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This study aims to create a model for cultural tourism destination development 

focusing on stakeholder participation. It was revealed that there are a great number of 

tourism destinations confronted with inefficiency in accommodating tourists, an 

insufficiency in the essential quality of tourism products and services, an increase in 

the overcrowding of tourists, and the deterioration of the landscape and the physical 

features in a tourism destination. Although there are a number of researches on 

tourism destination, the majority of the studies focus on the image, the competencies 

for competitiveness, and the evaluation of tourism destination. Previous research has 

focused mainly on general types of tourism destinations, with only limited research on 

cultural tourism destination development.  

This study therefore aims to develop a model for cultural tourism destination 

development focusing on stakeholder participation. The study comprises three main 

research questions: 1) What is the capacity of cultural tourism destination? 2) What 

are the roles of stakeholders in the cultural tourism destination development? 3) What 

is the cultural tourism destination development model? To address these research 

questions, mixed methods using quantitative and qualitative research techniques were 

employed. The quantitative research method was applied to study the capacity of 

cultural tourism destination, in Nakhon Si Thammarat Province, the selected area of 

this research. The data were collected from 580 tourists who completed the 

questionnaire in Nakhon Si Thammarat using a convenient sampling technique. The 
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Confirmatory Factor Analysis (CFA) was then utilized to analyze the data. The 

qualitative research method was performed to study the role of stakeholder 

participation in the development of cultural tourism destination. In addition, an in-

depth interview was conducted with the stakeholders by using the purposive and 

snowball sampling methods to develop the model for cultural tourism destination 

development. A similar approach, in-depth interviewing using the purposive method, 

was then performed by the tourism academics to confirm the cultural tourism 

destination development model. 

 The study result highlights that a model for cultural tourism destination 

development must consist of three important procedures. The first step is to study the 

cultural tourism destination components including attractions, accommodations, 

accessibilities, amenities, activities, people, resident hospitality and conservation/ 

preservation. The second step is to study the role of stakeholder participation in the 

development of cultural tourism destination. The stakeholders in this study include the 

local government, tourism entrepreneurs, and community representative. The 

stakeholder participation consists of four procedures: First, decision-making, which 

comprises initial decision, on-going decision, and operational decision. Second, 

implementation participation includes resource contributions, participation by 

administration and coordination, and enlistment in programs. Third, benefit 

participation includes material benefit, social benefit, and personal benefit. Fourth, 

evaluation participation. The final step is to create the success factors for the cultural 

tourism destination development, which is conscious mind, coordination and 

cooperation, local government support, local people participation and good 

leadership. The conscious mind is the most important factor consisting of host 

conscious mind and tourist conscious mind. 
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CHAPTER 1 

 

INTRODUCTION 

 

1.1  Background of the Research 

 

The world of tourism’s trends and directions of travel is growing steadily. The 

World Tourism Organization predicts that by 2020 the number of tourists will reach 

1,561 million with the average growth rate of 4.1 percent per year (Ministry of 

Tourism and Sports, 2012). The tourism industry’s growing stability enhances and 

influences the global economy and society (Aziz, 2002). Cultural tourism has become 

an important part in the history of tourism development (Aziz, 2002). McCain and 

Ray (2003) and Peter (1999) stated that cultural tourism takes places across the world 

as a state’s tool to illustrate a positive image of the country. Gordin (2011) and 

Holloway (1998) also concurred that cultural tourism is one type of tourism which 

had been growing and developing rapidly. Bachleitner and Zins (1999) also supported 

that cultural tourism spreads gradually. Cultural tourism is a type of tourism 

discovered and is contributing to the new cultural experience participation (Reisinger, 

1994). Tourists interact with the locals as a host and experience the cultural 

uniqueness and characteristics of the place (Wall & Mathieson, 2006, p. 261). 

According to Richards (1996) the growth of tourism in many countries is a way to 

promote local culture and enhance the dispersants on seasonal tourism and geography. 

Urosevic (2012) mentioned that the context of change in economic, political, and 

social greatly affects the world. Cultural tourism played a significant role in 

communicating the core value of intercultural dialogue, protection and promotion of 

cultural diversity, and the conservation of cultural heritage, whose tangible and 

intangible assets are the vital part of the cultural identity (Urosevic, 2012).  

Tourist attractions play a considerable role in creating a successful tourist 

destination factor that entices tourists (Leask, 2010). Cultural tourism is the center of 

success for regional and overall tourism development (Gum, 1994; Leiper, 1990). 
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These days numerous tourism destinations have issues in accommodating tourists, as 

mentioned by McKercher and Ho (2006), tourism destination which is a tourist’s 

choice, might occasionally be insufficient with the essential quality of tourism 

products and services. Furthermore, an increase in the overcrowding of tourists, and 

the deterioration of the landscape and the physical features in numerous tourism 

destinations leads to the reduction of tourist satisfaction. Many tourism destinations 

encountered problems in terms of the capacity to accommodate tourists (Butler, 

1996). 

 The Ministry of Tourism and Sports Thailand established a strategy for the 

development of tourism products and services to ensure that they reach the quality 

and safety standard. The measurement index in this section reflects the weakness of a 

tourism destination; therefore tourism destinations should be rehabilitated and 

developed to prime the destination to accommodate tourists by developing tourism 

products and services for quality and safety along the international standard (Jira 

Buatong, 2014). The cultural tourism destination has spread in various interesting 

regions including the North, Northeast, Central, South, and especially, Nakhon Si 

Thammarat province. 

 Nakhon Si Thammarat Province set the tourism mission as one of its 

objectives, which is to restore and develop tourism resources, including tourism 

destinations, people, marketing sector, and tourism public relations in order to 

strengthen the positive image of the province Nakhon Si Thammarat Provincial 

Administrative Organization (2014). There are numerous tourism features of Nakhon 

Si Thammarat’s tourist destinations that should be developed and improved, such as, 

1) the readiness of venue, 2) safety, 3) accessibility, 4) hospitality staff, and 5) public 

relations. The readiness of venue and the safety features needs to be developed to 

accommodate the increasing number of tourists. Chao Temrak and Nattaphan Kajennun 

(2010) remarked that Nakhon Si Thammarat possesses the availability in products, 

price, and physical environment to a certain extent, but if the province intends to 

attract and accommodate the increasing number of tourists, the quality standard, the 

readiness and the safety of tourist destinations/hotels/accommodations must be further 

developed. Moreover, the inadequacy of accessibility, the shortage of staff in service 

sector and the deficiency of public relations are still issues, which is confirmed by the 
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proportion of travel behavior of the province survey, year 2011, conducted by the 

Ministry of Tourism and Sports (2012). Several tourism issues were found such as 

public transportation service, impolite service staff, problems in accessibilities to 

some tourist destinations because of unclear traffic signs, safety issues, problems in 

foods and beverage services, lack of mass media and information in English in most 

tourism destinations, the insufficient number of public relations staff who can 

communicate and provide information to tourists using the English language. Oraphan 

Chanin, Piangpis Sriprasert, Jantira Phooma, Praoau Chanin, Rattiya Suttara, and 

Piyapong Sananut (2011) also supported that tourism staff must improve their ability 

to communicate in English and other foreign languages. In addition, tourism publicity 

is not thorough, such as no tourist service center being provided in some tourism 

destinations, no regular tourist guides in the tourist destination, inadequate readiness 

in tourist destinations, and deficiencies in tourist destination infrastructure services. 

These problems reflect that most of Nakhon Si Thamamarat’s cultural tourist 

destinations still have problems in being ready to accommodate tourists in several 

aspects. Murphy, Pritchard, and Smith (2000) stated that the lack of readiness in 

tourism affects tourism experience and tourism infrastructure service, which are 

important factors that indicate the quality of tourism destinations and perception in the 

value of the trips. Russo (2002) affirmed that tourism destinations must take into 

account the quality in accessibilities and the significance of the main tourism 

resources in terms of quality, cultural, friendliness in hospitality and services, and 

tourist’s experience, as well as providing tourism infrastructure with the international 

standard needed. (Russo, 2002). 

Nowadays, studies on tourist destination are abundant with the majority 

focusing on the image of tourism destination, followed by the competency 

competitiveness of the tourism destination and the evaluation of tourism destination 

respectively. However, most of those studies are related to general types of tourism 

destination with a limited study that focuses on cultural tourism destination 

development, as presented in table 1.1. Therefore, this is a research gap that leads to 

the aim of this study, which is the Cultural Tourism Destination Development. 
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Table 1.1  Previous Studies on Cultural Tourism Destination Development 

 

Authors /year Study areas 

Tourism 

Destination 

Evaluation 

Tourism 

Destination 

Competitive 

Tourism 

Destination / 

Brand / 

Image 

Cultural 

Tourism 

Destination 

Development 

Ashton (2015)   ✓  

Bernini and Cagnone (2014) ✓    

Ben-Dalia, Collins-Kreiner, 

and Churchman (2013) 

✓    

Tam (2012) ✓    

Chen, Chen, and Lee (2010)   ✓  

Crouch (2010)  ✓   

Lee, Huang, and Yeh (2010) ✓    

Cracolici and Nijkamp (2009)  ✓   

Lopez-Toro, Diaz-Munoz, and 

Perez-Moreno (2010) 

✓    

Li, Wu, and Cai (2008)    ✓ 

Mohamed (2008)   ✓  

Henderson (2007)   ✓  

Arthur and Mensah (2006)    ✓ 

Formica and Uysal (2006) ✓    

Henkel, Henkel, Agrusa, 

Agrusa, and Tanner (2006) 

  ✓  

Hosany, Ekinci, and Uysal 

(2006) 

  ✓  

Lee and King (2006)  ✓   

Poria, Reichel, and Biran 

(2006) 

   ✓ 

Radisic and Mihelic (2006)   ✓  

Enright and Newton (2005)  ✓   

Enright and Newton (2004)  ✓   

Dwyer and Kim (2003)  ✓   

Nasser (2003)    ✓ 

Baloglu and Mangaloglu 

(2001) 

  ✓  

Buhalis (2000)  ✓   

Ritchie and Crouch (2000)  ✓   

Choi, Chan, and Wu (1999)   ✓  

Total           6            8 9 4 
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1.2  Justification of the Research 

 

This study is important and it is very crucial that the efficiency of cultural 

tourism destination must be developed. The details are as follows:     

Firstly, to promote the cultural tourism destination development of Thailand in 

order to obtain a vital tourism role, which can establish a tourist destination’s positive 

image. As stated by Mill and Morrison (1985), tourism destination influences visitors 

who arrive at that region.   

Secondly, to promote the cultural tourism destination, which is one of the 

tourism development policies of Thailand and is a principle policy of Nakhon Si 

Thammarat Province.  The consequence of this policy will enable tourists to spend 

more time at a tourism destination leading to the creation of jobs, occupation 

opportunities and income to the local residents. This concept was also supported by 

several researchers, such as Liu and Var (1986), du Cros (2001), de Oloveira (2003), 

Choi and Sirakaya (2005) and Baum and Szivas (2008) who  cited that people benefit 

from tourism in terms of economic, employment, investment and profitability of local 

businesses.                                                               

Thirdly, to encourage stakeholders who are affected both positively and 

negatively by tourism to participate in the development of the cultural tourism 

destination of Nakhon Si Thammarat in response to the trend of sustainable 

development. As conferred by Wang, Yamada, and Brothers (2011) and Wilson, 

Fesenmaier, Fesenmaier, and Es (2001), stakeholders’ cooperation and support are 

vital for a successful tourism destination development. Oraphan Chanin et al. (2011) 

also agreed that the tourism destination management in Nakhon Si Thammarat must 

integrate a participating management from all sectors. 

Fourthly, to create a model for developing the capacity of tourism destination 

efficiently. This will serve as a guideline for the associated administrators to develop 

the tourism destination of Nakhon Si Thammarat professionally. Also, tourists will be 

able to visit the cultural tourism destination of Nakhon Si Thammarat with better 

convenience and higher satisfaction. As McIntosh and Goeldner (1990) agreed, that 

tourist destinations can drive people to travel. Similar to, Gee, Makens, and Choy 

(1989) who supported that both the quantity and quality of tourism destinations will 

affect the decision of tourists for travelling  
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Finally, to promote and preserve the outstanding unique and magnificent 

cultural value of Nakhon Si Thammarat in achieving sustainable development. 

 

1.3  Research Questions 

 

This research aims to study how to create a model in cultural tourism 

destination development with an emphasis on the participation of stakeholders. The 

following research questions were stated to achieve the aim of this study. 

1)  What is the capacity of cultural tourism destination?  

(1) What is the capacity level of the cultural tourism destination 

components? 

(2) Do the principle components of cultural tourism destination fit the 

empirical data? 

2)  What are the roles of stakeholders in the cultural tourism destination 

development? 

(1)  What are the participating roles of local government on the cultural 

tourism destination development? 

(2)  What are the participating roles of entrepreneurs on the cultural 

tourism destination development? 

(3)  What are the participating roles of the community on the cultural 

tourism destination development? 

(4)  What are the success factors for the cultural tourism destination 

development? 

3)  What is the cultural tourism destination development model? 
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Table 1.2  Hypothesis of the Research 

 

Research questions Hypothesis of research 

1)  What is the capacity of cultural 

tourism destination? 

 

 

H1a:  The components of cultural 

tourism destination fit the 

empirical data. 

H1b:  The attraction component fits the 

empirical data. 

H1c:  The accommodation component 

fits the empirical data. 

H1d:  The accessibilities component fits 

the empirical data. 

H1e:  The amenities component fits the 

empirical data. 

H1f:  The activities component fits the 

empirical data. 

H1g:  The acceptance component fits the 

empirical data. 

H1h:  The people component fits the 

empirical data. 

H1i:  The residents’ hospitalities 

component fits the empirical data. 

H1j:  The conservation/preservation 

component fits the empirical data. 

 

1.4  Scope of the Research 

  

The study emphasized on the capacity of cultural tourism destination by 

focusing specifically on the history/archaeology site /antiques and the roles of 

stakeholders for the development of tourism destination and the cultural tourism 

destination development model. Nakhon Si Thammarat was chosen as a place to study 
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because it is one of Thailand’s historical provinces. The province still maintains 

ancestral civilization customs, which will be inherited by the next generation. Nakhon 

Si Thammarat holds a significant Buddhism tourist destination, prioritizing the 

tourism mission as one of its objectives, which entails the restoration and 

development of tourism resources such as, tourism destinations, people, the marketing 

sector, and tourism public relations in order to strengthen the positive image of the 

province.  

The tourism destination selected in this study is the cultural tourism 

destination of Nakhon Si Thammarat. The criteria for selecting the tourism destination 

of this study are as follows: First criteria; being a significant area of cultural tourism. 

Second; being a tourist destination that is unique to the province. Third; having 

tourists visit that destination continuously.  The study was carried out from June 1, 

2013 to December 31, 2015. 

 

1.5  Sources of Information 

  

Mixed methods research was employed in this study which is a type of 

research design that uses quantitative and qualitative approach to determine the 

research problems, research methods, data collection, data analysis, and conclusions 

(Tashakkori & Teddlie, 1998). For the quantitative study, questionnaires were used to 

collect information from tourists who visited Wat Phra Mahathat Worramahawihan. 

In-depth interviews were conducted with the local government, tourism entrepreneurs, 

and local representatives participating in the development of cultural tourism 

destinations in Nakhon Si Thammarat, and tourism experts. 

Three important procedures are applied: the first step is the study of the 

cultural tourism destination components including attractions, accommodations, 

accessibilities, amenities, activities, acceptance, people, resident hospitality and 

conservation/preservation. The second step is the study of the role of stakeholders’ 

participation in the development of a cultural tourist destination, which included 

decision-making participation, implementation participation, benefit participation, and 

evaluation participation. The third step is the study of factors for the success of 

cultural tourism development that includes the leader, awareness, coordination and 
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cooperation, the community participation, local government support, and finally, 

developing the model to ensure that the efficiency of the model is adequate for 

utilization. 

 

1.6  Contributions of the Research 

  

The contributions of this study were divided into two parts, the academic 

contributions and the managerial contributions.  

Academic contributions for instance: the cultural tourism destination development 

theory can be used as academic foundation knowledge for a development plan. This 

theory focused on the principle of the capacity establishment for cultural tourism 

destination by examining the components of tourism destination capacity, including 

attractions, accommodations, accessibilities, amenities, activities, acceptance, people, 

residents’ hospitality, conservation/preservation and the principle in the study of the 

role of stakeholders in the tourism destination development consisting of the local 

government, tourism entrepreneurs, and involving people in participating in the four 

procedures, namely: decision-making participation, implementation participation, 

benefit participation, and evaluation participation, in order to encourage all sectors to 

work as an integrated unit leading to the evolution of a cultural tourism destination 

development model. In addition, the principles of the study that contribute to a 

successful cultural tourism destination consist of five factors: leadership, awareness, 

coordination and cooperation, the community participation, and the local government 

support. The information from this research report can be used as a benchmark, in 

conducting research and academic service projects, related to the potential development 

of cultural tourism destination in the future. 

The managerial contribution consists of the following: firstly, those who are 

engaged in the managerial aspects of tourism destination guidelines can be obtained 

from the overall information of tourism destination, based on the research which can 

be utilized in the development and improvement of the cultural tourism destination, to 

accommodate tourists. Secondly, government and private sectors and educational 

institutions related to tourism development can be utilized, by the principle of 

determination of the capacity of a tourism destination development plan in order for 
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the readiness in accommodating tourists, such as staff development and the 

preservation/promotion of historic places becoming possible. Thirdly, to establish a 

managerial guideline for government and private sectors and the community in 

participating in local tourism destination management, such as participation in 

planning the development of facilities of the tourism destination. 

 

1.7  Key Definitions  

 

1) Cultural tourism: defined as, 'visits by persons from outside the host 

community motivated wholly or in part by interest in the historical, artistic, scientific 

or lifestyle/heritage offerings of a community, region, group or institution' (Silbererg, 

1995, p. 361). 

2) Tourism destination: defined as a geographical region, political 

jurisdiction, or major attraction, which seeks to provide visitors with a range of 

satisfying to memorable visitation experiences.’’ (Bornhorst, Ritchie, & Sheehan, 

2010, p. 572). 

3) Tourism destination capacity: defined as the features of tourism 

destination that analyze the attractiveness of a place, facility, accessibility and the 

image, such as reputation, beauty, uniqueness, cleanliness, safety, learning 

opportunity and odds to gain experience (Burkart & Medlik, 1974, p. 35). 

4) Attraction: defined as features, that can attract or persuade tourists to travel 

to the destination (Prideaux, 2002, p. 379). 

5) Accommodation: defined as hotel or room in tourism industry (Cassidy & 

Guilding, 2010, p. 422). 

6) Accessibilities: defined as convenience, in arriving to a particular 

designated place to execute activities from the usage of the transportation system 

(Morris, Dumble, & Wigan, 1979, p. 91). 

7) Amenities: defined as facilities in tourism destinations, in services of food 

and beverages, shops and other tourist services (Buhalis, 2000, p. 98). 

8) Activities: defined as all recreations available in the tourism destination 

and activities that tourists will create during the visit (Buhalis, 2000, p. 98). 
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9) Conservation: defined as Historic Place preservation, by preserving the 

value, as well as conserving, maintaining, and restoring (Finearts Department, 2007, 

p. 33). 

10) Stakeholders: defined as individuals or groups involved, interested or 

affected both positively and negatively from tourism (Aas, Ladkin, & Fletcher, 2005, 

p. 4). 

11) Participation: defined as the participation of people in decision-making 

regarding on what to do and how to do. Participation in the implementation of 

projects and resource contributions or cooperating in the organization or activity. 

Sharing benefits of development projects and/or participation in project evaluation 

(Cohen & Uphoff, 1977, p. 6). 

 

1.8  Structure of the Thesis 

 

The study of cultural tourism destination development of Nakhon Si 

Thammarat Province consists of five chapters. 

Chapter one provided an introduction and overview of the study including the 

Background and Justification of the research, Research questions and Hypothesis, 

Context of study, Definition of terms, Contribution, Thesis structure, and 

Conclusions. 

Chapter two, presented the Literature Review. An intensive review of concepts 

and theories relevant to the research questions is as follows: 1. ‘What is the cultural 

tourism destination capacity?’ which studied the concepts and theories of culture, 

cultural tourism, and the cultural tourism destination capacity. 2. ‘What are the roles 

of stakeholders in the cultural tourism destination development?’ which studied the 

concepts and theories of stakeholders, the role of stakeholders, and the success factors 

for the cultural tourism destination development. 3. ‘What is the cultural tourism 

destination development model?’ The final part of Chapter two presented the body of 

knowledge from literature reviewed to develop a research framework followed by 

conclusions. Chapter three, detailed the research methodology, which includes the 

introduction, the research strategy, research area, quantitative research and research 

questions, 1, qualitative research, research questions 2 and 3, data analysis, data 

verifying and researcher ethics and conclusion.  
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Chapter four explained the data analysis and results, which consist of an 

introduction, study result on cultural tourism destination capacity, the results of the 

role of stakeholders in the development of the capacity of cultural tourism destination 

and results of the cultural tourist destination's development model and a conclusion. 

Chapter five comprised of conclusion and recommendations. Key points in 

this chapter includes introduction, result discussions based on the related theories, 

limitations of the study and recommendations for future research. The last part is the 

thesis conclusion. The thesis structure is presented below (Figures 1.1).   
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1.9  Summary of Chapter One 

 

This chapter presented the research on cultural tourism in various forms, and 

summarized key topics of the research, which is cultural tourism destination 

development, a topic that has been barely studied. The following are the main reasons 

for conducting this research: First, it has been currently found that the deterioration of 

the tourism destination was a result of the increasing number of tourists. Second, 

numerous tourism destinations still are inefficient in accommodating tourists, and 

third, the lack of cooperation from those involved in the development of tourism 

destinations. These led to the first research question which addressed the cultural 

tourism destination capacity, followed by the second research question aimed to 

address the information of the role of stakeholders in tourism development. And the 

third research question addressed the success factors for the cultural tourism 

destination development that contributed in developing the cultural tourism 

destination development model.  

The scope of the research, sources of the information, terminologies used, as 

well as the expected research contribution in both the academic contributions and 

managerial contributions are all discerned and justified. 

The last section of chapter one is the summary of the research structure 

consisting of five chapters: introduction, literature review, research methodology, 

analysis and research result, conclusion, discussion, and recommendations. The next 

chapter is a review of relevant literatures and theories discussed for the research aims.  

 



 

CHAPTER 2 

 

LITERATURE REVIEW 

 

2.1  Introduction 

 

A review and study of the related literature with this thesis is essential for 

three purposes: First, to identify previous studies and highlights of the areas which 

have yet to be examined within the particular field of study. Second, the literature 

review will aid the principle literature relevant to the research topic and helps to 

establish the context of the research problem (Baker, 2001). Third, the literature 

chapter also helps to identify the methodological approaches and research techniques 

conducted by previous researchers related to the topics studied.  

 This chapter overviews the literature related to the capacity development of 

cultural tourism destinations. This chapter presents initially the concept of culture, as 

presented in section 2.2, which contains a definition of culture and the types of 

culture. Section 2.3 reviews the concept of cultural tourism including the definition of 

cultural tourism, the development of cultural tourism, and the benefits of the 

development. Section 2.4 presents the concept of tourism destination capacity 

including the definition of tourism destination capacity and components of cultural 

tourism destination with the concept 5A of Dickman (1996), followed by the 

components of tourism destination and hypothesis testing. Section 2.5 discusses the 

stakeholders including the definition of stakeholders, types of stakeholders, the role of 

the government in tourism development, the role of tourism entrepreneurs in tourism 

development, and the role of community representatives in tourism development. 

Section 2.6 presents the participation theory beginning with the definition of 

participation theory, decision-making participation, implementation participation, 

benefits participation, and evaluation participation. Section 2.7 presents the success 

factors for the cultural tourism destination development, which includes good 

leadership, awareness, coordination and cooperation, local people participation, and 
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local government support. Section 2.8 summarizes the role of stakeholders in cultural 

tourism development. Section 2.9 presents the proposed conceptual framework. 

Finally, a summary of Chapter 2 is presented in section 2.10. An overview of chapter 

two is presented in Figure 2.1 
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2.2  Culture and Definition 

 

The study of cultural concept consists of the definition and classification of 

culture and cultural conservation. This will be discussed in next section. 

1) Definition of Culture 

Previous studies provided the definition of the word culture in a wide 

range. The Ministry of Culture (2008) mentioned that the difference in the definition 

of the term “culture” is a consequence of the different understandings of the 

underpinning concept, theory, or the criteria to assess the behavior or practices of 

people in society. Anthropologists often use the term culture with the meaning of life 

style, which refers to a pattern of behavior or practices of people in a society that has 

been inherited from generation to generation, manifesting in the form of a symbol that 

conveys the idea, intelligence, and morals. This symbol may be expressed in tangible 

and intangible forms. Howard (1989) maintained that the meaning of culture refers to 

customs or traditions of humans on organizational behavior and the idea about 

relationship that leads to their environment. While Throsby (2001) added that culture 

is the framework of anthropology and sociology; culture determines attitudes, beliefs, 

customs, traditions, values, and practices.  This is based on sharing by any group of 

some of the activities in addition to duties that are operated by humans, and the 

products of those activities are related with intelligence, morality, and arts in human 

life. However, Smith (1988, p. 17) defined culture as a society heritage of people and 

objects as artifacts, belief systems, religious, forms of government, tradition, 

language, traditional play, residential, commercial activity, forms and places of work, 

education, science and technology as well.  UNESCO (1998) defined culture, in the 

Draft of the Declaration of Cultural Rights, as something that applies to values, 

beliefs, language arts and science, traditions, institutions, and the ways of life of 

people and groups of people as a tool for the purpose of developing and sustaining 

life. 

This study defines culture based on the concept of Smith (1988, p. 17) 

as the society heritage of the people, including objects as artifacts, belief systems, 

religious, forms of government, tradition, language, traditional play, residential, 

commercial activity, forms and places of work, education, science and technology.  
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2) Type of Culture 

Culture, according to Klamer and Zuidhof (1999) and The Ministry of 

Culture (2008), can be divided into two types: tangible culture and intangible culture.   

UNESCO (2003, p. 2.) argued that tangible culture shows the physical and visual, 

covering cultural heritage both as moving and non-moving objects.  Examples of 

these objects are historic places, antiques, monuments, costumes, paintings, sculpture, 

architecture, etc. The intangible culture is linked to practices, representations, 

expressions, knowledge, skills, as well as tools, objects, artifacts, and cultural areas 

associated with them and community groups. In some cases, the individuals who 

accept that they are a part of cultural heritage, such as oral literature and expression, 

include language as a mediator of cultural heritage, performing arts, social traditional 

practices, rituals and festivals, knowledge and traditional practices relating to nature 

and the universe, and craftsmanship. However, this research studied only tangible 

culture, and more specifically, historical places. 

3) Conservation 

Archaeological sites are precious inheritances that our ancestors have 

endorsed to successors and the new generation. This has brought cherished pride and 

valued history over the ages, beginning from our ancestors. It is therefore the 

responsibility of all citizens to preserve this invaluable heritage if it is merited to 

continue ceaselessly. The Finearts Department (2007) mentioned that the conservation 

of archaeological sites is to maintain the value as well as for preservation, 

conservation, and restoration. The regulations of the Fine Arts Department on 

preserving the archaeological site B.E. 2528 are stated as follows: First step, 

preservation, means maintaining the state of the original and preventing further 

damage. Second step, restoration, means repairing and improving the shape to 

harmonize with the unique feature, but must show the difference from what is original 

and what is reconstructed. Third step, reconstruction, means restoring to the original 

condition. The final step, consolidation, means operating in primary condition before 

any advanced conservation, preventing further damage and remaining in a state of 

disrepair, as it may be harmful to add new structures into the old material. 

To participate in the maintenance of primary archaeological sites and 

preservation at the local level, the local government responsible for the area is 
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supposed to protect and preserve the archaeological sites established in the area 

together with a state agency that mandates laws as follows:  Firstly, prepare local 

government in the maintenance of basic care, such as knowledge about archaeological 

sites, financial, and personnel. Secondly, assign the mission to the local government 

and the organization responsible by the Fine Arts Department. Thirdly, coordinate the 

project plan preparation in the preservation and care of the archaeological remains in 

the local level along with the agency responsible under the Fine Arts Department 

(Finearts Department, 2009, pp. 45-56).  

Therefore, it is very important that the conservation of culture be 

maintained in order to serve heritage as memorial symbols and cultural evidence of 

each country. Good conservation can be summarized as follows: preservation, 

restoration, renovation, and strong stability. Culture stands to be a major reference of 

all citizens and the main resource of cultural tourism, attracting tourist visitors as 

well.   

 

2.3  Cultural Tourism 

 

Cultural tourism is a kind of tourism that is rapidly growing in many countries 

because tourists pay more attention to unique tourism and special destinations. This 

tourism, which is focused on tourism destinations, is related to cultural heritage and 

subsequently attracts tourists. This study, in the concept of cultural tourism, consists 

of the definition, the cultural tourism development, and the benefits of cultural 

tourism, as detailed below. 

1) Definition of Cultural Tourism 

Culture is an element that is critical to the tourism industry and seems to 

be rapidly growing (Richards & Wilson, 2006). The word "cultural tourism" is 

defined in numerous meanings, such as the movement of people relevant to unique 

cultural attraction, for example, the heritage locations, beauty, appearance in culture, 

arts, and performing arts outside of the normal place of residence. It is a form of 

tourism that is based on experience seeking and involvement in the beauty of culture 

that provides knowledge through emotional communication, feelings and psychology 

(Richards, 1997, p. 24). Apart from this, Silbererg (1995) added that cultural tourism 
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is visiting people from outside the community who are motivated by and or attracted 

to historical, artistic, scientific or life style/ heritage offered by community, regional, 

groups, or institutions (Silbererg, 1995, p. 361). Further, Hughes (2002) thought of 

cultural tourism with wide dimensions, including the scope, types, time, and travel. In 

terms of scope, cultural tourism coves a variety of activities including the 

fundamental elements of everyday life, for example, working, local costumes, 

architecture, historical sites, language, religion and so on.  In terms of the type of 

culture, visitors may want to visit the places or watch a cultural/action show. In terms 

of time, action and objective can be reflected to historical or contemporary style. And 

in terms of the attractions in culture, it involves elements such as attractions form 

historical sites and museums that are immobile, and attractions such as the performing 

arts offered in various locations (Hughes, 2002). It can be seen that the definition of 

cultural is diverse. Reisinger (1994) has sustained the concept in many aspects but the 

definition of cultural tourism seems to focus only on increasing the capacity, 

providing the knowledge, adding values and educational perspective. McKercher and 

du Cros (2003) theorized that the definition of cultural tourism can be divided into 

four separate categories. The first category is the definition of tourism that is focused 

on cultural tourist destinations and is treated as a special interest allowing culture as a 

basis of attracting tourists to the destinations. The second category is the definition 

that created inspiration and focus of motivating cultural tourists to travel to 

destinations. The third category is the definition of cultural experience that mainly 

focuses on the experiences of tourists. And the last category is the definition regarding 

the operation related to the activities on cultural tourism, services, and amenities on 

arrival at the destination of the tourist sites. Zeppel and Hall (1991) opined that 

cultural tourism must cover persons, places and cultures. But how are the tourists 

involved in cultural tourism participating and what are they consuming? While spots, 

such as museums and historical places, are tangible cultural properties, it must be 

made known that these properties are not the customary language of the community. 

This study, however, defined cultural tourism within the concept meaning of Silbererg 

(1995, p. 361): 'visits by persons from outside the host community are motivated 

wholly or in part by interest in the historical, artistic, scientific or lifestyle/heritage 

offerings of a community, region, group or institution'. 
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2) Cultural Tourism Development 

Recent studies about cultural tourism development from Cooper, 

Fletcher, Fyall, Gilbert, and Wanhill (2008) and Ivanovic (2008) stated that culture 

and cultural heritage are emerging models of tourism development. Activities in 

tourism destinations played a major role in attracting tourists to visit these places. 

Cultural tourism destinations are mainly focused on the experience and participation 

in activities such as the everyday rare experience of lifestyle of the local people 

(Goeldner & Ritchie, 2009).  Similarly, Ximba (2009) proposed that the development 

of cultural tourism should be centered in understanding the core participation of local 

cultural experiences related to wisdom, beauty, psychology, and feeling.  These are 

definitely established under the conceptual framework of sustainable tourism 

development. Nevertheless, this framework converges on the development of cultural 

tourism destination as a learning source that is definitely creating an impressive result. 

Further, this will bring community participation to drive conservation of inherited and 

transmitted arts and culture.  This will maintain the identity of the community. Ismail 

(2008) proposed a model for management of a sustainable cultural tourism by 

providing an emphasis of the economic benefits from employment and higher 

revenues, coupled with maintaining traditional lifestyle that meets the needs of the 

community in the present and future.  

3) Why is Cultural Tourism so Important? 

The many benefits of cultural tourism to people at the tourism 

destination are detailed in the following: 

4) Economic 

Tourism contributes positively the economy of stakeholders in terms of 

foreign currency income, government taxation, the development of the regional 

infrastructure, employment, opportunities for business and community tourism 

activities, as well as income earned (Dieke, 2003; Fayissa, Nsiah, & Tadasse, 2008; 

Fortanier & Van Wijk, 2010; Haralambopoulos & Pizam, 1996; Lee & Chang, 2008), 

and bring long term financial benefits to the community at the destination of tourism. 

The money will be distributed throughout the community (Petric, 2007). In terms of 

tax, Lankford and Howard (1994) stated that many studies suggest that the 

development of tourism will bring employment and will also enhance the 
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government's income based from taxation and benefits from foreign currency.  In 

addition, the development will also enhance community infrastructures and will 

eventually attract other industries by stimulating the launches of small and medium 

family enterprises (Bachleitner & Zins, 1999), creating economic diversity, such as 

festivals, restaurants, natural and cultural attractions, and opportunities for outdoor 

recreation (Andereck, Valentine, Knopf, & Vogt, 2005). These factors increase the 

opportunity for employment and improve the standard of the quality of life (Andereck 

et al., 2005; Andriotis, 2000; Andriotis, 2005; Begum, Er, Alam, & Sahazali, 2014; 

Johnson, Snepenger, & Akis, 1994; McCool &. Martin, 1994). Similarly, Liu and Var 

(1986) and  Li (2006) stated that people will benefit from tourism development by 

taking advantage of the economy directly, such as employment in the tourism 

industry, more investment and making profits for local business, for example, owners 

of small businesses or employment in relevant careers are increased (Li, 2006). 

According to Xu, Lu, Chen, and Liu (2009) tourism contributes to the spread in 

careers of tourism entrepreneurs. Employment can entail the additional incomes such 

as taxi driving, souvenir selling, restaurants, hotel, etc. Similarly, Yoon (2002) argued 

that employment or a falling rate of unemployment is the most prominent benefit of 

tourism development. De Oliveira (2003) suggested that tourism enhances the need of 

local agricultural products and increases the value of properties, which is the privilege 

of citizens as well. However, McKercher and du Cros (2002) stated that cultural 

tourism may be beneficial in bringing revenue into the community, including 

encouraging future generations to pay attention to their culture, but at the same time it 

can have an effect on the loss of authenticity of those culture. He, Chen, Liu, Bearer, 

Zhou, Cheng, and Liu (2008) adds that local people bear the main burden of 

conserving tourism resources, but most of the economic benefits including 

investment, employment, and goods in three key sectors, namely the infrastructure 

construction, hotel/restaurant, and souvenir shops, fall to the other stakeholder groups. 

This is consistent with the study of Brunt and Courtney (1999), stating that the public 

was not made aware of the benefits associated with an increased chance in a career or 

a better quality of life. 

5) Social 

Government always view that cultural tourism is a key tool to build and 

restore the economic development of cities and regions, in addition, it has created 
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public spaces integrated with amenities to improve the quality of life of residents and 

visitors (Bianchini, 1993). The study of Long (1994) found that the benefits of 

tourism are an increase in employment, having amenities, improvements in services to 

achieve quality and greater variety, and having the development of environment and a 

better image. Andriotis (2002) agrees with these by stating that tourism plays a role as 

a development strategy due to having the potential that leads to employment, income, 

and contributes to the infrastructure development and community welfare as a whole, 

such as the development of roads and improving local public services like providing 

parks for recreation (Petric, 2007; Keogh, 1990; Liu, 2003). De Oliveira (2003) also 

mentioned the same, that tourism can also bring a positive impact from external 

sources to the community. For example tourism infrastructure can be used for other 

purposes as well, such as the airport can be used for people who would like to walk, 

and the road can be used for local transport for passengers and goods, including 

agricultural products, and so on. Like Jamal and Getz (1995) stated, that the property 

and resources of the community in tourism destinations including infrastructure and 

amenities for recreation are the things that people can be sharing whether tourists, 

government sector as well as the private sector. Moreover, Simmons (1994) 

confirmed that tourism contributes to adding the security that causes more safety in 

the life and property of the public. Similar to Ross and Wall (1999) explaining that 

tourism increases opportunities for interaction between tourists and locals causing the 

exchange of experiences in different cultures. Similarly, de Oliveira (2003) suggested 

that tourism facilitates learning, education, tourism training, awareness of culture 

from travelers, respect for the local culture and traditions, interaction between 

different cultures, learning together, and also raises an awareness of the importance of 

local heritage. Van Zyl (2005) contends that tourism contributes to preserving the 

memorials relating to the lifestyle of the social and cultural aspects of local people, 

restoration of traditions and local architecture, and conservation of the outstanding 

beauty areas to remain valuable culturally and aesthetically. As Mbaiwa and Sakuze 

(2009) stated, that cultural tourism can cause a relationship of coexistence between 

guests and peoples as the host, leading to the success on economics and cultural 

conservation in the area at the destination. Simmons (1994) supported that tourism 

causes pride in community, culture, heritage, nature resources, infrastructure, mutual 

benefits of stakeholders and all people in the community, creating opportunities by 
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expanding the scope of concepts. It also promotes cultural understanding, maintaining 

the heritage in social, culture, and local language, encouraging and maintaining skills 

and crafts, which is local uniqueness, causing a sense of well-being. 

 

2.4  Tourism Destination Capacity and Components 

 

Tourist destination capacity is recognized as the center of success in tourism 

development in a region (Gunn, 1994; Leiper, 1990) and is the main component of 

tourism destination (Lee, Huang, & Yeh, 2010). It is the major motivation for visiting 

the destination, and is the basic reasons why visitors choose one destination over 

another (Crouch & Ritchie, 1999). 

 

2.4.1 Definition of Tourism Destination Capacity 

Tourism destination capacity can be defined in several ways (Burkart & 

Medlik, 1974; Chamberlain, 1997; Middleton & Hawkins, 1998). For example, it 

refers to the attributes of tourism destination and is analyzed from the attraction of a 

place, amenities, accessibility, as well as images like reputation, beauty, uniqueness, 

cleanliness, safety, opportunity to learn and increased experience, etc. (Burkart & 

Medlik, 1974, p. 35), while Middleton and Hawkins (1998) defined the carrying 

capacity means to measure the durability of a place or building that serves for tourism 

activities and the restriction over the area to pick up from the impact of tourism. 

Likewise, Chamberlain (1997) emphasized that carrying capacity is the level of 

human activity that the area can accommodate without degeneration. Local residents 

do not suffer from negative impact or the quality of the tourists' experience is not 

reduced. This study has defined tourism destination capacity according to the meaning 

of Burkart and Medlik (1974, p. 35), due to it being more consistent with this research 

than the definition of others scholars.  

 

2.4.2 Components of Tourism Destination 

Tourism destination has several elements of products and services.  Generally, 

it may be composed of four components including attractions, access, amenities, and 

ancillary services (Becken & Simmons, 2002; Cooper, Fletcher, Gilbert, & Wanhill 
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1993). While Dickman (1996) has a different opinion by saying that the elements of 

tourism destination are composed of five components, including attractions, 

accommodation, accessibility, amenity and activity. Buhalis (2000) has developed 

components of tourism destination and proposed that it should be increased to six 

components together, including attractions, accessibility, amenities, available 

packages, activities, and ancillary services. However, the studies on elements of 

tourism destination are not very much different. Therefore, this study has applied the 

5A concept of Dickman (1996), in accordance with data from the literature review 

related to the composition of tourism destination of the past. The study found that 

there are another four compositions of tourist attractions in addition to the 5A 

concepts including Acceptance (Herington, Merrilees, & Wilkins, 2013), People 

(Dwyer & Kim, 2003), Resident Hospitality (Dwyer & Kim, 2003), and Conservation 

(Garrod & Fyall, 2000). These are presented in Table 2.3 and a summary of the 

components of cultural tourism destination is presented in Figure 2.2. 

 

Table 2.1  Previous Studies on Components of Cultural Tourism Destination 
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Nasing, Rodhetbhai, and  

Keeratiburana (2014) 

✓   ✓      

Ben-Dalia et al. (2013) ✓ ✓ ✓ ✓      

Herington et al. (2013) ✓   ✓  ✓    

Popichit, Anuwichanont, and 

Chuanchom (2013) 

✓  ✓ ✓ ✓     

Vong and Ung (2012) ✓   ✓      

Io (2011)   ✓ ✓ ✓     

Lee et al. (2010) ✓  ✓ ✓      

Lopez-Toro et al. (2010)  ✓ ✓ ✓      

Ung and Vong (2010) ✓   ✓      
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Table 2.1  (Continued) 
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Zabkar, Brencic, and 

Dmitrovic (2010) 

✓  ✓ ✓      

Henderson (2007) ✓ ✓ ✓       

Siriphanich (2007) ✓  ✓ ✓ ✓ ✓ ✓ ✓  

Formica and Uysal (2006) ✓ ✓  ✓ ✓     

Henderson (2006) ✓  ✓ ✓      

Huh, Uysal, and McCleary 

(2006) 

✓   ✓      

Dwyer and Kim (2003) ✓  ✓ ✓ ✓  ✓ ✓  

Buhalis (2000) ✓  ✓ ✓ ✓     

Garrod and Fyall (2000)   ✓  ✓   ✓ ✓ 

Ritchie and Crouch (2000)     ✓  ✓   

Inskeep (1991) ✓ ✓ ✓ ✓ ✓     
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Figure 2.2  Cultural Tourism Destination Components 

 

1) Attractions 

Attraction is the main component in products development for tourism 

destinations (Gunn, 1994; Pearce, 1998). Similarly, Prideaux (2002) defined that 

attractions are something that can attract or convince the interests/wishes of tourists to 

travel to tourism destinations, and is the major component of the tourism industry and 

usually influences the decision to prioritize the travel of tourists. Gunn (1994) agreed 

that attraction has two main functions in tourism. The first function is to stimulate the 

interest of tourists to travel to the destinations of tourism. The second is delivering 

satisfaction to visitors. Richards (1996) confirmed that proposing the attraction at the 

destination of tourism is essential to tourism activities. If without the attraction to 

tourists, it may not be that tourism takes place. Gunn (1988) and McKercher and So-

Ming (2001) emphasized that the attraction of culture must have more attraction over 

the heritage of the local community, which is value that tourists get. Crotts and Pan 

(2007) and Vong and Ung (2012) agreed that the attractions of culture should take 

into account the historical value. McKercher and So-Ming (2001) added that cultural 
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uniqueness is also the attraction that stimulates the interest and is the reason for 

tourists to travel. As Xie, Osumare, and Ibrahim (2007) suggested that the development 

of cultural tourism should focus on the culture that has identity, uniqueness, and 

acceptance. Siriphanich (2007) stated that in addition to the foregoing, the attractions 

must have cultural diversity. Hu and Ritchie (1993) and Tam (2012) proposed that 

interesting culture must be taken into account, which is a tourism product as well. 

This matches the recommendation of Garrod and Fyall (1998) asserting that the 

procedure of developing a tourism destination must be viewed from the availability of 

tourist attractions and contributing to improve the attractiveness of such tourism 

attractions enough to attract tourists to travel to those tourism destinations or not, 

including the magnificence  and integrity of architectural sites (Baloglu & 

Mangaloglu, 2001; Hu & Ritchie, 1993; Popichit, Anuwichanont, & Chuanchom, 

2013; Zabkar, Brencic, & Dmitrovic, 2010). McKercher and du Cros (2002) 

suggested that the successful attraction of culture must have co-features, especially 

providing authenticity. Similarly, Tunbridge and Ashworth (1996) supported that 

those who manage cultural heritage strongly agree that the authenticity is a basic 

theory of successful cultural tourism. Moreover, Hou, Lin, and Morais (2005) added 

that the attraction of culture must present an interesting story. McKercher and du Cros 

(2002) found that the presentation of a powerful story is a feature that makes the 

attraction to cultural tourism successful. In the same direction, Weiler and Yu (2008) 

described that the proposed interpretation of culture is critical in increasing the 

impression of tourists on cultural tourism. Zabkar et al. (2010) assert that the major of 

attractions should create a sense of ties with the locals and must act effectively 

McKercher, Ho, and du Cros (2004). 

2) Accommodation 

Accommodation is a basic component of the tourism products and it is 

the largest and most widespread sub sectors in the tourism economy (Cooper, 

Fletcher, Gilbert, Shepherd, & Wanhill, 1998). The manner of quantity and quality of 

the accommodation service has a direct influence on the development and overall 

success of tourism destinations. Therefore, to ensure that the number of 

accommodation is useful and effective on objectives and plans for tourism 

development, it is a logical that the development of the accommodation sector should 
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be a fundamental element of the overall process of destination planning (Sharpley, 

2000). The development on accommodation needs to take into account several 

important features to facilitate the tourists who stay. As Wuest, Tas, and Emenheiser 

(1996) stated, the perception of tourists on hotel properties is a gauge for experiencing 

a wide range of services and amenities that are important to promote customer 

satisfaction who stay in a hotel. Ananth, DeMicco, Moreo, and Howey (1992) and 

Knutson (1988) found that accommodation properties including cleanliness, location, 

room rate, security, service quality and hotel reputation are the criteria that tourist use 

to test the quality of a hotel. Especially, the safety of accommodation is the important 

thing that tourists use to consider when selecting services. As Dwyer, Edwards, 

Mistilis, Roman, and Scott (2009) argue: tourists want safety products and services 

before making a purchase. Also, Knutson (1988) adds that there must be prompt and 

courteous service, a safe environment, and the staff friendly and polite. As Barre 

(2002) supports: in a globalized world with competition, the success of the cultural 

destinations, in addition to maintaining the traditional and the uniqueness of a place, 

relies on other things that have been identified as international standard, namely 

service quality, convenience of accommodation, the professionalism of the staff, 

sanitation, and safety. Moreover, Dwyer and Kim (2003) suggested taking into 

account a variety of accommodation types. Sharpley (2000) asserts that in the short 

term the success of tourism destinations is mostly dependent on the proper 

development of the accommodation sector. In addition, there should be a development 

seminar to raise awareness of all sectors in the tourism industry, and especially the 

accommodation sector about the role and the responsibility for long-term 

development of tourism. 

3) Accessibilities 

Access to the tourism destination is important for tourism development 

(Akama & Kieti, 2003), and the appropriate transport infrastructure is necessary and 

most important for the development of a tourism destination (Cooper et al., 1993).  To 

manage successful tourism a necessary component is needed, which is the 

infrastructure to facilitate accessibility to tourism destinations, (Hu & Ritchie, 1993; 

Ball & Giakoumis, 2003; Beerli & Martin, 2004; Sheng & Lo, 2010) supported that to 

improve accessibility to tourism destinations it is necessary to consider the 
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availability of road and vehicles to facilitate travel. As Akama and Kieti (2003) and 

Ben-Dalia, Collins-Kreiner, and Charchman (2013) added: when traveling around the 

city from one location to another there is a need to provide comfort for tourists. Good 

transport optimization will increase enjoyment for tourist experience. In addition, 

Berg, Borg, and Meer (1995), Brezovec and Bruce (2009), Caber, Albayrak, and 

Matzler (2012) and Ben-Dalia et al. (2013) suggested providing information centers 

or brochures and readiness in serving tourists, determining proper regulations for 

visiting, such as dress and etiquette in visiting historical places and using media to 

publicize information for tourists clearly.  

On the issue of providing information to tourists, for example, the study 

of Russo and Van Der Borg (2002) noted that because of the support budget not being 

sufficient to supply the material to produce quality media in providing information on 

cultural tourism, such as in Lyon city in France, it was dealt with by offering 

attractive services to visitors, like using students in providing information in areas that 

were very crowded, or by providing information to visitors and residents by digital 

displays on the cultural opportunities available, and so on. In addition, Ball and 

Giakoumis (2003), Caber et al. (2012), Cracolici and Nijkamp (2009) and Crouch 

(2010) found that accessibility must take into account the security concerns, which are 

very important issues, and it is the duty of the government sector to facilitate and 

secure the body, property and trips to the public. Brezovec and Bruce (2009), Caber et 

al. (2012) suggested including the convenience of parking places as well. 

Accessibility is a major component of the tourism destinations that can affect directly, 

as Io (2011) stated: the availability and convenience in accessibility is important for 

planning the use of space and determines the capacity to support tourism destination. 

Crouch (2010) confirmed that tourism destinations are great places to visit, but there 

is a need to focus on getting to the sights; importantly, it must be comfortable and 

easy for those who visit those places. 

4) Amenities 

Amenities mean the quality of a place that is attractive to live and work 

(Power, 1988). In terms of tourism, amenities in the tourism destination are necessary 

for tourists. The availability of amenities is important in planning for the use of space 

and determining the capacity to support a tourism destination. Alhemoud and 
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Armstrong (1996) supported that the amenities of the destination for tourism that 

serve tourists are necessary for the motivation that makes people visit that tourist 

destination. Similarly, Pearce (1989) asserts that providing effective amenities can 

enhance the satisfaction of tourists. Priskin (2001) suggested that the lack of amenities 

may cause people to not visit a tourism destination or not come back again. Lee et al. 

(2010) stated that the dimension of amenities consists of a variety of commercial 

services offered to visitors to meet the necessary basics. Ivanovic, Khunou, Pawson, 

Reynish, Tseane, and Wassung (2009) found that amenities including hospitality 

services such as restaurants, fast food, shopping mall, souvenir shop, antique shops, 

travel agent, and currency exchange are important.  

Amenities are not only to satisfy tourists, but also to increase the value 

and the experience in traveling. Likewise, Dwyer and Kim (2003), Hu and Ritchie 

(1993), Siriphanich (2007) and Lopez-Toro et al. (2010) advocated that the tourism 

destinations must be able to handle basic amenities. Likewise, Dwyer and Kim 

(2003), Hu and Ritchie (1993), Siriphanich (2007) and Lopez-Toro, Diaz-Munoz, and 

Perez-Morcno (2010) advocated that tourism destinations must be able to handle basic 

amenities such as food and beverage, toilets, the overall cleanliness of the tourism 

destination, and importantly the souvenirs shop and shopping area must be available 

and ready to serve tourists effectively. As Io (2011) confirmed: providing tourists 

with enough chance for shopping at each location will be very useful to enhance the 

experience of tourists. However, apart from that already mentioned by Enright and 

Newton (2004), Melian-Gonzalez and Garcia-Falcon (2003) and Ivanovic et al. 

(2009) commented that tourism destinations should have other amenities added or 

supported in order to add convenience to tourists, such as public telephones, and so 

on. Apart from the main services and amenities, the tourism destinations should 

provide other services and amenities that are not a part of the tourist industry, but are 

services that make the travel business operation successful in addition to such as 

water, electricity, sewage disposal, and garbage disposal. In addition, Pamela (2006) 

argues that maintaining and improving the overall environment of the area in the 

cultural tourism destination is necessary because tourists expect to visit a place that is 

clean, attractive and free from impurities. 
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5) Activities 

Currently, cultural tourism has a broad coverage of the activities which 

was  called commonly as the cultural tourism (McKercher, Ho, du Cros, & So-Ming, 

2002). Although tourists are interested in tourism destination and amenities, tourism 

activities also plays a major role in attracting tourists to join these events (Merchant, 

2005). In addition, the manufacturers of tourism products will respond to the area and 

the product; they also need to respond to the activities in tourism destinations in order 

to fulfill the satisfaction and experience of tourists (Anuar, Ahmad, Jusoh, & Hussain, 

2012). Therefore, tourism activity is an important component of tourism. If a tourist 

has a positive attitude towards tourism activities, the intention to come back and visit 

again in the future will be higher (Popichit, Anuwichanont, & Chuanchom, 2013). 

Moreover, providing activities and good experiences in tourism destination will 

impress the visitors, and a willingness to spend their money contributes to a 

sustainable operation for tourist destinations (economic, environment, social, and 

culture), causing benefits to the local people as a whole, which is successful tourism. 

All activities in tourism destinations are what visitors can expect during the visit 

(Buhalis, 2000; Gaffar, Wetprasit, & Setiyorini, 2011). For example, Becken and 

Simmons (2002) argue that a variety of activities and participation are the main 

features that tourism destinations managers should consider (McKercher, Ho, & du 

Cros, 2005; Siriphanich, 2007). Also, there are opportunities for tourists to take part 

in historical and cultural activities by sightseeing, learning about the identities of the 

archaeological sites and the purpose of construction, including the historical 

background of the historical places, arts, local crafts, local culture, local wisdom, and 

products and souvenirs of the locals (Thailand Institute of Scientific and 

Technological Research, 1997). McKercher and du Cros (2002) supported that 

successful tourism destinations must contain attractive activities and allow tourists 

participating in the activity to get the experience along with the value found from such 

activities (Anuar et al., 2012; Caber et al., 2012), and as Shackley (2001) contended, 

apart from worshiping sacred historical sites. These places offer great art works, have 

good architecture and along with the atmosphere and historical attractiveness, can be 

part of a great vacation.  
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6) Acceptance  

Acceptance means accepting (Schwarz & Chin, 2007). Being accepted 

as a tourism destination is one component of cultural tourism that tourists emphasize 

on, because it directly impacts on the decision to visit, combined with the reputation 

of tourism destinations (Beerli & Martin, 2004; Lee, & Gilmore,  2012; Lopez-Toro et 

al., 2010; Popichit, Anuwichanont, & Chuanchom, 2013; Poria, Butler, & Airey, 

2003; Siriphanich, 2007; Wang, Wu, & Yuan, 2010). As Beerli and Martin (2004) 

supported: location and good reputation determines the properties of the perceived 

image of tourism destinations. Daengbuppha, Hemmington, and Wilkes (2006) and 

Popichit, Anuwichanont, and Chuanchom (2013) added that the importance of 

tourism destination is another feature that makes tourists accept it. Du Cros (2001) 

added that the importance of the culture of the place, including social, studies, history, 

science, aesthetics, or a combination of several of these give recognition, as well as 

being a popular cultural tourism destination. McKercher, Ho, and du Cros (2004) 

commented that five factors influence the popularity of tourism destinations, 

including product development, experience provision, marketing, meaningful to the 

community, and an indication of the real value. 

In addition, location accessing and marketing are increasingly 

influential in determining the popularity of cultural tourism destinations more than 

cultural characteristics. However, the popularity of a tourism destination is not 

necessarily an indicator of successful cultural tourism, in contrast the tourism 

destination that has been too popular can cause unwanted social experience and 

physical entropy. 

7) People  

People are a key resource for the development of cultural tourism 

because people can make visitors experience more traditional tourism resources (Al-

Oun & Al-Homoud, 2008). The quality of tourism is generated by the service delivery 

process, such as friendliness, courtesy, expertise, reliability, and capabilities of the 

provider, and includes the image of the persons who tourists contact in both a 

professional capacity and individuals (Zabkar et al., 2010). The expertise of staff in 

educating about the sights (Akama & Kieti, 2003; Huh, Uysal, & McCleary, 2006; 

Lopez-Toro et al., 2010; McKercher, Ho, & du Cros, 2004; Swarbrooke, 2002), 
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especially in historical tourist destinations, and those who act in providing 

information to tourists, both general staff and leaders in visiting the sights or tourist 

guides, must be such that they have ability in providing information and servicing 

tourists; especially the tourist guides have a very important role.  As Ap and Wong 

(2001) contend: tourist guides are the front line people that are crucial in the tourism 

industry and are a source of information; they should have a way to communicate 

information of interest and a sincere manner. Poria, Reichel, and Biran (2006) 

commented that tourist guides are responsible for both providing tourists’ information 

and interpretation of the data. In addition, Lopez-Toro et al., (2010) stated that people 

must be polite, enthusiastic in service, knowledgeable and able to provide information 

correctly, and communicate in foreign languages as well. Therefore, people are one of 

the primary features of the sights development and influential on the decisions of the 

tourists in choosing a place to visit (Richards, 2002).  

An important part which people who provide tourist service must 

consider is to allocate people who are circumspect, bound to work, responsible, assist 

tourists with a willingness, honest, and sincere, work well, successful, and able to 

make tourists satisfied with the people who are involved in the tourism destination. 

This will impact on the level of service standard in the tourism destination, as Wilson, 

Fesenmaier, Fesenmaier, and Es (2001) confirmed: the behavior and attitude of the 

employees in the tourism industry will impact on tourists and their impression of 

community and place.  

8)  Residents’ Hospitality 

Favorable hospitality by the local community means to have 

friendliness and positive attitudes towards tourists and the tourism industry. A 

willingness to provide information/news to tourists shows warmness and expresses 

that tourists are important for people at the tourism destinations (Dwyer & Kim, 

2003). In addition, good local hospitality includes the ability to communicate in 

English and other foreign languages with tourists (Aziz, 2002; Ball & Giakoumis, 

2003; Beerli & Martin, 2004; Choi, Chan, & Wu, 1999; Huh et al., 2006; Siriphanich, 

2007), facilitating communication between tourists and local residents (Ball & 

Giakoumis, 2003; Lopez-Toro et al., 2010), and provides an insight into the unique 

lifestyle of local people (Enright & Newton, 2004; Hu & Ritchie, 1993; Tam, 2012). 



36 

The result of creating friendliness by the locals to the tourists and welcoming tourists 

with a willingness to provide information/news for them will affect a great feeling and 

impress tourists (Chen, Chen, & Lee, 2010; Son & Pearce, 2005; Wang et al., 2010). 

Similarly as Tsaur, Lin, and Lin (2006) advocated: interaction between local residents 

and tourists will help them cherish the cultural resources of the locals and leads to a 

willingness to return to visit again or recommend that place to another person. Lew 

(1987) confirmed that the attitude of the locals towards tourists is very important 

because it will affect the properties of the tourism destinations. Similarly, a study of 

Zabkar et al. (2010) found that local people influence the tourists’ perception of the 

quality of tourism destinations. Therefore, it can be concluded that the hospitality of 

the local people is an important component of cultural tourism destinations. 

9)  Conservation 

Conservation of cultural heritages may be carried out according to the 

different purposes of the communities involved, including the global demands that 

give more priority to conservation (Arthur & Mensah, 2006). The archaeological site 

is the place that should be conserved and preserved to remain at its most primitive 

(Garrod & Fyall, 2000; Hou et al., 2005; Vong & Ung, 2012). There are many ways 

to help conservation, for example, there should be good and proper security, such as 

an adequate security guard (Runjuan Prawatmuang, 2010), because a great deal of 

protection to preserve cultural heritage is for the benefit of future generations, which 

is collective heritage (McKercher & du Cros, 2002). As Pamela (2006) stated: the 

conservation of cultural tourism resources is crucial in order for continued use in the 

future, at the same time it also bring benefits to people in the community nowadays. 

Therefore, good management of cultural tourism should not view cultural heritage or 

tourist attractions only just a product that brings income to the country but should 

view such tourist attractions, as a heritage of the whole country that is worthy to be 

conserved to remain as sustainable as possible (Swarbrooke, 1999). Pamela (2006) 

suggested that, sustainability is of most importance in tourism development and must 

be given priority to the tourism destinations and activities that are related to history, 

cultural heritage, and the environment of the area. If these resources are degraded or 

destroyed, tourism cannot survive. In fact, the conservation of these valuable 

resources can be sometimes accomplished through tourism development, preserving 
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the traditions and the ethnic identity, which is the important component of the 

conservation of cultural heritage of tourism destinations. Conservation tourism 

resources can help people become aware of their cultural heritage and help in support, 

as well as prevention, and preservation of  ethnic identity. Therefore, cultural tourism 

destination should focus on conservation and efficiency operated to provide tourism 

resources in a good condition and always retain integrity.  

In summary, the components of tourism destination consists of 9 

components such as attractions, accommodation, accessibility, amenities, activities, 

acceptance, people, and residents hospitality and conservation. These are critical to 

the capacity of tourism destination, which is the indicator of its ability to provide 

tourism services. Therefore, all parties involved, both of government sector, 

entrepreneur, as well as community should take into account these components to 

develop tourism destination properly. 

 

2.4.3 Components of Cultural Tourism Destinations and Hypothesis 

Testing 

The aim of the concept framework of cultural tourism destination is a study in 

components of tourism destination, which consists of nine elements, including 

Attraction, Accommodation, Accessibility, Amenity, Activity, Acceptance, Residents 

Hospitality, and Conservation. Such concept framework linked to the research 

questions one: What is the capacity level of the cultural tourism destination 

components? Do the principle components of cultural tourism destination fit the 

empirical data? The hypotheses to be tested are presented in Figure 2.3. 

From the literature review above, ten hypotheses on the basis of the 

components of tourism destination are as follows: 

H1a: Components of cultural tourism destination fit the empirical data. 

H1b: The attraction component fits the empirical data. 

H1c: The accommodation component fits the empirical data. 

H1d: The accessibility component fits the empirical data. 

H1e: The amenities component fits the empirical data. 

H1f: The activity component fits the empirical data. 

H1g: The acceptance component fits the empirical data. 
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H1h: The people component fits the empirical data. 

H1i:  The residents’ hospitalities component fits the empirical data. 

H1j: The conservation / preservation component fits the empirical data. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2.3  Proposed Conceptual Framework of Hypothesize on the Basis of the  

                   Components of Cultural Tourism Destination  

  

The next section is a review of literature related to stakeholders in the tourism 

industry. 
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2.5  The Importance of Stakeholders in the Cultural Tourism Development 

 

The word stakeholders can be defined in a number of ways, for example such 

as: Freeman (1984, p. 46), gave the meaning, 'groups or individuals who can affect or 

be affected by the achievement of corporate objectives'. Bryson and Crosby (1992, p. 

65) defined stakeholders as groups or organizations that have been affected by the 

cause or the consequence of one particular point. Unlike Aas et al. (2005, p. 4) who 

stated that tourism stakeholders are individuals or groups involved, interested or 

affected, both positively and negatively by tourism. Bramwell & Sharman (1999) and 

Swarbrooke (1999) defined the stakeholders in the tourism industry means all those 

who have been affected by the development in the positive or negative result to 

reduce potential conflicts between tourists and the host community involved after the 

development of tourism. For this study it has defined according to Aas et al. (2005, p. 

4), that stakeholders in tourism are individuals or groups involved or affected both 

positively and negatively by tourism, because the development of cultural tourism is 

associated with many parties, including personnel of government agencies, 

entrepreneurs, and community representatives. 

Many researches have studied about stakeholders in tourism in three main 

groups namely, Government (Hazra, Fletcher, & Wilkes, 2014; Martin & Assenov, 

2014), tourism entrepreneurs (Bhat & Gaur, 2012; Waligo, Clarke, & Hawkins, 

2013), and local Community (Byrd & Gustke, 2011; Hummel, 2011). However, some 

scholars included tourists as part of the stakeholder (Cooper, Scott, & Baggio, 2009; 

Knollenberg, 2011). Besides, there was only few scholars considered academics was 

one group of stakeholder. (Omerzel, 2011). From the literature review related to the 

study of stakeholders in tourism development, most of those studies are about 

stakeholders' groups in government agency, entrepreneur, followed by tourists and 

scholars/educational institutions, as seen in Table 2.2 
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Table 2.2  Previous Studies on Tourism Stakeholders 

  

Authors Stakeholders 

Government Local 

Community 

Tourist Supply/  

Industry 

Educational

Institution 

Hazra, Fletcher, and 

Wilkes (2014) 
✓   ✓  

Martin and Assenov 

(2014) 
✓   ✓ ✓ 

Waligo et al. (2013)   ✓ ✓ ✓ ✓  

Bhat and Gaur (2012) ✓ ✓ ✓ ✓  

Dabphet, Scott, and 

Ruhanen (2012) 
✓ ✓    

Byrd and Gustke (2011) ✓ ✓ ✓ ✓  

Omerzel (2011) ✓   ✓ ✓ 

Hummel (2011) ✓ ✓ ✓   

Knollenberg (2011) ✓ ✓  ✓  

Gopalan and Narayan 

(2010) 
✓   ✓  

Byrd, Bosley, and 

Dronberger (2009) 
✓ ✓ ✓ ✓  

Cooper et al. (2009) ✓ ✓  ✓  

Hawkins, Chang, and 

Warnes (2009) 
✓    ✓ 

Byrd, Cardenas, and 

Greenwood (2008) 
✓ ✓ ✓ ✓  

Timur and Getz (2008) ✓ ✓  ✓  

Simpson (2008) ✓ ✓  ✓  

Nicholas (2007) ✓ ✓ ✓   

Tosun (2006) ✓ ✓  ✓  

Caffyn and Jobbins 

(2003) 
✓ ✓  ✓ 

Byrd (2003) ✓ ✓ ✓ ✓  

Total 22 16 9 18 3 

  

This study focuses on stakeholders of tourism in three groups: the first group 

is government officers and advocacy groups in local tourism; the second group is 

entrepreneurs; and the third group is local communities. Each group of stakeholders is 

an important component of the tourism destination; they are presented in Figure 2.4. 

The initiative and cogitation of stakeholders is what will lead to the strategic planning 

and the management process (Dill, 1975). The management of sustainable tourism has 

to be an interaction between the public sector, the private sector and local residents 

(Timur & Getz, 2008), which Aas et al. (2005) supported: that the collaboration of 
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stakeholders is one of the components that helps to determine the unique 

characteristics of the tourism destination. 

 

 

 

 

 

 

 

 

  

 

 

 

 

Figure 2.4  Types of Stakeholder in Tourism 

 

2.5.3  What is the Key Role of Stakeholders in Participation Towards the 

Tourism Development? 

The participation of stakeholders in the management of tourism destinations is 

important because they are the intermediaries who have knowledge of why, what and 

where, in order to provide the best resources for tourists, including products, the 

quality of good service (interaction with local people/ethnic), uniqueness of the place, 

activities, and experiences (Ashton, 2015). The roles of stakeholders in tourism 

development participation of each sector such as local government, tourism 

entrepreneurs, and community are different. However, a sustainable tourism 

development requires the collaboration of a group of such people, as well as to begin 

the process of decision-making, implementation, benefits sharing, and evaluation. 

Similarly, Churugsa, McIntosh, and Simmons (2007) added that all sectors can work 

together and determine the policy, planning, implementing the development, as well 

as follow up and evaluation respectively. As described below, the role of each sector 
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is discussed regarding the important impacts in each part that may have an effect on 

the tourism destination management in different ways. 

2.5.3.1 The Role of Government in Tourism Development 

Government refers to government at various levels, from national to the 

local level (Swarbrooke, 1999, p. 87). The government has an important role in 

ensuring that tourism begins from proper development (Semone, 2012). In the context 

of tourism, government is a major agency that is responsible for participating in and 

developing tourism destination (Ruhanen, 2013). Baum and Szivas (2008) agreed that 

the responsibility for tourism becomes a duty and responsibility for all stakeholders, 

but specially specified are namely the government and agencies that regulate national 

policy. Units of local government are important in the planning and development of 

tourism. While, Hall (2000) asserted that government has helped to set the economic 

framework for the tourism industry and support infrastructure and education for the 

tourism industry, creating a regulated business environment and key roles in 

marketing and promotion. Inskeep (1991) stated that to operate tourism government is 

associated with multiple functions, such as preparation for development, 

implementation of rules and regulations for tourism, key infrastructure development, 

the progress in tourism and marketing operations to promote it in the area. However, 

important roles of the public sector in tourism development can be summarized as 

seven roles, as follows: Policy and planning, Defined rules, Facilitating infrastructure, 

Budget support, Promotion, Coordination and Provision of education and training. 

They are presented in Table 2.3, which discusses in detail each role in the next 

section. 
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Table 2.3  Previous Studies on the Role of Government in Tourism Development    

 

 

 

Authors 

Local Government’s Role in Tourism Development  

P
la

n
n

in
g

/ 

P
o

li
cy

 

R
eg

u
la

ti
o

n
 

P
ro

v
id

e 
a

n
d

 

m
a

in
ta

in
 t

h
e
 

in
fr

a
st

ru
ct

u
re

 

F
u

n
d

in
g

 

In
v

es
tm

en
t 

 

P
ro

m
o

ti
o

n
 

C
o

o
rd

in
a

ti
o

n
 

E
d

u
ca

ti
o

n
/ 

  
  

tr
a

in
in

g
 

 Begum et al. (2014) ✓  ✓ ✓  ✓   

Anuar et al. (2012)  ✓ ✓   ✓  

Qin, Wall, and Liu 

(2011) 
✓ ✓ ✓  ✓ ✓  ✓ 

Alejziak (2008) ✓ ✓    ✓  ✓ 

Bornhorst et al. (2010) ✓   ✓  ✓ ✓  

de Oliveira (2003)  ✓ ✓ ✓     

Akama (2002) ✓ ✓ ✓   ✓ ✓ ✓ 

Dredge (2001) ✓      ✓ ✓ 

Wilson et al. (2001) ✓  ✓ ✓     

Zhang and Ap (1999) ✓ ✓   ✓ ✓ ✓ ✓ 

Godfrey (1998) ✓      ✓  

Gunn (1994) ✓ ✓ ✓      

Inskeep (1991) ✓ ✓ ✓   ✓   

Total 11 8 7 4 2 7 5 5 

 

2.5.3.2 Planning/Policy 

Government has an important role to contribute to the decision making 

on tourism development. Byrd and Gustke (2011) and de Oliveira (2003) suggested 

the tourism development process, needs those who are in high participation as the 

stakeholders, those who are officers in the public sector or in a state official position. 

The public sector officials will be the most participants in decision-making, especially 

in countries that are involved in sustainable tourism development (Byrd & Gustke, 

2011; de Oliveira, 2003). Therefore government officials are so important to the 

process of tourism development (Byrd & Gustke, 2011), for policy, planning and 

developing the tourism destinations, covering the philosophy, vision, verification, 

determining the stance, developing the competition and analyzing on collaboration, 

and monitoring and evaluation (Enright and Newton, 2005). So the participation of 

government in tourism planning should be integrated into a part of the policies and 

practices of all government agencies both in local level, regional, and national 
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(Godfrey, 1998; Gunn, 2002; Hall, 2000b). The functions of government at the local 

level are to provide and develop the supply components of tourism, such as 

infrastructure, amenities, and attractions. These elements need to be developed to 

support sustainable tourism (Gunn, 2002; McIntyre, 1993). Typically, development of 

infrastructure and amenities will be developed to meet the needs of local people, 

Cameron, Memon, Simmon, and Fairweather (2001). However, while tourism grows 

up the economic impact is also growth. Therefore, the local government sector is 

required to meet the needs of tourists, especially concerning the development of 

infrastructure, amenities, and planning (Churugsa et al., 2007). In addition, the 

integration of tourism planning with the use of areas and attractions development is 

focusing on the prevention of natural and cultural resource degradation so as to satisfy 

the needs of the community and tourists at the same time (Gunn, 2002). Also, tourism 

planning needs to be integrated together with human resources development to help a 

diverse group of people who may have been affected. Therefore, educational and 

training can increase awareness of both the public and private sectors as well as the 

community in terms of tourism management to enhance the quality of tourism 

services, which leads to maintaining the satisfaction level of tourists as well (World 

Tourism Organization, 1999). The participation of the government in tourism 

development planning should be integrated into its policies and practices of all 

government sectors that are involved in the local level, regional, and national 

(Godfrey, 1998). The government at the local level acts as a provider and developer of 

the tourism supply components (Churugsa et al., 2007). Components of tourism that 

need to be in a comprehensive development plan should take into account, such as the 

main key factors, amenities and services (Dickman, 1996; Timothy, 1998), attractions 

(Dickman, 1996; Gunn, 1994), accommodation (Dickman, 1996; Gunn, 1994), 

accessibilities (Dickman, 1996), activities (Dickman, 1996), transportation, promotion 

(Gunn, 1994), and information. Every component of tourism in a region needs to have 

joint planning to avoid conflict between the other subsidiaries of the tourism industry 

(Gunn, 1994). Since tourism is seen as a system that links, hence such planning is 

important as well (Inskeep, 1991, p. 29). 
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2.5.3.3 Regulation  

The government should take a leadership role to make tourism more 

sustainable by focusing on tourism development, and taking a role in such activities as 

conducting policy, providing motivation and resources including the development of 

regulations (Nicholas, Thapa, & Pennington-Gray, 2009). In addition, the government 

also has a duty to foster the development of tourism to be more sustainable, by acting 

through the laws and regulations (Nicholas, 2007), because of government at the local 

level is responsible for all decisions related to tourism development (Richins, 2000). 

Therefore, there are relevant regulations and the enforcement of such as policies and 

plans, as well as determining and enforcing standards related to amenities, services 

(Anuar et al., 2012), infrastructure development (Richins, 2000), tourism business 

(Zhang & Ap, 1999), regulation of the development within the planning system of 

locals (Godfrey, 1998), permits, such as for buildings (Richins, 2000), safety of 

tourists, security (Choi & Sirakaya, 2006) and other aspects. As Inskeep (1991) 

confirmed: the operation of the government on tourism is involved with several 

duties, including the implementation of the rules and regulations on tourism. Nicholas 

et al. (2009) added that the government has a role as a tool in prevention, tourism area 

management, including cultural tourism as well. 

2.5.3.4 Funding 

The biggest obstacle in terms of tourism development, in addition to the 

restrictions on access to information and awareness of the community, is a shortage of 

funds, which is a financial barrier for the management of tourism requiring a need to 

rely on government (Sharma, 2004). Therefore, the government has a primary 

function in supporting resources such as funding in order for the development of all 

types of tourism, including cultural tourism. As Nicholas (2007) supported, the 

government has a primary responsibility in funding support for tourism development. 

Wilson et al. (2001) advocated budgets for projects involved in development and 

promotion of tourism, such as infrastructure and activity to promote tourism, by the 

government sector, and the raising of funds for the activities such as public relations 

leaflets. Choi and Sirakaya (2006) assert that apart from this, the government sector 

must also provide support for the maintenance of tourist attractions for cultural 

tourism. A study by Honggang (2003) found that an agency responsible for the 
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financial resources had distributed resources to be a cost during conservation of the 

tourist attractions and other charges, including promotion. Once the importance of 

tourist attractions conservation is accepted, a part of all income received from tourists 

should be allocated for physical resources conservation such as materials and 

supplies. For the revenue earned from the using rate of the amenities of infrastructure 

has been allocated for tourism promotion. Correspondingly, Gunn (1988) stated that 

the government at local, regional and national level will provide counseling and 

financial support continuously in order to support the community initiatives in the 

implementation of the tourism strategy. 

2.5.3.5 Tourism Education Support and Training 

Tourism has a high necessity in the empowerment of human capital 

according to the variety of tasks; operations of size and type vary (Szivas, Riley, & 

Airey, 2003). For example, Zhang and Ap (1999) suggested that in addition to 

creating a good system for educational institutions in tourism, it is also necessary to 

provide knowledge and training programs on tourism as well. Similarly to Akama 

(2002) has advocated that the state is responsible for providing training and 

professional manpower development, and Wilson et al. (2001) and Choi and Sirakaya 

(2006) added that the state must support careers and education for employees and 

businessmen involved in tourism and for other individuals who work in the tourism 

industry. Begum et al. (2014) has given an example, such as training and support to 

have knowledgeable tourist guides so that they can advise foreign tourists effectively. 

In addition, planning to develop the tourism destination should include training and 

educating local people both in the public and private sector, and encouragement for 

local residents to recognize and participate in caring for the tourist destinations; 

especially the local people should be involved as the owners of cultural resources. 

Wilson et al. (2001) suggested that to allow the community to participate or support 

tourism there needs to be good communication between individuals in the tourism 

industry and people; the government sectors need to educate people about the 

importance of tourism (in particular the economic impact on locals) and pointed out 

that tourism is not going to change the way of life of local people, and the public 

sector need to provide education about the importance of tourism. Roberts (1996) 

suggested that such training could help to overcome other obstacles in the 
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development of cultural tourism in the countryside. In contrast, the study of Begum et 

al. (2014) found that the government did not pay more attention to the local people; 

people have problems in communicating with tourists and they lack the knowledge to 

communicate in foreign languages, especially English. Hence, the public needs to be 

educated and trained in foreign languages to achieve successful management of 

sustainable tourism. Besides, educating local people about tourism in the area of a 

tourism destination is also important. 

2.5.3.6 Developing and Maintaining the Infrastructure 

Development and maintenance of infrastructure is important for tourism 

development and the government has a direct duty and responsibility in development. 

As Akama (2002) asserted: the government is responsible for setting policy and 

planning on building infrastructure, transportation and communication systems. These 

include creating and maintaining the necessary infrastructure for tourism, such as 

roads without potholes or surfaces that are not rough and convenient for vehicles 

(Akama, 2002; Dredge, 2001; Wilson et al., 2001). Amenities on transportation 

(Dwyer & Kim, 2003), communication networks, arranging and improving traffic 

systems (Wilson et al., 2001), accessibility and security (Anuar et al., 2012), 

amenities in the community (Dredge, 2001) are all necessary, as well as to impress the 

tourists by the cleanliness of the community (Wilson et al., 2001). Infrastructure has a 

strong influence on the image and attractiveness of the tourism destination (Dredge, 

2001), and the lack of infrastructure affects the experience of tourists; tourism 

infrastructure is indicative of the quality of the destination and perceived value of 

travel (Murphy, Pritchard, & Smith, 2000). Therefore, such resources in the public 

areas need to be managed by government agencies (Nicholas, 2007). However, Jamal 

and Getz (1995) asserts that the participation of the public sector in tourism 

infrastructure development must be funded by the private sector for the development 

of such as amenities in tourism destinations. 

2.5.3.7 Coordination 

Mostly, the local government provides support for the development of 

tourism destinations because they are people who have local knowledge of the area, 

rather than outsiders. The leaders of the capital city or central government are not 

familiar with the regional culture and conditions of the locals, combined with the 
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remoteness of the area. Therefore, the government at the local level is generally 

considered the most appropriate to coordinate tourism development (Timothy, 1998). 

It is accepted that coordination is necessary for tourism planning (Roberts & Simpson, 

1999), and is at the heart that leads to the first step of the collaboration (Ladkin & 

Bertramini, 2002) to coordinate the many components that are part of the government 

(Zhang & Ap, 1999) and the tourism-related sectors, including community, political, 

municipalities, business, and representatives of the tourism industry in order to 

achieve the unity for tourism (Bornhorst et al., 2010). Stakeholders who are interested 

in the tourism planning process are very diverse and different. Coordination is a 

process that enables the sharing of information and decision-making together with all 

stakeholders who are involved with the tourism planning leading to development that 

can be least affected (Ladkin & Bertramini, 2002). Coordination between those 

involved with tourism development is not only useful, but it also includes efficiency 

integration in the planning process of economic resources and eliminates redundancy 

of service (Ladkin & Bertramini, 2002), hence, coordination is one of the roles of 

local government (Andriotis, 2002). 

2.5.3.8 Promotion 

Tourism promotion is a strategy that allows tourists to know the place 

more and stimulate interest to visit the tourism destinations. Therefore, the promotion 

of tourism is by providing information through the media, advertising, public 

relations, word of mouth, and the interesting presentations that are able to attract 

tourists' interest to visit more, for example, in the case of cultural tourism, the public 

relations may be made by establishing a service center or organizing a photo 

exhibition, using the multimedia to promote cultural tourism (Gowdy, 1999). In 

addition, studies of cultural tourism in Central Europe and Eastern Europe by Hughes 

and Allen (2005) found that most of the media used sales promotion of cultural 

tourism published by the tourist board, such as a brochure which was usually 

distributed to tour companies or sale agents and Expos, of which most of the content 

was the cultural events calendar or brochures that experts aim at promoting cultural 

tourism or, at least, published cultural tourism destination information. Although the 

increasing importance of the Internet has been recognized, many customers are in 

retirement age and there are not many of them who have a computer. Therefore, it still 
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continues to rely on brochures to promote tourism both at international (Zhang & Ap, 

1999) and national levels. Hence, Gunn (1988) has stated that promotion is the duty of 

the government in supporting the marketing of tourism destinations in the community 

to the potential tourist groups. To promote the activities of the tourism destination in 

various types (Begum et al., 2014). As well, local arts and crafts (Akama, 2002) 

transfer the knowledge and wisdom of the community to the products, and the concept 

of conservation of cultural heritage will remain forever. 

2.5.3.9 The Role of the Entrepreneur in Tourism Development  

Although there are many factors that are important to cultural tourism 

development, the participation and assistance of entrepreneurs can ensure the 

foundation of successful tourism development. Roddin, Yusof, and Sidi (2015) stated 

that the entrepreneurs are a key component in business development, creating strong 

competition, creativity, and innovation. So entrepreneurs and the private sector need 

to be involved in the development and promotion of tourism in all countries that are 

committed to develop tourism as a core economy. Bramwell & Sharman (1999) and 

Sauter & Leisen (1999) stated that it is the entrepreneurs who seek survival in the 

long term and anything related to the image of the organization to contribute to the 

environment and customer service with the highest quality. Russell and Faulkner 

(2004) supported that entrepreneurs are an important factor in the development of 

tourism, from the global level to the regional level, due to the fact that tourism is one 

of the huge economic sectors that needs the involvement of the entrepreneurial sector. 

A variety of new products and tourism services are needed to cope with the increasing 

demands of tourism (Lordkipanidze, Brezet, & Backman, 2005). As well, cultural 

tourism needs to have participation from entrepreneurs in the development process. 

For example, the study of Begum et al. (2014) of the perception of tourists on the role 

of stakeholders in the sustainable tourism development of Malacca city in Malaysia 

found that Malacca requires the development of cultural tourism, the capacity of 

tourism services, and the capacity of other tourism products to attract tourists, This is 

the role of stakeholders which includes entrepreneurs as well. What are the roles of 

entrepreneurs in cultural tourism destination development? In conclusion, it is those 

who have a role in planning and decision-making, providing the amenities in tourism, 

coordinating, and sales promoting, as shown in table 2.4 
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Table 2.4  Previous Studies on the Role of Entrepreneur in Tourism Development 

 

The role of Entrepreneur in 

tourism development 

Authors 

Provide Tourism Facilities Begum et al. (2014), Anuar et al. (2012),   

Dredge (2006), Sirakaya, Teye, and Sonmez 

(2002), Godfrey and Clarke (2000) 

Co-ordination Dredge (2006) 

Planning and Decision-Making Dredge (2006) 

promotion                            Gunn (1988) 

 

2.5.3.10  Provide Tourism Facilities  

The allocation of tourism facilities, whether any tourism type, require 

similar infrastructures, as Prideaux (2000) proposed: tourism is the individual activity 

that requires transportation and other amenities that are appropriate for each tourism 

type, including cultural tourism. Entrepreneurs in tourism play a key role in 

supporting the tourism components to contribute to the successful development of 

such as attractions, sales promotion, services, including treating tourists by those 

involved, especially the local people and business personnel in the tourism industry, 

and the tourism destination, etc. (Wilson et al., 2001). They are also is responsible for 

the tourism development and service provision of tourism facilities (Anuar et al., 

2012; Godfrey & Clarke, 2000), for example, the hotel could also support the creative 

use of available resources for maximum benefit to develop and contribute to a 

competitive advantage; for example, developing resources available for accommodation, 

transportation, restaurant, activities, entertainment, shopping and so on, which are 

facilities for tourists who visit tourist attractions (Dwyer & Kim, 2003) and operations 

of tour companies and travel agents (Akama, 2002). Additionally Begum et al., 

(2014), stated that the facilities should include preserving the integrity of 

infrastructure, tourism, and the role in preparing the activities and products with a 

focus on the development of revenue and profit from the businesses by awareness of 

prices and the quality of services as a major consideration, allowing tourists to choose 

the unique and innovative of products offered (Anuar et al., 2012). de Nisco, 
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Riviezzo, and Napolitano (2008) added that the entrepreneur is responsible for 

facilitating the tourism, including quality of services, tourism information, quality of 

the accommodation facilities, and quality of traveling programs for tourists. 

2.5.3.11  Coordination 

Coordination between agencies to enhance cooperation in tourism 

planning by reducing misunderstandings and conflicts is related to the goals of the 

agencies that  overlap (Timothy, 1998). Coordination is usually discussed in issues 

related to the agencies or the decisions to make people compatible with other people 

without overlooking reasonable objectives and performance which  consistent with 

the study of Spann (1979, as cited in Hall, 1994, p. 33). In tourism development and 

planning, coordination and cooperation among government officers in local areas and 

the tourism industry entrepreneurs is very important. This is because the government 

officer is who controls the capital, which is the core component used in the 

development and promotion of tourism, such as infrastructure development and 

activities to promote tourism by the government. But it cannot work without getting 

collaboration from the business sector (Wilson et al., 2001). Entrepreneurs function 

by coordinating and cooperating with government officers locally to fix problems that 

inhibit the growth of tourism. Because tourism takes time to develop the relationships 

between local government officers and entrepreneurs must be available throughout the 

process (Wilson et al., 2001). In addition, entrepreneurs will be involved in the 

tourism development by playing a role in coordinating and cooperating with local 

government agencies, but also require coordination and cooperation between 

themselves which is key to the success of tourism development. Examples of 

coordination and cooperation are such as participation in the promotion of tourism 

activities on special occasions, funding to promote tourism and cultural tourism; these 

are necessary to get cooperation from entrepreneurs in coordination with other 

organizations. Both public and private sectors such as agencies or associations related 

to tourism, hotel entrepreneurs, restaurants and souvenir shops must cooperate to 

avoid duplicating work and contribute to the success of the development of cultural 

tourism. As Hall (1994) asserts: coordination is needed within the government 

agencies at various levels to avoid a repetition of the use of national resources in the 

tourism organizations of the public and private sector and for developing effective 

tourism strategies. 
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2.5.3.12  Planning 

At present, the government does not create long-term plans unilaterally, 

but must have an idea of the private sector in order to facilitate projects and contribute 

to sustainable tourism development (Begum et al., 2014). Murphy (1985) and Getz 

(1987) noted that tourism planning involves the forecasting and the controlling of 

changes in the tourism systems and are integrated into tourism with a broad 

development plan. It is a process that seeks to maximize the potential that is suitable 

for tourism that leads to the welfare and quality of the human environment (Getz, 

1987). About the role of private sector in tourism development: there are some 

scholars such as Dwyer and Kim (2003) supporting that the private sector plays a role 

in planning the funding of marketing projects of tourism destinations and various 

training programs for human resource development in the tourism industry. In 

addition, enterprises should play a major role in the development of the attractions 

and products of cultural tourism due to them playing an important role in tourism 

especially the amenities and products of cultural tourism as Richards (2001) 

supported: that cultural tourism products are vital to tourism at all levels from the 

outstanding world-class culture to the attractions that are the local identity. Russo and 

Van Der Borg, (2002) confirmed that quality of the primary products and the 

secondary products in tourism, the image, and the accessibility can be improved by 

the intentions of the entrepreneurs and the government, also in planning and 

promoting tourism. The example of a study by Kim, Cheng, and O'Leary (2007) 

found that marketers should classify the types of cultural attractions and promote the 

attractions in each type wide openly for big groups of tourists. This is a positioning of 

tourism destination that succeeds. However, studies of Haukeland (2011) found that 

although there is general support at the tourism destination, entrepreneurs in the local 

tourism industry have a very little participation in the management planning process, 

and have very little influence on the final decision of the management; the role of the 

final decision making is mostly from the public sector, including the decision on 

cultural tourism development as well. 

2.5.3.13  Promotion 

Tourism entrepreneurs play an important role in fostering the necessary 

components for the development of tourism (Wilson et al., 2001), including cultural 
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tourism promoting. Gunn (1988) asserted that tourism development necessarily 

involves sales promotion, which is the marketing of the attractions of the community 

provided for potential tourists. The World Tourism Organization (2004) stated that the 

marketing of destinations is covering all activities and processes that will entail 

buyers and sellers coming together by focusing on responding to customer needs, and 

positioning for the competition. This is to define the continued coordination of the 

activities of organizations with an efficient distribution of products to market with 

high potential, and is related to decision-making about products, branding, price, 

marketing segmentation, promotion, and distribution. The support of entrepreneurship 

in sales promotion can assist a wide variety, such as the Internet, media, guidebooks, 

brochures, etc. In an example of a study by Wilson et al. (2001) it was found that 

information for the development and promotion of tourism, such as designing a 

brochure, technical assistance and knowledge on tourism development, information 

about tourism grants and how to write are critical to the development and promotion 

of tourism. Also the study of Gunn (1988) stated that tourism is a product of the 

community along with the skill of the entrepreneurs and the formation of the tourism 

business, therefore it is imperative that the community and people in the community, 

including entrepreneurs, must have competencies which are directly related to tourism 

development and efforts in sales promotion. 

2.5.3.14  The Role of Community in Tourism Destination Development 

The United States Agency for International Development-USAID, The 

World Bank, and the United Nations started to promote the participation of the 

community in the late 1960s and early 1970s. This is to encourage people to 

participate in decision-making, implementation the project, sharing the benefits from 

the development and evaluation of projects (Catley, 1999). Local communities play 

an important role in tourism development, providing services and a better 

environment for tourists which are key components in tourism development in the 

present era (Aref, Gill, & Aref, 2010) and are a group of local residents and people 

who will be most affected by tourism development (Hattab, 2013). Scherl and 

Edwards (2007, p. 71) argue that the community is a group of people with uniqueness 

and who may be involved in regulations related to life. In addition, local communities 

usually have traditionally been associated with the area, natural resources, and a 
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strong relationship with the culture, social, economic, and spiritual aspects. Agrawal 

and Gibson (1999) suggested that community is a group of actors who have a variety 

of roles both formal and informal, has a norm precedent, and has interaction in the 

local level process. Aref, Gill, and Aref (2010) stated that it is a group of people who 

live or work in the same geographic area. There are some cultures or common 

interests. For this study, the meaning of community is based on the definition of 

Mattessich and Monsey (2004) which means people living in a given geographic area 

and those with social ties, mind, other things, and living places, because the cultural 

tourism development requires the cooperation of people who live and have ties to the 

tourism area, as they are resource owners. 

The role of communities in tourism development can be concluded as 

namely: Consultant, Planning/Decision, Conservation/Preservation and Funding 

Support, as shown in Table 2.5. 

 

Table 2.5  Previous Studies on the Role of Locals in Tourism Development 

  

The role of locals in 

tourism development 

Authors 

Planning and Decision Prabhakaran, Nair, and Ramachandran (2014), 

Muganda, Sirima, and Ezra (2013), 

Franch, Martini, and Buffa (2010), Matarrita-Cascante, 

Brennan, and Luloff (2010), Li (2006), Aas et al. 

(2005), Kriwoken (2003), Reid, Mair, and Taylor 

(2000), Bramwell, & Sharman, (1999) , Scheyvens 

(1999), Yuksel, Bramwell, and Yuksel (1999) and 

Murphy (1985) 

Consultant Muganda et al. (2013) , Fallon and Kriwoken (2003) 

Conservation/Maintenance Kriwoken (2003) 

Funding Support Muganda et al. (2013)  

  

 

 



55 

2.5.3.15  Planning and Decision 

In order to achieve the success of sustainable tourism development 

including cultural tourism, local community is required to participate in the decision 

process (Matarrita-Cascante, Brennan, & Luloff, 2010; Muhanna, 2007), and are 

involved in the formulation and promotion of tourism resources and attractions that 

are the basis of tourism development of the community. To achieve permanently 

communities need to be involved more than mere observers (de Oliveira, 2003; 

Muganda, Sirima, & Ezra, 2013). It is accepted that participation in the decision-

making can increase the trust of the people and instill confidence in the tourism 

industry (Muganda et al., 2013). Participation in important decisions is important for 

planning. The community should have a voice in the design and decision-making to 

improve the plan, services, and promote a sense of community by bringing people 

together (Pongponrat, 2011). It is the decision-making process of working together 

with independent people and key stakeholders of community organizations on 

solutions to deal with issues related to the development and planning (Gray, 1989). 

Tourism development, to be successful, requires effective planning, and effective 

tourism planning requires the involvement of people (Spencer, 2010). The 

involvement of community and decentralization of planning has been recognized for 

long time in the developing world. It is a valuable tool to mitigate the negative 

impacts of tourism and encourage creating more environmentally friendly 

developments for the host community (Brunt & Courtney, 1999; Timothy, 1999; 

Wang & Wall, 2007).  

The planning and processes of sustainable development are required to 

seize the initiative and participation of local people (Khani, 2012). Planning is an 

important basis in the use of funds and resources efficiently and effectively. Good 

planning to promote and develop tourism can help develop and support businesses 

that are related to tourism (Wilson et al., 2001). Especially cultural tourism, in which 

the community can play a role in decision-making at all stages together with other 

stakeholder groups, such as the public sector for example, with participation in 

decisions about the conservation of archeological places, antiquities, traditions, and 

local culture, etc. As Yuksel, Bramwell, and Yuksel (1999) stated: the planning 

process includes an aspect of the tracking on the issues of conservation and tourism, 
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the outline of the plan including the progress in the implementation of the plan. 

However, Simpson (2001) noted that the participation of the public in planning 

process is very little, but is found to provide information by being consultants in 

matters related to the strategic development for the agency responsible for planning 

officially. Tosun (2006) supported that from reviewing the definition of the 

participation of the community from past articles, there is a limitation of community 

participation in decision-making about tourism development. 

2.5.3.16  Consultant 

Being a consultant is perceiving the information of the public, showing 

an opinion, and providing the recommendations that may be used to make decisions 

on the issues. Therefore, consultation is an interaction exchange (Maloff, Bilan, & 

Thurston, 2000). Muganda et al. (2013) suggested that the role of local communities 

in tourism development has important issues for a consultant in making policy, to 

have the right to vote in decisions, obtaining financial support, having a role in 

leading enterprises and so on (Muganda et al., 2013). The role of a public consultant 

in tourism development (Fallon & Kriwoken, 2003) is involvement in the planning of 

developing tourism and helping with the results of the exchange of vision by focusing 

on the heritage and community culture in the development of tourism products. In this 

way the exclusivity of the destination can be created (Murphy, 1985, p. 151). 

However, consultants make policies and even though participating tourism 

professionals are essential when determining policy because they are a formal group 

that is often composed of people with broad knowledge and expertise, but before 

issuing the policy, it is necessary for the local people to consider whether or not it is 

the correct result. The exclusivity of the destination can be created (Murphy, 1985, p. 

151). Also the local people are necessary for considering whether the result matches 

the needs of the stakeholders. Therefore, people should have a voice in developing or 

preventing the benefits to the community (Muganda et al., 2013), because some 

decisions may have to meet the basic needs of the residents. The community leaders 

can be consultants to minimize a risky sociopolitical situation from tourists and the 

tourism development (Tosun, 2006). If the decision on tourism development in the 

region is not consulted with local communities in the process of designing, it is 

impossible for the local community to be involved during the operation (Niezgoda & 

Czernek, 2009). 
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2.5.3.17  Conservation/Maintenance Tourist Attractions 

Conservation/Maintenance of tourist attractions is to protect property 

and heritage to ensure their the use by the current applications do not cause damage, 

and can be utilized by future generations (Garrod & Fyall, 2000). Bushell and 

McCool (2007) suggested that the history of people living together in communities 

protect/maintain the area and the important tourist attractions. Yuksel, Bramwell, and 

Yuksel (1999) asserts that the community should be involved in the implementation 

and planning of conservation. Jamal and Stronza, (2009) added that the participation 

of local communities on tourism development both inside and outside the protected 

areas are critical in reducing the gap between the control and use of resources in 

tourism destinations. ICOMOS (1998) conclude that collaboration between 

stakeholders, including the community, is a fundamental need for a sustainable 

tourism industry, which is an industry that encourages the safeguarding of cultural 

heritage for the next generation of local community. 

2.5.3.18  Funding Support 

Local people play a role in the development of cultural tourism in many 

ways, including financial support, for the sake of tourism development to be effective. 

Examples from the study of Muganda et al. (2013) found that the major reasons for 

locals to provide financial support for investment in tourism development are five key 

reasons, namely: Firstly, to improve facilities of tourism (hotels, restaurants, etc.), 

tourism products and services in their communities. Secondly, the opportunity for 

more employment will result in increasing the investment in their area. Thirdly, 

ability to enhance and develop the capacity of local people to invest as entrepreneurs, 

as a lack of funding is a major obstacle to investment in the industry. Fourthly, have 

goals to increase and improve tourism products and services for tourists that are so 

abundant, therefore, the competition will increase. Finally, a possibility in persuading 

a lot of people increase the attention and make tourism development in their area 

faster, in addition, the sample of the study by MacDonald and Jolliffe (2003) also 

found the same. Many of the development projects of cultural tourism in the rural 

regions of Canada often lack funding, information and resources in development, thus 

there is a need for funding in such developments. 
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2.6  Participation Theory 

  

This section describes the participation theory by discussing the definition of 

participation and participation theory which consist of four steps as follows: 

 

2.6.1  Definition of Participation 

The participation of people in development activities such as social, economic, 

and tourism occurs in many manners and forms which have different purposes, 

resulting in the definition and meaning of participation as diverse, as Cohen and 

Uphoff (1977) explained: participation is the involvement of people in the decision 

process about what to do and how to do it. The implementation of participation in 

projects assists with resources contributions and cooperation in the organization or 

activity, the benefits sharing of development projects, and/or evaluation participation 

in the project. The United Nations (1983) provides the definition: participation is an 

activity that people take part in all stages of project implementation. From the 

beginning to the end of the planning stage the public must identify the problems and 

needs until the action stage, evaluation, and including the maintenance stage. In 

concurrence, William (1976) explained that participation is a process of public 

involvement in the planning and implementing in the development of places, as well 

as ideas sharing and decision-making on solutions. Also, Tosun (2006) stated that an 

active community participation by local residents involves the development of 

tourism destination and the whole process of tourism development, especially the 

decision-making, implementation, benefit sharing, monitoring and evaluating in a 

tourism project development. However, this study provides a meaning of participation 

as defined by Cohen and Uphoff (1977), because it has clarity and is consistent with 

this study more than the definition of other scholars. 

This study uses the participation theory of Cohen and Uphoff (1977), a theory 

that is most appropriate for this study due to it covering participation in the four steps: 

decision-making participation, implementation participation, benefits participation, 

and evaluation participation. 
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2.6.2  Decision-Making Participation 

Decision-making participation has often been defined as one of the goals of 

social change, and this is a necessary method that leads to change. (Kaufman, 1997). 

Cohen and Uphoff (1977) stated that the decision-making was at the center of an 

alternative judging of various ideas that determine and evaluate the choice by 

deciding to choose which is comparable to planning to bring the selection taking into 

practice. It can be divided into three phases, namely: First phase, initial decision: this 

is important and related to the need. This basic decision concerns search issues and 

the issues that need to be resolved as urgently as possible by prioritizing whether the 

project or activity is conducted correctly and what needs to be done. This phase is 

important for choosing projects and terms that benefit people, and if there are 

substantial resources through the decision-making process to provide the important 

information and propose strategies for solving problems.  

Second phase, ongoing decision: success at this time happens more than 

participation in decision-making at an early stage. The project will have to find out 

the needs of the individuals who take part in this later term, with prioritization of 

projects and how to implement them in line with their needs. Third phase, operational 

decision: the integration of the organizations involved in determining criteria for 

operating activities in the project framework that members hold, stretch to that 

consisting of the meeting for arranging the policy, selection of the leader that 

influences the organization, membership, control of personnel, contacting and any 

action aimed at affecting the decision. Arnstein (1969) advocated that the public can 

play a leading role in the planning decision and implementation of the plans. Long 

(2000) asserted that it was widely recognized that the decision participation is to solve 

social problems and political correctness, promote democracy continuously, improve 

the social peace and political legitimacy, be recognized by the public and build public 

trust, increase interest in the management of the required area, increase the quality of 

the plans and decisions, provide information and educate the participants, develop 

leadership of the area, support the implementation, and promote collaboration with 

the community. For the tourism aspect Bahaire and Elliott-White (1999) stated that 

the decision-making participation has been suggested as one way to promote 

sustainable development. The balance of economic and social development, planning 
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of tourism destination integration, and to be sure in the sense of its place in such 

areas, foster a better understanding of complex situations, value development and 

guarantees equal benefits distribution and dependence that is growing among the 

stakeholders in tourism destinations. 

 

2.6.3  Implementation Participation 

Implementation participation is another step that is important. Cohen and 

Uphoff (1977) defined three forms: the first form is the resource contribution such as 

labor, money, materials and information, which are significant resources for 

developing projects, promoting the use of local labor, donations of money and 

materials, all essential to the implementation. As Dalton, Elias, and Wandersman 

(2007) supported: the lack of resources, experienced personnel and inadequate 

training is one reason why implementations fail. The implementation participation in 

the second form is by administration and coordination, such as a consultant. Arnstein 

(1969) supported that participation at the consultation level is the formal negotiations 

between the project planner and the public to assess progress or identify any issues 

concerning such as conferences, workshop seminars, openness of comments, the 

project administrators and coordinators, and cooperation. The final form of the 

implementation participation is the participation in enlisting in programs that always 

force the most participation in projects. Durlak and DuPre (2008) stated that quality of 

implementation is critical to achieving the success. 

 

2.6.4 Benefit Participation 

Benefit Participation: a process or activity that people participate in for the 

opportunity to acquire material wealth, such as an economic activity or opportunities 

to develop human capital, such as education, training, awareness-generation, social 

communication, and network expansion (Wang, 2006), while Cohen and Uphoff 

(1977) classified the benefits participation into three terms: The first term is material 

benefits such as increasing consumer and income assets. The second term, social 

benefits, is basic needs of the public such as services or satisfaction in utilities. The 

final term, personal benefits, includes self-esteem, political power, and a sense of 

efficacy. Additionally, Hall (2000b), commented that the benefits participation is 
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widely understood in tourism development; there are activities to create income such 

as business and employment, skill-generation activities such as education and training 

and social network-generation activities. And Timothy (2000) asserted that 

awareness-generation activities are other important dimensions of participation in 

sharing benefits, because it helps the community realize the impact of tourism. 

However, since the concept of participation in the benefits as mentioned, there is not 

much difference in the details. This study classified the benefits participation into 

three terms based on the theory of Cohen and Uphoff (1977) as it comprehensive and 

clear as well as consistent with the concept of this research more than others. 

 

2.6.5  Evaluation Participation 

Evaluation participation is the involvement in the measurement and analysis of 

implementation results including finding advantages and shortcomings for solutions. 

To work effectively (Cohen & Uphoff, 1977) evaluation should be an essential 

component of the service, particularly in monitoring the administration to increase 

even more effectively (Deng, King, & Bauer, 2002). Planning and developing in 

tourism should be monitored and evaluated continuingly for learning and 

implementing the improvement (Bramwell, 1977). As the World Tourism 

Organization (1994, p. 16) stated: during and after the implementation of tourism 

development it must be monitored to ensure that it achieves the objectives and goals 

of the plan. Monitoring will help discover problems so that corrective measures can 

be taken before they become a serious problem. This is consistent with Scriven 

(1967), who divided findings into two methods for evaluation during the 

implementing process; the formative evaluation and summative evaluation. 

Monitoring and evaluation of the plan needs to be carried out regularly by the local 

government sector and stakeholders involved (Inskeep, 1991; McIntyre, 1993). In 

particular agencies of government, because it is the section that manages and controls 

some of the most important tourism resources, including capital, labor, land and 

knowledge (Hazra, Fletcher, & Wilkes, 2014). Jamwal (2014) studied the participation 

of citizens in the monitoring and evaluation of tourism development that consists of 

issues, problem solving that occurred from tourism activities, the community benefits 

from tourism, monitoring implementation activities and the impact of tourism on the 

local community. 
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The following section is a review of the relevant literature on the success 

factors for cultural tourism destination development. 

 

2.7  The Success Factors for Cultural Tourism Destination Development 

 

Cultural tourism destination development is a key success for a city 

development (Murphy & Boyle, 2006). A case study of the city of Glasgow, Scotland 

explored such a strategy of cultural policy; a tourism development especially 

supportive of cultural activities, festivals and special events creating a major cultural 

project, and instilling civic pride. So Murphy and Boyle have created a theoretical 

model in order to guide the government sector of a city in pursuit of the success of a 

city as a cultural destination. The European Commission (2002) discussed the factors 

that need to be prioritized to ensure that cultural tourism developments in city will 

succeed. Wang et al. (2011) added that these factors played a role in the cultural 

tourism of Indianapolis, but not every city will promote cultural tourism by these 

factors. However, depending on the availability, one city may be different from other 

cities and the available resources for tourism development may vary. This is because 

each city has different attributes or a unique image. Four new key factors in the 

development of cultural tourism of Indianapolis in the United States, in addition to the 

factors found in the study of Murphy and Boyle (2006), consist of awareness, 

cooperation/collaboration, leadership, and available information. Apart from these the 

study of factors for the success of tourism development in rural areas, Wilson et al. 

(2001), found ten most important factors that include a complete tourism package, 

good community leadership, support and participation of local government, sufficient 

funds for tourism development, strategic planning, coordination and cooperation 

between business persons and local leaders; additionally coordination and cooperation 

between rural tourism entrepreneurs, information and technical assistance for tourism 

development and promotion, good convention centers and visitors bureaus, and 

finally, widespread community support for tourism. Apart from this the literature 

review in the success factors for the cultural tourism destination development can be 

summarized as follows: good leadership, awareness, coordination and cooperation, 

local people participation, and local government support as shown in Table 2.6 
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Table 2.6  Previous Studies on the Success Factors for the Tourism Development  

 

Authors Factors 

Leadership Awareness Coordination/ 

Cooperative/ 
Community 

participation 
Local 

government 

support 
Wang et al. 

(2011) 

 ✓           ✓   ✓   

Vajirakachorn 

(2011) 

 ✓  ✓ ✓  

Bornhorst et al. 

(2010) 

    ✓  

Baker and 

Cameron (2008) 

   ✓   

Moscardo (2005)    ✓ ✓ ✓ 

Blackman et al. 

(2004) 

   ✓ ✓ ✓ 

Wilson et al. 

(2001) 

 ✓  ✓ ✓ ✓ 

Augustyn and 

Knowles (2000) 

    ✓  

Total   3       1 6  6 3 

 

2.7.1 Good Leadership 

Leadership is important in tourism development, including leaders from 

government agencies and private individuals (Wang et al., 2011). Characteristics of a 

leader are different from others in the local community; as such, local leaders should 

be more talented than other people and help to find solutions for the community when 

faced with the various problems that arise (O'Brien & Hassinger, 1992, p. 523). 

Jacobsen (2005 as cited in Prideaux, 2009, p. 9) supported that those with a sense of 

leadership recognize the need of risk awareness, and to lead change is vital for the 

development of tourism destinations, and is ability for building effective partnerships 

and collaboration with other stakeholders in the tourism system. The study of Wilson 

et al. (2001) found that for the success of the development and promotion of tourism it 

needs to have a good leader, a factor that is more important than any other factor 

except the budget. The people who will be working on the development of tourism 

must be persons who understand the importance of tourism, supportive and promotive 

as well as enthusiastic leaders who are vital to make the development successful. In 

support, McKercher, Ho, and du Cros (2004) suggested that having a strong leader is 

file:///D:/new%20proposal%20eng/OCtober/บทที่%202%20stakeholders%2011.docx%23_ENREF_64
file:///D:/new%20proposal%20eng/OCtober/บทที่%202%20stakeholders%2011.docx%23_ENREF_64
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one of the key features for making a cultural tourist attraction famous. Leadership and 

vision are important but is usually a characteristic rarely mentioned. Leadership takes 

many forms, such as the clear attitude of a Senior Asset Manager on tourism, and 

other important roles. For example, in the case of the Big Buddha and Wong Tai Sin 

Temple of Hong Kong: a senior manager recognizes the importance of tourism and 

contributes to make such places achieve the overall objective. Both locations have 

important social welfare projects that have been supported by donations, and there are 

more people visiting the temple; it is more likely that the two locations will have a 

higher income. In contrast, Wilson et al. (2001) asserted that if the leader is not open 

minded to financial support and tourism promotion it will cause less tourism 

development success. Moreover, participation and cooperation between the various 

leaders are particularly important in rural areas because such areas often lack the 

resources and funding. 

 

2.7.2  Awareness 

Public awareness of all sectors which includes government, entrepreneurs, 

people and tourists is important for tourism development success. Belkadi, Bonjour, 

Camargo, Troussier and Eynard (2013) defined that awareness refers to the identity of 

a person or an awareness of something in the context of social interaction between 

individuals. Wang et al. (2011) found that awareness amongst the public is important, 

and results in influencing the cultural tourism development process, such as 

awareness of the facilities development of cultural tourism. The collaboration 

between community and organizations is important for the development of cultural 

tourism which creates a sense of community ownership that causes a tenacious 

sensation and a sense of responsibility and participation in tourism implementation. 

This has been confirmed by researchers and practitioners such as Campbell (1999); 

Ross and Wall (1999); Page and Dowling (2002) and Boyd and Singh (2003) 

asserting that is at the center of tourism sustainability and is very important for 

planners, managers and operators of tourism. Lewis (2001) and Mitchell (2001) 

supported that the awareness in the community's participation and sense of ownership 

of resources is an initiative to help tourism development success in the long-term. 

Wang et al. (2011) suggested that local people and tourists should be aware of cultural 
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conservation and provided with knowledge of cultural tourism by the relevant 

persons, as well as by cooperation between organizations and institutions. Choi and 

Sirakaya (2006) added that community leaders and the tourism development planners 

need to provide information about education and training programs to the public, 

entrepreneurs and other stakeholders in order to raise awareness about the public mind 

and political planning, and conservation of the tourism resources of the community. 

This is consistent with the study of Wang and Wall (2007) finding that by creating a 

public mind in the people of tourism in Indonesia by the way of education enhances 

human resources training and tourism development awareness in a wider scope. In the 

training of entrepreneurs such as taxi drivers, guesthouse managers, restaurant 

owners, and seller on the road, most courses include English, accounting, sanitation, 

and hospitality. For the people aspect, the preliminary consciousness has been built 

including security, discipline, amenities, hospitality, and generosity. However, 

Mbaiwa (2007) hypothesized that when people in the local community participate and 

fully benefit from conserving resources, those people will be able to develop a sense 

of ownership and use resources in a sustainable community, including conservation. 

 

2.7.3  Co-ordination and Cooperation 

Coordinating a good working relationship between the public, private sectors 

and other sectors with tourism organizations in regional areas and local businesses are 

all factors that contribute to the success of tourism development (Blackman, Foster, 

Hyvonen, Jewell, Kuilboer, & Moscardo, 2004; Murphy & Boyle, 2006). 

Coordination is a process that enables the sharing of information and decisions by all 

relevant stakeholders in tourism planning because it helps development plans in 

having a minimal effect (Ladkin & Bertramini, 2002). Jamal and Getz (1995) and 

Gunn (2002) stated that the success of tourism development planning requires the 

cooperation of both the government and private sectors. Similarly as Therdchai 

Choibamroong (2009) supported: for the participation in tourism management by the 

locals to be successful, all parties must cooperate and acknowledge the locals as 

beginners, for other partners provide support in both body of knowledge, budgeting 

and other assistance as appropriate in to promoting tourism in each region (Timothy, 

1998). However, Tosun (2006) asserted that a lack of coordination between the parties 



66 

involved and a lack of information provided to the local population is one problem of 

the tourism development; the lack of coordination and cooperation between the 

parties and the government sector not only can destroy the quality of tourism 

products, but also affect participation in the development of tourism as well. Jamal 

and Getz (1995) added that a lack of coordination and cohesion between different 

sectors of the tourism industry is a problem well known for planners and managers in 

tourism destinations. The lack of coordination and cooperation in the tourism industry 

is an obstacle for cooperation between stakeholders. Therefore, the involvement of 

stakeholders in the planning and development is critical for the overall sustainability 

of tourism in a region that is a destination. However, studies of Timothy (1998) and 

Wang et al. (2011) found that to make stakeholders from all sectors cooperate is 

difficult. Edgell (1990, p. 7) noted that no other industries in the economy are linked 

to each other with products and services of such diversity and lots of different 

categories like in the tourism industries. Examples by MacDonald and Jolliffe (2003) 

found that cooperation and networking for cultural tourism development in rural areas 

is critical in achieving the goals of the community. Also the study of Murphy and 

Boyle (2006) focuses on making cultural tourism of the city successful by 

determining that cooperation is an important factor in the development process. 

 

2.7.4  Local People Participation 

The involvement of the community is one of the key factors that make tourism 

development successful (Blackman et al., 2004) by giving a sense of ownership in 

joining in the development. This act will allow the tourism development, including 

cultural tourism, to be successful in the long run (Lewis, 2001), because the success 

of a tourism development plan is usually based on the support of stakeholders in the 

community (Bramwell & Sharman, 1999). Sustainable tourism development requires 

the involvement of the local community throughout the process from planning, 

decision making, problem solving, project implementation and evaluation. (Andriotis, 

2002; Gunn, 2002) Simmons (1994) and Scheyvens (1999) stated that members of the 

community should be involved in planning because it will help them to get to know 

the many issues such as: 1) understanding the history and to know how to adjust the 

region for the change 2) are the ones who have been affected by tourism most directly 
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3) and are expected to be an important part of tourism products; (Scheyvens, 1999; 

Simmons, 1994) as well local residents need to be involved because it is part of their 

area's living history. The host provides the knowledge about traditions and folklore 

wisdom that leads to the actual experience of tourists, without any threat on the 

resources involved (Pedford, 1996). In addition, the local community is an important 

asset in tourism development, because tourism activities occur in places where the 

community has ownership (Muganda et al., 2013) as stakeholders who have integrity 

and legitimacy in tourism development (Haukeland, 2011). The participation of the 

community in the planning and development can contribute to the exchange of vision 

by focusing on the heritage and culture of the community in tourism product 

development. The unique characteristics of the destination can be created (Murphy, 

1985, p. 151).  People in the community need to be able to identify the potential of the 

resources and attractions within the community and be responsible for tourism 

support and community development. So the community should be enthusiastic in 

participating in decisions of tourism development that are important for them (Aref, 

Gill, & Aref, 2010). Examples of community involvement in cultural tourism 

development are such as participation in decision-making in the marketing aspects 

that can help foster sustainable care behavior between locals and tourists (Hassan, 

2000). The participation of community in tourism developments in such processes 

will help increase and create the attraction with a meaningful identity of the locals, 

and help in getting to know the feel of those places (Walsh, Jamrozy, & Burr, 2001). 

So the involvement of the community in the process of tourism development at the 

appropriate level is necessary, in the opinion of the majority (Ritchie, 1988). Brohman 

(1996) has supported the participation of the community in tourism development 

process as a tool to solve important problems of tourism in developing countries. As 

Long, Perdue, and Allen (1990), Perdue, Long, and Kang (1995), Nunkoo and Gursoy 

(2012) and Stylidis and Terzidou (2014) argue: the strong support of the community 

is important for tourism development success. Therefore, Muganda et al. (2013) stated 

that the involvement of local communities in tourism development cannot be 

overlooked because this group has a vital role for tourism destination development. 

However, Simpson (2001) argued against that, noting that the participation of 

communities in tourism development is difficult. 
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2.7.5  Local Government Support 

The support of government at the local level is very important to the 

development and promotion of tourism. The development will be achieved if the 

agency provides assistance to the local tourism industry. In contrast, tourism will be 

less successful if there is a lack of cooperation from such agencies (Wilson et al., 

2001). The support of the public sector in tourism development is in a variety of 

formats, such as planning and policy (Akama, 2002; Anuar et al., 2012), placing rules, 

controlling (de Oliveira, 2003; Inskeep, 1991; Wilson et. al., 2001) providing and 

maintaining the infrastructure (Gunn, 1994; Wilson et al., 2001) the executor (Qin, 

Wall, & Liu, 2011; Zhang, Chong, & Ap, 1999) stimulate investment (Qin et al., 

2011; Zhang et al., 1999), promotion (Bornhorst et al., 2010; Inskeep, 1991), 

coordination (Dredge, 2001;  Godfrey, 1998), providing education and supporting and 

developing careers, providing support for personnel and entrepreneurs in the tourism 

industry (Qin et al., 2011; Wilson et al., 2001), funding support for the development 

and promotion of tourism (Begum et al., 2014; Wilson et al., 2001), which is very 

important for developing cultural tourism because of budget requirements for the 

development in several sectors including the public. For example, the study of Wang 

et al. (2011) cited that one of the main problems encountered in the development of 

cultural tourism in rural areas is the lack of funding, since it is understood that the 

many activities in arts and culture need to use funds to build the public mind and 

allow more public access to such activities. Gunn (1994) further explains that the role 

of government in the tourist industry is to increase the satisfaction of tourists, to 

enhance the success level of business and the economy, to protect existing assets and 

the integration of community policing, to allow the use of areas activities and product 

of tourism. In contrast, studies of Dredge (2001) state that local government has a key 

role in the planning and development of tourism, but has been criticized a lot for not 

being more aggressive, having a lack of participation in planning and policy issuing, 

as well as a lack of interest by the community, a lack of resources such as budgets, 

lack of proper research and information, low commitment for action, a lack of 

coordination and communication, and an absence of technical expertise, such barriers 

directly impacting on the success of tourism development. Similarly, a study of the 

Stafford Group, te Hau, and McIntosh (2000), asserts that one obstacle to the tourism 
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development of the native Maori attractions is the lack of support from the tourism 

organizations in local government, such as an absence of government initiatives and 

financial support and other resources not financial, etc.  

From the literature review the factors for successful cultural tourism 

development can be summarized: the factors that can help make a successful tourism 

development consists of five factors, including good leadership, awareness, 

coordination and cooperation, local people participation, and government support.  

The study of the role of stakeholders in tourism destination development can 

classified the types of stakeholders into three groups, namely, local government, 

tourism entrepreneurs, and community. The stakeholders play a role in the 

development of tourism destinations by engaging four steps: The first stage, the 

decision-making participation includes initial decision, on-going decision, and 

operational decision. The second stage, implementation participation, consists of 

participation by providing resources contributions, participation by the administration 

and coordination, and enlistment in programs. The third stage, benefits participation, 

includes benefits in material, social, and personal; and the final stage is the evaluation 

participation, including the evaluation of projects for tourism development. At the end 

of this part, the factors for the success cultural tourism destination development are 

five factors, including good leadership, awareness, coordination and cooperation, 

local people participation, and local government support. 

 

2.8  Conceptual Framework 

 

From the literature review related to the above can be defined the conceptual 

framework of this study, presented in Figure 2.7. The presentation of the conceptual 

framework for the cultural tourism destination development consists of three parts: 

the first part, components of cultural tourism destinations, which consist of 9 

components, namely, attractions, accommodation, accessibility, amenities, activities, 

acceptance, people, residents hospitality, and conservation/preservation. The second 

part is the role of stakeholders in tourism development, which consists of local 

government, tourism entrepreneurs, and community by participating in the decision-

making, including the initial decision, on-going and operational decision. 
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Implementation participation includes resources contributions, administration and 

coordination, enlistment in programs, benefit participation namely in aspect of 

material, social, personal, and the final evaluation participation. And finally the 

factors for successful tourism destination development, consisting of good leadership, 

awareness, coordination and cooperation, local people participation, and local 

government support as seen in Figure 2.5 



 

 

 

Figure 5.2: The Conceptual Model of Cultural Tourist Site Capacity Development 

Source: Developed for this study 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2.5  Proposed Conceptual Framework of Cultural Tourism Destination Development of Nakhon Si Thammarat Province 
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2.9  Summary of Chapter Two 

 

 This chapter presents concepts and theories related to the study, which consists 

of the cultural concepts, cultural tourism concepts, and capacity concepts. The 

capacity concepts comprise the capacity of tourism destination and nine components 

of tourism destinations, including attractions, accommodation, accessibility, 

amenities, activities, acceptance, people, residents hospitality, and conservation/ 

preservation. Concepts of stakeholders are divided into three groups, including local 

government, tourism entrepreneurs, and community representative. The role of 

government in tourism development planning comprises planning, the formulation of 

regulations, facilitating infrastructure, financial support, sale promotion, coordination 

and provision of education and training. The role of tourism entrepreneurs includes 

decision planning, tourism amenities facilitating and coordination. The role of 

community includes consultant, planning/decisions and conservation/preservation. 

The presentation of the participation theory consists of the definition of participation, 

participation in decision-making, participation in implementation, participation as 

consultant, planning/decisions, conservation/ preservation, benefit sharing and 

participation in the evaluation. The factors contributing to the success of cultural 

tourism destination development consist of good leadership, awareness, good 

coordination and cooperation, local people participation, and local government 

support. The last section presents the conceptual framework of cultural tourism 

destination development. The conceptual framework was developed to address the 

research question: What is the cultural tourism destination development model? The 

conceptual framework details of cultural tourism destination development consist of 

three stages: The first stage is the study of cultural tourism destination components. 

The second stage is the participation of stakeholders, and the last stage is creating the 

success factors for cultural tourism destination development. 

The next chapter will present the research methodology, which includes the 

direction of research strategy development, research design, data collecting process, 

data collecting explanation, data analysis tools and data collecting for results 

presentation. 

 



 

CHAPTER 3 

 

METHODOLOGY 

 

3.1  Introduction 

 

There are several approaches of research strategies and methodologies that 

may be used for collecting data when undertaking research (Baker, 2001). The 

purpose of this chapter is to define an appropriate framework of research 

methodologies as well as an explanation and a presentation of data collected is used to 

answer the research aim and questions. This chapter comprises of seven following 

sections. Section 3.2 discusses research strategy, which contains a review of the 

overall research processes throughout the study, as well as the fundamental 

components of social science research methods. Basically, the social science research 

method consists of three main procedures, including planning, implementation and 

reporting (Blaikie, 2000). Planning is important in selecting the most appropriate 

method for the research project since it provides an explanation of the mixed methods 

in research methodology, followed by quantitative research methodologies for the 

first research question. It begins by describing the process design, data gathering 

method, and sampling method that will describe the form of the study area selection; 

Nakhon Si Thammarat province has been chosen as the area for study. The research 

instruments are applied in this study and the presentation in this section starts from 

questionnaire design, which is followed by an explanation of the research instruments.  

The instruments are accurately used to measure the capacity of tourism destinations.  

In validating the instruments used, employment of the pilot test was used to explain 

the development of the questionnaire, followed by reliability test derived from the 

questionnaire of the pilot test. To propose the methodology for the data collection 

techniques and the data analysis processes, this section used the statistics analysis in 

testing the hypothesis of the study, followed by qualitative methodology, and research 

questions discussion.  This step commences from data collection and sampling design, 
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the research instruments which consists of the interview form design, research 

instruments on the role of stakeholders in the cultural tourism destinations 

development, research instruments for developing the cultural tourism destinations 

development model, the pilot-testing and interview, and the data analysis process is 

the final step. Next, is a presentation of the research ethical issues related to the study. 

Finally, a summarization of chapter three is made. The structure of this chapter is 

presented in Figure 3.1. 
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3.2  Research Strategy 

 

Researchers need to select a strategy that is consistent with the philosophy or 

paradigm of the research to ensure good quality (Creswell, 2003; Denzin & Lincoln, 

1994). Choosing a consistent strategy will allow the researcher determine the research 

methodology correctly. Therefore the strategy of determining is very important, which 

is considered a road map for the research (Marshall & Rossman, 1989, p. 62). In 

addition, the research strategy will help researchers establish guidelines in selecting 

the research assumptions and research design in order to acquire new knowledge as 

well as prepare for the research process and to be more specific with a correct 

research operation. Blaikie (2000) stated that the research strategies are desirable to 

constrain explicit ontological and epistemological assumptions required for planning a 

research strategy (Blaikie, 2000). The ontological assumption for this research is to 

look for the answer to the reality of cultural tourism destination capacities, the role of 

stakeholders who participate in the cultural tourism destination development, and the 

cultural tourism destination development model. Therefore, the research strategy will 

need to provide a starting point and a set of steps to reveal how the research questions 

can be verified and to elicit that reality (Blaikie, 2000).  

The essential tasks of the research strategy are the starting point, the research 

operation and the research process. The research begins with a review of the research 

area by examining the theoretical background and investigating the relevant 

methodologies for the same issue, data collection, and data analysis. The next step is 

inductive, starting with some preconceptions and opinions of what is to be collected; 

this step identifies the criteria for how to collect data for both the pre-test and the 

actual data collection process, and how to analyze data obtained (Churchill, 1979; 

Walliman, 2006), followed by report results, conclusions and discussion, and the final 

process indicates the research limitations and suggestions for future research. 

In addition, the aims of the research that are associated with the research 

actions will increase the probability that the study will produce reliable results (Burns, 

1997; Easterby-Smith, Thorpe, & Lowe, 2002). The core of the research design as 

shown in Figure 3.2, begins with the research aim and questions (referred to in 

chapter one). This study collected primary data by using mixed method research 
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which was developed based on the three main research questions. The first question 

used quantitative research method in order to collect data from tourists. The second 

research questions used qualitative method to collect data from stakeholders in the 

cultural tourism destinations development, including the government sector, 

entrepreneurs, and communities. The third research question used qualitative method 

to collect data from tourism scholars. The details of the methodology for each 

research question will be described in the next section.  

The research methodology reviewed 71 published papers related to the cultural 

tourism destination capacities and it was found that there were 28 published papers 

relevant to this study. Also, the research methodology reviewed 60 published papers 

related to the role of stakeholders in tourism development and it was found that there 

were 31 published studies relevant to this research. An overview of previous studies 

on the cultural tourism destination capacities shows that most of the studies used 

quantitative method, for instance; Bernini and Cagnone (2014); Popichit, 

Anuwichanont, Chuanchom, and Serirat (2013); Vong and Ung (2012); Mamun and 

Mitra (2012); Io (2011); Lopez-Toro et al. (2010);  Lee et al. (2010); Zabkar et al. 

(2010); Willis (2009); Lee, Ou, and Huang (2009); Siriphanich (2007); Huh, Uysal, 

and McCleary (2006); Poria, Reichel, and Biran (2006); Aziz (2002). However, the 

study on the role of stakeholders in tourism destination development shows that 

qualitative methods were mostly used which include Komppula (2014); Rahmawati, 

Supriharjo, Setiawan, and Pradinie (2014); Waligo, Clarke, and Hawkins (2013); 

Ruhanen (2013); Khani (2012); Moswete, Thapa, and Child (2012); Haukeland 

(2011); Bornhorst, Ritchie, and Sheehan (2010); Naipinit (2009); Ying and Zhou 

(2007); Nisco, Riviezzo, and Napolitano (2008); Nyaupane, Morais, and Dowler 

(2006); Li (2006); Aas, Ladkin, and Fletcher (2005); Akama (2002); Reid, Mair, and 

Taylor (2000); Bahaire and White (1999); Yuksel et al. (1999); Timothy (1998).  

Further, it was found that quantitative method was mostly used in cultural 

tourism destination capacities studies, while qualitative method was mostly used in 

the study on the role of stakeholders on tourism development. As presented in table 

3.1, from 28 published papers related to the cultural tourism destination capacities, 

there are 16 published papers that have used quantitative method, 9 papers used 

qualitative method, and 3 papers used mixed methods. Also table 3.2 presents that 
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from 31 published papers related to the role of stakeholders on tourism development, 

20 published papers used qualitative method, 10 papers used mixed methods, and 1 

paper used the qualitative method. To select the method of collecting data, this study 

is based mainly on previous published and recognized papers as prior discussions. 

Therefore, this study applied quantitative methodology approach to address the first 

research question and utilized qualitative methodology approach to address the second 

research question. 

 

Table 3.1  Previous Study of Cultural Tourism Destination Capacity 

 

Author(s)/ Year Method   Data Analysis 

Quantitative Qualitative Using Statistics 

Program 
Likert 

Scale 
1. Bernini and Cagnone (2014) ✓  ✓ ✓ 

2.Laing, Wheeler, Reeves, and 

Frost (2014) 

 ✓   

3.Nasing, Rodhetbhai, an 

Keeratiburana (2014) 

 ✓   

4. Dalia, Kreiner, and Churchman 

(2013) 
✓  ✓ ✓ 

5.Popichit, Anuwichanont, 

Chuanchom, et al. (2013) 
✓  ✓ ✓ 

6.Vong and Ung (2012) ✓  ✓  

7.Mamun and Mitra (2012) ✓  ✓  

8.Wang et al. (2011)  ✓ ✓ ✓ ✓ 

9.Io (2011)  ✓   

10.Sheng and Lo (2010)  ✓   

11.Lopez-Toro et al. (2010)  ✓  ✓ ✓ 

12.Lee et al. (2010) ✓  ✓  

13.Zabkar et al. (2010)  ✓ ✓ ✓  

14.Aidoo (2009)     

15.Willis (2009) ✓  ✓  

16.Park and Jamieson (2009) ✓  ✓  

17.Lee et al. (2009) ✓  ✓ ✓ 

18.Oun and Homoud (2008)  ✓   

19.Siriphanich (2007)  ✓  ✓  

20.Huh et al. (2006) ✓  ✓ ✓ 

21.Lee and King (2006)  ✓   

22.Daz and Rodrguez (2007) ✓ ✓ ✓ ✓ 

23.Formica and Uysal (2006) ✓ ✓ ✓  

24.McKercher and Ho (2006) 

25.Poria et al. (2006)  

26.Nowacki (2005) 

 

✓ 

✓ 

✓ 
 

 

 

✓ 

✓ 

 

✓ 

27.McKercher, Ho, and Cros 

(2004) 
 ✓  

28. Aziz (2002) ✓  ✓ 

 



Table 3.2  Previous Study of Stakeholders’ Role in Tourism Development  

 

Author(s)/ Year Study Area Method Data Analysis 

Local 

Government 

Local 

business 

Communities Quantitative Qualitative Using 

Statistics 

Program 

Content 

Analysis 

1. Komppula (2014) ✓    ✓  ✓ 

2. Rahmawati, Supriharjo, Setiawan, and Pradinie 

(2014) 

  ✓  ✓  ✓ 

3. Wanga, Hayombe, Agong, and Mossberg (2014) ✓ ✓ ✓  ✓ ✓ ✓ 

4. Muganda et al. (2013)    ✓ ✓ ✓   

5. Waligo et al. (2013)  ✓ ✓ ✓  ✓  ✓ 

6. Ruhanen (2013) ✓ ✓   ✓  ✓ 

7. Garrod, Fyall, and Reid (2012) ✓ ✓   ✓  ✓ 

8. Khani (2012)   ✓ ✓ ✓  ✓ 

9. Mechinda, Serirat, and Popichit (2012) ✓ ✓ ✓ ✓ ✓ ✓ ✓ 

10. Moswete, Thapa, and Child (2012) ✓    ✓  ✓ 

11. Eja, Otu, Ewa, and Ndomah (2011)   ✓  ✓   

12. Haukeland (2011)  ✓   ✓  ✓ 

13. Qin et al. (2011) ✓   ✓ ✓ ✓ ✓ 

14. Bornhorst et al. (2010)  ✓   ✓  ✓ 

7
9
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Table 3.2  (Continued) 

 

 
 

     

Author(s)/ Year Study Area Method Data Analysis 

Local 

Government 

Local 

business 

Communities Quantitative Qualitative Using 

Statistics 

Program 

Content 

Analysis 

15. Wang, Yang, Chen, Yang, and Li (2010) ✓  ✓ ✓ ✓ ✓ ✓ 

16. Naipinit (2009)   ✓ ✓ ✓  ✓ 

17. Saminpanya, Wisarttavisit, and Chumnankid (2009) ✓ ✓ ✓ ✓ ✓ ✓ ✓ 

18. Sharma and Dyer (2009)   ✓ ✓  ✓  

19. Moswete, Thapa, Toteng, and Mbaiwa (2008) ✓ ✓ ✓ ✓ ✓ ✓ ✓ 

20. Nisco, Riviezzo, and Napolitano (2008) ✓ ✓   ✓  ✓ 

21. Nicholas (2007) ✓   ✓ ✓ ✓ ✓ 

22. Ying and Zhou (2007) ✓ ✓ ✓  ✓  ✓ 

23. Nyaupane, Morais, and Dowler (2006)  ✓ ✓  ✓  ✓ 

24. Li (2006)  ✓ ✓  ✓  ✓ 

25. Aas et al. (2005)  ✓ ✓  ✓  ✓ 

26. Fallon and Kriwoken (2003) ✓   ✓ ✓ ✓ ✓ 

27. Akama, (2002) ✓    ✓  ✓ 

28. Reid et al. (2000) ✓ ✓ ✓  ✓  ✓ 

29. Bahaire and White (1999) ✓ ✓ ✓  ✓  ✓ 

30. Yuksel et al. (1999) ✓ ✓   ✓  ✓ 

31. Timothy (1998) ✓ ✓ ✓  ✓  ✓ 

8
0
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Figure 3.2  The Element Guideline of Research Design 

Source:  Adapted from Blaikie, 2000. 
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3.3  Mixed Methods 

 

This study used mixed methods approach, which employed both quantitative 

and qualitative methods to define the research problems, research methods, data 

collection, data analysis, and conclusions (Tashakkori & Teddlie, 1998). The 

quantitative method focused on measurement and correlation analysis among 

variables (Creswell, 2003; Denzin & Lincoln, 2005), while the qualitative method 

emphasized on holistic education (Lincoln & Guba, 1985). Qualitative research helps 

to understand feelings, experience, and opinions of people by conducting in-depth 

interviews (Patton, 2000). This study employed mixed methods approach to reinforce 

the study results by providing an added value and deeper, wider, fuller or more 

complex answers to the research questions as well as a holistic approach to the study 

(Creswell, 2003). As Berg (1998) stated that mixed methods produces greater breadth 

of perspectives around a certain issue (Berg, 1998). Research question one used 

quantitative method, since it requires measurement and analysis of the correlation 

among variables in order to specify the elements of cultural tourism destination 

capacity. Research question two used qualitative method to obtain the holistic and 

integrated information of the role of stakeholders in cultural tourism destination 

development. Research question three selected qualitative method to create the 

cultural tourist destination development model. To sum up, this study used 

quantitative and qualitative methods to address the research questions, of which the 

important weights of both methods are equal, and can be defined by the symbols 

QUAN + QUAL (Morse, 1991). 

 

3.4  Quantitative research 

 

Quantitative methodology was used to address research question one, that is, 

to study the capacity of cultural tourism destination including the study of the 

capacity of the cultural tourism destination components.  These components are 

largely significant for measuring and analyzing the relationship between the variables; 

whether the components of cultural tourism destination fit with the empirical data. 

Applying quantitative research as a research tool for this research question is suitable 
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because it identifies the relationship between variables. The process of quantitative 

method approach used for this research question is detailed in the following sections. 

 

3.4.1  Data Collection and Sampling Design 

This section describes the process of selecting the study area and sampling 

design.  

This study focused on the capacity of cultural tourism destination, especially 

on the history/archaeological sites/antiques. Nakhon Si Thammarat province was 

chosen as the study area because it is a historical city based on Thailand legends. The 

selection criteria are as follows: Firstly, it is a significant area for cultural tourism. 

Secondly, it has major tourist attractions that represent the uniqueness of the province. 

Thirdly, there are tourists continually visiting, and finally, it is the study area that 

provides the information more extensively with diversity. As supported by Patton 

(1990), the selected study area must be a study area that can provide extensive data 

and better understanding. 

 The next step is population and the sampling selection. In this study, 

characteristics of population and samples are the significant components of research 

because they provide valuable data for analysis and interpretation in addressing the 

research aims. Population refers to the tourists who visit Nakhon Si Thammarat 

province. In quantitative research, samples must be represented from the population in 

order to test for the pre-determined theoretical concept framework (Hom & Kinicki, 

2001). Results from statistical tests can be inferred to all populations (Charmaz, 2000; 

Denzin & Lincoln, 2000; Strauss, 1987). Samples in this study were the tourists who 

traveled to Nakhon Si Thammarat.  This study used the confirmatory factor analysis, 

which instructed the sample size for three components of at least 500 samples.    

Aroian & Norris, 2001) in line with Comrey and Lee (1992) confirmed that if the 

sample size is too small the correlation coefficient will be very low. The sample size 

for the confirmatory factor analysis is recommended in Table 3.3. 
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Table 3.3  Sample Size in Confirmatory Factor Analysis Statistics 

 

Sample size Reason 

50  very poor 

100  Poor 

200  Fair 

300  good 

500  very good 

1000  Excellent 

 

Source:  Comrey & Lee, 1992. 

 

 This study then collected data from 580 tourists who visited the cultural 

tourism destination by using non-probability sampling and convenience sampling at 

Wat Phra Mahathat. The data was collected during January to March 2015. 
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3.4.2  Research Instruments  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.3  Research Instrument Process 
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tourism attraction. Thirdly, the questionnaire design was constructed to keep the data 

collection clear and concise.  The questionnaire asked open-ended or closed-ended 

questions. In addition, the topics widely used in the questionnaires design has 

emphasized the answer on strength of agreement or disagreement and important or 

unimportant. Fourthly, the design of questionnaire must be attractive to the tourists 

otherwise the questionnaire will be ignored. Fifthly, a pilot-test was conducted for 

tourists who visited the cultural tourism attractions in Nakhon Si Thammarat, which is 

similar to the research sample in order to verify whether each question was practical. 

Further, the questionnaire needs to be revised in response to the result from the pilot 

test prior to the data collection. Finally, researchers need to write a cover letter to the 

respondents explaining the purpose of the request in responding to the survey; the 

researchers’ information such as education background i.e. curriculum and 

institutions, research purpose, as well as describing the components of the 

questionnaires. The next section will be the questionnaire design process for the 

capacity of cultural tourism destination used in this study.  

A research instrument for cultural tourism destination capacity is used to 

examine the cultural tourism destination capacity in Nakhon Si Thammarat. The 

questionnaire used in this study is developed in both Thai and English, since the 

tourists who visit the cultural tourism destination in Nakhon Si Thammarat are both 

Thai and foreigners. The questionnaire is divided into three sections: the first section 

is personal information that includes seven questions; gender, age, nationality, marital 

status, education, occupation and monthly income. The second section includes the 

tourists’ opinion on the nine components of the cultural tourism destination capacity, 

including: 9 questions for the attractions components, 5 questions for the accommodation 

components, 7 questions for the accessibility components, 7 questions for the 

amenities components, 6 questions for the activities components, 3 questions for the 

acceptance components, 4 questions for the people components, 4 questions for the 

resident hospitality components, and 4 questions for the conservation components. 

The total number of questions in this section are 49, and are presented in the 

Appendix A.  
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The 49 questions on the nine components of the cultural tourism destination 

capacity were developed based on the literature review related to tourism destination 

capacity as shown in Table 3.4. 
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Table 3.4  Previous Study of Tourism Destination Capacity Scale 

      

Components Statement Reference 

Attraction 1. The tourist attraction site has historical values Poria et al. (2003); Crotts and Pan (2007); Vong and Ung (2012) and 

Popichit; Anuwichanont, Chuanchom, et al. (2013) 

 2. The tourist attraction site is unique for culture Beerli and Martin (2004); McKercher, Ho, and Cros (2004); 

McKercher and Ho (2006); Siriphanich (2007); Vong and Ung 

(2012); and Popichit, Anuwichanont, Chuanchom, et al. (2013) 

 3. The tourist attraction site has varieties of culture Beerli and Martin (2004); Siriphanich (2007) and Vong and Ung 

(2012) 

 4. The culture at the tourist attraction site is interesting  Hu and Ritchie (1993); Baloglu and Mangaloglu (2001); McKercher 

(2001); Mnright and Newton (2004); Tam (2012) and Vong and Ung 

(2012) 

 5. The tourist attraction site has scenic architectural integrity  

 

Hu and Ritchie (1993); Baloglu and Mangaloglu (2001); Zabkar et al. 

(2010) and Popichit, Anuwichanont, Chuanchom, et al. (2013) 

 6. The tourist attraction site has a sense of authenticity  

 

Hu and Ritchie (1993), Baloglu and Mangaloglu (2001), Lasten and 

Upchurch (2012), Vong and Ung (2012) and Popichit et al. (2013) 

 7. I feel there is a strong relationship between locals and the 

tourist attraction site 

Zabkar et al. (2010) 

 8. The tourist attraction site story presentation is interesting Hou et al. (2005) 

 9. Each point in the tourist attraction site has clear 

interpretive signage 

Narin Sungrugsa (2013) 

   

8
8
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Table 3.4  (Continued) 

 

 

Components Statement Reference 

Accommodation 1. There are many types of accommodation Dwyer and Kim (2003) 

 2. Accommodations prices are reasonable for all tourist types Dwyer and Kim (2003) and Lee et al. (2010) 

 3. The accommodations are provided with great facilities Beerli and Martin (2004); Wang et al. (2010); Crotts and Pan (2007); 

Siriphanich (2007); Cracolici and Nijkamp (2008); Lee et al. (2010) 

and Caber et al. (2012) 

 4. Accommodations are clean Ball and Giakoumis (2003) and Lopez-Toro et al. (2010) 

 5. I feel safe when staying at my hotel Ball and Giakoumis (2003) and Lopez-Toro et al. (2010) 

Accessibilities 1. Easy access to the tourist attraction site   Ball and Giakoumis (2003);Dwyer and Kim (2003); Beerli and 

Martin (2004); Hu and Ritchie (1993); Siriphanich (2007); Lopez-

Toro et al. (2010) and Sheng and Lo (2010) 

 2. Traveling to the tourist attraction site has clear signposted 

directions 

Berg et al. (1995) 

 3. I am able to obtain all information provided by the tourist 

information center (such as brochure, leaflet) 

Beerli and Martin (2004); Huh et al. (2006); Siriphanich (2007); 

Brezovec and Bruce (2009); Cracolici and Nijkamp (2008); Lee et al. 

(2010); Lopez-Toro et al. (2010); Caber et al. (2012) 

 4. The tourist attraction site provides clear rules and 

regulations and advertisements for visitors and tourists 

Ball and Giakoumis (2003); Beerli and Martin (2004); Wang et al. 

(2010); Crotts and Pan (2007); Siriphanich (2007); Cracolici and 

Nijkamp (2008); Crouch (2010); Lee et al. (2010); Lopez-Toro et al. 

(2010) and Vong and Ung (2012) 

   

8
9
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Table 3.4  (Continued) 

 

 

Components Statement Reference 

 5. I feel safe at the tourist attraction site Crotts and Pan (2007); Brezovec and Bruce (2009); Io (2011); Caber 

et al. (2012) 

 6. Parking is adequate Crotts and Pan (2007); Brezovec and Bruce (2009);  Io (2011) and 

Caber et al. (2012) 

 7. The tourist attraction site has staff servicinge at the 

parking area  

Develop for this study 

Amenities 1. I feel the restaurant at the attraction site is clean  

 

Hu and Ritchie (1993); Dwyer and Kim (2003); Wang et al. (2010) 

and Huh et al. (2006)  

 2. There is a variety of souvenir/art/ handicrafts, to choose 

from  

 

Hu and Ritchie (1993); Ball and Giakoumis (2003); Wang et al. 

(2010); Crotts and Pan (2007); Siriphanich (2007); Cracolici and 

Nijkamp (2008) and Lopez-Toro et al. (2010) 

 3. The number of the toilets is enough for tourists  Nowacki (2005) and Siriphanich (2007)  

 4. Toilets are clean  Nowacki (2005) and Siriphanich (2007) 

 5. Overall the tourist attraction site is clean  

  

Baloglu and Mangaloglu (2001); Siriphanich (2007); Lopez-Toro et 

al. (2010); Wang et al. (2010) and Vong and Ung (2012) 

 6. The tourist attraction site provides enough rubbish bins            Narin Sungrugsa (2013)   

 7. There are enough facilities in the tourist attraction site 

such as public telephones, lighting  

Dwyer and Kim (2003); Melian-Gonzalez and Garcia-Falcon (2003) 

and M. J.  Enright and Newton (2004) 

 

   

9
0
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Table 3.4  (Continued) 

 

 

Components Statement Reference 

Activities 1. There are well managed activities at the tourist attraction 

site, such as worshiping the historical monuments  

Adapted from  Rata Chantawara et al. (2007) 

 2. The site provides flowers, incense and candles for tourist 

who wish to worship  

Lacher et al. (2013) 

 3. The tourist attraction site provides all facilities for 

worshiping the historical monuments  

McKercher et al. (2005) and Siriphanich (2007) 

 4. I have opportunity to participate with the unique activities, 

especially a chance to worship at the historical monuments  

McKercher et al. (2005) and Anuar et al. (2012) 

 5. You feel that you receive the value from participating in 

the activities provided by the tourist attraction site  

Developed for this study 

 6. I am interested to take part in other activities apart from  

the historical monuments (main tourist attraction site ) 

Developed for this study 

Acceptance 1. The reputation of the tourist attraction site is acceptable  

 

Poria et al. (2003); Beerli and Martin (2004); Daengbuppha et al. 

(2006); Siriphanich (2007); Wang et al. (2010) and  Lee, & Gilmore 

(2012) 

 2. The tourist attraction site has historical significance  

 

Daengbuppha et al. (2006) and Popichit, Anuwichanont, and 

Chuanchom (2013) 

 3. This tourist attraction site is your priority place to visit Developed for this study 

People 1. The staff is professional in giving knowledge about the 

tourist attraction site 

Swarbrooke (2002); McKercher, Ho, and du Cros (2004); Huh et al. 

(2006) and Lopez-Toro et al. (2010) 

9
1
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Table 3.4  (Continued) 

 

 

Components Statement Reference 

 2. The staff are polite and service with enthusiasm Lopez-Toro et al. (2010) 

 3. The staff is knowledgeable and able to provide 

information promptly 

Lopez-Toro et al. (2010) 

 4. The staff are able to communicate in foreign languages 

adequately 

Lopez-Toro et al. (2010) 

Residents’ hospitality 1. Locals are especially learning foreign languages and able 

to communicate with foreign tourists 

Choi et al. (1999); Aziz (2002); Ball and Giakoumis (2003); Huh et 

al. (2006) and Siriphanich (2007) 

 2. Locals are friendly  

 

Beerli and Martin (2004); Son and Pearce (2005); Siriphanich (2007);  

Chen et al. (2010) and Lopez-Toro et al. (2010) 

 3. Locals life uniqueness has not been altered by new comers 

(tourists)  

Hu and Ritchie (1993); Enright and Newton (2004) and Tam (2012) 

 4. Locals are willing to help tourists when needed  

 

Beerli and Martin (2004); Son and Pearce (2005), Siriphanich (2007), 

Chen et al. (2010) and Lopez-Toro et al. (2010) 

Conservation/prevention 1. The main stupa is well maintained  Garrod and Fyall (2000); Hou et al. (2005) and Vong and Ung (2012) 

 2. Historical monuments and ancient artifacts surrounding 

the tourist attraction site have been appropriately maintained  

Garrod and Fyall (2000); Hou et al. (2005) and Vong and Ung (2012) 

 3. There is adequate protection and security enforcement 

within the areas, for example, surveillance camera systems  

Runjuan Prawatmuang (2010) 

 4. There are adequate security officers around the tourist 

attraction site  

Runjuan Prawatmuang (2010) 

9
2
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The third section is the general information about travel pattern details. The 

questionnaire contains the number of travels to the cultural tourism destination, which 

is Nakhon Si Thammarat province, the main reason for traveling, the travel style, the 

transportation type used to travel, and the media that promotes the tourism 

destination. This section comprises 5 questions and a suggestion part. This study 

measures the interval data by using numbers in showing the rates (Hair, 2003). This 

study used the Likert type scale, which is widely used and is the most appropriate and 

efficient for this study, because it is most popularly used for attitude measurement, 

easy to build, convenience in application and analysis, easy to check and score, and 

allows the respondents to consider the rating scale according to their own feelings 

(Mehrens & Lehman, 1984). Also, most importantly, Thomas and Nelson (1996) 

supported that the Likert type scale is efficient in human behavioral tests. This part 

includes the questions related to the cultural tourism destination capacity, which allow 

respondents to rate with seven alternatives (wherein; 7 = strongly agree, 6 = agree, 5 = 

somewhat agree, 4 = neutral, 3 = somewhat, 2 = disagree, 1 = strongly disagree) as 

well as closed-ended questions and open-ended questions, which allow respondents to 

provide suitable information. The structure of the proposed questionnaire is presented 

in Figure 3.4. 
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Figure 3.4  Research Instrument of Tourism Destination Capacity Construct 
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Validity 

This study requires the measurement of validity and reliability. Validity and 

reliability are the most crucial issues in assessing all measurement because it equally 

helps to establish the findings as believable and truthful (Neuman, 2006). 

Measurement of validity refers to the instrument that measures the results precisely 

and completely. Using highly valid instruments in gathering the data will allow 

researchers to be able to measure the results precisely and completely, or address the 

research questions completely. Validity can be classified into three main categories, 

including content validity, construct validity, and criterion-related validity (Burns, 

1977). The validity of instruments needs to be examined by three tourism experts 

using the Index of Item-Objective Congruence (IOC) in order to ensure the validity 

and reliability of the instruments. The IOC has been rated by the following criteria: 

rate 1, if it assures that the questions clearly tap the research objectives, rate 0, if 

unsure-whether the questions meet the research objectives, and rate -1, if it assures 

that the questions clearly do not clearly tap the research objectives. Then, the 

Rovinelli and Hambleton statistical formula is applied to the ratings of each item 

across the experts. The results in IOC index range from -1 to +1. The questions that 

indicate an IOC value higher than 0.5 will be included in the questionnaire. The 

questions that have IOC value lower than 0.5 will be revised (Rovinelli & Hambleton, 

1977). In this study, the questions with a IOC value lower than 0.5 were revised based 

on the experts’ advice; the revised questions are then re-examined to ensure the 

validity and reliability of the instruments before conducting the pilot testing step. 

 

3.4.3  Pilot-test for this Study  

Conducting a pilot-test is crucial in terms of developing the measurement 

scales because it improves reliability and validity (Neuman, 2006). This study 

conducted the pilot-test to a sample of 30 people. Conducting the pilot test can 

eliminate irrelevant questions and ensures valid questions are included only in the 

questionnaire. Secondly, it ensures that the questions are practical and can be 

responded to, because if the questions are too complicated, respondents might lead to 

incorrect answers. Finally, it ensures that the questions will not be rejected by the 

respondents (Coolican, 2004). The sampling of the pilot testing is the tourists in the 
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cultural tourism destination of Nakhon Si Thammarat province. It is important to 

conduct a pilot test because it helps to ensure the questions are understood by the 

respondents and there are no problems in relation to wording or measurement, 

ambiguity and avoids biased  questions (Coolican, 2004). The thirty questionnaires in 

the pilot test were created and tested with the respondents, followed by instruments 

test for reliability.  

The principles that test the reliability of the questionnaire for this study 

employed Cronbach's Alpha Coefficient technique (Coolican, 2004; Hair, Money, 

Samouel, & Page, 2007). The reliability of the questionnaire is generally accepted 

when the Cronbach's alpha value falls between 0.75-1.0 (Coolican, 2004). If the 

Cronbach's alpha value falls in between 0.50-0.60, the reliability of the questionnaire 

is considered as very low-such questions must be eliminated or improved (Churchill, 

1979). Questions analysis is needed to test that accuracy of the questions ensures that 

all items in the questionnaire are comprehensive. Further, the sensitive questions were 

eliminated. (Coolican, 2004). To sum up, the Cronbach's alpha coefficient must be 

higher than 0.75 to ensure the reliability of the questionnaire (Coolican, 2004). 

 

3.4.4  The Data Analysis Process 

The data analysis process begins by coding data collected from the sample 

survey and by applying the AMOS version 22. The data analysis process in this study 

consist of four phases; gathering data, statistically analyzing data and checking the 

outcome of results, drawing conclusions from the data and reporting the results. The 

first two phases appear within this chapter, and the other two phases, including the 

outcome of results and conclusions, appear in chapters four and five.   

1) Coding Data 

The process of gathering data is the first task of data analysis (Charmaz, 

1995). This study operated the data collection in three steps. The first step is coding 

the data by using the numbers as a sign of real data. An example is the gender 

information determined to be "1" for male and "2" for females before filling the data 

code. The AMOS is a program that is potentially useful for the confirmatory factor 

analysis and is not much different from other programs; statistics essential for testing 

the goodness of fit of the model. This program is complete and benefits ease of use 
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(Albright & Park, 2009) by recording the data coded in the coding manual used for 

reference. Coding the data as numbers is necessary because this will result in 

convenience for processing and analyzing. The second step is entering data or data 

records by defining the scope of data as columns of each variable (Neuman, 2006). 

The third step is cleaning data, which will be done before and during data entry. This 

step is to verify the accuracy of the data analysis and is necessary because during 

coding and entering data errors may adversely affect the quality of the research 

(Neuman, 2006). 

2) Statistical Analysis 

Data is analyzed using the statistical program for Social Sciences. The 

statistics are used to analyze the data and is categorized in four parts, as follows: The 

first one is the basic statistics,, such as percentage, that are used to analyze the general 

information of the sampling in gender, age, nationality, status, education, occupation 

and income per month. Second is the opinion level analysis of the sampling from the 

questionnaire on the cultural tourism destination capacity. The statistical method 

applied is the basic statistics using mean and the standard deviation. The third part 

analyzes the components of the cultural tourism destination by using the 

Confirmatory factor analysis, CFA. 

The fourth part is an analysis of the respondents travel plans. The 

statistics employed in this part is basic statistics using percentage. Data analysis of 

this study is based on a research question and hypothesis testing. This process is 

described in the following sections. 

3) Confirmatory Factor Analysis: CFA 

A Confirmatory Factor Analysis: CFA was conducted using AMOS. 

The reason of employing CFA is as follows: Firstly, to verify the theoretical model 

whether or not the model and the sample data are a fit. Secondly, confirmatory factor 

analysis has attenuated the preliminary assumption to fit with the data, which lead to 

the accuracy of the results. Finally, the confirmatory factor analysis can be interpreted 

easily and accurately because there are statistics to determine the Goodness of Fit 

between the hypothesized model and the empirical data. Moreover, all standardized 

loadings factors were tested for the statistical significance. As Steven (2009) stated, 

the confirmatory factor analysis is used to analyze the factors of the measurement 
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model which the researchers have clear hypotheses about a scale such as the number 

of factors, the label of factors, and the specific items of factors have been identified. 

Then the measurement model was tested for the accuracy. This study used the AMOS 

program to test for the goodness of fit between the factors model and empirical data. 

The model fit is examined based on these following indices-Chi-square Statistics: χ2 , 

goodness of fit index: GFI, adjusted goodness of fit index: AGFI comparative fit 

index: CFI, Standardized root mean square residual: standardized RMR and the root 

mean square error of approximation: RMSEA. The details are presented as follow.   

Chi-square Statistics test: χ2 is not statistically significant (p> .05), goodness 

of fit index: GFI, and adjusted goodness of fit index: AGFI is greater than 0.90, 

comparative fit index: CFI is greater than 0.95, Standardized root mean square 

residual: standardized RMR lower than 0.08, and the value of root mean square error 

of approximation: RMSEA is less than 0.06 indicating that the model fits with the 

empirical data. (Hu & Bentler, 1999). 

Chi-Square is statistically significant (p ≤ .05), but the relative Chi-Square is 

less than the 3.00, goodness of fit index: GFI and adjusted goodness of fit index: 

AGFI are greater than 0.90, comparative fit index: CFI is greater than 0.95, 

Standardized root mean square residual: standardized RMR lower than 0.08, and the 

value of root mean square error of approximation: RMSEA) is less than 0.06 indicates 

that the model fits the empirical data (Hu & Bentler, 1999). 

 

3.5  Qualitative Research 

 

This qualitative method was employed for the second and third research 

questions, in order to achieve the holistic data, depth and efficiency.  This section will 

discuss the data collection, the participant design, research instruments, pilot-test, and 

interviewing process. 

 

3.5.1 Data Collection and Sampling Design 

The second research question: What are the roles of stakeholders in the 

cultural tourism destinations development? 
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The population of this research question includes the people who are involved 

in the development of cultural tourism destination. These comprise of the local 

government, tourism entrepreneurs, and local community.  

The samples are the representative of the people who are involved in the 

cultural tourism destination development; the personnel representatives of 

government agencies involved in tourism, the personnel representatives of the tourism 

entrepreneurs, and people in the community of Nakhon Si Thammarat province as 

follows: The first group is representatives of government sector that consists of 

personnel in the local government, local tourism organizations and government 

agencies related to tourism (Simpson, 2001) (Code G1). The second group is 

representatives of tourism entrepreneurs, which includes tour companies, tourist 

guides, hotels businesses, restaurants, transportation, souvenir businesses and the 

Association of tourism (Code G2). The third group is community representatives 

consisting of community leaders and members of the community who do not work for 

businesses related to the tourism industry. They are a group of the local community; 

indigenous people, and local residents (Simpson, 2001) (Code G3). 

 Sampling Design, the researcher used the method to select a sample in two 

steps: The first step that was selected was the purposive sampling, and for second 

step, the researchers requested the data providers in purposive sampling to introduce 

the other data providers to join what is called "snow ball" sampling (Patton, 1990), 

with a total of 28 people as data providers for this study. With this, the researcher 

conducted interviews until no new information was coming in which represents data 

saturation. Hence, the researcher will know the exact size of the data providers after 

the ending of the data collection process (Glaser & Strauss, 1967; Guba, 1987), from 

which the researcher will select the sample by emphasis on the aim of the study (Chai 

Photisita, 2009). As Patton (1987) proposed: the sample selection must be selected 

from people who can provide useful information to the research, are knowledgeable 

and posses experience based on the research aims.  

For the third research question: What is the cultural tourism development 

model? Qualitative research methods were used; details are as follows: 

 Population and samples used for these purposes were tourism academics. The 

reason why this group was selected, is because it involved people with experience and 

expertise in tourism. 
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The samples of the tourism academics are 5 lecturers of a higher education 

institution with specialty in tourism disciplines. The researcher had selected the 

purposive sampling based on the aim of the study (Chai Photisita, 2009). The selected 

data providers are people who provide useful information to the research 

knowledgeable persons and having hold experiences according to the research aims 

(Patton, 1987). 

 

3.5.2  Research Instruments 

The instrument used in the data collection in this study are the questionnaire 

and the researcher as stated by Lincoln and Guba (1985): the researcher is an 

important instrument of the data collection. The interview questions in this study 

consist of the interview questions of the second research question regarding the role 

of stakeholders in the cultural tourism destination development, and the interview 

questions of the third research question related to the cultural tourism destination 

development model. The details of the design for interviewing are next. 

3.5.2.1 Interview Question Design 

In this study the researcher used a semi-structured interview because it 

helps to provide a more flexible theory than structured interviews (Chai Photisita, 

2009). The researcher has been aided with question guidelines by roughly defining 

study issues built from the conceptual framework. This was based mainly on the 

theory and related research, namely, the participation theory and the role concepts of 

stakeholders in tourism development, and by using in-depth interview to obtain 

accurate and precise data. The questions were open-ended, because these types of 

questions are not biased, and lead to comprehensive findings (Hodgson, 1984; 

Melman, 1987; Saijo, 1984). Kvale (1996) concluded that the question guide is the 

lists of topics and questions that the researcher has created and prioritized in order to 

use as a guideline in the interviews. In the interview questions, the researcher has 

described the purpose of cooperation in an interview: the researcher’s information, 

such as curriculum and educational institutions, the purpose of conducting the 

research as well as describing the components of the interview questions. The 

following is a presentation of interview questions on the role of stakeholders in the 

participation in the cultural tourism destination development, and the interview 
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questions on the cultural tourism destination development model (Thomas & Nelson, 

1996). 

For the interview questions on the role of stakeholders participating in 

the cultural tourism destination development, the researcher created the questions that 

were developed from the previous studies. There are six main questions including, 

First: How did you participate in the decision-making process of the cultural tourism 

destination development? Second: How did you participate in the implementation 

process of the cultural tourism destination development? Third: How did you 

participate in the beneficial process of the cultural tourism destination development? 

Fourth: How did you participate in the evaluation process of the cultural tourism 

destination development? Fifth: What are the key success factors of the cultural 

tourism destination development? Sixth: What are your suggestions for the cultural 

tourism destination development. Then, the relevant subtopics are determined as 

shown in Table 3.5 which the subtopics would allow researcher monitored whether 

the created question are covered the purposes of the interview. It also helps an 

interview to be conducted systematically. Lastly, subtopics would provide preliminary 

conceptual analysis by determining a topic for creating a question for the research 

questions and the conceptual framework of the research (Chai Photisita, 2009) An 

example of the questions are presented in (Appendix). 

 

Table 3.5  Guideline Questions of the Role of Stakeholders in Cultural Tourism  

                  Destination Development 

 

Item Reference 

1. What is you participation in the decision-making for 

the cultural tourism destination development?  

     1.1 Initial decision 

     1.2 On-going decision 

     1.3 Operational decision 

Adapted from Cohen and 

Uphoff (1977), Aas et al. 

(2005), Wang (2006) , 

Nicholas, Thapa, and Ko 

(2009) and  Muganda et 

al. (2013)  
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Table 3.5  (Continued) 

 

Item Reference 

2. What is you participation in the implementation for 

the cultural tourism destination development? 

     2.1 Resource contribution 

     2.2 Administration and coordination 

     2.3 Enlistment in project 

Adapted from Cohen and 

Uphoff (1977) 

3. What is you participation in the benefit from the 

cultural tourism destination development?  

     3.1 Material benefits 

     3.2 Social benefits  

     3.3 Personal benefits 

Adapted from Cohen and 

Uphoff (1977) and Wang 

(2006) 

4. What is you participation in the evaluation for the 

cultural tourism destination development?  

    4.1 Measurement and results analysis of the results of 

the implementation 

Adapted from Cohen and 

Uphoff (1977) 

5. What are the key success factors of the cultural 

tourism destination development? 

 

     5.1 Good leadership Adapted from Wilson et 

al. (2001), Wang et al. 

(2011) 

     5.2 Awareness Adapted from Wang et al. 

(2011) 

     5.3 Cooperation and coordination Adapted from Wilson et 

al. (2001), Wang et al. 

(2011) 

     5.4 Local people participation Adapted from Wilson et 

al. (2001) 

     5.5 Local government support  Adapted from Wilson et 

al. (2001) 

6. What are your suggestions for the cultural tourism                

destination development? 
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3.5.2.2 Interview Questions of the Cultural Tourism Destination 

Development Model.  

The researcher has created and developed the questions from two main 

concepts and theories including the concept of tourism components 5A by Dickman 

(1996), and the participation theory of Cohen and Uphoff (1977). It has four main 

questions as follows: 

1)  The cultural tourism destination development model 

consists of three stages that include the components of tourism destination, the role of 

stakeholders in tourism destinations development, and the success factors for the 

cultural tourism destination development. Do you agree or not?  How? 

2) The cultural tourism destination consists of eight components 

(1)  Attractions  

(2)  Accommodations  

(3)  Accessibility 

(4)  Amenities 

(5)  Activities 

(6)  People 

(7)  Residents’ Hospitalities 

(8)  Conservation/Preservation 

Do you agree or not? How? 

3)  The role of stakeholders in the participation of cultural 

tourism destination development has four stages namely: 

Decision-making, 3.2 Implementation, 3.3 Participation in the  

benefits, 3.4 Evaluation 

Do you agree or not? How? 

4)  The success factors for the cultural tourism destination 

development includes: 

(1)  Good leadership 

(2)  Awareness 

(3)  Coordination and cooperation 

(4)  Local people participation 

(5)  Local government support 

Do you agree or not? How? 
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3.5.2.3 Content Validity 

Questions used in interviewing in this study have been examined 

through the content validity from the experts in the tourism development. There are at 

least five people/experts who checked the validity of the content and modification. 

This is to ensure the reliability of the questions with a structure and to arrive with 

appropriate questions. The researcher examined the comprehensive questions, written 

languages or languages spoken by checking the accuracy of the language and 

understanding of the respondents. Then, the researcher conducts the pilot test in the 

next step. 

 

3.5.3  Pilot-Test and Interviews 

After the questions had been developed, the respondents were selected using 

the same criterion of the data collecting process (Chai Photisita, 2009) The Pilot-

Testing and interviews were conducted on November 2014 by selecting five 

individuals and entrepreneurs who play a role in the cultural tourism destination 

development of Nakhon Si Thammarat province together with Wat That Noi and Wat 

Khao Khun Phanom. Then the questions were modified to make them clearer and 

easier to understand before instituting actual interviews during January to April 2015. 

The interviewer-researcher contacted the respondents via phone in order for 

introduction, and to explain the purpose of the interview during January to April 

2015. This was initially started by contact with the respondents from the government 

agency that has a major responsibility for tourism in Nakhon Si Thammarat province. 

Then, the respondents suggested the others use the snowball method. This was 

followed by contacting the institution to which the researcher had issued a letter 

requesting permission to interview the interviewees who are the personnel of 

government, entrepreneurs, and the community, along with the stated purpose for the 

interviews, the interview issues, as well as the date and time for interviews. The 

researcher is then awaited for the acceptance from the interviewees. Some 

interviewees accepted for the interview with no formal letter is required.   

Interviewing is a method of collecting data by the discussion between the 

interviewer and the key informants (Berg, 1998). The qualitative interview is a 

process to create data (Holstein  & Gubrium, 1995; Mishler, 1986). For this research 
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the researcher used semi-structured interviews because of being more flexible than 

structured interviews (Chai Photisita, 2009). The researcher has drawn the questions 

by determining the study issue that was roughly created from the conceptual 

framework in the research based theories and related researches. In-depth interview 

was used in order to get accurate and precise data, and the interview processes are as 

follows: First step; before conducting the interview, the researcher prepared primarily 

by searching information about the topics to interview adequately (Kvale, 1996). 

Questions were memorized to lead the interview as naturally as possible, if not 

remembered, questions were reviewed from notes.  The researcher had also prepared 

tools and equipment for interviewing including a voice recorder, cameras, notebooks 

and pens ready for use. In the interview, the researcher was introduced to give honor 

and to build familiarity with the key informants.  This was done by explaining the 

objectives of the interview with an assurance that all the details and information given 

are to be kept strictly confidential. Key informants were also asked for permission to 

have their interview recorded, with the provision for it to be stopped if they do not 

allow some information to be recorded (National Health and Medical Research 

Council, 2007). Second step; enter the interview data starting from the questions 

prepared, listen carefully to the answers of the interviewees, ask questions during the 

appropriate moment, use polite and simplified words, and avoid asking questions that 

make them feel uncomfortable. During an interview, a voice recorder was utilized to 

record information from the key informants to ensure convenient data collection. This 

necessarily helped the researcher to not worry much about the inaccuracy of taking 

notes. At the same time, the researcher made notes of the key issues during 

interviewing. Each interview took about forty-five minutes to an hour. The third step; 

after the interview ended, the researcher reflects the interview results by verifying 

data from the voice recorder. 

 

3.5.4  The Data Analysis Process 

Qualitative analysis of the data of this study using the Content Analysis is 

appropriate in this research because it is a technique of research method that creates 

reliable content or information and has a conclusion that the accurate from the content 

to the context of the content used in analysis (Krippendorff, 2004), the data analysis 
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process of this study consist of four steps namely: data organizing, data coding, data 

displaying, conclusion, interpretation, trustworthiness/ creditability of research as in 

Figure 3.7. 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.5  Sequence of Qualitative Data Analysis Process 

Source:  Adapted from Miles & Huberman, 1994. 

 

1) Data Organizing  

The analysis began from data organizing (Miles & Huberman, 1994). 

The data organizing is the process where the researcher prepares the data in a state 

ready to be analyzed easily by organizing the data into two aspects: the physical and 

the content that starts from data collection (Chai Photisita, 2009). The physical 

organizing: The research done during the data collection in the field involved two 

steps. The first step is to extract the texts from the recorder and edit the data. The 

researcher transcribed the recordings verbatim by maintaining a natural manner, 

emotion, feeling, and the atmosphere of the conversation without any loss. Some of 

the language needed be to refined so that the message was more graceful, but still 

maintain the keystone in the editing of the data to retain the original content, meaning, 

and emotions of the interviewee as much as possible. Second step is to store data. To 

store the data systematically the researcher categorized the data from the in-depth 
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interviews into three groups according to the types of key informants, which included 

the local government, tourism entrepreneurs, and community representative. Data 

from the second research question interviews were organized into one group, and for 

the third research questions by recording data onto a hard disk. All data were backed 

up in one set. The data collected will be kept very secure because it is confidential 

information of the key informants. The content organizing: the researcher searched for 

the meaning of various texts in the data to facilitate the organizing of the data types 

according to those useful for analysis, because the collected data which had been 

physically organized contained diverse meanings, and were not yet specific enough to 

be classified or compared in order to have the meaning in analysis. 

2) Coding Data 

The researcher read the data in detail of that which had been organized 

in order to identify the texts that had a relevant meaning as required, then determined 

the code for the meaning of those texts in order to classify and define them (Patton, 

1990). The texts that had same meaning were put into the same code or name, 

whether short or long (Kvale, 1996). The researcher paid attention to the meanings in 

accordance with the issues or key topic determined, and also took into account the 

content of all data, quality of data, and pattern of data (Ulin, Robinson, Tolley, & 

McNeill, 2002). 

3) Data Display   

The researcher displayed data by taking the data units and split them 

into divisions, then coded and reassembled them into groups based on the issues or 

topic analysis in order to allow the data in each group to inform the same story by 

grouping the data, and arranging the codes into categories using the determined 

themes in the question outline as a guideline for grouping. The researcher identified 

each code to separate it into each issue, and selected the data that had the same code 

in order to facilitate reading the meaning further. 

4) Conclusion, Interpretation/Creditability of the Research 

The research conclusion of this study was implemented according to the 

suggestion of Miles and Huberman (1994) that includes 13 steps starting from 

identifying the patterns, topics, or key issues of the data, providing knowledge to the 

researcher. Second, identify the probability of the presented data by reading it 
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repeatedly to determine knowledge gained by the information. Third, grouping/ 

categorizing; this can be done by arranging similar items into the same group. Fourth, 

create words or comparison phrases in order to obtain a clear picture. Fifth, use 

numbers, this will help to achieve an understanding of characters. Sixth, identify the 

similarities/differences of the data which will help the researcher to identify the 

importance of analyzed data clearly. Seventh, separate variables in order to identify 

the details of each variable, then link them to construct the meaning. Eighth, group 

similar issues into the same paradigm. Ninth, separate the factors of analyzed issues to 

identify the best-explained variable. Tenth, examine the relationships between 

variables. Eleventh, check for indeterminate variables. Twelfth, link evidences 

rationally. Thirteenth, and the last, construct the conceptual and theoretical 

conclusions that are logically consistent with the facts. 

5) Interpretation: The interpretation of research results by the researcher 

indicate the findings and the essence or contribution from the research both in the 

theoretical and managerial, which provide the findings that have significance for the 

policy and activities that should be implemented in the future (LeCompte & Schensul, 

1999). Contributions to the cultural tourism destination development in this research 

is divided into two aspects, namely, the theoretical contribution aspect and the 

managerial contribution. 

6) Creditability of research: Verifying the reliability of the analytical 

results of this study used the verifying method according to the guidelines of Patton 

(1990) and Creswell (2003), namely that of verifying the internal and external. The 

internal audit examines the source of data in terms of time, place, and interviewee to 

consider whether or not the data collected from different times, location, and 

interviewees will be identical. The external audit of this study was conducted by other 

researchers and scholars who have expertise in the same area, and who read and 

provided comments and suggestions for the study. 

This study used mixed methods consisting of quantitative and 

qualitative method. For the first research question ‘What is the capacity of cultural 

tourism destinations?’ quantitative method was applied. The population is tourists in 

Nakhon Si Thammarat province, and the sample size includes 580 tourists. A 

convenient sampling method with questionnaires as the instrument is used, and the 
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statistical analysis employed is descriptive statistic and inferential statistic (the 

confirmatory factor analysis). The second research question ‘What are the roles of 

stakeholders in the development cultural tourism destination development?’ used 

qualitative method. Populations are the local government, tourism entrepreneurs, and 

the community. Techniques to select the data providers are purposive sampling and 

snowballing, and data analysis by using content analysis. The third research question, 

‘What is the cultural tourism destination development model?’ used qualitative 

method. Population included academics in cultural tourism, with a sample size of five 

people. Techniques to select the samples used purposive sampling, and data analysis 

by content analysis as shown in Table 3.5. 
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Table 3.6  Summary of the Research Methodology in the Study 

 

 

Objectives 

Research 

Method(s) 

             

Population 

Sample Size Sampling Technique (s) Research 

Instrument(s) 

Data Analysis 

1. What is the capacity of 

cultural tourism 

destination? 

Quantitative Tourists  580  

 

Convenience Sampling Questionnaire Descriptive and 

Inferential Statistics 

(confirmatory 

factor analysis) 

2. What are the roles of 

stakeholders in the 

cultural tourism 

destination development? 

Qualitative 

 

 

 

 -Local 

government 

- Entrepreneur 

-Community 

28 

 

 

Purposive Sampling 

+Snowball Sampling 

 

 

In-depth 

Interview 

 

 

 

Content Analysis 

 

 

3. What is the cultural 

tourism destination 

development model? 

Qualitative Academic in 

Cultural 

Tourism 

5 Purposive Sampling In-depth 

Interview 

Content Analysis 

 

  

 

 

 

1
1
0
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3.6  Research Ethic 

 

Ethics is a matter that must be considered at every stage of research, from 

choosing a topic for the study to data collecting, data analysis and report writing 

(Kvale, 1996). Therefore, prior to designing a research, studies need to be prepared 

for the issue of morality, ethics, and the relevant issues of difficult situations and 

conflicts that may arise during conducting the research. Ethics mean, “what is right or 

wrong according to the law or matters related to morals in the research process” 

(Neuman, 2006). In conducting the research, the researchers will respect the privacy 

and human rights of the data providers and abide by the approach of the National 

Institute of Development Administration (NIDA), stating that the information of data 

provided to the researcher will be protected, confidential, and the anonymity of the 

cooperating persons ensured. Moreover, researchers will avoid any disclosure of 

information by cooperating persons that third parties may utilize in a way that will 

cause damage to the person who provided the information. Likewise, the National 

Health and Medical Research Council (2007) proposed research ethics guidelines as 

follows; firstly, describe the reason for conducting the research completely. Secondly, 

the data providers have a right to decide on their own to stop the survey or provide 

information at any time they need. Thirdly, to protect the rights of the data providers 

they must have the assurance that the information will be kept confidential, and only 

the researchers and advisors have the right to access the data. Moreover, to ensure the 

privacy rights of the data providers, their names and surnames won't be written in the 

questionnaires and interview questions, and permission must be asked from the data 

providers when recording data; it will be stopped if they do not allow some 

information to be recorded for the qualitative research. Fourthly, researchers will treat 

the data providers with respect and honor, (National Health and Medical Research 

Council, 2007). The data providers require giving consent in answering the questions 

and have the right to refuse to answer at any time (Neuman, 2006).  For qualitative 

research the researchers avoid disrupting the normal life and work of those who 

provide information, including the ways that may cause stress or anxiety (Kvale, 

1996). 
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 It can therefore be concluded that the researcher must provide clarity to the 

participants on the issue of ethics, namely, privacy, confidentiality, and respect at all 

times. The data providers in this study are tourists who visited Wat Phra Mahathat,  

personnel in the government sector, entrepreneurs, and people who are involved in the 

development of the cultural tourism destination of Nakhon Si Thammarat province. 

 

3.7  Summary of Chapter Three 

  

This chapter explains the research methodology, clarifies the appropriate 

methods used to verify the aims and research questions, and describe the strategy of 

the research. It begins with a review of the previous related studies and research 

methods, which have studied the capacity of cultural tourism destination, the role of 

stakeholders in the cultural tourism destination development, and the cultural tourism 

destination development model. This examination is used as a guideline for the 

appropriate research methodology of this study. The overview of research strategy in 

this chapter is helpful for a systematic research process. The research strategy 

contains an overview of the research principle, which uses mixed methods consisting 

of quantitative research for studying the first research question, qualitative method for 

studying the second and third research questions, and data collection and sampling 

design such as the first research question. Populations are tourists who visited Nakhon 

Si Thammarat province and the sample selection includes 580 tourists. The research 

design starts from identifying the gaps and issues found from the previous studies, and 

the aim of this study is to fill those research gaps. This study is completed with a final 

written report, discussion and a summary of the research questions. In addition, mixed 

methods is the most suited to address the questions and aims of the research. The 

samples of this study were determined by using a convenient sampling method, which 

surveyed the tourists who visited the cultural tourist destination for quantitative 

research and determining the data providers by interviewing the key informants, 

government, entrepreneurs, communities in the province, and academics in tourism. 

The data collection was designed for use with cultural tourism destinations, which is 

the purpose of this dissertation. 
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 The instruments development for this study are as followed; the first 

instrument examines the capacity of cultural tourism destinations; the second 

instrument is the interview questions on the participation of stakeholders in the 

development of cultural tourism destination development; and the third instrument is 

interview questions for academics in cultural tourism for creating the cultural tourism 

destination development model. Moreover, the highlight of this chapter is the 

questionnaire and interview questions design in order to ensure that the researcher 

will obtain the right answers. The pilot testing was conducted in the cultural tourist 

destination at Nakhon Si Thammarat province for the quantitative research. Also the 

pilot testing for the interview questions was conducted by interviewing stakeholders 

in the same cultural tourism destination development. This chapter presents the 

analysis of questions used in pilot testing and explains the reliability of measurement. 

This study has determined the Cronbach's alpha is from 0.75 to 1, which is the 

criterion used in the main study. The data analysis process begins with inserting raw 

data into the AMOS program; key statistics that are used in the data analysis is the 

confirmatory factor analysis. The last section of this chapter is the explanation of the 

research ethics.  

The next chapter will present the results of data analysis, which consists of the 

analysis results of the quantitative and qualitative data. 

 



 

CHAPTER 4 

 

DATA ANALYSIS AND RESULTS 

 

4.1  Introduction 

 

This chapter presents the study results beginning with the quantitative research 

results then followed by the qualitative research results. The structure of this chapter 

consists of four sections. After the introduction section, the next section will be 

section 4.2, the presentation of the result of the quantitative research addressing the 

first research question: What is the capacity of cultural tourism destinations? The 

main content of 4.1.2 includes an overview of the data analysis, an explanation of the 

data analysis results, conclusions of addressing the research questions, and 

hypothesis. Section 4.3 presents the findings of the qualitative research according to 

the second research question: What are the roles of stakeholders in the cultural 

tourism destination development? This will also include the third research question: 

What is the cultural tourism destination development model? Section 4.3.1 presents 

the research findings of the second research questions that consist of the explanation 

of the data analysis overview by describing the result of data analysis and conclusion 

of the research questions addressed. Section 4.3.2, presents an overview of the data 

analysis of the cultural tourism destination development model and conclusion of the 

research questions addressed, and the last section is the conclusion of the study as 

illustrated in Figure 4.1. 
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Figure 4.1  Chapter Four Structure 

 

Chapter Four 

Structure 

4.1 Introduction 

4.2 Descriptive results of 
quantitative research 

4.2.1 Data analysis of the 

study 

  -Participant demographics 

  -Verification measurement 

scale of Instrument 

- Hypothesis testing                         

4.3 Descriptive results of 
qualitative research 

 

4.3.1 Data analysis of the 

study 

-Participant demographics 

-The role of stakeholders in 

cultural tourism destination 

development   

-Local government 

-Tourism entrepreneur 
-Community representative 

- The success factors for the 

cultural tourism destination 

development 

4.3.2 Data Analysis of the 

Cultural Tourism 

Destination Development 

Model of Nakhon Si 

Thammarat Province 

4.4 Summary of Chapter 

Four 
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4. 2  Quantitative Results 

  

The results of the quantitative research consist of the overview of analysis, 

explanation of data analysis of the study and summary of the findings of the research 

questions and hypothesis. The following sections present the details as follows: 

 

4.2.1  Data Analysis of the Study 

The study of the capacity of cultural tourism destination in Nakhon Si 

Thammarat Province consists of these research questions: What is the capacity level 

of the cultural tourism destination components? Do the principle components of 

cultural tourism destination fit the empirical data? The hypothesis of this study is that 

the cultural tourism destination components fit the empirical data. There were 580 

tourist respondents who answered the questionnaires. Data analysis of the study 

results has been divided into four parts. The first part is the tourist profile. The second 

part is tourist opinions on the cultural tourism destination, and the third part is general 

information of the travel patterns and the confirmatory factor of the cultural tourism 

destination components in Nakhon Si Thammarat. 

4.2.1.1  Data Analysis of the Tourists’ Opinions  

Data Analysis of the tourists’ opinions consists of three parts, which 

include tourist profile, tourist opinion on the cultural tourism destination 

development, and the travel pattern. 

Part one: The Participant’s Profile  

The total samples contemplated in the study were 580 respondents. This 

study found that 61.55 percent of the respondents are female, while 38.5 percent are 

male.   Respondents’ age classified into three groups: the first group ranged from 18-

24 years calculated as 27.76%. The percentage of the second group ranged from 25-

34 years, showed lesser difference than the first group, and was calculated at 26%; 

and the third group ranged from 45-54 years, accounting for a ratio of one-fifth of the 

total of the samples (17%) respectively. Based on the research, it was revealed that in 

the classification of status, singles are more than a half of the samples (51%), thereby 

placing the marital group (44.80%) in the second, and divorced or and separated 
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4.30% in the third respectively. As to those respondents who are classified by 

education, bachelor degree holders ranked first, which is 56.70%; secondary school as 

second, which is 26.20%; and primary school as third, with a percentage of 8.3% 

respectively. As to those classified by occupations, the first are the business owners 

with a frequency of 23%; second are students and employee of a private companies, 

totaling 21.70%; and the third are government officials and state enterprise 

employees, rated at 13.8% respectively. As for those classified under monthly 

income, the first in the ranking are those earning 25,000 baht, which is 28.45%; 

followed those earning lower than 5,000 baht in the second, 20.86%; and the third are 

those earning 10,001-15,000 baht,, rated at 14.14%, respectively. The result is shown 

in Table 4.1 

 

Table 4.1  Participants Demographics 

 

Participant’s Profile (N=580) Frequency Percentage 

Gender   

1. Male 223 38.45 

2. Female 357 61.55 

Age   

1. 18-24  161 27.76 

2. 25-34  151 26.03 

3. 35-44  94 16.21 

4. 45-54  99 17.07 

5. 55-64 45 7.76 

6. 65-74  21 3.62 

7. 74 or over 9 1.55 

Nationality    

1. Thai   380 65.52 

2. Foreigner 200 34.48 

Marital status   

1. Single  295 50.86 

2. Married 260 44.83 

3. Divorced, separated 25 4.31 

Education   

1. Primary School       48 8.28 
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Table 4.1  (Continued) 

 

  

Participant’s Profile (N=580) Frequency Percentage 

2. Secondary school             152 26.21 

3. Bachelor degree                 329 56.72 

4. Master degree 27 4.66 

5. Doctoral degree 6 1.03 

6. Other (please specify) 18 3.10 

Occupation   

1. Student 126 21.72 

2. Educational/Academic              20 3.45 

3. Government officer / state enterprise employee                                                     80 13.79 

4. Own business        128 22.07 

5. Employee of a private company               126 21.72 

6. Merchant 24 4.14 

7. Agriculturist 28 4.83 

8. Housewife 22 3.79 

9. Retired 9 1.55 

10. Other, please specify 17 2.93 

Total monthly  income / Per month   

1. lower 5,000 baht 121 20.86 

2. 5,000 - 10,000 baht 78 13.45 

3. 10,001 - 15,000 baht 82 14.14 

4. 15,001 - 20,000 baht 72 12.41 

5. 20,001 - 25,000 baht 62 10.69 

6. over 25,000 baht 165 28.45 

 

Part two: Tourists Opinion on the Capacity of Cultural Tourism 

Destination in Nakhon Si Thammarat 

Table 4.2 presents the level of the opinions divided into: Attractions, 

Accommodations, Accessibilities, Amenities, Activities, Acceptance, People, 

Residents hospitality and Conservation/Prevention. For the attractions, it was found 

that the overall average of each point is strongly agree. As shown in the table the 

culture at the tourist attraction site is interesting ( x  = 4.44, S.D. = 0.90); followed by 

the tourist attraction sites with scenic architectural integrity ( x = 4.36, S.D. = 1.00). 

The tourist attraction site has a sense of authenticity, and I feel there is a strong 
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relationship between locals and the tourist attraction site, have the same mean ( x  = 

4.32, S.D. = 1.03). This is followed by the tourist attraction site story presentation is 

interesting ( x   = 4.29, S.D. = 1.00); and, Each point in the tourist attraction site has 

clear interpretive signage ( x  = 4.29, S.D. = 1.00). The result of data analysis is shown 

in table 4.2  

 

Table 4.2  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components, Attractions Components. 

 

statement mean 

x  

S.D. results 

1. The culture at the tourist attraction site  

is interesting 

4.44 0.90 Strongly       

agree 

2. The tourist attraction site has scenic 

architectural integrity 

4.36 1.00 Strongly       

agree 

3. The tourist attraction site has a sense 

of authenticity 

4.32 1.03 Strongly       

agree 

4. I feel there is a strong relationship 

between locals and the tourist attraction 

site 

4.32 1.03 Strongly       

agree 

 

5. The tourist attraction site story 

presentation is interesting 

4.29 1.00 Strongly       

agree 

6. Each point in the tourist attraction site 

has clear interpretive signage   

4.21 1.10 Strongly       

agree 

 

With respect to Accommodations, it was found that the average score of 

each item is strongly agree, as can be seen in table 4.3. The item “there are many 

types of accommodation” showed the highest score ( x  = 3.97, S.D. = 0.96), followed 

by the safety of accommodation ( x  = 3.92, S.D. = 1.00), reasonable accommodations 

prices for all tourist types ( x  = 3.91, S.D = 0.99), the great facilities provided by 

accommodations ( x  = 3.90, S.D. = 1.00), and clean accommodations ( x  = 3.89, S.D. = 

0.99). 
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Table 4.3  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components. Accommodations Components. 

 

statement mean 

x  

S.D. results 

10. There are many types of 

accommodation 

3.97 0.96 Agree 

11. Accommodations  prices are 

reasonable for all tourist types 

3.91 0.99 Agree 

12. The accommodations are provided 

with great facilities 

3.90 1.00 Agree 

13.  Accommodations are clean 3.89 0.99 Agree 

14.  I feel safe when staying at my hotel 3.92 1.00 Agree 

 

For Accessibilities, it was found that the average of each point resulted 

in a level of agree to strongly agree. Easy access to the tourist attraction site was first 

contemplated ( x = 4.29, S.D. = 0.97). Second is the opinion of agreement level for 

traveling to the tourist attraction site has clear signposted directions ( x = 4.19, S.D. = 

1.02). This is followed by safety of the tourists in the tourist attraction sites ( x = 4.17, 

S.D. = 1.09) and the tourist attraction site provides clear rules and regulations for 

visitors and advertisements for the tourist ( x = 4.16, S.D. = 1.09).The tourists are able 

to obtain all information provided by the tourist information center (such as brochure, 

leaflets,) ( x = 4.09, S.D. = 1.07), parking is adequate ( x = 3.96, S.D. = 1.21); and 

finally, the tourist attraction site has staff servicing at the parking area, has the lowest 

average ( x = 3.89, S.D. = 1.21) as seen in Table 4.4 
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Table 4.4  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components. Accessibilities Components. 

 

statement mean 

x  

S.D. results 

15. Easy access to the tourist attraction site 4.29 0.97 Strongly       

agree 

16.Traveling to the tourist attraction site has clear 

signposted directions  

4.19 1.02 Agree 

17.Be  able to obtain all information provided by 

the tourist information center (such as brochures, 

leaflets) 

4.09 1.07 Agree 

18. The tourist attraction site provides  clear rules 

and regulations for visitors and advertisements for 

the tourist 

4.16 1.09 Agree 

19. Feel safe at the tourist attraction site 4.17 1.09 Agree 

20. Parking is adequate 3.96 1.20 Agree 

21.The tourist attraction site has staff servicing at 

the parking area 

3.89 1.21 Agree 

 

For Amenities, it was also found that each point is an average of agree 

and strongly agree in every level. A variety of souvenir/art/handicrafts to choose from 

raised the most average ( x = 4.07, S.D. = 1.13). Enough number of toilets for tourists 

is only secondary ( x = 4.05, S.D. = 1.12), followed by the sanitation and hygiene of 

restaurants that are accessible at the attraction site ( x = 4.03, S.D. = 1.12).  Overall the 

tourist attraction site is clean has the same average ( x = 4.03, S.D. = 1.15). Toilets are 

clean ( x = 3.98, S.D. = 1.15) has the same average as the tourist attraction site 

provides enough rubbish bins ( x = 3.98, S.D. = 1.15). The last one is, there are enough 

facilities in the tourist attraction site such as public telephones, lighting, shows the 

lowest average ( x = 3.97, S.D. = 1.14) as the Table 4.5 
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Table 4.5  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components. Amenities Components. 

 

statement mean 

x  

S.D. results 

22.  I feel the restaurant at the attraction 

site is clean 

4.03 1.12 Agree 

23. There is a variety of souvenir/art/ 

handicrafts, to choose from 

4.07 1.13 Agree 

24. The number of the toilets is enough 

for tourists  

4.05 1.12 Agree 

25. Toilets are clean 3.98 1.12 Agree 

26.  Overall  the tourist attraction site is 

clean 

4.03 1.15 Agree 

27.  The tourist attraction site provides 

enough rubbish bins 

3.98 1.15 Agree 

28. There are enough facilities in the 

tourist attraction site such as public 

telephones, lighting  

3.97 1.14 Agree 

 

For activities, it was found that the average of each point are in the 

agree level to strongly agree. Well-managed activities at the tourist attraction site, 

such as worshiping historical monuments, was labeled with the most average ( x = 

4.29, S.D. = 0.95), followed by the site provides flowers, incense, and candles for 

tourists who wish to worship ( x = 4.21, S.D. = 1.11). Consequently, the value from 

participating in the activities provided by the tourist attraction site was averaged in the 

agree level ( x = 4.16, S.D. = 1.17), followed by tourists who are interested to take part 

in other activities apart from the historical monuments (main tourist attraction site) ( x

= 4.14, S.D. = 1.17), and those who had the opportunity to participate with the unique 

activities, especially a chance to worship at the historical monuments ( x = 4.12, S.D. = 

1.17). Finally, the tourist attraction site that provides all facilities for worshiping the 

historical monuments ( x = 4.08, S.D. = 1.22). Results are shown in Table 4.6 
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Table 4.6  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components. Activities Components. 

 

statement mean 

x  

S.D.     results 

29. There are well managed activities at 

the tourist attraction site, such as 

worshiping historical monuments 

4.29 0.95 Strongly       

agree 

 

30.  The site provides flowers, incense 

and candles for tourist who wish to 

worship 

4.21 1.11 Strongly       

agree 

 

31. The tourist attraction site provides all 

facilities for worshiping the historical 

monuments 

4.08 1.22 Agree 

32.  I have opportunity to participate with 

the unique activities, especially a chance 

to worship at the historical monuments 

4.12 1.17 Agree 

33. You feel that you receive the value 

from participating in the activities 

provided by the tourist attraction site  

4.16 1.17 Agree 

34. I am interested to take part in other 

activities  apart from the historical 

monuments (main tourist attraction site) 

4.14 1.17 Agree 

 

 For acceptance, it was found that the average score of each item lays in 

the range of agree to strongly agree. The acceptable reputation of the tourist attraction 

site was marked strongly agree ( x  = 4.28, S.D. = 1.07). Secondary to that is the 

historical significance of tourist attraction site ( x  = 4.23, S.D. = 1.15). At an agreed 

level is the tourist attraction site as a priority place for/to visit ( x = 4.20, S.D. = 1.12) 

as shown in Table 4.7 
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Table 4.7  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components. Acceptance Component. 

 

statement mean 

x  

S.D. result 

35. The reputation of the tourist attraction 

site is acceptable 

4.28 1.07 Strongly       

agree 

36. The tourist attraction site has  

historical significance  

 

4.23 

 

1.15 

 

Strongly       

agree 

37. This tourist attraction site is your 

priority place to visit 

4.20 1.12 Agree 

 

It was found that for people, the average of each point is in the level of 

agree. The staff and professionals who gave knowledge about the tourist attraction 

site have the most ( x = 4.10, S.D. = 1.08). Secondary is the staff who are polite and 

who give service with enthusiasm ( x = 4.08, S.D. = 1.08). Next is the staff who are 

knowledgeable and able to provide information promptly ( x = 4.04, S.D. = 1.12); and 

the last one, the staff who are able to communicate in foreign languages adequately, 

got the lowest average ( x  = 3.95, S.D. = 1.17) as presented in Table 4.8 

 

Table 4.8  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism   

                  Destination Components. People Components.  

 

statement mean 

x  

S.D. results 

38. The staff is professional in giving 

knowledge about the tourist attraction site 

4.10 1.08 Agree 

39. The staff are polite and service with 

enthusiasm  

4.08 1.08 Agree 

40. The staff is knowledgeable and able 

to provide information promptly 

4.04 1.12 Agree 

41. The staff are able to communicate in 

foreign  languages adequately                                                                                                                                                          

3.95 1.17 Agree 



125 

For the residents’ hospitality, it was found that the average of each point 

is in the agree level.  Local life uniqueness has not been altered by new comers 

(tourists) ( x  = 4.12, S.D. = 1.12) is the same as locals who are willing to help tourists 

when needed ( x  = 4.12, S.D. = 1.09). This is secondarily followed by locals who are 

friendly ( x  = 4.09, S.D. = 1.10) and locals who are especially learning foreign 

languages and are able to communicate with foreign tourists ( x = 3.88, S.D. = 1.21) 

being at the lowest average as presented in Table 4.9 

 

Table 4.9  Mean, Standard Deviation and the Capacity Level of the Cultural Tourism  

                  Destination Components. Residents’ Hospitality. 

 

statement mean 

x  

S.D. results 

42. Locals are especially learning foreign 

languages and are able to communicate 

with foreign tourists 

3.88 1.21 Agree 

43. Locals are friendly 4.09 1.10 Agree 

44. Locals life uniqueness has not been 

altered by new comers (tourists) 

4.12 1.12 Agree 

45. Locals are willing to help tourist 

when needed 

4.12 1.09 Agree 

 

For Conservation/prevention, it was found that the percentage of each 

point is in the level of agree to strongly agree. It can be seen that historical 

monuments/main attractions are well maintained got the highest percentage ( x = 4.26, 

S.D. = 1.01). Secondarily, results shows that historical monuments and ancient 

artifacts surrounding tourist attraction sites have been appropriately maintained, was 

at the agree level ( x = 4.18, S.D. = 1.10). This is followed by adequate protection and 

security enforcement within the areas, for example, surveillance camera system ( x = 

4.13, S.D. = 1.09) and adequate security officers around tourist attraction site was the 

lowest average ( x = 4.10, S.D. = 1.16) as shown in Table 4.10 
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Table 4.10  Mean, Standard Deviation and the Capacity Level of the Cultural  

                    Tourism Destination Components. Conservation/Prevention. 

 

               statement mean 

x  

S.D. results 

46. Historical monuments/main 

attractions are well maintained 

4.26 1.01 Strongly       

agree 

47. Historical monuments and ancient 

artifacts surrounding tourist attraction 

site have been appropriately maintained 

4.18 1.10 Agree 

48. There is adequate protection and 

security enforcement within the areas, for 

example, surveillance camera system  

4.13 1.09 Agree 

49. There are adequate security officers 

around tourist attraction site 

4.10 1.16 Agree 

 

Part three: General information of the tourists’ travel pattern. 

This part summarizes the number of times that tourists visited cultural 

tourism destinations. The summary shows statistically that more than half of the 

respondents (about 52%) have visited tourism destinations in Nakhon Si Thammarat 

more than five times.  The statistic shows that there is a great difference, as it does not 

exceeded 15.5%, for the tourists who have visited for the first, second, third or fourth 

time as compared.  

With respect to the reasons of why tourists travel, most tourists choose 

to travel for reason of religion or make merit as well as other reasons (58.5%). This is 

statistically followed by tourists who travel for leisure with a frequency of only one-

third (32%). Tourists who travel for study and others reasons weighed the lowest 

average (between 1-1.5%), and travel for business or visiting friends and relatives 

weighed lower than 5%. 

The travelling pattern that has become interesting is the tourists who 

travel with their families more than other patterns weighed (60.34%). Next is travel 

with friends which rates only one-fourth (26.20%). The number of the tourists who 

http://dict.longdo.com/search/surveillance%20camera
http://dict.longdo.com/search/security%20officer
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travel alone is at the average (7.60%) while travel by tour group has the very least 

average (2.40%). 

It was found that for the kind of transportations that the tourists use on 

their trips, more than other travelling patterns, most tourists travel using private cars 

(46.20%). This was followed by the traveling using public bus (36.21%). Tourists 

who use car rental services marked low in average (5.86%) and travelling by bus or 

van tour companies was rated with a percentage of (3.10%). Lastly, there are only a 

least number of tourists (0.7%) who have other travelling patterns, as indicated in 

Table 4.11. 

 

Table 4.11  The Percentage of the General Information about Tourist Travel. 

 

General information (N=580) Frequency Percentage 

How many times have you visited cultural tourism 

destination including this trip? 
  

1.  First Time 
91 15.69 

2.  2  times 
49 8.45 

3.  3  times 
77 13.28 

4.  4  times 
61 10.52 

5.  More than 4  times 
302 52.07 

Please specify the main reason for your travel?   

1.  Religion 
340 58.62 

2.  Leisure   
185 31.90 

3.  Business    
15 2.59 

4.  Study  
7 1.21 

5.  Visiting friends and relatives     
23 3.97 

6.  Other (please specify) 
10 1.72 

Who are you travelling with on this trip?   

1.  Alone  
44 7.59 

2.  Family 
350 60.34 

3.  Friends 
152 26.21 

4.  Institution 
19 3.28 

5.  Tour group 
14 2.41 

 6.  Others (Please specify)               3          0.52 

What kind of transportation did you use on this trip? 
  

1. Private Car 
268 46.21 
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Table 4.11  (Continued) 

 

  

General information (N=580) Frequency Percentage 

2.private motorcycle 
47 8.10 

3.Bus or van tour companies 
210 36.21 

4.The public bus 
18 3.10 

5.Car rental 
34 5.86 

6.Others (Please specify) 
  

 

Table 4.12 presents the sources of information that the tourists use in 

planning to travel to cultural tourism destinations. Most tourists received the 

information through the word-of mouth advertising from family/friends/relatives. This 

is followed by information derived from the Internet, television and book/guide that 

have close statistics.   

 

Table 4.12  Sources of Information Tourists Use in Planning Cultural Tourism  

                    Destination  

 

What sources of information did you 

use in planning to visit a cultural 

tourism destination 

Not select select 

Newspaper 515 65 

Television 493 87 

Radio  547 33 

Word-of mouth from family/ 

friends/relatives  

187 393 

Internet 427 153 

Book/Guide  books 498 82 

Brochure 540 40 

Others (Please specify) 560 20 
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4.2.1.2  Confirmatory Factor Analysis 

The result of analysis in this section examines the quality that matches 

the factors between each item and the empirical data through the application of the 

Confirmatory Factor Analysis (CFA). The model fit is examined based on the 

following indices-Chi-square Statistics: χ2, goodness of fit index: GFI, adjusted 

goodness of fit index: AGFI comparative fit index: CFI, Standardized root mean 

square residual: standardized RMR and the root mean square error of approximation: 

RMSEA. The Confirmatory Factor Analysis comprises nine factors including: 

Attraction, Accommodation, Accessibilities, Amenities, Activities, Acceptance, 

People, Residents’ hospitality and Conservation/Prevention. The analysis results have 

been presented as followed.  
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1) Overview of Confirmatory Factor Analysis results 

 

Figure 4.2  Confirmatory Factor Analysis Results 

Note:  Chi-Square =1313.233 df = 683 p= 0.00 GFI = 0.902 

            AGFI = 0.864 RMR = 0.42 CFI = 0.979 RMSEA = 0.040 

 

The results found that the Chi-square is significant, P-value<.05, 

relative Chi-square is 4.314 (which is higher than standard), Goodness of Fit Index 

(GFI) is 0.756, Adjusted Goodness of Fit Index (AGFI) is 0.722, Comparative Fit 

Index (CFI) is 0.910 (which is lower than standard), Root Mean Square Residual 

(RMR) is .058, Root Mean Square Error of Approximation (RMSEA) is .076 (which 

is higher than standard). This indicates that the model is not fitted with the empirical 

data. Therefore the model modification is required to eliminate the acceptance factor 
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due to the under- identified problem and to remove item 1-3 in the attractions factor 

due to the low correlation of observed variables.  

The model modification is based on the Model Indices: the model MI 

was found to be fitted with the empirical data with following indices. The Chi-square 

is significant (P-value<.05), The relative Chi-square is 1.923, Goodness of Fit Index 

(GFI) is.902, Adjusted Goodness of Fit Index (AGFI) is .864, Comparative Fit Index 

(CFI) is .979, Root Mean Square Residual (RMR) is .042, Root Mean Square Error of 

Approximation (RMSEA) is .040. All indices meet the criterion except the AGFI 

since the degree of freedom (df) is high when compared to the sample size. 

 This concludes the Confirmatory Factor Analysis Model of the 

development of the cultural tourism destination of Nakhon Si Thammarat comprised 

of 8 components: Attraction, Accommodation, Accessibilities, Amenities, Activities, 

People, Residents’ Hospitality, and Conservation/Prevention with the Standardized 

Factor Loading from 0.759-0.954 as shown in Table 4.13. 

 

Table 4.13  The Fit Indices of Factor Model and Empirical Data 

  

 

Index 

 

Criterion  

Before Adjusted Model After Adjusted Model 

Statistics Result Statistics Result 


2 

/ df <2 4.314 Reject 1.923 Accept 

GFI >0.90 .756 Reject .902 Accept 

AGFI >0.90 .722      Reject .864     Reject 

CFI >0.95 .910      Reject .979     Accept 

RMR <0.05 .058      Reject .042      Accept 

RMSEA <0.05 .076      Reject .040      Accept 
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2)  The Confirmatory Factor Analysis Results (CFA) of 

Attraction   

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.3  The Confirmatory Factor Analysis Results (CFA) of Attraction   

 

The results of model validation found that the Attraction factor 

has standardized loading factors between 0.83 and 0.90. The highest standardized 

loading factor is the tourist attraction site that has a sense of authenticity, equaled to 

0.90. Secondarily, tourists who feel that there is a strong relationship between locals 

and the tourist attraction site equaled to 0.90. This is followed by the tourist attraction 

site that has scenic architectural integrity, equaled to 0.89. The interesting culture at 

the tourist attraction site equaled to 0.86, and the tourist attraction site story 

presentation is interesting, equaled 0.86, followed respectively. The lowest point in 

average was the tourist attraction site that has clear interpretive signage which equaled 

to 0.83 as presented in Table 4.14. 

 

 

 

 

 

 

 

Att2 

Att3 

Att4 

Att5 

Att6 

Attraction 

0.862 

0.902 

0.882 

0.901 

0.861 

0.832 

Att1 



133 

Table 4.14  The Confirmatory Factor Analysis Results (CFA) of Attraction  

  

Attraction component Standardized Factor 

Loading 

1. The tourist attraction site  has  historical values 0.862 

2. The tourist attraction site has scenic architectural 

integrity 
0.882 

3. The tourist attraction site has a sense of 

authenticity 
0.902 

4. I feel there is a strong relationship between 

locals and the tourist attraction site 
                   0.901 

5. The tourist attraction site story presentation is 

interesting  
0.861 

6. Each point in the tourist attraction site has clear 

interpretive signage   
0.832 

 

3)  The Confirmatory Factor Analysis Results (CFA) of 

Accommodations 

  

 

 

 

 

 

 

 

 

 

 

Figure 4.4  The Confirmatory Factor Analysis Results (CFA) of Accommodations  

  

From the inspected results of the model validity, it was found 

that the Accommodations factor has a standardized loading factor between 0.88 and 

Acco2 

Acco1 
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0.95. The highest standardized loading factor is the tourists who feel safe when 

staying at the hotel, equaled to 0.95. Followed by accommodations that provides great 

facilities equaled to 0.94.This is followed by clean accommodations equaled to 0.937, 

while accommodations prices are reasonable for all tourist types, which equaled to 

0.92, the many types of accommodation ranked the least with a total of 0.88 as 

presented in Table 4.15 

 

Table 4.15  The Confirmatory Factor Analysis Results of Accommodation 

 

Accommodation component Standardized Factor 

Loading 

1. There are many types of accommodation 0.881 

2. Accommodations  prices are reasonable for all 

tourist types 
0.922 

3. The accommodations are provided with great 

facilities 
0.945 

4. Accommodations are clean 0.937 

5. I feel safe when staying at my hotel 0.954 

 

4) The Confirmatory Factor Analysis Results (CFA) of  

Accessibilities  

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.5  The Confirmatory Factor Analysis Results (CFA) of Accessibilities  
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From the inspected results of the model validity, it was found 

the Accessibilities factor has standardized loading factors between 0.766 and 0.87. 

The highest standardized loading factor reveals that tourists feel safe at the tourist 

attraction site, equaled to 0.87. Next, the tourist attraction site provides clear rules and 

regulations for visitors and advertisements for the tourists equaled to 0.85. This is 

followed by tourists who have obtained all information provided by the tourist 

information center (such as brochures, leaflets), equaled to 0.81. Parking needs is 

adequate, which equaled to 0.79; easy access to the tourist attraction site equaled to 

0.79 as well. Tourists traveling to the tourist attraction sites with clear signpost 

directions equaled to 0.77. Tourist attraction site having staff servicing at the parking 

area has the lowest standardized loading factors which is equal to 0.766, as shown in 

Table 4.16 

 

Table 4.16  The Confirmatory Factor Analysis Results (CFA) of Accessibilities 

   

Accessibilities component Standardized Factor 

Loading 

1. Easy access to the tourist attraction site 0.791 

2. Traveling to the tourist attraction site has clear 

signposted directions  
0.768 

3. I am able to obtain all information provided by 

the tourist information center (such as brochures, 

leaflets) 

0.811 

4. The tourist attraction site provides  clear rules 

and regulations visitors and advertisement for the 

tourist 

0.852  

5. I feel safe at the tourist attraction site  0.867 

6. Parking is adequate  0.792 

7. The tourist attraction site has staff servicing at 

the parking area 
0.766 
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5)  The Confirmatory Factor Analysis Results (CFA) of 

Amenities 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.6 The Confirmatory Factor Analysis Results (CFA) of Amenities  

 

 From the inspected results of the model validity, it was found the Amenities 

have a standardized loading factor between 0.85 and 0.87. The highest standardized 

loading factor which equaled to 0.87 is the variety of souvenir/art/handicrafts to 

choose from. Next is the number of toilets is enough for tourists, which equaled to 

0.86. Toilets are clean and there are enough facilities in the tourist attraction site such 

as public telephones, lighting equaled to 0.86. Tourists who feel that the restaurants 

that are accessible to attraction site are clean equaled to 0.85. The tourist attraction 

site provides enough rubbish bins equaled to 0.848 and the lowest standardized 

loading factor is overall cleanliness of the tourist attraction site equaled to 0.847 as 

shown in Table 4.17 
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Table 4.17 The Confirmatory Factor Analysis Results (CFA) of Amenities 

 

Amenities component Standardized Factor 

Loading 

1. I feel the restaurant at the attraction site is clean  0.853 

2. There is a variety of souvenir/art/ handicrafts, to 

choose from 
0.868 

3. The number of the toilets is enough for tourists 0.863 

4. Toilets are clean 0.857 

5. Overall the tourist attraction site is clean 0.847 

6. The tourist attraction site provides enough 

rubbish bins  
0.848 

7. There are enough facilities in the tourist 

attraction site such as public telephones, lighting 
0.857 

 

6) The Confirmatory Factor Analysis Results (CFA) of 

Activities 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.7  The Confirmatory Factor Analysis Results (CFA) of Activities 
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From the inspected results of the model validity, it was found 

Activities have a standardized loading factor which is in between 0.84 to 0.91. The 

highest standardized loading factor that equaled to 0.915 is for tourists who have the 

opportunity to participate with the unique activities, especially a chance to worship at 

the historical monuments. This is consequently followed by tourists who feel to have 

received the value from participating in the activities provided by the tourist attraction 

site, totaled to 0.91. Tourist attraction site that provides all facilities for worshiping 

the historical monuments equaled to 0.90 followed. The site that provides flowers, 

incense and candles for tourist who wish to worship equaled to 0.85, and well 

managed activities at the tourist attraction site, such as worshiping historical 

monuments, and tourists interested to take part in other activities apart from the 

historical monuments (main tourist attraction site) have the lowest factor equaled 0.84 

respectively as presented in Table 4.18 

 

Table 4.18  The Confirmatory Factor Analysis Results (CFA) of Activities 

 

Activities component Standardized Factor 

Loading 

1. There are well managed activities at the tourist 

attraction site, such as worshiping historical 

monuments 

0.838 

2. The site provides flowers, incense and candles 

for tourist who wish to worship 
0.853 

3. The tourist attraction site provides all facilities 

for worshiping the historical monuments 
0.901 

4. I have opportunity to participate with the unique 

activities, especially a chance to worship at the 

historical monuments 

0.915 

5. You feel that you receive the value from 

participating in the activities provided by the 

tourist attraction site  

0.913 

6. I am interested to take part in other activities  

apart from the historical monuments (main tourist 

attraction site) 

0.838 
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7) The Confirmatory Factor Analysis Results (CFA) of 

Acceptance 

The Confirmatory Factor Analysis Results (CFA) of 

Acceptance does not find the loading factor due to the Unidentified AMOS Analysis 

Results (details attached to appendices). This does not create the model, so the 

variable of Acceptance that helps the researcher to create the model to value the 

standardized loading factor was cut off.    

8)  The Confirmatory Factor Analysis Results (CFA) of People 

 

 

 

 

 

 

 

 

 

Figure 4.8  The Confirmatory Factor Analysis Results (CFA) of People 

 

From the inspected results of the model validity, it was found 

that People has a Standardized loading factor in-between 0.82 to 0.94. The highest 

standardized loading factor is the knowledgeable staffs that are able to provide 

information promptly, equaled to 0.94. Next, the staffs that are polite and provide 

service with enthusiasm, equaled to 0.9. Followed by the staff that are able to 

adequately communicate in foreign languages equaled 0.83.  The staff who are 

professional in giving knowledge about the tourist attraction site equaled 0.82 was 

ranked as being the lowest, as presented in Table 4.19 
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Table 4.19 The Confirmatory Factor Analysis Results (CFA) of People 

 

People component Standardized Factor 

Loading 

1. The staff is professional in giving knowledge 

about the tourist attraction site 
0.822 

2. The staff are polite and service with enthusiasm                     0.898 

3. The staff is knowledgeable and able to provide 

information promptly 
0.941 

4. The staff are able to communicate in foreign  

languages adequately                                                                                                                                                          
0.833 

 

9)  The Confirmatory Factor Analysis Results (CFA) of 

Residents’ Hospitality Confirmatory Factor Analysis Results (CFA) of Residents’ 

Hospitality 

 

 

 

 

 

 

 

 

 

Figure 4.9  The Confirmatory Factor Analysis Results (CFA) of Residents’  

                    Hospitality 

 

From the inspected results of the model validity, it was found 

that residents’ hospitality has a standardized loading factor in between 0.76 to 0.92. It 

shows further that the highest standardized loading factor is Locals who are friendly, 

equaled to 0.92. Next is Locals who are willing to help tourist when needed equaled 

0.912, followed by Locals’ life uniqueness has not been altered by new comers 

(tourists) equaled to 0.910, and finally Locals are especially learning foreign 

Res2 

Res1 

Res3 

           Res4 

Residents’ 

Hospitality 

0.7599 

0.920 

0.910 

0.912 



141 

languages and able to communicate with foreign tourists weighed the lowest 

standardized loading factor, which is equal to 0.76 as shown in Table 4.20 

 

Table 4.20  The Confirmatory Factor Analysis Results (CFA) of Residents’  

                    Hospitalities 

 

Residents’ Hospitalities component Standardized Factor 

Loading 

1. Locals are especially learning foreign 

languages and are able to communicate with 

foreign tourist 

0.759 

2. Locals are friendly 0.920 

3. Locals life uniqueness has not been altered by 

new comers (tourists) 
0.910 

4. Locals are willing to help tourists when needed 0.912 

 

10) The Confirmatory Factor Analysis Results (CFA) of 

Conservation/Prevention 

 

 

 

 

 

 

 

 

 

Figure 4.10  The Confirmatory Factor Analysis Results (CFA) of  

                      Conservation/Prevention 
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From the inspected results of the model validity, it was found 

that Conservation/Prevention has a standardized loading factor in-between 0.79 to 

0.92. The highest standardized loading factor is the appropriate maintenance of 

historical monuments and ancient artifacts surrounding tourist attraction sites, which 

equaled to 0.92. Next, historical monuments/main attractions are well maintained 

equaled to 0.90. The adequate protection and security enforcement within the areas, 

for example, surveillance camera system (equaled to 0.89) followed, and the lowest 

standardized loading factor is the adequacy of security officers around the tourist 

attraction site, equaled to 0.79 as presented in Table 4.21 

 

Table 4.21  The Confirmatory Factor Analysis Results (CFA) of  

                    Conservation/Prevention 

 

Conservation/Preservation component Standardized Factor 

Loading 

1. Historical monuments / main attractions are well 

maintained 
0.905 

2.Historical monuments and ancient artifacts 

surrounding tourist attraction site have been 

appropriately maintained 

0.916 

3. There is adequate protection and security 

enforcement within the areas, for example, 

surveillance camera system  

0.886 

4.There are adequate security officers around the 

tourist attraction site 
0.793 

 

This study found that the level of tourists’ opinions on the 

components of the cultural destination tourism, such as Attraction, is leveled at 

strongly agree. Accommodation is marked from agree level to strongly agree level. 

Amenities are in the agree level. Activities are in the agree level to strongly agree 

level. People is in the agree level. Residents’ Hospitality is in the strongly agree level 

and Conservation/Prevention is also in the strongly agree level. Most elements of the 

http://dict.longdo.com/search/surveillance%20camera
http://dict.longdo.com/search/security%20officer
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hypothesis test of cultural destination tourism fit with the Empirical Data, that is, the 

components of cultural destination tourism are harmonious with the eight factors of 

the Empirical Research, as described above. However, there is the component of 

Acceptance that doesn’t fit with the Empirical Data. The next part will present the 

qualitative research.    

 

4.3  The Result of Qualitative Research 

 

This section presents the findings of the qualitative research according to the 

second research question: ‘What are the roles of stakeholders in the cultural tourism 

destination development?’ This area contains a description of the sample data, 

examines the validity of the interview questions, presents an overview of the data 

analysis of the main study through a description of the results, and summarizes the 

results of the research questions. The third research question: ‘What is the cultural 

tourism destination development model?’ contains the presentation overview of the 

data analysis by describing the results from the study and summarizes the results of 

research questions answered. Details are presented in the following sections.   

 The presentation of the second research question, ‘What are the roles of 

stakeholders in the cultural tourism destination development?’ starts from the 

informants status, followed by the data analysis result covering the issues on the roles 

of stakeholders in the cultural tourism destination development in Nakhon Si 

Thammarat province (consisting of the role of the local government on participation 

towards the cultural tourism destination development in decision-making, implementation, 

benefit participation, and evaluation). In addition, the role of tourism entrepreneurs on 

participation towards the cultural tourism destination development in decision-

making, implementation, benefit participation, and evaluation, and the role of 

community on participation towards the cultural tourism destination development in 

decision-making, implementation, benefit participation, and evaluation are also 

presented in this section. Alongside these are the success factors of cultural tourism 

destination development in an overview of the three groups of stakeholders. The last 

part provides recommendations for the development of cultural tourism destination in 

the province. 
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4.3.1  Data Analysis for the Study 

The results of the analysis of the role of stakeholder participation in the 

development of cultural tourism destination of Nakhon Si Thammarat province are 

presented in the following reviews. With respect to the status of the informants, 

researchers interviewed the informants who have a direct role in the development of 

cultural tourism destinations in the province. These informants are stakeholders 

grouped into three, namely: local government, tourism entrepreneurs, and community 

representatives.  There are a total number of 28 representatives categorized as males 

(20) and females (8) and who are aged between 39-65 years old, as detailed in Table 4.22. 

 

Table 4.22  Informants Status 

 

No. Gender Status Age 

1 Male Government  65 

2 Male Government  52 

3 Female Government  53 

4 Male Government  57 

5 Male Government  56 

6 Male Government  55 

7 Female Government  52 

8 Male Government  56 

9 Male Government  59 

10 Female Tourism Association of Nakhon Si Thammarat province 44 

11 Male Tourism Association of Nakhon Si Thammarat province 52 

12 Female Tourism Association of Nakhon Si Thammarat province 57 

13 Male Hotel entrepreneur 44 

14 Male Tourism entrepreneur and tourist guide 39 

15 Male Tourist guide 50 

16 Male Souvenir shop entrepreneur 60 

17 Female  Hotel entrepreneur and tourist guide 45 

18 Male Restaurant entrepreneur 59 

19 Female Hotel entrepreneur 45 

20 Male Community representative 50 

21 Male Local scholar 48 

22 Male Community representative 62 

23 Female Community leader 47 

24 Male Community leader 51 

25 Female Community representative 55 

26 Female Community representative 53 

27 Male Community representative 64 

28 Male Community representative 60 
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4.3.1.1  The Roles of Stakeholders in the Cultural Tourism Destination  

Development  

Respondents were asked about the government's role in the participation 

of the development of cultural tourism destinations. Generally, most mentioned that 

there are various roles of the government involving the development of cultural 

tourism destinations but most importantly, the common roles derived from the result 

of this study are: 1) decision-making participation, 2) implementation participation, 3) 

benefits participation, and 4) evaluation participation, described in the following 

details below.   

1) The role of local government in participating in the 

development of cultural tourism destination. The study found that the local 

government, which participates in the decision-making, involves in distinct processes 

such as initial decision, on-going decision, and operational decision. 

(1)  Initial Decisions 

The study uncovered that local governments participating in 

project initiative finds that the problems related to the development of cultural tourism 

destination involves six issues for consideration. The first issue is the presentation of 

the tourist destination at the international level. The second issue is planning for a 

budget; the third issue is developing tourism infrastructure; the fourth issue is 

developing amenities within the tourism destinations; the fifth issue is solving the 

problem of the government taking advantage of tourists; and the last issue is 

preserving the archaeological sites, respectively. In order to present and register the 

tourist attraction site as World Heritage the local government has participated in the 

consultation of stakeholders involved with the United Nations Educational, Scientific 

and Cultural Organization (UNESCO). Excerpts from the interview (G1.5) 

commented that; I think that there should praise for the values of Buddha's relics to 

reach an importance as world class. (G1.5, personal communication, February 15, 

2015) 

 

In addition, budget planning was implemented after the 

tourist attraction site obtained a tentative listing from the United Nations Educational, 

Scientific and Cultural Organization (UNESCO), which will then result in a meeting 
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of the provincial executives to establish a budget and encourage the public sector to 

take part in the action; as an interviewee said; 

 

The governor attended a meeting to plan and request the government budget 

to operate on this matter, because Wat Mahathat, the local people, or the 

government agency in the province have not enough potential to support the 

budget. (G1.5, personal communication, February 15, 2015) 

 

To further development of tourism infrastructures and 

amenities in destinations, the government gives priority to the tourism of the province 

by taking into account the infrastructures needed in accommodating tourists congruent 

with available transportation of attraction sites, with such as vehicles and 

accommodation as well the security of tourists. The government has also a role in 

presenting ideas to find ways to solve problems and develop such infrastructure. As 

such, the need to provide more directional signs to historical monuments is necessary 

since it was found that there is a limited number of such signs at main historical 

monuments, thus bringing inconvenience to tourists as expressed and opined by two 

respondents:  

 

Now, our province has oversight by the Governor or Deputy Governor 

over tourism as a special case; we have preparations for all needed, both the 

location, vehicles and accommodation, providing for tourists who visit Wat 

Mahathat to facilitate security and transportation. (G1.1, personal communication, 

January 8, 2015)  

at this point in the conversation the solution is asking the Public Works 

Department to find a place because there are some empty areas available 

which can be arranged for a bus lane (only for bus) to pick up and take tourists 

to the temple. (G1.9, personal communication, February 9, 2015) 

 

Included in discussion is solving the problem of facilities 

within the temple such as toilet and shops. There are two issues that have been solved: 

1) The problem of inadequate manpower in the cleanliness and maintenance 
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toilet/restrooms. With this problem, the Office of Tourism and Sport, from the 

provincial development budget, funded this to develop a better toilet. 2) For shops, 

personnel were organized in new stores to oversee the physical look, neatness and 

appearance of the shop, as the sale of vignettes (postcards) and the expansion of stores 

has been steadily increasing; like some interviewees said: 

 

This is a problem solver, for many times ... have requested two things, the 

facilities for toilets and the stores. These two things are problems because the 

temple doesn't has enough workforce to clean the toilets, and they get 

ruined...the second issue is before mongers sold vignettes 20 years ago, it was 

organized at the south area of the Grand Hall, and there are many shops that 

grew up here.  (G1.5, personal communication, February 15, 2015) 

 

Another problem raised is the exploitation of tourists by the 

vendors who takes advantage of tourist visitors by selling expensive flowers and 

unrated commodities/products in front of the tourist attraction site.  This is issue has 

been discussed for a long time by the government sector that is involved to establish 

solutions of such matters. Excerpts from two interviewees said: 

 

I came here to talk with the benefits trustee of the temple., I would say 

frankly that I do not like it. I said many times that when people arrive and get 

out of their car, the sellers run out to sell them flowers and try to cram flowers 

on them ... this was discussed to find a solution that benefits the trustee of the 

temple. (G1.9, personal communication, February 9, 2015) 

It's a matter of ... such mongers selling flowers at front of the temple, 

someone always told me that it was because we were gradually solving it. The 

words 'gradually solve' does not mean that we’re not solving or slow in 

solving. (G1.5, personal communication, February 15, 2015) 

 

The discussion of the conservation of archeological sites; in 

the case of obsolescence occurring from the rusty colors on the golden Buddha and 

Buddha's relics, responsible authorities from Nakhon Si Thammarat province are 
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called to meet, discuss and establish solutions for this situation, since the possibility 

for damage to the Buddha's relics happening is unthinkable. Therefore, relevant 

authorities have consulted the issue to find the causes and solutions. However, since 

tourist destinations are classified as important archaeological sites, it comes under the 

responsibility of the Fine Arts Department, and the Director General of the Fine Arts 

Department to make final decisions.  The government sector has been appointed as 

well with their role in initiative decision, to build conservation awareness of the 

tourist destinations so as to prevent the destruction of archaeological site, antiques, 

including the environment inside the tourist destinations, as commented in an 

interview: 

 

The final decision is for the Director General of Fine Arts Department 

who has the authority in accordance with all sections that are related to the 

archeological sites. (G1.8, personal communication, January 19, 2015) 

Both the provincial and the Fine Arts Departments, which are directly 

responsible, must expedite efforts to resolve the problems, and yesterday the 

Director General of the Fine Arts Department came to clarify the guidelines 

for the implementation and declaration about the budget used. (G1.5, personal 

communication, February 15, 2015) 

The next seminar will focus on how to manage in order to get another 

two answers on raising awareness about conservation, such as not to destroy 

the flowers and plants in the temple; do not fall into the dirt, not tinged.  

(G1.5, personal communication, February 15, 2015) 

 

(2)  On-Going Decision 

The participative role of the government sector in decision-

making during the implementation of the development of a cultural tourism 

destination was contemplated in this study. The local government participated with 

committee members, and was done through a discussion of shared ideas and 

comments. Proposing the requirements and the way of implementing the development 

of cultural tourism destinations in three issues was also done.  The issues discussed 

are: 1) proposing the tourist attraction site be listed as World Heritage, 2) finding a 
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conclusion to the issue of the historical importance of the tourist destination at 

Nakhon Si Thammarat province; 3), the landscape renovation. 

In proposing the tourist attraction site to be listed as a 

World Heritage site, representatives from the government sector appoints a committee 

to work on studying the details of the proposal. Therefore, this committee will 

participate in the meeting and present their comments, including documents, until it is 

concluded that the tourist attraction site qualifies, according to the criteria of the 

United Nation Educational, Scientific and Cultural Organization (UNESCO) in the 

registrations as a World Heritage site. According to an interviewee: 

 

There are three or four aspects of uniqueness, such as the outstanding of the 

place and it has been inherited from the origin of the tradition also  the spread 

patterns of religious...importantly, it is a cultural tradition that is inherited, 

which it is one of the criteria for lifting the relics to be World Heritage.  today 

it is still doing that.  (G1.4, personal communication, January 12, 2015)  

 

Also, in working to find a conclusion to the issue of 

historical tourist destinations in Nakhon Si Thammarat province, a seminar was 

conducted with some attendees who have knowledge in arts and Buddhism.  It was 

clearly concluded that Buddhism started in B. E. 300. This information was used to 

announce the outstanding universal values and apparently was used to apply for the 

registration of the tourists’ site as World Heritage; an excerpt from an interviewee 

said: We need to learn by the seminar method which invites the person who is 

knowledgeable in arts, sculptures, and Buddhism to join in the discussion in the 

seminar meeting. (G1.5, personal communication, February 15, 2015) 

 

In the renovation of the landscape of the temple both Core 

zone and Buffer zone, local government had set a collective decision making to find 

an approach to the renovation and plan a process needed for the development. Main 

agencies as according to their responsibilities were: The Fine Arts Department; The 

Provincial Culture Office; Provincial Public Relations; The Office of Tourism and 

Sports of Nakhon Si Thammarat province; The Tourism Authority of Thailand (TAT) 
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Southern Region 2 Nakhon Si Thammarat; The Office of Buddhism Nakhon Si 

Thammarat; The Municipality of Nakhon Si Thammarat, etc. to jointly mobilize the 

opinion of the public, scholars, and the locals surrounding the tourist destinations to 

find a conclusion in adjusting the front area of the temple to become like a crystal 

beach (Hat SaiKaew), like in the myth of Nakhon Si Thammarat; as said  

interviewees: 

 

Both these improvements, to make it faster, the committee has 

arranged a meeting in order to find the core concept about what's needed to be 

improved.  (G1.7, personal communication, January 12, 2015)  

The meeting of several departments was held and the Municipal of 

Nakhon Si Thammarat has a duty to look after the places in the municipality. 

In addition the interviewees added that 

in the part of scenery, both the site, houses, and what else, in the 

meeting the committee said that we were not going to demolish the houses, but 

we only need to come to an understanding with the local people about how to 

help care for the living conditions and to be tidy. Not to dry clothes at the front 

of the house and invite them to take care the fence area around their own 

house. (G1.9, personal communication, January 12, 2015) 

 

(3)  Operational Decision 

With the role of the local government in participating in the 

operational decision of the development of the cultural tourism destination, the study 

found that there are six important issues involved. The first issue is planning the 

tourism infrastructure development; the second issue is planning development 

amenities; the third issue is planning the information provision about the history; the 

fourth issue is conservation the Buddha's relics; the fifth issue is planning the 

activities promotion within the tourism destination; and the last issue is determining 

the regulations and controlling. 

Planning the development of tourism infrastructure and 

amenities involves developing the necessary infrastructures in accommodating 

tourists who want to visit project places, transportation, vehicles, accommodation, and 
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safety for tourists. This is to facilitate factors such as the projects of taking power 

lines down to underground, the making of Budhapoom road, and adding direction 

signs at various points of the road  for archaeological sites. As such, an interviewee 

said: 

  

The master plan has many projects such as taking electric power lines 

down to underground, do planning in new areas, and the making of 

Budhapoom road is also in progress. The road to the temple was developed. 

It is in the plan of the year B.E. 2558 and we talked a lot about this 

even though we are homeowners. Maybe we forget about it because we 

already know what is it…where it is. But people do not know. Saying that we 

will have to add a label, How to add a label? Where to go to the important 

archaeological sites; unless the Wat Phra Mahathat? Then, where is it? How? 

(G1.9, personal communication, February 9, 2015) 

 

Planned development of amenities in the tourism 

destination such as organizing the stores and souvenir shops has also been considered 

in the operation design.  The committee jointly arrived at design plans in two parts: 

the first part is the stores that will be located in the site will be built by wall 

partitioning inside the area; the second plan is a five-year period project to accumulate 

money to build the stores in the tourist destination. This will be done in areas around 

the trees so as to look beautiful, and also for preserving those plants. All stores inside 

are shops, restaurants, souvenir shops and community services, as an interviewee said; 

 

The Commission finally has planed the design in two parts; the first part is the 

stores location, but we will make the wall partitioning for them to avoid any 

criticism, hence the shops are also located inside. The second part is a five 

year. (G1.5, personal communication, February 15, 2015) 

 

The planning of information on the history, conservation, 

and values of the archeological sites was conducted by a group of people who bear the 

burden of conservation in the future for Nakhon Si Thammarat province. This was 
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categorized into three groups. First are those groups of teachers who teach history and 

civic duty in four areas of education; the second group is first year students in higher 

education institutions; and the third group is the general public. As mentioned by 

interviewees: 

 

public relations has planned to drive and create understanding to people who 

become the recipients of the burden on the Buddha's relic pagoda in the future, 

which are three groups. (G1.5, personal communication, February 15, 2015) 

 

Planning of the promotional activities within the destination 

targets mainly groups of students in various districts of the province. Twenty-three 

(23) districts highlighted students who want to understand history, conservation and 

the value of archeological sites, as well as preserving Buddhism, which according to 

the slogan is, "a student must come to pay homage to the relics". When these students 

grow into adults, they will be a major force in helping to take care of the Buddha relic 

pagoda. An example of the words of interviewees; 

 

We will encourage children and young people take part in the worship of 

relics, and bring children in the morning. Each morning a thousand children 

come to the temple to pray, pay homage to a Buddha image, have a candle 

procession, and carried the religious fabrics and wrapped  the pagoda, which 

all provides knowledge about the Buddha relic pagoda. (G1.4, personal 

communication, January 12, 2015)  

 

Rules were issued and controlled by issuing authorities 

related to the archeological sites maintenance to prevent damage, such as a the entry 

of vans to the Buddhist shrine because of vibrations that could damage the 

archeological sites, as an interviewee commented:  

 

We do not control the area, soil excavation, filling, or road construction, it is 

out of our control. Now we have the authority for only the area that is 
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registered, which is the area inside the temple wall only. We must ask for 

cooperation...not allowed to drive the car into the Buddhist shrine area.   

Moreover, the interviewee has added that: 

The Fine Arts Department must take care of the maintenance; holding up the 

different laws (G1.8, personal communication, January 19, 2015) 

 

It also is controlled and enforced under the laws according 

to the Building Control Act for archeological site areas in order to have an orderly 

operation; as an interviewee said: 

 

A master plan or city plan has the Building Act for control.  Municipalities 

also regulate the height the buildings. If archaeological sites are already 

located, what is the height of the building that must not be exceeded? It will 

have the laws to regulate construction of buildings. (G1.9, personal 

communication, February 9, 2015) 

 

2) The role of local government in the implementation 

participation of the cultural tourism destination development. There are three forms 

involved in this situation. The first form is the resource contributions that consist of 

budget, personnel, and equipment. The second form includes participation and 

coordination by the administration. The final form is participation by enlistment in 

programs. 

Resource Contributions  

For the role of local government in the participation of resource 

contributions to the capacity development of cultural tourist destinations, it was found 

that the government sector has participated in three forms, which include financial 

support, personnel support, and finally, material and equipment support. 

In financial support, the agencies that are involved in the 

development and tourism promotion of the province employed a support budget used 

for the implementation according to the strategic plan.  This support budget is used to 

develop the province more specifically, in 1) improving infrastructures, namely roads, 

footpaths,2) putting electric wires underground, installing closed-circuit television 
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(CCTV), 3) financial support to adjust the landscape within the tourist attraction site, 

4) financial support, which the provincial development budget uses to build facilities 

such as bathrooms, 5) financial support for the promotion of marketing and publicity 

tour, and preparation of media publicity to promote tourism activities within the 

province, 6) financial support used in the implementation of personnel development, 

e. g organized training in various courses that relate to tourism and services to 

develop the capacity of personnel to be ready for work, 7) financial support for the 

development and promotion of public awareness; to be good hosts in welcoming and 

caring for tourists who visit, with happiness and a cordial and safe feeling, and 8) 

financial support for the maintenance and restoration of archeological sites; caring to 

keep them in a good stable condition, inhibiting damage and extending the life-term to 

preserve their value. This has to follow the rules, procedures, and conditions 

prescribed by the Fine Arts Department; as an interviewee said; 

 

We have facilitated many things, almost all activities....the Office of 

Nakhon Si Thammarat province provides support for personnel and a budget 

which is a co-budget with the province. (G1.1, personal communication, 

January 8, 2015)  

The meeting with the governor, who presided over the meeting, 

concluded that the costs whether many millions will be divided equally into 

three parts: First part is the Fine Arts Department, the second part is the 

temple and the third part is the province, which was divided to share the 

responsibility to help each other.  (G1.5, personal communication, February 

15, 2015) 

 

Support personnel in the implementation related to tourism 

development, both the development of tourist attraction sites and activities by the 

agencies involved in tourism, together with Nakhon Si Thammarat province, provide 

support for lecturers for organizing the training of tourism and services for the local 

government and entrepreneurs as well as the general public. Such lecturers provide 

knowledge about customer service skills for hotel entrepreneurs, and educate the 

public about being good hosts in preparation to accommodate tourists. Included are 
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the government agencies and institutions co-supporting personnel to assist in 

traditional activities and important events, such as the activity of candles lit on Wesak 

Day; as the example interviewees, saying: 

 

Tourism personnel....doing the tourism is a matter for the entire 

province both the development of the activities source of tourist destinations 

and the worst areas that need to be renovated.  (G1.1, personal communication, 

January 8, 2015)  

Are activities that join together, this is the candle lit activity which a 

lot of people come to help such as the Buddhist Association, and the 

Mahamakut Institution also comes to help. They will have a budget from the 

Provincial Administration which has provided to support. (G1.8, personal 

communication, January 19, 2015) 

 

Support in materials and equipment for the basic public utility 

system is facilitated by a large number of people, and important festivals such as the 

fabric parade to the pagoda, are facilitated with water service for bath use and 

supervision of toilets available for use by the public; as an interviewee said: 

 

The fabric parade up to the pagoda on MakhaBucha Day, there are tens of 

thousands of people coming to stay at the temple. One issue that we need to 

take care is toilet, bathroom, and what else to be facilitate the villagers. (G1.9, 

personal communication, February 9, 2015) 

 

(1) Participation by Administration and Coordination 

The role of the local government to participate in the 

administration and coordination on the cultural tourism destination development:  

The study result found that with the participation of the 

local government in the administration and coordination of cultural tourism 

destination development there are 5 issues are that are discussed. The first issue is 

proposing the tourist attraction site to be World Heritage listed; the second issue is 

finding a conclusion to the historical issue of the tourist attraction site in the province; 
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the third issue is meeting people to listen to their the comments; the fourth issue is the 

conservation and maintenance of archeological sites; and the last issue is the 

promotion of activities and publicity for the tourism. 

The local government has participated in the administration 

and coordination of the proposed tourist attraction site to be World Heritage listed, 

and according to one interviewee; 

 

Contact the Deputy Prime Minister who oversees proposing the World 

Heritage source to UNESCO. In presenting the core concepts there needs to be 

consultation with an experienced person from the Fine Arts Department, 

because the department has already proposed three source .. also needs 

consultation with senior officers in the Fine Arts Department, from the 

Director General to the Director of the Division, which has sponsored. (G1.5, 

personal communication, February 15, 2015) 

 

In administration and coordination seminars are to be 

conducted to find a conclusion to the historical issue with some experts on art, 

sculpture, and Buddhism discussion, so as to find out the origin of Buddhism in 

Nakhon Si Thammarat; as an excerpt from an interview revealed: 

 

We need to learn with the seminar method by inviting experts in arts, in 

sculpture and Buddhism to come to discuss together in the seminar.  (G1.5, 

personal communication, February 15, 2015) 

 

In lieu of administration and coordination, a meeting is 

organized to listen to comments from the public concerning the tourist attraction site, 

as well as the commissioner and scholars on proposing the tourist attraction site for 

World Heritage listing; as according to one interviewee, saying: 

 

There is a meeting to listen to comments of the public by various groups, 

concerning the area around the temple, and the next group is commissioners 

from all ministries which are located in the province by presenting in the  
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provincial committee meeting then present to the meeting of local people from 

various districts. (G1.5, personal communication, February 15, 2015) 

 

To further manage the conservation/renovation of 

archeological sites, a meeting was established to discuss the implementation and 

budgeting for the restoration of damaged antiques, caring, conserving and maintaining 

the sites. An interviewee said: 

 

This is also a task that has been done; in the part of the burden that the 

Director General is responsible for on the repair, modification and or 

renovation; which are the duties according to the Archaeological Act. (G1.8, 

personal communication, January 19, 2015) 

 

In promoting activities and tourism publicity, the local 

government representative responsible for the managing and coordinating with other 

agencies both governmental, national level and provincial level deals with agencies 

and persons involved in the implementation of the proposed tourist attraction as a 

World Heritage site. Implementation on publicity is coordinated by the main agencies 

such as the Tourism and Sports Nakhon Si Thammarat Office, the Tourism Authority 

of Thailand Southern Region 2, along with other pertinent agencies in the promotion 

and publicity of the province, as well as entrepreneurs such as airlines, hotels, 

restaurants and the Tourist Association to create package tours. It was further 

recommended that the destination be able to celebrate important festivals like the 

fabric parade and present them as international. For Nakhon City, in order to market 

both national and internationally, the form of publicity should include a website, a 

road show similar to Malaysia and Singapore, festivals, publications, radio, television, 

posters and tourism guides, and the collaboration of multiple agencies in organizing 

events to preserve the good tradition of the locals in Nakhon Si Thammarat province 

such as MakhaBucha Day, VisakhaBucha Day, and Praying across the Year to invite 

tourists to travel in the province, and so on, to create an understanding of the history 

of the destination, its values and conservation. As interviewees said: 
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Nakhon Si Thammarat province organized activity such as praying 

across the year which is a major activity of Nakhon Si Thammarat province 

and was organized to invite tourist both Thai and foreigner to come and pay 

homage to our Buddhist relic pagoda. (G1.1, personal communication, January 

8, 2015)  

Our main duty is to publicity, which we already doing, that is related to 

the temple. It is linked to the activities such as MakhaBucha Day, the fabric 

parade up to the Buddhist relic pagoda.  When there are the activities like 

this...we make posters for publicity, and make a manual for activities 

associated with the temple, such as the Hai Tan Fai festival on January 1st of 

every year at the temple.  (G1.2, personal communication, January 9, 2015)  

 

(2)  Participation in Enlistment in Programs 

The study result found that the local government, which 

participated in the action projects related to the tourism destination development, 

formed a committee for operating and co-operating, that will tackle six main 

activities, namely 1) studying the history, 2) interpreting of the tourist attraction site, 

3) infrastructure development, 4) the operation on promoting the activities and 

publicity for the tourism destination, 5) conservation of the tourist attraction site, and 

6) personnel development. 

A study of the history of the site was made by organizing a 

seminar. Participants were composed of experts and luminaries in arts, sculpture and 

Buddhism. This was for finding solutions, and such results from the seminar were 

used as guidelines in announcing the universal outstanding value. As well, to find a 

conclusion on how to manage the destination, the local government has participated in 

the operation by being an action committee on proposing the tourist attraction site for 

access to World Heritage, Those interviewed said: 

 

Will take part to promote local traditions especially the fabric parade up to the 

relics pagoda, and the office acted as a secretary in bringing the relics pagoda 

for registration as World Heritage. This task is separate in many sections and 

the documentation section will be the teacher...the matter of adjusting the 
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landscape and places will be the tourism office and Department of Public 

Works.  (G1.4, personal communication, January 12, 2015)  

 

In the interpretation of the tourist attraction site, local 

government personnel of Nakhon Si Thammarat province included the action 

committee on the relic pagoda to be World Heritage listed, together with archives of 

Buddhadasa In-Tha-Phanyo and Su Thee. The RattanaBoawoanRatanarat foundation 

worked together to produce the interpretive signage in many points around the temple 

written in Thai, English, and Chinese languages. This is to bring ease for tourists who 

want to know the information regarding the destination. Also tourists are able to read 

through the Application; as per the example of an interviewee: 

 

All the agencies, TAT is also one part; the director ordered to make the 

directions to inform the history of the important points both in Thai, English 

and Chinese languages to cater for tourists so  that they can read. Now it is in 

progress, and used a lot of the budget. (G1.2, personal communication, 

January 9, 2015)  

 

Infrastructure development was made through a meeting in 

order to share duty for responsibility to prepare for the operation. This includes roads 

improvement, landscape organization to make it neat and beautiful on both sides of 

the road, improving the network of public utility for tourism, power cable grounding 

for Ratchadamnoen Road, linking tourism, and road construction for Budhapoom to 

Nakhon Si Thammarat. This will eventually support relics of the national and world 

heritage, taking care of the life safety and property of the people through the operation 

of the installed closed-circuit television (CCTV) both inside and in front of the tourist 

attraction site, and the intersection of county roads in Nakhon Si Thammarat 

municipality. The signs are made because this is the issue that was suggested by the 

public for adding more signs pointing especially to important places. This will also 

facilitate tourists or foreign travelers visiting the cultural tourism destination or other 

archaeological sites in Nakhon Si Thammarat.  Further it facilitates traffic operations 

most especially during the celebration of festivals offered to the public at large, such 
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as MakhaBucha day and/or VesakBucha day. Another celebration named is for the 

date that Malaysians take their children to be ordained as a big group, and includes 

taking care cleanliness, as well as waste disposal in the site. Administrators managing 

the site had informed the request, as well as to look after health care by government 

agencies including Maharat Hospital, the municipality Nakhon Si Thammarat, and so 

on. As an interviewee said: 

 

Install CCTV in every the intersection along the front of the relics pagoda  at 

Wat Phra Mahathat in the dark corner ...there are several points in Wat Phra 

That, every intersections also has them; there are many points in Wat Phra 

That as well. (G1.9, personal communication, February 9, 2015) 

 

The promotion on activities and publicity of tourism is 

organized for festivals and traditions including important activities. These activities 

are assigned by the governor running and organizing such as an integrated Vesak day 

 every sector has a responsible duty to give food to monks in municipalities and the 

Buddhist association,  The Provincial Administrative Organization is responsible for 

the candlelit procession, Provincial Culture is responsible for the fabric parade, the 

Buddhist Association is responsible for praying and organizing Thammachak, and the 

Office of Tourism and Sports is responsible for walking, jogging, meditation and so 

on. As an interviewee said: 

 

The governor has a policy about these important days. It is work that the office 

is not a major image, but it is working integrated here. Such as Vesak Day, 

which will have all sectors, Municipality, Provincial Administrative 

Organization (PAO) both my office, Buddhist Office, Office of Governor, and 

the Buddhist Association, all sectors. (G1.4, personal communication, January 

12, 2015)  

 

The local government has also participated in the publicity 

of the cultural tourism destination along with the traditions and activities related to the 

tourism destination. For example MakhaBucha Day, Fabric Parade or Vesak Day is 
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promoted through websites and other forms, such as prints, posters, activity manual of 

the related tourism destination, radio, television such as Hai Tan Fai festival, road 

shows abroad and events, including upgrading for international tourism status by 

inviting the media from various countries to attend the traditions and festivals in the 

province: such as an interviewee said: 

 

When having activities like this...will make a poster for publicity, and the 

activities manual associated with the temple. (G1.2, personal communication, 

January 9, 2015)  

 

The conservation of the site is explained by providing 

knowledge and information about the site. The local government had carries this out 

by teachers educating first-year students at the university in Nakhon Si Thammarat 

province of the history, importance, and the site conservation. This is primarily done 

by the teachers who are teaching History and Civics and such with the use instruments 

and materials in the form of electronic media, CDs, as well as public libraries that 

provide students and the general public with the opportunity to access the 

information.  Another major media used in educating the students is with the help of 

broadcasting via Radio Thailand of Nakhon Si Thammarat province. Finally, 

educating through the Rak Ban Kerd, a monthly published journal of Nakhon Si 

Thammarat, as according to those interviewed who said: 

 

The Public Relations Department has moved forward by creating knowledge 

and understanding to people who have become the recipients of bearing the 

burden of the Chedi into the future, and separated them into 3 groups: group 

one is the history teachers, responsible citizens of the high school and the 

elementary school. (G1.5, personal communication, February 15, 2015) 

 

To further educate and the need to raise auxiliary 

understanding, promotion, and participation of various sectors at all levels becomes 

important. Initially, this is made through an organized community forum that intends 

to accumulate comments, to enhance the knowledge, understanding, and to encourage 
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the participation among student groups and young people in the area. By organizing a 

community forum in institutions it allows all participants to be educated with public 

awareness of being a good host based on institutions and the volunteered media, as 

well as contributing knowledge that encourages children and youth to participate in 

learning the worship of relics during Vesak Day by taking students from the various 

districts of the province to the temple to pray in the morning, light candles, participate 

in the fabric parade up to the relics, and provide knowledge about the historical value 

of the important archeological sites, such as Buddha's relic pagoda. In addition to the 

creation of knowledge to the youth, it also creates a bond between the people in the 

local area with the important traditions. Moreover, providing knowledge about 

conservation under the concept of only being born one time students are required to 

pay homage to the relics. The students of the school, under the Office of Basic 

Education in the various district areas of the 23 districts, are ensured with knowledge 

and understanding of the history, the values, and the archaeological site conservation. 

In the future, these students will continue in higher education, get a job, then become 

citizens of Nakhon Si Thammarat again, which will be a major force in the care of 

historic places. Interviewees expressed that opinion: 

 

We will encourage children and young people to take part in the learning of 

worshiping the relics. This is to bring the kids to the temple in the morning; 

around thousand kids each morning to come to pray, light candles, join in the 

fabric parade up to the relic ...in the entire province and from several districts 

to propagate knowledge to the youth. (G1.4, personal communication, January 

12, 2015)  

The development of human resource is conducted by 

training people in the province and includes personnel-related tourism. This also 

includes young people who are interested in training to be a good host to the public; 

training young people who are interested to be a tour guide in the tourism destination; 

training to be a good youth host to allow students to practice speaking English; 

organizing the Youth Camp project for Tourism and Hotels students from educational 

institutions in Nakhon Si Thammarat; and learning be good hosts in accommodating 

tourism in the province. This is also done by creating an impression to tourists and 
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visitors as well as training little tourist guides. The Tourist Guides Act introduces the 

initial attractions for entrepreneurs and volunteers.  The Tourist Police educates and 

develops the capacity of staff and personnel in the line of service, as well as a 

standard of service to hotel entrepreneurs, develops the capacity of tourism industry 

management of personnel as well as the use of English for the communication of 

tourism staff in the government agencies, including the training of being a good host 

to the local tourism entrepreneurs. Tourism entrepreneurs have a chance to meet 

directly with tourists such as the tricycle taxi group who have direct knowledge of 

tourist places, along with the primary mechanism of providing services and a constant 

impression for tourists-that being a way of promoting tourism in the province as well. 

The interviewees said: 

 

The Correspondents Club holds the Good Little Host, the one Baht 

training project at Wat Si Tave… depending on who will take the children to 

learn English every Saturday and Sunday. It is an incorporation of various 

agencies to provide knowledge to children in practicing English speaking. 

(G1.2, personal communication, January 9, 2015)  

The Office of Tourism and Sports, which is now taking care of the 

development task develops the training activities, everything in there; it would 

be on this side; the Provincial Administrative Organization has a core duty. 

(G1.1, personal communication, January 8, 2015)  

 

3)  The role of local government participation in the benefits of 

the cultural tourism destination development in terms of materials, social, and 

personnel is presented below: 

(1)  The role of the government in participation of material 

benefits.   

From the standpoint of cultural tourism development, the 

study found that the local government that has participated has contemplated the 

issues of economic benefits, namely, the tourism effect on the growth of the gross 

domestic product (GDP), job creation, increased output value and tax value, 

including stimulating investment, causing the development of various facilities, which 
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will lead to a positive impact on the overall economy of the province. That becomes 

helpful for both government and the public. Government has taken advantage of the 

tax and used it on the development in various aspects to enhance the quality of life, 

especially the quality of life in economic terms, as interviewees said: 

 

If the tourism business is real, a huge amount of revenue will be 

generated for the province. (G1.6, personal communication, February 3, 2015) 

The flow of money leads to better economies for Nakhon Si 

Thammarat because some tourists spend in both eating and traveling.  (G1.3, 

personal communication, February 3, 2015) 

 

(2) The role of local government in social benefit 

participation. 

From the cultural tourism development, the study found 

that the local government that participated in the benefits has two issues: the 

embodiment of mind, and a better quality of life. 

With respect to the embodiment of mind, the important 

archeological sites, most especially the relics pagoda, serve as religious centers not 

only for Nakhon Si Thammarat, where people believe in the Phra Boromthat Chedi, 

but also for Thai people generally including foreigners (such as from Malaysia, 

Singapore), who believe in the embodiment of tradition.  As a center of cultural 

learning, it provides academic knowledge about the value of the Phra Borom Chedi by 

reflecting on the past, being an information source of history, archeology, architecture 

and arts, showing the ancient history of Nakhon Si Thammarat. It also becomes a 

focal point of education and lifelong learning in bringing benefit, honor, and 

opportunity for the people of Nakhon Si Thammarat. Consubstantially, it also brings a 

sense of pride and tenacity in lieu of the embodiment of mind, and distributes culture 

and good uniqueness for the people of Nakhon Si Thammarat province to be known 

internationally; as an interviewee said; 
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Especially for the dignity of Nakhon Si Thammarat the meeting often 

mentioned two issue;, the first issue is being the Holy City and the second 

issue is being a cultural city. (G1.5, personal communication, February 15, 

2015) 

 

The result of an increased infrastructure development in 

tourism (such as roads, direction signs, security) leads to all people and local 

government personnel in province having a convenient and safe quality of life. The 

development of tourism amenities in tourism destinations help the public and locals to 

enjoy the conveniences, and the tourism personnel development causes performance 

enhancement of employees that helps in promoting the image of tourism of the 

province even further; as interviewees said: 

 

Safety in our province is very great....We installed CCTV at all 

intersections along the front of Phra Boromthat at Wat Phra That in the dark 

corners...Wat Phra That also has it at many points and every intersection also, 

Wat Phra That has it as well. Therefore problems can be prevented vastly. 

(G1.9, personal communication, February 9, 2015) 

If Nakhon people have understanding, knowledge and good attitude on 

tourism, capacity and good readiness in accommodating tourists, it will 

reassure tourists; that contributes to a positive image and benefits the overall 

province.  (G1.5, personal communication, February 15, 2015) 

 

  

(3) The role of local government in personal benefits 

participation. 

From the standpoint of cultural tourism development, the 

study result found that the local government participated in personal benefits, such as 

the issue of creating self-esteem. When the assigned duty is successfully done and 

completely accurate it gives pride and benefits for personnel and society, most 

especially if the tourist attraction site is registered as World Heritage. This then brings 

pride and dignity to the people of the province. Because the archeological sites,such 



166 

as Wat Phra Maha, is a precious heritage, it should be kept important because Phra 

That Chedi is a sanctuary that is the most sacrosanct to the people of Nakhon Si 

Thammarat.  Reliance on the mind and the power of faith of the Buddhist is not only 

for those people but the power of faith for Thai people, including foreigners such as 

Malaysian, throughout the country. Thus, it is important to provide benefits to the 

tourist attractions site, for example by declaring the outstanding universal value, 

providing knowledge to teachers/instructors/students about history, importance, and 

conservation of the attractions, producing educational media for schools and public 

libraries where the general public will have the opportunity to learn of such 

information, and to present through the radio or by publishing in journals and so on. 

This is to instill in the people’s thinking knowledge of the province to secure the 

important historical value, and to help preserve/conserve it from generation to 

generation. As well, it is important to facilitate the infrastructure aspect such as 

landscape improving of the vicinity, improving roads, organizing the area on both 

sides of the road, ensuring cleanliness, and increasing security measures. In addition, 

it creates self-esteem for personnel of the government sector in performing their 

duties effectively in making key benefits to the destination as the center of Buddhism 

and Buddhist worship. As an interviewee said: Wat Phra That Chedi at Nakhon is 

important to the buddhist. It's alive, it's alive, not dead, and we did not stuff it. (G1.5, 

personal communication, February 15, 2015) 

 

4)  The role of local government in evaluation of participation 

in the cultural tourism development. The study result found that the local government 

has participated in formal and informal evaluation related to the implementation of 

projects of tourism destination development.    

Formal evaluation is done by planning an assessment of each 

activity operation. Formal evaluation is a progressive evaluation of the plan by 

comparing actual results with the expected results received.  This evaluation is done 

to ensure whether projects operated are successful or not. What are the problems and 

obstacles? The committee evaluating and holding the assessment according to the 

plan focuses key evaluation along with physical appearance, such as monitoring the 

project on the landscape adjustment and projects of bringing down power lines to be 
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buried underground. To have the evaluation of the operation done on time determines 

whether it is accurate or not.  If the activities are delayed or defective, solutions and 

approaches like expansion of the projects period will be established. Interviewee G1.5 

said:  

 

It will be driven in a series, it will go together in each set and there will be an 

assessment committee, but the assessment is the physical assessment which is 

easier than it looks; is the work on time or not? How many days for the delay? 

Or how many percent of that?" and the interviewee made a comment that the 

monitoring and evaluation as a routine is to check with the contractor and to 

measure us only in the temple. (G1.8, personal communication, February 15, 

2015) 

 

The informal evaluation is provided by way of listening to the 

feedback of respected and trusted people from the public coherent with archeological 

sites of tourism destinations. Therefore people must have a common track and should 

help the government. If there are archeological sites that are damaged or decayed, it 

must be reported to the government officer concerned without delay, such as the 

renovation of Phra That Ched. In case of the rust-coloring on the top of relics, the 

government officer that receives the information from all sectors traces the cause of 

problems and finds a solution approach, or asks the public to establish awareness and 

observation and cooperate with the authority in order to be good hosts in welcoming 

the increasing tourists. As interviewees said: 

 

Most of these are near the agency, if there is something damaged or 

decayed. This is the most decay damaged I have seen; we will know very 

quickly, particularly Wat Phra That, which is believed in and respected by the 

general public, as an eye of the pineapple for us (see 360 deg.). We do not 

need to do much. (G1.8, personal communication, January 19, 2015) 

Each community itself is awake: when they know that it will be a 

World Heritage site the people around this area understand and are awake 

enough to be good hosts. (G1.9, personal communication, February 9, 2015) 
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4.3.1.2  The Role of Entrepreneurs’ Participation in the Cultural 

Tourism Destination Development.  

The study result of the role of entrepreneurs on participation in the 

cultural tourism destination development found that the entrepreneurs play a role in 

the aspect of decision-making, implementation, benefit participation, and evaluation 

as per the following: 

1)  The role of entrepreneurs on participating in the cultural 

tourism destination development in decision-making. 

The study result of the role of entrepreneurs on participating in 

cultural tourism destination development in decision-making during the initial, the on-

going, and the operation period as per the following: 

(1) Initial Decisions 

Entrepreneurs have participated in the initiative decision at 

the Tourism Business Association of Nakhon Si Thammarat of which most of the 

decisions are joint decisions between entrepreneurs and government agencies, and fall 

under three issues, namely: the development of tourism personnel, promotion and 

publicity of tourism, and accommodation development. 

Personnel development engages in finding problems due to 

the performance of the people involved in tourism and prepares development ranging 

in various courses like product knowledge, working skills, languages, customer 

welcoming etc. As the interviewee said: 

 

The personnel development whether it is a matter of skills, whether it is a 

matter of language or skills in terms of customer welcoming, should be 

consistent or suit the image of the service.  (G2.12, personal communication, 

February 23, 2015) 

 

In the promotion and publicity of tourism by the operators, 

initiative decision was participated in to promote tourism and public relations, such as 

extending the time to visit tourist attraction sites during special occasions, the 

development of the tourism route by linking it to the cultural tourist destination, like 

the routes of Kanon – Wat Phra Mahathat, attracting tourists from the Andaman Sea, 
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especially from Krabi, to visit the cultural tourism destination; according to a 

interviewee who said: 

 

Yes, the Tourist Business Association of Nakhon Si Thammarat…I operate 

with the Governor and requested to extend the time for visiting Wat Phra 

Borom That, due to the special occasion and for any important day.  (G2.14, 

personal communication, February 23, 2015) 

 

Anent to the accommodation side, entrepreneurs who are 

involved in the developmental form of identity and a greater variety accommodation 

in Nakhon Si Thammarat province avoid competition between operators. This is also 

to meet the greater needs of customers as well as focus on standards of 

accommodation, focus on the development of hotels to be green hotels, and further 

standardize service. As the interviewees said: 

 

Now we are trying to talk with entrepreneurs to build accommodation 

that should be diversified to avoid competing against each other. G2.14, 

personal communication, February 23, 2015) 

The campaigning is now on the matter of standard, such as green 

hotels, service standard, and preparing to support the development of tourism 

personnel in the province. (G2.14, personal communication, February 23, 

2015) 

(2) On-Going Decisions 

Entrepreneurs have also participated during the on-going 

decisions of the capacity development of tourism destinations and two major issues 

are named: proposing the tourist attraction as a World Heritage site, and 

accommodation development to find a conclusion to the planning stage. 

In presenting the tourist attraction site as World Heritage, 

entrepreneurs were involved to share their observations to the local government on the 

issue. In addition, a joint committee of government and the private sector solved the 

economic problems of Nakhon Si Thammarat province. The entrepreneurs took part 

in expressing comments, consultation between the public and private sectors, and 
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found conclusions to projects related to the destination development to lead to the 

planning stage; such as a sample from the interviewees: 

 

At Wat Phraborom That there are many things that we are trying to 

push, but I proposed to the association some issues that can not be driven 

away because of being a part of the World Heritage Committee. (G2.11, 

personal communication, February 2, 2015) 

I myself am a committee member and part of a co-committee between 

the government and the private sector that is part of the Joint Committee of 

Government and Private Sector to solve problems at the province level. 

(G2.12, personal communication, February 23, 2015) 

 

In the development of accommodation, entrepreneurs 

expressed comments regarding finding a conclusion to the development of 

accommodation with outstanding uniqueness, the hotel development to be green, and 

the service standard in the hotels to accommodate tourists and visitors who coordinate 

seminars/sales groups; like the interviewee comment: 

 

We must say that we are trying to maintain the standards in the part of our 

accommodation. (G2.12, personal communication, February 23, 2015) 

 

However, some entrepreneurs do not to cooperate with the 

government agencies just as they should. Entrepreneurs were invited to share their 

comments and cooperate in the operation of tourism development. The provincial 

agency and Tourism and Sport sent a letter inviting the private sector to attend the 

decision making meeting, but only few of them had the desire to attend. Most of them 

sent a representative with no interest in attending the decision-making. As a result, the 

operation is inefficient and does not give the maximum benefit. 

 

At the provincial level like we did before, Tourism and Sport, TAT, 

and every time we sent a letter to invite the private agencies/organizations to 

attend there were a few people authorized to make decisions; mostly staff in 
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the shops or establishments. (G2.19, personal communication February 26, 

2015) 

As noted, assuming most employers are not going and  just send an 

employee instead, what will happen? (G2.10, personal communication 

February 26, 2015) 

 

(3)  Operational Decisions 

Entrepreneurs have participated in operational decisions on 

the cultural tourism destination development, the development planning to promote 

and publicize tourism, the accommodation development, and personnel development. 

The development, promotion and public relations: 

Entrepreneurs planned together to link the tourism route from Khanom to Wat Phra 

Mahathat and attract the tourists from the Andaman Sea to Wat Phra Mahathat, but 

the number of entrepreneurs who have the opportunity to participate in decisions on 

projects or activities related to cultural tourism destination is quite a few. Most of the 

decision power will be personnel from the local government; as the interviewee said: 

 

Right now we are talking to tourism and sports, primarily to support the guest 

speaker to provide the guidelines for various matters. Yesterday he had written 

a five-year plan of tourism. (G2.14, personal communication, February 23, 

2015) 

The development of accommodation: Entrepreneurs have 

planned together to develop the accommodations in Nakhon Si Thammarat province 

to be hotels that are standardized in services to accommodate entry into the ASEAN 

Economic Community (AEC), by planning the hotel to develop itself according to the 

standard criteria of Thai hotels, moreover by receiving various awards such as 

Thailand tourism awards to reassure guests; according to an interviewee who said: 

 

The concept of opening for AEC; they will see. Is that right? Which hotel? 

What is the standard received?  Which hotel? Is that hotel up to Thai hotel 

standard or not? Which hotel? Has that hotel won the Thailand tourism award 
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or not? Something likes this. We need to help for planning in order to develop 

our hotels. (G2.12, personal communication, February 23, 2015) 

 

Personnel development: Entrepreneurs have participated in 

decision-making by planning for the development of personnel related to tourism and 

services; especially for hotel personnel, tour companies, tourist guides, and 

transportation, and are developing programs together to enhance the skills and 

capabilities of personnel such as in language, service, marketing and so on. For 

example, the words of an interviewee: 

 

We share many sectors that include entrepreneurs from hotels, tourist guides, 

transportation and restaurants in order to plan to develop our staffs in 

readiness for servicing the tourists, both by the government sector and among 

entrepreneurs partnered to each other. (G2.16, personal communication 

February 27, 2015) 

 

However, the number of entrepreneurs representatives who 

have the opportunity to participate in decisions on projects or activities related to 

tourism destination is quite a few. Most power in decisions is from the personnel of 

local government. According to an interviewee: 

 

Very few people who are not in the internal system are going to participate in 

defining the decision in the part of locations or in the various parts that are 

relevant. (G2.15, personal communication February 27, 2015) 

 

2)  The role of entrepreneurs in participating in the cultural 

tourism destination development implementation: 

The study found that entrepreneurs had participated in carrying 

out the development of cultural tourism destinations in the first term with resource 

contributions; the second form is participating by administration and coordination; 

and the final form is participating by enlistment in programs. 
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(1)  Resource Contributions:  

Entrepreneurs’ involvement in developing the cultural 

destination by the first term is by resource contributions, such as budgetary support, 

tourism products support, and information providing. 

Budgetary support by joint philanthropy donated to the 

tourist attraction site can be used for various costs such as the restoration of 

archeological sites, antiques that have been damaged, as well as developing the 

necessary things of the basic services provided for tourists like toilets; as an 

interviewee said: Things have been done together by joint philanthropy, donated by 

rotation, chance and ability, and that possible to do. (G2.18, personal communication, 

March 2, 2015) 

 

Tourism products support: Entrepreneurs play a key role in 

tourism production support in such as airline tickets, accommodation, or package 

tours during the festivals to promote the tourism of Nakhon Si Thammarat province, 

such as the tradition of the fabric parade of “HaePhaKhun That Nana-chad 

MeungNakhon.” The mass media come to publish news to help promote tourism in 

the province. and there are discounted tourism products, such as accommodation 

discounts during the event period; like the words from an interviewee: 

 

We have simply said that for the allocation in the matter of support for the 

flight tickets, accommodation, the association will support packages of 3 days 

2 nights trips to eat and tour. (G2.12, personal communication, February 23, 

2015) 

 

Providing information: entrepreneurs have a role to 

participate in operating the destination development by helping to take care of the 

tourist attraction site which is an archeological site that is important, not to destroy 

but care, cherish, and warn those who would destroy by intention or non-intention 

with benightedness, and inform the problems to those involved in the repairing; as the 

interviewees said: 

 



174 

On that day at Wat Phra That, I saw the wrapping at the base of the 

pagoda at Thabkaseat sanctuary...They tried to wrap it with a cloth, but it did 

not cover. Everybody was trying to pull, and we could see a Buddha statue 

standing beside the Ruankaew kiosks, and pulling the cloth made the hands of 

the statue break... I told them to install CCTV...The officer went and looked 

inside because inside is more formalized as no people can walk...when the 

statue's hands broke, I informed the officer of Wat Phra That. (G2.11, personal 

communication, February 2, 2015) 

Having a strange culture like the coin toss into Phra That......informed 

the tourist guides to tell them that is not the culture of Nakhon. (G.2.19, 

personal communication February 26, 2015) 

 

Moreover, providing information to entrepreneurs, especially 

tourist guides, helps in providing information to tourists to know about what they 

should do when visiting the tourist attraction site; not to show inappropriate acts 

during visiting the archaeological site, including to be careful of exploitation such as 

not to buy flowers from vendors outside the area and take care of your belongings, 

shoes and so on; as the interviewee commented: 

 

I would have a campaign about what not to buy and not to show inappropriate 

acts. Inform to all clubs. For our tourist guides, we had informed that if they 

come to visit Wat Phra That to inform tourists on the bus to buy flowers inside 

of the temple. Outside the temple we do not promote to buy....we encourage 

them to buy inside and not allow inappropriate acts inside the historical place 

and to take care of their belonging like shoes because they often get lost. We 

would have this campaign together with the explanation from the tourist 

guides. (G2.11,personal communication, February 2, 2015) 

 

(2)  Participating by Administration and Coordination: 

Entrepreneurs play a role in the administration and 

coordination of cultural tourism destination development together with government 
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officers, associations and the private sector that is responsible for tourism to promote 

publicity for tourism, accommodations development, and personnel development. 

Promotion and publicity for tourism: Entrepreneurs 

coordinate with government officers, associations, and the private sector to promote 

tourism, festivals, the traditions of the province for such as the fabric parade up to 

Phra That, including publicity for the cultural destination; as the interviewee said: 

 

Most of the participation is coordinated between the entrepreneurs and the 

government sector, and when they request the cooperation most of it is 

publicity for the tourist destination. (G2.13, personal communication, March 

2, 2015) 

 

For accommodation, entrepreneurs play a role in the 

operations of administration and coordination with government officers, associations, 

and private sectors by focusing on the services standard of hotel entrepreneurs, 

campaigns about the standards in making a hotel a green hotel and building the 

accommodation identity with a difference and diversity by talking with entrepreneurs 

to avoid competition. As the example of one interviewee who said: 

 

Now we are trying to talk with entrepreneurs to build accommodation that is 

diversified, such as with gardens, to avoid competition; for those who want a 

garden, who want a high building, who want to have variety, they can choose, 

which would reduce the competition in price so that the long-term benefits 

will be in every segment.  (G2.14, personal communication, February 23, 

2015) 

 

The development of tourism personnel: The province 

together with government officers, associations, and private sectors responsible for 

tourism in operations related to tourism development of the province, must coordinate 

in order to ask for support from every sector such as support for a budget, and the 

speakers from the government office to assist in the personnel development of the 
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service sector, such as organizing training for the development of hotel personnel, and 

so on; as the interviewee said:  

 

We will coordinate together with the province, which has the province 

budget, Tourism and Sports, and TAT. (G2.12, personal communication, 

February 23, 2015) 

Now we are talking to Tourism and Sports primarily to support guest 

speakers on the matter of approaches. Yesterday a five-year plan was written. 

(G2.14, personal communication, February 23, 2015) 

 

(3)  Enlistment in Programs: 

The role of entrepreneurs in enlistment in programs 

participation: The study result found that entrepreneurs have participated in enlisting 

programs for the development and support of tourism facilities provision, promotion, 

publicity for tourism, and personnel development. 

For the development and support of tourism facilities and 

enterprises such as airlines, hotels, restaurants, the Tourist Association jointly 

improved products and services to meet the standard, and which are equipped to 

accommodate tourists. There is also jointly created tourism products and services such 

as package tours to support tourism in the province on special occasions, such as 

traditions like the fabric parade, and so on; as an interviewee said: 

 

We have simply said that for allocation in the matter of support for the flight 

tickets, accommodation, the association will support packages of 3 days 2 

night trips to eat and tour. (G2.12, personal communication, February 23, 

2015) 

 

Promotion and publicity of tourism: To join in the 

promotion and publicity for tourism, entrepreneurs together with tourist agencies of 

the local government jointly operate with many organizations both local government 

and associations to promote and publicize tourism. Included are cultural tourism 

destination/festival/local traditions, and support for tourism products in form of 
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package tours and organizing road shows to other countries such as Malaysia, 

Singapore and in Thailand, with such as Thai Teaw Thai and various events, 

publicized through other medias like websites, tourist manuals, posters, etc.; as one of 

those interviewed commented: Most of it is about to publishing information of the 

tourist attraction, and it makes the tourist areas awake. (G2.13, personal 

communication, March 2, 2015) 

 

Personnel development, by entrepreneurs participating in 

providing knowledge such as being a guest speaker, present necessary skills in 

tourism service to those who meet with tourists directly, such as being good hosts 

who provide transportation service and language skills for hotel staff. Those personnel 

will use the knowledge to develop themselves, resulting in tourists service being more 

effective and impressive to those who visit; as the interviewees said: 

 

Providing the knowledge is about being a good host to those who ride 

a tricycle, because now we are campaigning for tourists visiting the city to ride 

on tricycles: the government agency hosted and organized a workshop, and I 

also helped to present to them." G2.11 (personal communication, February 2, 

2015) 

Educating entrepreneurs who may know or not know how to do all the 

work…it must login, when it enters the system, we will provide the guidelines. 

(G2.12, personal communication, February 23, 2015) 

 

3)  The role of entrepreneurs on participating in cultural 

tourism destination development for the benefits: Regarding the role of entrepreneurs 

to participate in the sharing of the benefits from cultural tourism destination 

development, this study found that the entrepreneurs were involved in sharing the 

benefits for material, social, and personal, as shown in the following: 

(1)  The Benefits in Material 

Entrepreneurs are involved in obtaining revenue from 

tourists such as revenue from the accommodation, restaurants, souvenir shops, 

transportation, tour companies, and tour guides. Moreover, it increases economic 
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opportunity and generates revenue for the provinces. Entrepreneurs have a chance in 

career and increasing channels to find revenue from tourists that have a growing 

number. However, the entrepreneurs have consensus that the number of tourists in 

Nakhon Si Thammarat province had increased, but the duration of the tour is less and 

the occupancy of hotels is low, as well as revenues from tourists' spending are less. 

Entrepreneurs and relevant authorities need to find a way to attract tourists to spend 

more time in Nakhon Si Thammarat in order to increase revenue for the entrepreneurs 

and a distribution of revenue to all sectors as well. For example, the interviewees said: 

 

If it is in my sector, if they develop it, we will benefit. Now they start 

asking tourist guides, before they’ve never asked...Now they are going to 

change Wat Phra That, and they began asking tourist guides. We also have the 

opportunity to present or take them to visit to increase the chance for 

entrepreneurs, and it can do other things too. Actually, entrepreneurs have 

more opportunity especially in the tourist the guides' group, obviously they 

start to call for more tourist guides, previously they never did. (G2.11, 

personal communication, February 2, 2015) 

It will affect the economy, the number of tourist is rising, income 

distribution of services/products/customers that transit themselves/foods/ 

accommodations/everything, after that it was like the group that received 

directly spread out. It is likely to be spread around. (G2.19, personal 

communication February 26, 2015) 

The accommodation has already been developed and the guests come 

to stay; we have received much in terms of occupation and rising revenues. 

(G2.14, personal communication, February 23, 2015) 

 

(2)  Social Benefits 

Entrepreneurs have participated in the sharing of social 

benefits of a better quality of life from the tourism infrastructure development, 

leading to the public and local people getting convenience and occupation. It also 

helps revive culture and local wisdom, such as indigenous knowledge in cooking food 

and sweets, wickerwork made from natural materials available locally and inventing 
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and extending the wisdom in manufacturing OTOP products. Additionally, 

entrepreneurs have the opportunity to enhance their knowledge in order to develop 

their potential even more by attending the training or activities related to tourism, in 

the projects organized by the local government and the entrepreneurs, such as the 

training of language skills, customer service, etc. Examples of those interviewed said: 

 

To increase the convenience, we have now 16 flights to Nakhon Sri 

Thammarat. The number of tourists in a year is around 2 million people, but 

the spending is still less now; a big proposition is that we need to increase the 

spending of tourists actuall. (G2.14, personal communication, February 23, 

2015) 

In private then I will attend almost all of the courses, because each 

course is about keeping standards, cost reduction, adding up the capacity of 

service staff, and finally about the trend of service. (G2.12, personal 

communication, February 23, 2015) 

 

 (3)  Personal Benefits: 

Causing the realization of self-esteem when being a part of 

making a success, helps in working and happiness mentally, and to be proud of being 

a part of a tourism development such as Nakhon Si Thammarat province; such as 

being a part of tourism sales promotion, producing goods and services with the 

identity of the province, participating in the Wat Phra Mahathat development project, 

being roused by becoming a volunteer docent, and being a part of preserving and 

caring for the cultural tourist attractions like Wat Phra Mahathat. This is because it is 

important psychologically due to the relics pagoda, a sanctuary of the highest 

sacrosanctity of Nakhon Si Thammarat people; the reliance on mind; the base of mind 

and the heart and soul of Nakhon Si Thammarat. However, the entrepreneurs are of 

the opinion that the most important thing is to ensure that the cultural tourist attraction 

is properly maintained and is the best; as entrepreneurs have commented: 
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We had pushed for Wat Phra Mahathat to open until 20.00 pm, which is now 

open, but open by rotation means that we have an event or something special, 

so we will send a letter to the abbot: Sir, we have a special festival and request 

to stay open until 20.00 pm. This is considered a masterpiece by us. (G2.14, 

personal communication, February 23, 2015) 

 

4)  The role of entrepreneurs participating in the evaluation of 

the cultural tourism destination development: 

Entrepreneurs participated in evaluation of the cultural tourism 

destination development in an informal form, following-up the implementation by 

observations, tracking from the news and various media, the satisfactory survey of 

tourists; such as the interviewees said: 

 

Talk to many seniors, some of them are the committee members of the 

World Heritage proposition, but we not sure, how far have they operated? We 

will follow up again. (G2.11, personal communication, February 2, 2015) 

News about the insecurity of accommodation is not much. (G2.14, 

personal communication, February 23, 2015) 

But I monitor the management of Wat Phrathat; it is very terrible. 

(G2.16, personal communication February 27, 2015) 

 

4.3.2.3  The Role of Community Participation in the Cultural Tourism 

Destination Development: 

The study found that community representatives have participated in 

decision-making, implementation, benefit participation and evaluation. 

1)  The role of community participated in decision-making on 

the cultural tourism destination development: The result of the study on the roles of 

the community in initial decisions, on-going decision, and operation decision are 

detailed in the following: 

(1)  Initial Decisions 

For the participation of community representatives in the 

decision to initiate the development of cultural tourism destination, the study found 
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that the community representatives are not involved in the decision on this stage due 

to the opportunity involved in finding problems, initiating projects on the 

development of cultural tourism destination in this stage is very low. Most of the 

community representatives are of the opinion that the decision power belongs to the 

personnel of government as a majority; such as those interviewed commented: People 

inaccessibility, unable to know, now there is an outcry. If you remember the story of 

Rusty Relics; they do not understand the content of the World Heritage. (G3.20, 

personal communication, February 2, 2015) 

 

(2)  On-Going Decisions 

The participation of the community representative in the 

on-going decisions of cultural tourism destination development: The study found that 

community representatives participated by being the committee to share comments, 

advised in projects related to the destination development in meetings with the 

personnel of the government office, for the planning of landscape improvement, 

making of rules for tourism visiting, conservation of archeological sites, and 

development of accessibility and amenities, as in the following: 

To improve the landscape to be similar as it appears in the 

historical evidence as much as possible, the recommendation is to adjust the front 

yard area of the tourist attraction site like Wat Phra Mahathat as a sand yard, which 

would be like the crystal in the history of the relics pagoda; as an interviewee said: 

Propose this point from the history dating back, to give the history back to Wat Phra 

to be the most original thing. (G3.21, personal communication, January 19, 2015) 

 

Rules for the destination, in particular the dressing of 

tourists and the general public when visiting the tourist attraction site, especially Wat 

Phra Mahathat, should state wearing wear white and removing shoes at the entrance 

gate to the temple when paying their respects to Buddhism. As the interviewee 

commented: 
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One thing that is proposed is insisting on proper dress, removing shoes at the 

entry to the temple and taking care of cleanliness and conservation of 

archeological places. Some people just are not going to pray only, hands want 

to touch. See, fingerprints here from rubbing and tapping the handle; it will be 

damaged.  (G3.21, personal communication, January 19, 2015) 

 

Conservation of archaeological site is by not allowing cars 

to be brought into the shrine, as many years ago trucks carrying materials for 

consecrating Jatuakarmramathep caused the archaeological site to be damaged by 

vibration. According to those interviewed: 

 

Cannot enter, but they try; it's reduced but there’s no answer. Now when 

sometimes it happens I ask them "Why? Why do you drive the truck into the 

temple? We never do that, driving the truck to take down materials to 

consecrate, it is easy to be transported back. It had collapsed before at the 

base, it collapsed horizontally inside.  (G3.21, personal communication, 

January 19, 2015) 

Developing in accessibility and amenities of the tourist 

attractions site is for instance by taking part in finding a solution for adequate parking, 

because parking is limited at present and insufficient to meet the demand of the many 

tourists . In addition, there is no parking space for large buses; some buses have to 

park along the street in front of the temple, causing a traffic barrier, or sometimes as is 

the case with a lot of tourists, like every Friday and Saturday during the months of 

March to May every year. A tour group of Malaysians and Thais meet especially at 

Wat Phra Mahathat. The number of buses on some days is up to 40-50 units, and there 

is no parking nearby Wat Phra Mahathat consequently buses have to park far away 

causing inconvenience for travel agencies and tour guides. As the interviewee said: 

 

On the issue of parking, at the first will park at Rama 9 Royal Park as it is one 

point that was reserved because when tour buses arrived it was difficult to 

park; the gate at the 100 years pavillion is very narrow. (G3.21, personal 

communication, January 19, 2015) 
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In addition, the community representatives have been 

focusing on the involvement of the public in the development of cultural tourism 

destination. The community representatives have suggested that the public has a role 

in participating in projects related to the development of cultural tourism destination, 

especially the project to propose the tourist attraction site for World Heritage listing, 

due to the implementation of the project is lacking in participation by the public in the 

decisions and comments; those interviewed commented: 

 

In one part is the suggestion about the lack of participation of the 

public sector is the next deal; how this part should have public participation. 

(G3.21, personal communication, January 19, 2015) 

For the collaboration of the public, we are still lacking. When we get 

the job then the policy said that we must follow this; they sent out to 

scientifically test if that brick is old? How old is it? Because it must be up to 

100 years or more; is this meeting the case or not? Which topic is an antique 

or a historic place? This point is the problem that the public virtually has no 

participation in this, no one knows this. (G3.21, personal communication, 

January 19, 2015) 

 

(3)  Operational Decisions 

The role of the community participating in decision-making 

during the operation of the cultural tourism destination development: The study found 

that community representatives were involved in the decisions during the operation, 

by attending the meeting and consulting on a plan to improve the landscape of the 

tourist attraction site, and to improve the accessibility and amenities. 

For the landscaping of the tourist attraction site, community 

representatives engaged in consultation for planning with the personnel from 

government agencies. Those concerned planned to improve the yard in front of the 

tourist attraction area to be close to and consistent with the history, such as adjusting 

the area in front of Wat Phra Mahathat to be a sand yard consistent with appearances 

of historical evidence. The relics were the SaiKaew beach before, but now is cement. 



184 

So we retro, this will bring the old things back to make children learn history. (G3.21, 

personal communication, January 19, 2015) 

 

Developing the accessibility and amenities: the community 

representatives have been involved in consulting for planning to arrange parking for 

buses, especially the large buses, which have been increasing in number and there is 

no dedicated parking, also including the development of other amenities in cultural 

tourism destination such as toilets, shops, etc. As the interviewee said: 

 

Together consulting at a meeting to plan with the personnel of the local 

government to comment about landscape adjustment, including amenities in 

temple whether toilest, shops that need to be improved and organizing to make 

it orderly and beautiful. (G3.22, personal communication, March 5, 2015) 

 

The role of community participated to implementation the 

cultural tourism destination development of cultural tourism destination: The study 

found that community representatives were involved in the operation by resource 

contributions, participation by administration and coordination, and enlistment in 

programs as the following; 

Resource contributions: The community is involved in the 

support of resources for the development of cultural tourism destination by supporting 

the budget and providing the information as in the following: 

In supporting budget the community has a role, namely: 

joint philanthropy donated to attractions like Wat Phra Mahathat, so that the temple 

will be able to use the money to pay bills such as water, electricity, costs for 

preserving/protecting the archaeological site, as well as development of the facilities 

necessary for basic tourist services such as bathrooms, etc. As the interviewees said: 

 

At present, we join in part thanks to the merit, one part will be given to 

the temple to pay for water and electricity. (G3.25, personal communication, 

March 9, 2015) 
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In one year the budget was used for the maintenance from local people 

and government. We joined in purchasing tiles. G3.24, personal communication, 

March 7, 2015) 

 

Providing information: Community has a role to participate 

in the operations to develop tourism destination by helping to protect the 

archaeological site and antiques at the destination; if it is found to have archaeological 

site or antiques damage, it will inform the manager of the destination or those who 

concerned to implement repairs. This is the way to conserve the tourism destination. 

According to the informants saying: 

 

I think the public has a chance to help take care, if seeing which parts 

are moldy to help inform. (G3.21, personal communication, January 19, 2015) 

But if asked that if a relic has rusted, will it affect it  or not? There is a 

strong impact on our mind. Before it never has, so we have to help taking care. 

(G3.28, personal communication, March 9, 2015) 

 

(4)  Participation by the Administration and Coordination: 

The consultation of community representatives is a role in 

participating for operating the tourism destination development by being a consultant 

to the government office, such as consultation on the history of the tourist attraction 

site, as well as the history of Nakhon Si Thammarat. When developing or improving 

the landscape of the tourist site it must be consistent with historical archives and 

according to evidence as much as possible. As an example, an the informant said that: 

The relics were the SaiKaew beach before, but now why is it cement? So we retro, 

this would bring the old things back to make the children learn history.  (G3.21, 

personal communication, January 19, 2015) 

 

(5)  Enlistment in Programs: 

Community representatives join as practitioners by being a 

part of the inherited traditions and culture, personnel development project, and 

archeological site conservation. 
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Community representatives have attended the important 

traditional activities such as the fabric parade up to the pagoda on MakhaBucha Day 

due to it being an old tradition and valuable to the people of Nakhon Si Thammarat 

that has been inherited and passed down the from fathers because the former is a 

thriving center of Buddhism. The community representatives should together 

celebrate such traditions to remain with Nakhon Si Thammarat forever. As an 

interviewee said: 

 

The thing is that, as we are the people of Nakhon Si Thammarat we should 

cherish our old traditions such the fabric parade up to the pagoda especially on 

the full moon day of the third month, it’s what we regularly do. (G3.26, 

personal communication, March 7, 2015) 

 

For personnel development, community representatives 

have participated in the development by attending the various training programs that 

the local government such as Office of Tourism and Sport, the Tourism Authority of 

Thailand and the municipality have organized to develop tourist personnel. These 

include courses for local people in being a good host, knowledge about World 

Heritage and the destination, basic English language for communication with tourists 

and tourist services so that each community group will have the knowledge to convey 

to the members of their network further. Accordingly one of those interviewed said: 

 

When agencies like municipalities coordinate a meeting or training by 

community leaders or community representatives, those attending like the 

preparation of people to be a good host for the World Heritage site. (G3.28, 

personal communication, March 9, 2015) 

 

The archaeological site conservation: Community representatives 

engaged in taking care of the environment of the site want it to be shady by planting, 

looking after the garden, and keeping the overall cleanliness of the site, as well as 

helping to maintain the archaeological site and antiquities; one example of those 

interviewed said: 
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Every night watering and trimming are also being done now, every night, and 

last night too. It takes a passion, as I told that we did it from the beginning; a 

small plant until it grows up to be a big tree. (G3.23, personal communication, 

March 5, 2015) 

 

The role of the community in participating in the benefit of 

cultural tourism destination development: 

The result of the study on the role of community participation 

in the benefits of the cultural tourism destination development found that the 

community representatives were involved in the benefits in material, social, and 

personal as follows: 

(1)  Material Benefits 

Community representatives participation in the material 

benefits of the is to get the income from tourism indirectly with the opinion that 

tourism could make a better overall economy for the province. The general public 

does not have a career that is directly related to the tourism industry in such as 

accommodations or large restaurants. But many may get indirect material benefit from 

tourism such as shops, small restaurants and farmers who produce agricultural 

products like fruits and vegetables will benefit in monetary increases because there 

are more tourists in the province according to the world heritage, as a result, the 

demand of agricultural products for hotels, restaurants, souvenir shops has increased. 

However, the community has the opinion that proportion that of income distribution 

to the local people is actually still small; as the interviewee commented: There are a 

lot of people coming, money also comes. At least they come. They come in the 

morning and leave in the evening, they pay for food and other things. (G.3.27, 

personal communication, March 9, 2015) 

 

(2)  Social Benefits: 

Community representatives have participated in social 

benefits from the cultural tourism destination development; they are the local 

traditions and culture that have been inherited for a better quality of life. When 

tourism grows and local traditions relating to the destination are the attraction, this 
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gives pride to the people of Nakhon Si Thammarat, such as the fabric parade up to the 

pagoda, and the importance of the archaeological sites like the relics pagoda is the 

heart and soul of people in the whole province. For example, an interviewee said: The 

benefits from tourism help to preserve the historic traditions of our Nakhon people, 

making the traditions and the relics pagoda remain for seafarers. This is our pride. 

(G3.25, personal communication, March 9, 2015) 

 

Moreover, tourism results in a better quality of life for 

residents from the development of more effective infrastructure required, causing 

more convenience and security of life and property, in addition the public in the 

province have an opportunity to gain knowledge and develop themselves even more. 

Due to the development trend of tourism this has led many organizations to play a 

role by organizing various projects such as personnel development in preparations to 

support the tentative list by the United Nations Educational, Scientific and Cultural 

Organization (UNESCO) of the tourist attraction site, which for the public is one of 

the main goals of the development, allowing people to get involved in order to 

enhance their knowledge; as interviewees said: Now the road is improved, the 

landscape on both sides if completed would make it more convenient, and if the 

streets were cleaned and tidied up... (G3.26, personal communication, March 7, 2015) 

 

There are many agencies that organize training both in government 

agencies in the province and outside agencies. Each time, they will invite 

community leaders or representatives to attend which will be coordinated 

through the municipality, and the municipal will inform the community again, 

or sometimes they have direct contact with the community. Every time that the 

municipality coordinates, we will attend or send a representative to attend. The 

contents of the training are such as being a good host or English language 

learning to allow us with preparations to welcome tourists.  (G3.27, personal 

communication, March 9, 2015) 

 

 (3)  Personal benefits 

Creating self-esteem is a part of the benefits to tourism 

destination, by doing the public assistance activity and taking care of the environment 
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of tourist attraction sites with such as planting trees, watering and cleaning garbage. 

As a result, people get a feeling of love for the place, a sense of belonging, pride in 

the works due to those started and the operation of works of their own. Many have 

participated in the history inheritance of the tourist attraction sites such as Wat Phra 

Mahathat in Nakhon Si Thammarat and the conservation of ancient sites and 

architectural objects, Thai traditions, taking care the public benefits and the nation, 

including promoting Buddhism, as well as being a part in helping to raise the 

awareness of the public on conservation and attractions which are important on a 

mental because the relics pagoda (Phra Thad Chedi) is a sanctuary that is highly 

sacrosanct to the Nakhon Si Thammarat people. They are valuable to the mind, reliant 

on mind, anchors the mind, is the heart and soul that cause pride, cherish, and 

commitment to show the power of faith from generation to generation. The relics 

pagoda is like a precious legacy that our ancestors gave to the children of Nakhon 

people for the present and future. It is an important thing as the spirit of the people 

and valuable to Nakhon people; as interviewees said; 

 

That is called a spiritual center for Buddhists. It was the center for the 

south region. Wat Phra That is the Grand Hall and the only Royal temple in 

the south region ...it is  the only province in the south which is the heart of the 

soul. This came from Sri Lanka, came up here as a center and it's the center of 

Theravada Buddhism and represents the prosperity of the past, the core is here, 

originated here at Nakhon. (G3.21, personal communication, January 19, 

2015) 

This is like the soul of the people that will take care in many different 

ways, just announce that Wat Phra Mahathat will do it and people will come 

and help. We are doing, we are happy, the more we do the more we felt 

strongly bound to do it with a lot of fun, it makes passion, a feeling of 

ownership, anything that we plant if someone destroyed. (G3.23, personal 

communication, March 5, 2015) 

The role of the community to participate in the evaluation of 

the cultural tourism development: 
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Community has participated in the evaluation of the 

implementation of cultural tourism destination development, together with the 

personnel of government agencies to develop places, organize stores, souvenir 

centers, as well as the cleanliness of the tourist area. Moreover, community 

representatives play a role in participating in informal evaluation by observing and 

monitoring the implementation of government agencies related to the destination 

development, such as operating the landscaping, maintaining the archaeological and 

antiquities sites and administration management within the tourism destination; as the 

interviewees said: 

 

One follow up is the performance follow up of the government Sector such as 

follow up the place, shops which need to be developed. Some place is not well 

managed. We have a group that will be a mirror to reflect that Wat Phra That 

should be restored by now; it was back to the original as much as possible. 

(G3.25, personal communication, March 9, 2015) 

 

4.3.2.4 The Success Factors for Cultural Tourism Destination 

Development:  

The study found that representatives of all the three stakeholder groups 

consisting of local government, tourism entrepreneurs, and community representatives 

have commented that the factors for the success of cultural tourism destination 

development consist of five factors, namely: First, conscious mind is divided into 

conscious mind of hosts and conscious mind of tourists. Conscious mind of the host 

include the conscious mind in moral and ethics, conscious mind in conserving the 

ancient sites, conscious mind in not taking advantage of tourists, conscious mind in 

service, and the principle of "BOR WORN" (Home, Temple and School). Conscious 

mind of tourists include conscious mind in conserving the archaeological and 

antiques sites, conscious mind in respect to rules, conscious mind in keeping 

cleanliness. Second, coordination and cooperation, including integrated work, 

communications and public relations. The third, local government support, including 

financial support, using resources effectively, continuation of the policy and personnel 

support. The fourth, local people participation by participating in decision-making. 

And the last factor, good leadership, as shown in Table 4.23.  



191 

Table 4.23  The Success Factors for the Cultural Tourism Destination Development 
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1 G1.1 ✓  ✓ ✓  

2 G1.2 ✓ ✓    

3 G1.3 ✓ ✓ ✓ ✓ ✓ 

4 G1.4 ✓ ✓  ✓  

5 G1.5 ✓ ✓ ✓ ✓  

6 G1.6 ✓ ✓    

7 G1.7  ✓ ✓  ✓ 

8 G1.8 ✓ ✓    

9 G1.9 ✓ ✓  ✓  

10 G2.10 ✓ ✓ ✓   

11 G2.11  ✓ ✓   

12 G2.12 ✓  ✓ ✓ ✓ 

13 G2.13  ✓ ✓  ✓ 

14 G2.14 ✓  ✓ ✓  

15 G2.15 ✓ ✓  ✓  

16                      G2.16    ✓  ✓ 

17 G2.17 ✓ ✓  ✓  

18 G2.18 ✓ ✓    

19 G2.19 ✓  ✓ ✓  

20 G3.20 ✓ ✓    

21 G3.21 ✓ ✓ ✓ ✓ ✓ 

22 G3.22  ✓ ✓ ✓  

23 G3.23 ✓ ✓ ✓  ✓ 

24 G3.24 ✓ ✓ ✓ ✓  

25 G3.25 ✓  ✓ ✓ ✓ 

26 G3.26 ✓ ✓  ✓  

27 G3.27 ✓ ✓   ✓ 

28  G3.28  ✓  ✓  ✓ 

 Total 23 21 17 15 10 
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Such factors can be calculated as a percentage as follows: conscious 

mind 26.74 %, coordination and cooperation 24.41%, local government support 19.76 

%, Local people participation 17.44 %, and good leadership 11.62%, respectively as 

shown in Table 4.24. 

 

Table 4.24  Frequency and Percentage of the Success Factors for the Cultural  

                    Tourism Destination Development 

 

No. Factors Number Percentage 

1 Conscious mind 23 26.74 

2 Coordination and cooperation 21 24.41 

3 Local government support 17 19.76 

4 Local people participation   15 17.44 

5 Good  leadership 10 11.62 

 Total 86 100 

 

1)  Conscious Mind 

The study of the factors of the conscious mind found that the 

stakeholders, the local government, tourism entrepreneurs, and community 

representatives, have commented that the cultural tourism destination development in 

Nakhon Si Thammarat must start from human development. If the people are 

developed then it will lead to the success in all aspects, not only for tourism 

development. The way of human development that is important is to raise the 

consciousness of people to the most important factors for the success of the cultural 

tourism development which must create and cultivate a conscious mind in ethics and 

morals, in conservation of the archaeological and antiquities, in not taking advantage 

of tourists, in service, and in the principles of "BOR WORN" (Home, Temple and 

School). The conscious mind of tourists include a conscious mind in conservation the 

archaeological treasures and antiquities, respecting the rules, and keeping cleanliness. 

(1)  Conscious Mind of Hosts: 

The authority should create and cultivate a conscious mind 

of hosts by encouraging people to have a conscious mind in various aspects such as 
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morals and ethics. Stakeholders are of the opinion that prior to the tourism 

development there needs to be development of people, because people are the 

beginning of everything. If people can be handled they will be able to deal with other 

things as well. Therefore, there is a need to cultivate people's conscious mind in 

morals and knowing their duties and discipline. The cultivation of a conscious mind in 

morals and ethics must be for young people, but it takes time for those youngsters to 

grow into adults with morals and ethics, in order to make a peaceful society with, the 

safety of life and property, leading to harmony, cooperation in all aspects, including 

the development of cultural tourist destinations and the overall country as well. An 

example of interviewees who said:  

 

The development of these things, whether it is conservation or 

preservation, each has accessibility aspects, and must develop people prior to 

the property, shouldn’t they? ...must help integrate them together, and must be 

a matter of conscience, must have a conscious mind in morals, which is 

important. (G3.22, personal communication, March 5, 2015) 

But another dimension is to remind and organize peoples’ minds in 

order to provide an example, and it's going to emulate the historical people.  

(G1.8, personal communication, January 19, 2015) 

 

Conscious mind in the conservation of the archaeological 

sites and antiquities cultivates the people to be hosts, and includes a mind that leads a 

person’s performance, beginning with cultivating the youth not to destroy public 

property that their predecessors preserved, on the other hand they must help to 

conserve. As well as that, to always realize that their ancestors built the cultural 

heritage, which belongs to the people of Nakhon Si Thammarat, and not to someone 

else. Therefore, everyone must cherish and preserve by keeping cleanliness within the 

tourist attraction area, cleaning the garbage or planting trees that are still lacking in 

that part of the province. This is the beginning of the development of every thing, and 

when people are ready it can lead to improvement in all aspects of the Nakhon Si 

Thammarat province, including tourism, especially management in tourism 

destinations. As an interviewee said:  
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We must have the conscious mind that we are the sons of fathers who built 

relics that everyone owns, not only for someone, and not only to come to 

worship, not only look at it, it must be to come to maintain it like the things in 

our home, must have this conscious mind. (G3.23, personal communication, 

March 5, 2015) 

 

Today there are problems caused by the lack of conscious 

mind of the people as hosts, causing problems in taking advantage of tourists. The 

first issue is forcing tourists to buy flowers in front of tourist attraction site. This is an 

issue that has been talked about a lot, from the cases where merchants sell flowers 

using an improper way of selling to tourists, such as such as trying to press flowers 

into children hands, hitchhikers in the parking area in front of temple; it seems as 

forcing to buy or sometimes like it's free, but they will follow to collect later. The 

second issue to consider is fare rates that are overpriced when tourists use bus services 

or motorcycle taxi; if they are unskilled with the route, the fare is charged more than 

the normal price. In the case of renting it is the same. The third problem is vendors 

selling overpriced food at a Traditional Fair or festival when people come in lots of 

numbers; opportunists selling food such as overpriced lunch boxes. Therefore, 

stakeholders have suggested that the relevant authorities need to take all of this 

seriously and make an understanding with the people who are involved in such 

actions, particularly on the sale of flowers in front of the tourist attraction that affects 

the image of Nakhon Si Thammarat province. As the example that interviewees 

revealed: 

 

It's annoying. I stay here long enough and talk to trustees of the 

benefits of the temple. I would say frankly that I do not like it. I said many 

times that when people see the car, and run to press flowers to their hands, 

which, although it’s not the same as some places, but  almost the same, this 

points to talking and finding out other ways. (G1.9, personal communication, 

February 9, 2015) 

Many of the opportunists. They opportunists are lot and they force 

people to buy gold leaf, pressing it and taking money, even flower sellers 
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scramble at the park. I saw many times at the front of my shop, park here, they 

scramble. (G2.18, personal communication, March 2, 2015) 

For example, I am assuming that at big events or a national sport game, 

it is heard that a minibus or a motorcycle normally charges 10 baht to 15 baht, 

but this goes up to 50 to 60 baht. It is something like this, and even a lunch 

box came up in prices. It shows that the  local people do not know the manners 

of being a tourist city host.  (G2.19, personal communication February 26, 

2015) 

 

Conscious mind in service: people with careers that involve 

tourist service should have a conscious mind in customer service, not just think that 

the work of staff in service is only a career for a salary, priority and attention to guests 

must give over to the duties. Staff should not gossip to impress guests about such as 

restaurant and hotel staff, and when guests finish their meal, resume enter service. 

Staff not only work, but must be able to advise on other matters not related to the 

work, especially matters such as route guidance as sometimes guests ask about travel 

to other destinations. If the staff members do not know the route, they should not give 

wrong information to guests. On the other hand, they could find the correct answer 

and be eager to serve; according to one of those interviewed:  

 

Conscious mind is one thing, are we having that? We are Nakhon people. We 

are hosts. We are not for trade only, one thing is to talk in the restaurant. So 

they will ask for directions to Wat Phrathat or not, it depends. If they don't 

know, they should not answer. The word should be 'not sure, is that correct or 

not?' If they don't know, I told my staff don't be afraid to interrupt, just ask. 

We have to ask the one who knows. (G2.16, personal communication 

February 27, 2015) 

 

Adopting the principles of "BOR WORN" (Home, Temple 

and School) is necessary for Nakhon Si Thammarat people. It is to make the temple a 

center of the community, if using the temple potential combined together; it will give 

morals a comeback. It will comply with the policy 'twelve cities must not miss'; as it 
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was announced that Nakhon is the city of monks, and not to miss the Dharma and not 

to miss nature. Therefore, the principles of HTS must be used consisting of houses, 

temples and schools to push to bring the cultural tourism of Nakhon Si Thammarat in 

line with the city of monks. The process is starting with the relevant authorities 

needing to help the schools, which are usually familiar with temples. Schools need to 

push the temple and became centers for learning, and teachers/instructors must 

enhance the understanding of students and attract locals to help in the activities of the 

temples. If the temples and schools are strong, it will help in the home and make the 

family institution stronger; as an interviewee said: 

 

It is necessary for Nakhon is to make temples centers of the community and if 

we combine the potential of house and temple together, it brings morality 

back... Requires the principles of HTS; Houses/Temples/School to push to 

make the tourism culture of Nakhon in line with the city of monks. (G1.5, 

personal communication, February 15, 2015) 

 

(2) Conscious mind of tourists: The study found that 

factors for the success of cultural tourism destination development should be to 

cultivate the conscious mind of tourists in various aspects as follows: 

Conscious mind in conservation of the archaeological and 

antiquities items should be cultivated to tourists to encourage them to participate in 

preserving and maintaining the knowledge and understanding of the ancient sites 

conservation. This is because some people who come to visit cultural tourism 

attractions lack awareness of how to be good tourists; a manner that undermines, 

deteriorates and depreciates the value of the source of arts, culture and archeology, 

and does wrong, especially by writing on objects such as the Buddha image, the 

elephant head, whale bone or rituals causing damage; according to those interviewed 

saying:  

 

Some people wrote that I came here, I signed here. Again we see a lot 

of evidence at the whalebone. They think that the bone is solid, so the body 

will be strong. They interpreted the faith it of themselves. At the pole and 
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wooden beams, they thought it was strong enough to write their own name on. 

When one person does it the others will follow. I think I first saw three or four 

names on the whale's bones, now I see virtually no bone. I saw many names 

all over it; this is undermined by the lack of conscious mind and is 

unconscionable. (G3. 28, personal communication, March 9, 2015) 

Now is the problem that the elephant head is filled with Chinese letters 

and numbers. Chinese people would not know. Tourist guides did not inform 

them, they let them do what they want. (G2.11, personal communication, 

February 2, 2015) 

 

Conscious mind to respect rules: Some tourists neglect to 

follow the rules of visiting tourist attractions, namely: unseemly behavior, or not 

respecting the place by wearing short and tight fitting clothing into the temple. Such 

actions destroy Buddhism. However, the  problem was solved by providing white 

robes to serve to tourists who dress inappropriately, but stakeholders are of the 

opinion that if there are many tourists who dress inappropriately and robes provided is 

not enough, so they should solve the problem by cultivating the conscious mind to 

dress properly at such times and places. It would be great, as the examples of 

interviewees: 

 

Some tourists, as observed, may be that wearing things a little short, I 

want them to take into account that the temple, no matter where it is, does not 

deserve the  wearing of something this short. (G3.20, personal communication, 

February 2, 2015) 

We will see the publicity of such as the dress that someone wears 

short, but now the problem has been solved, the temple has provided a white 

robe. (G3.21, personal communication, January 19, 2015) 

 

Moreover, another problem is not following the regulations 

in visiting, such as photography is not allowed in the museum, but there are people 

that secretly come for photography stealth of the ancient gold pattern to copy and sell, 

or as part of theft of the treasures of the nation; because the gold in the museum is 
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gold that people have given to the city ruler in the past, and which are rare antiques 

and priceless. According to an interviewed who said:  

 

Conscious mind of people, once entering and some people copied the pattern 

to make and sell it. Some of them have new designs and asked for permission 

to photograph, but this not always asked. They steal it to make and sell...to be 

agencies in theft; because of this business, I'm afraid it will be lost...this is the 

matter of the conscious mind of people. (G3.21, personal communication, 

January 19, 2015) 

 

Also, some of the seniors are wearing shoes in the area that 

need to be removed before going up. This is an important point of the cultural tourist 

attraction site; as an interviewee said: 

 

Lately, we found some seniors from another province, they are seniors from a 

big agency, and most of them were wearing shoes when going up, they came 

as a big group and were wearing uniforms. (G2.15, personal communication 

February 27, 2015) 

 

Conscious mind in keeping cleanliness: There are tourists 

who lack conscious mind; they have littered with such as food containers by leaving 

them where they eat or plastic bags that contain food for birds. They are not put in the 

trash after they finish feeding the birds and don’t keep the site clean during festivals 

such as the fabric parade, which is a day that a lot of people come to see, and the 

amount of garbage is a lot. According to those interviewed said; 

 

Leaving the garbage is a habit of our tourists that are eating; where? 

Throw it there. Even have a trash can, but they never throw in the trash and the 

plastic bags of food for birds; after finishing feeding, they just leave it there. 

(G1.7, personal communication, January 12, 2015)  

Some people hold a glass of water when entering inside; it may be 

because the trash cans provided are not enough. Some arriving suddenly put 



199 

rubbish at the tree then go; this is a lack of conscious mind. (G3.27, personal 

communication, March 9, 2015) 

 

2)  Coordination and Cooperation 

The study on the factors in coordination and cooperation found 

that the stakeholders, representatives of local government, tourism entrepreneurs, and 

the community are of the opinion that a better coordination and cooperation by all 

parties especially the government offices  such as the Office of the Provincial, the 

Fine Arts Department, the Provincial Administrative Organization, Councils, 

Provincial culture, Tourism and Sports, the Tourism Authority of Thailand, as well as 

personnel of cultural tourism destination, and other various agencies involved for  

integrating works, communications and public relations for information to people 

namely: 

(1)  Integrated Work 

Integrating ideas together as a team and not working 

individually like today, all parties should cooperate together for better coordination, 

communication and clarity between the government and relevant agencies leading to 

working in the same direction, which will achieve success. As interviewees said: 

 

The cooperation from all parties. Everyone should be in the same 

concept that this is a national treasure and for the world. It is not a treasure of 

Nakhon people solely. Cooperation will be contributed; people will see. (G1.5, 

personal communication, February 15, 2015) 

In tourism matters all agencies need to integrate together, but if the 

thinking is like Director thinks alone, it is impossible. Must be the temple, the 

Provincial Administration, the governor, the culture, the mayor and others that 

are nearest because it is a collective of minds. (G3.22, personal communication, 

March 5, 2015) 

We do not work together, we work individually. This causes a lot of 

problems. But we answer the question only to finish it, just finish it. (G3.27, 

personal communication, March 9, 2015) 
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(2)  Communication and Public Relations: 

Data communications and public relations information for 

the public get to know about the operations of the government in the form of media 

can be easily be accessible by the public at all levels, and can be used for educating 

the public on what the government is currently doing, like proposing the relics of the 

pagoda to be World Heritage. 

The government should allow people to know the pros and 

cons of what they will get and lose if a relic is a World Heritage. Currently, the public 

does not have access to information, and there is lack of recognition and 

understanding of what the government agencies are doing. The public representatives 

said that most people do not know the advantages and disadvantages and do not know 

how prepare if the relics pagoda becomes World Heritage. Therefore, stakeholders 

want the public to have access to information that everyone should know and 

understand. Those involved should work to take into account the public benefits 

rather than for the individual, under the concept that Wat Phra Mahathat is not the 

treasure of anyone.  According to those interviewed who said: 

 

National tourism provides knowledge and information to the 

government sector to be in readiness; it is not that you just tie up everything 

you have and do not know if you want it or not. To benefit, the public know 

must the pros and cons. Like the word 'good' makes it obvious to analyze. 

Must provide them the basic knowledge at first and tell them what things they 

will get, what things they will lose, and to be prepared in every aspect. (G3.28, 

personal communication, March 9, 2015) 

We lack PR and a focus group. If we invite mongers in to attend the 

focus group, I believe we will get both positive and negative. Bring both 

positive and negative to be analyzed together. (G3.27, personal communication, 

March 9, 2015) 

 

3)  Local Government Support: 

The study results on factors of local government support found 

that the stakeholders are of the opinion that local government should give support in 
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three issues, including financial support, expending effectively, continuation of 

policy, and personnel support, namely: 

(1)  Financial Support and Expending Effectively: 

Financial support and expending effectively causes 

maximum benefits such as personnel development which is organizing the training for 

developing tourism personnel with various programs; in practical terms requiring a 

participant to have a qualification matching the target group. Upon completion of 

training, they will be able to use the beneficial knowledge. Evaluation of the project 

achievement should be of the quality of participants rather than the quantity of 

participants; as an interviewee said : 

 

The development potential of employees or personnel in the service or 

development of standards who expects to be accepted to participate is not the 

answer to the question. It is the question on finding the personnel or members 

to attend a plenary sitting... It cannot find tourist guides or the personnel who 

are good in different languages; what is needed is to certify the proposition. 

(G1.6, personal communication, February 3, 2015) 

 

(2)  Continuation of the Policy of Tourism Development: 

The government sector should support and have a policy in 

continuing the work, and if there is a change in administrators that are subject to move 

or retire, it should not delay the work. In the past, some executives focused on policies 

for tourism development, but at the same time, when there was a change of 

administrator, the policy changed as well. A focus on the development of agricultural 

products of the province is good, because Nakhon Si Thammarat peoples’ main 

occupation is agriculture. However, the implementation of tourism development 

should be continued, it should not be interrupted. Accordingly, those interviewed said: 

 

Here, its like it’s cursed, I feel it. Just now...said that Makha Bucha, the fabric 

parade up to the Relics pagoda.  Nakhon changed the leader; municipality 

changed the leader and changed the governor. The changing of leaders…if we 

thought it fair and the thing is good we will continue that. But some leaders 
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say that what you have done, I won't do it, I will do the opposite. (G2.16, 

personal communication February 27, 2015) 

 

4)  Personnel Support: Support by the government sector is by 

developing the service personnel such as hotel staff, restaurant staff, transportation 

service personnel, and personnel of Wat Phra Mahathat. They currently lack the 

knowledge to provide tourist information, enthusiasm for the service, to be good-

natured, as well as the expertise and skills necessary to service, the ability to use 

language for communicating with foreigners, and importantly, personality 

development is required the Nakhon people who have an image that is quite hard and 

aggressive; that is the weakness of the service. Government agencies should seriously 

provide support in the development of personnel to provide skills in tourists’ service. 

As a sample, an interviewee that opinion: 

 

Servicing…the staff who will service us, we arrive, we bring our guests here, 

and it shouldn’t be like this, the restaurant, hotel, cars, motorcycle taxi, mini 

buses anything like that. I want to see the people coming in, not running away. 

When the mini bus or buses are parking I see the motorcycle taxis putting on a 

turban. When I saw that, I thought it shouldn’t be like this. At least they 

should talk nicely, like 'Would you like to take the motorcycle?' Not say 

'Come, come, come'. Will the foreigners go with you? (G1.2, personal 

communication, January 9, 2015)  

 

5)  The Local Peoples’ Participation  

(1)  Participation in Decision-Making: 

The study of the factors of local people participation found 

that stakeholders were of the opinion that the success of cultural tourism destination 

development depends on the public having the opportunity to take part in the decision 

to proceed with the development, enabling people to get involved in the perception of 

projects or activities, helping in a successful and effective in procedure. Wat Mahathat 

is the property of all citizens, especially the Nakhon Si Thammarat people, who are 

those most affected by the developments, both positively and negatively, directly and 
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indirectly. At present, stakeholders are of the opinion that those who have a role in the 

operational aspects are in the majority personnel of government agencies. The 

grassroots distribution to the people is still less. So what most people involved do is to 

donate or be beneficiaries together with a respectful mind to Phra Borom That Chedi, 

but they lack opportunities to participate in the decision-making or management and 

operations of the development of the destination. As interviewees said: 

 

A part of the suggestions on the lack of participation of the public 

sector is that the management should have an involvement of the public; by 

how? (G3.21, personal communication, January 19, 2015) 

I thought that in the public sector no, but they have meetings very 

often...the government sectors also have meetings of their group, but they do 

not spread to the grass roots. (G3.28, personal communication, March 9, 2015) 

 

6)  Good Leadership: 

The study of factors on good leadership found that stakeholders 

are of the opinion that having a good leader in the cultural tourism destination 

development of Nakhon Si Thammarat province will help the development to be 

successful and consists of two issues: accepting different opinions from all parties, 

and taking into account the public interest over private interests. 

(1)  Accepting the Different Opinions from all Parties. 

Leaders will have to accept the opinion of all parties, 

especially the comments of the private and public sector to find the conclusion for 

tourism development together. Leaders must not obstruct the participation of the 

public by providing information about the impacts of tourism on the community, both 

positive and negative, and encouraging the public to participate in activities for the 

development of tourism, as a sacrifice, taking into account the public interest over 

private interests. As an interviewee said: 

 

Leaders should accept the different comments from all parties, especially from 

the entrepreneur sector and the public sector. Sometimes, although, there are 

different opinions, but they should listen to bring advantages for the 

development. (G1.3, personal communication, February 3, 2015) 
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(2)  To Take into Account the Public Interest Over Private 

Interests. 

Leaders should always realize that the cultural tourism 

destination is a cultural treasure of everyone, not of anyone. So, leaders from the 

government sector, entrepreneurs, and community who are involved in the tourism 

development of Nakhon Si Thammarat must sacrifice in order to ensure a successful 

operation. According to those interviewed who said: 

 

Today there are no true leaders and there are no real sacrifices in 

educating, and providing information to defend is rare; only say, each person 

thought, each person said. (G3.28, personal communication, March 9, 2015) 

Leaders must take the public interests as a core, private interests must 

come later, and I have always thought that Wat Phra Mahathat is a property 

belonging to the public and property of Nakhon's people. (G2.13, personal 

communication, March 2, 2015) 

 

4.3.2.5  Suggestion: 

All three stakeholder groups, local government, tourism entrepreneurs, 

and community representative have suggestions about the development of the cultural 

tourism destination, namely, tourist attraction site management, the perception of 

tourist attraction information, and to continue the tradition and the original culture, as 

follows: 

1)  Tourist Attraction Site Management. 

Management should be improved in order to enhance the 

efficiency more than it is, due to today stakeholders are of the opinion that the cultural 

tourist site faces problems in management on tourism service within the site in 

various issues as follows: 1) There is plenty garbage and the collection system does 

not use a separate tank for both wet and dry waste, they are mixed. Sometimes a dog 

ferrets through it and makes the place dirty. 2) The cleanliness of the toilets and a lack 

of people taking care of them, causing dirty unhygienic conditions and sometimes not 

able to be used. 3) The area for storing shoes of tourists is due to there not being an 

area to store them, although presently there are shoes racks, but there is not enough 
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for the numbers of tourists and frequently the shoes of tourists disappear. It is a 

problem that the tourist attraction site still cannot solve. 4) Driving vehicles into the 

prohibited area, such as the sand yard of Wat Phra Mahathat. This is where the 

Temple and the Fine Arts and the Department issued regulations prohibiting vehicles, 

but there are transgressors, especially when an important person or a senior 

government official comes to worship Phra Chedi. The relevant authorities will bring 

the car to park in such an area. 

In addition to the unsuitability of driving cars into such areas, 

stakeholders have commented that it may affect the archaeological site by vibrations, 

especially  vehicles with heavy weight such as trucks. 5) Interpretive signage at key 

points of the tourist attraction site still lacks signage to give information to tourists 

who come to visit the temple on their own without a tourist guide; they don’t gain 

knowledge and understanding about where to visit the ancient sites/objects or the 

points that they should view, as well as museums inside the tourist place, also some 

interpretive signs use a different language, especially English. 6) Lack of publicity on 

the visiting rules to tourist like the regulations of dressing, non-touching and 

scribbling on the ancient sites/objects, or not allowing photography at some points. 

Especially, the public relations in foreign language causes some tourists to ignore the 

rules, wearing inappropriately, scribbling and leaving traces on the important things, 

such as the whale bones. 7) Inadequate parking and no staff to facilitate and secure the 

parking area. 8) Security in the temple area: the temple has CCTV at various points, 

but when tourists are faced with problem in other areas they cannot be seen on the 

CCTV. 9) Lack of a one-stop service that causes those who come in to contact not 

receiving the facilitating because contact with one staff cannot be coordinated further. 

10) There are no regular tourist guides for people who want to have someone explain 

and give information; cannot find tourist guides because there are no external tourist 

guides. A group of students have been trained as tourist guides and stationed at tourist 

spots, but, only during school holidays and Saturday/Sunday, which is not a routine at 

all times. Also, there is a lack of tourist guides of professional standard to serve the 

important guests of the province or foreigners. 11) The lack of regularity and neatness 

of the area within the tourist attraction site, like untidy leaves and twigs. Management 

is mainly focused in the front of the tourist area, while the back area is for putting 
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materials or tiles without a care to make it orderly. 12) The congestion of tourists at 

various point; Stakeholders have commented that due there being no staff to provide 

information or advise tourists to visit other spots if an area has a lot of people, in order 

to spread them out, and importantly organizing "Flow"; when tourists visit they 

should go to visit points by an arranged walking path in order to reduce the 

congestion of tourists in an area. 13) The traffic problem at the front of tourist place: 

Stakeholders of the community are of the opinion that the selling of goods on the 

footpath area causes people to not be able walk there; they have to walk on the road 

causing a dangerous situation, particularly in the areas that have no traffic police on 

duty. Moreover, sometimes drivers do follow the traffic rules, such as no turn signal, 

making other drivers risk harm; as the sample from interviewees: 

 

Still lack caretakers both in the toilet and around the relics, it is not 

clean. (G1.3, personal communication, February 3, 2015) 

The interpretive signage is one of the weakness points of Wat Phra 

That; the signage is not clear or wrong. Also the interpretation is often 

incorrect or not matching with the location, or like the English that I learnt in 

primary school. The Thai language is correct but the signage should make it to 

be in harmony with the ancient sites. It should look at the location, not only 

install it. (G2.11, personal communication, February 2, 2015) 

The matter of parking; they go in and out without caring who the bad 

or good guys are;, security guards never care, only carry a long cudgel, also no 

one takes care. (G2.19, personal communication February 26, 2015) 

 

2)  Perception of Tourist Attraction Information: 

Stakeholders of local government, tourism entrepreneurs and 

community representatives have the opinion that the information perception of the 

tourist attraction is not going in the right direction, especially the tourist guides who 

provide information to tourists; each of them describe the history of the tourist 

attraction differently and seems to be from different textbooks. There should be a 

central data base for training the guides to provide the information in the same way. 

As the interviewees said: 
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The guides; actually they need an overview of the data center of the 

Wat Phra That because the narrative is likely to...is adding a colorful 

blend...because, when there are many tourist guides sitting together, it is a 

similar story, but seems to come from different textbooks. (G2.12, personal 

communication, February 23, 2015) 

One signification that is important is the tourist guides group. The 

group of tourist guides who bring tourists in. Now all stories of Wat Phra That 

from each tourist guide are not the same. We don't have a standard story of the 

Relics that is the same from any organization written as one set standard, then 

used that for the training, in order to make it the same information. Now, if I 

asked 'what are the Relics?' I answer 'A' but the other answers 'B'. We need to 

adjust this structure from the beginning. (G3.28, personal communication, 

February 23, 2015) 

 

3)  The Inheritance of Tradition and the Original Culture: 

Stakeholders of the community representative are of the 

opinion that the traditions and original culture of Nakhon Si Thammarat province is 

gradually fading away, such as the liturgy, of which currently the Nakhon people have 

very little knowledge, due to the lack of conservation and continuance to remain in 

the province. Therefore, the government and the relevant departments need to 

cooperate by preparing a tradition calendar of the local culture monthly to promote 

the traditions and culture for remaining with the Nakhon Si Thammarat people, same 

as the fabric parade up to the pagoda; as the interviewees commented that: 

 

On Sunday I asked the students “Do you recognize the traditional 

liturgy or not?” They didn’t know in spite of being Nakhon Si Thammarat 

people. How do I pray? What is it?. (G3.22, personal communication, March 

5, 2015) 

In terms of the culture that is lost, in the part of governors, they do 

according to their duty, the things that are not their duty they never think to 

add. “This is not my job. (G3.21, personal communication, January 19, 2015) 
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The role of stakeholders in the development of the cultural 

tourism destination including the local government, tourism entrepreneurs, and 

communities representatives is to participate in the cultural tourism destination of 

Nakhon Si Thammarat in four stages as follows: decision-making, implementation, 

benefit participation, and evaluation. Stakeholders comment that the success factors 

for cultural tourism destination development consist of conscious mind, which is the 

most important factor, followed by coordination and cooperation, local government 

support, local people participation and good leadership, respectively. 

 

4.3.2  Creating the Cultural Tourism Destination Development Model 

The cultural tourism destination development model of Nakhon Si Thammarat 

province was created from the concepts and theories combined with the phenomena 

that occur in the area of research study through the experiences of stakeholders 

involved in the cultural tourism destination development. They have been reviewed 

and considered by the tourism academics with interviews. The results found that the 

cultural tourism destination development model consists of three steps namely: the 

first step to study the cultural tourism destination components; the second step is the 

role of stakeholders in the destination development; and the third step is to establish 

the success factors for the destination development. The tourism academics agree that 

these three steps are possible and appropriate for the cultural tourism destination 

development; as an example that an interviewee said: 

 

I agree with the components of the three-step model in assessing the 

components of the tourist destination to know the context of source 

beforehand. Then take a look at the role of the participation of those who are 

involved, which is necessary for the factors that allow the development of 

tourist destination success; it is vital that everyone must take this into account. 

(AT1, personal communication, October 8, 2015) 

 

The first step is to study the cultural tourism destination components including 

attractions, accommodations, accessibilities, amenities, activities, people, resident 

hospitality and conservation/preservation. Tourism academics agree that eight main 
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components are important for the cultural tourism destination that affect the decision 

of the tourists to visit because it will directly affect the experience of culture seeking 

tourists. Moreover, currently all countries have given priority to the conservation of 

tourism heritage including archaeological and antiquities. So there is a great need for 

cultural tourism destination to focus on conservation. In the words of one those 

interviewed; 

 

All the components whether it is the attraction, accommodation, accessibility, 

amenities, activities, personnel, hospitality of the local people, conservation/ 

preservation are important, although attractions is the key component that 

every tourism destinations must have. But other factors are also affecting the 

tourists, including conservation, which is very necessary for cultural tourism. 

(AT5, personal communication, October 26, 2015) 

 

The second step of the model is the role of stakeholders consisting of the local 

government, tourism entrepreneurs and community representative in cultural tourism 

destination development in participating in four phases namely: The first step is 

decision-making including the initial decision, on-going decision and operation 

decision. The second step is implementation, including resource contributions, 

participation by administration and coordination, and enlistment in programs. The 

third step is benefit participation, including the material, social, and personal. The 

fourth step is evaluation, including evaluating the operational outcome. The tourism 

academics agree that the participation of all stakeholders should be in four steps 

throughout the process, and especially the decision-making process should be open to 

the public to play a role, because the public is a group that will get both positive and 

negative impacts from the development directly, and in order to contribute to the 

participation in the next stage and contribute to the capacity development of cultural 

tourism destination being sustainable.  As an interviewee said; 

 

Agreed is that the development of the tourist destination should be supported 

by all parties, not only the local government, which is already the main host. 

But it also needs support from entrepreneurs and the public, especially, the 
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public should be a priority because it is affected by the developments, both 

positive and negative. So the public should participate throughout the 

development process in particular the decision-making process. (AT3, 

personal communication, October 15, 2015) 

 

Tourism academics agree that these factors are appropriate and possible, and 

all are important factors. For example, an interviewees expressed this opinion: 

 

I agree with all of the factors because those factors can be done, and are based 

on fact and appropriate for the tourism development in the current situation, 

which often has problems with the consciousness of those involved and the 

opportunity to engage the public. (AT2, personal communication, October 13, 

2015) 

 

Consideration of the detail of the cultural tourism destination development 

model of Nakhon Si Thammarat province, as in Table 4.25. 

 

Table 4.25  Consideration of the Cultural Tourism Destination Development Model  

                    of Nakhon Si Thammarat Province  

 

No. Issue Evaluation by tourism academics 

AT1 AT2 AT3 AT4 AT5 

1 The cultural tourism destination development 

model 3 steps 

 

1.1 Cultural tourism destination components ✓ ✓ ✓ ✓ ✓ 

1.2 The role of the stakeholders in cultural tourism 

destination development 

✓ ✓ ✓ ✓ ✓ 

1.3 The success factors for the cultural tourism 

destination development 

✓ ✓ ✓ ✓ ✓ 

2 Cultural tourism destination components 

contain 8 components 

 

2.1 Attraction ✓ ✓ ✓ ✓ ✓ 

2.2 Accommodations ✓ ✓ ✓ ✓ ✓ 

2.3 Amenities ✓ ✓ ✓ ✓ ✓ 
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Table 4.25  (Continued) 

 

     

No. Issue Evaluation by tourism academics 

AT1 AT2 AT3 AT4 AT5 

2.4 Accessibilities ✓ ✓ ✓ ✓ ✓ 

2.5 Activities ✓ ✓ ✓ ✓ ✓ 

2.6 People ✓ ✓ ✓ ✓ ✓ 

2.7 Residents’ hospitality ✓ ✓ ✓ ✓ ✓ 

2.8 Conservation/preservation   ✓ ✓ ✓ ✓ ✓ 

3 The role of the stakeholders in cultural tourism 

destination development 4 steps 

 

3.1 Decision-Making participation ✓ ✓ ✓ ✓ ✓ 

3.1.1 Initial decision ✓ ✓ ✓ ✓ ✓ 

3.1.2 Ongoing decision ✓ ✓ ✓ ✓ ✓ 

3.1.3 Operational decision ✓ ✓ ✓ ✓ ✓ 

3.2 Implementation participation  

3.2.1 Resource contribution ✓ ✓ ✓ ✓ ✓ 

3.2.2 Project administration and coordination ✓ ✓ ✓ ✓ ✓ 

3.2.3 Enlistment in programs  ✓ ✓ ✓ ✓ ✓ 

3.3 Benefit participation  

3.3.1 Material benefit ✓ ✓ ✓ ✓ ✓ 

3.3.2 Social benefits ✓ ✓ ✓ ✓ ✓ 

3.3.3 Personal benefits ✓ ✓ ✓ ✓ ✓ 

3.4 Evaluation participation ✓ ✓ ✓ ✓ ✓ 

4 The success factors for the cultural tourism 

destination development 

 

4.1 Conscious mind ✓ ✓ ✓ ✓ ✓ 

4.2  Coordination and Cooperation ✓ ✓ ✓ ✓ ✓ 

4.3 Local government support ✓ ✓ ✓ ✓ ✓ 

4.4 Local people participation   ✓ ✓ ✓ ✓ ✓ 

4.5 Good  leadership ✓ ✓ ✓ ✓ ✓ 
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4.4  Summary of Chapter Four 

 

This chapter discussed the thesis results that were found from data analysis. 

The primary data of quantitative research was gathered from respondents at Wat Phra 

Mahathat Woramahawihan, Nakhon Si Thammarat in order to evaluate the capacity of 

the cultural tourism destination. The data analysis technique employed in this study is 

Confirm Factor Analysis which is the statistics used to test the hypothesis. The basic 

statistics were also utilized which included the percentage used to analyze the 

characteristics of respondents mean and standard deviation which was used to analyze 

the opinion level of respondents from the capacity of cultural tourism destination 

questionnaire. The primary data of the qualitative research was collected from the key 

informants in the Nakhon Si Thammarat province and the tourism academics.  

The results found that the components of the cultural tourism destination in the 

aspect of the attractions showed the highest level. The accommodation, accessibility, 

amenities, activities, activities, acceptance, people, residents’ hospitality, and 

conservation/preservation are at high level. Further, the hypothesis testing of the 

cultural tourism destination components found that eight components of the cultural 

tourism destination fit the empirical data, including attractions, accommodation, 

accessibility, amenities, activities, and people, residents’ hospitality, and conservation/ 

preservation while the one component that did not fit the empirical data is the 

acceptance component. 

The roles of stakeholders in the cultural tourism destination development: The 

local government being one group of stakeholders, plays a role in the cultural tourism 

destination development participation in decision-making, including, initial decision, 

on-going decision, and operational decision. The implementation of participation 

includes resource contributions, participation in administration and coordination, 

enlistment in programs and benefits participation including material benefit, social 

benefit, and personal benefit. The final stage is evaluation of the participation. The 

role of entrepreneurs in the cultural tourism destination development in decision-

making participation includes the initial decision, on-going decision, and operation 

decision. Implementation includes resource contributions, participation in 

administration and coordination, enlistment in programs, and benefits participation, 
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including material benefit, social benefit and personal benefit. The final stage is 

evaluation of the implementation. The role of the community in the cultural tourism 

destination development participation in decision-making: the community did not 

participate in the decision-making at the initial decision stage; however, they 

participated in on-going decisions and operational decisions. Implementation includes 

resource contributions, participation in administration and coordination, and 

enlistment in programs; benefits participation includes material benefit, social benefit, 

and personal benefit. The final stage is evaluation of the implementation. Factors for 

the success of cultural tourism destination development include conscious mind, 

coordination and cooperation, local government support, local people participation 

and good leadership. The next chapter will present the results discussion, and the 

thesis conclusion. 

 



 

CHAPTER 5 

 

DISCUSSION AND CONCLUSIONS 

  

5.1  Introduction 

 

 This study aims to create a model for cultural tourism destination 

development focusing on stakeholder participation. After reviewing studies and 

research related to past development, a conceptual framework model was developed. 

The model consists of three steps. The first step is to study the cultural tourism 

destination components. The second step is to define the role of stakeholder 

participation in the development of cultural tourism destinations. The final step is to 

create the success factors for cultural tourism destination development. The purpose 

of this chapter is to deliberate on the research findings and present the conclusions of 

the study with reference to the collected data presented and analyzed in chapter four 

and the literature review in chapter two. The research findings are organized and 

considered around the research questions. A discussion of the first research question 

and its hypotheses occurs in Section 5.2.1; a discussion of the research question two is 

dealt with in Section 5.2.2; and lastly, a discussion of research question three is the 

focus of Section 5.2.3. Section 5.3 summarizes the results for the model of cultural 

tourism destination development in Nakhon Si Thammarat province. This will be 

followed by a presentation of the research contributions for theoretical and managerial 

implications presented in section 5.4 and 5.5. The following section 5.6 presents the 

research’s limitations, and Section 5.7 outlines future research directions, while the 

final section 5.8 presents the thesis conclusions. The structure of chapter five is 

presented in Figure 5-1. 
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Figure 5.1  Chapter Five Structure 
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5.2  Discussion of the Findings 

 

This section will consider and discuss each of the three research questions 

respectively. The aim is to create a model for cultural tourism destination 

development by focusing on stakeholder participation. The main objective of this 

study then has been to seek answers to the questions proposed in chapter one: 

1)   What is the capacity of a cultural tourism destination? 

2)   What are the roles of stakeholders in the cultural tourism destination 

development?  

3) What is the cultural tourism destination development model? 

The research began by investigating relevant literature within the cultural 

tourism development sphere. In justifying this research, the literature review 

highlighted the lack of a model for cultural tourism destination development. 

Therefore, in this study a gap in the research defined the research questions: 1. What 

is the capacity of a cultural tourism destination? 2. What are the roles of stakeholders 

in the cultural tourism destination development? 3. What is the cultural tourism 

destination development model? The study of capacity for cultural tourism 

destinations focuses on the component level of cultural tourism destination and fit of 

the empirical data of cultural tourism destination components. A study of the role of 

stakeholders in cultural tourism destination development focuses on three stakeholder 

groups, which include local government, tourism entrepreneurs and community 

representatives, to define their role for participation in the development of cultural 

tourism destinations. A fourth step includes decision-making participation, 

implementation participation, benefit participation and evaluation participation. The 

success factors for the cultural tourism destination development are the principles of a 

conscious mind, coordination and cooperation, local government support, local 

resident participation and good leadership. Each of the results for the research 

questions is presented as follows: 

 

5.2.1  Research Question One and Hypothesis Testing. 

 A study of cultural tourism destination development consists of two sub-

questions. Sub-question one: What is the capacity level of the cultural tourism 
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destination components? This study employed descriptive statistics to analyze data 

including mean ( x ) and a standard deviation.  

The results of the attraction component found that the culture at the tourist 

attraction site is interesting: most capacity ( x  = 4.44, S.D. = 0.90) followed with the 

tourist attraction site has scenic architectural integrity ( x  = 4.36, S.D. = 1.00). 

However, the tourist comments that tourist attractions must be developed with 

interpretive signage to be clearer than it is today: ( x = 4.29, S.D. = 1.00).  These 

results support previous studies carried out by Garrod and Fyall (1998) stating that the 

procedure of developing a tourist destination must proceed from the view of the 

availability of a tourist attraction asset which contributes to and improves the 

attractiveness of such destinations, and is enough to attract tourists to travel to those 

sites by creating awareness of a cultural destination opportunity. 

The results of the accommodation component found that the maximum 

capacity of the accommodation is that there are many types of accommodation ( x  = 

3.97, S.D. = 0.96). Next is the safety of the accommodation ( x  = 3.92, S.D. = 1.00); 

both factors are important independently and not much different in that regard. In 

terms of cleanliness of accommodations, the results of the study suggest that it should 

be developed even further ( x  = 3.89, S.D. = 0.99). The results of this study are 

consistent with research by Ananth et al. (1992) and Knutson (1988) supporting that 

conclusion: when tourists test the quality of a hotel by viewing the features of the 

accommodation it is of the most important features, including cleanliness, location, 

room rates, security, service quality and reputation.  

The results of the accessibilities component found that the most capacity is 

easy access to the tourist attraction site ( x  = 4.29, S.D. = 0.97). Next in importance is 

traveling to the tourist attraction site is supported by clear signposted directions ( x  = 

4.19, S.D. = 1.02). To further improve access to the tourist attraction site is to have 

staff services available at the parking area: ( x  = 3.89, S.D. = 1.21). As Brezovec and 

Bruce (2009) and Caber et al. (2012) suggested: access to tourist destination should 

include convenient parking places as well. 

The results of the amenities component found that the availability of a variety 

of souvenirs, art, and handicrafts to choose from was a significant point ( x = 4.07, 

S.D. = 1.13). Secondary is the number of toilets suitable for the number of tourists or 
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visitors ( x  = 4.05, S.D. = 1.12). Additionally, adequate facilities in the tourist 

attraction site include such basic service infrastructure as public telephones, lighting, 

and pathways with a need to develop these features adequately in appropriate places   

( x  = 3.97, S.D. = 1.14). The results found in this study are consistent with the work 

carried out by Ivanovic, Khunou, Pawson, Reynish, Tseane, and Wassung (2009). In 

addition to the services and facilities for tourists already described, tourist destinations 

should offer and make available important amenities such as water, electricity, 

sewage and solid waste disposal. 

The results of the activities component for a cultural tourism destination was 

to provide tourists with a real experience and offer exposure to the main activities of 

the site through participation to receive a unique sense of the place as a cultural 

tourism destination. Moreover, the preparation stage of the activities is important as 

well. As the study found, such tourism destinations have the most capacity for tourists 

to have an opportunity to participate with unique activities, especially a chance to 

worship at historical monuments ( x  = 4.29, S.D. = 0.95). Following is the site 

provides flowers, incense and candles for tourists who wish to worship ( x  = 4.21, S.D. 

= 1.11). However, the issue should be that most developed tourist attraction sites 

provide facilities for worshiping at the historical monuments, which is the lowest 

capacity or rank for this component ( x  = 4.08, S.D. = 1.22). As Lacher, Oh, Jodice, 

and  Norman (2013) asserted: tourism destinations should take into consideration the 

availability of activities to support the experience of tourists who visit a place or site 

of interest.  

The results of the study for the acceptance component found that a cultural 

tourism destination has a capacity for value based on the reputation of the tourist 

attraction site as acceptable ( x  = 4.28, S.D. = 1.07).  Furthermore, the tourist 

attraction site has historical significance ( x  = 4.23, S.D. = 1.15). These findings were 

similar to a previous study presented by Beerli and Martin (2004) who confirmed that 

location and a good reputation determine the properties of the perceived image of 

tourist destinations. In addition, Daengbuppha et al. (2006) and Popichit, 

Anuwichanont, and Chuanchom (2013) added that the perceived importance of a 

tourist destination is another feature that makes tourists accept it as a valuable and 

worthy destination. 



219 

The results of the people component found that the most salient point was the 

capacity of the staff to be professional and knowledgeable about the tourist attraction 

site ( x  = 4.10, S.D. = 1.08). Next, the staff are polite and offer helpful service with 

enthusiasm ( x  = 4.08, S.D. = 1.08). The one point that should be stressed is the ability 

to communicate in foreign languages adequately by the staff ( x  = 3.95, S.D. = 1.17). 

The results found in this study are consistent with the work carried out by Lopez-Toro 

et al., (2010): personnel and staff must be polite, enthusiastic in their service, and 

knowledgeable enough to provide information correctly, as well as to communicate in 

foreign languages.  

The results of the residents’ hospitalities component found that local life 

uniqueness has not been altered by newcomers (tourists) and are friendly with 

tourists, which is the highest capacity quality of a cultural tourism destination, as the 

study results demonstrate. Both are equal in proportion ( x  = 4.12, S.D. = 1.09).  Next 

is the ability of locals, especially the learning of foreign languages and the ability to 

communicate with foreign tourists ( x  = 3.88, S.D. = 1.21). The results found in this 

study are consistent with the work carried out by Beerli and Martin (2004) and Huh et 

al. (2006), stating that high quality hospitality of the local people includes the ability 

to communicate in foreign languages, especially English for tourists. 

The results of the conservation/prevention component found that cultural 

tourism destinations have the capacity for the conservation and preservation of 

traditional culture and maintaining valuable historical assets for the long term. The 

study results shows that historical monuments/main attraction are well maintained ( x  

= 4.26, S.D. = 1.01). Furthermore, it was found that historical monuments and ancient 

artifacts surrounding tourist attraction sites have been appropriately maintained, 

although this point about capacity is of minor relevance, but still of some significance 

( x = 4.18, S.D. = 1.10). However, the central point is that most developed areas should 

have adequate security officers to patrol and protect tourist attraction sites ( x   = 4.10, 

S.D. = 1.16). According to, Rinjuan Prawatmuang (2010) there are many ways to help 

conservation, for example, there should be good and proper security, such as having 

an adequate security team. 

The second sub research question: Do the principle components of cultural 

tourism destinations fit the empirical data? A core of ten hypotheses was developed 

for examination. The statistics used in the study are confirmatory factor analysis: 

http://dict.longdo.com/search/security%20officer
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CFA. The results of study found that eight components of the tourism destination 

components include attractions, accommodation, accessibilities, amenities, activities, 

people, residents’ hospitalities and conservation/preservation fit the empirical data. 

The acceptance component does not fit the empirical data. 

The results of the attraction component found that the salient point of the 

tourist attraction site is a sense of authenticity. This factor is the most important in the 

development of a cultural tourism destination. The study results of the empirical data 

have the highest standardized factor loading (0.90). This is important as well as the 

development  of  a strong relationship between locals and the tourist attraction site. 

The results of such studies are consistent with research of McKercher and du Cros 

(2001) supporting that an attraction based on cultural themes must have co-features, 

especially those providing  authenticity to be successful . 

The results of the accommodation component found that safety is the first and 

most important factor and this is evident from the results of empirical data, with the 

highest standardized factor loading (0.95). The second is the accommodations needs 

to provide great facilities with a high quality standard (0.94). These findings were 

similar to a previous study presented by Dwyer et al. (2009) who confirmed that 

tourists consider good service that can provide everything that customers want, and 

most importantly, to be safe when making a purchase extremely important. Similarly, 

the Tourism Authority of Australia (2011) supported the idea that accommodation is 

one of the key elements for a standard to assess a tourist destination. 

The results of accessibilities component found that the greatest emphasis and 

priority should be given to the development of the safety of a destination (0.87).  In 

addition, the study shows that the other issue that is very important to the tourist 

destination is to provide clear rules and regulations for visitors and inform tourist 

clearly (0.85). These findings were similar to a previous study presented by Ball and 

Giakoumis (2003), Caber et al. (2012), Cracolici and Nijkamp (2009) and Crouch 

(2010) who confirmed that accessibility must take into account the security concerns 

which are very important issues, and it is the duty of the government sector to protect 

and secure the body, property and travels of the public. 

The results of amenities component found that the most important point in the 

cultural tourism destination is a variety of souvenirs, arts, and handicrafts to choose 
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from (0.87). Next, an adequate number of toilets should be provided for tourists 

(0.86). The results found in this study are consistent with the work carried out by Lee 

et al. (2010) asserting that the dimension of amenities consists of a variety of 

commercial services and amenities offered to visitors to meet the basic needs 

necessary to sustain human life in a healthful condition.  

The results of the activities component demonstrated that the opportunity of 

tourists to participate in unique activities, especially a chance to worship at the 

historical monuments is the most important. In addition, it is also found that the 

tourists gave priority for the opportunity of participating in this activity and valued it 

at the same level. They also feel that they receive value from participating in the 

activities provided by the tourist attraction site, as evidenced by standardized factor 

loading (0.91).  This is supported in previous literature, as McKercher and du Cros 

(2002) confirmed: a successful tourist destination must create opportunities for 

visitors to participate in activities to get more value from the experience.  

The results of the acceptance component found that the opinion of the tourist 

in the acceptance component of the tourism destination is not statistically significant. 

The results of such studies in contrast to Herington, Merrilees, and Wikins (2013) 

who state that famous tourism destinations featuring the attractiveness of the tourism 

destination  affect directly the decisions to visit by tourists. 

The results of the people component found that the point that is a most 

important factor of a cultural tourism destination is a knowledgeable staff that can 

provide information promptly (0.94). Another point that tourists assign importance to, 

by a standardized factor loading that is not much different, is that the staff are polite 

and offer enthusiastic service (0.90), which is confirmed with research by Al-Oun and 

Al-Homoud (2008) who support that in addition to the place, the staff are a key 

resource for the development of cultural tourism. Staff can make a tourist’s visit a 

good experience with more authenticity in the utilizing of tourism resources. 

The results of the residents’ hospitalities component found that it will create 

good hospitality if the locals are friendly (0.92). Another issue that is equally 

important, which standardized factor loading supports and is not much different, is 

that locals are willing to help tourists when needed (0.91). The results of such studies 

are consistent with research by Son and Pearce (2005), Chen et al. (2010) and Wang 

et al. (2010), supporting that the friendliness of the locals towards tourists, and 

welcoming tourists as well, will affect the senses and impress tourists. 
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Lastly, the results of the conservation/prevention component found that the 

issue of most importance to tourists is the conservation and preservation of historic 

monuments. This was evidenced by the standardized factor loading of historical 

monuments and ancient artifacts surrounding tourist attraction site have been 

appropriately maintained (0.92). The second factor of importance was historical 

monuments/main attraction is well maintained (0.90).  These results are consistent 

with research by Swarbrooke (1999) making the point that good management of 

cultural tourism should recognize the intrinsic value of cultural heritage sites and that 

they are not just tourist attractions that produce income for the country. Historical 

sites, including tourist attractions, may represent the essential heritage of the whole 

country that deserves to be preserved for generations to come. 

Overall, the answer to research question one is that in the context studied, the 

components of tourism destinations that fit the empirical data include the components 

of attraction, accommodation, accessibilities, amenities, activities, people, residents’ 

hospitalities, and conservation/prevention, while the component of acceptance does 

not fit. The results are presented in table 5.1. 

 

Table 5.1  The Rresults of Hypothesis Testing  

 

Hypothesis Results 
H1a  Components of cultural tourism destination fit the     

         empirical data 

Supported 

H1b  Attraction components fit the empirical data Supported 

H1c  Accommodation components fit the empirical data   Supported 

H1d  Accessibilities components fit the empirical data   Supported 

H1e  Amenities components fit the empirical data   Supported 

H1f  Activities components fit the empirical data   Supported 

H1g  Acceptance components fit the empirical data Not Supported 

H1h  People components fit  the empirical data    Supported 

H1i  Resident Hospitalities fit the empirical data   Supported 

H1j  Conservation/prevention component fit the empirical     

        data 

  Supported 
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5.2.2  The Second Research Question 

This question was divided into four sub-questions. The first sub-question is: 

what are the participating roles of local government on the cultural tourism 

destination development? This study found that government has a role in participation 

of the tourism destination development includes four steps: first, decision-making 

participation; second, implementation participation; third, benefit participation; and 

the final step, evaluation participation. 

The results for the role of government in the decision-making participation in 

cultural tourism destination development found that the government should have 

greater participation in decision-making than other stakeholder groups in all three 

phases, this includes the initial decisions to lead the search for issues related to the 

development of a cultural tourism destinations. Six issues were identified related to 

the role of local government and initial decision making, including the first issue, 

which is presenting the tourist attraction site to the international level. The second 

issue is the planning for financial considerations.  The third issue is the development 

of tourism infrastructure. The fourth issue is developing amenities within the tourist 

destinations.  The fifth issue is solving the problems that the government taking 

advantage of tourists. The last issue is the preservation of the historic site.  

The second step of on-going decisions related to implementation of cultural 

tourism destination development identified three issues.  The first issue was whether 

to propose a tourist attraction site to be listed as the World Heritage Site. The second 

issue was to determine a conclusion on the historical significance of tourist attraction 

sites in Nakhon Si Thammarat province. Lastly, The third issue of landscape 

renovation and development. The third step of operational decision in cultural tourism 

destination identified six issues.  The first issue is planning the tourism infrastructure 

development.  The second issue is planning development amenities. The third issue is 

planning the information provision about the history. The fourth issue of conservation 

of the Buddha's relics states.  The fifth issue is planning the activities promotion 

within a tourism destination. The last issue is determining the regulations and 

controlling. This is supported by the observations of Byrd and Gustke (2011) and de 

Oliveira (2003),  who demonstrate that in the tourism development process the high 

participation stakeholders are in management positions as a public or government 
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officials. Government officials will be involved in most decisions especially in 

countries that are involved in sustainable tourism development. As Richins (2000) 

suggested that the local government is responsible for decisions related to tourism 

development in the same direction. The results of such studies are consistent with 

research by Anuar et al. (2012) that stated that the local governments issuing 

regulations and enforcement of such policies and plans were involved in setting and 

enforcing standards relating to facilities and services as well. 

The results of the role of local government in implementation participation on 

the cultural tourism destinations development found that local government have 

participation in the implementation to include three forms. The first form is that 

resource contributions include, financial support, personnel support, and finally the 

material and equipment support. The second form is that the participation by 

administration and coordination mentioned previously are five issues that include the 

first issue, which is proposing the tourist attraction site for World Heritage status.  

The second issue is finding the conclusion on the historical issue of tourist attraction 

sites in the Nakhon Si Thammarat province. The third issue is meeting to listen to the 

comments of local people. The fourth issue is the conservation and maintenance of 

archeological sites.  The last issue is the promotion of activities and the publicity for 

the tourism. The participation of the government in the development of cultural 

tourism destinations in its final form by the operations committee and enlistment in 

programs are the six main activities which include: studying the history and 

interpreting the tourist attractions site, infrastructure development, the operation on 

promoting the activities and publicity the tourism destinations, conservation the 

tourist attractions site, and personnel development. These findings were similar to a 

previous study presented by Andriotis (2002) who confirmed that coordination is the 

role of local government.  Similarly, Gunn (1988) also confirmed that government is 

responsible for marketing promotion of tourism destination in the community to 

potential tourists. Consistent with the findings of Begum et al. (2014) which support 

the idea that government is responsible for the promotion of the activities of tourism 

destinations in various forms, including education. The study by Akama (2002) 

asserts that the government is responsible for training and development of 

professional human resources.  
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The results of the role of the local government in benefit participation on the 

cultural tourism destinations development found that government participation in 

sharing the benefits come in three forms, including material benefits. The government 

has the advantage on economic issues due to its role as manager. The next form is 

participation in social benefits, at the center of heart and soul and increasing the 

quality of life of the community. The final form is sharing in personal benefits such as 

building self-esteem. As supported by previous literature by Haralambopoulos and 

Pizam (1996); Dieke (2003); Fayissa et al. (2008); Lee and Chang (2008) and 

Fortanier and Van Wijk (2010) claimed that tourism impacts positively on life of 

stakeholders in terms of the economy varies such as income from foreign currency, 

government tax, regional development and infrastructure, employment, creating 

business opportunities and tourism activities of community, as well as earned income. 

Furthermore,  Jamal and Getz (1995) claims that asset and resources of the 

community in tourism destinations, including the infrastructure and facilities for 

recreation, which can be used by tourists, government and private sector. 

The results for the role of the local government participation in the evaluation 

of the cultural tourism destinations development found that government participation 

was the most critical in evaluating implementations over other stakeholder groups in 

both formal and informal settings. Formal evaluations are carried out to evaluate 

implementation activity and to assess the progress of a plan by comparing actual 

results with expected outcomes. Informal evaluations are completed by listening to 

feedback from the public and by observation. Based on the studies done by Inskeep 

(1991) and McIntyre (1993), as discussed previously in the literature review, 

monitoring and evaluation of development plans have to be conducted regularly by 

the local government and the stakeholders involved. Furthermore, Hazra, Fletcher, 

and Wilkes (2014) claims that government agencies are directly responsible for 

project evaluation because they manage and have control over some of the most 

important tourist resources including, capital, labor, land and knowledge. 

With regard to the sub-question two: What are the participating roles of 

entrepreneurs in cultural tourism destination development?  The results of the role of 

the entrepreneurs in decision-making participation in cultural tourism destination 

development found that entrepreneur participation in decision-making could be 
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understood three phase. The first phase is initial decisions in cultural tourism 

destination development. Entrepreneurs participate in the decision-making together 

with government agencies to develop and train tourism personnel, engage in 

promotion and publicity for tourism, and the development of accommodation.  In the 

second phase of on-going decisions, a representative entrepreneur has been appointed 

to the operations committee, to be involved in opinion consultation between the 

public and private sectors for proposing tourist attraction site to be World Heritage 

site and accommodation development. Lastly, is the phase of operational decisions in 

cultural tourism destination development. The results of the study found that 

entrepreneurs participate in the promotion and publicity of tourism, the development 

of accommodations and personnel. These findings were similar to a previous study 

presented by Choi and Sirakaya (2006) who confirmed that the decision-making 

process and development requires the involvement of various stakeholders at all 

levels of planning and policy formulation, as well as collaboration between 

government, NGOs, entrepreneurs, and experts. In addition, cooperation is required to 

determine the importance and type of tourism that the community needs.  Prior 

literature by Begum et al. (2014) suggests that if the present government does not 

create long-term plans it also requires ideas from the private sector to facilitate 

projects and contribute ideas for sustainable tourism development. Wilson et al. 

(2001) assert that the tourism entrepreneur plays a significant role in the promotion of 

tourism components to contribute to the development of successful promotions, 

attractions and services.   This includes the treatment of tourists by local residents and 

people in the tourism industry and tourist destinations.  In addition, the study also 

found that the number of entrepreneur representatives involved in the decision-

making process for the development of cultural tourism destinations are less for the 

general decision-making process of the government authorities.  The study by  

Haukeland (2011) confirmed that although there is general support of tourism 

destinations, tourism entrepreneurs in the local economy have very little involvement 

in the management plan and have less influence on the final decision-making process 

or outcomes in tourism management planning.  

The results for the role of entrepreneurs in the implementation participation 

for the development of cultural tourism destinations found that entrepreneurs make 
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resource contributions, including financial support, tourism product support, and 

providing information. Secondly, entrepreneurs provide administration and 

coordination support, such as implementing promotion campaigns and publicity for 

tourism activities.  They also provide accommodation development and personnel 

development.  Finally, enlistment in programs for the development and support of 

tourism facilities was provided.  The results found in this study are consistent with the 

work carried out by  Dwyer and Kim (2003) which found that entrepreneurs play a 

role in resource support and creative resource development including accommodations, 

transportation, restaurants, events, entertainment, shopping and more, which facilitate 

the competitiveness of the tourism destination. Wilson et al. (2001)  assert that in 

addition, entrepreneurs will be involved in the development of tourism by 

coordination and cooperation with local government authorities, they also need to 

coordinate and cooperate in their efforts as entrepreneurs developing tourism 

resources together.   This type of coordination and cooperation is key to the success of 

tourism development for entrepreneurs where, for example, they can pool resources to 

promote of special tourism activities more effectively and at reduced cost. 

The results for the role of the entrepreneurs in benefit participation in the 

development of cultural tourism destinations found that entrepreneurs participate in 

sharing the material benefits and this is a direct benefit over other stakeholder groups 

including monetization of accommodation, souvenir shops, travel agencies and tour 

guides operating small businesses. Participation in social benefits such as 

improvements in the quality of life are due to and facilitated by the development of 

tourism infrastructure.  Local wisdom has been revived and extended. In addition, the 

opportunities to enhance their knowledge and develop their potential are increased. 

Participation in personal benefit is that entrepreneurs have self-esteem when their job 

is a part of a successful tourism development in the province.  Previous research 

findings carried out by Xu et al. (2009) found that tourism contributes to the 

distribution of tourism occupations of entrepreneurs and the increase the employment 

which bring revenue increases such as taxi service, souvenir shops, restaurant and 

hotel.    Moreover, Bachleitner and Zins (1999) confirmed that  tourism can stimulate 

the formation of small and medium size family businesses. Furthermore, Andriotis 

(2002) claims that tourism plays a role in the strategy of development due to the 
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potential for gains in employment and income. In addition, it also contributes to the 

development of infrastructure and the general welfare of the community overall. 

Moreover, the study also found that local wisdom has been revived and extended as 

well as increasing opportunities for people to enhance their knowledge in order to 

develop their potential. 

The results of the role for the entrepreneurs in evaluation participation in the 

development of cultural tourism destinations found that entrepreneurs participate in 

informal evaluations, this includes their own observations as well as following the 

media for public information and satisfaction surveys of tourists. These findings were 

similar to a previous study presented by Bramwell (1977) who confirmed that 

planning and developing in tourism should be monitored and evaluated continuously 

to maximize learning and implement improvements. 

  The sub-question three: What are the participating roles of the locals in 

cultural tourism destination development? 

The results of the role of community participation in decision making found 

that a community representative isn’t the initiator for decision making participation in 

tourism destination development because the majority of the decision-making 

happens in the government.  Local representatives participate in the on-going decision 

making by becoming consultants, sharing opinions, and providing suggestions in 

projects related to the cultural tourism destination development in the meetings with 

the government officer, which could include issues of landscape improvement, rules 

for tourism destination visiting, conservation for archeological sites, and accessibility 

and amenities development. However, for operational decision participation, 

community representative participation in this decision making process is somewhat 

less.  These findings were similar to a previous study presented by Tosun (2006) who 

confirmed that the definition of the community participation in previous studies which 

found that the limitations of the community participation in decision-making on 

tourism development. Similar, Richards, Blackstock, and Carter (2004) stated that 

local communities may not sense a duty significant enough to be participate in 

decision-making, which could lead to a lack of public participation.  

The results of the role of community in implementation participation for the 

cultural tourism destination development found that resource contributions such as 
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supporting a budget to donate to a temple for the maintenance of an archaeological 

site or to provide information to help protect an archaeological site. Participation by 

administration and coordination, the consultation for local government on the history 

of the tourist attraction site. Enlistment in programs found that community 

representatives participation is inherited from the tradition and culture, personnel 

development projects, and archeological site conservation. These findings were 

similar to a previous study presented by Cohen and Uphoff (1977) which stated that 

participation in implementation term is the resource contribution such as labor, 

money, materials and information, which are significant resources to develop projects, 

promote the use of local labor, donate money and materials, which are essential to the 

implementation. Similarly, Bushell and McCool (2007) also confirmed that the 

history of people in community living together will protect/maintain the area and the 

important tourism destinations. Similarly, Jamal, and Stronza (2009) added that, the 

participation of local communities on tourism development both inside and outside of 

protected areas are critical to reducing the gap between the control and use of 

resources in tourism.  

The results of the role of community in benefit participation on the 

development of cultural tourism destination found that the community representatives 

were participation in material benefit in that they receive income from tourism 

indirectly. Since they don’t have an occupation directly related to the tourism 

industry. Social benefit participation are the local tradition and culture have been 

inherited and a better quality of life from the cultural tourism destination 

development. Contributes to the convenience of infrastructure development and the 

opportunity to develop themselves more. Finally, a personal benefit participation for 

the community representative is the pride itself for serving the public, pride in the 

works due to had started and operated works with their own participated in the 

inheritance of the tourism destination history. The results found in this study are 

consistent with the work carried out by He et al. (2008) adds that local people bear the 

main burden of conserving tourism resources but most of the economic benefits 

including investment, employment, and goods in three key sectors namely the 

infrastructure construction, hotel/restaurant, and souvenirs shop to fall to the other 

stakeholder groups. In addition, de Oliveira (2003) suggested that tourism causes the 
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learning, education, tourism training, learning in culture from travelers, respect for the 

local culture and traditions, and the interaction between different cultures.  Learning 

together also raises awareness of the importance of local heritage. Moreover, the 

study also found that the community can take comfort from the development of 

infrastructure, security of life and assets. 

The results of the role of community representative in evaluation participation 

for the cultural tourism destination development found that community representative 

has participated in the evaluation of the formal implementation of cultural tourism 

destination development together with the personnel of government agencies.  

Moreover, community representatives play a role to participate in the informal 

evaluation by observing and monitoring the implementation of government agencies 

that related to the cultural tourism destination development. Prior literature by Jamwal 

(2014) stated that the participation of citizens in the monitoring and evaluation of 

tourism development consists of resolving issues and problems that occurred from 

tourism activities, the community benefits from tourism, monitoring implementation 

activities and the impact of tourism on the local community. 

The sub-question four: What are the success factors for cultural tourism 

destination development? 

The results of the success factors for the cultural tourism destination 

development found that there are five factors to include, a conscious mind, which was 

the most importance, followed by coordination and cooperation, local government 

support, the local people participation and finally, good leadership as detailed below:  

The results of conscious mind found that conscious mind is the most important 

factor consists of host conscious mind include conscious mind in moral and ethics, 

conscious mind in conserving the ancient sites, conscious mind in not taking 

advantage of tourists, conscious mind in service, and the principle of "BOR WORN" 

(Home, Temple and School).  Moreover, tourists also have the good conscious mind 

to visit cultural tourism destinations. Include, conscious mind in the conservation of 

archaeological and antiques sites, conscious mind in respect to rules, conscious mind 

in keeping cleanliness. The results found in this study are consistent with the work 

carried out by Wang et al. (2011) suggested that local people should be aware of the 

cultural conservation, knowledge provision in cultural tourism to the public and 
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tourists by the relevant person, as well as the cooperation between organizations and 

institutions. Furthermore, Lewis (2001) and Mitchell (2001) supports that with the 

awareness that the community's participation and sense of ownership of resources 

gives initiative to help the tourism development succeed in long-term.  

The results of coordination and cooperation found that stakeholders should 

integrate work and the need for communication with public relations for the public to 

know it thoroughly. These results support previous studies carried out by Blackman et 

al. (2004) and Murphy and Boyle (2006) who state that a coordinated good 

relationship working between the public and private sectors with tourism 

organizations in regional and local businesses are all factors that contribute to the 

success of tourism development. In contrast, Tosun (2006) stated that the lack of 

coordination between the parties involved and the lack of information to provide to 

the local population is one problem in tourism development.  The lack of coordination 

and cooperation between the parties of the government sector not only destroy the 

quality of tourism products, but also affect participation in the development of 

tourism as well. 

The results of local government support factors found that they need to 

financially support and use resources effectively.  In addition, a continuation of the 

policy of tourism development, personnel support. The results found in this study are 

consistent with the work carried out by Wilson et al. (2001) The support of 

government agencies at the local level is very important to the development and 

promotion of tourism. The development will be achieved if the agency provides 

assistance to the local tourism industry. In contrast, the tourism project will be less 

successful if there is lack of cooperation from such agencies. Furthermore, Qin et al. 

(2011) claims that the support of the public sector in tourism development are variety 

of formats, such as providing education and supporting and developing career, 

providing support to personnel and entrepreneurs in the tourism industry. 

The results of local people participation support found that the local people 

participation factor including participation in decision-making on projects or 

activities. 

These findings were similar to a previous study presented by Blackman et al. 

(2004) who confirmed that the involvement of the community is one of the key 
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factors that make tourism development a success. Furthermore, Andriotis (2000) 

claims that sustainable tourism development requires the involvement of the local 

community throughout the process from tourism planning, decision making, and 

problem solving, to project implementation and evaluation. 

The results of good leadership found that leaders must accept the differences 

of opinion from all parties and take into account the public interest over private 

interests. These results support previous studies carried out by Wilson et al. (2001) 

supported that the success of the development and the promotion of tourism need to 

have a good leader.   People working on the development of tourism must be a people 

that understand the importance of tourism, who will support and promote the 

enthusiasm of leader, are vital to make the development a success. Similarly, 

McKercher, Ho, and du Cros (2004) also confirmed that a strong leader is one of the 

key features to make the cultural tourism destination famous. 

 

5.2.3  Research Question Three 

The results of the model for cultural tourism destination development found 

that the model must consist of three important procedures. The first step is to study 

the cultural tourism destination components. The second step is to study the role of 

stakeholder participation in the development of cultural tourism destination, 

consisting of local government, tourism entrepreneurs and community representatives. 

The final step is to create the success factors for the cultural tourism destination 

development. 

The first step is to study the cultural tourism destination components. The 

eight components which must be developed such the first attraction component, the 

point that should be considered the first is the tourist attraction site has a sense of 

authenticity. Followed by tourists feel there is a strong relationship between locals 

and the tourist attraction site. Next, the tourist attraction site has scenic architectural 

integrity, the culture at the tourist attraction site is interesting, and story presentation 

is interesting.  Lastly, each point of interest in the tourist attraction site should have 

interpretive signage to the pass on knowledge and the story of the attraction that is 

offered to the tourists. 

The second point is the accommodation component, at the tourism destination. 

The most important development of accommodation must consider safety first. Next, 
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provided with great facilities (example: on-site food and beverage service.) 

Furthermore, accommodations must be clean and the prices are reasonable, finally 

there are many types of accommodation. 

The third point is the accessibility component; the first point is to give priority 

on safety. Followed by the tourist attraction site must provide clear rules and 

regulations for visitors and advertised to inform the tourist. Next tourists should be 

able to obtain all information provided by the tourist information center (such as 

brochure, leaflet,), Parking is adequate, easy access to the tourist attraction site, 

traveling to the tourist attraction site has clear signposted directions, and staff service 

at the parking area. 

The fourth point is the amenities component which gives priority to the point 

that a variety of souvenir/art/ handicrafts, to choose from enhances the visitor 

experience. Followed by the number of the toilets is adequate for the number of 

tourists, and cleanliness of the facility.  In addition to this there should be additional 

facilities in the tourist attraction site such as public telephones, lighting, perhaps a 

restaurant at the attraction site is kept clean, there are enough rubbish bins, and overall 

the tourist attraction site has to be clean. 

The fifth point is the activities component; the aspect of the highest 

importance is that the tourists have an opportunity to participate in unique activities, 

especially a chance to worship at historical monuments. The next is receiving the 

value from participating in the activities provided by the tourist attraction site. This is 

followed by all facilities providing for worshiping at the historical monuments, with  

flowers, incense and candles provided for tourists who wish to worship at the site. 

And the appropriate sequence of worshiping at the historical monuments should be 

provided.   Finally, take part in other activities apart from the historical monuments 

(main tourist attraction site) should be interesting.  

The sixth point is the people component; the most important aspect of this is 

the staff must be knowledgeable and be able to provide information promptly. 

Followed by the staff should be polite and provide service with enthusiasm, and the 

staff should be able to communicate in foreign languages adequately. In addition the 

staff must be professional in communicating knowledge about the tourist attraction 

site.  
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The seventh point is the residents hospitalities component; locals need to be 

friendly is the most important aspect of this. Followed by the locals must be willing to 

help tourists when needed.  The uniqueness of the life of the local population should 

not be altered by new comers (tourists), and locals should be especially learning 

foreign languages and able to communicate with foreign tourists. 

The last component is the conservation/prevention aspect; the main point of 

this is that historical monuments and ancient artifacts surrounding tourist attraction 

site should be well maintained followed by the conservation of the main attraction.  

Moreover there should be adequate protection and security enforcement within the 

areas of the site, for example, a surveillance camera system and there an adequate 

number of security officers to patrol the tourist attraction site. These results support 

previous studies carried out by Dickman (1996) components of tourism destinations 

consist of attractions, accommodations, accessibility, amenities, and activities.  

Moreover Dwyer and Kim (2003) supported that tourism destinations should take into 

consideration the hospitality of people and residents.  In addition, Garrod and Fyall 

(2000) stated that conservation is important for cultural tourism destination.  

The second step is the role of stakeholder participation in the development of 

cultural tourism destinations, which includes the local government, tourism 

entrepreneurs, and community representatives. They all play a role in development by 

participation in the decision-making process, which comprises initial decisions, on-

going decisions, and operational decisions. Implementation participation includes 

resource contributions, participation by administration and coordination, and 

enlistment in programs. Benefit participation includes material benefits, social 

benefits, and personal benefits. Finally, evaluation participation provides feedback for 

the overall development process. Similarly, Ashton (2015) also confirmed that those 

involved in managing destinations are vital because they are the central people who 

know how, why, what and where to provide the best resources for tourists. These 

include product, good service quality, people (interaction with locals/ethnic groups), 

uniqueness of place, activity and experience. Moreover, Timur and Getz (2008) 

supported that sustainable tourism management requires the interaction between 

government, private sectors, and local residents.  

The final step is to create the success factors for the cultural tourism 

destination development which are a conscious mind, which is the most important 

http://dict.longdo.com/search/surveillance%20camera
http://dict.longdo.com/search/security%20officer
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factor, which consists of a host conscious mind and a tourist conscious mind.  The 

host conscious mind includes a conscious mind in morals and ethics, in conserving the 

ancient sites, in not taking advantage of tourists, in service, and the principle of "BOR 

WORN" (Home, Temple and School).  The tourist conscious mind includes, a 

conscious mind in conservation of the archaeological and antiquity sites, a conscious 

mind in respect for rules, and a conscious mind for cleanliness. The second factor is 

coordination and cooperation demonstrated by integrating work with the need for 

communication and public relations for the public to know it thoroughly. The third 

factor is the local government support, which includes financial support and the 

effective use of financial resources and the continuation of the policy of tourism 

development, and support of personnel. The fourth factor is the local people 

participation including participation in decision-making on projects and activities. The 

fifth factor is that of good leadership.  The leaders must accept the different opinions 

of all parties and take into account the public interest over private interests.  However, 

a previous study presented by Wang et al. (2011) found that leaders of government 

and the financial are important for the cultural tourism development more than any 

other factor.  

The result of the model for cultural tourism destination development is that 

tourism academics consider that this model’s definition for a cultural tourism 

destination consists of eight components to include attractions, accommodations, 

accessibilities, amenities, activities, people, residents hospitality and conservation/ 

preservation. Which is appropriate components of cultural tourism destination 

development, especially conservation/preservation is a strong necessity for the 

cultural tourism destination nowadays. The second step is the role of stakeholder 

participation in the development of cultural tourism destination. The stakeholder in 

this study includes the local government, tourism entrepreneurs, and community 

representatives. The stakeholder participation consists of four procedures; decision-

making, implementation participation, benefit participation, and evaluation 

participation. The stakeholders should be participating in four procedures throughout 

the process. Especially in the decision-making process should be to provide an 

opportunity for the community to play a role as well.  The community are those who 

will be directly affected both positively and negatively from the development.  In 
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order to lead to participation in the next step, and the final step of the model, the 

success factors for the cultural tourism destination development, these factors include 

conscious mind, coordination and cooperation, local government support, local people 

participation and good leadership. Particularly, a conscious mind is very necessary 

factor which is fundamental to cause stakeholders emphasize with the cultural tourism 

destination development more. A model for cultural tourism destination development 

is a possibility and appropriate as well as to bring benefits to the cultural tourism 

destination development. 
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5.3  Summary of the Study 

 

This study has generated a number of important findings, among these is a 

model of cultural tourism destination development for the Nakhon Si Thammarat 

Province. Consisting of three steps, the first, a study of the components of cultural 

tourism destinations. Second, is the role of stakeholder participation in the 

development of cultural tourism destinations.  Third, to create the success factors for 

the cultural tourism destination development. In these terms is presented in Figure 5-2. 

The model of cultural tourism destination development consists of three steps. 

The first is the study of the components of a cultural tourism destination, which 

consists of eight components. The first component is attraction to prioritize 

developing and maintaining a tourist attraction to maximize the authenticity of the 

site. Moreover, making a strong relationship between locals and the tourist attraction 

site is a point to consider. The second component is accommodation which the safety  

and facilities must be taken into account. The third component is accessibility, which 

also focuses on safety.  Moreover, the tourist attraction site must provide clear rules 

and regulations for visitors and advertisement to inform tourists. The fourth aspect is 

the amenities component, which is the most important point is the availability and 

variety of souvenir/art/ handicrafts, to choose from. This is followed by the number of 

the toilets should be adequate for the number of tourists. The fifth is the activities 

component which focuses on tourists having the opportunity to participate in the 

unique activities, especially a chance to worship at the historical monuments and 

tourist to get value from activities. The sixth is the people component the staff must 

be knowledgeable and be able to provide information promptly, followed by the staff 

should be polite and provide service with enthusiasm. The seventh is the resident 

hospitality component where the friendliness of the locals as the most important 

aspect as well as locals are willing to help tourists when needed. The last component 

Conservation/prevention is that historical monuments and ancient artifacts 

surrounding tourist attraction sites should be well maintained. In addition the main 

attraction must be well maintained too. 

The second step is to study the role of stakeholder participation in the 

development of cultural tourism destination. The stakeholder in this study includes the 
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local government, tourism entrepreneurs, and community representative, which plays 

a role in development by decision-making participation that comprises initial 

decisions, on-going decisions, and operational decisions.  The government participation 

in decision-making than among entrepreneurs and community representatives. 

Implementation participation, includes resource contributions, participation by 

administration and coordination, and enlistment in programs. Benefit participation 

includes material benefit, the entrepreneurs are those who receive the most direct 

benefits of this type.  Social benefit, and personal benefit, all three stakeholder groups 

participate in the benefits is not different. Finally, evaluation participation. 

The final step is to create the success factors for the cultural tourism 

destination development which are conscious mind, which is the most important 

factor, which consists of host conscious mind and tourist conscious mind. Host 

conscious mind include conscious mind in moral and ethics, conscious mind in 

conserving the ancient sites, conscious mind in not taking advantage of tourists, 

conscious mind in service, and the principle of "BOR WORN" (Home, Temple and 

School). Tourist conscious mind include, conscious mind in conservation the 

archaeological and antiques sites, conscious mind in respect rules, conscious mind in 

cleanliness. The second factor, coordination and cooperation, integrated work, and the 

need for communication and public relationship for the public to know it thoroughly. 

The third factor, local government support, for this factor, the point is the local 

government should consider is to financial support and use financial resources 

effectively, continuation of the policy of tourism development, and support of 

personnel. The fourth factor, local people participation, local people must be 

participation in decision- making on projects or activities. The fifth factor, leaders, the 

leader must accept the opinion of all parties and taking into account the public interest 

over private interests respectively. 

The results of this study contributes to the new body of knowledge in the 

cultural tourism destination development. This is components of cultural tourism 

destination of Nakhon Si Thammarat consist eight components. Which has 

components that researcher increase developed from the main concept three 

components. Include, people, residents hospitalities and conservation/prevention. The 

development of cultural tourism destination need to be participation from all 
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stakeholders in four procedures, include decision-making, implementation, benefit 

participation and evaluation. Finally, creating the success factors for the cultural 

tourism destination development. The researcher has discovered a factor that is new 

body of knowledge, which is conscious mind, consists of host conscious mind and 

tourist conscious mind. These factors are in addition to the findings from a literature 

review. However, a study of cultural tourism destination development using these 

concepts and theories have very little mention in previous studies. Therefore, it is 

absolutely necessary that we require a model for cultural tourism destination 

development, which is a new body of knowledge. This thesis has provided detail to 

this model and highlights its contribution to the field of study. The results indicate 

that this conceptual model can be of value to cultural tourism management as well. 

 

5.4  Contribution to Relevant Theory 

  

This research has provided a theoretical contribution to the study of tourism 

industry using exploratory research and In-depth interviews about the development of 

cultural tourism destination which is tied to the three key theoretical points discussed 

below.   

 

5.4.1  Capacity of Cultural Tourism Destination 

A theoretical contribution of the study capacity of cultural tourism destination. 

Discover new body of knowledge on the components of cultural tourism destination. 

This body of knowledge focused on the principles of creating capacity of cultural 

tourism destination. By the development of the cultural tourism destination eight 

components. Include, attraction such the developing and maintaining tourist attraction 

site has a sense of authenticity and making the there is a strong relationship between 

locals and the tourist attraction site. The second component, accommodation 

including safety and facilities of tourist services. The third component, accessibilities 

including safety and the site provides clear rules and regulations visitors and 

advertisement for the tourist. The fourth component, amenities a variety of souvenir 

and the number of the toilets is enough for tourists. The fifth component, activities 

include tourist have opportunity to participating in the unique activities and receiving 
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the value from participating in the activities provided by the tourist attraction site. The 

six component, people, the staff must have knowledgeable and polite and service with 

enthusiasm. The seventh component, residents hospitalities include locals are friendly, 

as well as locals are willing to help tourist when needed. And the final, 

conservation/prevention such surrounding tourist attraction site and main attraction 

have been well maintained. 

 

5.4.2  The Role of Stakeholders in the Development of Cultural Tourism 

Destination. 

The contribution to relevant theory is principle to study the role of 

stakeholders in the cultural tourism destination development contain government 

tourism entrepreneur and concerned citizens. Participation in the fourth steps 

including, decision-making participation, implementation participation, benefits 

participation and evaluation participation. To focus and integrate all sectors to work 

together to create a model in the cultural tourism destination development. 

 

5.4.3  The Success Factors for the Cultural Tourism Destination 

Development. 

The contribution to relevant theory is principle to study of the success factors 

for the cultural tourism destination development consists of five factors. The 

discovery of new body of knowledge is the conscious mind factor as the most 

important. In addition, to the discovery of a new body knowledge, this factor has two 

complimentary aspects: the conscious mind of host and the conscious mind of 

tourists. The host must have conscious mind in a moral conscience, a conservation of 

historical monuments and ancient artifacts, not taking advantage of tourists, services 

and the adoption of "BOR WORN" (Home, Temple and School). The tourists must 

have of conscious mind in conservation of historical monuments and ancient artifacts, 

respect for rules, and cleanliness. Following this is the coordination and cooperation 

factor consisting of work incorporating communications and public relations. The 

local government support factor including financial support and the effective use of 

financial resources, continuation of the policy of tourism development, and support of 

personnel. Local people participation including decision-making participation and that 
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good leadership include acceptance of the different opinions of all parties and taking 

into account the public interest over private interests.  

 

5.5  Contribution to Management 

 

The conceptual framework developed and tested in this study provides useful 

guidelines for implementing cultural tourism destination development. The research  

contribution to tourism management is as follows. The overviewed information of 

tourism destinations from the research can be a guide to the development and 

improvement of cultural tourism destination for more potential to accommodate 

tourists by stakeholders. Second, organizations including the public and private 

sectors, institutions related to tourism development, can be a guide to determine the 

cultural tourism development plans, to prepare support for the tourists such as 

personnel development, promoting archaeological site conservation. Third, 

researchers or academics can use the data to guide the research and academic service 

project on the cultural tourism development in the future. Finally, As a guide for the 

government, the private sector and community participation in tourism destination 

management within their areas of responsibility. For example, participation in the 

planning and development of amenities in tourism destination. 

 

5.6  Limitations of this Research 

  

The limitation of this study is that, this study focuses on cultural tourism 

destinations and only limited to the historical aspect due to the time and site constrain.  

However, the results of this research could be the basis for further research in order to 

lay the foundation for better research.  

  

5.7  Recommendations for Future Research 

  

This research aims to study the cultural tourism destination development and 

only limited to the historical aspect. So, further research should study other types of 
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the development of cultural tourism destination, such as the lifestyle of the locals. 

Moreover, another aspect would be the study of the acceptance component of a 

cultural tourism destination by in-depth interviews of all the stakeholders involved. It 

may be an important component for cultural tourism destination. Also, the sustainable 

cultural tourism development should be further studied.  The link to the major cultural 

tourism destinations with other tourism destinations to promote tourism in the 

province overall. Finally, to promote public participation in the development of 

cultural tourism destinations throughout the process. 

 

5.8  Thesis Conclusion  

 

This study sought to address the gap in the literature on development of 

cultural tourism destination focusing on the relationship of three key aspects,  

components of cultural tourism destination, the role of stakeholders in cultural 

tourism destination development and the success factors for the cultural tourism 

destination development. This chapter has overviewed the research findings and 

discussed the conclusions of the study and has demonstrated three contributions to the 

relevant theory and to the tourism management. The findings demonstrated in this 

thesis help to understand development of cultural tourism destination. Through its 

findings, the two important key aspects that link the capacity of cultural tourism 

destinations. The result is a significant component of cultural tourism destinations. 

The role of the participation of stakeholders in the cultural tourism destination 

development. The result is that the role of government, tourism entrepreneur and the 

community in participation to the development of cultural tourism destinations. The 

fourth step including, decision-making participation, implementation participate. 

Benefits participation and evaluation participation. And the success factors for the 

cultural tourism destination development. The result is the five key factors that are 

particularly important factors conscious mind both, the conscious mind of the people 

in the host and conscious mind of tourists. Concluding, the research findings found in 

this study have contributed to knowledge of cultural tourism destination development. 

Researcher personally found that the research project is crucial for the tourism 

development; for instance the results can provide a great source of information and 
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will be of benefit to the management of those involved with the development of 

cultural tourism destinations. Finally, the researcher has now gained knowledge and 

skills in the tourism development field, not only in a practical way, but in academic 

experience from undertaking a PhD study.    
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The Graduate School of Tourism Management (GSTM) National Institute  

of Development Administration, Thailand 

The Participant Information and Consent form 

Title of Research Project: 

Cultural Tourism Destination Development of Nakhon Si Thammarat Province 

 

Dear participant,  

 

This questionnaire is part of a doctoral research project that seeks tourists 

opinion on the capacity of cultural tourism destination of Nakhon Si Thammarat 

Province. Thank you for taking the time to participate by filling in this questionnaire.  

This questionnaire is divided into three parts; Part one asks you to provide 

information about yourself in general. Part two requires you to state your opinion of 

the capacity of cultural destination of Nakhon Si Thammarat Province. Part three asks 

you to provide information about your travel plans. The survey should take 

approximately 10-15 minutes to complete.  

Responses to this questionnaire will be strictly confidential. Please do not 

attach your name to the questionnaire. The PhD candidate, Ms. Pinruthai Khongthong, 

and her supervisor at the National Institute of Development Administration are the 

only people who will see the completed questionnaire, which will remain the property 

of the University. You can stop answering the questionnaire at any time. Participants 

must be over 18 years of age.  

This study adheres to the guidelines of The Graduate School of Tourism 

Management (GSTM), The National Institute of Development Administration. I 

would be pleased to discuss your participation or any query you may have at any time. 

Please contact me, Pinruthai khongthong Email: krupin_dusit@hotmail.com.  

 

 

Yours sincerely  

Pinruthai Khongthong 
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QUESTIONNAIR 

 

Part One:  The following questions ask about yourself: please tick in the correct  

                    box. 

1. What is your gender? 

 □ Male   □ Female 

2. What is your age? 

□ 18-24   □ 25-34   □ 35-44   □ 45-54 

□ 55-64           □ 65-74   □ 74 or over 

3. What is your nationality? 

□ Thai    □ Malaysia    □ Japanese                

□ Chinese  □ Other / specify ………………… 

4.  What is your marital status?  

□ Single  □ Married    □ Divorced, separated 

5.  What is your education? 

 □ Primary School       □ Secondary school □ Bachelor degree  □ Master degree 

          □ Doctoral degree  □ Other (please specify)…………………… 

6.  What is your occupation? 

 □ Studen   □ Educational/Academic    

 □ Government officer/state enterprise employee  □ Own business        

 □ Employee of a private company               □ Merchant   

 □ Agriculturist □ Housewife  □ Retired 

□ Other, please specify……………………… 

7.  What is your total monthly income? / Per month 

 □ lower 5,000 baht □ 5,000 - 10,000 baht □ 10,001 - 15,000 baht 

□ 15,001 - 20,000 baht □ 20,001 - 25,000 baht  □ over 25,000 baht 
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Past Two:  Requires you to state your opinion of the cultural tourism destination  

                   capacity of Nakhon Si Thammarat Please reply your answer that most  

                   responds to your feelings and tick in the correct box 

     Please reply using 1 = strongly disagree to 7 = strongly agree 
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No. statement 7 6 5 4 3 2 1 

1. The tourist attraction site  has  

historical values 

       

2. The tourist attraction site is unique 

for culture 

       

3. The tourist attraction site has 

varieties of culture 

       

4. The culture at the tourist attraction 

site  is interesting 

       

5. The tourist attraction site has scenic 

architectural integrity  

       

6. The tourist attraction site has a sense 

of authenticity 

       

7. I feel there is a strong relationship 

between locals and the tourist 

attraction site 

       

8. The tourist attraction site story 

presentation is interesting 

       

9. Each point in the tourist attraction 

site has clear interpretive signage   
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Accommodation                                                                      

(If you are not a subscriber, please skip) 
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No. statement 7 6 5 4 3 2 1 

10. There are many types of 

accommodation  

       

11. Accommodations  prices are 

reasonable for all tourist types 

       

12. The accommodations are provided 

with great facilities 

       

13. Accommodations are clean        

14. I feel safe when staying at my hotel        

 

 

Accessibilities 
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No. statement 7 6 5 4 3 2 1 

15. Easy access to the tourist attraction 

site 

       

16. Traveling to the tourist attraction 

site has clear signposted directions  

       

17. I am able to obtain all information 

provided by the tourist information 

center (such as brochure, leaflet,) 

       

18. The tourist attraction site provides  

clear rules and regulations visitors 

and advertisement for the tourist 
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Accessibilities 
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No. statement 7 6 5 4 3 2 1 

19. I feel safe at the tourist attraction 

site  

       

20. Parking is adequate         

21. The tourist attraction site has staff 

servicinge at the parking area 

       

                                             

 

Amenities 
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22. I feel the restaurant at the attraction 

site is clean  

       

23. There is a variety of souvenir/art/ 

handicrafts, to choose from 
       

24. The number of the toilets is enough 

for tourists  

       

25. Toilets are clean        

26. Overall  the tourist attraction site is 

clean 

       

27. The tourist attraction site provides 

enough rubbish bins  

       

28. There are enough facilities in the 

tourist attraction site such as public 

telephones, lighting 
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Activities 
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No. statement 7 6 5 4 3 2 1 

29. There are well managed activities at 

the tourist attraction site, such as 

worshiping historical monuments 

       

30. The site provides flowers, incense 

and candles for tourist who wish to 

worship 

       

31. The tourist attraction site provides 

all facilities for worshiping the 

historical monuments 

       

32. I have opportunity to participate 

with the unique activities, especially 

a chance to worship at the historical 

monuments 

       

33. You feel that you receive the value 

from participating in the activities 

provided by the tourist attraction site  

       

34. I am interested to take part in other 

activities  apart from the historical 

monuments (main tourist attraction 

site) 
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Acceptance 
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No. statement 7 6 5 4 3 2 1 

35. The reputation of the tourist 

attraction site is acceptable 

       

36. The tourist attraction site has  

historical significance  

       

37. This tourist attraction site is your 

priority place to visit 

       

 

 

people 
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No. statement 7 6 5 4 3 2 1 

38. The staff is professional in giving 

knowledge about the tourist 

attraction site 

       

39. The staff are polite and service with 

enthusiasm  

       

40. The staff is knowledgeable and able 

to provide information promptly 

       

41. The staff are able to communicate in 

foreign  languages adequately                                                                                                                                                          
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Resident hospitality 
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42. Locals are especially learning 

foreign languages and able to 

communicate with foreign tourist 

       

43. Locals are friendly        

44. Locals life uniqueness has not been 

altered by new comers (tourists) 

       

45. 

 

Locals are willing to help tourist 

when needed 

       

 

 

 

Conservation/prevention 
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No. statement 7 6 5 4 3 2 1 

46. Historical monuments / main 

attraction is well maintained 

 

      

47. Historical monuments and ancient 

artifacts surrounding tourist 

attraction site have been 

appropriately maintained 

 

      

48. There is adequate protection and 

security enforcement within the 

areas, for example, surveillance 

camera system  

 

      

http://dict.longdo.com/search/surveillance%20camera
http://dict.longdo.com/search/surveillance%20camera
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Conservation/prevention 
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No. statement 7 6 5 4 3 2 1 

49. There are adequate security officers 

around tourist attraction site 

 

      

 

Past Three:  The questions in this section ask for general information about your  

                      travel. Please tick in the correct box 

1.  How many times have you visited cultural tourism destination of Nakhon Si  

     Thammarat, including this trip? 

□ First time  □ 2 times      □ 3 times  □ 4 times              

□ More than 4  times  

2.  Please specify the main reason for your travel? (Please tick one box according to  

     your primary reason for travel)        

□ Religion         □ Leisure              □ Business        □ study  

□ Visiting friends and relatives   □ Other (please specify) ……………………                                                                                                                                             

3.  Who are you travelling with on this trip? 

□ Alone  □ Family      □ Friends  □ Institution  

□ Tour group             □ Others (Please specify)…………………… 

4.  What kind of transportation did you use on this trip? 

□  Private Car  □ private motorcycle    □ Bus or van tour companies  

□ The public bus □ Car rental       □ Others (Please specify) ………….                                                                                                                                

5.  What sources of information did you use in planning to cultural tourism destination  

      of Nakhon Si Thammarat? (Please check all that apply) 

□ Newspaper  □ Television    □ Radio                                                                        

  □ Word-of mouth from family/ friends/relatives  □ Internet 

 □ Book/Guide  books      □  Brochure    □ Others (Please specify) …………… 

 

http://dict.longdo.com/search/security%20officer
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Other comments please specify 

……………………………………………………………………………………………

……………………………………………………………………………………………

……………………………………………………………………………………………

…………………………………………………………………………………………… 

 

Thank you for completing this questionnaire.                                                                                                                          

 

 

Pinruthai Khogthong 

PhD candidate 

National Institute of Development Administration, Thailand 
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INTERVIEW FROM 
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The Graduate School of Tourism Management (GSTM) National Institute of 

Development Administration, Thailand 

The participant information and consent form 

Title of research project: 

Cultural Tourism Destination Development of Nakhon Si Thammarat Province 

  

 This interview form is part of a doctoral research project that aim to study the role of 

stakeholders on the cultural tourism destination development. The results of this research will be used 

as a guideline for the management of cultural tourism destination development to be more complete 

and ready to accommodate tourists. Researchers would like to ask your cooperation in providing 

information. The information gained from the interviews will be well preserved, not be revealed for 

any other purposes and will be used as a part of this study only. 

 

Interview form for the role of stakeholders participation in the cultural tourism destination 

 

 

 

 

 

 

1. How did you participate in the decision-making process of the cultural tourism destination 

development?  

 1.1 Initial decision………………………………………….……………………………………     

1.2 On-going decision……………………………………..…………………………………….       

1.3 Operational decision……………………………………..…………………………………. 

2. How did you participate in the implementation process of the cultural tourism destination 

development?  

 2.1 Resource contribution…………………………..………………………………………….. 

2.2 Administration and coordination………………..………………………………………….       

2.3 Enlistment in project…………………………..…………………………………………… 

3. How did you participate in the beneficial process of the cultural tourism destination development?  

   3.1 Material benefits………………………………..…………………………………………       

  3.2 Social benefits……………………………………….……………………………………        

  3.3 Personal benefits………………………….……………………………………………… 

Organization name………………………………………………………………………………….. 

Place of interview…………………………………………………………………………………... 

Date…………………………………………………………………………………………………. 

Interviewer………………………………………………………………………………………….. 
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4. How did you participate in the evaluation process of the cultural tourism destination development? 

……………………………………………………………………………………………………………. 

5. What are the key success factors of the cultural tourism destination development?  

  5.1 Good leadership……………………………………………………………………………. 

  5.2 Awareness…………………………………………………..……………………………… 

  5.3 Cooperation and coordination……………………..………………………………………. 

  5.4 Local people participation………………………………………………………………….. 

 5.5 Local government support……………………...…………………………………………… 

6. What are your suggestions for the cultural tourism destination development?...................................... 

………………………………………………………………………………………………………… 

 

…………………………………………Thank you………………………………………… 
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The Graduate School of Tourism Management (GSTM) National Institute of 

Development Administration, Thailand 

The participant information and consent form 

Title of research project: 

Cultural Tourism Destination Development of Nakhon Si Thammarat Province 

 

This interview form is part of a doctoral research project that aims to confirm the model of 

cultural tourism destination development. The results of this research will be used to develop the 

cultural tourism destination model. This can enhance the completeness and can be deployed 

effectively. Researchers would like to ask your cooperation in providing information. 

 

Interview form for confirm the model of cultural tourism destination development. 

 

 

 

 

 

 

1. The model of cultural tourism destination development consists of three stages that include the 

components of tourism destination, the role of stakeholders in tourism destinations development, and 

the success factors for the cultural tourism destination development. Do you agree or not?  

How?............................................................................................................................................................

...................................................................................................................................................................... 

2. The cultural tourism destination consists of eight components   

2.1 Attractions, 2.2 Accommodations, 2.3 Accessibility 2.4 Amenities, 2.5 Activities, 2.6 

People   2.7 Residents’ Hospitalities 2.8 Conservation/Preservation. Do you agree or not? 

How?........................................................................................ 

3. The role of stakeholders in the participation of cultural tourism destination development has four 

stages namely:  

3.1 Decision-making, 3.2 Implementation, 3.3 Participation in the benefits, 3.4 Evaluation. Do 

you agree or not? How?..................................................................................................................... ......... 

4. The success factors for the cultural tourism destination development includes: 4.1 Good leadership, 

4.2 Awareness, 4.3 Coordination and cooperation 4.4 Local people participation, 4.5 Local government 

support.   Do you agree or not? How?........................................................................................................ 

 

………………………………Thank you…………………………........... 

Organization name…………………………………………………………………………………….. 

Place of interview……………………………………………………………………………………... 

Date……………………………………………………………………………………………………. 

Interviewer…………………………………………………………………………………………….. 



294 

 

 

APPENDIX C 

 

RESULTS OF CONFIRMATORY FACTOR ANALYSIS 

Estimates (Group number 1 - Default model) 

Scalar Estimates (Group number 1 - Default model) 

The (probably) unidentified parameters are marked. 

Regression Weights: (Group number 1 - Default model) 

 

att6 <--- att 

att5 <--- att 

att4 <--- att 

att3 <--- att 

att2 <--- att 

att1 <--- att 

acco5 <--- acco 

acco4 <--- acco 

acco3 <--- acco 

acco2 <--- acco 

acco1 <--- acco 

acce7 <--- acce 

acce6 <--- acce 

acce5 <--- acce 

acce4 <--- acce 

acce3 <--- acce 

acce2 <--- acce 

acce1 <--- acce 

amen4 <--- amen 

amen3 <--- amen 

amen2 <--- amen 

act3 <--- act 

act2 <--- act 
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act1 <--- act 

accep3 <--- accep unidentified  

accep2 <--- accep unidentified  

accep1 <--- accep unidentified  

res3 <--- res  

res2 <--- res  

res1 <--- res  

peo4 <--- peo  

peo3 <--- peo  

peo2 <--- peo  

peo1 <--- peo  

amen5 <--- amen  

amen6 <--- amen  

amen7 <--- amen  

act4 <--- act  

act5 <--- act  

act6 <--- act  

com4 <--- com  

com3 <--- com  

com2 <--- com  

com1 <--- com  

amen1 <--- amen  
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