. The given descriptions are well-

presented  

58 61 55 57 231 2.14 0.49 Low 3 

Total     1,454 2.24 0.45 Low  
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According to Table 4.174, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a low 

level ( X = 2.24, S.D = 0.45). The first three questions that receive the highest score 

from the tourists are No. 1 ‘The given descriptions reveal cohesive meaning’ ( X = 

2.69, S.D = 0.63), followed by No. 5 ‘The number of given descriptions words is 

appropriate’ ( X = 2.30, S.D = 0.47) and No. 6 ‘The given descriptions are well-

presented’( X = 2.14, S.D = 0.49), respectively. When considering each question, it is 

found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a medium 

level ( X = 2.69, S.D = 0.63). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (79), followed by the Scene of the Churning 

of the Milk Ocean (74), and  the multi-tiered roof Bushapaka Throne (72), 

respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a low 

level ( X = 2.07, S.D = 0.56). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the multi-tiered roof Bushapaka Throne (58), followed by 

the 12 Giants (56) and the Scene of the Churning of the Milk Ocean (55) which is 

eual to the Thai pavilion (55), respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level 

( X = 2.12, S.D = 0.52). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (62), followed by the 12 

Giants (60) and Thai pavilion (54), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 2.14, S.D = 0.58). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (62), and the multi-tiered 

roof Bushapaka Throne (59), and the 12 Giants (56), respectively. 
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No. 5, the number of given descriptions words is appropriate, is, overall, in a 

low level ( X = 2.30, S.D = 0.47). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the Scene of the Churning of the Milk Ocean (67), 

followed by the 12 Giants (65) and the multi-tiered roof Bushapaka Throne (60), 

respectively. 

No. 6, the given descriptions are well-presented, is, overall, in a low level 

( X = 2.14, S.D = 0.49). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (61), followed by the 12 

Giants (58), and the multi-tiered roof Bushapaka Throne (57), respectively. 
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Table 4.175 Showing a total of opinion score, average, and opinion levels of the tourists from Central Asia on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management 

Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 

12 Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

56 53 43 54 206 2.34 0.58 Low 1 

2. The given descriptions are 

related to the objects. 

44 36 33 34 147 1.67 0.41 Low 6 

3. The given descriptions explain 

clearly. 

43 36 35 34 148 1.68 0.48 Low 5 

4. The given descriptions cover 

important details. 

40 41 40 37 158 1.80 0.38 Low 4 

5. The number of given 

descriptions words is 

appropriate. 

42 42 40 42 166 1.89 0.38 Low 2 

6. The given descriptions are 

well-presented  

39 41 41 41 162 1.84 0.37 Low 3 

Total     987 1.87 0.33 Low  
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According to Table 4.175, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a low 

level ( X = 1.87, S.D = 0.33). The first three questions that receive the highest score 

from the tourists are No. 1 ‘The given descriptions reveal cohesive meaning’ ( X = 

2.34, S.D = 0.58), followed by No. 5 ‘The number of given descriptions words is 

appropriate’ ( X = 1.89, S.D = 0.38) and No. 6 ‘The given descriptions are well-

presented’( X = 1.84, S.D = 0.37), respectively. When considering each question, it is 

found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a low 

level ( X = 2.34, S.D = 0.58). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (56), followed by the multi-tiered roof 

Bushapaka Throne (54), and  the Scene of the Churning of the Milk Ocean (53), 

respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a low 

level ( X = 1.67, S.D = 0.41). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (44), followed by the Scene of the Churning 

of the Milk Ocean (36), and the multi-tiered roof Bushapaka Throne (34), 

respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level 

( X = 1.68, S.D = 0.48). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (43), followed by the Scene of the Churning of the Milk 

Ocean (36), and Thai pavilion (35), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 1.80, S.D = 0.38). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (41), followed by the 12 

Giants (40) which is equal to Thai pavilion (40),  respectively. 



375 

 

No. 5, the number of given descriptions words is appropriate, is, overall, in a 

low level ( X =1.89, S.D = 0.38). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (42), the Scene of the Churning of the Milk 

Ocean (42), and the multi-tiered roof Bushapaka Throne (42) in which three of them 

are qually.  

No. 6, the given descriptions are well-presented, is, overall, in a low level 

( X = 1.84, S.D = 0.37). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (42), and the multi-tiered 

roof Bushapaka Throne (42) and Thai pavilion (41)  in which three of them are equal.  
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Table 4.176 Showing a total of opinion score, average, and opinion levels of the tourists from Europe on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of information management 

Information Management 

Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 

12 

Gia

nts 

the Scene of the Churning 

of the Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The given descriptions reveal 

cohesive meaning. 

348 374 390 410 1,522 2.33 0.60 Low 1 

2. The given descriptions are related to 

the objects. 

305 300 300 292 1,197 1.84 0.57 Low 5 

3. The given descriptions explain 

clearly. 

315 295 293 283 1,186 1.82 0.50 Low 6 

4. The given descriptions cover 

important details. 

323 341 316 311 1,291 1.98 0.50 Low 4 

5. The number of given descriptions 

words is appropriate. 

318 348 348 341 1,355 2.08 0.53 Low 3 

6. The given descriptions are well-

presented  

324 350 357 337 1,368 2.10 0.56 Low 2 

Total     7,919 2.02 0.45 Low  
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According to Table 4.176, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management is, overall, in a low 

level ( X = 2.02, S.D = 0.45). The first three questions that receive the highest score 

from the tourists are No. 1 ‘The given descriptions reveal cohesive meaning’ ( X = 

2.33, S.D = 0.69), followed by No. 6 ‘The given descriptions are well-presented’ ( X

= 2.10, S.D = 0.56) and No. 5 ‘The number of given descriptions words is 

appropriate’ ( X = 2.08, S.D = 0.53), respectively. When considering each question, it 

is found that 

No. 1, the given descriptions reveal cohesive meaning, is, overall, in a low 

level ( X = 2.33, S.D = 0.60). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the multi-tiered roof Bushapaka Throne (410), followed by 

Thai pavilion (390) and the Scene of the Churning of the Milk Ocean (374), 

respectively. 

No. 2, the given descriptions are related to the objects, is, overall, in a low 

level ( X = 1.84, S.D = 0.57). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (305), followed by the Scene of the Churning 

of the Milk Ocean (300) which is equal to Thai pavilion (300), respectively. 

No. 3, the given descriptions explain clearly, is, overall, in a low level 

( X = 1.82, S.D = 0.50). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (315), followed by the Scene of the Churning of the Milk 

Ocean (295), and Thai pavilion (293), respectively. 

No. 4, the given descriptions cover important details, is, overall, in a low level 

( X = 1.98, S.D = 0.50). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Scene of the Churning of the Milk Ocean (341), followed by the 

12 Giants (323), and Thai pavilion (316), respectively. 
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No. 5, the number of given descriptions words is appropriate, is, overall, in a 

low level ( X = 2.08, S.D = 0.53). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the Scene of the Churning of the Milk Ocean (348), 

followed by Thai pavilion (348) and the multi-tiered roof Bushapaka Throne (341), 

respectively. 

No. 6, the given descriptions are well-presented, is, overall, in a low level 

( X = 2.10, S.D = 0.56). The first three descending orders of the total opinion score of 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the Thai pavilion (357), followed by the Scene of the Churning of the 

Milk Ocean (350), and the multi-tiered roof Bushapaka Throne (337), respectively. 
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Table 4.177 Showing a total of opinion score, average, and levels of the tourists’ opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen 

clearly. 

1,657 1,410 1,204 1,280 5,551 3.38 0.60 Medium 1 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

1,368 1,257 1,086 1,124 4,835 2.95 0.66 Medium 2 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 

1,148 1,113 988 1,090 4,339 2.65 0.64 Medium 7 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

1,113 1,063 963 1,035 4,174 2.55 0.57 Low 9 

5. Stories and interpretations of the art exhibited within 

the terminal at each point are all related. 

1,178 1,130 1,008 1,094 4,410 2.69 0.54 Medium 6 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

1,230 1,150 1,028 1,080 4,488 2.74 0.53 Medium 3 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

1,171 1,135 1,024 1,091 4,421 2.70 0.51 Medium 4 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

1,109 1,110 1,015 1,080 4,314 2.63 0.54 Medium 8 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

1,224 1,109 1,016 1,075 4,424 2.70 0.76 Medium 4 

10. Boards showing the meanings of the art exhibited in 

the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, Russian, 

etc. 

1,056 987 900 926 3,869 2.36 0.62 Low 10 

11. The information center can facilitate the viewing of 

the art exhibited inside the terminal. 

1,026 982 900 935 3,843 2.34 0.61 Low 12 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

1,016 981 924 927 3,848 2.35 0.59 Low 11 

Total     52,516 2.67 0.45 Medium  
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According to Table 4.177, it is found that the tourists’ opinions on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of presentation management is, overall, in a medium level ( X = 

2.67, S.D = 0.45). The first three items that receive the highest score from the tourists 

are No. 1 The art exhibited inside the terminal can be seen clearly ( X = 3.38, S.D = 

0.60), No. 2 The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points ( X = 2.95, S.D = 0.66), and No. 6 The art exhibited inside the 

terminal is located in an area with sufficient space for viewing ( X = 2.74, S.D = 

0.53), respectively. When considering each item in general, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a medium 

level ( X = 3.38, S.D = 0.60). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (1,657), the Scene of the Churning of the 

Milk Ocean (1,410), and the multi-tiered roof Bushapaka Throne (1,280), 

respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 2.95, S.D = 0.66). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,368), the 

Scene of the Churning of the Milk Ocean (1,257), and the multi-tiered roof 

Bushapaka Throne (1,124), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 2.65, S.D = 0.64). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,148), the 

Scene of the Churning of the Milk Ocean (1,113), and the multi-tiered roof 

Bushapaka Throne (1,090), respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a low level ( X = 2.55, S.D = 0.57). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,113), the 
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Scene of the Churning of the Milk Ocean (1,063), and the multi-tiered roof 

Bushapaka Throne (1,035), respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.69, S.D = 0.54). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,178), the 

Scene of the Churning of the Milk Ocean (1,130), and the multi-tiered roof 

Bushapaka Throne (1,094), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.74, S.D = 0.53). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,230), the 

Scene of the Churning of the Milk Ocean (1,150), and the multi-tiered roof 

Bushapaka Throne (1,080), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 2.70, S.D = 0.51). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (1,171), the Scene of the Churning of the Milk Ocean (1,135), and the 

multi-tiered roof Bushapaka Throne (1,091), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a medium level ( X = 2.63, S.D = 0.54). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (1,110), the 12 Giants (1,109), and Thai pavilion (1,080), 

respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.70, S.D 

= 0.76). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (1,224), the Scene of the Churning of the Milk Ocean 

(1,109), and the multi-tiered roof Bushapaka Throne (1,075), respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a low level ( X = 2.36, S.D = 0.62). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,056), the 

Scene of the Churning of the Milk Ocean (987), and the multi-tiered roof Bushapaka 

Throne (926), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.34, S.D = 0.61). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,026), the 

Scene of the Churning of the Milk Ocean (982), and the multi-tiered roof Bushapaka 

Throne (935), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.35, S.D = 0.59). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,016), the 

Scene of the Churning of the Milk Ocean (981), and the multi-tiered roof Bushapaka 

Throne (927), respectively. 
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Table 4.178 Showing a total of opinion score, average, and opinion levels of the tourists from America on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen 

clearly. 

354 325 272 283 1,234 3.55 0.59 High 1 

2. The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points. 

325 310 260 268 1,163 3.34 0.62 Medium 2 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 

293 272 223 257 1,045 3.00 0.59 Medium 3 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

252 245 213 239 949 2.73 0.61 Medium 8 

5. Stories and interpretations of the art exhibited 

within the terminal at each point are all related. 

260 254 210 240 964 2.77 0.53 Medium 7 

6. The art exhibited inside the terminal is located in 

an area with sufficient space for viewing. 

274 257 220 244 995 2.86 0.62 Medium 5 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

262 255 216 249 982 2.82 0.55 Medium 6 

8. The label of each piece of the art displayed inside 

the terminal can be seen clearly. 

238 244 211 245 938 2.70 0.56 Medium 9 

9. The fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy 

to read, and clear. 

268 258 248 248 1,022 2.94 0.81 Medium 4 

10. Boards showing the meanings of the art exhibited 

in the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

249 236 218 221 924 2.66 0.70 Medium 10 

11. The information center can facilitate the viewing 

of the art exhibited inside the terminal. 

235 222 201 206 864 2.48 0.70 Low 11 

12. Airport staff can facilitate while experiencing the 

art exhibited inside the terminal 

228 214 203 199 844 2.43 0.63 Low 12 

Total     11,924 2.86 0.44 Medium  
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According to Table 4.178, it is found that the opinion of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a 

medium level ( X = 2.86, S.D = 0.44). The first three items that receive the highest 

score from the tourists are No. 1 The art exhibited inside the terminal can be seen 

clearly ( X = 3.55, S.D = 0.59), No. 2 The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points ( X = 3.34, S.D = 0.62), and No. 3 

The art exhibited is interpreted appropriately for people of all ages and genders ( X = 

3.00, S.D = 0.59), respectively. When considering each item, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a high 

level ( X = 3.55, S.D = 0.59). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (354), the Scene of the Churning of the Milk 

Ocean (325), and the multi-tiered roof Bushapaka Throne (283), respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 3.34, S.D = 0.62). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (325), the 

Scene of the Churning of the Milk Ocean (310), and the multi-tiered roof Bushapaka 

Throne (268), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 3.00, S.D = 0.59). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (293), the 

Scene of the Churning of the Milk Ocean (272), and the multi-tiered roof Bushapaka 

Throne (257), respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a medium level ( X = 2.73, S.D = 0.61). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (252), 
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the Scene of the Churning of the Milk Ocean (245), and the multi-tiered roof 

Bushapaka Throne (239), respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.77, S.D = 0.53). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (260), the 

Scene of the Churning of the Milk Ocean (254), and the multi-tiered roof Bushapaka 

Throne (240), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.86, S.D = 0.62). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (274), the 

Scene of the Churning of the Milk Ocean (257), and the multi-tiered roof Bushapaka 

Throne (244), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 2.82, S.D = 0.55). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (262), the Scene of the Churning of the Milk Ocean (255), and the multi-tiered 

roof Bushapaka Throne (249), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a medium level ( X = 2.70, S.D = 0.56). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the multi-tiered roof 

Bushapaka Throne (245), followed by the Scene of the Churning of the Milk Ocean 

(244), and the 12 Giants (238), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.94, S.D 

= 0.81). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (268), the Scene of the Churning of the Milk Ocean (258), 
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and the multi-tiered roof Bushapaka Throne (248) which is equal to Thai pavilion 

(248), respectively. 

No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a medium level ( X = 2.66, S.D = 0.70). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (249), 

followed by the Scene of the Churning of the Milk Ocean (236), and the multi-tiered 

roof Bushapaka Throne (221), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.48, S.D = 0.70). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (235), the 

Scene of the Churning of the Milk Ocean (222), and the multi-tiered roof Bushapaka 

Throne (206), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.43, S.D = 0.63). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (228), 

followed by the Scene of the Churning of the Milk Ocean (214), and Thai pavilion 

(203), respectively. 
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Table 4.179 Showing a total of opinion score, average, and opinion levels of the tourists from Oceania on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 

12 Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen 

clearly. 

263 225 181 196 865 3.43 0.66 High 1 

2. The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points. 

233 222 173 197 825 3.27 0.69 Medium 2 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 

190 176 152 179 697 2.77 0.62 Medium 4 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

182 173 148 166 669 2.65 0.52 Medium 8 

5. Stories and interpretations of the art exhibited 

within the terminal at each point are all related. 

179 179 156 170 684 2.71 0.61 Medium 6 

6. The art exhibited inside the terminal is located in 

an area with sufficient space for viewing. 

196 179 147 174 696 2.76 0.51 Medium 5 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

181 172 155 168 676 2.68 0.59 Medium 7 

8. The label of each piece of the art displayed inside 

the terminal can be seen clearly. 

173 167 146 162 648 2.57 0.63 Low 10 

9. The fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy 

to read, and clear. 

208 185 163 172 728 2.89 0.75 Medium 3 

10. Boards showing the meanings of the art exhibited 

in the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

175 172 147 166 660 2.62 0.55 Medium 9 

11. The information center can facilitate the viewing 

of the art exhibited inside the terminal. 

179 159 144 155 637 2.53 0.57 Low 11 

12. Airport staff can facilitate while experiencing the 

art exhibited inside the terminal 

171 157 142 149 619 2.46 0.58 Low 12 

Total     8,404 2.78 0.49 Medium  
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According to Table 4.179, it is found that the opinion of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a 

medium level ( X = 2.78, S.D = 0.49). The first three items that receive the highest 

score from the tourists are No. 1 The art exhibited inside the terminal can be seen 

clearly ( X = 3.43, S.D = 0.66), No. 2 The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points ( X = 3.27, S.D = 0.69), and No. 9 

The fonts of the label of each piece of the art exhibited inside the terminal are clearly 

seen, easy to read, and clear. ( X = 2.89, S.D = 0.75), respectively. When considering 

each item, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a high 

level ( X = 3.43, S.D = 0.66). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (263), the Scene of the Churning of the Milk 

Ocean (225), and the multi-tiered roof Bushapaka Throne (196), respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 3.27, S.D = 0.69). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (233), the 

Scene of the Churning of the Milk Ocean (222), and the multi-tiered roof Bushapaka 

Throne (197), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 2.77, S.D = 0.62). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (190), 

followed by the multi-tiered roof Bushapaka Throne (179), and the Scene of the 

Churning of the Milk Ocean (176), and, respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a medium level ( X = 2.65, S.D = 0.52). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (182), 
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the Scene of the Churning of the Milk Ocean (173), and the multi-tiered roof 

Bushapaka Throne (166), respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.71, S.D = 0.61). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (179) and the 

Scene of the Churning of the Milk Ocean (179), and followed by  the multi-tiered roof 

Bushapaka Throne (170), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.76, S.D = 0.51). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (196), the 

Scene of the Churning of the Milk Ocean (179), and the multi-tiered roof Bushapaka 

Throne (174), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 2.68, S.D = 0.59). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (181), the Scene of the Churning of the Milk Ocean (172), and the multi-tiered 

roof Bushapaka Throne (168), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a low level ( X = 2.57, S.D = 0.63). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (173), 

followed by the Scene of the Churning of the Milk Ocean (167), and the multi-tiered 

roof Bushapaka Throne (162), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.89, S.D 

= 0.75). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (208), the Scene of the Churning of the Milk Ocean (185), 

and the multi-tiered roof Bushapaka Throne (172) respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a medium level ( X = 2.62, S.D = 0.55). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (175), 

followed by the Scene of the Churning of the Milk Ocean (172), and the multi-tiered 

roof Bushapaka Throne (166), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.53, S.D = 0.57). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (179), the 

Scene of the Churning of the Milk Ocean (159), and the multi-tiered roof Bushapaka 

Throne (155), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.46, S.D = 0.58). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (171), 

followed by the Scene of the Churning of the Milk Ocean (157), and Thai pavilion 

(149), respectively. 
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Table 4.180 Showing a total of opinion score, average, and opinion levels of the tourists from South Africa on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai Pavilion Busabok 

1. The art exhibited inside the terminal can be seen 

clearly. 

40 34 32 34 140 3.50 0.29 High 1 

2. The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points. 

31 30 28 28 117 2.93 0.47 Medium 6 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 

28 29 29 25 111 2.78 0.62 Medium 9 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

27 30 28 27 112 2.80 0.45 Medium 7 

5. Stories and interpretations of the art exhibited 

within the terminal at each point are all related. 

31 28 29 31 119 2.98 0.46 Medium 4 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

33 32 28 26 119 2.98 0.38 Medium 4 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

31 30 31 28 120 3.00 0.26 Medium 3 

8. The label of each piece of the art displayed inside 

the terminal can be seen clearly. 

30 31 31 29 121 3.03 0.22 Medium 2 

9. The fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy 

to read, and clear. 

32 29 25 26 112 2.80 0.63 Medium 7 

10. Boards showing the meanings of the art exhibited in 

the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, 

Russian, etc. 

27 25 25 24 97 2.43 0.41 Low 12 

11. The information center can facilitate the viewing of 

the art exhibited inside the terminal. 

28 26 25 26 105 2.63 0.53 Medium 10 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

28 27 24 24 103 2.58 0.49 Low 11 

Total     1,376 2.87 0.27 Medium  
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According to Table 4.180, it is found that the opinion of the tourists from 

South Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a 

medium level ( X = 2.87, S.D = 0.27). The first three items that receive the highest 

score from the tourists are No. 1 The art exhibited inside the terminal can be seen 

clearly ( X = 3.43, S.D = 0.66), No. 8 The label of each piece of the art displayed 

inside the terminal can be seen clearly ( X = 3.03, S.D = 0.22), and No. 7 Lighting in 

the area of the art exhibition inside the terminal is appropriately and adequately 

managed.( X = 3.00, S.D = 0.26), respectively. When considering each item, it is 

found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a high 

level ( X = 3.50, S.D = 0.29). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (40), the Scene of the Churning of the Milk 

Ocean (34) which is equal to the multi-tiered roof Bushapaka Throne (34), 

respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 2.93, S.D = 0.47). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (31), the Scene 

of the Churning of the Milk Ocean (30), and the multi-tiered roof Bushapaka Throne 

(28) which is equal to Thai pavilion (28), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 2.78, S.D = 0.62). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (29) and Thai pavilion (29), followed by the 12 Giants (28), 

respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a medium level ( X = 2.80, S.D = 0.45). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 
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Thai art interpretation management of Suvarnabhumi Airport are the Scene of the 

Churning of the Milk Ocean (30), followed by Thai pavilion (28), and the 12 Giants 

(27)), respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.98, S.D = 0.46). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (31), and the 

multi-tiered roof Bushapaka Throne (31), and followed by Thai pavilion (29),  

respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.98, S.D = 0.38). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (33), the Scene 

of the Churning of the Milk Ocean (32), and Thai pavilion (28), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 3.00, S.D = 0.26). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (31) and Thai pavilion (31), and followed by  the Scene of the Churning of the 

Milk Ocean (30), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a medium level ( X = 3.03, S.D = 0.22). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (31) and Thai pavilion (31), the 12 Giants (30), and Thai pavilion 

(29), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.80, S.D 

= 0.63). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (32), followed by the Scene of the Churning of the Milk 

Ocean (29), and the multi-tiered roof Bushapaka Throne (26), respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a low level ( X = 2.43, S.D = 0.41). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (27), followed 

by the Scene of the Churning of the Milk Ocean (25), and the multi-tiered roof 

Bushapaka Throne (24), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a medium level ( X = 2.63, S.D = 0.53). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (28), the Scene 

of the Churning of the Milk Ocean (26), and the multi-tiered roof Bushapaka Throne 

(26), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.58, S.D = 0.49). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (28), the Scene 

of the Churning of the Milk Ocean (27), and the multi-tiered roof Bushapaka Throne 

(24) which is equal to Thai pavilion (24), respectively. 
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Table 4.181 Showing a total of opinion score, average, and opinion levels of the tourists from Asia on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen clearly. 166 137 106 124 533 3.51 0.58 High 1 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

134 123 100 106 463 3.05 0.44 Medium 2 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

112 110 94 102 418 2.75 0.44 Medium 9 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

119 105 92 106 422 2.78 0.38 Medium 8 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

123 115 98 107 443 2.91 0.39 Medium 4 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 

120 116 103 100 439 2.89 0.43 Medium 6 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

115 115 101 110 441 2.90 0.37 Medium 5 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

112 112 100 108 432 2.84 0.38 Medium 7 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

133 116 93 105 447 2.94 0.67 Medium 3 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

107 98 85 95 385 2.53 0.44 Low 10 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

106 95 81 92 374 2.46 0.48 Low 11 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

105 93 79 91 368 2.42 0.48 Low 12 

Total     5,165 2.83 0.29 Medium  
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According to Table 4.181, it is found that the opinion of the tourists from Asia  

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a 

medium level ( X = 2.83, S.D = 0.29). The first three items that receive the highest 

score from the tourists are No. 1 The art exhibited inside the terminal can be seen 

clearly ( X = 3.51, S.D = 0.58), No. 2 The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points ( X = 3.05, S.D = 0.44), and No. 9 

The fonts of the label of each piece of the art exhibited inside the terminal are clearly 

seen, easy to read, and clear. ( X = 2.94, S.D = 0.67), respectively. When considering 

each item, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a high 

level ( X = 3.51, S.D = 0.58). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (166), the Scene of the Churning of the Milk 

Ocean (137), and the multi-tiered roof Bushapaka Throne (124), respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 3.05, S.D = 0.44). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (134), the 

Scene of the Churning of the Milk Ocean (123), and the multi-tiered roof Bushapaka 

Throne (106), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 2.75, S.D = 0.44). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (112), 

followed by the multi-tiered roof Bushapaka Throne (110), and the Scene of the 

Churning of the Milk Ocean (102), and, respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a medium level ( X = 2.78, S.D = 0.38). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (119), 
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followed by the multi-tiered roof Bushapaka Throne (106), and the Scene of the 

Churning of the Milk Ocean (105), respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.91, S.D = 0.39). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (123), the 

Scene of the Churning of the Milk Ocean (115), and the multi-tiered roof Bushapaka 

Throne (107), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.89, S.D = 0.43). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (120), the 

Scene of the Churning of the Milk Ocean (116), and Thai pavilion (103), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 2.90, S.D = 0.37). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (115) and the Scene of the Churning of the Milk Ocean (115), and followed by  

the multi-tiered roof Bushapaka Throne (110), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a medium level ( X = 2.84, S.D = 0.38). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (112) and the 

Scene of the Churning of the Milk Ocean (1,12), and followed by the multi-tiered roof 

Bushapaka Throne (108), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.94, S.D 

= 0.67). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (133), the Scene of the Churning of the Milk Ocean (1,16), 

and the multi-tiered roof Bushapaka Throne (105), respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a low level ( X = 2.53, S.D = 0.44). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (107), 

followed by the Scene of the Churning of the Milk Ocean (98), and the multi-tiered 

roof Bushapaka Throne (95), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.46, S.D = 0.48). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (106), the 

Scene of the Churning of the Milk Ocean (105), and the multi-tiered roof Bushapaka 

Throne (92), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.42, S.D = 0.48). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (105), 

followed by the Scene of the Churning of the Milk Ocean (93), and the multi-tiered 

roof Bushapaka Throne (91), respectively. 
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Table 4.182 Showing a total of opinion score, average, and opinion levels of the tourists from South Asia on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen clearly. 110 93 81 89 373 3.45 0.51 High 1 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

87 80 75 73 315 2.92 0.39 Medium 6 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

81 79 69 80 309 2.86 0.42 Medium 8 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

78 70 72 69 289 2.68 0.41 Medium 9 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

84 79 79 76 318 2.94 0.21 Medium 5 

6. The art exhibited inside the terminal is located in an area 

with sufficient space for viewing. 

88 79 80 75 322 2.98 0.32 Medium 3 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

81 84 74 75 314 2.91 0.30 Medium 7 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

83 80 77 79 319 2.95 0.28 Medium 4 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

94 82 74 73 323 2.99 0.59 Medium 2 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

71 69 61 63 264 2.44 0.41 Low 12 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

74 67 63 65 269 2.49 0.41 Low 11 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

73 67 65 65 270 2.50 0.43 Low 10 

Total     3,685 2.84 0.22 Medium  
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According to Table 4.182, it is found that the opinion of the tourists from 

South Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a 

medium level ( X = 2.84, S.D = 0.22). The first three items that receive the highest 

score from the tourists are No. 1 The art exhibited inside the terminal can be seen 

clearly ( X = 3.45, S.D = 0.51), No. 9 The fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy to read, and clear ( X = 2.99, S.D = 

0.59), and No. 6 The art exhibited inside the terminal is located in an area with 

sufficient space for viewing ( X = 2.98, S.D = 0.32), respectively. When considering 

each item, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a high 

level ( X = 3.45, S.D = 0.51). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (110), the Scene of the Churning of the Milk 

Ocean (93), and the multi-tiered roof Bushapaka Throne (89), respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 2.92, S.D = 0.39). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (87), the Scene 

of the Churning of the Milk Ocean (80), and Thai Pavilion (75), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 2.86, S.D = 0.42). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (81), followed 

by the multi-tiered roof Bushapaka Throne (80), and the Scene of the Churning of the 

Milk Ocean (79), and, respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a medium level ( X = 2.68, S.D = 0.41). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (78), 
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followed by Thai pavilion (72) and the Scene of the Churning of the Milk Ocean (70), 

respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.94, S.D = 0.21). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (84), the Scene 

of the Churning of the Milk Ocean (79), and Thai pavilion (79), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.98, S.D = 0.32). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (88), followed 

by Thai pavilion (80) and the Scene of the Churning of the Milk Ocean (79), 

respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 2.91, S.D = 0.30). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 

Scene of the Churning of the Milk Ocean (84) followed by the 12 Giants (81),  and 

the multi-tiered roof Bushapaka Throne (75), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a medium level ( X = 2.95, S.D = 0.28). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (83), followed 

by the Scene of the Churning of the Milk Ocean (80), the multi-tiered roof Bushapaka 

Throne (79), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.99, S.D 

= 0.59). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (94), the Scene of the Churning of the Milk Ocean (82), and 

Thai pavilion (74), respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a low level ( X = 2.44, S.D = 0.41). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (71), followed 

by the Scene of the Churning of the Milk Ocean (69), and the multi-tiered roof 

Bushapaka Throne (63), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.49, S.D = 0.41). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (74), the Scene 

of the Churning of the Milk Ocean (67), and the multi-tiered roof Bushapaka Throne 

(65), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.50, S.D = 0.43). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (73), the Scene 

of the Churning of the Milk Ocean (67), and the multi-tiered roof Bushapaka Throne 

(65) which is equal to Thai pavilion (65),  respectively. 
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Table 4.183 Showing a total of opinion score, average, and opinion levels of the tourists from Central Asia on the effectiveness evaluation of Thai 

art interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen clearly. 96 87 65 65 313 3.56 0.75 High 1 

2. The art exhibited inside the terminal clearly expresses 

the essence of stories and focal points. 

76 64 58 52 250 2.84 0.51 Medium 3 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

60 60 53 58 231 2.63 0.49 Medium 8 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

62 58 54 55 229 2.60 0.51 Low 9 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

66 61 61 60 248 2.82 0.43 Medium 4 

6. The art exhibited inside the terminal is located in an area 

with sufficient space for viewing. 

70 64 55 59 248 2.82 0.55 Medium 4 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

64 60 54 61 2.39 2.72 0.54 Medium 6 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

59 59 59 60 237 2.69 0.43 Medium 7 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

74 64 60 59 257 2.92 0.70 Medium 2 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

57 52 47 43 199 2.26 0.38 Low 12 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

56 60 52 44 212 2.41 0.49 Low 10 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

58 52 49 43 202 2.30 0.51 Low 11 

Total     2,865 2.71 0.34 Medium  
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According to Table 4.183, it is found that the opinion of the tourists from 

Central Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a 

medium level ( X = 2.71, S.D = 0.34). The first three items that receive the highest 

score from the tourists are No. 1 The art exhibited inside the terminal can be seen 

clearly ( X = 3.56, S.D = 0.75), No. 9 The fonts of the label of each piece of the art 

exhibited inside the terminal are clearly seen, easy to read, and clear ( X = 2.92, S.D = 

0.70), and No. 2 The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points ( X = 2.84, S.D = 0.51), respectively. When considering each 

item, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a high 

level ( X = 3.56, S.D = 0.75). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (96), the Scene of the Churning of the Milk 

Ocean (87), and the multi-tiered roof Bushapaka Throne (65) as well as Thai pavilion 

(65), respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 2.84, S.D = 0.51). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (76), the Scene 

of the Churning of the Milk Ocean (64), and Thai pavilion (58), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a medium level ( X = 2.63, S.D = 0.49). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (60), followed 

by the Scene of the Churning of the Milk Ocean (60), and the multi-tiered roof 

Bushapaka Throne (58), respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a low level ( X = 2.60, S.D = 0.51). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (62), followed 
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by Thai pavilion (58) and  the Scene of the Churning of the Milk Ocean (55), 

respectively. 

No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a medium level ( X = 2.82, S.D = 0.43). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (66), the Scene 

of the Churning of the Milk Ocean (61), and Thai pavilion (61), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a medium level ( X = 2.82, S.D = 0.55). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (70), the Scene 

of the Churning of the Milk Ocean (64), and the multi-tiered roof Bushapaka Throne 

(59), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a medium level ( X = 2.72, S.D = 0.54). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (64), followed by the multi-tiered roof Bushapaka Throne (61), and the Scene 

of the Churning of the Milk Ocean (60), and), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a medium level ( X = 2.69, S.D = 0.43). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the multi-tiered roof 

Bushapaka Throne (60), followed by the 12 Giants (59) and the Scene of the 

Churning of the Milk Ocean (59), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a medium level ( X = 2.92, S.D 

= 0.70). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (74), the Scene of the Churning of the Milk Ocean (64), and 

Thai pavilion (60), respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a low level ( X = 2.26, S.D = 0.38). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (57), followed 

by the Scene of the Churning of the Milk Ocean (52), and the multi-tiered roof 

Bushapaka Throne (47), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.41, S.D = 0.49). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (60), followed by the 12 Giants (56) and Thai pavilion (52), 

respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.30, S.D = 0.51). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (58), the Scene 

of the Churning of the Milk Ocean (52), and Thai pavilion (49), respectively. 
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Table 4.184 Showing a total of opinion score, average, and opinion levels of the tourists from Europe on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of presentation management 

Presentation Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal can be seen clearly. 628 509 467 489 2,093 3.21 0.57 Medium 1 

2. The art exhibited inside the terminal clearly expresses the 

essence of stories and focal points. 

482 428 392 400 1,702 2.61 0.58 Medium 2 

3. The art exhibited is interpreted appropriately for people 

of all ages and genders. 

384 387 368 389 1,528 2.34 0.63 Low 8 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 

393 382 356 373 1,504 2.31 0.57 Low 9 

5. Stories and interpretations of the art exhibited within the 

terminal at each point are all related. 

435 414 375 410 1,634 2.51 0.54 Low 5 

6. The art exhibited inside the terminal is located in an area 

with sufficient space for viewing. 

449 423 395 402 1,669 2.56 0.49 Low 3 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 

437 419 393 400 1,649 2.53 0.48 Low 4 

8. The label of each piece of the art displayed inside the 

terminal can be seen clearly. 

414 417 391 397 1,619 2.48 0.52 Low 6 

9. The fonts of the label of each piece of the art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 

415 375 353 392 1,535 2.35 0.68 Low 7 

10. Boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, 

Chinese, French, Spanish, Japanese, Russian, etc. 

370 335 321 314 1,340 2.06 0.55 Low 12 

11. The information center can facilitate the viewing of the 

art exhibited inside the terminal. 

348 353 334 347 1,382 2.12 0.59 Low 11 

12. Airport staff can facilitate while experiencing the art 

exhibited inside the terminal 

353 371 362 356 1,442 2.21 0.61 Low 10 

Total     19,097 2.44 0.42 Low  



408 

 

According to Table 4.184, it is found that the opinion of the tourists from 

Europe on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management is, overall, in a low 

level ( X = 2.44, S.D = 0.42). The first three items that receive the highest score from 

the tourists are No. 1 The art exhibited inside the terminal can be seen clearly ( X = 

3.21, S.D = 0.57), No. 2 The art exhibited inside the terminal clearly expresses the 

essence of stories and focal points ( X = 2.61, S.D = 0.58), and No. 6 The art 

exhibited inside the terminal is located in an area with sufficient space for viewing  

( X = 2.56, S.D = 0.49), respectively. When considering each item, it is found that 

No. 1, the art exhibited inside the terminal can be seen clearly, is in a medium 

level ( X = 3.21, S.D = 0.57). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (628), the Scene of the Churning of the Milk 

Ocean (509), and the multi-tiered roof Bushapaka Throne (489), respectively. 

No. 2, The art exhibited inside the terminal clearly expresses the essence of 

stories and focal points, is in a medium level ( X = 2.61, S.D = 0.58). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (482), the 

Scene of the Churning of the Milk Ocean (428), and Thai pavilion (400), respectively. 

No. 3, the art exhibited is interpreted appropriately for people of all ages and 

genders, is in a low level ( X = 2.34, S.D = 0.63). The first three descending orders of 

the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the multi-tiered roof Bushapaka Throne 

(389), followed by the Scene of the Churning of the Milk Ocean (387), and the 12 

Giants (384), respectively. 

No. 4, various ways of technological communication are suitable for art 

exhibited inside the terminal, is in a low level ( X = 2.31, S.D = 0.57). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (393), 

followed by the Scene of the Churning of the Milk Ocean (382), and the multi-tiered 

roof Bushapaka Throne (373), respectively. 
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No. 5, stories and interpretations of the art exhibited within the terminal at 

each point are all related, is in a low level ( X = 2.51, S.D = 0.54). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (435), the 

Scene of the Churning of the Milk Ocean (414), and the multi-tiered roof Bushapaka 

Throne (410), respectively. 

No. 6, the art exhibited inside the terminal is located in an area with sufficient 

space for viewing, is in a low level ( X = 2.56, S.D = 0.49). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (449), the 

Scene of the Churning of the Milk Ocean (423), and the multi-tiered roof Bushapaka 

Throne (402), respectively. 

No. 7, lighting in the area of the art exhibition inside the terminal is 

appropriately and adequately managed, is in a low level ( X = 2.53, S.D = 0.48). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(437), followed by the Scene of the Churning of the Milk Ocean (419), and the multi-

tiered roof Bushapaka Throne (400), respectively. 

No. 8, the label of each piece of the art displayed inside the terminal can be 

seen clearly, is in a low level ( X = 2.48, S.D = 0.52). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (417), followed by the 12 Giants (414), and the multi-tiered roof 

Bushapaka Throne (397), respectively. 

No. 9, the fonts of the label of each piece of the art exhibited inside the 

terminal are clearly seen, easy to read, and clear, is in a low level ( X = 2.35, S.D = 

0.68). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (415), followed by the multi-tiered roof Bushapaka Throne (392), and the 

Scene of the Churning of the Milk Ocean (375), and), respectively. 
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No. 10, boards showing the meanings of the art exhibited in the terminal 

appear in many languages such as English, Chinese, French, Spanish, Japanese, 

Russian, etc., is in a low level ( X = 2.02, S.D = 0.55). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (370), 

followed by the Scene of the Churning of the Milk Ocean (335), and Thai pavilion 

(321), respectively. 

No. 11, the information center can facilitate the viewing of the art exhibited 

inside the terminal, is in a low level ( X = 2.12, S.D = 0.59). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (353), followed by the 12 Giants (348), and the multi-tiered roof 

Bushapaka Throne (347), respectively. 

No. 12, airport staff can facilitate while experiencing the art exhibited inside 

the terminal, is in a low level ( X = 2.21, S.D = 0.61). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the Scene of the Churning of 

the Milk Ocean (371), followed by Thai pavilion (362) and the multi-tiered roof 

Bushapaka Throne (356), respectively. 
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Table 4.185 Showing a total of opinion score, average, and levels of the tourists’ opinions on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

1,606 1,390 1,284 1,319 5,599 3.41 0.53 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features. 

1,314 1,176 1,116 1,095 4,701 2.87 0.59 Medium 10 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

1,219 1,137 1,076 1,098 4,530 2.76 0.63 Medium 14 

4. The interpretation of Thai art exhibited inside the terminal makes a 

deep impression on Thai culture. 

1,261 1,150 1,087 1,100 4,598 2.80 0.52 Medium 12 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

1,259 1,172 1,135 1,122 4,688 2.86 0.49 Medium 11 

6. The interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai 

art. 

1,277 1,188 1,166 1,144 4,775 2.91 0.47 Medium 8 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a similar 

way. 

1,259 1,190 1,181 1,171 4,801 2.93 0.47 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a 

similar way. 

1,470 1,344 1,376 1,388 5,578 3.40 0.61 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates a 

new experience. 

1,183 1,134 1,126 1,116 4,559 2.78 0.59 Medium 13 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

1,182 1,183 1.163 1.190 4,718 2.88 0.58 Medium 9 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

1,238 1,185 1.202 1.169 4,794 2.92 0.58 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

1,283 1.218 1.221 1.207 4,929 3.01 0.56 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

1,260 1.236 1.221 1.204 4,921 3.00 0.56 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport.  

1,271 1.232 1.250 1.236 4,989 3.04 0.60 Medium 3 

Total     68,180 2.97 0.42 Medium  
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According to Table 4.185, it is found that the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of experience management is, overall, in a medium level 

( X = 2.97, S.D = 0.42). The first three questions that receive the highest score from 

the tourists are No. 1 ‘The art exhibited inside the terminal is beautiful, making 

viewing pleasure’ ( X = 3.41, S.D = 0.53), followed by No. 8 ‘The interpretation of 

Thai art exhibited inside the terminal urges visitors to suggest others to travel to 

attractions that exhibit art in a similar way’ ( X = 3.40, S.D = 0.61) and No. 5 ‘The 

interpretation of Thai art exhibited inside the terminal creates a unique identity of the 

airport’ ( X = 3.04, S.D = 0.60), respectively. When considering each question, it is 

found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.41, S.D = 0.53). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,606), 

followed by the Scene of the Churning of the Milk Ocean (1,390), and the multi-tiered 

roof Bushapaka Throne (1,319), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a medium level ( X  = 2.87, S.D = 

0.59). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (1,314), followed by the Scene of the Churning of the Milk Ocean (1,176), and 

Thai pavilion (1,116), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a medium level ( X  = 2.76, S.D = 0.63). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,219), 

followed by the Scene of the Churning of the Milk Ocean (1,137), and the multi-tiered 

roof Bushapaka Throne (1,098), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 2.80, S.D = 0.52). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (1,261), followed by the Scene of the Churning of the Milk Ocean (1,150), and 

the multi-tiered roof Bushapaka Throne (1,100), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 2.86, S.D = 0.49). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(1,259), followed by the Scene of the Churning of the Milk Ocean (1,172), and the 

multi-tiered roof Bushapaka Throne (1,135), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 2.91, S.D = 0.47). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (1,277), followed by the Scene of the 

Churning of the Milk Ocean (1,188), and Thai pavilion (1,166), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 2.93, S.D = 0.47). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (1,259), followed by the Scene of the 

Churning of the Milk Ocean (1,190), and Thai pavilion (1,181), respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a medium level ( X  = 3.40, S.D = 0.61). The first three descending orders 

of the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the 12 Giants (1,470), followed by the 

multi-tiered roof Bushapaka Throne (1,388), and Thai pavilion (1,376), respectively. 
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No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a medium level ( X  = 2.78, S.D = 0.59). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (1,183), 

followed by the Scene of the Churning of the Milk Ocean (1,134), and Thai pavilion 

(1,126), respectively. 

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 2.88, S.D = 0.58). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the multi-tiered roof 

Bushapaka Throne (1,190) (1,056), followed by the Scene of the Churning of the Milk 

Ocean (1,183), and 12 Giants (1,182), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 2.92, S.D = 

0.58). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (1,238), followed by Thai pavilion (1,202), and the Scene of the Churning of 

the Milk Ocean (1,185), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a medium level ( X  = 3.01, 

S.D = 0.56). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (1,283), followed by Thai pavilion (1,221), and the Scene of 

the Churning of the Milk Ocean (1,218), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 3.00, S.D = 0.56). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(1,260), followed by the Scene of the Churning of the Milk Ocean (1,236), and Thai 

pavilion (1,221), respectively. 
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No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.04, S.D = 0.60). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (1,271), followed by Thai pavilion (1,250), and multi-tiered roof Bushapaka 

Throne (1,236), respectively. 
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Table 4.186 Showing a total of opinion score, average, and opinion levels of the tourists from America on the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the 

Milk Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

327 304 278 287 1,196 3.44 0.69 High 1 

2. The art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features. 

318 303 268 266 1,155 3.32 0.62 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or 

touching objects. 

302 277 250 260 1,089 3.13 0.64 Medium 5 

4. The interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture. 

304 269 234 254 1,061 3.05 0.61 Medium 11 

5. The interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art. 

290 271 246 247 1,054 3.03 0.57 Medium 14 

6. The interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art. 

297 268 251 262 1,078 3.10 0.61 Medium 8 

7. The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way. 

295 272 257 261 1,085 3.12 0.61 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges visitors 

to suggest others to travel to attractions that exhibit art in a similar way. 

305 294 299 293 1,191 3.42 0.68 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates a new 

experience. 

283 275 259 262 1,079 3.10 0.68 Medium 8 

10. The interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art. 

281 267 256 253 1,057 3.04 0.68 Medium 12 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

284 272 266 262 1,084 3.11 0.68 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

280 265 264 249 1,058 3.04 0.61 Medium 12 

13. The interpretation of Thai art exhibited inside the terminal adds more 

value to the airport. 

286 275 264 268 1,093 3.14 0.62 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport.  

291 268 266 253 1,078 3.10 0.70 Medium 8 

Total     15,358 3.15 0.53 Medium  
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According to Table 4.186, it is found that opinions of the tourists from 

America on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management is, overall, in a 

medium level ( X  = 3.15, S.D = 0.53). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.44, S.D = 0.69), followed by No. 8 ‘The 

interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way’ ( X = 3.42, S.D = 0.68) and 

No. 2 ‘The art exhibited inside the terminal is astonishing, with techniques, lighting, 

sounds, and other features’ ( X = 3.32, S.D = 0.62), respectively. When considering 

each question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.44, S.D = 0.69). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (327), 

followed by the Scene of the Churning of the Milk Ocean (304), and the multi-tiered 

roof Bushapaka Throne (287), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a medium level ( X  = 3.32, S.D = 

0.62). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (318), followed by the Scene of the Churning of the Milk Ocean (303), and 

Thai pavilion (268), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a medium level ( X  = 3.13, S.D = 0.64). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (302), 

followed by the Scene of the Churning of the Milk Ocean (277), and the multi-tiered 

roof Bushapaka Throne (260), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 3.05, S.D = 0.61). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (304), followed by the Scene of the Churning of the Milk Ocean (269), and the 

multi-tiered roof Bushapaka Throne (254), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 3.03, S.D = 0.57). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(290), followed by the Scene of the Churning of the Milk Ocean (271), and the multi-

tiered roof Bushapaka Throne (247), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 3.10, S.D = 0.61). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (297), followed by the Scene of the Churning 

of the Milk Ocean (268), and the multi-tiered roof Bushapaka Throne (262), 

respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 3.12, S.D = 0.61). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (295), followed by the Scene of the Churning 

of the Milk Ocean (272), and the multi-tiered roof Bushapaka Throne (261), 

respectively.  

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a high level ( X  = 3.42, S.D = 0.68). The first three descending orders of 

the total opinion score of the effectiveness evaluation of Thai art interpretation 
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management of Suvarnabhumi Airport are the 12 Giants (305), followed by Thai 

pavilion (299), and the Scene of the Churning of the Milk Ocean (294), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a medium level ( X  = 3.10, S.D = 0.68). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (283), 

followed by the Scene of the Churning of the Milk Ocean (275), and the multi-tiered 

roof Bushapaka Throne (262), respectively.    

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 3.04, S.D = 0.68). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are 12 Giants (281), 

followed by the Scene of the Churning of the Milk Ocean (267), and Thai pavilion 

(256), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 3.11, S.D = 

0.68). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (284), followed by the Scene of the Churning of the Milk Ocean (272), and 

Thai pavilion (266), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a medium level ( X  = 3.04, 

S.D = 0.61). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (280), followed by the Scene of the Churning of the Milk 

Ocean (265), and Thai pavilion (264), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 3.14, S.D = 0.62). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (286), 
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followed by the Scene of the Churning of the Milk Ocean (275), and the multi-tiered 

roof Bushapaka Throne (268), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.10, S.D = 0.70). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (291), followed by the Scene of the Churning of the Milk Ocean (268), and 

Thai pavilion (266), respectively. 
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Table 4.187 Showing a total of opinion score, average, and opinion levels of the tourists from Oceania on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

251 211 200 199 861 3.42 0.38 High 1 

2. The art exhibited inside the terminal is astonishing, with 

techniques, lighting, sounds, and other features. 

214 202 189 185 790 3.13 0.47 Medium 3 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

219 188 179 175 761 3.02 0.43 Medium 4 

4. The interpretation of Thai art exhibited inside the terminal makes 

a deep impression on Thai culture. 

199 179 176 175 729 2.89 0.35 Medium 6 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

198 180 168 175 721 2.86 0.37 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates 

a sense of preservation, conservation or the feeling of cherishing 

Thai art. 

195 183 178 166 722 2.87 0.34 Medium 8 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a 

similar way. 

192 181 171 171 715 2.84 0.31 Medium 10 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in 

a similar way. 

238 207 206 206 857 3.40 0.53 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates 

a new experience. 

200 187 178 181 746 2.96 0.46 Medium 5 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

196 175 169 176 716 2.84 0.39 Medium 10 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

191 180 181 175 727 2.88 0.34 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

192 174 176 171 713 2.83 0.42 Medium 12 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

195 182 170 167 714 2.83 0.37 Medium 12 

14. The interpretation of Thai art exhibited inside the terminal creates 

a unique identity of the airport. 

190 176 172 172 710 2.82 0.38 Medium 14 

Total     10,482 2.97 0.30 Medium  
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According to Table 4.187, it is found that opinions of the tourists from 

Oceania on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management is, overall, in a 

medium level ( X  = 2.97, SD = 0.30). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.42, S.D = 0.38), followed by No. 8 ‘The 

interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way’ ( X = 3.40, S.D = 0.53) and 

No. 2 ‘The art exhibited inside the terminal is astonishing, with techniques, lighting, 

sounds, and other features’ ( X = 3.13, S.D = 0.47), respectively. When considering 

each question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.42, S.D = 0.38). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (251), 

followed by the Scene of the Churning of the Milk Ocean (211), and Thai pavilion 

(200), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a medium level ( X  = 3.13, S.D = 

0.47). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (214), followed by the Scene of the Churning of the Milk Ocean (202), and 

Thai pavilion (189), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a medium level ( X  = 3.02, S.D = 0.43). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (219), 

followed by the Scene of the Churning of the Milk Ocean (188), and Thai pavilion 

(179), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 2.89, S.D = 0.35). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (199), followed by the Scene of the Churning of the Milk Ocean (179), and 

Thai pavilion (176), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 2.86, S.D = 0.37). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(198), followed by the Scene of the Churning of the Milk Ocean (180), and the multi-

tiered roof Bushapaka Throne (175), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 2.87, S.D = 0.34). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (195), followed by the Scene of the Churning 

of the Milk Ocean (183), and Thai pavilion (178), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 2.84, S.D = 0.31). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (192), followed by the Scene of the Churning 

of the Milk Ocean (181), and Thai pavilion (171) which is equal to the multi-tiered 

roof Bushapaka Throne (171), respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a medium level ( X  = 3.40, S.D = 0.53). The first three descending orders 

of the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the 12 Giants (238), followed by the Scene 
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of the Churning of the Milk Ocean (207) and the multi-tiered roof Bushapaka Throne 

(206) which is equal to Thai pavilion (206), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a medium level ( X  = 2.96, S.D = 0.46). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (200), 

followed by the Scene of the Churning of the Milk Ocean (187), and the multi-tiered 

roof Bushapaka Throne (181), respectively.    

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 2.84, S.D = 0.39). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are 12 Giants (196), 

followed by the multi-tiered roof Bushapaka Throne (176), and the Scene of the 

Churning of the Milk Ocean (175), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 2.88, S.D = 

0.34). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (191), followed by Thai pavilion (181), and the Scene of the Churning of the 

Milk Ocean (180), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a medium level ( X  = 2.83, 

S.D = 0.42). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (192), followed by Thai pavilion (176), and the Scene of the 

Churning of the Milk Ocean (174), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 2.83, S.D = 0.37). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (195), 
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followed by the Scene of the Churning of the Milk Ocean (182), and Thai pavilion  

(170), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 2.82, S.D = 0.38). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (190), followed by the Scene of the Churning of the Milk Ocean (172) which is 

equal to the multi-tiered roof Bushapaka Throne (172), respectively. 
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Table 4.188 Showing a total of opinion score, average, and opinion levels of the tourists from South Africa on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions 

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

40 37 37 35 149 3.73 0.32 High 1 

2. The art exhibited inside the terminal is astonishing, with 

techniques, lighting, sounds, and other features. 

31 29 28 27 115 2.88 0.29 Medium 13 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

30 29 27 28 114 2.85 0.52 Medium 14 

4. The interpretation of Thai art exhibited inside the terminal makes a 

deep impression on Thai culture. 

32 34 27 26 119 2.98 0.38 Medium 11 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

33 31 35 30 129 3.23 0.36 Medium 7 

6. The interpretation of Thai art exhibited inside the terminal creates 

a sense of preservation, conservation or the feeling of cherishing 

Thai art. 

31 33 33 30 127 3.18 0.41 Medium 8 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a 

similar way. 

32 31 34 31 128 3.20 0.40 Medium 9 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a 

similar way. 

39 35 35 40 149 3.73 0.30 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates 

a new experience. 

30 30 30 29 119 2.98 0.38 Medium 11 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

29 28 32 32 121 3.03 0.46 Medium 10 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

34 32 34 33 133 3.33 0.41 Medium 6 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

36 33 34 35 138 3.45 0.42 High 3 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

35 32 34 34 135 3.38 0.40 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates 

a unique identity of the airport.  

35 32 34 35 136 3.40 0.39 Medium 4 

Total     1,812 3.24 0.25 Medium  
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According to Table 4.188, it is found that opinions of the tourists from South 

Africa on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management is, overall, in a 

medium level ( X  = 3.24, SD = 0.25). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.73, S.D = 0.32), followed by No. 8 ‘The 

interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way’ ( X = 3.73, S.D = 0.32) and 

No. 12 ‘The interpretation of Thai art exhibited inside the terminal helps promoting 

the airport to be known more” ( X = 3.45, S.D = 0.42), respectively. When 

considering each question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.73, S.D = 0.32). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (40), followed 

by the Scene of the Churning of the Milk Ocean (37), which is equal to Thai pavilion 

(37), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a medium level ( X  = 2.88, S.D = 

0.29). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (31), followed by the Scene of the Churning of the Milk Ocean (29), and Thai 

pavilion (28), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a medium level ( X  = 2.85, S.D = 0.52). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (30), followed 

by the Scene of the Churning of the Milk Ocean (29), and the multi-tiered roof 

Bushapaka Throne (28), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 2.98, S.D = 0.38). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 

Scene of the Churning of the Milk Ocean (34), followed by the 12 Giants (32), and 

Thai pavilion (27), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 3.23, S.D = 0.36). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are Thai pavilion 

(35), followed by the 12 Giants (33), and the Scene of the Churning of the Milk 

Ocean (31), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 3.18, S.D = 0.41). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the Scene of the Churning of the Milk Ocean (33) which is 

equal to Thai pavilion (33), followed by the 12 Giants (31) and the multi-tiered roof 

Bushapaka Throne (30), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 3.20, S.D = 0.40). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are Thai pavilion (34), followed by 12 Giants (32) and  the 

Scene of the Churning of the Milk Ocean (31) which is equal to the multi-tiered roof 

Bushapaka Throne (31), respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a high level ( X  = 3.73, S.D = 0.30). The first three descending orders of 

the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the multi-tiered roof Bushapaka Throne 
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(40), followed by the 12 Giants (39), and the Scene of the Churning of the Milk 

Ocean (35) and which is equal to Thai pavilion (35), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a medium level ( X  = 2.98, S.D = 0.38). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (30), the Scene 

of the Churning of the Milk Ocean (30), and Thai pavilion (30), followed by the 

multi-tiered roof Bushapaka Throne (29), respectively.   

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 3.03, S.D = 0.46). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are Thai pavilion (32), 

the multi-tiered roof Bushapaka Throne (32), and followed by 12 Giants (29), 

respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 3.33, S.D = 

0.41). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (34) and Thai pavilion (34), and followed by the multi-tiered roof Bushapaka 

Throne (33),  respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a high level ( X  = 3.45, S.D = 

0.42). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (36), followed by the multi-tiered roof Bushapaka Throne (35), and  Thai 

pavilion (34), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 3.38, S.D = 0.40). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants (35), 
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followed by Thai pavilion  (34) which is equal to the multi-tiered roof Bushapaka 

Throne (34), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.40, S.D = 0.39). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (35), followed by the multi-tiered roof Bushapaka Throne (35), and Thai 

pavilion (34) respectively. 
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Table 4.189 Showing a total of opinion score, average, and opinion levels of the tourists from Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

155 131 119 115 520 3.42 0.54 High 2 

2. The art exhibited inside the terminal is astonishing, with 

techniques, lighting, sounds, and other features. 

126 112 105 106 449 2.95 0.54 Medium 8 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

119 109 92 102 422 2.78 0.48 Medium 14 

4. The interpretation of Thai art exhibited inside the terminal makes a 

deep impression on Thai culture. 

119 110 98 98 425 2.80 0.38 Medium 12 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

122 112 107 106 447 2.94 0.27 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates 

a sense of preservation, conservation or the feeling of cherishing 

Thai art. 

120 110 107 104 441 2.90 0.36 Medium 10 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a 

similar way. 

120 114 110 111 455 2.99 0.34 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a 

similar way. 

144 128 129 130 531 3.49 0.59 High 1 

9. The interpretation of Thai art exhibited inside the terminal creates 

a new experience. 

111 104 104 105 424 2.79 0.37 Medium 13 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

115 101 110 113 439 2.89 0.37 Medium 11 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

114 113 115 108 450 2.96 0.36 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

122 114 113 122 471 3.10 0.39 Medium 3 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

114 116 118 113 461 3.03 0.30 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates 

a unique identity of the airport. 

113 115 117 123 468 3.08 0.35 Medium 4 

Total     6,403 3.01 0.21 Medium  
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According to Table 4.189, it is found that opinions of the tourists from Asia on 

the effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of experience management is, overall, in a medium level 

( X  = 3.01, SD = 0.21). The first three questions that receive the highest score from 

the tourists are No. 8 ‘The interpretation of Thai art exhibited inside the terminal 

urges visitors to suggest others to travel to attractions that exhibit art in a similar way’ 

( X = 3.49, S.D = 0.59), followed by No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.42, S.D = 0.54), and No. 12 ‘The 

interpretation of Thai art exhibited inside the terminal helps promoting the airport to 

be known more” ( X = 3.10, S.D = 0.39), respectively. When considering each 

question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.42, S.D = 0.54). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (155), 

followed by the Scene of the Churning of the Milk Ocean (131), and Thai pavilion 

(119), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a medium level ( X  = 2.95, S.D = 

0.54). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (126), followed by the Scene of the Churning of the Milk Ocean (112), and the  

multi-tiered roof Bushapaka Throne (106), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a medium level ( X  = 2.78, S.D = 0.48). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (119), 

followed by the Scene of the Churning of the Milk Ocean (109), and the multi-tiered 

roof Bushapaka Throne (102), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 2.80, S.D = 0.38). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (119), followed by the Scene of the Churning of the Milk Ocean (110), and the 

multi-tiered roof Bushapaka Throne (98) which is equal to Thai pavilion (98), 

respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 2.94, S.D = 0.27). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(122), followed by the Scene of the Churning of the Milk Ocean (112), and Thai 

pavilion (107), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 2.90, S.D = 0.36). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (120), followed by the Scene of the Churning 

of the Milk Ocean (110), and Thai pavilion (107), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 2.99, S.D = 0.34). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (120), followed by the Scene of the Churning 

of the Milk Ocean (114), and the multi-tiered roof Bushapaka Throne (111), 

respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a high level ( X  = 3.49, S.D = 0.59). The first three descending orders of 

the total opinion score of the effectiveness evaluation of Thai art interpretation 
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management of Suvarnabhumi Airport are the 12 Giants (144), followed by the multi-

tiered roof Bushapaka Throne (130), and Thai pavilion (129), respectively. 

No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a medium level ( X  = 2.79, S.D = 0.37). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (111), 

followed by the multi-tiered roof Bushapaka Throne (105) and the  Scene of the 

Churning of the Milk Ocean (104), and which is equal to Thai pavilion (104),  

respectively.    

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 2.89, S.D = 0.37). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are 12 Giants (115), 

followed by the multi-tiered roof Bushapaka Throne (113), and the Scene of the 

Churning of the Milk Ocean (110), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 2.96, S.D = 

0.36). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are Thai 

pavilion (115), followed by the 12 Giants (114), and the Scene of the Churning of the 

Milk Ocean (113), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a high level ( X  = 3.10, S.D = 

0.39). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (122) and the multi-tiered roof Bushapaka Throne (122), followed by  the 

Scene of the Churning of the Milk Ocean (114), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 3.03, S.D = 0.30). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are Thai pavilion (118), 
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followed by the Scene of the Churning of the Milk Ocean (116) and the 12 Giants 

(114), respectively. 

No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.03, S.D = 0.30). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 

multi-tiered roof Bushapaka Throne (123), followed by Thai pavilion (117) and  the 

Scene of the Churning of the Milk Ocean (115),) respectively. 
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Table 4.190 Showing a total of opinion score, average, and opinion levels of the tourists from South Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

110 97 86 90 383 3.55 0.44 High 1 

2. The art exhibited inside the terminal is astonishing, with 

techniques, lighting, sounds, and other features. 

85 74 72 70 301 2.79 0.36 Medium 13 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

84 77 74 76 311 2.88 0.36 Medium 12 

4. The interpretation of Thai art exhibited inside the terminal makes a 

deep impression on Thai culture. 

84 80 74 78 316 2.93 0.31 Medium 9 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

86 82 74 74 316 2.93 0.32 Medium 9 

6. The interpretation of Thai art exhibited inside the terminal creates 

a sense of preservation, conservation or the feeling of cherishing 

Thai art. 

86 79 81 78 324 3.00 0.24 Medium 5 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a 

similar way. 

85 79 80 78 322 2.98 0.22 Medium 8 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a 

similar way. 

98 90 93 94 375 3.47 0.41 High 2 

9. The interpretation of Thai art exhibited inside the terminal creates 

a new experience. 

77 73 74 71 295 2.73 0.36 Medium 14 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

80 81 83 81 325 3.00 0.40 Medium 5 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

84 80 76 76 316 2.93 0.46 Medium 9 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

88 84 88 80 340 3.15 0.32 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

80 83 82 78 323 2.99 0.35 Medium 7 

14. The interpretation of Thai art exhibited inside the terminal creates 

a unique identity of the airport.  

84 83 89 85 341 3.16 0.37 Medium 3 

Total     4,588 3.03 0.21 Medium  
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According to Table 4.190, it is found that opinions of the tourists from South 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management is, overall, in a 

medium level ( X  = 3.03, SD = 0.21). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.55, S.D = 0.44), followed by No. 8 ‘The 

interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way’ ( X = 3.47, S.D = 0.41) and 

No. 14 “The interpretation of Thai art exhibited inside the terminal creates a unique 

identity of the airport.” ( X = 3.16, S.D = 0.37), respectively. When considering each 

question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.55, S.D = 0.44). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (110), 

followed by the Scene of the Churning of the Milk Ocean (97), and the multi-tiered 

roof Bushapaka Throne (90), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a medium level ( X  = 2.79, S.D = 

0.36). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (85), followed by the Scene of the Churning of the Milk Ocean (74), and Thai 

pavilion (72), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a medium level ( X  = 2.88, S.D = 0.36). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (84), followed 

by the Scene of the Churning of the Milk Ocean (77), and the multi-tiered roof 

Bushapaka Throne (76), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 2.93, S.D = 0.31). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (84), followed by the Scene of the Churning of the Milk Ocean (80), and the 

multi-tiered roof Bushapaka Throne (78), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 2.93, S.D = 0.32). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(86), followed by the Scene of the Churning of the Milk Ocean (82), and the multi-

tiered roof Bushapaka Throne (74), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 3.00, S.D = 0.24). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (86), followed by Thai pavilion (81) and the 

Scene of the Churning of the Milk Ocean (79), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 2.98, S.D = 0.34). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (85), followed by Thai pavilion (80) and the 

Scene of the Churning of the Milk Ocean (79), respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a high level ( X  = 3.47, S.D = 0.41). The first three descending orders of 

the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the 12 Giants (98), followed by the multi-

tiered roof Bushapaka Throne (84), and Thai pavilion (93), respectively. 
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No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a medium level ( X  = 2.73, S.D = 0.36). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (77), followed 

by Thai pavilion (74) and the Scene of the Churning of the Milk Ocean (73), 

respectively.    

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 3.00, S.D = 0.40). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are Thai pavilion (83), 

followed by the Scene of the Churning of the Milk Ocean (81) and the multi-tiered 

roof Bushapaka Throne (81), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 2.93, S.D = 

0.46). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (84), followed by the Scene of the Churning of the Milk Ocean (80) and Thai 

pavilion (76) which is equal to the multi-tiered roof Bushapaka Throne (76), 

respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a medium level ( X  = 3.15, 

S.D = 0.32). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (88) and Thai pavilion (88), followed by followed by  the 

Scene of the Churning of the Milk Ocean (84), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 2.99, S.D = 0.35). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the Scene of the 

Churning of the Milk Ocean (83), followed by Thai pavilion (82), and the 12 Giants 

(80), respectively. 
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No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.16, S.D = 0.37). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are Thai 

pavilion (89), followed by the multi-tiered roof Bushapaka Throne (85), and 12 Giants 

(84), respectively. 
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Table 4.191 Showing a total of opinion score, average, and opinion levels of the tourists from Central Asia on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

92 79 67 68 306 3.48 0.61 High 1 

2. The art exhibited inside the terminal is astonishing, with 

techniques, lighting, sounds, and other features. 

69 54 49 46 218 2.48 0.65 Low 13 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

63 56 51 56 226 2.57 0.46 Low 11 

4. The interpretation of Thai art exhibited inside the terminal makes a 

deep impression on Thai culture. 

61 56 57 49 223 2.53 0.38 Low 12 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

64 59 56 56 235 2.67 0.45 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates 

a sense of preservation, conservation or the feeling of cherishing 

Thai art. 

66 60 59 56 241 2.74 0.28 Medium 7 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a 

similar way. 

64 60 62 55 241 2.74 0.33 Medium 7 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a 

similar way. 

79 71 75 74 299 3.40 0.54 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates 

a new experience. 

53 50 54 55 212 2.41 0.34 Low 14 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

61 63 60 61 245 2.78 0.36 Medium 6 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

63 56 64 55 238 2.70 0.43 Medium 9 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

66 63 64 63 256 2.91 0.27 Medium 5 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

64 65 67 61 257 2.92 0.45 Medium 4 

14. The interpretation of Thai art exhibited inside the terminal creates 

a unique identity of the airport.  

68 69 72 67 276 3.14 0.49 Medium 3 

Total     3,473 2.82 0.24 Medium  
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According to Table 4.191, it is found that opinions of the tourists from Central 

Asia on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management is, overall, in a 

medium level ( X  = 2.82, SD = 0.24). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.48, S.D = 0.61), followed by No. 8 ‘The 

interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way’ ( X = 3.40, S.D = 0.54) and 

No. 14 “The interpretation of Thai art exhibited inside the terminal creates a unique 

identity of the airport.” ( X = 3.14, S.D = 0.49), respectively. When considering each 

question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a high level ( X  = 3.48, S.D = 0.61). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (92), followed 

by the Scene of the Churning of the Milk Ocean (79), and the multi-tiered roof 

Bushapaka Throne (68), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a low level ( X  = 2.48, S.D = 0.65). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (69), followed by the Scene of the Churning of the Milk Ocean (54), and Thai 

pavilion (49), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a low level ( X  = 2.57, S.D = 0.46). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (63), followed 

by the Scene of the Churning of the Milk Ocean (56) which is equal to the multi-

tiered roof Bushapaka Throne (56), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a low level ( X  = 2.53, S.D = 0.38). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(61), followed by Thai pavilion (57) and the Scene of the Churning of the Milk Ocean 

(56), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 2.67, S.D = 0.45). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(64), followed by the Scene of the Churning of the Milk Ocean (59), and the multi-

tiered roof Bushapaka Throne (56) which is equal to Thai pavilion (56), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 2.74, S.D = 0.28). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (66), followed by the Scene of the Churning 

of the Milk Ocean (60), and Thai pavilion (59), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 2.74, S.D = 0.33). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (64), followed by Thai pavilion (62), and the 

Scene of the Churning of the Milk Ocean (60), respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a medium level ( X  = 3.40, S.D = 0.54). The first three descending orders 

of the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the 12 Giants (79), followed by Thai 

pavilion (75) and the multi-tiered roof Bushapaka Throne (74), respectively. 
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No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a low level ( X  = 2.41, S.D = 0.34). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the multi-tiered roof 

Bushapaka Throne (55), followed by Thai pavilion (54), and the 12 Giants (53), 

respectively.    

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 2.78, S.D = 0.36). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the Scene of the 

Churning of the Milk Ocean (63), followed by 12 Giants (61) which is equal to the 

multi-tiered roof Bushapaka Throne (61), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 2.70, S.D = 

0.43). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are Thai 

pavilion (64), followed by the 12 Giants (63),  and the Scene of the Churning of the 

Milk Ocean (56), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a medium level ( X  = 2.91, 

S.D = 0.27). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (66), followed by Thai pavilion (64), and the multi-tiered 

roof Bushapaka Throne (63) which is equal to the Scene of the Churning of the Milk 

Ocean (63), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 2.92, S.D = 0.45). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are Thai pavilion (67), 

followed by the Scene of the Churning of the Milk Ocean (65), and the 12 Giants 

(64), respectively. 
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No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.14, S.D = 0.49). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are Thai 

pavilion (72), followed by the Scene of the Churning of the Milk Ocean (69), and 12 

Giants (68), respectively. 



 

 

4
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Table 4.192 Showing a total of opinion score, average, and opinion levels of the tourists from Europe on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport categorized by the aspect of experience management 

Experience Management Questions  

Total of Opinion Score 

Total X  S.D 
Opinion 

Levels 
Rank 12 

Giants 

the Scene of the 

Churning of the Milk 

Ocean 

Thai 

Pavilion 
Busabok 

1. The art exhibited inside the terminal is beautiful, making viewing 

pleasure. 

631 531 497 525 2,184 3.35 0.49 Medium 1 

2. The art exhibited inside the terminal is astonishing, with 

techniques, lighting, sounds, and other features. 

471 402 405 395 1,673 2.57 0.43 Low 13 

3. The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a 

button or touching objects. 

402 401 403 401 1,607 2.46 0.63 Low 14 

4. The interpretation of Thai art exhibited inside the terminal 
makes a deep impression on Thai culture. 

462 422 421 420 1,725 2.65 0.54 Medium 11 

5. The interpretation of Thai art exhibited inside the terminal opens a 

new perspective on Thai art. 

466 437 449 434 1,786 2.74 0.52 Medium 10 

6. The interpretation of Thai art exhibited inside the terminal creates 

a sense of preservation, conservation or the feeling of cherishing 

Thai art. 

482 455 457 448 1,842 2.83 0.46 Medium 7 

7. The interpretation of Thai art exhibited inside the terminal 

encourages visitors to visit the attractions that exhibit art in a 

similar way. 

471 453 467 464 1,855 2.85 0.47 Medium 6 

8. The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in 

a similar way. 

567 519 539 551 2,176 3.34 0.66 Medium 2 

9. The interpretation of Thai art exhibited inside the terminal creates 

a new experience. 

429 415 427. 413 1,684 2.58 0.60 Low 12 

10. The interpretation of Thai art exhibited inside the terminal creates 

the value of Thai art. 

420 468 453 474 1,815 2.78 0.66 Medium 9 

11. The interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world. 

468 452 466 460 1,846 2.83 0.65 Medium 7 

12. The interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more. 

499 485 482 487 1,953 3.00 0.65 Medium 4 

13. The interpretation of Thai art exhibited inside the terminal adds 

more value to the airport. 

486 483 486 483 1,938 2.97 0.64 Medium 5 

14. The interpretation of Thai art exhibited inside the terminal creates 

a unique identity of the airport.  

490 489 500 501 1,980 3.04 0.68 Medium 3 

Total     26,064 2.86 0.45 Medium  
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According to Table 4.192, it is found that opinions of the tourists from Europe 

on the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management is, overall, in a 

medium level ( X  = 2.86, SD = 0.45). The first three questions that receive the 

highest score from the tourists are No. 1 ‘The art exhibited inside the terminal is 

beautiful, making viewing pleasure’ ( X = 3.35, S.D = 0.49), followed by No. 8 ‘The 

interpretation of Thai art exhibited inside the terminal urges visitors to suggest others 

to travel to attractions that exhibit art in a similar way’ ( X = 3.34, S.D = 0.66) and 

No. 14 “The interpretation of Thai art exhibited inside the terminal creates a unique 

identity of the airport.” ( X = 3.04, S.D = 0.68), respectively. When considering each 

question, it is found that 

No. 1, the art exhibited inside the terminal is beautiful, making viewing 

pleasure, is, overall, in a medium level ( X  = 3.35, S.D = 0.49). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (631), 

followed by the Scene of the Churning of the Milk Ocean (531), and the multi-tiered 

roof Bushapaka Throne (525), respectively. 

No. 2, the art exhibited inside the terminal is astonishing, with techniques, 

lighting, sounds, and other features, is, overall, in a low level ( X  = 2.57, S.D = 0.43). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (471), followed by Thai pavilion (405) and  the Scene of the Churning of the 

Milk Ocean (402), respectively. 

No. 3, The interpretation of Thai art exhibited inside the terminal allows 

participation of the viewer while watching, such as pressing a button or touching 

objects, is, overall, in a low level ( X  = 2.46, S.D = 0.63). The first three descending 

orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are  Thai pavilion (403), 

followed by the 12 Giants (402), and  the Scene of the Churning of the Milk Ocean 

(401) which is equal to the multi-tiered roof Bushapaka Throne (401), respectively. 
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No. 4, the interpretation of Thai art exhibited inside the terminal makes a deep 

impression on Thai culture, is, overall, in a medium level ( X  = 2.65, S.D = 0.54). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (462), followed by the Scene of the Churning of the Milk Ocean (442), and 

Thai pavilion (421), respectively. 

No. 5, the interpretation of Thai art exhibited inside the terminal opens a new 

perspective on Thai art, is, overall, in a medium level ( X  = 2.74, S.D = 0.52). The 

first three descending orders of the total opinion score of the effectiveness evaluation 

of Thai art interpretation management of Suvarnabhumi Airport are the 12 Giants 

(466), followed by Thai pavilion (449) and the Scene of the Churning of the Milk 

Ocean (437), respectively. 

No. 6, the interpretation of Thai art exhibited inside the terminal creates a 

sense of preservation, conservation or the feeling of cherishing Thai art, is, overall, in 

a medium level ( X  = 2.83, S.D = 0.46). The first three descending orders of the total 

opinion score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (482), followed by Thai pavilion (457) and 

the Scene of the Churning of the Milk Ocean (455), respectively. 

No. 7, The interpretation of Thai art exhibited inside the terminal encourages 

visitors to visit the attractions that exhibit art in a similar way, is, overall, in a medium 

level ( X  = 2.85, S.D = 0.47). The first three descending orders of the total opinion 

score of the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport are the 12 Giants (471), followed by Thai pavilion (467), and 

the multi-tiered roof Bushapaka Throne (464), respectively. 

No. 8, The interpretation of Thai art exhibited inside the terminal urges 

visitors to suggest others to travel to attractions that exhibit art in a similar way, is, 

overall, in a medium level ( X  = 3.34, S.D = 0.66). The first three descending orders 

of the total opinion score of the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport are the 12 Giants (567), followed by the multi-

tiered roof Bushapaka Throne (551), and Thai pavilion (539), respectively. 
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No. 9, the interpretation of Thai art exhibited inside the terminal creates a new 

experience, is, overall, in a low level ( X  = 2.58, S.D = 0.60). The first three 

descending orders of the total opinion score of the effectiveness evaluation of Thai art 

interpretation management of Suvarnabhumi Airport are the 12 Giants (429), 

followed by Thai pavilion (427), and the Scene of the Churning of the Milk Ocean 

(415), respectively.    

No. 10, the interpretation of Thai art exhibited inside the terminal creates the 

value of Thai art, is, overall, in a medium level ( X  = 2.78, S.D = 0.66). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are the multi-tiered roof 

Bushapaka Throne (474), followed by the Scene of the Churning of the Milk Ocean 

(468), and Thai pavilion (453), respectively. 

No. 11, the interpretation of Thai art exhibited inside the terminal makes 

Thailand more known to the world, is, overall, in a medium level ( X  = 2.83, S.D = 

0.65). The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the 12 

Giants (468), followed by Thai pavilion (466), and the multi-tiered roof Bushapaka 

Throne (460), respectively. 

No. 12, the interpretation of Thai art exhibited inside the terminal helps 

promoting the airport to be known more, is, overall, in a medium  level ( X  = 3.00, 

S.D = 0.65). The first three descending orders of the total opinion score of the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport are the 12 Giants (499), followed by the multi-tiered roof Bushapaka Throne 

(487), and  the Scene of the Churning of the Milk Ocean (485), respectively. 

No. 13, the interpretation of Thai art exhibited inside the terminal adds more 

value to the airport, is, overall, in a medium level ( X  = 2.97, S.D = 0.64). The first 

three descending orders of the total opinion score of the effectiveness evaluation of 

Thai art interpretation management of Suvarnabhumi Airport are 12 Giants (486) and 

Thai pavilion (486), followed by the Scene of the Churning of the Milk Ocean (483) 

which is equal to the multi-tiered roof Bushapaka Throne (483), respectively. 
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No. 14, the interpretation of Thai art exhibited inside the terminal creates a 

unique identity of the airport, is, overall, in a medium level ( X  = 3.04, S.D = 0.68). 

The first three descending orders of the total opinion score of the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport are the  

multi-tiered roof Bushapaka Throne (501), followed by Thai pavilion (500), and 12 

Giants (490), respectively. 

 

4.2.4 Part IV An analysis result of a comparison of the tourists’ opinion 

on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport 

The analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in the aspect of presentation, information, and experience management is 

categorized based on gender, age, marital status, continent, religion, education level, 

occupation, yearly income, number of a visit to Thailand, and number of a visit to 

Suvarnabhumi airport. T-test is used when there are two independent sample groups 

whereas F-test (ANOVA) is used when there are more than two independent sample 

groups. If difference is found, LSD method (Fisher’s Least-Significant Different) will 

be used for testing the difference by pairs as shown in Table 4.193 – 4.241. 

1) An analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in each aspect based on gender Table 4.193 

 

Table 4.193 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in each aspect based on gender 

Effectiveness Evaluation Gender n X  S.D. t Sig 

1. Presentation Management   Male 

Female 

264 

146 

2.64 

2.71 

0.43 

0.47 

-1.551 .122 

2. Information Management Male 

Female 

264 

146 

2.19 

2.36 

0.52 

0.60 

-3.058 .002 

3. Experience Management  Male 

Female 

264 

146 

2.99 

2.94 

0.40 

0.45 

1.055 .292 

All aspects 
Male 

Female 

264 

146 

2.60 

2.67 

0.37 

0.44 

-1.591 .113 
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Table 4.193 shows that the opinions of male and female tourists on the 

assessment of the effectiveness of managing Thai art interpretation in Suvarnabhumi 

Airport in general were different at significant statistical level .05 (t = -1.591, Sig = 

.113). When taking each point into consideration, it is found out that male and female 

tourists had different opinions on information management at significant statistical 

level .05 (t = -3.058, Sig = .002). For presentation and experience management, it is 

found out that male and female tourists have different opinions at no significant 

statistical level .05 (t = -1.551, Sig = .122 and t = 1.055, Sig = .292 respectively). 

2) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by ages (Table 4.194 - 4.197) 

 

Table 4.194 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on age 

Source of variation SS df MS F Sig. 

Between groups 1.096 5 0.219 1.098 .361 

Errors 80.678 404 0.200   

Total 81.774 409    

 

Table 4.194 shows that the samples with different ages have given different 

opinions on the assessment of the effectiveness of managing Thai art interpretation in 

Suvarnabhumi Airport concerning presentation management, which is at statistical 

level .05. 
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Table 4.195 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on age 

Source of variation SS df MS F Sig. 

Between groups 0.499 5 0.100 0.317 .903 

Errors 127.083 404 0.315   

Total 127.582 409    

 

Table 4.195 shows that the samples with different ages have given different 

opinions on the assessment of the effectiveness of managing Thai art interpretation in 

Suvarnabhumi Airport concerning information management, which is at no significant 

statistical level .05.   

 
Table 4.196 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on age 

Source of variation SS df MS F Sig. 

Between groups 1.066 5 0.213 1.183 .317 

Errors 72.798 404 0.180   

Total 73.864 409    

 

Table 4.196 shows that the samples with different ages have given different 

opinions on the assessment of the effectiveness of managing Thai art interpretation in 

Suvarnabhumi Airport concerning experience management, which is at no significant 

statistical level .05.  

 

Table 4.197 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on age 

Source of variation SS df MS F Sig. 

Between groups 0.523 5 0.105 0.651 .661 

Errors 64.944 404 0.161   

Total 65.467 409    

 

Table 4.197 shows that the samples with different ages have given different 

opinions on the assessment of the effectiveness of managing Thai art interpretation in 

Suvarnabhumi Airport concerning all of the points, which is at statistical level .05.   
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3) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by marital status (Table 4.198 - 

4.201) 

 

Table 4.198 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

marital status 

Source of variation SS df MS F Sig. 

Between groups 0.405 2 0.203 1.013 .364 

Errors 81.369 407 0.200   

Total 81.774 409    

 

Table 4.198 shows that the samples with different marital status have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning presentation management at 

statistical level .05 

 

Table 4.199 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

marital status 

Source of variation SS df MS F Sig. 

Between groups 0.250 2 0.125 0.400 .671 

Errors 127.332 407 0.313   

Total 127.582 409    

 

Table 4.199 shows that the samples with different marital status have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning information management at no 

significant statistical level .05.   
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Table 4.200 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

marital status 

Source of variation SS df MS F Sig. 

Between groups 0.075 2 0.037 0.206 .814 

Errors 73.789 407 0.181   

Total 73.864 409    

 

Table 4.200 shows that the samples with different marital status have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning experience management at no 

significant statistical level .05.   

 

Table 4.201 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on marital status 

Source of variation SS df MS F Sig. 

Between groups 0.089 2 0.045 0.278 .757 

Errors 65.377 407 0.161   

Total 65.467 409    

 

Table 4.201 shows that the samples with different marital status have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning all aspects at  no significant 

statistical level .05.   
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4) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by continents (Table 4.202 - 

4.209) 

 

Table 4.202 Showing the analysis result of a comparison of the tourists’ opinion on 

the effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based 

on continents 

Source of variation SS df MS F Sig. 

Between groups 14.532 6 2.422 14.516* .000 

Errors 67.242 403 0.167   

Total 81.774 409    

* With the level of statistical significance at .05  

 

Table 4.202 shows that the samples from different continents have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning information management at 

statistical level .05. Therefore, the LSD method has to be applied in order to test the 

average in pairs as shown in table 4.203.      
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Table 4.203 LSD multiple comparison method tested on the tourists’ opinion on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport in the aspect of presentation management based on continents 

* With the level of statistical significance at .05 

 

According to Table 4.203, it is found that a sample group from Europe has significantly different opinions on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport in the aspect of presentation management from the sample 

groups coming from other continents at the statistic level of .05. 

Continents X  
America Oceania South Africa Asia South Asia Central Asia Europe 

2.86 2.78 2.87 2.83 2.84 2.71 2.44 

America 2.86 - 0.08 -0.01 0.03 0.02 0.15 0.42* 

Oceania 2.78  - -0.09 -0.05 -0.06 0.07 0.34* 

South Africa 2.87   - 0.04 0.03 0.16 0.43* 

Asia 2.83    - -0.01 0.12 0.39* 

South Asia 2.84     - 0.13 0.40* 

Central Asia 2.71      - 0.27* 

Europe 2.44     -  - 
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Table 4.204 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

continents 

Source of variation SS df MS F Sig. 

Between groups 29.738 6 4.956 20.415* .000 

Errors 97.843 403 0.243   

Total 127.582 409    

* With the level of statistical significance at .05  

 

Table 4.204 shows that the samples from different continents have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning presentation management at 

statistical level .05. Therefore, the LSD method has to be applied in order to test the 

average in pairs as shown in table 4.205.      
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Table 4.205 LSD multiple comparison method tested on the tourists’ opinion on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport in the aspect of information management based on continents 

* With the level of statistical significance at .05  

 

According to Table 4.205, it is found that the opinions of the sample groups from America and Oceania in the aspect of 

information management are different from the sample groups from Asia, South Asia, Middle Asia, and Europe significantly at the 

statistic level of .05. The sample group from Middle Asia has different opinions from other continents, except Europe significantly at the 

statistic level of .05. Moreover, the sample groups from South Africa and South Asia have significantly different opinions from Europe 

as well at the statistic level of .05. 

Continents X  
America Oceania South Africa Asia South Asia Central Asia Europe 

2.64 2.50 2.45 2.14 2.24 1.87 2.02 

America 2.64 - 0.14 0.19 0.50* 0.40* 0.77* 0.62* 

Oceania 2.50  - 0.05 0.36* 0.26* 0.63* 0.48* 

South Africa 2.45   - 0.31 0.21 0.58* 0.43* 

Asia 2.14    - -0.10 0.27* 0.12 

South Asia 2.24     - 0.37* 0.22* 

Central Asia 1.87      - -0.15 

Europe 2.02       - 
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Table 4.206 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

continents 

Source of variation SS df MS F Sig. 

Between groups 6.410 6 1.068 6.382* .000 

Errors 67.454 403 0.167   

Total 73.864 409    

* With the level of statistical significance at .05  

 

Table 4.206 shows that the samples from different continents have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning experience management at 

statistical level .05.  Therefore, the LSD method has to be applied in order to test the 

average in pairs as shown in table 4.207.      
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Table 4.207 LSD multiple comparison method tested on the tourists’ opinion on the effectiveness evaluation of Thai art interpretation management 

of Suvarnabhumi Airport in the aspect of experience management based on continents 

* With the level of statistical significance at .05  

 

According to Table 4.207, it is found that the sample group from Europe has significantly different opinions in the aspect of 

experience management from other sample groups, except Oceania and Middle Asia at the statistic level of .05. The sample group from 

Middle Asia has different opinions from America and South Africa significantly at the statistic of .05. In addition, the sample group from 

Oceania has different opinions from America significantly at the statistic level of .05. 

Continents X  
America Oceania South Africa Asia South Asia Central Asia Europe 

3.15 2.97 3.24 3.01 3.03 2.82 2.86 

America 3.15 - 0.18* -0.09 0.14 0.12 0.33* 0.29* 

Oceania 2.97  - -0.27 -0.04 -0.06 0.15 0.11 

South Africa 3.24   - 0.23 0.21 0.42* 0.38* 

Asia 3.01    - -0.02 0.19 0.15* 

South Asia 3.03     - 0.21 0.17* 

Central Asia 2.82      - -0.04 

Europe 2.86       - 
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Table 4.208 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on continents 

Source of variation SS df MS F Sig. 

Between groups 13.653 6 2.275 17.698* .000 

Errors 51.814 403 0.129   

Total 65.467 409    

* With the level of statistical significance at .05  

 

Table 4.208 shows that the samples from different continents have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning all aspects at statistical level .05. 

Therefore, the LSD method has to be applied in order to test the average in pairs as 

shown in table 4.207.      
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Table 4.209 LSD multiple comparison method tested on the tourists’ opinion on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport in all aspects based on continents 

* With the level of statistical significance at .05 

 

According to Table 4.209, it is found that the sample group from Middle Asia and Europe have different opinions in all aspects 

from the other continents significantly at the statistic level of .05 whereas the sample group from America has different opinions from 

other continents, except South Africa significantly at the statistic level of .05. 

Continents X  
America Oceania South Africa Asia South Asia Central Asia Europe 

2.88 2.75 2.85 2.66 2.71 2.47 2.44 

America 2.88 - 0.13* 0.03 0.22* 0.17* 0.41* 0.44* 

Oceania 2.75  - -0.10 0.09 0.04 0.28* 0.31* 

South Africa 2.85   - 0.19 0.14 0.38* 0.41* 

Asia 2.66    - -0.05 0.19* 0.22* 

South Asia 2.71     - 0.24* 0.27* 

Central Asia 2.47      - 0.03 

Europe 2.44       - 
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5) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by religions (Table 4.210- 

4.214) 

 

Table 4.210 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

religious 

Source of variation SS df MS F Sig. 

Between groups 1.445 4 0.361 1.821 .124 

Errors 80.329 405 0.198   

Total 81.774 409    

 

Table 4.210 shows that the samples with different religions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning presentation management at  no 

significant statistical level .05.  

 

Table 4.211 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

religious 

Source of variation SS df MS F Sig. 

Between groups 4.664 4 1.166 3.842* .004 

Errors 122.918 405 0.304   

Total 127.582 409    

* With the level of statistical significance at .05  

 

Table 4.211 shows that the samples from different religions have given 

different opinions on the assessment of the effectiveness of managing Thai art 

interpretation in Suvarnabhumi Airport concerning information management at 

statistical level .05. Therefore, the LSD method has to be applied in order to test the 

average in pairs as shown in table 4.212.      
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Table 4.212 LSD multiple comparison method tested on the tourists’ opinion on the effectiveness evaluation of Thai art interpretation 

management of Suvarnabhumi Airport in the aspect of information management based on religious 

* With the level of statistical significance at .05 

 

According to Table 4.212, it is found that Buddhism and Islam sample group have different opinions from the irreligious and 

other religions in the aspect of information management significantly at the statistic of .05. 

Religious X  
Buddhism Christian Islam Others No religion 

1.98 2.29 2.01 2.37 2.30 

Buddhism 1.98 - -0.31* -0.03 -0.39* -0.32* 

Christian 2.29  - 0.28* -0.09 -0.01 

Islam 2.01   - -0.36* -0.29* 

Others 2.37    - 0.07 

No religion 2.30     - 



465 

 

Table 4.213 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

religious 

Source of variation SS df MS F Sig. 

Between groups 0.752 4 0.188 1.041 .386 

Errors 73.112 405 0.181   

Total 73.864 409    

 

Table 4.213 shows that the samples with different religions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning experience management at  no 

significant statistical level .05.   

 

Table 4.214 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on religious 

Source of variation SS df MS F Sig. 

Between groups 1.130 4 0.282 1.778 .132 

Errors 64.337 405 0.159   

Total 65.467 409    

 

Table 4.214 shows that the samples with different religions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning all aspects at  no significant 

statistical level .05.   
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6) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by levels of education (Table 

4.215 - 4.218) 

 

Table 4.215 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

levels of education 

Source of variation SS df MS F Sig. 

Between groups 0.314 2 0.157 0.785 .457 

Errors 81.460 407 0.200   

Total 81.774 409    

 

Table 4.215 shows that the samples with different levels of education have 

given different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning presentation management at  no 

significant statistical level .05.   

 

Table 4.216 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

levels of education 

Source of variation SS df MS F Sig. 

Between groups 1.543 2 0.772 2.492 .084 

Errors 126.039 407 0.310   

Total 127.582 409    

 

Table 4.216 shows that the samples with different levels of education have 

given different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning information management at  no 

significant statistical level .05.   
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Table 4.217 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on levels 

of education 

Source of variation SS df MS F Sig. 

Between groups 0.514 2 0.257 1.427 .241 

Errors 73.350 407 0.180   

Total 73.864 409    

 

Table 4.217 shows that the samples with different levels of education have 

given different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning experience management at  no 

significant statistical level .05.   

 

Table 4.218 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on levels of education 

Source of variation SS df MS F Sig. 

Between groups 0.310 2 0.155 0.966 .381 

Errors 65.157 407 0.160   

Total 65.467 409    

 

Table 4.218 shows that the samples with different levels of education have 

given different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning all aspects at  no significant 

statistical level .05.  
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7) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by professions (Table 4.219 - 

4.222) 

 

Table 4.219 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

professions 

Source of variation SS df MS F Sig. 

Between groups 0.972 5 0.194 0.972 .435 

Errors 80.802 404 0.200   

Total 81.774 409    

 

Table 4.219 shows that the samples with different professions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning presentation management at  no 

significant statistical level .05.   

 
Table 4.220 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

professions 

Source of variation SS df MS F Sig. 

Between groups 3.228 5 0.646 2.098 .065 

Errors 124.354 404 0.308   

Total 127.582 409    

 

Table 4.220 shows that the samples with different professions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning information management at  no 

significant statistical level .05.   
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Table 4.221 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

professions 

Source of variation SS df MS F Sig. 

Between groups 0.615 5 0.123 0.678 .640 

Errors 73.249 404 0.181   

Total 73.864 409    

 

Table 4.221 shows that the samples with different professions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning experience management at  no 

significant statistical level .05.   

 
Table 4.222 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on professions 

Source of variation SS df MS F Sig. 

Between groups 1.181 5 0.236 1.485 .194 

Errors 64.286 404 0.159   

Total 65.467 409    

 

Table 4.222 shows that the samples with different professions have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning all aspects at  no significant 

statistical level .05.   
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8) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by income (Table 4.223 - 

4.226) 

 

Table 4.223 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

income 

Source of variation SS df MS F Sig. 

Between groups 0.705 7 0.101 0.499 .835 

Errors 81.069 402 0.202   

Total 81.774 409    

 

Table 4.223 shows that the samples with different incomes have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning presentation management at  no 

significant statistical level .05. 

 

Table 4.224 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

income 

Source of variation SS df MS F Sig. 

Between groups 2.114 7 0.302 0.967 .455 

Errors 125.468 402 0.312   

Total 127.582 409    

 

Table 4.224 shows that the samples with different incomes have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning information management at  no 

significant statistical level .05.   
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Table 4.225 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

income 

Source of variation SS df MS F Sig. 

Between groups 1.282 7 0.183 1.014 .421 

Errors 72.582 402 0.181   

Total 73.864 409    

 

Table 4.225 shows that the samples with different incomes have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning experience management at  no 

significant statistical level .05.  

 

Table 4.226 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on income 

Source of variation SS df MS F Sig. 

Between groups 0.985 7 0.141 0.877 .525 

Errors 64.482 402 0.160   

Total 65.467 409    

 

Table 4.226 shows that the samples with different incomes have given 

different opinions on the assessment of the effectiveness of managing Thai art  

interpretation in Suvarnabhumi Airport concerning all aspects at  no significant 

statistical level .05.   
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9) The results of comparative analysis of tourists' opinions on the 

evaluation of the assessment of the effectiveness of managing Thai art interpretation 

in Suvarnabhumi Airport in various aspects classified by number of visits to Thailand 

(Table 4.227 - 4.234) 

 

Table 4.227 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

number of visits to Thailand 

Source of variation SS df MS F Sig. 

Between groups 10.264 4 2.566 14.533* .000 

Errors 71.510 405 0.177   

Total 81.774 409    

* With the level of statistical significance at .05  

 

Table 4.227 shows that the samples from different number of visits to 

Thailand have given different opinions on the assessment of the effectiveness of 

managing Thai art interpretation in Suvarnabhumi Airport concerning presentation 

management at statistical level .05.  Therefore, the LSD method has to be applied in 

order to test the average in pairs as shown in table 4.228.      

 

Table 4.228 LSD multiple comparison method tested on the tourists’ opinion on the effectiveness 

evaluation of Thai art interpretation management of Suvarnabhumi Airport in the 

aspect of presentation management based on number of visits to Thailand 

* With the level of statistical significance at .05  

 

According to Table 4.228, it is found that the sample group who visits 

Thailand once has different opinion from other numbers of visit in the aspect of 

presentation management significantly at the statistic of .05. The sample group of 

those who visit Thailand more than five times has different opinions from other 

numbers of visit significantly at the statistic level of .05. 

Numberof times X  
1  2  3  4  5 or more than 

2.88 2.65 2.65 2.56 2.39 

1 2.88 - 0.23* 0.23* 0.32* 0.49* 

2 2.65  - 0.00 0.09 0.26* 

3 2.65   - 0.09 0.26* 

4 2.56    - 0.17* 

5 or more than 2.39     - 
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Table 4.229 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

number of visits to Thailand 

Source of variation SS df MS F Sig. 

Between groups 12.486 4 3.122 10.984* .000 

Errors 115.096 405 0.284   

Total 127.582 409    

* With the level of statistical significance at .05  

 

Table 4.229 shows that the samples from different number of visits to 

Thailand have given different opinions on the assessment of the effectiveness of 

managing Thai art interpretation in Suvarnabhumi Airport concerning information 

management at statistical level .05.  Therefore, the LSD method has to be applied in 

order to test the average in pairs as shown in table 4.230.      

 

Table 4.230 LSD multiple comparison method tested on the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

number of visits to Thailand 

* With the level of statistical significance at .05  

 

According to Table 4.230, it is found that the sample group who visits 

Thailand once has different opinion from other numbers of visit in the aspect of 

information management significantly at the statistic of .05. 

  

Number of times X  
1  2  3  4  5 or more than 

2.52 2.17 2.19 2.20 2.04 

1 2.52 - 0.35* 0.33* 0.32* 0.48* 

2 2.17  - -0.02 -0.03 0.13 

3 2.19   - -0.01 0.15 

4 2.20    - 0.16 

5 or more than 2.04     - 
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Table 4.231 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

number of visits to Thailand 

Source of variation SS df MS F Sig. 

Between groups 3.693 4 0.923 5.329* .000 

Errors 70.171 405 0.173   

Total 73.864 409    

* With the level of statistical significance at .05  

 

Table 4.231 shows that the samples from different number of visits to 

Thailand have given different opinions on the assessment of the effectiveness of 

managing Thai art interpretation in Suvarnabhumi Airport concerning experience 

management at statistical level .05.  Therefore, the LSD method has to be applied in 

order to test the average in pairs as shown in table 4.232.      

 

Table 4.232 LSD multiple comparison method tested on the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

number of visits to Thailand 

* With the level of statistical significance at .05  

 

According to Table 4.232, it is found that the sample group who visits 

Thailand once has different opinion in the aspect of experience management from 

those who visit Thailand twice and those who visit more than five times significantly 

at the statistic of .05. Likewise, the sample group of those who visit Thailand for three 

times has different opinions from those who visit twice and more than five times 

significantly at the statistic level of .05. 

 

Number of times X  
1  2  3  4  5 or more than 

3.07 2.89 3.13 2.99 2.88 

1 3.07 - 0.18* -0.06 0.08 0.19* 

2 2.89  - -0.24* -0.10 0.01 

3 3.13   - 0.14 0.25* 

4 2.99    - 0.11 

5 or more than 2.88     - 
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Table 4.233 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on number of visits to Thailand 

Source of variation SS df MS F Sig. 

Between groups 7.264 4 1.816 12.637* .000 

Errors 58.203 405 0.144   

Total 65.467 409    

* With the level of statistical significance at .05  

 

Table 4.233 shows that the samples from different number of visits to 

Thailand have given different opinions on the assessment of the effectiveness of 

managing Thai art interpretation in Suvarnabhumi Airport concerning all aspects at 

statistical level .05.  Therefore, the LSD method has to be applied in order to test the 

average in pairs as shown in table 4.234.  

 

Table 4.234 LSD multiple comparison method tested on the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on number of times using 

Suvarnabhumi Airport 

* With the level of statistical significance at .05  

 

According to Table 4.234, it is found that the sample group who visits 

Thailand once has different opinion in all aspects from other numbers of visit 

significantly at the statistic of .05. Meanwhile, the sample group of those who visit 

Thailand more than five times has different opinions from other numbers of visit 

significantly at the statistic level of .05. 

 

10) An analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of Suvarnabhumi 

Airport in each aspect based on number of times using Suvarnabhumi Airport table 

4.235-4.241 

Number of times X  
1 2 3 4 5 or more than 

2.82 2.57 2.66 2.59 2.44 

1 2.82 - 0.25* 0.16* 0.23* 0.38* 

2 2.57  - -0.09 -0.02 0.13* 

3 2.66   - 0.07 0.22* 

4 2.59    - 0.15* 

5 or more than 2.44     - 
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Table 4.235 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

number of times using Suvarnabhumi Airport 

Source of variation SS df MS F Sig. 

Between groups 8.780 4 2.195 12.179* .000 

Errors 72.994 405 0.180   

Total 81.774 409    

* With the level of statistical significance at .05  

 

Table 4.235 shows that the samples from different number of times using 

Suvarnabhumi Airport have given different opinions on the assessment of the 

effectiveness of managing Thai art interpretation in Suvarnabhumi Airport concerning 

presentation management at statistical level .05.  Therefore, the LSD method has to be 

applied in order to test the average in pairs as shown in table 4.236.      

 

Table 4.236 LSD multiple comparison method tested on the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

number of times using Suvarnabhumi Airport 

* With the level of statistical significance at .05  

 

According to Table 4.236, it is found that the sample group who visits 

Suvarnabhumi Airport once has different opinion from other numbers of visit in the 

aspect of presentation management significantly at the statistic of .05. The sample 

group of those who visit Suvarnabhumi Airport more than five times has different 

opinions from other numbers of visit significantly at the statistic level of .05. 

  

Number of times X  
1  2  3  4  5 or more than 

2.90 2.67 2.64 2.59 2.45 

1 2.90 - 0.23* 0.26* 0.31* 0.45* 

2 2.67  - 0.03 0.08 0.22* 

3 2.64   - 0.05 0.19* 

4 2.59    - 0.14 

5 or more than 2.45     - 
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Table 4.237 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of information management based on 

number of times using Suvarnabhumi Airport 

Source of variation SS df MS F Sig. 

Between groups 10.569 4 2.642 9.145* .000 

Errors 117.013 405 0.289   

Total 127.582 409    

* With the level of statistical significance at .05  

 

Table 4.237 shows that the samples from different number of times using 

Suvarnabhumi Airport have given different opinions on the assessment of the 

effectiveness of managing Thai art interpretation in Suvarnabhumi Airport concerning 

information management at statistical level .05.  Therefore, the LSD method has to be 

applied in order to test the average in pairs as shown in table 4.238.  

 

Table 4.238 LSD multiple comparison method tested on the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of presentation management based on 

number of times using Suvarnabhumi Airport 

* With the level of statistical significance at .05  

 

According to Table 4.238, it is found that the sample group who visits 

Suvarnabhumi Airport once has different opinion from other numbers of visit in the 

aspect of information management significantly at the statistic of .05 

  

Number of times X  
1  2  3  4  5 or more than 

2.55 2.20 2.20 2.23 2.08 

1 2.55 - 0.35* 0.35* 0.32* 0.47* 

2 2.20  - 0.00 -0.03 0.12 

3 2.20   - -0.03 0.12 

4 2.23    - 0.15 

5 or more than 2.08     - 
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Table 4.239 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in the aspect of experience management based on 

number of times using Suvarnabhumi Airport 

Source of variation SS df MS F Sig. 

Between groups 1.556 4 0.389 2.179 .071 

Errors 72.308 405 0.179   

Total 73.864 409    

 

Table 4.239 shows that the samples with different number of times using 

Suvarnabhumi Airport have given different opinions on the assessment of the 

effectiveness of managing Thai art  interpretation in Suvarnabhumi Airport 

concerning experience management at  no significant statistical level .05.   

 

Table 4.240 Showing the analysis result of a comparison of the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on number of times using 

Suvarnabhumi Airport 

Source of variation SS df MS F Sig. 

Between groups 5.660 4 1.415 9.581* .000 

Errors 59.807 405 0.148   

Total 65.467 409    

* With the level of statistical significance at .05  

 

Table 4.240 shows that the samples from different number of times using 

Suvarnabhumi Airport have given different opinions on the assessment of the 

effectiveness of managing Thai art interpretation in Suvarnabhumi Airport concerning 

all aspects at statistical level .05.  Therefore, the LSD method has to be applied in 

order to test the average in pairs as shown in table 4.241.  
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Table 4.241 LSD multiple comparison method tested on the tourists’ opinion on the 

effectiveness evaluation of Thai art interpretation management of 

Suvarnabhumi Airport in all aspects based on number of times using 

Suvarnabhumi Airport 

* With the level of statistical significance at .05  

 

According to Table 4.241, it is found that the sample group who visits 

Suvarnabhumi Airport once has different opinion in all aspects from other numbers of 

visit significantly at the statistic of .05. Meanwhile, the sample group of those who 

visit Suvarnabhumi Airport twice has different opinions from those who visit for more 

than five times significantly at the statistic level of .05.  

  

Number of times X  
1  2  3  4  5 or more than 

2.83 2.60 2.62 2.61 2.48 

1 2.83 - 0.23* 0.21* 0.22* 0.35* 

2 2.60  - -0.02 -0.01 0.12* 

3 2.62   - 0.01 0.14 

4 2.61    - 0.13 

5 or more than 2.48     - 
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4.3 The Results of the Interview Analysis According to Objective 2, 

Asking Tourists in Terms of the Effectiveness of the Current 

Interpretation Methods of Thai Art at the Passenger Terminal, 

Suvarnabhumi Airport (Qualitative) 

 

4.3.1 Sample groups 

30 tourists were involved in the interviews. (T1 – T30) 

 

4.3.2 Data collection 

The interviews were carried out after they completed the questionnaire 

in form of a semi-structure interview. The questions were based on three aspects and 

covered the questions in the questionnaire and took 20-30 minutes.   

 

4.3.3 The results of analysis 

According to an interview with the passengers about Thai art 

interpretation management of Suvarnabhumi Airport, the passengers’ opinions and 

suggestions are as follows: 

 

4.3.4 Information Management  

Understandable 

The passengers do not understand the description due to lack of background 

knowledge and familiarity with Thai art as well as time limitation despite the fact that 

they want to understand the art work. They suggest that the airport provides a 

brochure or a screen showing the description. Also, the description signs should be 

placed at eye level.  

 

“I do not quite understand the description on the sign because it is too 

short. There should be a picture to make it more interesting and 

understandable as well.” (T2)  

 

 “The position did not suit eye level which makes it difficult to notice and 

the description is hard to understand because of my lack of background 

knowledge.” (T4) 
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 “I want to know what they are about so that I can explain to my friends 

when they see my photos and ask about them. At least, the airport should 

provide a pretty brochure for the tourists to read.” (T15) 

 

“This is my fourth time here and I still do not understand it. Anyway, this 

art work is so gorgeous. ” (T20) 

 

Related 

The passengers see that the descriptions are both related and not related to the 

art work. In the case related, it means they have background knowledge whereas those 

who do not have background knowledge or time will see that the description is not 

related to the art work.  

 

“It is difficult to tell because they cannot understand the art work. 

Passengers do not have background knowledge about all the art work. 

However, they agree that the description of the Scene of the Churning of 

the Milk Ocean is the most related. ” (T3) 

 

“They do not have time to notice whether the description is related to the 

art work, but they can know that it is about the Giants and the multi-

tiered roof Bushapaka throne.”  (T18) 

 

“They think that it is related to the art work because they have seen and 

read about it before, but they just want to understand it more clearly – 

through a screen is also a nice idea.” (T30) 

 

Well-Explained 

The majority agrees that the description is not well-explained because it is not 

understandable due to the passengers’ lack of background knowledge about Thai art. 

However, it is good that the airport provides the description signs. 

 

“It is very difficult to find the description of the multi-tiered roof 

Bushapaka throne. It took me a while to find it. Luckily, I have plenty of 

time before boarding. I want to know what it wants to convey so that I 
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can react to it properly. I saw some people pay respect to it, and it makes 

me want to know more about it.”(T2) 

 

“The description signs are not well-explained and I do not have the 

background knowledge at all.” (T11) 

 

“It is good that the airport provides the description signs, but I cannot 

understand them as I am a European, so the presentation is not what I am 

familiar with despite the fact that I have been here four times. ”(T22) 

 

“The description is well-explained, but I myself cannot understand the 

description. So, I cannot understand the exhibited art work.” (T29) 

 

Focused 

The description of the Scene of the Churning of the Milk Ocean can focus on 

the main idea the most. Those who have been to Thailand several times know the 

story and will be able to understand the art work easier than those who have not. They 

will not be able to tell whether the description is related to the art work. The display 

that needs improvement is the multi-tiered roof Bushapaka throne of which the 

description is too short, so the passengers cannot understand its background. The 

description can be presented through a screen, brochure, or touch screen because the 

passengers’ time limitation is an obstruction for the presentation.  

 

“The descriptions are well presented and precise, but some of them are 

hidden beside the art work, like the multi-tiered roof Bushapaka throne. I 

can understand the description of the Scene of the Churning of the Milk 

Ocean which is related to the original. I know it because I am from India 

and have been to Thailand several times before. ” (T1) 

 

“The description for the 12 Giants is clear and concise, but it is difficult 

to read all of the 12 descriptions due to the limited time. Why do not they 

show them on the screen to tell the story about the 12 Giants? They can 

make it more interesting. ” (T16) 
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“The description of the multi-tiered roof Bushapaka throne is not focused 

on the main idea much as it is too short, but the Giants and the Scene of 

the Churning of the Milk Ocean’s is acceptable. Actually, it can be 

presented on a screen in multimedia format. ” (T23) 

 

Quantity of words 

The amount of words on the description of Thai pavilion and the multi-tiered 

roof Bushapaka throne is insufficient, but the amount of words on the description of 

the Scene of the Churning of the Milk Ocean is suitable, while it is too many for the 

Giants. The size of the signs is too small to read, so the passengers cannot understand 

it. The airport should provide a handbook for the passengers to read later as a 

souvenir.  

 

“The amount of words on the signs of the multi-tiered roof Bushapaka 

throne is insufficient. It mentions only what the art work is. Likewise, it 

is also insufficient at Thai pavilion.”(T6) 

 

“The amount of words on the signs of the Giants is too many that 

passengers do not have enough time to read it all.”(T18) 

 

“The description of the Scene of the Churning of the Milk Ocean is the 

most suitable one. It is easy to read and understand with appropriate 

amount of words. Chinese description is also provided.”(T20) 

 

“The amount of words should be appropriate, unlike the multi-tiered roof 

Bushapaka throne and Thai pavilion.”(T27) 

 

“I come from Australia. Although I speak English, I cannot understand 

the description anyway. But, I can understand some of the story about the 

Scene of the Churning of the Milk Ocean. The number of wordsis 

suitable. Also, the viewing space is provided sufficiently without a 

crowd.”(T30) 
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Language used 

The language used in the description is too difficult to understand. If the 

passengers do not have background knowledge or sufficient time, they will not be 

able to understand the story. Although the language used is appropriate, children must 

be considered as well.  

 

“Some technical terms are too difficult to understand. The airport can use 

a picture to help explaining or tell the story through a screen.” (T3) 

 

“Although the passengers know English, it is still difficult for them to 

understand if they do not have background knowledge as there are 

unfamiliar terms.”  (T19) 

 

“A paragraph length of the description is too long to read within limited 

time and space.  (T22) 

 

“The language used is appropriate, but it might be too complicated for 

children and those who do not have any background knowledge.” (T28) 

 

4.3.5 Presentation Management  

Noticeable 

Only some displays are noticeable like the Giants and the Scene of the Churning 

of the Milk Ocean, but Thai pavilion and the multi-tiered roof Bushapaka throne is 

not located at a noticeable area. The passengers agree that the airport should provide a 

noticeable sign or screen, and the art work should be located around the airport.  

 

“The exhibited art work is difficult to notice as there is no sign showing 

where it are exhibited.” (T5) 

 

“For the Thai pavilion, I do not know where it is exhibited; or what it 

wants to convey. For the 12 Giants, clearly, they are from Ramayana 

which I saw in the Temple of the Emerald Buddha. As I come from 

India, I know what it is, but if they add the light to it, it will be more 

outstanding.” (T12) 
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“For the Scene of the Churning of the Milk Ocean, it is very gigantic and 

colorful. The exhibition area is clear and not crowded, so it is easy to be 

noticed. Plus, the description sign is also clear and easy to read. 

However, I think the location of the multi-tiered roof Bushapaka throne, 

which is a high class object, is not outstanding enough in spite of its 

beauty. It should be installed in a clearer area.”  (T21) 

 

“The Scene of the Churning of the Milk Ocean is so magnificent. It is 

placed at a nice location which is not so crowded.” (T24) 

 

“The location where the Giants are placed is crowded which makes it 

inconvenient to watch them. They should be placed in different 

locations.” (T25) 

 

“I could not find the Thai pavilion and the multi-tiered roof Bushapaka 

throne. I remembered searching for Thai pavilion, but when I found it I 

thought it was so gorgeous. I was inspired to have a house like this.” 

(T26) 

 

Recognizable 

The passengers can recognize the art work, but it might be difficult for them to 

profoundly understand it due to time limitation and background knowledge. So, the 

description should be concise. 

 

“The Giants are presented cohesively, but they are all placed too far from 

each other. It would be better if they are placed near each other as an 

exhibition telling the same story.” (T7) 

 

“There is only the Thai pavilion alone installed in that area, so I do not 

understand what it wants to convey.” (T9) 

 

“Obviously, the Scene of the Churning of the Milk Ocean is exhibited 

cohesively. As I am from India, I know exactly what it is. It explains this 

point clearly. It is about seizing the immortality.”(T10) 
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“If the airport wants to present the overall of Thai art, they should present 

it near each other, or link it through a story to introduce the work in order 

to make it clearer.”(T22) 

 

“The giants might be similar to the ones at the Temple of the Emerald 

Buddha. For Thai pavilion, I am not sure what it is used for because the 

description is not clear. For the multi-tiered roof Bushapaka throne, I see 

many people pay respect to it. I do not have enough time to watch it 

all.”(T24) 

 

Delivered 

Some passengers think that the description is delivered to them appropriately, 

whereas some do not think so because people at different ages prefer different ways. 

It is possible to use QR code, but the airport needs to make sure that Wi-Fi the signal 

is strong enough. A brochure is suitable for adults who prefer reading from a small 

paper anywhere. 3D animation is also an interesting description delivery method.  

 

“Personally, I think the art work is suitable for people of all ages because 

it is easy to understand and attractive. Anyway, it would be better if it 

was presented in the form of a cartoon so that teenagers like me can 

understand them easily.” (T18) 

 

 “If impossible, only a brochure is enough. At least, I can take it to read.” 

“If possible, QR Code is also a good idea, but the internet signal must be 

strong enough. The information is interesting.” (T19) 

 

“What about showing the information via large screens in some corners 

so that the tourists can watch it while waiting for check-in or boarding. 

Those who arrive early will not get bored.” (T23) 

 

“I think the airport still lacks an aiding device. It would be great if they 

provide a hearing device to the passengers.” (T25) 

 

“I think the art work is not suitable for people at all ages because it still 

lacks a hearing device or computer.” (T30) 
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Technological 

There is no use of technology aid for the interpretation. Using a computer, touch 

screen, QR code, or hearing device can help the tourists understand the art work 

interpretation more.  

 

“The airport should provide a computer, hearing device, touch screen 

monitor, or brochure to help the passengers understand more about the 

art work.” (T3) 

 

“I hardly see the use of technology aid for the presentation. The airport 

should use computer or button to help conveying the meaning of the 

work.”(T6) 

 

“A hearing device is very important for conveying the meaning of the art 

work to the tourists.”(T11) 

 

“If there is a screen or hearing device like the museums in other 

countries, the art work will look more attractive.”(T17) 

 

 “I did not see the use of technology like a computer or touch screen to 

help explain the art work. If available, it might be more convenient and 

easier.”(T30) 

 

Themed 

Each art work is in the same theme as they are arranged separately, so they are 

not mixed up with each other. It would also be interesting if the airport arranges an 

exhibition by placing each art work in a room separately and using technology aid to 

help interpreting. However, to avoid mixing up the story, they should be careful not to 

place the art work too close to each other. 

 

“The story behind each piece of art work is interesting, but they are not 

related with each other due to lack of good story telling.” (T4) 

“Each piece of art work is related to each other, presented clearly, and 

placed at the appropriate area.” (T8) 
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 “The Scene of the Churning of the Milk Ocean sculpture is not hidden 

by any obstruction, except the shops. Overall, I think they are cohesive. 

The stories are not mixed up.”(T13) 

 

 “Arranging an exhibition in a room separately with the use of 

technology aid will be very interesting and clear.”(T20) 

 

“If the art work is placed separately, the passengers have to walk around 

to find them all. On the other hand, if they are placed near each other, 

they can be mixed up, and the watching space might be 

insufficient.”(T24) 

 

Organizing  

Thai pavilion exhibition area is too far to reach while the multi-tiered roof 

Bushapaka throne is located in an overcrowded area. The most suitable viewing areas 

are at the Giants and the Scene of the Churning of the Milk Ocean. Moreover, if the 

passengers are allowed to enter the Thai pavilion, it will become very interesting.  

 

“The area to watch the multi-tiered roof Bushapaka throne is too narrow. 

Many people walk through the area to the check-in point. The area to see 

the Giants is okay, but some of them are hard to reach as they are placed 

too far. They should be placed near each other.” (T1) 

 

“For the Thai pavilion, I saw it is placed alone – very far and hard to 

reach, but it is beautiful. Actually, I want to get inside and sit there while 

waiting for boarding. Is it possible?”(T9) 

 

“The area where the Scene of the Churning of the Milk Ocean is installed 

is too close to the shops, so the view of the art work is blocked by the 

crowd who are walking to the gate. (T16) 

“The Thai pavilion area looks isolated, and since it is too far, it does not 

get enough attention even though it can convey Thainess very well. I 

think it would be very beautiful if it is moved to the center.”(T21) 
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Lighting 

The lighting arrangement is not good enough, but the art work still looks 

beautiful.  Lights should be added more to make it more outstanding.  

 

“The light is not provided enough for the installation of the Giants. The 

light will help make them more outstanding due to its reflection on the 

decorated stained glass.” (T14) 

 

“The exhibition area is limited due to the crowd. The multi-tiered roof 

Bushapaka throne is so photogenic. However, the display lacks light, so 

it is not as outstanding as it should be. It is also hidden by the decorative 

flowers, and is located too close to the check-in counters. The viewing 

area is not sufficient when compared to other displays.” (T15) 

 

“The light at the installation of the Scene of the Churning of the Milk 

Ocean is well arranged. It is so outstanding and photogenic.” (T19) 

 

“The lighting is really a problem. I can hardly see the detail of the art 

work. If it was displayed outdoors, it might be noticeable. But, in the 

evening, it is not outstanding at all.”(T28) 

 

Interpretive Boarding 

The description signs are too small and unsuitable for the size of the art work. 

They should be larger to suit the art work. They will be more noticeable, so the 

passengers can understand the art work when reading the description.  

 

“I wonder how small the description sign is. I barely see it. I have to walk 

closer to see it and realize that it is a sign indicating the art work’s name. 

The sign should be larger.”(T7) 

 

“The Giants are very huge, but the sign is so tiny. For other areas, I’ve 

walked pass, but I did not notice the signs because they are unclear. The 

signs should be clearer with the description for the art work. I cannot 

understand the display because of the unnoticeable signs.”(T13) 
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“Definitely, the description sign is a problem here as people do not know 

there are signs describing the art work. Comparing to other airports, the 

description sigs for their art work are very clear which make the work 

more valuable.”(T27) 

 

“For the description sign of the multi-tiered roof Bushapaka throne, as I 

remember, there is a flower blocking the sign. So, I cannot see it clearly. 

For the description of the Giants, no one can see the text with that silver 

sign, especially in the afternoon when the sunlight reflects on the sign. If 

I can read it, I might understand the story more.”(T29) 

 

“The description sign is very small which is not suitable with the size of 

the art work. It still lacks presentation elements. If the airport can 

improve this issue, the art work will look more elegant and 

valuable.”(T30) 

 

Fonts 

The font size is so small that the passengers cannot read the description. The 

text color is not prominent and attractive enough to read. The text size and color 

should be noticeable.  

 

“The font color is difficult to read and it is too small to focus and read.” 

“I tried to read the description sign, but the silver colored text was so 

hard to read and it is quite small.”(T2) 

 

The text size at Thai pavilion is also unclear. Luckily, last time when I 

came to Thailand, there was a staff walking pass me, so I asked him what 

it was. Then, I could understand it. For the Scene of the Churning of the 

Milk Ocean, it is placed in a very nice location.”(T6) 

“The text is so small that I cannot read. It cannot draw my attention to 

read the sign at all.” (T14) 

 

“The text explaining the Giants is very difficult to read, especially in the 

afternoon where the sunlight reflects on the silver sign.”(T24) 
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Languages 

The languages written on the description signs are not varied enough. Only 

English is provided together with Chinese on some signs. The passengers cannot read 

and understand the art work. French, Spanish, Russian, and Chinese should be written 

on the signs at all displays to allow the passengers to understand all art work. 

 

“The description is not written in many languages.”(T6) 

 

“For this airport, the art work is just like decoration for the airport. I 

think the signs should be larger with the description in main languages 

like Chinese, English, French, Russia and Spanish which will allow the 

tourists to understand them.”(T13) 

 

“It is nice that the description sign is written in Thai, but the English text 

is so tiny which is hard to read. I am old now, so my eyes are not good. I 

want to read it, but I cannot. If the size of the text is large enough, it will 

help me understand the art work more.”(T20) 

 

“For the exhibition area, if they cannot add more languages on the signs, 

they should make a video clip and show it on the monitor instead so that 

the tourists can watch it and understand the art work more.”(T22) 

 

Information center  

There is no information center available for the tourists. If available, they can 

ask about the art work or get a brochure explaining about the art work from there.  

“I cannot find an information center that will help the passengers with the 

art work. Actually, it should be provided, or there should be a promotion 

area providing a brochure for the passengers. The airport might inform 

them where they can read further information about the art work.”(T8) 

 

“As far as I have used the airport, I have never found an information 

center to provide information about the art work. It will allow the tourists 

to be able to ask for information about the art work which is an 

interesting idea.” (T16) 
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“I have never found the information center before. If available, it will be 

very helpful for the passengers to ask not only about the art work, but 

also other things about Thai culture.”(T21) 

 

“I am not sure whether it is available, but I do not think it is provided. 

Normally, I walk around the building, so if there is one, I must have seen 

it. I like to see the art work and paintings along the walk way.”(T27) 

 

Staff assistance 

There is no staff assistance. The airport should provide this service so that the 

passengers understand the art work’s meaning and importance. The airport can assign 

intern students or volunteers to be responsible for this service.  

 

“I do not see any. Last time I came here, I asked the staff to explain the 

art work to me, but I can know it only briefly. If possible, the airport 

should provide instructors at each point to explain the importance, 

meaning, and implication of the art work to the tourists.  The explanation 

can be provided by guides. The airport can assign intern students to do 

it.” (T1) 

 

“Not many staff are available at each point. Mostly, I asked Thai 

passengers who passed by, but I did not get much explanation from them. 

The Giants are very huge and easy to notice. It is similar to the ones at 

Wat Pho.”(T9) 

 

“It would be a good idea if the airport provides a guide taking the tourists 

to each point, or a touch screen computer playing a video clip of the 

guide showing the tourists around. That would be very interesting.”(T18) 

 

“The airport should provide an interpretation explanation by rounds 

during the day by informing the passengers about the timetable.”(T19) 

 

“The airport should assign intern students as instructors. They can take 

this chance to practice their language skill. I think they should try. It 

would be very fun.”(T28) 
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4.3.6 Experience Management  

Attractive 

The presented art work is beautiful and attractive. It can draw the passengers’ 

attention to look and take a photo, but it would be better if it was displayed in a wider 

area.  

 

“The exhibited art work is so gorgeous. I have seen something like this at 

the temples, but when I have a chance to look at it closely like this, I 

think it is so beautiful, delicate, and impressive. I cannot stop smiling at 

it. I also took a lot of photos to show my friends on Instagram.”(T2) 

 

“I really like Thai art. It is so impressive, but I do not know what it 

means. Anyway, overall I feel good with it.”(T6) 

 

“It is so joyful to have a chance to see the Giants closely like this. They 

are powerful. If the multi-tiered roof Bushapaka throne is larger than this, 

it will be more magnificent. I think it will be more suitable.”(T8) 

 

“I am so amazed with the elegance of the Scene of the Churning of the 

Milk Ocean. They made it so well, but I want to see an animation from a 

screen as well.”(T14) 

 

“I remember seeing a show about the Giants played by actors, so I want 

to see something like that at the airport too. I think it will look different. 

People will be excited when waiting for check-in. Let’s try.”(T20) 

“The art work looks beautiful. I am amazed with this airport because it 

can combine modernity and Thainess very well.”(T26) 

 

Astonishing 

Techniques for making the art work astonishing is hardly found. For example, 

the use of sound and background to support the art work. Regardless of its own 

beauty, using the mentioned techniques will help the art work be more attractive and 

astonishing.  
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“I do not see the use of sound and color much to support the art work, but 

it looks wonderful by itself.  Sound effects will help it be more 

outstanding and impressive. So, if they can do it, it must be really 

great.”(T1) 

 

“Some areas do not have enough light, especially in the evening like this. 

They are also crowded and noisy.”(T11) 

 

“Maybe, the airport should find other place to install it and provide a 

screen with pictures so that it is not ignored by the tourists. However, I 

like it.”(T23) 

 

“I am so impressed with that work but I don’t see any sound 

supporting.”(T25) 

 

“For the Giants, it is quite disappointing that there are many people 

passing them, but not so many of them stop by and look at them as there 

is no background to support the story of the Giants.  However, the Giants 

look so beautiful.”(T29) 

 

Engaging 

The airport has not provided any activity to raise tourist engagement. If 

provided, the passengers can get new a experience from touching the art work. 

Moreover, a souvenir shop is another way to offer an interesting activity for the 

passengers to do while waiting for boarding. The airport can show a video about 

Ramayana to them as well.   

 

“I want to watch the story about it and the creation from a touch screen 

monitor, but I cannot because the airport does not provide it. If they did, 

the tourists will receive wonderful experience, especially from Thai 

pavilion.”(T4) 

 

“I had a chance to go inside a pavilion in Ayuttaya, but I can only watch 

it at the airport because there is a fence around it. I really want to go 

inside.”(T8) 
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“I want to press a button on the exhibited characters and listen to their 

story with illustration, but none of them are provided.”(T12) 

 

“I cannot understand the works only by reading the description signs. If 

the airport allows the tourists to interact with the art work more, they 

must have more fun like we are part of the exhibition.”(T18) 

 

“Making the airport to be an alive museum, like having characters 

walking around the terminal building, allowing the tourists to go inside 

Thai pavilion, or providing a lesson on how to pay respect to the multi-

tiered roof Bushapaka throne. That will be very interesting.”(T21) 

 

“As waiting for check-in takes such a long time, these activities can keep 

the tourists entertained.”(T22) 

 

“The airport can provide an exhibition of authentic Thai art with real 

actors. If they sell souvenirs, I would buy it. They are really suitable for 

those who do not know what to do at the airport like me.”(T26) 

 

Impressive 

The passengers are impressed with Thai art. They take a lot of photos to 

remember. They can see Thainess and Buddhism through the display of the multi-

tiered roof Bushapaka throne. However, they also want to see other Thai culture like 

Thai food, Thai food cooking, and an instruction of paying respect to the Buddha 

image.  These activities can impress the passengers as well.  

 

“I am really impressed with Thai art. I got to take a photo of the Giants 

which I always do when I visit Thailand.”(T3) 

 

“Thailand makes me smile. But, I did not take a photo of the multi-tiered 

roof Bushapaka throne because I know that it is a sacred thing. So, I just 

look at it.”(T7) 

 

“I really like this airport. The service is nice and the art work is also 

interesting which I have never seen at other airports. Bangkok 

only.”(T15) 
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“I want to see a lot of Thai restaurants in the terminal building while 

waiting for boarding together with a  cooking activity because Thai food 

is very delicious.”(T17) 

 

“If there is a picture of how to pay respect to Buddha image, it would be 

nice. I have read from a book saying that paying respect to Buddha image 

will bring you luck, so I want to do it at the airport.”(T23) 

 

Perspective-widen 

Widening the passengers’ perspective is to offer them new experience through 

Thai art. They will have a chance to experience them again before leaving Thailand. 

However, they still do not understand them, so the description should be clearer.  

 

“Every time I visit here, it opens my world. But, it would be better if the 

airport provides more explanation about the art work. It will help me 

understand more about it.”(T6) 

“I have gained a lot of new knowledge from a guide. When I go to the 

airport, I immediately remember the Giants and the multi-tiered roof 

Bushapaka throne. So, I get to take photos of them again. Also, I get to 

watch them closely again before going back because it is not so crowded 

now.”(T17) 

 

“I really like the art work.  It is so spectacular, but some points are too 

small such as Thai pavilion or the multi-tiered roof Bushapaka throne. 

They should be larger.”(T22) 

 

Preserving 

The passengers can acknowledge that the multi-tiered roof Bushapaka throne is 

a sacred object that Thai people highly respect. Therefore, they will know what they 

should behave next time when they see it at the tourist attractions.  

 

“I know that Thai people really respect the multi-tiered roof Bushapaka 

throne, but I do not know about the other art work.”(T1) 
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“I also learned from my guide that we have to aware about our manner 

when visiting the Temple of the Emerald Buddha.”(T2) 

 

“I think we should definitely preserve this art because the exhibited art 

work is so delicate.”(T17) 

 

“Next time when I visit a temple, I will be aware of my manner because I 

have read a book about what to do in Thailand.”(T25) 

 

Stimulating 

The passengers want to visit the attractions where similar art work is displayed, 

but the airport should drive the promotion or inform them where they can visit it. 

 

“I want to visit other places. I want to see Thai local lifestyle like a Thai 

traditional house.”(T2) 

“If possible, I want to visit the Temple of the Emerald Buddha again so 

that I can see the Giants closely again.”(T9) 

 

“The giants exhibited here are beautiful, but the background is not that 

beautiful. So, it is not quite spectacular.”(T12) 

 

“There is no sign indicating the attractions where the similar art work is 

displayed. Next time, I want to visit more temples and palaces, but there 

is no recommendation provided.”(T18) 

 

“A directional sign or information sign should be provided. For example, 

which attraction the tourists can visit to see the Giants or Thai 

pavilion.”(T30) 

 

Suggesting 

The passengers tend to suggest their acquaintances to visit the attractions when 

they have a chance.  

 

“I want to take my friend to the Temple of the Emerald Buddha again 

because I was there the other day and it was so crowded.”(T3) 
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“Luckily, I can see the Giants here which are also wonderful like the 

ones at the temple.  So, I will ask my family to take holidays in Thailand 

next year.”(T9) 

 

“Definitely, I will tell my friends how beautiful Thai art is. It is so 

delicate and requires very talented artists to make it.”(T17) 

 

“Thai art is so delicate I want my boyfriend to see it too.”(T19) 

 

“I take a lot of photos and show them to my family. They also said that 

the art work is so beautiful. They want to come to Thailand as 

well.”(T20) 

 

Memorable 

The passengers have good experience leading to memorable moment about 

Thailand and Thai art. A show about Thai local lifestyle is also interesting. The 

performance should be available for several rounds.  

 

“I have gained new experience because I cannot find something like this 

at other airports. They are only modern, but for this airport, I can feel 

Thainess very clearly.”(T6) 

 

“If there is a live show like a demonstration of Thai local lifestyle, it 

would be very interesting.”(T15) 

 

“Personally, I only come here for a meeting, so I do not have enough 

time to get to know Thailand much. If I have a chance to see it at the 

airport while waiting for boarding, it would be great. It will create new 

experience for me.“(T22) 

 

Value of the Thai art 

The exhibited art work reflects the value of Thai art which the passengers can 

perceive. This is considered as a great opportunity for them to experience it. 

 

“Thai art is very valuable.” (T8) 

 



499 

 

“Although I do not understand it, I can feel its power.” (T14) 

 

“I have seen it in the temples and palaces, but I do not expect to see it 

again here. It is so valuable.” (T24) 

 

“It is such a great opportunity for me. I get to take a photo and see it 

closely again.” (T29) 

 

Famed  

Making the airport to be more famous through Thai art presentation helps 

Suvarnabhumi Airport to be more known due to its beauty. Moreover, social media 

also helps promoting the airport to be more renowned.  

 

“I think it help promotes the airport.” (T12) 

 

 “By displaying Thai art here, it is a good way to promote the 

airport.”(T16) 

 

“I know this airport because of Thai art that is shown in the 

internet.”(T20) 

 

“The art work’ beauty and greatness makes the airport to be more 

renowned as it distinguishes Suvarnabhumi Airport from others.”(T23) 

 

“The photos shared on Facebook by the passengers make the airport to be 

more well-known. I have seen them before coming here.”(T26) 

 

Country-promoting 

Thai art presentation and culture helps promoting the country to be more well-

known. They highlight Thainess clearly, but more airport promoting activities should 

be arranged.  

 

“If the airport provides activities to the tourists such as posting a photo or 

writing a review about Thai art inside the airport, that would be a good 

idea.”(T1) 
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 “The beauty of Thai art makes Thailand to be more famous. It highlights 

the country’s uniqueness which is Thai art.”(T7) 

 

“Definitely, when talking about Thailand, people always think of Thai 

art, and the airport can help a lot.”(T17) 

 

“Thai culture has been renowned globally. The airport can reflect the 

beauty and delicacy of Thai art very well.”(T20) 

“There should be more country-promoting schemes because currently the 

art work is like a dry presentation without liveliness.”(T27) 

 

“The airport lacks a country-promoting scheme. A variety of activities 

should be provided to the passengers as part of the promoting 

scheme.”(T30) 

 

Valued added airport 

The presented art work plays a role in adding more dimensions to the airport. 

The airport does not only provide a travel service or shopping experience to the 

customers, they also offer something more than other airports, especially Thai art.  

 

“Exactly, it helps adding value to the airport because by seeing the art 

work, the tourists see the uniqueness.”(T2) 

 

“The airport looks well-rounded. Besides of the airport service, the 

beauty of Thai art decorated inside makes the airport look more 

expensive. The passengers have something to do while waiting for 

boarding.”(T6) 

 

“The airport is a combination of modernity and Thainess which is very 

unique. It is such a good combination with the help of Thai art 

presentation.”(T12) 

 

“This airport offers something to do more than just shopping. I can see 

the Thai art for the last time before leaving.”(T13) 
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Identity-creating 

It is obvious that Thai art decorated inside the airport helps creating the airport’s 

identity. It presents Thainess to the passengers for the last time before they leave 

Thailand.   

 

“Thainess is very clear in here.”(T9) 

 

“I know exactly that this is Thailand’s airport right after I walk into the 

building because there are giants and the multi-tiered roof Bushapaka 

throne.”(T12) 

 

“It is clear that the airport wants to present Thainess to the tourists, but it 

still lacks a nice presentation in terms of position and decoration.”(T14) 

 

“As I am an architect, I know about the limitations, but if they are placed 

properly together with provided directional signs for the tourists, it would 

be better. By this way, they can create a clearer Thainess atmosphere 

from this beautiful art work.”(T25) 

 

“Thai art work exhibited here and Thainess is very obvious.  It is well 

arranged. Although I do not understand it, I can recognize that this is 

Thailand.”(T28) 
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4.4 The results of data analysis according to objective 3, to propose a 

Thai Art Interpretation Management Model of Suvarnabhumi 

Airport (Draft) 

 

Regarding research processes according to the study’s objectives, quantitative 

research is used for answering the research questions and qualitative research is 

further used for supporting and clarifying the answer. The research objectives 1 and 2 

were also taken to be analyzed and synthesized for creating a draft of “A Thai Art 

Interpretation Management Model of Suvarnabhumi Airport”. This draft was then 

brought into the interviews with experts to validate its suitability and possibility. 

Suggestions from the interviews were applied in achieving a complete model which 

will be compatible with Suvarnabhumi Airport, museums as well as tourist attractions 

that promote Thai art.  

 

4.4.1 Sample groups 

Experts from several fields such as tourism, Thai art, and interpretation together 

with architects took part in the interview. 

 

4.4.2 Data Collection 

To develop a complete model, the researcher proposed a drafted model to the 

experts from several fields such as tourism, Thai art, and interpretation together with 

architects to ask for their advice in interview techniques. 

 

4.4.3 The results of data analysis 

The results of the analysis of objective 1 and 2 are presented as follows: 

 

4.4.3.1 From the analysis of objective 1:  

According to the analysis of the context of Thai art interpretation 

management of Suvarnabhumi Airport, the interpretation management consists of 

three aspects:  
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 Information management: understandable and clear description which 

is related to the art work covering all main ideas by using a suitable amount of words 

as well as language. 

 Presentation management: the presentation must be noticeable, 

recognizable, and suitable for people of all ages and genders. Technology should be 

applied to help interpreting the art work. The art work should be presented in the same 

theme with assistance of organization and lighting. The font size should be 

outstanding and easy to read. An information center or staff should be provided for 

the tourists. 

 Experience management: the exhibited art work must be attractive 

which can amaze and impress the tourists along with encouraging them to engage 

with the presented art work. It must be able to widen the tourists’ perspective, 

stimulate them to visit attractions in Thailand, and recommend it to their 

acquaintances. Moreover, it must provide them with good memories, new experiences 

and acknowledgement of the value of Thai art. They will make the airport to be more 

well-known, add value to the airport, and build its identity.  

4.4.3.2 From the analysis of objective 2 

According to an effectiveness evaluation on Thai art interpretation 

management of Suvarnabhumi Airport in all three aspects, it is shown as follows: 

1. Information management: a consideration of levels of the tourist’s 

opinions which consist of six components including: 

a. Understandable b. Related c. Well-explainedd. Focused 

 e. Quantity of Words f. Language Used 
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According to Figure 4.1, it is found that an effectiveness of information 

management’s components for Thai art interpretation management of Suvarnabhumi 

Airport that should be improved are Understandable, Related, Well-explained, 

Focused, Amount of words and Language Used as they are still at a low level. 

  

Figure 4.1 Showing an effectiveness of information management for Thai art 

interpretation management of Suvarnabhumi Airport 
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2. Presentation management: a consideration of levels of the tourist’s 

opinions which consist of twelve components including:  

 

a. Noticeable  b. Recognizable  c. Delivered 

d. Technological e. Themed   f. Organizing 

g. Lighting  h. Interpretive boarding i. Font 

j. Languages  k. Supportive Center  l. Staff 

 

 

 

Figure 4.2 Showing an effectiveness of presentation management for Thai art 

interpretation management of Suvarnabhumi Airport 
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According to Figure 4.2, it is found that the effectiveness of presentation 

management’s components for Thai art interpretation management of Suvarnabhumi 

Airport that should be improved are Noticeable, Recognizable, Delivered, Themed, 

Organizing, Lighting, and Interpretive Boarding, and Font, which are at a medium 

level along with Technological and Variety of Languages on the Description and 

Support center and from staff, are at a low level.  

 

3. Experience management: a consideration of levels of the tourist’s 

opinions which consist of fourteen components including:  

a. Attractive  b. Astonishing  c. Engaging 

d. Impressive  e. Perspective-widen f. Preserving 

g. Stimulating  h. Suggesting   i. Memorable 

j. Value of Thai art k. Famed   l. Country-promoting 

m. Value- added Airport    n. Identity-creating 
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Figure 4.3 Showing an effectiveness of experience management for Thai art 

interpretation management of Suvarnabhumi Airport 
 

 According to Figure 4.3, it is found that the effectiveness of experience 

management’s components for Thai art interpretation management of Suvarnabhumi 

Airport that should be improved are Astonishing, Engaging, Impressive, Perspective-

widen, Preserving, Stimulating, Suggesting, Memorable, Value of Thai art,  Famed, 

Country-promoting, Value-added Airport, Identity-creating which are all at a medium 

level, except Attractive, which is at a high level.  

 After obtaining the result of the effectiveness evaluation on Thai art 

interpretation management of Suvarnabhumi Airport, the researcher drafted a model 

of Thai art interpretation management of Suvarnabhumi Airport which the major 

recommendations related to the components of information, presentation, and 

experience management are shown in Figure 4.4. 
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Figure 4.4 Showing a drafted model of Thai art interpretation management of Suvarnabhumi Airport with the major

 recommendations related to the components of information, presentation, and experience management. 
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According to Figure 4.4, a drafted model of Thai art interpretation management 

of Suvarnabhumi Airport, the researcher proposes the major recommendations related 

to the components of information, presentation, and experience management as 

follows: 

Information management should be done by the following components. 

Understandable: there should be an illustration along with the description to help 

explaining the meaning of the art work. Related: the story should be presented on a 

screen before the passengers see the original one. Well-explained: the description 

should be concise, focused, and doesn’t require a long time to read. Focused: the 

description should be presented on the screen together with the illustration so that the 

passengers can read. Amount of Words: amount of words in the description should be 

suitable with passengers’ time limitation. Language Used: the description should be 

written with simple language. The sentences should not be too long. The paragraphs 

should be separated clearly.   

Presentation management should be done by the following components. 

Noticeable: the art work should be placed in a noticeable and outstanding area. 

Recognizable: the main idea of the story should be selected to present to the 

passengers. The description should be considered whether it covers all main ideas, 

importance, utilization of Thai pavilion, and what it wants to convey. Delivered: the 

airport should study a presentation delivery approach that is suitable with people at all 

ages and genders. For example, adults might prefer reading from a paper while 

children prefer watching an animation through a screen. The airport should study the 

behavior of people in different ages to select the right presentation approach. 

Technological: the story should be delivered through a touch screen. A hearing device 

should be provided at each exhibition area. QR code should be used, but the airport 

has to provide free wifi for the passengers. The internet network must be in a good 

condition so that they can see the scanned description.  Themed: the art work should 

be arranged as an exhibition around the airport. The stories should be harmonious 

with the surroundings. Organizing: the airport should provide sufficient viewing 

space. Also, the exhibition area should not be too close to the check-in area. Lighting: 

light should be provided sufficiently in order to make the art work outstanding at both 

day and night time. Interpretive boarding: the description sign should be large, 
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noticeable, and placed at eye level. The size should be suitable with the displayed art 

work. The text should be large and easy to read while the color should contrast with 

the sign’s color. Languages: more global languages should be added to the sign such 

as Chinese, French, Russian, and Spanish. Center: an information center should be 

provided, or a technology aid should be used to help the interpretation. The airport 

should provide staff who are volunteers or intern students to guide the passengers 

around the exhibition points by rounds.  

Experience management should be done by the following components. 

Astonishing: a sound technique should be used to support the art work to be more 

astonishing, but it must not disturb their beauty. The background can be used to 

support the display as well. Engaging: the airport should provide activities to 

encourage the passenger engagement, such as a quiz game or a pressing button 

provided at each display to let the passengers to engage with the art work. Impressive: 

the airport should add more dimension to the display, such as presenting other Thai 

culture or Thai food. Preserving: the story related to the art work and a manner when 

visiting the attractions in Thailand should be informed. Stimulating: other attractions 

where similar art work is displayed should be informed to the passengers to encourage 

them to recommend it to their acquaintances. Memorable: other identities should be 

added to the presentation, such as Thai food and other Thai culture. Value of Thai art. 

Famed: the airport should promote an activity that encourages the passengers to share 

their photos on social media as a way to promote the airport. Country-promoting: the 

airport should cooperate with tourism related organizations to hold a country-

promoting activity. Value- added: the airport should aggressively promote the Thai art 

work presentation at Suvarnabhumi Airport widely. Identity-creating: the airport’s 

identity should be created by decorating the airport with Thai art.  

According to the drafted model of Thai art interpretation management of 

Suvarnabhumi Airport, the researcher conducted an individual interview with the 

experts based on this drafted model, which the interview reveals that the model is 

applicable and simply illustrated. The components of each management aspect of Thai 

art interpretation management cover all the main idea. Each component and aspect are 

associated with each other dependently.  
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In the aspect of information management, the language used for the description 

should be more varied. Languages for people with special disabilities, such as brail 

should be added. A demonstration of Thai food cooking, local lifestyle, festival, and 

tradition should be presented additionally as a temporary promoting exhibition before 

the festival begins. The airport should inform the tourists where the festival will be 

held and provide a brochure for them to read when they have time. The description 

should be concise like an advertisement’s slogan along with the details displayed on 

the screen so that the passengers can read more information. The description should 

mention about the lessons and philosophy, and the morals from the story should be 

presented as well as the heart of the story: the immortality of Suvarnabhumi Airport. 

They should be summarized by focusing on the moral of the story in order to instruct 

the passengers about the manner when viewing Thai art work. 

In the aspect of presentation management, space management is essential. The 

size of the sculptures should be appropriate with the exhibition space in terms of both 

height and width. The display must be noticeable from everywhere. Lighting should 

be organized beautifully and sufficiently at the waiting area. In addition, the airport 

should highlight the artists by indicating their names at the sculptures clearly. 

Regarding a presentation approach for people of different ages, the airport must 

consider their different behavior. For example, children prefer exciting things, so an 

animation is suitable for them. Explanation by the staff is also an interesting idea, but 

it should not become the airport’s burden. Using volunteers or intern students would 

be better. If the presentation is described through a huge screen at a noticeable spot, 

the passengers would understand the art work easier. The background should be set up 

to add more components to the display because there are a lot of shops behind the 

sculptures as well as people walking pass. It will help highlighting the presentation’s 

components, but inevitably, it will destroy the main components of the presentation. 

Importantly, the selected art work to be presented must reflect Thainess and the 

airport’s identity. 

In the aspect of experience management, new presentations should be arranged 

often to meet the demand of frequent visitors or those who are familiar with Thailand. 

The presentation should be noticeable around the airport through the gate. A suitable 

area for arranging the displays is the waiting area before boarding. Stained glass 
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should be used for Thai style decoration in order to draw passenger’s attention from 

the airport’s entrance. This point can present Thainess well. Other areas in the airport 

like a restaurant should be also decorated in Thai style. For example, decorating a 

pole with Thai pattern to create the identity. The area around the multi-tiered roof 

Bushapaka throne should be decorated in the same theme. The nearby art work should 

also be decorated in the same theme while the distant one should be decorated 

differently, but still remain Thainess. 

From the scholar’s perspective, adding more presentation should be considered 

by the country’s sequence of era. However, the airport should consider whether 

Suvarnabhumi Airport intends to present the beauty of the art work or sequence of 

Thai era. In case of the sequence of Thai era, the airport should select the major work 

of each era to present, such as presenting the Ban Chiang era through pottery, 

presenting Dvaravati era through Buddhism, presenting Lop Buri era through Khmer 

Palace and the Three Crest Phra Prang, presenting Sukhothai era through a stupa with 

lotus bud design and Phra Phutta Chinnarath of Wat Mahathat, presenting Ayuttaya 

era through the Three Pagodas, Wat Phrasri Sanphet, and the image of Buddha’s head 

embedded in the tree at Wat Mahathat, presenting Thonburi era through Phra Prang of 

Wat Arun, and presenting Rattanakosin era through the Temple of the Emerald 

Buddha and the only Loha Prasat of the world. They can be presented through the 

paintings and sculptures. 

Moreover, Lanna art can be presented at the airport as well in order to promote 

the Northern region’s tourism. The airport can present Phrathat Doi Suthep at Chiang 

Mai, Phrathat Lampang Luang at Lampang, Wat Phrakaew Noi at Chiang Rai, and 

Phra Borommathat at Nakhon Sri Thammarat to the passengers. Also, the airport can 

present sculptures, Thai traditional dance, Thai performance, a model of Thai 

tradition, major events in Thai history, and Thai boxing, which can be linked to Thai 

boxing and Thai food cooking lessons. The airport should promote the location of the 

class as well as Thai history, politics, and local lifestyle. 

The researcher proposes the final model of Thai art interpretation management 

of Suvarnabhumi Airport, which is shown in figure 4.5. ‘A Thai Art Interpretation 

Management Model of Suvarnabhumi Airport’ and consists of three important 

aspects including information management, presentation management, and experience 
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management. All components must be associated with each other for the most 

efficient and effective interpretation. The aspects of each component of the model are 

discussed as follows, and the management of each component should be carried out as 

follows: 

The information management consists of six components which are 

understandable, related, well-explained, focused, amount of words and language used.  

 Understandable refers to the given descriptions that help the passengers 

understanding the meaning of the displayed objects.  

 Related refers to the given descriptions that are connected to particular 

points of the displayed objects.   

 Well-explained is the given descriptions which are described clearly. 

 Focused is associated with the given descriptions that cover important 

details or highlight the main points of the story.  

 The amount of words is that the number of given description words is 

appropriate so it does not contain too many words creating time constraints for the 

tourists.  

 Language used is carefully selected so that the given descriptions are well 

presented in terms of vocabulary, phrases and language structures.  

Another aspect is the presentation management which covers twelve 

components. They are noticeable, recognizable, delivered, technological, themed, 

organizing, lighting, interpretive boarding, font, languages, supportive center and 

staff.  

 Noticeable is related to the art exhibited inside the terminal can be seen 

clearly.  

 Recognizable refers to the art exhibited inside the terminal clearly displays 

the essence of stories and focal points.  

 Delivered the art exhibited is interpreted appropriately for people of all ages 

and genders.  

 Technological is that various ways of technical communication are suitable 

for art exhibited inside the terminal.  
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 Themed is that stories and interpretations of the art exhibited within the 

terminal at each point are all united.  

 Organizing and lighting are that the art exhibited inside the terminal is 

located in an area with sufficient space for viewing, and lighting in the area of the art 

exhibition inside the terminal is appropriately and adequately managed.  

 Interpretive boarding is that the label of each piece of the art displayed inside 

the terminal can be seen clearly.  

 Fonts refer to the fonts on the label of each piece of art exhibited inside the 

terminal are clearly seen and easy to read.  

 Languages are that boards showing the meanings of the art exhibited in the 

terminal appear in many languages such as English, Chinese, French, Spanish, 

Japanese, Russian, etc.  

 The information center can facilitate the viewing of the art exhibited inside 

the terminal.  

 Airport staff can facilitate while experiencing the art exhibited inside the 

terminal.  

The last aspect of the model is called the experience management which 

involves fourteen components. They are related to attractive, astonishing, engaging, 

impressive, perspective-widen, preserving, stimulating, suggesting, memorable, value 

of Thai art, famed, country-promoting, value-added airport and identity-creating.  

 Attractive is that the art exhibited inside the terminal is beautiful, making 

viewing pleasurable.  

 Astonishing is that the art exhibited inside the terminal is astonishing, with 

techniques.  

 Engaging allows participation of the viewers while watching such as pressing 

a button or touching objects.  

 Impressive is that the interpretation of Thai art exhibited inside the terminal 

makes a deep impression on Thai culture.  

 Perspective-widen is opening a new perspective on Thai art.  

 Preserving creates a sense of preservation, conservation or the feeling of 

cherishing Thai art.  
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 Stimulating encourages visitors to visit the attractions that exhibit art in a 

similar way.  

 Suggesting urges visitors to recommend others to travel to attractions that 

exhibit art in a similar way.  

 Memorable creates a new experience.  

 Value of Thai art is the value perceived by passengers after viewing the 

displayed Thai art.  

 Country-promoting makes Thailand well-known to the world.  

 Famed helps promote the airport to be known more.  

 Value of the airport is the increased value of the airport after passengers 

viewing Thai art.  

 Identity-creating creates a unique identity of the airport. 

 

Information Management 

 The descriptions should provide meaning that could help passengers to 

understand the displayed art. The description should be concise like an 

advertisement’s slogan along with the details showing on the screen to suit the limited 

time so that the passengers can read more information.  

 Only an illustration with a short description is needed so that they do not 

have to read long written descriptions. 

 The descriptions should relate to the art work.  The story narrated in the 

description signs must match with the exhibited art work.  

 At every point, the background of the art work should be briefly provided 

with not over a minute of a description mentioning who, what, where, and when as 

well as its importance and memorable scene in different languages which the tourists 

can select by themselves. 

 Also, the story narration should be done by selecting an interesting or 

memorable scene to present to the tourists in sequence showing the characters’ 

development by an illustration exhibited in a room or an animation which could save 

space.  
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 The airport should provide a brochure describing the background of the art 

work such as background of the Giants and the difference from the ones at the Temple 

of Emerald Buddha.  

 Descriptive words can be accessible by QR code with free Wi-Fi or on a 

touch screen monitor. Also, providing electronic media or brochure could make them 

feel like they receive a souvenir from Thailand which they can read anytime. It can 

remind them about the time at the airport. 

 Amount of words in the description and the length should be appropriate for 

the tourists to spend only a short period to read it.  

 The language used in in terms of vocabulary, phrases and sentences should 

be appropriate to all levels. Languages for people with special disabilities such as 

blind people should be added.  

 The description should mention about the lesson and philosophy, the moral 

from the story should be presented as well as the heart of the story: The immortality 

of Suvarnabhumi Airport. They should be summarized by focusing on the moral of 

the story in order to instruct the passengers about the manner when viewing Thai art 

work. 

 

Presentation Management 

 Space management is essential. The artwork should be placed in noticeable 

areas and it should be placed separately from the check-in counters. It should be 

placed in other areas with directional signs provided to guide the tourists through the 

use of a screen. The airport should rearrange the exhibition areas, for example, the art 

work could be exhibited in the rooms along the walk-way towards the doors or placed 

along the walls. The tourists would rather see the presentation as something they meet 

by chance – something that looks beautiful and interesting while they walk pass. They 

might take some photos, or some of them might be familiar with it. To remind them 

about the Giants, they should be placed separately where people can see it everywhere 

they go. The airport could even arrange an exhibition hall. 

 The displayed art should be arranged in a series at each point, say every 30m. 

The size of the sculptures should be appropriate with the exhibition space in terms of 

both height and width. 
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 A screen can draw the tourists’ attention, but sound or hearing device should 

be closely controlled. A hearing device might be necessary only for some people, but 

the media playing through a screen is needed as everyone can watch it. 

 Lighting should be used as supporting elements to make the art work more 

outstanding. It can make them more outstanding and noticeable and it should be 

organized beautifully and sufficiently at the waiting area. 

 The presentation should be noticeable around the airport through the gate. A 

suitable area for arranging the displays is the waiting area before boarding. Stained 

glass should be used for Thai style decoration in order to draw the passenger’s 

attention from the airport’s entrance. 

 Size of the signs and font as well as font color must be suitable for both day 

and night time. The size of the sign is very important. The font’s size and color must 

be noticeable. It requires clarity: the font’s color must contrast with the background’s 

color and signs need more languages at some points.  

 Approaches for different age should be reconsidered as it might be difficult 

for children or those who do not have experience or knowledge about Thai art to 

understand. It should be made as an animation which is easier to understand.  

 Explanation by the staff is also an interesting idea, but it should not become 

the airport’s burden. The airport should let intern students or volunteers stand by each 

point to give the tourists brief information. The airport can provide a guide for them 

by rounds.  

 In addition, the airport should pay attention to the artist by indicating their 

names at the sculptures clearly. 

 If the presentation is described through a huge screen at a noticeable spot, the 

passengers will understand the art work easier.  

 

Experience management 

 Tourist engagement is a key which can be done easily by arranging a photo 

competition with a prize, uploading a photo with caption on Facebook or Instagram to 

share the information or letting the tourists take videos about the exhibited art work as 

another way to promote the airport as well as to create good feelings and memories 
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for the tourists; and arranging a brief activity like guess the art work’s name. Also, by 

providing a touch screen button for tourists to choose the parts they would like to 

know more is considered an engagement.  

 Do not forget that the tourists usually want to see new things, especially 

those who visit Suvarnabhumi Airport many times. There should be contemporary art 

work as well. The art work should be removable and changeable. The airport should 

use the area in the most effective way by offering artists an opportunity to exhibit 

their work here, like a museum of Thai art. 

 The background should be set up to add more components to the display 

because there are a lot of shops behind the sculptures as well as people walking pass. 

It will help highlighting the presentation’s components, but inevitably, it will destroy 

the main components of the presentation. 

 The airport should provide the tourists the manner instructions which can be 

a campaign if the airport can convey the meaning and lesson about the art work well. 

Their understanding and appreciation of the art work will encourage them to preserve 

Thai art and have a positive attitude towards it. They will not cause any trouble at the 

tourist attractions. 

 The airport should focus on information sharing which can help promoting 

both the airport and tourist attractions. Information sharing can make the airport more 

recognizable. It can promote Thailand along with adding value to the airport 

effectively. 

 A nice tourist attraction can persuade the tourists to revisit or share their 

impression with their friends which the airport can help promoting the tourist 

attractions by presenting Thainess in a suitable way.   

 The airport must inform the tourists that there is Thai art work exhibited 

here, along with building good impressions among them. When they are impressed 

with our country, they might post their photos on social media which can really help 

promoting the airport. Then, Thailand can become more famous. The more the 

tourists use the airport, the more popular the tourist attractions will be.  

 To promote our tourist attractions more, the airport should exhibit more art 

work presenting not only Thai art found in Bangkok, but also the art that represents 

the uniqueness of each region. 
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 Tourists would like the airport to present Thainess as it is considered useful 

information about Thai culture and it praises uniqueness of Thailand. 

 A demonstration of Thai food cooking, local lifestyle, festival, Thai 

traditional dance, Thai performance, major events held in Thailand and Thai boxing 

with the cooperation with related organizations should be presented additionally as a 

temporary promoting exhibition before the festival begins. Importantly, the selected 

art work to be presented must reflect Thainess and the airport’s identity.  

 Other areas in the airport like restaurants should be also decorated in Thai 

style. For example, decorating a pole with Thai pattern to create an identity could be 

an idea. 

 Around the multi-tiered roof Bushapaka throne should be decorated in the 

same theme. The nearby art work should be decorated in the same theme while the 

distant one should be decorated differently, but still remain Thainess. 

 Adding more presentation should be considered by the country’s sequence of 

era. However, the airport should consider whether Suvarnabhumi Airport intends to 

present the beauty of the art work or sequence of Thai era. In case of the sequence of 

Thai era, the airport should select the major work of each era to present.  
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Figure 4.5 A Thai Art Interpretation Management Model of Suvarnabhumi Airport 

 

 



 

 

CHAPTER 5 

 

CONCLUSION AND RECOMMENDATIONS 

5.1 Introduction 

 

In this chapter, the conclusion of ‘A Thai Art Interpretation Management Model 

of Suvarnabhumi Airport’ includes an overall conclusion, conclusion based on each 

objective, recommendations after adjusting the model, discussion, recommendation 

for future research, research contributions for academia and industry, limitations, and 

conclusion remarks. 

 

5.2 Conclusion 

 

Suvarnabhumi Airport is an image of Thailand and is considered as a gate 

welcoming and facilitating guests as well as a place for taking the tourists back to 

their hometown safely. Not only does the airport’s ground service impress the 

passengers, but its architecture also plays a part in creating their impression or word 

of mouth about the airport service. In this study, the impression creation refers to Thai 

art interpretation of Suvarnabhumi Airport including the 12 Giants, the Scene of the 

Churning of the Milk Ocean, the multi-tiered roof Bushapaka Throne, and Thai 

pavilion. This art work presented to millions of passengers represents Thai art and 

delicacy in creating art work to present Thainess to the international stage, and to 

show that Suvarnabhumi Airport is Thailand’s representative. It is another way of 

creating an identity for Thailand to create perception among foreigners. Although 

building the foreign passengers’ impression is an abstract subject which is difficult to 

evaluate economically, a constantly increasing number of passengers visiting 

Suvarnabhumi Airport can be considered instead. According to AOT’s report, there 

are over 60 million people visiting the airport. If Thai art interpretation of 

Suvarnabhumi Airport can create a good memory or impression for the passengers, it 



522 

 

will become another mechanic that helps driving the airport to become one of the 

world’s leading airports which can compete with other international airports in the 

same region or other continents. Moreover, it might indirectly motivate Thailand’s 

economy through the passengers’ revisit to Thailand and travel to other tourist 

attractions where there is similar interpretation management, or through their word of 

mouth among friends and acquaintances. By this way, the passengers are helpful for 

promoting the airport to be more known.  

 

5.2.1 Objective 1: To study the current contexts of interpretation 

management of Thai art at the passenger terminal, Suvarnabhumi 

Airport 

To respond to objective 1, a question ‘What are the current contexts of the 

interpretation management of Thai art at the passenger terminal, Suvarnabhumi 

Airport?’ was asked to the airport staff, experts, and Thai art experts through a 

qualitative research methodology together with a semi-structured interview. The 

researcher concluded the received data based on the three aspects of management: 

information, presentation, and experience management. These management aspects 

come from a review of interpretation and communication related researches as well as 

experience creation. Then, the researcher categorized the obtained variables based on 

similarity and difference before consulting with an expert for appropriateness, 

accuracy, and possibility of the study of these three aspects. In addition, before 

collecting data, the researcher did pre-research at Suvarnabhumi Airport, and the 

answers to objective 1 can be concluded as follows.   

 

5.2.1.1 Information Management 

A context of information management focuses on description on the 

description, definition, number of words in the description, and data presentation. 

According to interviewees, it is found that the airport cannot manage the information 

concretely, but it is not that the airport does not take any action. Currently, the 

description can be seen together with the exhibited art work, but it only lacks a good 

interpretation process to make the tourists understand. This is because of the different 

backgrounds of the tourists who come from different continents as well as their 
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different interests. Moreover, as the tourists must move constantly at the airport, the 

experts see that a key factor is time limitation which restricts the tourists to be able to 

read all of the description in time. The airport is not a tourist attraction where they can 

stop by and spend time reading for comprehension. 

 

5.2.1.2 Presentation Management 

Presentation management focuses on a clear presentation inside the 

airport, presentation methods, aiding devices used for the interpretation, display of the 

exhibited art work inside the passenger terminal building, location of the description 

signs, font size, and facilities related to the interpretation. It is found that the experts’ 

answers are cohesive and very similar to each other: a display of the Giants and the 

Scene of the Churning of the Milk Ocean are clearly noticeable; however, the multi-

tiered roof Bushapaka Throne and Thai pavilion cannot be seen clearly as they are 

placed far away and between the check-in counters. Furthermore, as far as space 

management is concerned, the interviewees agree that it is not good enough which 

might be due to the airport’s limitation on space utilization. Regarding the 

interpretation for people of different ages, it is found that different interpretation 

approaches are required to interest the tourists of different ages. For efficient Thai art 

interpretation, a selected approach must be in accordance with the passengers’ 

behaviors. In addition, it is agreed among the interviewees that the size of front and 

description sings are unnoticeable and difficult to read which make the passengers 

ignore the signs. For aiding devices used for the interpretation, the experts say that 

using aiding technology like a screen with animation and computer can make the art 

work look more interesting, but the airport’s limitation must be concerned as well. 

Moreover, there are both necessary and unnecessary facilities. For example, providing 

information staff at each exhibition point or a walking tour is a nice idea, but it can be 

a waste of human resource. This issue can be solved by using technology aids like 

providing a QR code at each point, but the airport must make sure that the internet 

network is efficient enough. They must also observe which technology aiding 

approaches the passengers prefer.        
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5.2.1.3 Experience Management  

The art work displayed inside Suvarnabhumi Airport focuses on 

presenting greatness. It is high class art consisting of craft and decorative work along 

with delicacy which is delightful to see. Through the passengers’ eyes who are either 

visiting Thailand for the first time or more than once, it is considered attractive art. 

However, passenger participation cannot be seen clearly. It is only like art work for 

decoration purpose inside the building. If the tourists acknowledge the exhibition of 

Thai art work and have enough background knowledge and time, they must be 

impressed with it and receive good memories. Good management can open the 

passengers’ new perspective, encourage them to visit other tourist attractions that 

present the same or similar art work, and motivate them to recommend it to other 

people. On the other hand, in the aspect of experience management, it is found that 

the display of this art work is perceived only as a presentation of beautiful art and 

Thainess. It still cannot create a profound impression among the tourists. Although, an 

indirect benefit on promoting the airport and country is not that obvious, it is a great 

start for building an airport’s identity.         

 

5.2.2 Objective 2: To evaluate the effectiveness of the current 

interpretation methods of Thai art at the passenger terminal, 

Suvarnabhumi Airport 

To respond to this objective, a question “what are the levels of effectiveness of 

the current interpretation methods of Thai art?” was judged by the airport 

passengers. A quantitative research methodology was used together with a 

questionnaire. The semi- structured interview was conducted with the airport 

passengers as a reassurance of the quantitative research methodology. 

Mostly, the respondents are male (60%), aged between 31- 40 (31.22%), 

married (48.78%), from Europe (39.76%). When considering their countries by 

continents, it is found that America refers to the United States (64.37%); Oceania 

refers to Australia (80.95%); South Africa refers to South Africa (60%); Asia refers to 

China (26.32%); South Asia refers to India (44.44%); Central Asia refers to Iran 

(31.82%); and Europe refers to England (29.45%). When considering their religions, 

it is found that most of them are Christian (47.32%), bachelor’s degree (58.78%), 
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professional career (33.441%) with $ 40,000 – 49,999 of yearly income (22.39%). 

Their purpose of travelling is leisure (75.85%). Number of visiting Thailand is twice 

(36.34%) while number of visiting Suvarnabhumi Airport is twice as well (39.02%). 

Lastly, the type of artwork’s interest is music (30.30%). 

An evaluation on the three aspects is as follows: 1. Information management: 

the tourists’ opinions are at a low level ( X = 2.26), the first three questions with the 

highest score are 1) no. 1 “The given descriptions reveal cohesive meanings” 2) no. 5 

“The number of given description words is appropriate.” and 3) no. 6 “The given 

descriptions are well-presented”, and the art work with the highest score is 1) the 

Scene of the Churning of the Milk Ocean, followed by 2) 12 Giants and 3) the multi-

tiered roof Bushapaka throne. 2. Presentation management: the tourists’ opinions are 

at a medium level ( X = 2.67), the first three questions with the highest score are 1) 

no. 1 “The art exhibited inside the terminal can be seen clearly.” 2) no. 2 “The art 

exhibited inside the terminal clearly expresses the essence of stories and focal points.” 

and 3) no. 6 “The art exhibited inside the terminal is located in an area with sufficient 

space for viewing.”, and the art work with the highest score is 1) 12 Giants, followed 

by2) the Scene of the Churning of the Milk Ocean and 3) the multi-tiered roof 

Bushapaka throne; and 3. Experience management: the tourists’ opinion are at a 

medium level ( X = 2.97), the first three questions with the highest score are 1) no. 1” 

The art exhibited inside the terminal is beautiful, making viewing pleasurable.”  2) no. 

8 “The interpretation of Thai art exhibited inside the terminal urges visitors to suggest 

others to travel to attractions that exhibit art in a similar way.” and 3) no. 14 “The 

interpretation of Thai art exhibited inside the terminal creates a unique identity of the 

airport”, and the art work with the highest score is 1) 12 Giants, followed by 2) the 

Scene of the Churning of the Milk Ocean and 3) Thai pavilion. 

  



526 

 

5.2.3 Objective 3: To propose the model of Thai art interpretation 

management at the passenger terminal, Suvarnabhumi Airport 

A model of Thai art interpretation management at the passenger terminal, 

Suvarnabhumi Airport is derived from results of objective 1 and 2. Each aspect has 

different elements, but they are essential for Thai art interpretation management at 

Suvarnabhumi Airport, and each of them is related to each other. This model covers 

all four exhibited pieces of art work from all areas. As this study requires a model of 

Thai art interpretation management at Suvarnabhumi Airport as an output initially, the 

researcher does not present a model by area. However, the data the researcher obtains 

can be further studied which it is also mentioned in the topic ‘further studies’. 

Moreover, this model is approved and commented by experts which is very useful. 

Thai art interpretation management model of Suvarnabhumi Airport consists of 

three aspects: information management, presentation management and experience 

management. The information management consists of six components which are 

Understandable, Related, Well-explained, Focused, Amount of Words and Language 

Used.  The second aspect is presentation management which consists of eight 

components: Noticeable, Recognizable, Delivered, Technological, Theme, 

Organizing, Lighting, Interpretive sign, Font, Languages, Supportive Center and 

Staff. The last aspect is experience management which consists of 14 components 

related to Attractive, Astonishing, Engaging, Impressive, Perspective-widen, 

Preserving, Stimulating, Suggesting, Memorable, Value of Thai Art, Famed, Country-

promoting, Value- added Airport and Identity-creating. 

According to the tourists’ opinions after responding to objective 2 in the 

questionnaire, it can be concluded that, in the aspect of information management, time 

and amount of words on the description needed to be concerned due to the tourists’ 

desire to understand the presented art work. As the tourists have different time 

limitations at the airport, the description might need other ways of presentation by 

using a picture with a short description to explain the art work. Also, since each 

tourist has different background knowledge on Thai art, the description must be in 

accordance with the exhibited art work and precise so that the tourists can understand. 

The description should not be too long. It can mention where the tourists can further 

read the information instead. 
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The tourists’ perspectives on presentation management are that the 12 Giants 

and the Scene of the Churning of the Milk Ocean can be noticed easier than the multi-

tiered roof Bushapaka throne and Thai pavilion. Therefore, to make the art work more 

noticeable and to let them acknowledge the presentation, the related persons should 

promote the exhibition more because some tourists do not know that there is an 

exhibition of Thai art work at the airport. Regarding space management, exhibition 

space must be paid attention to. It should be wide enough for the tourists to watch the 

art work, convenient and easily accessible. The description signs should be large at 

eye-level; however, the existing signs are difficult to find with too small text and 

unnoticeable font color and background. When the tourists cannot read the signs, they 

cannot understand the art work. This issue relates with information management in 

that the description on the existing signs are mainly written in English with Chinese at 

some points. Therefore, to make the tourists to understand the art work easily, global 

languages requires consideration. Probably, the signs might need Russian, French, or 

Chinese at every display. In addition, information service staff can be replaced by 

technology to help save human resource. 

On the other hand, experience management receives the highest score among 

the three aspects. However, despite the beauty, greatness, and astonishment of the 

existing art work through the tourists’ perspective, there are some issues that need to 

be improved: tourist engagement. If the airport provides a touch screen showing an 

animation, brochure, or booklet as a souvenir, it can help Suvarnabhumi Airport to 

present Thainess clearer through Thai art work. Since the other two management 

aspects are not efficient enough, experience management has not been driven to its 

highest efficiency yet in terms of the tourists’ perception on a value of Thai art, desire 

to visit tourist attractions, and an urge to recommend it to their acquaintance. 

Obviously, all three aspects are associated with each other in form of a chain. Good 

information and presentation management will lead to good components of 

experience management. Eventually, overall, the interpretation management will 

become efficient. 

Apart from these three aspects, the tourists want to see a presentation of Thai 

local culture and local lifestyle inside the airport as well because some of them visit 

Thailand only to transit while some do not have enough time to experience Thainess 
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much. Therefore, it is considered that an exhibition of Thai culture should be 

displayed in some occasions to liven up the airport. Moreover, establishing a museum 

or exhibition hall is another suggestion from the tourists because it can demonstrate a 

clearer presentation than placing them in different areas around the passenger terminal 

building. By this way, the Thai art work is gathered to display more orderly. 

 

5.2.4 Adjusted Thai art interpretation management model of 

Suvarnabhumi Airport 

According to the experts’ suggestions, they merely give some improvement so 

that the model becomes more complete, appropriate, and practical to make Thai art 

interpretation management of Suvarnabhumi Airport more concrete. The suggestions 

can be concluded by aspects as follows. 

In the aspect of information management, amount of words on the description 

should be focused. Generally, passengers do not have much time to read, so the 

description should not be too long. It must mention only the gist of a story which is 

related to the displayed art work. Considering that each passenger has a different time 

limitation, further information can be provided to the tourists via a touch screen 

instead. A brief description with less than 5 lines in length should be provided for 

those who do not have much time, whereas a screen showing a picture with 

description at the bottom can be provided for those who have some time at the airport 

and are interested in the displayed art work. The language used must be easy to 

understand, and overuse of technical terms and borrowed words should be avoided. 

In the aspect of presentation management, space management must be taken 

into account firstly as it helps the tourists to be able to notice the art work clearly at a 

sufficient and not crowded viewing area with enough light during both day and night. 

The art work should be outstanding by itself without any obstruction that will destroy 

the art work’s composition. The size of the description signs must be appropriate with 

proper font size which is easy to read. The description must be written in all main 

languages. The signs must be placed at eye level without being hidden by other 

ornaments or flowers. The font color must contrast with the background so that the 

tourists can read it any time of the day. Using a touch screen, computer, or hearing 

device is a good idea, but property safety or maintenance issue must be considered as 
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well. However, it is better than providing information by an individual despite the fact 

that it is also a good idea. Apart from a picture or text, using sound for the 

presentation is another alternative that can amaze the tourists as well. 

In the aspect of experience management, in order to promote a value of Thai art 

among the tourists, to encourage them to visit tourist attractions in Thailand and 

recommend it to their acquaintances, and to create good memory for them, good 

management in all aspects is definitely required. Efficient management in all aspects 

will drive the efficiency level of experience management from a medium to high 

level, or as high as possible.  To create tourist engagement, besides providing a push 

button and brochure, the airport can arrange activities like a photo contest, tourist’s 

review, or video contest about their experience at Suvarnabhumi Airport. To relate the 

art work with other tourist attractions, the airport needs to mention which attraction 

provides an art work exhibition like this. If the airport wants to display more art work, 

they should select art from all four regions of Thailand which can be done by 

selecting a major attraction of the province and probably asking each province to 

arrange an exhibition at the airport to help reduce expense of the main organization of 

the airport. All in all, good management will create a priceless, good memory among 

the tourists which can help promoting the airport and country as well as creating 

uniqueness for the airport leading to a positive result and increasing number of 

tourists. 

 

5.3 Discussions 

 

According to the research’s analysis and result, the following issues can be 

discussed.  Based on the study on the context of Thai art interpretation management 

of Suvarnabhumi Airport, which the data collection comes from the experts in the 

field of Thai art and interpretation as well as architects together with an effectiveness 

evaluation on the interpretation management from foreign passengers and passenger 

interviews, it is shown as follows. 
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5.3.1 Information Management    

Despite the art works’ beauty, passengers cannot understand the provided 

description due to their background knowledge and time constraint. The statement is 

in accordance with a low-leveled average of the evaluation given by the passengers as 

well as the experts’ opinions indicating that the description is difficult for the 

passengers to understand because of their background knowledge and time 

limitations. The reasons why the tourists do not understand the Thai art work 

regardless of the provided descriptions are from the mentioned two reasons. As the 

airport is considered a place with constant movement, the passengers’ main focus 

might be the check-in process rather than paying attention to the provided description. 

On the other hand, interpretation should make visitors understand the displayed 

object. 

It is difficult to tell whether the art work and provided description signs are 

related to each other. It depends on the passengers’ background knowledge and 

familiarity with the presented Thai art. For those who have been to Thailand or seen 

this art work before, they might see the relations when they read the description. 

However, for those who have never experienced Thai art before, it might be difficult 

for them, and the evaluation will be at a low level. By using non-personal 

interpretation techniques, it would be better for visitors as they could spend more time 

on the displayed objects.  

In terms of well-explained, it is evaluated at the lowest level among all 

components of the information management because of the tourists’ experience of the 

presented art work and insufficient description. In case of the mulit-tiered roof 

Bushapaka throne, this gives the tourists an unclear understanding on the art work.  

Moreover, it is obvious that the description for the multi-tiered roof Bushapaka throne 

is insufficient: it is too short. As a result, it receives the lowest evaluation score.  

In terms of focused on the main idea, the tourists’ background knowledge and 

time limitation are also the factors used to consider whether the description is focused 

on the main idea. The description of the giants is considered the most focused one 

when compared to the other art work; however, it is still at a low level.  

The description sign of the Scene of the Churning of the Milk Ocean has a 

suitable amount of words. If the passengers have enough time to read it without rush, 
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they could understand the art work more. Although most of them agree that it is 

beautiful, they cannot understand it because of the brief description with little amount 

of words. So, it is possible that this is to do with their background knowledge and 

time limitation. However, some passengers can understand the giant display, 

especially those who come from South Asia. 

Regarding language used, although the description is provided, the passengers 

still do not understand the art works as they do not have background knowledge on 

Thai art. So, this component is evaluated as low level. 

Overall, most of the passengers still cannot understand the art work despite the 

provided description signs because of their background knowledge and time 

constrain. However, if they are slightly familiar with Thai art or have some 

knowledge about it and have enough time to read the description sign, it is possible 

that they can understand the art work rather than those who do not have any 

background knowledge or time. 

 

5.3.2 Presentation Management  

In terms of noticeable, both passengers and experts agree that the giants and the 

Scene of the Churning of the Milk Ocean are noticeable. On the other hand, the multi-

tiered roof Bushapaka throne is beautiful, but unnoticeable because it is placed 

between the check-in counters. Likewise, the Thai pavilion is also placed too far from 

the crowd, so some passengers cannot find the display. This is because there are no 

directional signs indicating the exhibited art work and its location. 

Regarding recognizable, some passengers can recognize the Giants and the 

Scene of the Churning of the Milk Ocean and know what they want to convey as they 

come from India. However, it is difficult for those who come from different 

continents as they might have never see these sculptures before. So, the presentation 

still cannot make the passengers recognize the art work despite the provided 

description signs.  

For an approach to deliver the meaning to people of all ages and genders, both 

passengers and experts agree that it is both appropriate and inappropriate. It is 

probably caused by learning behavior of each age. Children might prefer the meaning 

delivery by an animation, picture, or screen while some passengers prefer a brochure 
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to read later when they have time. That is because they might not have enough time to 

read the information at that moment. They might be able to read it while waiting for 

boarding or on the plane.  

Technology aid for interpretation is not clearly seen. Most of them agree that if 

the airport provides a computer, touch screen, hearing device, or QR code for the 

passengers, it will be another way to help the passengers to understand and be more 

interested in the art work. However, some passengers do not mind about the QR code 

as they consider about the limitation of internet and time. They only want to take a 

photo for their memories rather than getting the information. 

For the theme of each display, the passengers and experts think that the art work 

is interesting. However, to tell whether each display is cohesive, basic knowledge on 

Thai art is required. The more background knowledge the passengers have, the more 

they can tell whether they are cohesive. 

The majority agree that the exhibition space is crowded and too narrow to see 

the art work because it is full of people walking all the time, especially around the 

multi-tiered roof Bushapaka throne area. The art work is placed in the middle of the 

airlines check-in counters which makes it inconvenient to stand. Meanwhile, the 

Scene of the Churning of the Milk Ocean area is located nearby the shops which can 

destroy the sculpture’s beauty. As a result, space management should be taken into 

account as a sufficient display space will increase the value of the art work. It will not 

only be a photo spot or building’s decoration, but also, the passengers will be able to 

appreciate it more. Also, there should be sufficient light for both day and night time. 

Regarding the size of the sign and font as well as language used, it is mostly 

agreed that the signs are too small and they are unnoticeable. The passengers cannot 

read the text as its color blends with background color, so it is unreadable. As a result, 

the passengers do not understand the presented art work. For the language used on the 

description signs, only English and Chinese are found. So, people who speak other 

languages cannot understand the description. In addition, the signs are not placed at 

eye-level and some are hidden in the corner. If the passengers do not notice it, they 

will never see it at all. 
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According to the majority, support from an information center or airport staff is 

not found. Some see that it is necessary while some do not because the interpretation 

can be delivered through technology aid in order to reduce cost.   

 

5.3.3 Experience Management  

Attractiveness of the exhibited art work is evaluated as high level and is the 

highest among all components of the three aspects.  Both passengers and experts 

perceive them as beautiful and delicate art work, especially the Giants and the Scene 

of the Churning of the Milk Ocean. 

Although the art work displayed inside the passenger terminal building presents 

its own beauty, there is no use of sound or other techniques to make them more 

astonishing. So, the passengers walk pass them without stopping by to look or take a 

photo due to lack of techniques to support them. 

Tourist engagement is evaluated as low level, and is the lowest among the 

experience management’s components. The airport does not encourage tourist 

engagement to the interpretation through any activity. It would be nice if the airport 

provides some, but there might be a limitation on property, safety, and maintenance. 

The passengers are impressed with the exhibited art work even though the 

impression is not at a high level. The impression can be perceived through taking a 

photo as a souvenir as they find it an authentic experience. It is mentioned that 

authenticity perceived by the tourists and their behavioral intention to appreciate a 

cultural tourist attraction are associated with each other in a positive way  

An awareness of Thai art preservation cannot be raised much as the passengers 

cannot understand the background of the art work. So, they might not be able to 

respond to this issue. Preserving the art work is evaluated as medium level, and is also 

ranked in the middle among all components. It is hardly possible, but it is not 

impossible. If the airport can provide a good interpretation and the passengers have 

enough time, they can learn about Thai art manner. 

New experience can stimulate the tourists to demand for travelling to an 

attraction. On the other hand, a frequent visitor who has a chance to experience 

Thailand more might have less demand for visiting an attraction. Consequently, a 

score of recommending other people to visit the attraction becomes higher than that of 
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visiting the attraction by themselves. This is because most of the respondents have 

been to Thailand more than once. The airport can take part in promoting the 

attractions through the presentation of Thai art work. Some passengers find that 

seeing the decorated art work at the airport is an alternative way to have an authentic 

experience and it could be a new form of tourism for those who do not have much 

time to explore to the real setting. It is related to (Gilmore & Pine, 2007) in which 

they believe that authentic experience is required to create tourism experience among 

the tourists. 

The passengers receive new experience from the airport service. According to 

their perception on the airport’s identity creation, it is possible because the Thai art 

presentation is provided apart from the ground service. Like (Aplin, 2002), the 

interpretation could create the identity of the place. 

Thai art interpretation is another way to add value to the airport. The passengers 

think that it helps distinguishing Suvarnabhumi Airport from others. It cannot be 

assessed economically, but the value rather comes from the passengers’ impression. 

When impressed with the authentic art work, a good feeling will widen the 

passengers’ perspective on it. Also, it is a way to encourage them to visit again as well 

as it is an opportunity to attract a number of tourists to visit the attractions. However, 

to do so, it requires good interpretation management as it plays an important part in 

encouraging tourists to set off their journey. 

The art work displayed inside the airport is another way of country promoting, 

and it is evaluated as medium level. The presentation of national art to the passengers’ 

eyes can present the nation’s art well.  

 

5.4 Hypothesis Testing 

  

The results of a hypothesis test are that a passenger’s personal data influences 

the effectiveness evaluation on the interpretation management in the aspect of 

information, presentation, and experience management differently.  

It is found that sample groups from different continents have opinions on the 

effectiveness evaluation on the interpretation management in the aspect of 

information, presentation, and experience management as well as the overall result 
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due to each continent’s different familiarity, interest, experience, and background 

knowledge of Thai art. It can be said that perception of people who are different is a 

part of an object’s definition which come from people’s interpretation of the 

information they perceive around them differently.  In terms of demography and 

socioeconomic, a number of researchers including Andriotis (2004), Besculides, Lee, 

and McCormick (2002), Easterling (2005), Haralambopoulos and Pizam (1996), 

Nunkoo and Ramkissoon (2010), Teye, Sirakaya, and Sönmez (2002) propose that 

there are various factors influencing tourists’ perception of the community where they 

visit. Those factors related with tourism activities provided by the destination include 

people’s gender, age, background, education, living area and bond with the 

community, and income.     

Sample groups with different religions have opinions on the effectiveness 

evaluation on the interpretation management only in the aspect of information 

management which can be explained that passengers’ familiarity and experience on 

Thai art influence on information management aspect. This means that passengers can 

understand and know how cohesive with the art work the explanation is, in which 

Pine and Gilmore (2013) mentioned in their study that an experience can be varied 

depending on each person.  Experience can be behavior, perception, and emotion on 

the place (Oh, Fiore, & Jeoung, 2007). 

Sample groups with different numbers of visits have opinions on the 

effectiveness evaluation on the interpretation management in the aspect of 

information, presentation, and experience management as well as the overall result 

which can be explained that the more frequent they visit Thailand, the more 

experience they obtain from hearing, observing, seeing and reading which influences 

their perspective towards Thai art. The results from those who frequently visit 

Thailand or have a lot of experience is better than that of those who lack experience. 

It is believed by several researchers including Mitas, Yarnal, Adams, and Ram (2012) 

and Su and Hsu (2013) that tourists will have positive emotion towards the visited site 

depending on the experience they receive from the site. Moreover, as studied 

previously by del Bosque and San Martín (2008), Su and Hsu (2013), and López-

Bueno et al. (2009), it is discovered that if the tourists are satisfied with the visited 

site, they will gain positive emotion.  Similarly, Filep and Deery (2010)’s findings 
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show that there are three elements of visiting a tourist attraction: tourist’s expectation, 

experience during the visit, and their feedback.   

 

5.5 Recommendations 

 

This research combines interpretation knowledge with the context of the airport 

which the result is a model of Thai art interpretation of Suvarnabhumi Airport. It can 

become background knowledge for conducting the following future research. 

As the research’s result presents a passenger model in overall, a study based on 

continents is very interesting to conduct because different amounts of passengers 

come from different continents, and they have different behaviors. Therefore, a study 

on an interpretation of each continents focusing on the three management aspects or a 

study of each management aspects in each continent can provide certain data 

revealing the tourists’ demand, interest, or appropriate approach used for the tourists. 

Moreover, it responds to the passengers’ demand in the aspect of Thai art 

interpretation. Eventually, a model suitable for each continent will be obtained. 

If the model is applied in the future, or if some components are adjusted, a study 

on a result of those changes can help improving the components that should be 

contained in the three management aspects. For example, which component should be 

added, or which one should be eliminated in case it is not feasible. This study can help 

improve the model to be more modern and able to respond to interpretation 

management. 

This study does not collect data from Thai passengers. If there is a study on 

Thai passengers in the future by using the same approach as foreign tourists either by 

each region separately or by all regions, it can reveal how well Thai passengers can 

understand the exhibited art work, and how Thai art interpretation management for 

Thai people should be. 
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5.6 Research Contributions 

 

The main location for this study is the passenger terminal building, 

Suvarnabhumi Airport. Although it is just a gate welcoming passengers, not a tourist 

attraction, the number of passengers keeps increasing each year. Therefore, the 

knowledge received from the study can contribute to academia and industry as follow.   

 

5.6.1 Contribution to academia 

Mostly, a concept, theory, or principle of an interpretation is associated with a 

natural or artificial tourist attraction. Suvarnabhumi Airport, a gateway for 

passengers, is selected as a case study. The finding of this study comes from a 

combination among the knowledge on interpretation, communication, experience 

management, and Thai art. By this, the components of interpretation management in 

all three aspects are derived through the experts’ approval. It can be divided into three 

specific aspects: information management, presentation management, and experience 

management. They can be considered as new knowledge since most of the 

interpretation related researches collect data from people at tourist attractions. In the 

academic field, the knowledge on these three management aspects can be applied with 

an interpretation in form of non-personal communication as well because technology 

trend has played a major role nowadays. So, the knowledge can be applied for future 

study. 

Furthermore, according to previous research, it is found that airport related 

research usually focuses on the airport’s service quality and passenger’s satisfaction 

of the airport, but the researches related to art interpretation in the airport is rarely 

found. So, this will be useful for the academic field. An interpretation does not have 

to relate to tourist attractions only, but an airport can be studied as well because these 

days the passengers demand other services besides the airlines. 
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5.6.2 Contribution to the industry 

The study’s result directly impacts Suvarnabhumi Airport in that they get to 

know that Thai art interpretation management requires an integration of all three 

aspects to impress the passengers, create a clear airport identification, and make 

understanding about Thai art among the passengers so as to change their attitude, 

motivate them, and spread their word. Moreover, it can help promoting the airport to 

be better known and internationally competitive. 

Suvarnabhumi Airport can apply a model of Thai art interpretation management 

to improve the interpretation management of both the existing passenger terminal 

building and new one soon to be built in order to improve the airport’s efficiency and 

ability to support increasing passengers each year. Regarding each minor element of 

Thai art interpretation management, the airport needs to consider promptness of 

information providing because each passenger has different length of free time at the 

airport to spend on watching the Thainess presentation. Therefore, the presented 

information must be concise, to-the-point, and cover all main ideas of the exhibited 

object while the exhibited object itself must be placed at a noticeable area with 

enough space for visitors to see it. Another way to enhance the efficiency of 

interpretation management and impress the visitors is the use of technology which 

will offer them a new airport experience.  

Moreover, the minor elements of each aspect of the interpretation management 

can be adapted to build passenger engagement while watching  a Thai art exhibition at 

the airport because it can bring the passengers pleasure and motivate them to be 

interested in visiting other tourist attractions where Thai art exhibition is held.  

Other tourist attractions where the same or similar Thai art work is exhibited 

including the Temple of Emerald Buddha, Wat Arun, Wat Pho, other temples in 

Thailand as well as a museum, Thainess learning center, and other interpretation-

oriented tourist attractions can adapt the elements of these three aspects to their 

context in order to respond to tourists’ different demands and behaviors most 

efficiently along with offering them new experience and memory for their journey. 

Another tourist attraction providing Thai art interpretation is a museum. Now 

that foreign tourists tend to visit museums to learn Thai history, art, or background 
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more, the model can be adapted to its context when considering values that will be 

added to the museum such as human resource, income, and time used for the process. 

Major tourist attractions in Thailand that provide presentations of the Giants, the 

Scene of the Churning of the Milk Ocean, Thai pavilion, multi-tiered roof Bushapaka 

throne are the Temple of the Emerald Buddha, Wat Pho, and Wat Arun. Also, the 

tourists can see Thai art through a story on the mural painting. Moreover, tourist 

attractions can apply the three management aspects or their components for the art 

interpretation as well to make the tourists understand the art work, acknowledge the 

interpretation, and receive a good experience when visiting the attraction. 

For a place like a hotel or restaurant with art decoration, although it is not 

affected directly, but it can adapt the model or components with its context or 

seasonal theme as well in order to make the place more outstanding and to impress the 

service recipients.        

 

5.7 Limitations of the Study 

 

Data collection periods are varied, but it is found that the least crowded period 

of Suvarnabhumi Airport is the period that passengers answered the questionnaire the 

most: 8:00 – 15:00 only. Other periods are so crowded that it was inconvenient to 

collect the data. Also, accessing the inner area cannot be done in this research due to 

the airport’s high security area which those who do not have a boarding pass are not 

allowed to enter. However, the airport suggested that the researcher show a video or 

picture of the Scene of the Churning of the Milk Ocean and Thai pavilion to the 

passengers to confirm with them whether they have seen them. Only purposive 

sampling was applied for the data collection and the received data was categorized by 

continents based on the Tourism Department’s standard which found that there was 

no equal proportion, but the issue can be discussed to find an overall of the continent 

category. It is considered as the beginning of future research which can be conducted 

based on by level of continent .In this study, the most efficient Thai art interpretation 

cannot be completed at Suvarnabhumi Airport without the cooperation of the public 

sector, private sector, Thai people, and academia. It results in an emergence of 

economic, social, and cultural value.   
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5.8 Conclusion Remarks 

 

This research is a combination of qualitative and quantitative methods which the 

scope of the study is based on an airport. Although the airport is perceived only as a 

part of the tourists’ destination, not an attraction, this airport provides Thai art 

decoration and interpretation. It partly attracts the tourists’ attention. A literature 

review together with experts’ suggestions, tourists’ opinions, and the committees and 

advisers’ comments are accumulated to be a complete thesis titled ‘A Thai Art 

Interpretation Management Model of Suvarnabhumi Airport.’ 
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Appendix A  

 

Questionnaire 

 “A Thai Art Interpretation Management Model of Suvarnabhumi 

Airport” 

Dear Airport Passenger, 

 

This questionnaire survey aims to evaluate the effectiveness of the 

current interpretation methods of Thai art at the passenger terminal, 

Suvarnabhumi Airport.  

The researcher would be very graceful for your participation in this 

research by completing this entire questionnaire, the results will be treated 

confidentially and it will used for only academic purposes.  
 

 The questionnaire consists of three sections.  

 Section 1 Demographic Profile 

Section 2  Evaluation of the effectiveness of the management 

of the interpretation of Thai art inside 

Suvarnabhumi Airport 

 Section 3 Comments and Suggestions 
 

Thank you very much for taking the time to complete this 

questionnaire. 

Sincerely yours, 

The researcher 

Suppachai Chanwanakul 

 

 

 

 

 

 
 

 

Section I Demographic Profile 

Directions Please put a tick in the  or provide answers that are 

most related to you.  

1. Gender  1) Male   2) Female 

 

2 Age   1) Less than or equal 20   2) 21 – 30  

 3) 31 – 40     4) 41 – 50   

 5) 51 – 60     6) 61 up 

3. Status   1) Single     2) Married  3) Divorced/Separated/Widowed 

4. Country of residence …………………………………… 

5. Religion  1) Christian   2).Buddhism     3) Islam 

   4)  No religion   5) Other (please specify)........ 

6. Education  1) High school or lower   2) Bachelor  

 3) Postgraduate 

7. Occupation  
 1) Professional e.g. Nurse, Pharmacist, Engineer,     Professor, Scientist, 

Architect, Attorney, Accountant, Lawyer, Diplomat, Musician, Journalist 
 2) Administrative and Management e.g. President, Chairman, Director, 

CEO, Manager, Executive 

 3)  Clerical, Salesman and Commercial Personnel  

 4) Student  5) Retired  6) Other (please specify).................... 

8. Annual Income (US Dollars)  

 1) Less than $10,000  2) $10,000-$19,999  3) $20,000-$29,999 

 4) $30,000-$39,999  5) $40,000-$49,999  6) $50,000-$59,999 

  7)  $60,000-$69,999    8) $69,999 up 

9. Purpose of traveling 

 1) Leisure/Holidays  2) Education  3) Visiting friends/relatives 

 4) Business   5) Meeting/Seminar  

10. Number of visits to Thailand (including this visit)  ……..  time(s) 

11. Number of times using Suvarnabhumi Airport (including this time) 
……..  time(s) 

12. What kind of art are you interested in?  

 1) Painting   2) Music  3) Architecture 

 4) Sculpture   5) Literature  6) Other (pls. specify)… 

  



 

 

5
6
6
 

Section II Evaluation of the effectiveness of the management of the interpretation of Thai art inside Suvarnabhumi Airport 

Directions Please tick     the appropriate box ( ) that corresponds to your comments related to the presentation, information, and experience management 

of the Thai art exhibited interpretation (Giants, Scene of the Churning of the Milk Ocean, Thai Pavilion and The Multi-tiered rood Bushapaka 

Throne) inside Suvarnabhumi Airport. Each statement is used to evaluate 4 different displayed arts. 

 

 

  Strongly agree (5)  Agree (4)  Neutral (3)  Disagree (2)  Strongly disagree (1)

Presentation Management Giants 
Scene of the Churning 

of the Milk Ocean 
Thai Pavilion 

The multi-tiered roof 

Bushapaka Throne  

  

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

1. The art exhibited inside the terminal can be 

seen clearly. 

                    

2. The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points. 

                    

3. The art exhibited is interpreted appropriately 

for people of all ages and genders. 

                    

4. Various ways of technological communication 

are suitable for art exhibited inside the terminal. 

                    

5. Stories and interpretations of the art exhibited 

within the terminal at each point are all related. 

                    

6. The art exhibited inside the terminal is located 

in an area with sufficient space for viewing. 
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Presentation Management Giants 
Scene of the Churning 

of the Milk Ocean 
Thai Pavilion 

The multi-tiered roof 

Bushapaka Throne  

  

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

7. Lighting in the area of the art exhibition inside 

the terminal is appropriately and adequately 

managed.  

                    

8. The label of each piece of the art displayed 

inside the terminal can be seen clearly. 

                    

9. The fonts of the label of each piece of art 

exhibited inside the terminal are clearly seen, easy 

to read, and clear. 

                    

10. Boards showing the meanings of the art 

exhibited in the terminal appear in many 

languages such as English, Chinese, French, 

Spanish, Japanese, Russian, etc. 

                    

11. The information center can facilitate the 

viewing of the art exhibited inside the terminal. 

                    

12. Airport staff can facilitate while experiencing 

the art exhibited inside the terminal 
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Information Management Giants 

Scene of the 

Churning of the 

Milk Ocean 

Thai Pavilion 

The multi-tiered 

roof Bushapaka 

Throne  

  

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

1. The given descriptions reveal cohesive 

meanings. 

                    

2. The given descriptions are related to the 

objects. 

                    

3.  The given descriptions explain clearly.                     

4. The given descriptions cover important 

details. 

                    

5. The number of given descriptions words is 

appropriate. 

                    

6. The given descriptions are well-presented.                     

  



 

 

5
6
9
 

Experience Management Giants 
Scene of the Churning 

of the Milk Ocean 
Thai Pavilion 

The multi-tiered roof 

Bushapaka Throne  
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5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

 

5 

 

4 

 

3 

 

2 

 

1 

1. The art exhibited inside the terminal is beautiful, 

making viewing pleasurable. 

                    

2. The art exhibited inside the terminal is 

astonishing, with techniques, lighting, sounds, and 

other features. 

                    

3. The interpretation of Thai art exhibited inside 

the terminal allows participation of the viewer 

while watching, such as pressing a button or 

touching objects. 

                    

4. The interpretation of Thai art exhibited inside 

the terminal makes a deep impression on Thai 

culture. 

                    

5. The interpretation of Thai art exhibited inside 

the terminal opens a new perspective on Thai art. 

                    

6. The interpretation of Thai art exhibited inside 

the terminal creates a sense of preservation, 

conservation or the feeling of cherishing Thai art. 

                    

7. The interpretation of Thai art exhibited inside 

the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 
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Experience Management Giants 
Scene of the Churning 

of the Milk Ocean 
Thai Pavilion 

The multi-tiered roof 
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5 
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3 

 

2 

 

1 

8. The interpretation of Thai art exhibited inside 

the terminal urges visitors to suggest others to 

travel to attractions that exhibit art in a similar 

way. 

                    

9. The interpretation of Thai art exhibited inside 

the terminal creates a new experience. 

                    

10. The interpretation of Thai art exhibited inside 

the terminal creates the value of Thai art. 

                    

11. The interpretation of Thai art exhibited inside 

the terminal makes Thailand more known to the 

world. 

                    

12. The interpretation of Thai art exhibited inside 

the terminal helps promote the airport to be known 

more. 

                    

13. The interpretation of Thai art exhibited inside 

the terminal adds value to the airport. 

                    

14. The interpretation of Thai art exhibited inside 

the terminal creates a unique identity of the airport. 

                    

  



 

 

5
7
1
 

Section 3 Comments and Suggestions (If any) 

………………………………………………………………………..………………………………………………………………………

………………………………………………………...…………………………..…………………………………………………..………

…………………………………………..…………………………………………………..………………………………………………… 
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Appendix B 

 

Interview Objective 1 

 

To study the current contexts of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport 

 

Date of interview………………….Time……………….Venue…………………….. 

Questions 

1. What are the current contexts of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport in relation to information management?  

2. What are the current contexts of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport in relation to presentation management?  

3. What are the current contexts of interpretation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport in relation to experience management?  

 

 

   

Thank you for your cooperation. 

The researcher 
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Appendix C  

 

Interview Objective 2 

To evaluate the effectiveness of the current interpretation methods of Thai Art 

at the passenger terminal, Suvarnabhumi Airport 

 

Date of interview………………….Time………………. 

Gender………… Country of residence…………………..Age…………………. 

Questions 

1. What do you think about the information management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport?  

2. What do you think about the presentation management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport?  

3. What do you think about the experience management of Thai Art at the 

passenger terminal, Suvarnabhumi Airport?  

  

 

Thank you for your cooperation. 

The researcher 
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Appendix D 

 

Interview Objective 3 

To propose the model of Thai Art interpretation management at the passenger 

terminal, Suvarnabhumi Airport 

 

Date of interview………………….Time……………….Venue…………………….. 

Questions 

1. Can the model of Thai art interpretation management at the passenger 

terminal, Suvarnabhumi Airport be implemented? If not, could you please advise?  

2. Are the supporting components of information management suitable? And 

how?  

3. Are the supporting components of presentation management suitable?  And 

how?  

4. Are the supporting components of experience management suitable? And 

how?  

5. Do you have any comments on how to improve the model of Thai art 

interpretation management at the passenger terminal, Suvarnabhumi Airport?  

 

 

Thank you for your cooperation. 

The researcher 

  



575 

 

Appendix E  

 

IOC 

Item-Objective Congruence Results 

(1=Consistent, 0=Do not confirm, -1=Inconsistent) 

Items Experts ‘opinions 

 
1 2 3 4 5 Total Mean 

Part 1Demographic Profile 1 1 1 1 1 5 1 

1.  Gender 1 1 1 1 1 5 1 

     Male 1 1 1 1 1 5 1 

     Female 1 1 1 1 1 5 1 

2   Age 1 1 1 1 1 5 1 

     Less than or equal 20  1 1 1 1 1 5 1 

    21 – 30  1 1 1 1 1 5 1 

    31 – 40  1 1 1 1 1 5 1 

    41 – 50   1 1 1 1 1 5 1 

    51 – 60  1 1 1 1 1 5 1 

    61 up 1 1 1 1 1 5 1 

3.  Marital status 1 1 1 1 1 5 1 

    Single 1 1 1 1 1 5 1 

    Married 1 1 1 1 1 5 1 

    Divorced/Separated/Widowed 1 1 1 1 1 5 1 

4. Country of residence…………… 1 1 1 1 1 5 1 

5. Religion 1 1 1 1 1 5 1 

    Buddhism   1 1 1 1 1 5 1 

    Christian 1 1 1 1 1 5 1 

    Islam 1 1 1 1 1 5 1 

Other (please specify)...................... 1 1 0 1 1 4 0.8 

    No religion 1 1 1 0 1 4 0.8 

6.  Education 1 1 1 1 1 5 1 

    High school or lower 1 1 1 1 1 5 1 

    Bachelor  1 1 1 1 1 5 1 

    Postgraduate 1 1 1 1 1 5 1 

7.  Occupation 1 1 1 1 1 5 1 

    Professional  1 1 0 1 1 4 0.8 

    Administrative and Management  1 1 1 1 1 5 1 

    Clerical, Salesman and 

Commercial Personnel  1 1 1 1 1 5 1 

    Student 1 1 1 1 1 5 1 
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Items Experts ‘opinions 

 
1 2 3 4 5 Total Mean 

    Retired 1 1 1 1 1 5 1 

    Other (please specify)............... 1 1 0 1 1 4 0.8 

8.  Annual Income (US Dollars) 1 1 1 1 1 5 1 

     Less than $10,000 1 1 1 1 1 5 1 

     $10,000-$19,999 1 1 1 1 1 5 1 

     $20,000-$29,999 1 1 1 1 1 5 1 

     $30,000-$39,999 1 1 1 1 1 5 1 

     $40,000-$49,999 1 1 1 1 1 5 1 

     $50,000-$59,999 1 1 1 1 1 5 1 

     $60,000-$69,999 1 1 1 1 1 5 1 

     $70,000 UP 1 1 1 1 1 5 1 

9.  Purpose of the trip 1 1 1 1 1 5 1 

     Leisure/Holidays 1 1 1 1 1 5 1 

     Education 1 1 1 1 1 5 1 

     Visiting friends/relatives 1 1 1 1 1 5 1 

     Business 1 1 1 1 1 5 1 

     Meeting/Seminar 1 1 1 1 1 5 1 

     Other (pls. specify)............ 1 1 0 1 1 4 0.8 

10. Number of visiting Thailand 

(including this time)  time(s) 

1 1 1 1 1 5 1 

11. Number of using Suvarnabhumi 

Airport (including this time) ..  

time(s) 

1 1 1 1 1 5 1 

12. What Kind of art are you 

interested in?  1 1 1 1 1 5 1 

     Painting 1 1 1 1 1 5 1 

     Music 1 1 1 1 1 5 1 

     Architecture 1 1 1 1 1 5 1 

     Sculpture 1 1 1 1 1 5 1 

     Literature 1 1 1 1 1 5 1 

     Other (pls. specify)............ 1 1 0 1 1 4 0.8 
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Items Experts ‘opinions 

Presentation Management 1 2 3 4 5 Total Mean 

1. The art exhibited inside the terminal can be seen 

clearly. 1 1 1 1 1 5 1 

2. The art exhibited inside the terminal clearly 

expresses the essence of stories and focal points. 1 0 1 1 1 4 0.8 

3. The art exhibited is interpreted appropriately for 

people of all ages and genders. 1 1 1 1 1 5 1 

4. Various ways of technological communication are 

suitable for art exhibited inside the terminal. 0 1 1 0 1 3 0.6 

5. Stories and interpretations of the art exhibited 

within the terminal at each point are all related. 1 1 1 0 1 4 0.8 

6. The art exhibited inside the terminal is located in an 

area with sufficient space for viewing. 1 1 1 1 1 5 1 

7. Lighting in the area of the art exhibition inside the 

terminal is appropriately and adequately managed. 1 1 1 1 1 5 1 

8. The label of each piece of the art displayed inside 

the terminal can be seen clearly. 1 1 1 1 1 5 1 

9. The fonts of the label of each piece of art exhibited 

inside the terminal are clearly seen, easy to read, and 

clear. 1 1 1 1 1 5 1 

10. Boards showing the meanings of the art exhibited 

in the terminal appear in many languages such as 

English, Chinese, French, Spanish, Japanese, Russian, 

etc. 1 1 1 1 1 5 1 

11. The information center can facilitate the viewing 

of the art exhibited inside the terminal. 1 1 1 0 1 4 0.8 

12. Airport staff can facilitate while experiencing the 

art exhibited inside the terminal 1 1 1 0 1 4 0.8 

 

Information Management 1 2 3 4 5 Total Mean 

1. The given descriptions reveal cohesive meanings. 1 0 1 1 1 4 0.8 

2. The given descriptions are related to the objects. 1 1 1 0 1 4 0.8 

3.  The given descriptions explain clearly. 1 1 0 1 1 4 0.8 

4. The given descriptions cover important details. 1 1 0 1 1 4 0.8 

5. The number of given descriptions words is appropriate. 1 1 1 1 1 5 1 

6. The given descriptions are well-presented  1 1 1 1 1 5 1 
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Experience Management 1 2 3 4 5 Total Mean 

1. The art exhibited inside the terminal is beautiful, 

making viewing pleasurable. 

1 1 1 1 1 5 1 

2. The art exhibited inside the terminal is 

astonishing, with techniques,  sounds, and other 

features. 

1 1 1 1 1 5 1 

3. The interpretation of Thai art exhibited inside 

the terminal allows participation of the viewer 

while watching, such as pressing a button or 

touching objects. 

1 0 1 1 0 3 0.6 

4. The interpretation of Thai art exhibited inside 

the terminal makes a deep   impression on Thai 

culture. 

1 0 1 0 1 3 0.6 

5. The interpretation of Thai art exhibited inside 

the terminal opens a new perspective on Thai art. 

1 1 1 1 1 5 1 

6. The interpretation of Thai art exhibited inside 

the terminal creates a sense of preservation, 

conservation or the feeling of cherishing Thai art. 

1 0 1 1 1 4 0.8 

7. The interpretation of Thai art exhibited inside 

the terminal encourages visitors to visit the 

attractions that exhibit art in a similar way. 

1 1 1 0 1 4 0.8 

8. The interpretation of Thai art exhibited inside 

the terminal urges visitors to suggest others to 

travel to attractions that exhibit art in a similar 

way. 

1 1 1 1 1 5 1 

9. The interpretation of Thai art exhibited inside 

the terminal creates a new experience. 

1 1 1 0 1 4 0.8 

10. The interpretation of Thai art exhibited inside 

the terminal creates the value of Thai art. 

1 0 1 1 1 4 0.8 

11. The interpretation of Thai art exhibited inside 

the terminal makes Thailand more known to the 

world. 

1 1 0 1 1 4 0.8 

12. The interpretation of Thai art exhibited inside 

the terminal helps promote the airport to be known 

more. 

1 1 1 1 1 5 1 

13. The interpretation of Thai art exhibited inside 

the terminal adds value to the airport. 

1 0 1 1 1 4 0.8 

14. The interpretation of Thai art exhibited inside 

the terminal creates a unique identity of the airport. 

1 1 1 1 1 5 1 

0.94 
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Appendix F 

 

A Result of the Questionnaire’s Reliability 

Appendix Table 1: Reliability’s result of the tourists’ opinions on an effectiveness 

evaluation of Thai art interpretation of Suvarnabhumi Airport 

questionnaire  

Tourists’ opinions 
Reliability 

() 

1
st
 Aspect: Presentation management of 12 Giants   

1.1.1 .541 

1.1.2 .342 

1.1.3 .602 

1.1.4 .682 

1.1.5 .682 

1.1.6 .616 

1.1.7 .567 

1.1.8 .517 

1.1.9 .625 

1.1.10 .625 

1.1.11 .484 

1.1.12 .339 

Total .870 

1
st
 Aspect: Presentation management of the Scene of the Churning 

of the Milk Ocean 

 

1.2.1 .575 

1.2.2 .415 

1.2.3 .731 

1.2.4 .714 

1.2.5 .534 

1.2.6 .624 

1.2.7 .485 

1.2.8 .447 
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Appendix Table 1 (Cont.) 

 

Tourists’ opinion 

 

Reliability 

() 

1
st
 Aspect: Presentation management of the Scene of the 

Churning of the Milk Ocean (Cont.) 

 

1.2.9 .533 

1.2.10 .519 

1.2.11 .599 

1.2.12 .673 

Total .877 

1
st
 Aspect: Presentation management of Thai pavilion  

1.3.1 .587 

1.3.2 .667 

1.3.3 .686 

1.3.4 .303 

1.3.5 .625 

1.3.6 .705 

1.3.7 .741 

1.3.8 .744 

1.3.9 .804 

1.3.10 .564 

1.3.11 .739 

1.3.12 .626 

Total .914 

1
st
 Aspect: Presentation management of the multi-tiered roof 

Bushapaka throne 

 

1.4.1 .642 

1.4.2 .438 

1.4.3 .531 

1.4.4 .450 
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Appendix Table 1 (Cont.) 

 

Tourists’ opinion 
Reliability 

() 

1
st
 Aspect: Presentation management of the multi-tiered roof 

Bushapaka throne (Cont.) 

 

1.4.5 .525 

1.4.6 .664 

1.4.7 .535 

1.4.8 .538 

1.4.9 .346 

1.4.10 .357 

1.4.11 .408 

1.4.12 .492 

Total .830 

Total of the 1
st
 Aspect: Presentation management  .931 

2
nd

 Aspect: Information management of 12 Giants   

2.1.1 .555 

2.1.2 .733 

2.1.3 .683 

2.1.4 .673 

2.1.5 .827 

2.1.6 .818 

Total .892 

2
nd

 Aspect: Information management of the Scene of the 

Churning of the Milk Ocean 

 

2.2.1 .516 

2.2.2 .609 

2.2.3 .775 

2.2.4 .719 

2.2.5 .636 
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Appendix Table 1 (Cont.) 

 

Tourists’ opinion 

 

Reliability 

() 

2
nd

 Aspect: Information management of the Scene of the 

Churning of the Milk Ocean (Cont.) 

 

2.2.6 .797 

Total .863 

2
nd

 Aspect: Information management of Thai pavilion  

2.3.1 .760 

2.3.2 .764 

2.3.3 .725 

2.3.4 .728 

2.3.5 .727 

2.3.6 .844 

Total .910 

2
nd

 Aspect: Information management of the multi-tiered roof 

Bushapaka throne 

 

2.3.1 .607 

2.3.2 .730 

2.3.3 .672 

2.3.4 .696 

2.3.5 .778 

2.3.6 .639 

Total .877 

Total of the 2
nd

 Aspect: Information management .956 
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Appendix Table 1 (Cont.) 

 

Tourists’ opinion 

 

Reliability  

() 

3
rd

 Aspect: Experience management of 12 Giants  

3.1.1 .865 

3.1.2 .666 

3.1.3 .794 

3.1.4 .495 

3.1.5 .544 

3.1.6 .523 

3.1.7 .636 

3.1.8 .582 

3.1.9 .865 

3.1.10 .452 

3.1.11 .467 

3.1.12 .470 

3.1.13 .655 

3.1.14 .429 

Total .903 

3
rd

 Aspect: Experience management of the Scene of the 

Churning of the Milk Ocean 

 

3.2.1 .892 

3.2.2 .923 

3.2.3 .505 

3.2.4 .556 

3.2.5 .706 

3.2.6 .607 

3.2.7 .614 
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Appendix Table 1 (Cont.) 

Tourists’ opinion 

 

Reliability 

() 

3
rd

 Aspect: Experience management of the Scene of the 

Churning of the Milk Ocean (Cont.) 

 

3.2.8 .854 

3.2.9 .308 

3.2.10 .886 

3.2.11 .710 

3.2.12 .865 

3.2.13 .474 

3.2.14 .779 

Total .935 

3
rd

 Aspect: Experience management of Thai pavilion  

3.3.1 .491 

3.3.2 .513 

3.3.3 .650 

3.3.4 .454 

3.3.5 .784 

3.3.6 .610 

3.3.7 .682 

3.3.8 .428 

3.3.9 .471 

3.3.10 .423 

3.3.11 .486 

3.3.12 .762 

3.3.13 .515 
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Appendix Table 1 (Cont.) 

 

Tourists’ opinion 
Reliability 

() 

3
rd

 Aspect: Experience management of Thai pavilion (Cont.)  

3.3.14 .686 

Total .887 

3
rd

 Aspect: Experience management of the multi-tiered roof 

Bushapaka throne 

 

3.4.1 .464 

3.4.2 .720 

3.4.3 .798 

3.4.4 .416 

3.4.5 .471 

3.4.6 .528 

3.4.7 .470 

3.4.8 .442 

3.4.9 .603 

3.4.10 .547 

3.4.11 .800 

3.4.12 .648 

3.4.13 .871 

3.4.14 .690 

Total .906 

Total of the 3
rd

 Aspect: Experience management  .959 

Total of reliability .967 
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